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Foreword

Ihis "1'1"'.,J1I\dl I.' lIiU,h 11"r,' ih,lfl J'I ,'II"n t" g.;ili ""lIlr,>I "f an
innea'lIlgly lunJtive d<:\\'J,'plm:nl (If Bllli,h hl".I',k:\.qjllg, ills ,I hid to
secure the fulfilment of an unparalkkll "pp"'lunity in ,nass
l'( IJ1] munication.

i hrr,ugh these pages we hope to demonstrate the di:Jrial skiils, the
enginecring nair, thc management strengths and Ihe financial prudence
we intend to apply to the n\.'Xt 10 years of the Puhlic TckLLxt Service.

What IS nl\lre diflic.J!t to convey is the genuine ,<;(:nse of excikm~nt in
whieh wc propose to trallsform the puhlic awareness of Teletext and
make a reality of the medium's long negltxted promise.

Il \\:1, in 1Y76 thill \krrill Pannitt, editor-in-chief of America's TV
Guide magazine (thel, enjuying a world re{:ord circulatiull "f more than
20 JnlJlillO copies \\l'ckly) was dispatche{j by his prop.-ietor, Walter
Allllellberg, 10 inVl'qigate the plls,ihililles of a Teletext service recently
introduced into Britain. After three months of exhaustive research.
Pannill began his report tIlUS: "I am utterly satisfied that Teletext is the
complete answer to a question nobody is bothering to ask."

Sixtcen ye1rs later it is a question that is still largely unasked. Although
television sets equipped with Teletext can now be found in ncarly 40 per
CCllt of homes in the United Kingdom there is little awareness of what
sUl:h a service can provide. Despite its availability 24 hours a day to a
potemial audience greater than for any oth~r form of !he written word,
al:tual usage of Teletext n'mains small.

Indepcndent market research carried out for UPDATE mveals that the
punlic s..es Telctext at present as too limited in what :t has to offer, not
encouraging wider and deeper participation by the viewer. Younger
people are wen versed in electronic information and entertainment; they
want and expect much more from Teletext Women are particularly
reluctant to explore the current service, feeling it has little or no
understallding of t'Jeir wide ranf~ of interests and enthusiasms. So why
have the providers of Teletext tailed to meet such expectations? The
principal reamn IS that the communications industry has tended to regard
Teletext as television without moving pictures - then~hy dismissing it as
an inferior form of broadcasting.

It is nothing of the sort.

What Telel/~xt is - or should he - is a revolutionary form of c1c{:tronie
puhlishing.

This is a vi"ion that is shared by five of Britain's leading puhlishing
houses who arc associating the complete range of their products with
UPDA Tl'_~s proposed Teletext service. Together they puhlish nearly 200
titles in the fields of consumer and specialist magazines, paperbacks,
dircct(\ries and books. Betweel1 them they sell something like 580
miliiOl1 copies a year. And they also appreciate the one enormous
advantage Teletext has over the conventionally printed word .
immediacy.

---"-----



Ikll.l' thl' 11.1111l' \,,' 11.1\,' 1'1\,'11 llur .'IT.. i,e. Ikr,rc thc pllhli,hl'rs'
,'1111,,1,,1,,',111 f"r ,If'l>lying Ihl'lf J"lIrnalistir ,kills and editori,l1l \pertisl' to
,I 11l:diulll \,lllch glvl" fhl'm tlll'lrality uf the hllur and not Jlht the day ur
11 ",'d; lIf the month.

In turn, they wIll hripg to thc scrCCl1 I.HJntl'e of IOtal divef\lty
through their unrivalled cxpcri/:nce of Il1Jrkcting a myriad of producLs
th,l! arc each targelCd at a spcufic audiem;c - k it the wider reaches of the
In,I.'S market or the smallest of interest groups. These puh!ishers share
UPDATt.~s view tllat Oraclc has been making a fundamental mistake by
selling Tektextto lhe public as a singie all-<:mhral'ing producl

Teletl'Xt is lwt a pn"lucL It i, a mcan.s of d:strihuting many producls.

With hundreds of pages availahle on two nati()[1al channels around the
c1(lck, these different products can each he carefully tailored tll the needs
lIf d , I,-,Irly defined audience.

l"1I I'uhlisha would cver hclicvc a single titk ('lItilJ he ali things to all
pClIplc.

As an clc.:tronic publisher. UPDATE will use Tektcxt as t:,e printing
press within the home to produce its own range of instantly topical
newspapers and magazines to be read on the ~reen. Each electronic
puhlication will be aimed at an appropriate scrtor of the viewing audience
- reaching grollps who are defined by their taste in factual information,
by their leisure interesl':. by precisely where they live. by their age,
gender or work.

Far from fragmenting the tot:;1 ma'ket. this policy will enormously
expand the reach of Teletext. As each member of the family finds the
service offering items of special appeal to him or to her there will he
dramatically increased use by the whole household.

UPDATE .viII create a new generatior. of Teletext - full of variety and
easier tu use. livelier and brighter in presentation. It will oc a service
more in touch with its audience. more immediate than other forms of the
print medium can ever hope to be. with informat!on constantly updated
as it comes in from a comprehensive range of suppliers.

UPDATE's mission is to be topical. accurate and authoritative. Its
commitment is to produce such diversity of service that each viewer will
find ,1I11p1c rencction of his or her individual needs :lIld aspirdtions.

Re-thought ar.d re packaged in thiS way. Teletext can bc~ome a positive
force in the life of the whole community. The big question will finally be
asked 01 Teletext and UPDI. TE is confident of providing the immediate
answer.
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SECTION A

A1 Proposals for the service

t h, ;, P i' 111,1111 ,I III Ill. j :.; I \ .' d I' t "Ii, .iI I 'It' ,.. Ih" "I

l~lll)rll.aIIUIl \\llirh lit PI'IIPO"t.· ... rI, ;Ill!l:(~;' i'l h;", ,\l"'\it','

l"h'"l! ,IlTO"'" III pal lil iliaI' ,II' para!.!".I"" (,X 7:; 01' I'all 11
"hirh p,'p,id .., a ill" ";,,lioll 01' Ihl' minimum "mount "I'
'!lITil',,' 1,lpl" lit illl'orlll<,lion, Thl' dl'lail, '!llIuld he gill'll
"' 1"0 ,epanfl' 'l'l'tion, \\ :lilh an' I il'arh !ahelkd - onl' I'llI'

l1oll'l'l~iollal inforillal:lIn "',d Ihl' "Ih.'r for I'l';': io 11 a I
IlIl'lIrl.lalion, In l'al'h 01' thl"I' 'ITlion, and tur I'arh ,Irand
ot inl'o!'mali"n \\ hit'h Ihl' appliGt.lf inlllld, I" pnl\ ide, Ill'
'.hollld 'l.I11':

I I' lilt, 1,IIll' alld l'Ollll'II1 01' Ihl' illl'o,rmalilllL

, 11 I lilt' lIuml)('r 01 main pa!.!," \\ hirh hi' illh'rllb III indu;'~'

in Ihe 'oH' j<.'I' " I' 110'1' '21 helo\\ for 'arialion durinl!
Ihl' 1'11111"1' ot ,hi' d,l\ or \\eek and a, hehH'en
rt.'J! i I1 fi '" J.

,ilil Ihl' 'I;" in \\hit'i, !Ill' inl'ormal;oll \\ill he inh'gralN!
inb IIJI' 'IT' ;~'l' a, a \\ IllIk, ,H,d al'll ,ign-pl"h':! for
t hi' :JlIrp' ,t' 01' al'l'l'''''. lak in~ ;,,'('ounl ..I' Ihe rH'I'd, or
\ il"Hr, I' ho ma,' hi' inll'n"led in 'IH'I'il'ir I' pc, or
III I'll I' ill a I i1111,
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The service

-J1le (!'versity and range of the service to be I) Tcred by UPDATE are not
burdens imposcd by the regulator. They go tar beyond what is formally
required of a would-be operator of the Public Teletext Service, but they
merely reflect the bre<ldth of expectations eSlabJished by the independent
market research which has shaped our puMishing philosophy.

The principal innovations will be:

Diversity

The regions

Two contrasting services, both of national and intematicnal news,
hut aimed at two distinct SC(,;tors of the news market

News

24 parallel services of region<~ and local information, all fully
integrated u.:o the national new; and feature pages.

~5 different information strands supplied by some of the country's
leading authorities on each subject, ranging from sport to
gardening. from foreign travp.1 Iv the home and family.

18 of the country'S most suc.:essful women's and home interest
maga;';nes combine to provide a lively mixture of inforr,lation.
gossip and entenainrnent relevant to every !Iou'.Chold in the land

Home and family

~"""""".'"'.""''::-------'''!Ii':,----------1
I
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A1 Proposals for the service

•

•

•

•

• Unity and Integrity

•

•

..

A new system of signposting leajing the viewer around the
service in a manner easy to fo!iow. with cross-promotion of
relevant information. and eolour-eoding of strands.

PresentatIon

A bright. lively and clear grdphic style specially designed to
encourage greater use of the ser!ice.

AdvertisIng

Strict central over Lie placing of advertising within each magazine
and p 1sitive steps to encourage a higher slandard of design.

A 1 1



, Updating

Capitalising on the essential ill1ll1edi;lLy of Tektl\l. UPDA lE will
follow a policy of constantly updating all parts of the service so
that the feature pages share the urgency of th<: news

r

[:\cc Section Cl

The company
Update Teletext Limited is a consortium specifically orought together to
launlh UPDATE as a n(~w generation of Public Teletext. The companies
reprl'sented in the consortium are all major players in commercial
television and bring a range of rl'sources and expertise cxpr.~ssly suited to
our ohjective.s.

The four consoIlium partners and their equity share holdings in Update
l,'klnt r.imilt.'d ~:

•

•

•
•

Anglia Television Pk

Indepcn~er,tTelevision News Limited

MAl Broadcasting Limited

SC0uish Television Plc

20 per cent

20 per cent

30 per cent

30 per L:ent

Anglia Television.

Anglia Television has over 30 years experience of working in and
broadcasting to the E",t of England, where it supplies its viewers with
popular programming of high quality.

This ~ontinuing record of serving dfect:ve)y a region's ta.s!es and ir,terests
is I'Jmbinfd with Anglia's long held reputation for providing award­
winning programming to the national network, from the unique wildlife
documentary series Survival to the drama of the P.D.James thrillers and
Tht Chit/. The current range spans factual, entertainment, relizious and
children's programming.

ITN, which has put tl'e consortium together, is the sole news provider
licensed by the ITC to supply Channel 3, and for a decaJe now has
produced the award-winning Channel 4 News. ITN is not only a world
leader in the provision of fast, ao;urate. impartial and lucid information on
tekvision but also has 16 years' experience in the supply of news, sports
and financial information on Teletext in this country. UPDATE will be
heir to this reputation as the Editor and staff of ITN's Teletext service
move to UPDATE.

ITN currently provides 20 per cent of pages on Oracle; it is significant that
these pages attract over 40 per cent of Oracle's total viewers.

A1 2
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Scoi!ish Te,levjsiQo

MALilrQadcasting

Between them the shareholders briug the following outstanding strengths
to UPDATE:

t

A1 3

A repu,ation for delivering the highest quality of regional
television programming. both factual and entertainment

An understanding of how a broad range of programming can be
relevant to particular and different tastes and interests across the
nation.

World renowned experience in the provision ')f national and
intemational broadcast news.

Outstanding business acumen.

Sixteen years of unmatched experience in the supply of factual
information to Public Telelext

Expertise in the sale of advertising space.

A specialist knowledge in the screen-based delivery of rapidly
changing fmancial infonT ation.

•

•

•

•

•
•

•

STY's strategy is to provide over a thollsand hours a year of Scoltish­
made local programmes. the largest regional output on Channel 3. The
diverse range includes sporL~, arts, current affairs, religious, Gaelic, and
business programming plus a large output of Scottish news.

It now supplies around £ I5 million of programming a year to the
network. including Taggan and Ta.1cL the High Rvad.

Combined strength~,

Scottish Television is the !ongesl ..cr.·ing broadcaster 10 the same region
on Channel 3. Its application for Ihe Central Scotland franchiSt'in 1991
was iL~ fourth succc-.sful bid since \957.

MAl also supplies screen-based financial infurmation giving real-time
prices generated by wholesale broking cumpanie3. This clement of their
operation ",ill give MAl a particularly appropriate input to UPDATE's
husiness of distributing Teletext data that is authoritative. fast and
accurate.

MA~ is une of the UK's leading invc~tfl)ent companies with an
outstanding track record for picking and hacking successful new
ventures. MAl sl,cered Meridian Broad<:asting, in which it is the major
.. harehnldL·r, through its successful hid for the South East England
fraf1l'hise.



Market research
U/'DA 7E's radical new approach 10 the use of Teletcxt has hlxn s.;"ngly
dll vcn hy our cllnceplion of whal the viewers want.

lJPD:\J'F. commissioned independent qualitative market research.

The study was undel1aken for UPDA TE by Nidus Research. A lotal Of

eight group interviews were varied by age. gender. socio-<Xonomi-:: status
and location. The findings emphasised lhe exlent to which Teletext is
all':ady falling behind viewers' expectations.

There was a strong de.~ire for a wide range (If Information on Te~text

which can be easily found and readily understood. But Oracle's use of
televiSIOn commercials to rromote itself as an alternative newspaper
,ended to crcaie a oclief there was little other than news and spol1 on offer.

Viewers who admitted to a reluctance to explore the rest of the syster.l
cited the perceived complexity of finding their way around the system.
Fear of 'entering the mal,c' of extra pages is a major disincentive to the
viewer.

The advcl1ising on Oracle, while accepted as commercially necessary and
diMinguishing the ITV service from Ccefax, is too often sc~n as invasive
and irritatin g.

But the most consistent complaint - expressed with as much vehemence in
the Home Countief as in the far nOl1h of England - was Te~text's

apparem disinterest in the viewers' own region or locality.

This gap in the service was fr~uently cited as the single r.1ost important
reason why Teletext has so far failed to become, like television, an
integral part of people's lives. Since full-seale regional coverage is central
to UPDATEs approach there was general enthusiasm among the research
groups for what was clearly seen as a very different and much more
comprehensive fonn of Teletexl

Innovations
We shall now outli'le in more detaii the concepts behind the key new
elements in UPDATEs service.

News

Since the potential ::lJdicnce encompasses the population at large, Teletext
has to provide for widely varied interests among its viewers. The varying
forms of content and presentation evident in ITN's four main daily
programmes on Channels 3 and 4 recognise that me audience for news is
different at different times of me day.

A1 4
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Throughout its 24-hour service on Tl'!:;icxt, UPDATE will provide two
dificrent fonns of news service to ';crve differe'll 'dnds of audience: one
targeting the sort of family audience J~livered by ITN's early evening
News at 5 40 and the other based on the award-winning Channel 4 News.

The first, tv he known on UPDATE as New.~ on 3, will provide a briskly
paced, concise round-up of events. It will be r'lctual news given a
popular presentation, outlining the major stories of the uay clearly Rnd
objc~tivdy, using graphics wh' re appropriate. In adGition, it will provide
human interest coverage. focussing on pcrsonaliiies as well as issues.
l':ew~ on 3 will comprise 20 pages of the service or. Channel 3. available
24 hours a day and constantly updated.

Tile second, News on 4, will deal with the big issues of the day,
supplying full analysis with special emphasis on foreign, political and
economic coverage. The UPDATE News on 4 will build upon ITN's
experience of creating Challnel Four News. In particular. News on 4 will
carry up-to-the minute coverage of events in Parliament and detai: ~d
reports of debates. News on 4 will comprise 30 pages of the service on
Channel 4, available 24 hours a day and con3tantly upda.ed.

Both services will carry special coverage of important, ;a"t-moving
e\'CnL~, and in addition we have devised a newsflash system c;).U.- J '1" 'S

Akrt' for signalling the breaking of major stories across t~.

selvice. Where they can add an extra dimension to the story, rat
jllst add illusLration, both services will use appro~riate graphics.

::Jetails of the tW0 distinct news services are provided in Section A2, but it
is important to stn:ss here that it is UPDATE's detennination to main13Jn
the reputation alre.;o)' ;?<tablished by ITN's service to Oracle for news
matenlll which is accurate, 11 11 partial and authoritative.

Both news services will be manned by UPDATE's own trained
journalistic staff, the core of whom will consist of those llready providing
ttle ITN news page~, for Oracle. The research carried out for UPDATE
emphasised the authority and veracity which the public associate with the
name of ITN and the desire that the Teletext news service should have the
authority of ~lIch a national news provider behind it. The national and
international news on both channels will be sourced in part from ITN and
it is intended that it will carry the ITN logo on each main page.

The regions

UPDATE's proposals for 24 paraJlel comprehensive regional services far
exceed what is required in order to meet tlte minimum requiremenLs laid
down by the lTe to provide information of particular interest to persons
living within different areas.

A1 5



Our n's<:arch lllid liS lhJlthl'l\: IS a hugl' .IppctJle fur o:gilln.ll inh,rm.ltillO ­
it is the ljuickesl w.ly to make Teletexl more usa-friendly. The vicwers
interviewed for our study made it clear they wanted to he .Ink to tap into
local news .!Od local informatillO aoout travel and Iclsu~ aClivilil'S, with
thc up-Io·",e-rninute advantages that Tcktl'xt hrings. Whal is ITiOO:, they
said they llld not favour regional infumlation as just an 'add· on' to the
no1tiunal service. They want il lO pervade evcry aspect of the infonnation
they receive.

It is Ih"rcfue UPDATt.~s intention 10 make regional news and
infonnalion part of the very fabric of the service il provides. Up 10 71
pagc8 of regional infonnalil'n (more than 20 per cen! of the 10lal editorial
pages being transmitted al .illy one lime) will be incorponted as a nalural
clement Ihroughout its OUlput whcther il be news, cum~nt affairs, spon.
weather, travel, leisure pl,rsuits or special interests (especially the arts).
The minimum provision will be no less than 49 main pages of infonnation
and enteltainmcnl for each region at any time. (Sce detailed lahle given
later in this section).

UPDA T.r: Will therefore supply something enlirely new in publishing:
continuously up-dated electronic magazines and newspapers covcring
k!!idL\. as well as nalj'Hlal i!1fonnation on every lopic.

t-Iowever, UPDATE also rccognise.~ that some ':iewers may be sre.cially
interesled in local infonnation, and for them spcdallocal index pages will
he provided which will be generated separately for each edilori:J rel;ion
and willlisl alllocai pages by subjec' m.llter.

We believe this revolutionary approach will altracl and keep a whole new
audience for Teletext. Viewers wil\ respond 10 the message Ihat
UPDA TE care,s aboulthem, their particular interests aru1 the place where
they live.

Our pr Jposals for regional coverage arc given in full detail later in Ihis
section along with infonnation on the range of sourees 10 he employed.

Diversity

The imperative for Teletext 10 appeal to a wider variely of tastes and
lnterest~ is al the hean of UPDATE's philosophy. BUI this would be
counter-prodUClive if il entailed the use of so many extra pages thal access
time was increased throughout the service.

In id..:ntifying areas of spt'A:ialisl inter.:sl, we recognised that. 10 serve what
were often small minorities h, using pages round the clock for seven days
a week would be wasteful of a pre.cious resourc~.

A1 6



[Scc Section A" )

An ch,ious e,ampk is Ill.tlCII,tI ,lIllled JI Yllullger children. some of
.... hom al"l' al ~.:hool for part of Iht' day and all of whom are likely 10 he in
hed by mid-evening. BUI a similar principll' applies 10 teenagers for
whom Tektt"l(l ;s I'losl accessible early in the evening or laIc at night.
Gardening, motoring and movie enlhusiasts arc olher groups who can
hest be reached at certain times of day. We recl1gnise, too, that the
informalion wc plan on community services is most conveniently
transmilted before the start and at the cnd of the working day for social
workers while sti 11 accessible to those in need of care.

n,e result is a series of specialist sections - usually associated with the
leading print magazine in the field - which will be screened for only a
certain part of our schedule.

Twenty-one of Ihem (10 be known as the Weekly Maguines) will be
devoted to closely defined interests ranging from cookery to popular
science, from yachting lu fish-keeping. and will be screened for six hours
on a particular day of the week. Tha! day will he matched to the audience,
with, for example, country pursuits appearing on a Monday to take in the
weeKend's equestrian events, angling appearing on a Friday to give the
latest information on the sta!e of the rivers for the coming weekend.

Six other sections (the Weekday Magazines) will address wider subjccts
and will be secn for three hours every day from Monday to Friday_ And
five of these (becoming O'Jr Weekend Magazines) will be re-packaged and
extended for Saturdays and Sundays to meet the very different
requirements of weekend audiences.

This rotating coverage will give minority groups and s~ialist advertisers
dedicated material of nearly 300 main pages per week whil'; necupying
only 26 pages of the service's Magazine 2 and just rUle :'ag~ of
Magazine 6.

As well as maximising use of the system, we bclie\'e this very s~itic

targeting will increase the overall audience fOI'Teletext. Enthusiasts for
each sul>ject will quickly learn the times and days of transmission of
'their' magazines and have a positive reason to switch on to UPDATE.

Onc criticism of Oracle is hS 'wallpaper effect' through having so mueh
output repeated day after day. UPDATE will be constantly freshehing the
package tluoughout the day and throughout tI1e week.

Specialist coverage to tI1is degree requires specialist contributors witI1 a
level of expertise to cvmmand tI1e re.spect of the s~ialist viewer. This
will be guaranteed by the arrangements we have made with tlk. five
associated publishers who produce 18 brand-leading journals in the areas
covered by oar WerJdy Magazines and four in the areas covelUl by our
Wt:~kday and Weekend Magazines.

UPDATE's commissioning editors will have the use of selected material
from all 22 journals sponsoring these specialist sections.

A1 7
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All of the research grllups liked the idea of linking UPDATE with printed
journals. The Weekly Magdl.incs were felt to gain in auth'lrity through
such an association and the principle of the Weekday and Weekend
Magazines appearing at different times of day was immediately
understood.

Teenagers particularly enjoyed the Rock Club which thcy described as
'cntelUining' and 'chally'. The older respondents welcomed the strong
regional flavour of the Gardening Club (with its ability to carry a sudden
Frost Alert at short notice). Women members of the research groups
responded particularly favourably to a further element of our service
which also springs from the association with leading publishers.

(UPD"Tl:.~s relationship with leading print publishers is explained in
mor~ detail in Section A4 but it is impolUnt to stress here that any
sponsorship arrangements will be carefuUy structured to conform with the
rules laid down in the Public Teletext Code.)

Home and family

Recognising that Teletext to date has failed to attract more than a small
percentage of women viewers, UPDATE is allocating the system's
Magazine 3 exclusively to a section to be known as Home and Family
which will have input from 18 of the country's leading women's and
home interest journals. Occupying up to 35 editorial main paJes daily,
Home and Family will deploy the impressive resources at its diSposal to
ofTer a level of understanding and a variety of content that women viewers
will readily appl"lX:iate.

leletcxt has much to ofTer the modern woman who often combines the
roles of homemaker, mother and worker. She can gain access to the
service at whatever times are most convenient to her personal routine
rather than trying to adapt to the fIXed schedules of television and radio.

Women's intercsts have been notoriously neglected by the existing
Teletext service. Most of the material on ofTer is unimaginative and not of
the quality all classes of women have come to ex~t from the
increasingly sophisticated magazines that serve the women s market

The daily Home and Family strand in Magazine 3 will be a significant part
of the VPDA" service. The family element wiU be strongly represented
by three pages for older children and by regular items on mortgage.~.

pensions and savings plans. With up to seven main pages aUocated to
regional coverage, Home and Family will carry a local flavour. Women
members of the research groups applauded the proposal to carry localised
shopping guides and to list local stockists of fashion i~ms and household
appliances mentioned in the national pages.

Seeing examples of the content and presentation of Home and Family,
women members of the research groups agreed it could become
'indispensable' viewing.

A1 8
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We are convinced lhal adverlisers, loo, will find Home and Family an
indisp..:nsahlc way of reaching a market scarcely developed on Tcletex110
date. Wc plan 10 encourage advertisers appearing in the prinled journals
10 take space in lhe appropriale area of Telcteltl, Wilh cross·promolion
from onc 10 the other.

(Allhough sclling oul 10 provide an 'all-emhracing' magazine service,
Home and Family does not represent the extent of our coverage of
women's interests. There is the daily Children's Cluh for the mothers of
under-lO's and lhe specialist Weekly Magazines· available in Teletext's
Magazine 6 - wili cover such topics as child welfare. family health,
cookery and interior design.)

Unity and Integrity

UPDATE recognises that in selling out 10 create a service of such
diversity (incluriing the rotating use of pages for the Weekday and
Weekend and Weekly specialist magazines) lhere is special need to
provide clear indexing and positive signposting.

It is vital to our husiness that the viewer should feel at home moving
[Sec nample "pp"Nle] around the pages and we have developed three I1'~S of achieving this:

• Colour coding

Each main strand of the service (or a group of associated strands)
will be branded with its own colour. This colour will L.> used to
list the strand and its components on the master index on page 100
and the same colour will re-appear on the strand's own index
page. The branding will be contir.ucd throughout the strand with
a distinctive colour strip carried at the head of each page. Viewers
will rapidly associate this colour with the subject matter and have
an irnmediaoc recognition point at no matter what point they access
the strWld.

Red will be used for News, Wealher and Travel on both
Channels 3 and 4.

Cyan will be used for Teleguide on 3 and TV listings on 4.

Blu~ will be used for Home ano Family on Channel 3 and the
tam]y-associated Weekday, Weekend and Weekly specialist
sections (Magazines 2 and 6) - plus Pit Your Wits, also in
Magazine 6.

Yellow will be used for Holidays in Magazine 2.

Green will be used for Sport and Racing in Magazine 5.

Magenta will be used for City and Business in Magll7Jne 4.

Black and white will distinguish the Arts, Education, Religion
and Farming, all in Magazine 6.

A1 9
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• EasY:1Q-remem.bftl numbering

There will be hC<lvy promotion of the more memorahle flumhcrs
selected to start each section: for e)lamp)e, in addition to current
favourites such as 101 for News. Tr:.vel 150; Holidays 234; City
456; Racing 555.

• Natural cross-promotion

Thcre will also be imaginative cross-promotion betwee'l
information strands - between the Daily and Weekly specialist
magaljnes, between the wC<lther forecast and gardening. hctwccn
the City news on interest rates and a personal finance item on
mortgages. hctween a Home alld Family feature 011 problem
babies and the next appearance of UPDATF's sub-strand on child
welfare,

In spite of the deliberate diversity of output, tl",c ovcrall unity and integrity
of UPDATE will be cnsured by a consistency of editorial style and of
graphic themcs that will apply across the whole service and also by
UPDATE's firm policy on the positioning of advertising.

Presentation

O'Jr markct research has shown that users find the current presentation
and layout of Oracle a disincentive to grC<lter use of the service. Many
viewers feel an inabilily 10 handle the technology of Teletext, or are
sufficiently afraid of it 10 be inhibited. Older people in particular shy
away from a more adventurous use of the service.

UPDATE plans 10 overcome this by UlJlising the experience of television
graphic design and technology within ITN. It is UPDATEs intention 10

devise a user-friendly entry into the system so thal viewers can quiclc.ly
fecI at home. The look will be bright and e)lciting, bUI with a sell:oe of
order and reliability.

As a crucial firsl step, UPDATE has employed a team of art directors with
publishing experience to work alongside our screen designers in order to
re-think the graphic basis of Teletext

Applying principles of typography and graphic design well established on
the printed page, the team set cut to give the electronic pages a cleaner,
more iltractive look - stripping them of clutter, controlling the use of
c'1lour, and presenting words in a column width known to be most easily

(Sce cumple opposilC] aC"ommodated by the human ey'~.

People look at television, but they have to read teletext Oracle has
generally failed 10 make that distinction. UPDATE sees it as fundamental
to its p!:InS for raising the quality of Teletext output and turn those who
just pay occasional 'visits' to Teletext into viewers content to spend time
browsing around the ~rvlce.

A 1 10
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In order to remove a further disincentive to Teletext viewing, UPDA1E
has d':velopc~ a process for minil~ising the delay viewers can experience
in ohtaining access to Teletext pages. Five magazines have a minimum
acc\.'ss time of less than seven s.:conds and no magazine has a perceived
access time in excess of ten seconds. More details of these proposals can
he found in Satiun AIO.

Advertising policy

Our market research shows that many viewers find Oracle's use of
advertisements invasive. irrelevant and irritating. Such advertising has
undoubtedly had an adverse effect upon the public perception of the
current commercial Teletext operator. Advertisements are seen as hadly
designed. apparently positioned within pages at random, and positively
distracting through garish use of colour and nashing slogans.

There is no getting away from the fact that advertising. comprising up to
35 per cent of output, will ~ a major innuence upon the environment
created b)' the leletext service. But it is UPDATE's policy to create a
'syncrgy' between the advertisements and the editorial content, so that
one no longer distracts from the other. In addition, the forms of
advertising we propose will he more allractive to the advertisers
themselves.

UPDATE proposes to address the issue in live ways.

.. .-

'..

•

•

A more sophisticated use of the screen for editorial purposes
(improved design and typography and higher quality content) will
engage the interest of more sophislicated advertisers who would
wish to produce advertising 10 a comparable standard.

UPDA. TE's own creative staff will be made ;:vailable to advertisers
seeking help in making the mosl eff"clive and mo:;t attractive use
of the medium.

UPDA.TE plans to sponsor an annu,ti design :ompetition (aimed
primarily at art colleges) to encourage cons; ,tent development of
Teletext graphics and typography.

The proposed introduction of fractional advertisements .
amounting to up to 30 per cent of the page area and running
vertically down the side of the screen (a familiar feature in
newspapers and mapazines) will help to eliminate the present
profusion of stripper! ao·,~rtisements which is a major threat to the
look of the ser·::~. Additionally. the vertical advedsements will
leave the n:st of the page.with the most convenient column width
for the reading of editorial matter.

A 1 11



• Interleaved advertisements (advertisements positbncd within a set
of editorial pages) have obvious attractions for advertisers in
bringing viewers into contact with products and ~Ivice of which
they might be otherwise unaware. Rut unfortunate juxtapositions
of advertisements and editorial matter make interleave.e; highly
unpopular with users of Teletexl.

•

•

As the editorial content of UPDATE will be more sharply
focussed (with in'~lvidl!al Teletext magalinc$ broken down into
strands and sub-st. lnds aimed at specific intcrest groups) so
UPDA 1'E will offer adv~rtisers the opportunity of taking space
within sections of most appeal to their target audience and
encourage the use of advertisements that offer some service to the
vicwer ralher than merely displaying slogans or brand name.e;.

It is the expelience of maj-:r publishers of consumer magazines
that advertisements relcvantlD aJjoining editorial are welcomed by
many readers as a further source of useful information.
UPDATE will enhance its prospects of achieving increased
revenue through being able to offer advertisers premium positions
adjoininJ relevant editorial rather than the indiscriminate
positioning which is a feature of the current service.

The Publisher, an executive director of UPDATE will be
responsible for the positioning of advertisements, working closely
with the editors of the respective sections to achieve a compatible
mixture.

UPDATE will control both the amount and positioning of
interleaved advertisements.

In the spirit of the Broadcasting Act, all advertisements on
UPDATE will be placed within 'natural breaks' - i.e., between
distinct items of editorial matter within a su"and or sub-strand and
at the end of each section. Multi-pages of advertising win be
sul:{iivided into advertising magazines of clearly-dermed themes.
For instance, the long runs of holiday advertising currently on
scrcen will be broken down into such sections as 'Weekend
Breaks', 'Ski Spots', 'Cruises' fo. example. This will spare
viewers exposure to advertisements of little or any interest and
improve access time in reaching de.e;ired information. Use of the
'flashinf facility wil1 be strictly limited (for editorial as wen as
adveJ'fjsmg purpose.<;).

A1 12
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UPDATE ACCESSTI~

Allocation of main pages across the UPDATE service. showing the minimum and maximum perceived access times.

-
Weekday Weekend Number or VBI Perceived Access

(Monday • Friday) (Saturday!Sunday) PaRes Lines Time (seconds)
Ed. Ad. Total Ed. Ad. Total Minimum MaximUIJ Minimum Maximum

MAGAZINE 1

U) ({~
(NewsffraveU Min. 67 14 81 62 14 76 76 3.5
Weatherrreleguide) Max. 69 14 83 64 14 78 83 5.4

MAGAZINE 2

@ e~
(HolidaysIWeekday Min. 18 36 54 18 36 54 54 2 6~··~
& Weekend Mags) Max. 28 48 76 28 48 76 76

I

MAGAZINE 3

@ G!J(Home & Family) Min. 31 31 62 31 31 62 62 2
I 7~···Max. 35 35 70 35 35 70 70

MAGAZINE 4

Cf)I(~(News & Cityl Min. 67 18 85 47 16 63 63 2.5
TV Listings) Max. 67 18 85 47 16 63 lI5

MAGAZINES

Cb er.)(Racing & Spon) Min. 60 14 74 68 14 82 74 3 ,..
Max. 60 14 74 68 14 82 82 6.1

MAGAZINE 6

Gb (~(AnslReligionl
EducationIFanningl 53 53 11 64 53 •Min. 41 12 2 6.6·
Pit Your Wits Max. 48 17 65 64 16 80 80

IWeekly Magazines i

I
~ -~ . - • • I _ - - _.~ - ~
"'7 77 7 $ 2 2 n • Of

~
'::t'-"\I
;>----_._.--
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Table Al (i)

UPDATE .. the complete service

WEEKEND --
EDITORIAL ADVERTISING

Non RCli,m.l1 RC2ional Non RCRiona RCRionaJ

MIN MAX MIN MAX MIN MAX MIN MAX

20 20 10 12
6 6 4 4 3 3
4 4 I I 3 3
12 12 5 5 8 8
41 42 ~ 22 14 14

12 I. 2 2 30 30 6 6
3 IU I 4 0 8 0 4

15 :n 3 6 30 38 , 1.

28 28 3 7 30 30 I 5
28 28 3 7 3t 30 t 5

30 30 10 10
2 2
10 10 6 6

5 5

\If'•41 41 5 ... $. If \i .....

23 23 7 7 I I
35 35 10 11) 5 5 I I
58 58 1. to U 12' /1 1

10 10 I 4 2 2 I 2
3 3 2 3 I I I 3
14 14 4 8
3 3 I 3 I I 1 2
10 10 l 2
3 3 2 3 1 1 1 ']

43 43 10 21 ,. <1·· 4.i ••
228 135 51 1. 10') 111 i3 U

Weekend
MIN MAX

228 235
51 71

109 117
13 26

40.· . 449

Weekday
MIN -~

235 242
49 65

1J 2 120
:3 26

oW} 0453

EdltOllal nnn.reglon..1
Editorial regional
Ad"....tl.lng non·, eglonal
:.d"erllslng regional
Totals

WU:KUAY

EDITORIAL DVERTISING

Non RCRional RCRional Non RCi,illOJI Re~i(mal

MIN MAX MIN M". X MIN MAX MIN MAX
MAGAZINE 1
News 20 20 15 17
Travel 6 6 4 4 3 3
Weather 4 4 I 1 3 3
Telel!uide '2 12 5 5 !l 8

41 41 25 17 14 14
MAGAZINE 2
Holidays 12 12 2 2 30 30 6 6
Specialist Mags 3 10 1 4 0 8 0 4

15 n 3 6 JO 38 41 10
MAGAZINE 3
Home & Family 28 28 3 7 30 30 1 5

28 -18 3 7 30 30 1 5
MAGAZINE 4
Newson4 30 30 10 10
Wealhcr 2 2
City 30 30 8 8
TV LisLinl!s 5 5

Q Q 5 5 1. 18
MAGAZINES
Racinl! 23 23 7 7 1 1
Spon 32 32 5 5 5 5 I 1

5$ SS ! 5 U 12 2 2
MAGAZINE 6
Arts 10 10 1 4 3 3 1 2
Education 3 3 2 3 1 1 1 3
Rtlil!ion 4 4 2 2
Fanninl! 3 3 1 3 1 1 1 2
Pit your Wils 10 10 2 2
Weekly Mags 3 3 2 3 I I I 2

33 33 • 15 • • .. 9
TOTALS 135 1G 49 65 112 120 13 16
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Updating

TcI~lCxt'S chi~fcompetitive edge lies in iLS ahility to dc'l\w Immediat.:ly.
Information need not wail for the next edition, On UPDATE there will be
no deadlines because there will be no cut-off roinl fur lh~ latest
information.

All part..s of the UPDATE service will de.1I in inforJT.Jtion whose value lies
in l'hange, All pans of lhe service will be capable uf being updated at ~J1Y

time. For this reason, though not a requirement of the Licence.
UPDATE will be S13ffed overnight. Hence, for every moment of the ten­
year licence pedod. UPDA TEs total database (in other words, every
information stral'd nationally and in every region), will be accessible so
that it can lx- updated night or day.

The organisation of the service
Introduction

The objective of this s\?ction is to desc:ib~ with gr~:lter precision the
s~cific types of information, giving thl~ir conter-t, the number of pages
they will occupy and the manner in which the ipfornlation will be
integrated into the service as a whole. For this purpose, the information
strands will be categorised under two diffcr"1I1 headings, non-regional
information and regional information.

But first. it might be helpful to develop an overview or guide to how the
system as a whole will be organised,

UPDATE's programming proposals comprise a maximum of 453 pages
organised into separate sections across both the Channel 3 and the
Channel 4 frequencies. We confirm that no more than 35% oftl>e main
pages will be full page advertisements and we have assumed a maximum
of 120 pages of advertising (29% of the total).

The main pages to be used have been organised into six 'magazines'
within the system and allocated the VBI lines in a manner to give
perceived access times at a level which our market research ~uggests
,.,ould be acceptable.

Guide to ihe service

Analyr;s of the minimum and maximum number of pages to be used in
each scction (for editorial and for '1dwni~ing purposes) together with the
perceived action times is pruvided in table AI (ii)

A 1 13
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and Al(iv) <Jppo;iIC]

Pages altering their content during the day

UPDATE will rotate the use of certain pages 10 maximise its reac" of
spedalist audiences. Six information sub-strands will each appear for a
total d thr.:.e hours every weekday. Five of these sub-Sl!"and~ will appear
for a longer period and in a varied format on Salurdays and Sundays.
Additionally, 21 sub-strands will each appear for a total of six hours on a
given day of the week.

T1lc Weekday and Weekend sub-stlands will be signposteci from the Main
Index and will be introduced by way of their own index on screen
throughout the 24 hours and listing the periods of the day when each will
appear. These times have been ehosen for the convenience of the target
audience.

Weekoay Magazines:

Earl' appearing twice a day at times likely to ma... imise
the most o;uitable alldiena::

Community Services
0630 - 080011830·2000

Motoring Club:
0800 - 093012000 - 2130

Gardening Club:
0930· 1100/1400 . 1530

Children's Club (for the under-lOs):
1100 - 123<V1530 - 17.00

Movie nub:
1230- 140<V2130· 2300

Rock Club
(music and style for teenagers):
1700· I 83<V23oo - 2430

Weekend Magazines

Community Services is rested on Saturdays and Sundays and Children's
Clu" is re-titled Fur. Club as its conl.cnt is ex!ended to cater for children
up to the age of 12.

A 1 14
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Gardening Club
14001530

3

Children's Club
15:30-17:00

Movie Club
1230-1400

Rock Club
17:00-18:30

Each appeanng tWice daily, Monday to Friday

Rock Club
2300-00:30

Table A I (iii)

Children's Club
1100 . 1230

12

\fovie Club
2130·23:00

Ciardcning Club
0930· 1100

Evening]

Community Services
1830-20:00

\totoring Club
2000·21 -30

Community Sel .. ices
0630·0800

IDayti'~

\fntoring Club
0800·0930

Weekday Magazines
~--------

r-,
J
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3

Gardening Club
15:00 - 18:30

----------""2

Rock Club
11:00 - 15:00

6

Movie Club 22:00 - 01 :10

---------
Tahle Al (h')

----- ----- --- ------- ---------

9

Fun Club
07:00 - 11 :00

I Evening

[ Daytimc-J

'1otoring Club
18:30- 2::!:00

Weekend Magazines Each appearinC' on Saturdays and Sundays

,,
f
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Times of screcning for thc Weekend Maga/jncs:

Fun Club
0700- il00

Rock Club
IlfVl- 1500

Gardening Club
1500 - 1830

Motoring Club
1830 - 2200

Movie Club
2200 - 0130

TIll: Weekend schedule has been devised ac(;ordingly:

Fun Club: Saturday and Sunday mornings offer a peak audience for
children. Emphasis on fun and maximum viewer participation in games
and quizzes.

Rock Club: Many of the older children will be tempted to Slay on for
news and gos;ip about their favourite Rock stars. Midday and early
afternoon is a good viewing time for teenagers who tend to go out on
Saturday and S,mday evenings.

Motoring Club: As opposed to w~kday content, this will conrentrate
on events for motoring enthusiasts and interesting places to visit

Movie Club: Late-night nostalgia for movie enthusiasts who may we"
have returned from a visit to the cinema. Will feature a move-buff's
weekend competition with prizes of premiere tickets and ~.ason tickets to
local cinemas.

Weekly Magazines

The w~kly sub-strands will also carry their own sub-index pages which
will list the times and day of their appearance over the coming week.

This schedule takes account of the subr..ct matter of the sub-strand. For
instanre, tile angling sub-strand appears on a Friday to set the scene for
an essentially weekend pursuit. and country pursuits appears on a
Monday to include results of the weekend's equestrian events.

A 1 15
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Sunday
Railway enthusiasts
Child welfare
Popular :;cience

0600 - 0900/1500 - 1800
0900 - 1200'1800 - 2100
1200 - 1500'l100 - 2400

Mon<:ay
Cookery
Country pursuits
Golf

)
)as above
)

Tuesday
Chess
Lifestyle
Computers

)
)as above
)

A 1 16

The sub-strands wi!! comprise editorial material supplied by the staff of
specialist print magazines covering the.se interests and will accommodate
regional changes where applicable.

The analysis which follows will differentiate the programming UPDATE
will deliver between non-regional and regional strands:

1

•

}
}as above
}

)
)as above
)

)
)as above
)

)
)as above
)

Wednesday
Family health
Motorcycling
Yachting

Thyrsday
Fishkeeping
Photography
Boating

Friday
Soccer fan
Rural living
Angling

Saturday
Ballroom dancing
ease.birds
ClISS1C cars

Editorial non-regional pages: minimum 228, maximum 242

Advenising non-regional pages: minimum lOO. maximum 120

Editorial regional pages: minimum 49, maximum 71

Advertising regional pages: minimum 13. maximum 26.

Thble AI(vi) thai follows shows the allocation of main pages throughout
the service in respect of the infonn..tion strands specified within the ITC
Invitation to Apply. The table shows the minimum allocation which will
be made to each strand.

•

•
•

•

[See Table Al(v)
opposilel
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Regional

120

o Editorial 11 Advertising

Non-regional

242

53% IMaximum 453 pages I

13

Regional

49
12%

"". » ..

112

Taille Al (v)

235

57%I ~inimllm 409 pages]

Non-regional

Weekday Pages

I

Weekend Pages D Editorial • Advertising

22'1

j57% I Mir,imum 401 pages

I

235

52% [Maximum 449 pages I

26

Regional

71

117

Non-regional

13

Regional

51

13';.,'

Non-regional

109

....-J
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See A4 7 fur philosophy of children's
coverage. See alsu A I 27 and AI 29 for
succning times of Children's Club and FUll
Cluh, whicil each includes two regional
pa~cs on a rotating basii (A l 53). 2
regiunal pages in the Channel Islands.

See Al 42 and A I 61 for increased
coverage at weekends in both categories.

Sce AI ~~ and A4 9.

Figure~ do nol inclade one non-regional
page for schoolchildren counled in 7
(above). See AI 42.

Not~: All fiKur~s ar~ "';lIi..~,

See A I 8. Figures do nul include three
non-regional pages for cbildren (A4 7) IIld
one non-regional page for the hard of
hea:lIlg (below).

Indudes Teleguide (AI 20. AI 49 and
A l 57) and adult pages of Pil your Wils
puzzle section (AI 44). See AI 14 for
breakdown uf Weekday, Weekend and

"kekly Magazines wbicb sbare the same
pages on a rolating basil and are included
bere only as a generic category. 19
regional pages in this calt:Kory in the
Channel Islands

See A I H for details of bigher
pagination un weekdays.

Includes coverage of holidays at bome and
abread (see A I 23). 4 regIonal pages in the

Cbannel Islands.

Scc A I '9 and A I S8 for pro"isi()n of
higher paganation at weekends ¥

non-regional and regional.

Sec At 47 for provision of maximum of 17
regional llews pages.

2

o

2

o

o

44

14

m
Number of

maiD INBes
tQ tJ; allocalhd
IQ poo-n;gjooal

infgrmaljoo

10

2

4

1

7

24

10

.15

2 I S

1K

50

Numher of
majn naaes
IQ he allrgled

to OOQ~regiQpal

infonna'jop

As re'lUlred III hhlc I 01 Annex D of Ihe Invil;lIion (0 Apply

PROPOSALS FOR THE UPPATE PUBLIC TELETEXT SERVICE
SUMMARY TABLE

IQIj\I IWit» AI HX'AjH>:

Hard "f HearlnK

HlIme and .'amlly

Tablf' A1(vil

10. Other

K Education

9 Religion

7 Pro.lolon for Children

Cl. Art. and I~ellure

5. Flnanla. and BUllne..

Ma"e..

News

4. Travol

2 Weather

3. Sport

wl()nn;UioU StrnJ)(1

r
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Non·regional programming
in this section of the applkation. the analysis outlines our proposals for
e.1ch of the programme slrands detailed in each magazine of the service
for the non-regional programme service.

The balance of the section is therefore organised in the following
mallner:

Magazine I

Magaline 3

Magazine 4

Magazine 5

Magaline 6

News on 3
National and European weather
Travel
Teleguide

Holidays
Weekday and Weekend Magazines

Home and Family

News on 4
National and world weather
City and business
1V listings

Sport
Racing

Perfonning arts
Education
Religion
Fanning
Pit Your Wits
Weekly Magazines

. ..

Magazine 1 (Channel 3)

IntroductIon

Magazine 1encompasses the non-regional programme strands related to
the News on 3 service. the National and European Weather. Travel and
the Teleguide. Out of the 100 pages available within the magazine, a
maximum ui 83 will be used with 83% of these pages being dedicated
to editorial contenL

Of the minimum of 62 pages of editorial within these strands, some 42
pages are dedicated to non-regional editorial (68%) which will be
covered in this section. The balance of the regional editorial is covered
later under regional infonnation.

A1 17
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The non-regional pages arc div;dcd in our service as follows;

Majn pal:es and variations

News 0113 2e
Trnvel 6
Weather 4
Teleguide '2
Advcrtisin~ I ~

, a

~l ,

, ~

~
,

i •

I

w· ,=•

these ;,.rogramme slrands is as

20 non-regional pages
Nil

JUrAl

Strall!f: New.

Our program •.
follows:

Editorial:
Advertising:

!.s well as speed, the emphasiS will be on simplicity and clarity, with
imaginaLive graphics enlivening lhe presentation.

In addition to comprehensive coverage 'Jf major stories at home and
abroad, News on 3 will explore the human interest stories of the day,
focussing on personalities ralher than issues.

~and content

Aiming to be popular in lhe I'cst sensc of the word, News on 3 will be
fast and dynamic but not st",sationalisl. It willwgetthe sort of family
audience delivered by IT..j's 5 40 News on ITV (and hr that reason
New,~ on 3 has ix'-en J!; ..en prime position on Channel 3 of lhe Teletext
service together wit~. lhe fastest access time of 5.4 seconas).

That means JV.:ws on 3 wi;1 be sclling a pace all other news media will
find hard ~ match.

The scrvice will operate a standard national schedule throughout the
week. reviewed at least hourly and updated as appropriate.

Intel:ratjQn in the service

Code colour: red

This major programme strand will be indexed on page 100 of the service
and will have its own index page detailing the stories that are currently
being covered in the service.

In addition, where a detailed study of the news story is being carried by
lhe more analytical news service to appear on Channel 4, this will be
signposted as well as any reference that might be appropriate in the City
pages or other strands wilhin lhe service.

A 1 18
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Strand: Weather

Main pa~. and time variatiQns

"l
I

I

4 non-regiQnal pages
3 non-regiQnal pages

Editorial:
Advertismg:

Colour coding: red

Indcxcd on page lOO. Cross reference tQ Rcgional Weather reports that
follQW in Magazine I and to NatiQnal and International Weather reports
carricd within News Qn 4 in Magazine 4. Further signposting to long­
range weather forecasts for resort areas at home and abroad in Holidays
strand in Magazine 2.

Main supplier

McteOrological Office

JYl:le and content

Channel 3 coverage of weather will concentrate on the United Kingdom
and Continental Europe. Two weather maps will show the UK situation
and prospects over the next 24 hours. updated three times a day. There
will also be a two-day forecast for the UK. updated daily. Principal
ferry routes across the Channel. North Sea and Irish Sea wi1l be
covered by a ~hipping forecast, updated three times daily. There will
also be forecasts of European weather (updated daily) for the benefit of
business travellers and holidaymakers.

Main sypplirn

The main suppliers of the service. and the specification of the
information they will deliver is outlillcd in Section A7 _ !r. brief.
information will be denved from the unique news supply contract we
have with Independent Television News. In addition we have
negotiated a feed of raw information from the Press Association.

Most importantly, the nlln-regional editorial pages will link, where
uppropriate, to regional information thJI is of relevance to thc viewer as
might be the casc with the local impact of national unemploymcnt
statistics.

[See also Section A7]

[Sce Section A7J
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lClcguide will preview new programmes. introduce personalities of the
day and provide background stories of major production. As well as
providing comprehensive listings for up to 48 hours ahead. Teleguide
will also carry two innovations:

• Peaktime Planner - evening programmes on all four channels
presented side by side to enable at-a- glance choice of
programmes. A similar presentation will also be available for
the following evening.

• Seven-day Film Guide - a leading critic will select the best of the
forthcoming films on lV over a rolling se, -day period. giving
VCR owners early warning of tilles not to '~missed,

Main pa~<;s and time variations

Hourly wind-up of the CUIT.;nt day's programmes to eliminate those
already screened and so progress' 'ely reduce access time. Peaktime
Planner and Film Guide updated d.....y. Features updatcd twice weekly.

Jnte~ratiQn in the scrviC(

Colour coding: cyan.

Indcxed on page 100 and will carry its own index: cross-reference to
basic TV listings in MagaLi:-:~ 4.

Main suppliers

In-house
lV listings bureaux

Note: Assuming that UPDATE is awarded the Public Telctext Licence.
we would intend to approach the Central Scheduling
Organisation with a proposal to manage Programme Delivery
and Control, that is STARICXT, OD behalf of the Channel 3
companies. PDC would fall naturally into the Teletext licensee's
TV guide and wl)uld assist in building audiences for the
licensee. In addition we believe that PDC within a popular
Teletext service will cncourage the videoing of programmes and
,h"rcfore (lur proposition will be an attractive one to the Channel
.' companies. The Network Controllers Group has been
informed of our proposal, and the lTVA have advised us that a
decision on the matter cannot be taken until the arrangements for
the Central Scheduler are in place svmetime after January 1992.

1
l

12 non-regional pages
18 non-regional pages

FAlitorial:
Advertising:

A 1 21
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Magazine 2 (Channel 3)

Introduction

Mag.lline 2 ellCompa.<;.'ol's the nnn-rq:ional pages ~lak'd to !1()li'hys and
the Weekday and We~:kend coverage of spt'cial interest groups. Holiday
coverage t»:cs the title of Getaway and since much of the advertising in
this section is seen as a service to viewers, the editor:'l pages will
cun,entratc on the provision of specialist Infnrmali.-. "C'l readily
available to would-be travellers.

The Weekday Magannc,s take the tllJes of:

l'ummunity ScrvH.:es
Motoring Club
Gardening Club
Children's Club
Movie Club
Rock Club.

f:<lch of these title.; will appe<U" tWICe daily for J total of thrce hours from
Monday'') Friday, placed within the s(:hedule at limes nill,t c()nvenient
for the re~pt'cljve target audience.

Community Services does not al'p!.'ar at weekends and Childrt'n's Club
(aimed at the under-I Os on weekdays) is re-titled Fun Club and given a
different format to indicJte it now caters for c.:ruldren up to the age of 12.

The Weckl'nd Magar.illl's af'~ thus:

Fun Cluh
Rock Club
Gardening Club
Motoring Club
Movie Club

All of the Weekend editions of the Weekday Magazines run to greater
length and occur; time-slots appropriate to the difrerent kinds of
audience they will reach on Saturdays and Sundays.

The number of pages allocated to each of the Weekday and Weekend
titlcs varies according to the subject maller.

Out of the 100 pagc.s available in Magazine 2. a maximum of 76 pages
will be used, with 37% of the available pages being devoted to editorial
content. Of the maximum of 28 main pages used for editorial in this
section, some 22 pages are dedicated to non-regional edi:orial content
(78%). The halance of the regional editorial content is covered later
under regional information.

A I 2?
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minimum
maximum60

12
3 -10

30 - 38

45

12 non-regional pages
30 non-regional pages

Gelaway
Special interests
Advertising

'lurAL

EditOIW;
Advertising:

Updated weekly for the majority of the year but with the facility for
instant updating in periods of peak holiday activity. A further eight
pages will be devoted to holidays in the regions (see regional
information)

Our proposals for each of these infonnation strands are as follows:

IDle~ratiQn in the service

Colour coding: yellow

Indexed on page 100 and will have its own index page, listing
advertising sections as well as editorial.

Main suppliers

Cross-reference to Weather Reports in News on 3 (Magazine 1) and
News on 4 (Magazine 4) at times of adverse weather affecting tourist
routes in Brilain and/or abroad.

Freelance contributors.

1111: nun-regional pages arc divided in our S(:rviu: as follows:

A123

Main pa~es and time variations

Strand: Getaway

TYN and conIenl

The service will operaIe a slandard 12-page editorial schedule. covering
tourist exchange rates, health hazards, changes in duty-free allowances.
holiday souvenir best buys and will carry tables comparing !"aclcage lOur
prices for similar resorts. The section will also include long range

[Sec example oWQsite) weather forecasts for resort areas in Britain and ahroad.

A heavy proportion of advertising attracted to this section will be
arranged in a series of advenising magazines each covering a specific
type of t>~liday • weekend breaks in Britain, cross-Channel shopping
excursion. ''Iter holidays. cruises. Mediterranean charters. long haul
destinatior.. l,;!C.
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3 non-regional editorial pages
Nil

Editorial:
Advertising:

Colour coding: blue

Community Services will be one of the six rotating magazines appearing
each weekday. This will be indicated on the Main Index on Page 100
during those times when it appears. At olber times during the day it will
be signposled on a special Weekday Magazines index, which itself will
be signposted at all times on Page 100.

In addition. Community Services will be cross-promoted to and from
the Home and Family strand (Magazine 3); its pages and times will be
given. The editor respol!sible for Community Services will also be
required to be constantly alert to occasional opportunities for cross­
promotion from elsewhere on the UPDATE service.

Majn suwljer

In addition there will be between one and three pages in this strand
devoted to regional information (see below). giving a tota! number of
main pages in Community Services of between five and seven.

Community Services will appear twice each weekday from 6 30am to
8am and from 6 30pm to 8pm. This timing ren~ts the aim of keering
the active professional carer informed at the beginning and end 0 the
working day and being easily accessed by the home-bound.

Sub-strand; Community Service

A1 24

Strand: Weekday Magazines

Main pa~cs and time yariat;.lIDoS

Type and conJrot

DedicalCd to maximising use of available social services. this public
service magazine will be aimed as much as social workers as those in
.,ced of care. Editorial will cover changes in welfare benefits. grants
newly on offer, fresh resources coming on-stream nationally and
locally One page reserved tor questions-and answers helpline. Will
also list emergency telephone numbers for housebound.

Inte~ ration in the service

Community Care maguine(Sce Section A7]



Main suppliea

Inteeratjon in !he service
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8 non-regional pages
4 non-regional pages

Editorial:
Advertising:

Main paees and time yariations

Sub-strand: Motoring Club

lype and content

Motoring for the enthusiast interested in everything from a guide to
second-hand bargains to news of the latest models, from maintenance
tips to bad-weather driving techniques, from international rallies to club
events. from legal queries to road safety quizzes.

News of impending legislation that affects the motorist and of plans for
new motorways and by-passes. Regular surveys of petrol prices in
different outlets. Profiles of the top personalities of the motoring
world.

In addition there will be four pages in this sub-strand covering motoring
activities in the regions with a further page allowed for regional
advertising. making 17 pages in all.

As one of the rotating Weekday Magazines Motoring Club will appe.v
between 8 and 9 30am and 8 • 9 3Opm. This ensures that the service is
available when most motorists are at home. Updating will take place on
average twice weekly.

i I~
I '
I : ~

Colour coding: blue

Times of screening listed on special index for daily magazines -which is
li~ted within the main index on page 100.

Cross references to Travel reports in News on 3 (MagalJne I) and
News on 4 (Magazine 4) and to Weather repons on both channels
during periods of adverse driving conditions.

Freelance contributors
Automobile Association
Royal Automobile Club[Sce Section A7]
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Main pa~es and time yariatio!l$

SYb:-slrand: Gald.eoiog Club

',- r, II

i :~
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8 non-regional pages
4 non-regional pages.

EditQrial:
Advertising:

In addition this section will have up to a maximum of six regional pages
(four of advertising).

Updating twice weekly.
Gardening Club will be screened from 930 to Ilam and from 2 to
3 30pm each weekday.

TYPe and CQntent

Aimed at the amateur gardener - ranging from the flat dweller with a
window box tQ the enthusiast with a fully landscaped garden. Expert
tips covering all seasonal activi~es. New ideas in garden design that
give maximum impact from the smallest space. Test reports Qn the laleSt
tools and accessories. Answers to viewers' problems. The MQnday tQ
Friday editions of Gardening Club will pay spedal attention to the urban
gardener. with emphasis on the care of house plants.

Inte~ratjon in to the service

CQlour coding: blue.

Indexed above. Cross references to Weather Reports in News on 3

Main sypplier

[Sce Section A7] Amateur Cklrdening magazine

Sub-strand: Children's Club

TYPe and content

This part of the service is aimed at children under 10 and will be
screened twice per weekday in two 9O-minute segments· one mid­
morning for the benefit of youngsters watching at bome with their
mothers, the other in the late afternoon for brothers and sisters returned
hQme from school. Exploitin~ the experience of Two-Can Publishing,
specialists in children's pubbcations and the sponsors of Children's
Club, this section will aim to create a strong sense of involvement
between what the child sees on screen and the home environment

Many of the puuJcs will have an edocational flavour and will encourage
the use of the Reveal button to move on to an extra degree of difficulty
or to find the correct solution. For the benefit of parents there will be
consumer testing of new toys and nursery equipment

A1 26
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'nte~ratiQn intQ the scrvice

Main pa~es and time variatiQns

----1

10 non-regiQnal pages
5 non-regional pages

Editorial:
Advertising:

In addition there will be a further two pages devoted [0 regional
coverage Qf children's interests.

Children's club will be screened from Ilam to 12 30pm and from 330
to 5pm each weekday, catering for children at home and for children
returned from school.

Fr~ueney Qf updating: 50 per cent Qf pages changed daily.

Colour coding: blue

Indexed as above.

Additionally there will be prominent signpQsting between Children's
Club and Home and Family (Magazine 3) plus the Pit your Wits games
section, the Education strand, and the child welfare sub-strand (all in
Magazine 6).

Main sur.plieJ:

Two-Can Publishing (producers Qf the Young Telegraph childl.:n's
supplement and a wide ran&c of children's magazines and books).

Sub strand: MQ.vje Club

(See Section A71

r
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In addition there will be between one and four editorial pages and
between one and three advertisirog pages covering regional interests and
events - subject tQ the level of local actiVity.

,
I

,-.-....,._~

, .......

10 non-regional pages
6 non-regional pages

Ji:pe and conteDt

Aimed at the committed film enthusiast - nQt merely the active
cinemagoer but also the videQ addict and the lover of Qld mQvies on
television. This section .,.Iso caters for those interested in the history of
the cinema and in fllms as an an form. There will be early previews of
major movies before tJrir general release plus reviews of the latest titles
in the cinema and on video. Stories of films in the making and gossip
about screen personalities.

Majn pa&es & time variations

EdilOrial:
Advertising:
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10 non-regional pages
8 non-regional pages

A1 28

Sub-strand: Rock Club

Colour coding: blue

Ir.dexed as above. Cross-promotion between Movie Club and the film
section of Teleguide (Magazine I) and the 24-hour regional guide to
cinema rcle-a:.es carried within the Performing Arts strand (Magazine 6).

Main suppliers

Contract mm writer (based in "ieteguide)
Freelance contribution

Frequency of updating: twice wc.:kly.

Screened twice each weekday from 12 30 to 2pm and from 9 30 to
I Jpm.

Inte~ration into the seryice

~ and content

In covering popular entertainment and music for the 12 to 2a-year-olds,
Rock Club embraces an audience that ranges from older school children
to young adults. In many ways this is an ideal target for a Teletext
service because this age group is most familiar with electronic
information and entertainment and will respond most enthusiastically to
the adventurous use of graphic design in this contexl 1be whole
presentation will seek to match the vibrancy and colour of a big pop
evenl With input from three leading pop magazines. this section will
have all the latest news on the current groups, top personalities, record
and video reviews, a guide to big-name concerts and the latest teenage
fashion trends. UPDA.TEs immediacy will ensure that the latest charts
are first seen on Teletelll

Majn paees and time yariatioDS

Editorial:
Advertising:

In addition there will be between o~ and (our ~ditorial pages and
between two and four advertising pages (or regional coverage _
pagination varying according to the level of local activity.

Frequency of updating: features twice weekly; charts as necessary.

Rock Club will appear twice daily at times when teenagers are most
likely to be at home - between 5 and 6 30pm and between IIpm and
1230am.

[Sce Section A7J
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Intc~ra!jon into ihc service

Colour coding: hlue

Indexcd a~ above.

Cross-plOmotion between Rock Club and Performing Arts (Magazine
6), Movie Club (Magazine 2) and Children's Club (Magazine 2).

Melody Maker
New Musical Express
\Ox magazine

Strand: Weekend Magazine.

Community Services is rested on Saturdays and Sundays and Children's
Club is retitled Fun Club as its content is extended to cater for older
children enjoying a break from school. The other four Weekday
Magazines also have a longer screening time and vary their content to
meet the needs of the weekend audience. .

Sub-slran<t.fun Club

Iv.ue and conleQl

This replaces Children's Club 011 Saturdays and Sundays, taking in
youngsters up to the age of 12 a:td occupying four hours of each
morning to reach a peak audience for I.'hildren. The format and content
also changes to concentrate on entenainment in many different forms,
including general knowledge contests, animal stories, cartoons and a
science- fiction serial.

Majn paW and time yariatiorn

,.......,

Editorial:
Advertising:

10 non-regional pages
5 non-regional pages

. "

There will be a further two pages devoted to regional coverage of
children's weekend evp.nts throughout the country.

Fun Club will be screened from 7am to lIam each Saturday and
Sunday. Updated weekly.

Inte~ralion in the service

Colour coding: blue

Indexed and cross·referred as for Children's Club on weekdays
(above).

A1 29
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As for Rock Club on weekdays above.

I~
,

I

10 non-~gional pages
8 non-regional pages

Editorial:
Advertising:

Main mppljers

!YJle and content

Weekend edition of the Monday to Friday Gardening Club.

Extended to three-and-a-half hours and occupying the late afternoon.
Largely new material for the Saturdaj' and Sunday audience.
concentrating on labour-saving tips and short cuts for the weekend
gardener. Also special sections on conservatories, greenhouses and
patios.

Sub-strand: Gardening Club

Colour coding: blue

Indexed and cross-referred as for Rock Club on weekdays (above)

In addition there will be between one and four editorial pagts and two
and four advertising pages for regional coverage - pagination varying
according to the level of local activity. Updated weekly.

Rock Club will appear from II am to 3pm each Saturday and Sunday.

Maip pa~cs and time variations

Weekend edition of the Monday to Friday Rock Club. Extended to four
hours and immediately follows Fun Club so that older children will stay
to catch up on the pop scene. Completely new material for the weekend
audience with special coverage of current and impending rock concerts
and tours. Box office service will give first news of availability of
tickets for the top attractions.

Inte~ratiop into the service

JYpe and copteD!

Main suppliers

As for Child~n's C1uh on wcddays (above).

Sub-strand: Rock Club

A1 30
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8 non-regional pages
4 non-regional pages

8 non-regional pages
4 non-regional pages

'>'

IY.Pe and conleDl

Main suppliers

Colour coding: blue

Indexed and cr(lss-refcired as the Gardening Club on weekdays
(above).

Main paees and time variations

Will appear from 3pm to 6 30pm each Saturday and Sunday. Updated
weekly.

Editonal
Advertising

Weekend edition of the Monday to Friday Motoring Club.

Extended to threc-and-a-half hours and occupying the early evening.
Extra emphasis on !he use of the car for visits to places of special
inlCrest and for weekend breaks. Also a section on touring abroad, with
unusual r(lulCs to familiar destinations. Guides to good value eating
places and bargain accommodation. Last-minulC bookings available on
cross-Channel ferries.

\s for Gardening Club on weekdays (above).

Sub-strand: Motoring Club

Inteeratjon into the service

There will be a further five regional pages in this sub-strand (including
one page of advertising). Updated weekly.

Motoring Club will appear from 6 30pm to Wpm each Saturday and
Sunday.

Colour coding. blue

Indexed and cross-referred as the Motoring Club on weekd:J)'s (above).

Main suppUers

As for Motoring Club on weekdays (above).

•
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10 non-regional pages
6 non-regional pages

Editorial:
Advertising:

Introduction

Teletext has traditionally offered only palChy coverage of the home and
the family. UPDATE is allocating a major proportion of its editorial
features resources to create Home and Family as an all-embracing
magll7jne st:rvice occupying all of the pages taken up on Magazine 3.

A maximum of 70 pages ha.~ been allocated. of which 50 per cent will
be dedicated to Editorial content Up to 80% or these pages will cover
the non-regional items described in this section. 11Ie balance of regional
editorial content is covered later under regional information.

A1 32

Colour coding: blue.

Inde:J;f..'d and cross-referred as The Movie Club on weekdays (above).

There will also be between O'1e and four editorial pages covering
regional intereSl~ and events - sllbject to the level of local activity.
Updaled wcekly.

Hovie Club will appear from Wpm to I 30am each Saturday and
Sunday.

Magazine 3 (C~:annel 3)

Main pa~cs and .time-Yatiations

As for Movie Club on weekdays (above).

Main suppliers

j '1lC~rat.ion into the service

Type and coolent

Weekend edition of the Monday to Friday Movie Club.

Extended 10 lhrce-and-a-half hours and occupying the late-night slot.
~ry much a backward look at the cinema, posing a series of challenges
of the film enthusiast's knowledge of movies and movie-makers over
the years. of the stars and their private lives from the earliest days of
Hollywood as weIl as the more recent past. Phone-in cornpetitiQn
offers the chance to win tickets to upcoming premieres or a season ticket
for a local cinema.

Sub-strand; Movie Club
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4 pages
4 pages
:\ pages
2 pages
2 pages
2 pages
2 pages
2 pages
2 pages
2 pages
I page
: page
I page

'0 pages

58 pages

hlkl ng I'0ln\.l, ari.sing frulIl IlIp'cal bSl"-'-\

I'l'I'snnalily rrufilc
ChilJI'\.~'s pages (lOin 12 ye;'r-olds)
Sh,'pplf1g guide
I L, ••lul ,lnd fltn,'ss
IlllPll' 111'1'\ and improve IllC nts
~~d',h!\ .n
Beauty
Rl'cipes
I'cr\llnal tinal1<"
I Lnd ll:' Hearing
,\d\ ll~' '-- ~llumn

Ilnr"><.,,p<:

All material will he .s<:lccwd by UPDATE's Head of Features and
pr< .t',' 'hy her editorial staff to ensure a consistenl level of quality
l I "
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lIome and Faf'lily Will be dll'C(;wd hy UPDATE's IIead or Feature.s, a
\cllior ,1['p'J111tment 10 be occupied by an edik,r with e){ter,~ive

C)l(X'(ll'llcc' of women's magazines
ikishe Will oc 1~le 10 deploy the rcslIurn;s ,,( ,I '''''lde range of brand­
leading l'onsumCI maga/ines which have ekl'led to ocl'ome associated
with UPDATE

These will range from Good Housekeeping to Woman's Own, from
Cosmopolitan .0 Chat, from She to Mane Claire. Contributions by their
speciah:;ts on issues of the day will e ••sure an unsurpassed degr,~ of
o peruse throughout what will be a ~omplcw maga1Jne for the wh(,le
family.

Exploiting the imme.diacy of Teletext., Home and Family will always aim
for a wide dcgre~ of topicality, Material received from contributing
maga1jncs will be updated to take account of developments alter the
print j0umals ha!e gone to press. Opposing views on a controversial
i~suc will be presented in the fonn or a weekly UPDATE Debate, with
\' lewers em:ouraged to vote for or against by post or by telephone,

Ri.~gular elemc'lIs of Home and Family will include: l'C(;ipcs, bc<!uty and
fitncss tips, shopping guide to bargains, day-by-day slimming diets.
home hints person.!1 fina.nce, child care. agony columns, and a
horos<:ope. UPDATE's special service for the deaf and hard of hearing
wi 11 be included in :lis section so that the problcms associated with this
co',dition are dealt with in a family environment

TurN.:

Stran(f: Home and ~ amity

ly~-;md ~Qnl!:1ll

i
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30
2

30 (10 at weekends)
18 (16 at weekends)

80 (weekdays)
58 (weekends)

21l non rq~i"n,,1 pagl:s
30 non le glonal pa~es,

lvrAL;

News on 4
Weather
City and Business
AJvertising

A 1 34

Maga/inc 4 bri:"gs together UPDATE's more analytical r:ews service
and cumprehen,ive coverage of CIty and Busincc,s matters along with
natienal and international weather and a basic T\! listing,

IntrocJuctlon

Magazine 4 (Channel 4)

IPC Maga/jnes
National Magazine Company
Two-Can Publi.shing

It is planned to use a total of 85 pages per weekday - reducing to 63 at
weekends. Editorial pages will occupy 79% of the service on weekdays

and 75 per cent at weekends.

five editorial pages will be devoted to regionalised TV listings (a basic
service complementary to the comprehensive Teleguide in ~~g;vine I),

'1nl' r.on-regional pages will be allocated as follows:

hJ.'u'd nn page 100 l'ld carrying 11\ tlWn indell,

Cross-prom. 'd to anl! from relevant itl'ms in the ,peclal 'nkl,',l
\\h:kday and Weekend MagaIincs (Mag3ljne 2) and scverallltk' "r the
!\pt'(.al mterest Weekly Mag;vines Sl'(;tion (Magaljnc 6),

~1Ai!l wppiim

(nl' serviu: will 'r,,:ralc lhroughou: u"~ "'. l'~ .11 l! will he upd,tlcd t1.lily,

C"lnur Ct .. ing hlue,

\1tnimurn pagination 62 pages
r-.1.1~il1\um paginatl\.n 70 pages,

In addition thl~re will be frum three In ,,,'''''1 nlll"rJ,d r 1."" .llld fr"m
"ne to five adwrtising rages 10 nlver rcgl<'l, d IIllcn:,Ls

FdilOrial:
Al!vertising:

[Sce Scclion ,\71
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'1

J2 non-regional pages
10 non-regional pages

Edilvrial:
Advertising:

Tht' big storie.s of the day will be covered hy both News on 3 and News
on 4; only the style and pace of prescntation wdl vary al'l'nrding to th::
intcnded audience.

Integration into lbe seryice

The service will Ix: rap,,11 y updated on a 24-hour hasls so Ihat major
newsbre<lks can be an:ornmodated lalt' al night or early 10 the morning.

Budding on ITN's expericnce of creating Channe: 4 News, the Teletext
hulletins will he able to provide in·depth covcrage." of major stories,
conl'entrating un issues rather than personalities. Special reports will
focus on such matlers u the funding of arts and threats to the
('nvironmenl. A new style of presentation of news material will make
extensiv~ use of bar charts and graphs to project statistics and explain
trends. In being able tn monitor Its own live feed from ITN's own
newsf·nhering opcratio~l at Weslr.1inster, News on 4 wi:1 he ahle to
offer a unique politic.lI service in the sIX'Cd a:ld an'uracy 01 it< u,>Jating.

~l:QnleDl

Ncws on 4 is positioned on Channel 4 hc<:ausc it will address the kind
of audience allrlKted to ITN's award· winning coverage of p.cws for
Channel 4 Television. There will be more emphasis oP. forclgn, political
and IXollomic m..tle~ than on Channel 3's news service.

Main pages and time yarialJvfb

Strand: News on 4

Mi!iluuppliers

Colour coding: red

Indexcd on page 100 and will have its own indcx detailing top news
storil'.s and regular elements of the service.

Cross-references to regional pages within News on 3 whenever national
or international stories have local ramifications, e.g. reaction in fanning
areas to EC changes of agricultural policy.

Press Association
ITN
Teletext staff

I
I
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2 pages
Nil

Editorial:
Advenising:

Meteorological Oftice

rnde xed on page 100. Cross rcff'rence '.0 National and European
Weather with:·: News on 3. Further signposting to long-rangp. weather
f(lreca.'its for resort areas at home and abroad in Holidays strand
(Mag;·./ine 2).

Main supplier

Colour coding: red

UPDATF will huild upon the expertise d<-velcped by the financial and
hu,j", . 'tan- of ITN's Teletext newsroom which has supplied Oracle
for the i',Lst 16 years.

Strand: Weather

A national schedule J!PJughoutthe week is upda:ed three times daily.
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Strand: City & Business

Main pages and Ume variations

Detailed map showing weather situation throughout the UK and iurccast
of changes over the next 24 hours. Also comprehensive Ii, ling of
w,'ather ("onditi(.ns in main centres around the world.

The new service will be a mixture of a) statistical information supplied
by the Press Association and the Stock Exchanae by direct input and b)
City stories written by our experienced financial jcumalists.

The Stock Exchanf,c will supply UPDA TE with 400 share prices
updated S times dai y - the stocks and times to be selected by us. The
Stock Exchange will also provide us with a real-time feed of the FT-SE
Index plus the Eurotrack and Nikkei indices.

The PA will provide provide company results, foreign exchange rates.
commodity prices and other data by direct trailSmission.

Our City journalists will produce fas!., concise and accurate re!"orts on
the major ~vents of the day including company news sur h as l.: .covers
and rights issues. government statistics such as the Retail .'rice Index
and unemployment figures. major announcements such as interest rate
l Ills and increases.

ISce Section 7)
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On Saturday and Sunday. the w~~ckcnd City service will be reOcctive of
the ·... v·k that has just gone and preview the week ahead with reports on
what imrc.tant developments are likely and which companies will be
announcing results. Closing share prices will he left on the pages for
rcfeience over the wl'\:kend.

MalLers of personal finance (mortgage rates. unit trusts, pensions,
savings plans) will be dealt with as part of the Home and Family strand
in Magazine 3.

Main lNKcs and time va.iatioJJS

Weekday Editorial: 30 non-regional pages
Weekday Advertising: 8 non-regional pages
Weekend Editorial: 10 non-regional pages
Weekend Advertising: 6 non-regional pages.

The reduction of pages at weekends takes account of tlK inactivity of the
financial markets.

Inte~ration into the service

Colour coding: magenta.

Indexed on page 100 and will have ils own index page.

Cross-reference to News on 4 when City ;Jersonalities and happenings
move into tt-e public arena.

Cross-promotion to and from the Personal Finance section of Home and
Family (Magazine 3).

Main M1Wliers

Press Association
Stock Exchange
Press releases
ITN

Magazine 5 (Channel 4)

Introduction

Magazine 5 offers sports lovers a dynamic servi.:e that is both
comprehensive and totally topical.

11 is planned to lJSC a total of 74 pages on weekdays and 82 at
weekends. Editorial pages comprise 81 % of the weekday servi<:e and
84% at weekends.

Five editorial pages cove. regional sport on weekdays, rising to 10 at
weeker.ds.
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1nc nl,n-n:glOnal pagcs arc divided as follows:

Sport (weekdays) 32
~port (weekends) 35
Raling 23
Advcltising 12

TOTAL: 67 (weekdays;
70 (weekcnds)

Strand: Sport

Type and conten!

The service will reflect the diversity of sporting interests.

To provide a faster, more comprehensive sport.s service, UPDATE has
contracted the Prcss Association to supply. by direct transmission, a
broad range of sports results and statistics.

The input. which will be monitored by UPDATE's sports staff, means
results and other information will appear on thc screen more quickly
than at present. And, because of the speed of input, it will be possible
to carry more sports data.

The information will be processed by our own learn of sports jouMalists
to give the service a disunctive UPDATE style and will include football
results, latest scores and tables, cricket scoreboards and averages. golf
clubhouse scores. rugby results and tables. tennis scores, racing results
and full coverage of ice hockey and speedway.

UPDATE recognise that sport attracts one of the largut Teletext
audiences and the medium is ideal for relaying time-sensitive
information like sports results.

In addition to sports data. our team of sports journalists will write fast,
concise reports on all the imrortant sports action. induding full page
coverage of all the matches played in the top two English football
leagues and Scottish Premier Division every weekend and midweek
during the season; highlights of the Test and County Cricket programme
in the summer; full coverage of leading golf and tennis tournaments.
athletics evcnts and major boxing promotions.

For 'minority' sports coverage UPDATE plans to arrange for the
appropriate sporting organisations to supply us with re->ults by fax and
tclcphone. This means, for cxample. that the En1dish Basketball
Association would be invited to provide league and cup re:.ults
immediately after matches cnd.
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Strand: Racing

Cross-proll1otior to and from sports-related spccialist sections in
Magazine 2 and Magazine 6.

Additionally the number of regional oages will double to give greater
e~posure 10 local fixtures.

lrr!watiQn into the scrykC

Colour coding: green

Index~d on page 100 and WIll have its own inde~ page.
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W~~kdayEditorial: 32 non-regional pages
Weekday Advertising: S non-regional pages
Weckend Editorial: 3S non-regional pages
WL'Ckend Advertising: S non-regional pages.

Press Association
ITN
Freelances
UPDA.TE sports staff
Sporting organisations.

Main suppliers

The innease of editorial pages at weekends fetleets the increased
number of sports events.

Leading bookmakers will supply pre-race belling information as part of
their advertising.

Typt: and conlent

This will feature a fast results service provided by a leading bookmaker,
covering horse r:lcing and greyhound results. Results will appear on
screen within a minute of races finishing. A detailed overnight
declarations service wiU be provided by Wealherby, giving information
about tile followillg day'!: runners and riders. This will be fed directly
into our compUler before noon each day.

The service will also include racing tips by a leading national tipsier,
Tote details, a letters column, and lacmg news edited by experienced
racing journalists. Racing reports will cover the day's meetings,
previews of irnponant races, news aboul jockeys and trainers. Tried
and tested freelances will supply son:~ of lhis material.

tSee Section A7]
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~, . aI,._..on-reglon pages
7 non-regional pages

Editorial:
Advertising:

Introduction

IDlc~ratjon imo the servjce

--------.........------..""..IIIIDlllc!"""'"-----91..S_-..S.. .~

: 1

Seven day service. conslantly updated.

Magazine 6 (Channel 4)

Colour coding: gn-en

Indexed on page 100 and will carry its own index page.

Cross promotion to and from Spr"'S pages and from ,ports-related
specialist sections in Magazine 2." .iagazinc 6

Main suppliers

Press Association
William Hill
ITN

Magazine 6 brings together coverage of the Arts. Education and
Religion togeL'Jer wi:h Fannin~ World, Pit your Wits (a strand devoted
to quizzes, puzzles and competitions) and the 21 specialist inte~st
sections which each appears fo; six hours weekly.

A maximum of 65 pages on weekdays and 80 at weekends (rellectin~
iocreased co',erage of religion) is ~heduled.

Editorial pages will occupy 74 per cent of l.o'1e service on weekdays and
80 per cent at weekends. Two-thirds of a maximum of 30 regional
pages will be taken up by editorial matter (as described later under
regional information).

TIle non-regional pages will be a1localP..d as follows:

[Sec Section A7J

Performing Arts
Education for Life
Religion (weekday)

(weekend)
Farming World
Pil Your Wits
Specialist titie.<
Advertising (W(:el:day)

(weekend)

lUrAL: (weekday)
(weekend

A1 "'0
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Main pa~es and time variations

10 non- regional pages
:\ non-regional pages

Editorial:
Advertising:

In addition there will be between two and six pages (depending on scale
of local activity) devoted to regional coverage,

Bulk of pages updated weekly. Box office pages updated daily.

Type and content

Instead of merely covering the current scene the Arts pages will
wherever possible take on a pro·active role, giving the earliest news of
new productiOM and exhibitions so that UPDATE vi.;wers have the best
change of being at the head of the queue. A regul4l' clement wiu be a
Iisling of the opening of box office sales for fonhcoming events and
there will be a page J'(.SCrved for top West End shows having tickets
available over the next 48 hours. This will be in addition to
news/previews/reviews of the latest happenings in the worlds of the
thcatreldanccJmusidartlboolcs. Although up to four regional pages will
be uc.ed 10 list local arts events in every part of the cOIJntry, the non­
regional pages will also highlight major events takir,g place in the
regions to bring them to the notice of a wider audience.

Strand: PerformIng Arts

,

Inl&~ration into the seryice

Colou: coding: black and ',hite

Indexed on page 100 and .... ill carry its own index page. Cross­
promotion to and from daily Movie Club (Magazine 2) and News on 3
and News on 4 when arts events and/or personalities feature in the main
headline.

{Sce ~eclj(.n\ 7J

Main suppliers

English. Wales. Scouish and Northern Ireland T<iurist Boards,
L,-house editor.
Freelance contributors.
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Strand: Educ9t1on for L1f.

- ~ ....

IYre and cr"lCDl

Aimed equally at students. teachers <,nd parents. ,,:o~'erage will
encompass environmental concerns. social studies and consumer
piOteetion as well as academic activities, First news of availability of
places on new courses and fun coverage ~iven to adult education
(including summer schools/activity holiiays/educational weekends).
One pllge devoted to career guidance for 4th and 5th formers.

.._--------------- ---
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4 non-regional pages
14 non-regional pages

3 non-f\.'giollal pages
1 non-regional page

Editorial:
Advertising:

A142

Strand: Religion

There will also be up 10 three editorial pages of regional coverage.
including comprehensive news of activili.:.s organised by local education
authorities). Pages will be updated twice weekly.

Colour coding: black arod white.

Indexed on page 100.

Cross-promotion to and from Children's Club (Magazine 2), Home and
Family (Magazine 3). Performing Arts (Magazine 6) and sp<x:iali~t
Weekly Magazmes as and when applicable (also on Magazine 6).

~tljn suppliers

Educational diviSion of Reed Business Publishing Group

W and conICDl

In providing free-ranging coverage af the many faiths embraced
throughout the UK. this section will ta.\;e the title of Devotion. There
will be a daily prayer relating to a topical event/feast day (cll
denominations fealured in turn) plu.~ an interpretation of the inspirational
significance of past events on this day. The pages will also carry I
guide to religious ccremonieslconfereoceslaetivities of leading fi~ of
all faiths throughoutl.o'le country. The service is expanded significantly
at weekends to include a leview of religious happenings over the past
week and a preview of the corn:"!! week.

Inte&ratjon into tbe .:;ervice

Main piKes and time yariatio[JS

Weekday editorial:
Weekend editorial:

Inteeration into tbe service

(Regional pages are increased 10 a maximum of 8 pages al weekencls to
include local as well as national listings of services).

It is not proposed to carry any form of atlverti:;ing or sponsore<! malerial
within this section of the UPDATE service.

Colour coding: black and white

[Se.: Section A71



News and features. updated weekly. market prices daily.

Main pa~es and time variation

\\

3 non-regional pages
I I.on-regional page

Editorial:
Advertising:

8etween two and three editorial pages will be devolerl lo regional
cover"ge.

Strand: FIrming World

Indexed on page 100 and at weekends wili ",Irry own indclt page.
Cross reference wher~ applicable to What's-On guide with regional
news services in Magazine 3.

Main su~~liers

In-house editor
Freelance .:ontributon

Type and conleDl

Working on the principle that. unlike televisioJ'. the Teletext service is
readily accessible to the agricultural community no matter how
unsociable its working hours. UPDATE will provide the farmer with a
flow of information available throughout 24 hours. The association of
Fanners Weekly and Big Farm Weekly with this infornlation strand will
delivcr expertise of the highcst order. In turn, the two print 11IJgazines
will use Teleteltt as an electronic stop-press service for Jleir reariers.
providing a daily update of UK and international market prices.
Editorial pages will carry a wide range ef news from home and abroad
that affects agrkulture and allied businesses - highlighting tpo,nds and
events that oftcn provide early warning of threats to the shopping
budgel

Ipre~ration inlD :he service

Colour coding: black and white.
Indexed on p<:~e 1Il0.

Cross-prom tio~ to and from shopping guide in ~ome and F;,mily
(Magazine 3) plus News Of! 3 and Ncws on 4 when farming tOpics
make the headlines.

[See Section A11

Main suppliers

Fanners Weekly
Big Farm Weekly
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Slrand: Pit Your Wits

I I

11

l
i
I
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,-

10 non-regional pages
2 non-regional pages

This represents the most exlreme example of the fine· tuning whereby
UPDATE pla."ls to maximise the use of source p~.;es and cater for the
WIdest range of interests and enthusiasms.

No leo;.~ than 21 titles make up this sector with each appearing for a total
of six hours on a predetermined day of the week. The editorial
resources required for such an ambitious programme are made possible
by a series of liaiS(lns with publishers of leading print magazines in each
SU/'ljcct area.

Eal.'h n,agazine will make '1vailable news and feature: from its latest
issue and this will be adapted for Teletext purposes to provide a
halanced mixture of information in its own right But the screen is able
to go bcyonu the limitation of words priOled on paper through the ability
to update with maTerial available after the print journals go to press
(so~ne of them appearing on the bookslaU only once a month). This
means that our m,· ,t 'p':.cialiscd areas of co\crage will be as topical as
the re·: of the service.

MAin supplier

British European Associated Publishers

Strand: ~pftclall8t title.

Editorial:
Advertising:

UpJated daily.

Inte~ration into the service

Colour coding: blue

Ind-.:xed on page 100.

Cross-promotion to and from Children's Club (M3gyjne 2) and weekly
leisure sections (Magazine 6).

Mall'rial pruvide,l hy Brilain's most successful puhlisher of puzzle
1l1JgJl.ines and I'd l"·' rhack:; WIll be adaptcd for the eltxlIonic screen and
whl'rcver rx1s,ibk given a topical slant (for eumple a quiz aboutlhe
Rllyal Fa.l1ily appearing dunng the week of the Queen's birthday. a
,purlS word game linking with the Olymp!c Games. an animal puzzle
I.'uillciding with news of a reprieve for London Zoo.) Content will be
aimed ,tl all ages, with al leasllhree pages per day for children under 15.

Mail! pilj;es andJ.inlC.YMiatioos

[Sce Scc'ion A7j
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Colour cooing: blue

Updated weekly.

(0600-0900 1 l5QO-18(0)
Horse cl Hound1

(0900-1200/1800-2100)
Family Circlel

(1200-1500 12100-24(0)
Golf Monlhly2

A1 45

3 non-regional pages
I non-regional page

Cookery

Golf

Country pursuits

Monday

Editorial:
Advertising:

Tunes of screenin~and main suppliers

Indexed from page 100 as generic section and will have its own more

dewled index page.

Cross-promotion to and from the Weekday and Weekend Magazines in
Maga?ine 2. Home and Family (Magazine 3) and relevant sports pages

(Magazine 5).

Integration into the senice

Sunday

popular seience (0600-0900 11500-18(0)
New Scientist4

Child welfare (0900-1200/1800-2100)
Practical Parenting'

Railwayenthusiasts (1200-1500 12100-24(0)
Railway Gazette International6

Railway Magazine4

Main pages and time variations

Mah:rial will be sekcteo from the sponsoring maga7jnes by the two
UPDATE editors sharing responsibility for edilOrial conlent and quality

acrGSS the specialist titles.

The day of sereening has been chosen for the convenience/relevance of
the target audience. with each section appearing fur three hours at

different tirn,',S of the day:

Pages d~v()ted to lhns and golf ,,,n inll'rpret the resulls of the latest
toumaments.1hc ya,hting pages can rcactlO a sailing disaster. the pages
for the young soccer enthusiast can report lhe shock transfer of a

footbal!ing idol.

•

r
J,



l

6

7

l
I
I

A1 46

Dancing

Motoring nostalgia (0600-0900 / 1.500-18(0)
Classic Cars2
(0900-1200/1800-2100)
Ballroom Dancing'
(1200-1500 / 2100-2400)
Bird Keeper

IPC Women's Magazines
IPC Specialist cl Leisure Group
IPC South Bank Publishing

• Holbom Publishina Group
National Magazine Company
Reed Business Publishing Group
Independent publishcrsIFreelancc contributors

Cage hirds

I

2,

Tuesday

Personal computers (0600-0900 / 1500-1800)
Cow-pUler Weekly'

Lif':stylcs (U900-1200 /1800-2100)
Homes & Gardens'

Chess (1200-1.500 /2100-2400)
Chess Monthly'

Wednesday

Family health (0600-0900 / 1500-1800)
Practical Health'

Y,Khting (0900-1100 /1800-2100)
Yachting Monthlyl

Motorcycling (1200-1500 /2100-24(0)
Motor Cycle'

Thursday

Fishkceping (0600-0900 / 1500-1800)
Fishkeeper & A~um7

Photography (0900-1200/1 2100)
Amateur Photognpher

Boating (1200-1500 12100(2400)
11lc Boat Ownerl

Friday

Soccer Fan (0600-0900/1500-1800)
ShootIWorld Socx:eJ'4

Rural Living (0900-1200/1800-100)
Country Life2

Country Living'
Angling (' 2OQ-1500 I 2100(2400)

Angler's Mail2

Saturday

,.. .',
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Weekends: Minimum 20
Maximum 22

Weekends: Minimum IQ
Ma:.Jnum 12

Weekdays: Minimum 15
Maximum ~

Weekdays: Minimum 25
Maximum 27

Strand: News on 3

JUrAL:

News:

Travel: 4
Weather: I
Teleguide: 5

JY.pe and content

Breaking the 14 IlV regions into 24 distinct areas. the UPDATE
Regional Desk wil1 be able to ensure that local stories are most closely
targeted at the appropriate audience. Through a high-speed data link
providing a 24-hour, seven-day service, the Press Association will
provide comprehensive coverage of 23 of the UPDATE regions (with
Olannel Television supplying information for the Olannellslands). The
editors and writers on UPDATEs Regional News Desk will also
establish their own contacts with a range of organisations having links
with the regions and will be able to monitor hour-by-hour happenings
througnoul the country by way of ITN's "wn regional bureaux.
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The traditional supplier of regiunal news has been LlJe ! :)cal evening
paper. In its modern guise it is invariably brightly packaged, briskly
pn~sented and strong on human interest. In recent times. IlV's regional
news programmes have developed a \/31111 tone of voice in covering the
local scene. We saw in both "ases a powerful r~ason fN including
regional news in O'Jr News on 3 strand since this is i.,tended to be a
user-friendly news service, recognising tJJat people :.re most avidly
interested in other people. This means there will he no change in style or
manner whether dealing with names making the local headlines or with
national and international personalities. News on " will encompass
news at every level without any of the metropolitan bIas which afflicts so
much of the news rr.edia.

Introduction

Magazine 1 (Channel 3)

All of UPDATes regional inf()llllJtion will he totally inlCgrat<'d into toc
whole service so that thne IS nu hint uf regional mal!cr.'; being of
secondary impur!ance. On the !:(>ntrary. tile she~r amount af regional
cover~ge will give a distinc'ly local flavour to the wh0Je of UPDATEs
output, creating a strong sense of involvement wiUl viewers in every part
of the country.

Regional Programming

..



MJjn pa~cs and time Yariatillns;
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ii:1C,; ration into the service

Editorial:
Advenising:

Between H).If1J 17 n:gi<ln..1(ldgC.'

Nil

[See Sec~on A71

Colour coding: red.

Onc edi::>rial page will be devoted to a What's-On guide to events other
than the arts (which will be covered in the regional pages of the
Perfonning Arts wand in Magazine 6). In addition to bc;ng lislt'd on the
master index on page lOO. the regional news pages will be carried on the
special regional index of all pages relevant to the region acro~ the
strands. The Whal's-On page will cross-refer to the regional arts guide
(Magazine 6).

Main syppliers

Press Association
O1annel Television

Str.nd: Trave'

Road and rail infonnation will concentnte on principal commuting and
inter-city routes in the area. Advance warning of long-tenn roadworks
and 'traffic alerts' when accidents cause delays.

Main PiKes and time variations

Editerial:
Advertising:

4 regivnal pages
Nil

[See Section A71

Inte~ration in the :..<rVJlte

Colour coding: red.

Indexed on pa~e lW - plus the special regional index. Cross references
to and from regional weather pages. and Motoring Club (Magazine 2).

Main suwlicrs

Automobile Association
British Rail
O1annel Television.

Str.nd: We.ther

lY.Pe and rontenl

Weather is a major talking point in every region and UPDATE's local

A148
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weather report will incll' ~. an overni~ht updating from the
Meteorological Office.

Main pa~c.\ and time variatiuns

,

Editorial:
Advertising:

I page
Nil

[Sce Se-.'1ion A7)

Inte~ration in the service

Colour coding: red.

Indexed on page 100 - plus the special regional index. Cross references
to and from National and European Weather (Magaljne I) and to World
Weather (Magazine 4). In atl'erse weather conditions also cross
referer.ccs to local Travel pages and Gardening Club (Magazine 2).

Majn syppliers

Meteorological Office
Olanncl Television.

Strand: Telegulde

Ty:pe wd content

Full listings o( regional variations on all channels for up to 48 ilours
ahead - plus the Peaktime Planner service which gives an at-a-glance
guide to the evening programmes on all (our channels. presented side by
side (or easy reference.

Majn Pi'Ke5 and time variations

I
~

I

j
~
I
~

i

Editorial:
Advenising:

5 regional pages
Nil

Hourly wind-up o( the current day's programmes to eliminate those
already screened and so progressively reduce access time.

Integration in the service

Colour coding: cyan

Indexed on page 100· plus the special regional index. Cross reference
to and from TV listings in Maga7Jne 4.

Main ;,ypplier

UPDA.TE staff.
'IV listings bureaux
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2 regional pages
6 regional pages

Minimum of I page, maximum of 8 pages
(depending on subjCCt matter and type of region.)

8 pages

Editorial:
Advertising:

Inte&ration in \hesc~

Colour coding: yellow.

Indexed Oil page 100 - plus the special regional index.

Main sUQpliers

Freelance contributors.

T)'llC and content

Regional coverage will comprise net only newS of holiday activities
within the area but details of foreign holidays and excursions available
from sea ports and airports in the region. From September te April there
will be a regular feature on bargain weekend breaks available at places of
interest within easy reach of the main centres of population in the region.

Mw pa~es and time variations
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Strand: Speclall.t Section.

These comprise six titles which each appears for a total of three hours
per day from Monday to Friday:

Strand: Holiday.

Spedalist sections:

Holidays:

This part of the ~ervice wmprises Holidays and the various special
in:erest sections which each apJl'?ars for only a limited part of the day or
week Regional main pages are allocated as follows:

Introduction

Magazine 2 (Channel 3)
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.5.u..b strand: Community Services

Ii."C iiIld conlent:

R"giorlal pages will carry reports of local initiatives by the social service.'>
and will list local lelephone numbers for emergency services and
voluntary groups.

Mi~r\~es and time variations

1

-, r
I

Editorial:
Advertising:

I lO 3 n: :;ional pages
Nil

[See Section A7)

Tne number of regional pages win vary accordi::g lO lhe density of
population and type of area: for example. heavily urban communities
tend to have more social problems and therefore a higher level of actiy ity.

Will be screened each weekday from 6 30 to 8arn and from 6 30 to 8pm.
The scr"ice will be updated on average twice a wee~·.

Inle~ration in the service

Colour coding: blue

Indexed on page ;00 . plus the special regional index.'NiII also be
cross-promoted from Home and Family strand (Magazine 3).

Main syp,pliers

Community Care magazine

Sub strarnt...Molocjng Club

JY.pe and content

This pan of the service is aimed at the motoring enthusiast and the
regional pages will enhance the 'club' atmosphere by covering the
activities of the many types of motoring clubs to be found in every area.

Main pales and time yariatioN

Editorial:
Advertising:

4 regional pages
I regional page

-~

Screened each weekday from 8 to 9 30am and from 8 lo 9 3Opm.
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(See Section A7J

Inte!:ra!iQn in !he :;crlli~

ColQur coding. bluc.

Imbcd Qn pagc 100 - plus !he special regiQnal index. Thcre v'i11 alSQ be
cross-rcfcrlncc tQ and frQm thc rcgional wcathcr pagc during periQds Qf
atJvcrsc driving conditions.

Main su~licrs

AutQmobile AssociationlRAC

5..u.b strand: Gardening CM2

type and conlent

Thc regional pages will give a strong local flavour to thc gar~cning
covcrage in that weather, types of soil and varieties of vcgetation v'r
considerably from area tOtrea.

Main val:CS and time varia1i2n.i

- r
l I

I
I
I,
,l
I
I!
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i I
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Editorial:
Advenising:

2 regional pages
Maximum of4 regional pages

t

[See Seclioo A7)

Screencd each weekday from 9 30 to 111.011 and from 2 to 3 3Opm.

InleKration in these~

Culour coding: blue.

Indexed 0'1 page 100 - plus the special regiQnal indelt. Also cross­
references to and from local weather news.

Main Sy~ljer

Amateur Gardening magazine

'(¥pe and CQnlent

Aimed at mothers and the under-IOs. Childrcn's Club intends to
stimulate actively as well as occupying its audience in front of a
television screen. 'The regional pages will feature local events and
pastimes that offer children the chance to participate rather than being
merely spectators.
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Main l2a/;I:s and time variations

-
~

l 1 ,
I
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I ,
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I
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Editorial:
Advenising:

2 regional pages
Nil

(Sec Section A7J

Screened each weekday from I (am to 12 30pm and from .\ 30 to 5pm.

Inte&ratjQn in the scryj~

CtJJour coding: Blue

Indexed on page 100· plus the special regional index. Additionally there
will be prominent signposting between Children's Club and HQme and
Family <Magazine 3) plus the Pit your Wits games section, the Education
strand, and the child welfare sub-strand (all in Magvjne 6).

Main sU9.Plier

TWQ-ean Publishing

Sub-strand: Movie CIIlb

W and Content

Regional pages will reflect the patterns of filmgoing in each area.
Regular reports on the activities of local film clubs and special screenings
Qf the classics.

Main Pil&es and time variatiQns

Editorial:
Advertising:

1 tQ 4 regiQnaI pages
1 to 3 regional pages

r
l· .
r-~<

Variation,; in the nwnber of regiQnal pages win depend on the size of the
area !IIId the number ofcinemas.

Screened each weekday frQm 1230 to 2pm and from 9 30 tQ Ilpm.

Inle&rabon into the servjce

ColQur coding: blue.

Indexed on page 100 - plus the special regional index. There will also be
crQSS references to and frQm the preview of movies on TV in Teleguide
(Magazine 1) and the 24-hour guide tQ regional cinema releases carried
within the Performing Arts Sll'and in Magazine 6.

Main suppliers

Contract mm writer
Freelance contributors
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M(itoring Club
1830- 2200

Rock Club
HOO - 1500

I tQ 4 regiQnal pages
2 to 4 regiQnal pages
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MQvieClub
2200 - 0130.

Gardening Club
1500 -1830

Fun Club
0700- 1100

CQmmunity Services i.; res1ed Qn Saturdays and Sundays and Children's
Club is re-titled Fun Club a..l its content is extended to cater for children
up to the age of 12.

Tunes of screening fQr the Weekend Magazines:

ColQur coding: blue.

Indexed Qn page 100 - plus the special regional index. Cross prQmQtion
between Rock Club and Perfo!1lling Arts (Magazine 6). Movie Club
(Magazine 2) and Children's Club (Magazine 2).

MainsuPJUjm

lnte~ration in the service:

RegiQnal paginations will vary accQrding to the level of pop music
activity in the area

Screened each weekday from 5 tQ 6 30pm and from 11 pm to 12 30am.

Melody Maker
New Musical Express
\Ox magazine

Wtikend Magazines

Editorial:
Advertising:

Main pa~es and time variatiQns

Type and cQnll:nl

The boQm in nation-wide tQurs by rock stars and the steady growth in
dubs offering popular music of many types means that mQst YQung
people can nQW fmd live entertainment within reiatively easy reach. "The
regiQnal pages of Rock C\ub will be their guide tQ the liveliest actiQn un
offer in their Qwn locality.

Sub-slrand:Bock Clu12

(Sce Seclioo A7)
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Regi,mal pages will reflt-ct the "hange of pace apJ content crealed for
wc:ekend auu,,-nccs:

Fun Club: Saturday and Sunday mornings !'frer a lX~ak audience for
chilJren. Emph..si~ on fun and Illaximu~ viewer flartic.pation ir. games
and quiu.e5.

Rock Club: Many of the older children will be tempted to stay on for
news and gossip of their favourite pop stars. Midday and early
afternoon is a good viewing time for teenagers who tend to go Oul on
Saturday and Sunday evenings.

Gardening Club: Emphasis on the weekend gardener with IOL~ of
labour-saving tips.

~1otorlng Club: As opposed to wl"ckday content,this will concentrate
on events for motoring enthusiasts and interesting places to visit.

Movie Club: Late-night nostalgia for movie enthusiasts who may wel)
have returned from '1 visit to the cinema Will feature a movie-buff's
weekend competition with prizes of premiere tickets and season tickets to
local cinemas.

Main pa~es. in!C~ration into the service and main suppliers

N describeJ for Weekday Magazines (above).

Magazine:

Introduction

In seeking to reOcct the everyday aspirations and concerns of the family
at home, this strand recognises the 'leed to display awareness of what iE
going on throughout the regions.

Strand: Home and Family

lY;pc and content

Market research carried out for UPDATE showed a great desire for
regional coverage of the more basic matters of concern to the family and
women who work at home. Hence the provision in this section of a
localised shopping guicic, keeping watch on price movements in the area
and highlighting opponunities tu secure bargain buys. Local scockists
will also be provided for national brands featured in the home, fashion
and beauty pages. A repon on an issue such as schizophrenia would be
backed up with a list of local addresses and telephone numbers for
voluntary groups and counsellors prepared to help families trying to cope
with such a problem.
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Main paees and time variations

....,
•

I

- ---~~~-

·1

Editorial:
Ad·..crtising:

3 10 7 r.:~:v.; '11 pages
I 10 ~ reg:onal pages

••

[Sa Sectbo A7j

Regional pagination will vary according to population and si/c of area.

Inte8r.tJioo in the seryicc

Colour coding: blue

Indexed on page 100· plus the special regional index. Cross references
to and from the tpproprialc special interest sections in MagaT.i¥s 2
and 6,

Main suppliea

IPC Maga/.ines
National Magazine Company
lWo-Can Publisl-Jng
Local freelances

Magazine 4 (Channel 4)

Introduction

Since News on 4 and Cilr coverage is intended to concentrate (\n
national and internl'tional ISSUe.s tI,ere is little provision for regiCJnal
"ariation in this section, The excepcion is the allocation for localised TV
lis\ ings. runninS 10 a .ow of five regional pages.

Stl'.nd: News on 4

As under non-reltional information above.

Main pa,'"' IDd time yari3ljons

As under non-regional Wormation above.

InteCration in the acryja;

Colour codinC: red.

Indexed on pace 100.

Where major SIOriea in News on 4 are set in the reSions there will be a
cross-reference to the appropriate regional news bulletin on Channel 3
for a more delailed interpretation.
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5 regional pages
Nil

Editorial:
Advertising:

InlC~ration in the service

As under non-regional information ah··we.

Main pares and time variatiON

]):pe and content

As under non-regional information above.
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Inte~ration in these~

Colour coding: cyan.

Indexed on page 100.

Cross references to and from Teleguide on Channel 3 and listed ('n the
index page for News on 4 and Cily.

Main supplier

Repeat of regional listings section from Teleguide on Channel 3.

Strand: City and Business

Main pa~es and time variations

Type and content

Full details of local variations on all channels for the next 48 hours plus
the Pealttime Planner page to give; an at-a-glance guide to the evening's
top programmes. These pages are provided in this strand 10 spare
Channel 4 viewers wanting immediate access 10 TV listings the need 10
switch cha,,:-.~is to reach the '·lD·scaIe Teleguide on Channel 3.

Sub-strand; IV Listings

As under non-regional :.lfor.nation above.

Main sypplier

Colour coding: magenta.

Indexed on page 100. Where main Slories concern companies located in
the region there will be cross references to lhe regional news page of
News on 3 (Magazine 1) for an examination of the local impact

Main supplier

As under non-regional informalion ahove.

•
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Magazine 5 (Channel 4)

Introduction

Sport and Racing coverage reflects the increased sporting activity
throughnut the country at weekends by doubling the number of regional
pages in use from Monday to Friday.

Strand: Sport

lYJ>e andco~

The club system that dominates British spon means most sponing
activities have deep local roots. UPDATE spon will reflect the two
dimensions of interest for the typical sports fan - (I) the need to know
how his or her favourite tearn performed within the national context; and
(2) the desire for more detail where there is special local significance.
For example. a game between Nottingham Forest and Notts County
would get basic l:overage on the non-regional pages in showing how the
result affected the rest of the rust Division. But within our East Midland
regional pages it would be the match of the day as a local derby between
old rivals.

Main PA&es ao.J ttIDe variations

••

Weekdays:

Editorial:
Advenising:

Weekend!'l:

Editorial:
Advenising:

5 regional pages
I regional page

10 regional pap
I regional page

1be extra pages at weekends Will give scope for full coverage of local
competitions as well as allowing for eXtrllDlert'.st within the region for
ccnain national spons . Rugby Union in Wales and the West. Rugby
League in nonhem areas.

Colour coding: green.

Indexed on page 100· plus the spce:ial regional index. Cross references
to and from specialist sections lD Magazines 2 and 6 having sponing
associations.
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Main pa~es and time variations

~" .... c.

•

Nil regional pages
1 regional page

Editorial:
Advertising:

~~ration in !he service

Colour coding: green

Indexed on page 100.

Magazine 6 (Channel 4)

Introduction

Majn syppUer

Press Association
William Hill
ITN

This is the most complex sector of the UPDATE service, with provision
made for extensive regional coverage in five of the six strands •
including a fourfold increase in the number of regional pages devoted to
ReUgion on Salurdays and Sundays.

Majn SUIlIlIi;;CS

Press Association
ITN
Freelances
UPDATE sports staff
SportJng organisations

~trand: Racing

IY.w and cQnlCnt

Racing coverage is intrinsically regional in that meetings are held in
every corner of the UK. But the service is carried only (,n non-regional
pages because each race is of interest 10 followers of the sport all over
the country.

[See Section A7]

ISee Section A7)
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R~gional main pag~s ar~ divided as follows:

P~rforming arts: from t to 4
Education from 2 to 3
Religion from 2 to 8
Farming from I to 3
Weekly Magazines from 2 to 3
Pit Your Wits Nil

Advertising from 4 to 9

UJ[AL: Minimum 12 Maximum 30.

Strand: Pvrformlng Arts

Type and conlent

One regional page will be given to a guide to cinema releases in the
region. Up to three further pages will be available for coverage of other
arts activitlcs in the are<l (depending on the level of those activities).

Main piKes and time yariatiollS

-,

Editorial:
Advertising:

I to 4 regional pages
I to 2 regional pages

.....

[See Section A7)

lnleKration in Jhe servia:

Colour coding: black and white.

Indexed on page 100 - plus the special regional index.

There will also be cross-references between the regional cinema guide
and the daily Movie Oub (Magazine 2).

Main wppJicq

Er.glish. Wales. Scottish and Northern Ireland Tourist Boards
In-house editor
Freelance contributors

Strand: Education

JY.pe and conICDt

Since the bul1c of educational activity is centred on local authorities, the
regional pages will play a ieading part in our coverage of this subjecl
Number of pages will vary according to the level of the activity in the
area.
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Majn PiKes and time variations

Majn suppUca:

Intelralion in the service

Strend: Religion

From 2 LO 3 regional pages
From I LO 3 regional pages

EdiLOrial:
Advertising:

Educational division of Reed Business Publishing Group. Plus releases
from local authorities.

Colour coding: black and while .

Indexed on page 100 - plus the special regional index.

(See Section A7]

JY.pe and conlent

Number of regional pages considerably increased at weekends to carry
listings of services in each region. Pagination will vary according LO the
size of population and the number of different faiths established in each
area.

~and lime variations

Weekdays:

Editorial:
Advertising:

Weekends:

2 regional pages
Nil

Editorial:
Advertising:

From 4 LO 8 regional pages
Nil

1nte;&Atioo jnw !be scryice

Colour coding: black and while

Indexed on page 100 - plus the special regional index. Cross reference
to and from non-regional pages which increase to 14 at weekends.

Majn suDPlica:

In-house editors
Free 'wce contributors
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Strand: Farming

bp' and content

Nl!mber of regional pages will vary according lo exlCnl of agricultural
activity in the area. These pages will carry the lalest market prices in the
region and examine local ISSues of concern to the farmer and farming
familie&.

Main pales and time "ariations

.j

Editorial:
Advenisir.g:

From I to 3 resional pages
From I to 2 regional pages

ISce Section A7)

Integration in the serviow

Colour coding: black and while

Indexed on page lOO - plus the special resional index.

There will be cross-references to and from the regional shopping guide
in Home and Family (Magazine 3) whenever local farm prices have an
impact on the household budgeL

Main supplier

Farmers Weekly
Big Farm Weekly

Strand: Pit Your WI~.

There is no provision Cor regional variation.

Strand: Specialist W.ekly Magazln.s

l)tp; and mnlcN

Sumber of regional pap will vary editorially according to the local
degree of activity associated wim each of the 21 specialist titles (as listed
for non-regional programmina above).

Main jlIgr.s

Editorial:
Advertising:

From 2 to 3 regional pages
From I to 2 regional pages

Times :>f screening as for !lon-regional information above.
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(See Section A7)

Intcl:ratjon in the service

Colour coding: blue.

Indexed on page lOO - and thcre will be a gcnaic reference to the Weekly'
Magazines on the special regional index. In addition this strand will
carry its own detailed index of times and days of screening. There wiU
be cross references to and from the Weekday and Weekend Magazines
(Magazine 2). Home and Family (Magazine 3) and Sport (Magazine .5).

Main sUPiI'jea

As for DOn-regional information above
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A2 National and international news
I>etailed proposals 011 the amount and sources of news items
to be illcludl'" in the proposed senife are required in
response to ..\ I. Takinl: account of the informatioll in
paragraphs 6H and 6'). the applicant should state how he
intends to satisfy the requirement 'hat a sufficient amount
of news items should he of hil:h quality and deal with both
national and international matters. He should in particular:

'i I desnihe the stalidards and nature of c:o\eral:e which
Ill'WS ill'ms will achine:

( i i I ~h'e details of his plan for updating of news;

(iii I describe the pro\'ision to be made for news nashes
and how the news nashe'i would inte~rate with the
sen ice as a whole.

I

i

j



r

A2 National and International
News
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Introduction

fl

National and
International News

Teletext is now a significant s/)urce of news which, through its speed of
updating and continuous availability, complements the infonnation on
television, radio and in the newspapers.

ITN's Teletext service was the first public news service to announce the
Thatcher resignation in 1990 and has achieved a number of other 'rusts'
over the years.

As TV critic Richard Last wrote in the Daily Telegraph on December
31st. 1990:

We believe that UPDATE alone will be able to provide a national and
intemational news service of the quality and stature we now describe.

"What were you doing when the news of Mrs. Thatcher's
resignation broke on an astonished world? I was slaving
over a hot video-cassette for the next day's TV review
when my wife banged on the French window. 'Switch to
ITN' , she bawled. I did, and there was the most dramatic
political story since the assassination of President
Kennedy unfolding itself on my screen. TIle BBC caught
up around five minutes later. Oracle beat them both."

This was one of the many coups that ITN's Teletext team has provided
for the Oracle service over the past 16 years.

That team will fonn the core of UPDATEs newsroom, and the Editor of
Oracle News will be UPDATE's Head of News and Regional Affairs.
UPDATE will be the inheritor of ITN's pioneering application of the
best in broadcast news to Teletext

For over a decade, ITN has pioneered home and international news on
Teletext and built up a substantial repul.1tion for speed and accuracy.
TIle result is that not only is ITN's service on Oracle an important source
of news information for the general public, but also for decision-makers
in politics, business and elsewhere.

Using in-house and agency repons, the ITN Teletext news service has
been characterised by fast reaction to breaking events, concise writing
and impartiality.

Its 24-hours-a-day coverage of the Gulf War featured 40-50 pages and
multi-pages of rapidly updated news daily. Over half of this was
derived from ITN's own correspondents in the field, j;iving the service a
substantial amount of exclusive material.

A2
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Nature of coverage

UPDATE will cxpand the news servicc on Teletext to givc the viewer a
wider choice. UPDATE will offer two distinct news services to its
vi(.wers. A popular-appeal ncws on Channel 3 and a more in-depLil
service on Channel 4.

The Ncws on 4 will have 30 pages, including index pages, a/ld the
News on 3 will have 20 pages, including index pages. Both will be
fast, accurate and impartial. Both will carry the authoritative reout<:tion
of ITN and of ITN's 16 years providing news on public Teletext.

UPDATE believes this choice will cater more effectively for the very
different audiences for news that exist in this country. By presenting
such a choice, in terms of content and presentation, UPDATE will be
able to attract a wide range of viewers to the news services.

Market research

Independent market research carried out for UPDATE by Nidus
Research showed viewers wanted more depth in news coverage and
[See Appendix A) there were repeated demands for "fuller information".

The Nidus Report states:

'Women were especially prorle to mention that they used
Teletext most heavily of all ("Leave it on all day") when there
was an epic news story •

"I must admit, if there's been a disaster, I keep tuned in as it
goes on"

,~nd men admilled to the lure of

"If something has grabbed me in the headlines, I follow
through with the story"

"It might be • Stock Exchange crash, • disaster· I use it
mainly if my interest has been stimulated by somedling else
to keep up with iL'"

The current Oracle news service, provided by ITN, was perceived as
"very much on the spot, continually updating".

The Nidus Research revealed the need for • and demand for • an
authoritative provision of news at the heart of the Teletext service. The
news service is central to the information that Teletext can provide, and
must continue to be so if the commercial service is to remain competitive
with eeefax.
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The n:srarch emphasised the authority and veracity whidl the public
a~s()ciate with the name of ITN. and UPDATE's close association with
rrN is a reassurance to the public that the standards so far set by rfN in
providing Trletext news .... ill be upheld.

Nidus' I\'port staleS:

'Although the sample were unanimous in bdieving Ceefax
to be a BBC product. a si.nificant minority were less sure
that Oracle was owned by ITV. and attributed various
newspapers or Press consonia to ownership. Whatever
opinion. Oracle preferrers were adamant that Teletext on
these channels must pr~scrve its independence. but
preferred that authority to be of a news or journalistic
oackground:

'We want someone with a strong grip on fact"

"An outfit that has integrity...otherwise it could be
misleading...•

This confirms UPDATE's view that it is the news clement which sets
the tone for the whole service. Any potential ope:rator of a Public
Teletext Service which does not carry news With an outstanding
reputation will not succeed in persuading viewers to rely un it as an
infmmation providet

It is intenderllhat UPDA TE's national and international news pages will
be identified with ITN, displaying the ITN logo on each main page.

The research groups responded very positively to the idea of two
distinct news r.ervices and many in the sample expressed a preference
for one or the other.

In expanding and developing news on Public Teletext. UPDATE
therefore is responding to the viewer and the viewer's requirements both
for a wider range of news services and for the authority which the
viewer perceives is bestowed on the service as a whole by quality news.

News on 3

News on 3 will aim to he popular in the best sense of l1k; word. It will
be fast and dynamic but not sensationalisL It will target the son of
audiences attracted by ITN's News at S 40. The basic watehw,mfs will
be simplicity and clarity. but it will still be accurate, impanial and

[See example<; opposite] authoritati\le.

It will concentrate on hard news and, in general, contain less analysis or
complex background reports. but will be comprehensive both in terms
of subject matter and geography.

News on 3 will tend to put greater emphasis on stories from within the
United Kingdom than from overseas, but major foreign stories will be
reported quickly and accurately.
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Nl~ws un 3 will also put morl"'nphasis on persunalities than N~ws on 4
and will be us;ng graphics to hclf' make stones come alive on the
screen.

On a typical day, the News on 3 headlines might feature prominently the
human interc.~l side of a consumer spending boom, latest revelation of
showbil or sports personalities, as well as a full round-up of ail the
day's events. For example, News on 3 will also carry the latest from
the European summit or the laleSt about the emergence of the new
Commonwealth of Independent Republics, all presented in such a way
that busy viewers can feel that they have not missed anything and are
aware of what has happened in the world in the past 24 hours. They
will be guided by cross-references towards News on 4 for additional
information on the more serious elements of tliC day's news agenda.

News on 3 will make use of simple motif graphics on running stories in
order to identify the them/" rapidly to the viewer, to build a feeling of
familiarity amongst viewers, and to enhance thl" bright and lively
atmosphere we wish to build in News on 3.

News on 4

News on 4 will be targeted at the profJJe of viewers attracted by ITN's
award-winning Channel Four News and will have stronger foreign,
political and eoonomics coverage than News on 3.

UPDATE will use the experience acquired in ITN's dealings with
Channel 4 to present the sort of stories of interest to Channel 4 viewers.

Although both services will frequently, inevitably and quite properly
touch on the same news stories, the angles they will take will bring quite
distinctive perspectivea to their coverap. So, for example, News on 3
might deal with the human impact on home reposaessions u • re&u1t of
mortgage arrears, whilst News on 4 might examine the impact of that
development on Tory prospects in a specific marginal parliamentary
seaL

News on 4 will make use of simple explanatory graphs and If'IPhics
wherever appropriate. For example. • bar chart to illustrate fluctuations
in employment figures or ForeigD Exchanae rates, tables to show the
results of an opinion poll. The aim wiU be to aid understanding and to

(See examples opposile] brighten the appeal'a.'lCC of the service.

polilical coverage

News on 4 will make use of material generated by ITN's own
newsgathering operation at Westminster via the Basys computer system
to which UPDATEs journalists have full access.

In addition, UPDATE journalists will, whenever debates in the
Commons or Lords warrant coverage, monitor live feeds from
Westminster in order to provide what we believe will be a unique
political service in the speed and accuracy of its updating.
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Political reponing will also include special coverage of General
Ekctions, by-clcrtions. local ekctions and European ekctions.

ITN's Teleh:xt ,kpartment has already successfully masterminded
coverage of the 1979. 1983 anu 1987 General Elections. Detailed
constituency results were on screen within a minute of being announced
by returning officers in town halls through an interface between the ITN
election computer and the Teletext computer. Similar coverage is
planned for the 1992 General Election.

In politics, due impartiality is paramount, and careful checks are made ID
ensure the major parties receive equal treatment over a period of time.
During election campaigns. specific pages are used for the parties so that
each receives a fair level of coverage.

Since the activities of the competing parties in an election campaign can
vary in intensity from day to day, so producing natural fluctuations in
coverage of the political parties, UPDATE will keep a detailed record of
the number of pages used. A daily report win be compiled by the Head
of News and Regional Affairs in order to ensure complete fairness of
UPDATEs coverage, both in fulfllment of our obligation to be impartial
and as a specific means of complying with the requirements of the
Representation of the People Act

Foreign news

UPDATE will draw on ITN's own network of foreign correspondents
as well as agency sources in order that all major running and breaking
overseas news stories ar: covered comprehensively.

UPDATE journalists will access I1N correspondents' reports on ITN's
Basys system and use re-written and edited versions of them to give
UPDATEs stories exclusiw information and a distinctiw fl4vout

On occasions. where UPDATEs news editors perceive that there is a
need to explain complex developments, the reports will be treated as
'specials' and run to a number of multipages, typically five or six,
giving our viewers in-depth analysis to aid their understanding of
unfolding events.

ITN has bureaux permanently staffed by highly ex~rienced
correspondents in Europe, the United StaleS. Moscow, the Middle East,
Southern Africa, Hona Kona and Japan. The fruits of their original
reporting win be available to UPDATE journalists through Basys which
carries programme scripts and other background information filed by
those correspondents.

European coverage

UPDATE believes it has a particular mission to reflect to its viewers
events and developments In the European Community. We will
endeavour to seek out the most significant elements of EC policy­
making and legislating and espe4-iaUy their impact on the ordinary people
of the UK and the rest of Europe.
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First. having assured themselves of the accuracy of the first
report. they will transmit the first news so far as it is known
across both channels by means of a news nash, UPDATE's
special News Alert. which is captained below, and on the news

pages.

Second. they and their teamS will prepare to reduce radically all
other news s;ories on the twO services in order to accommodate
run information on the cvenL

Third (. !.his will be carried out at an early stage), they will
inform thL dead of News and Regional Affairs.

The Hcad of News and Regional Affairs will then take personal charge
of the UPDATE newsroom operation to cover the evenL A major
consideration will be whether other pap of the service (not required in
order to fulfd UPDATE's commitments embodied in the Uceooe) sbould
be tem~y made over to either or both of the two news services. If
he judges this to be appropriate, he will need to consult the Publisher
and/or the Managing DirectOr.

•

•

•

In the absence of the Head of News or Regional Affairs. for example on
leave. the Publisher will fill his role.

ITN's Tele&ext servi<;e has demonstrated in the past its ability to respond
10 major news events with the fast-reacting flexibility ~uired of 1
lea:ling news provider. That uadition and the procedures which achiev.
it will continue in UPDATE's news operation.

Mi&jQ.L.breaking news storjes.

In the event. fur eumple, of the assassination of a world leader, a major
UK disastel or om.:r breaking news stories of this level of importance,
the fonowing procedure will apply.

The duty news editors from the two UPDATE news services will take
three steps:

Special coverage

[n addition. News vn 4 will make use of information provided by the
Press Association's s(l"...cial Brussels correspondent and JT!Il's newly
appointed European special correspondent in order to produce a
dependable service of EC news.

In particular. UPDATE. intends 10 lake pari in lhe European
Broadcastin~ Unir o's Telelext page exchange scheme. which seeks to
mirror the EBU's dllily tele,· sion news exchange. UPDATE believes
that pagr. exchange will be a valuable and informalivc news source, and
wc will both contribute and rC('cive pages for publication on a re~ular

basis in Nl ws on 4.



Major planned events.

In the event, for example, of a planned major event such as a UK
General Election. a US Presidential EI~tion. a royal wedding or the
Chancellor's Budget, the Head of News and Regional Affairs will again
take personal charge of the newsroom operation.

Because of the planned nature of the news story. decisions on the scope
of coverage will be taken in advance.

UPDATE has budgeted for additional staffing to cover two General
Elections during the Licence period: we would derive constituency
results from the ITN Basys system through a computer interface. 'They
would be inserted in a specially created extra magazine.

Otherwise, however, such news stories will not involve additional cost

Eyents of epic significance.

UPDATE will respond to news stories of epic significance with
appropriately expanded coverage.

An example of the way this has been achieved in the past is the Gulf
War. ITN's Oracle service mounted highly successful coverage o( those
particular hostilities with expanded output of SO pages updated by nisht
and day for a period of two months. UPDATE will continue this policy
of expanded special coverage established by ITN's Teletext service.

We have budgeted for two major emergencies o( the scale o( the Gulf
War during the Licence period m order to accommodate extra slaffing to
cover such events on a 24-hour basis. We would, o( course, benefit
(rom UPL'ATEs contract with ITN which will be supplying special
coverage as the nominated news provider to Channel 3.

Standards of coverage
UPDATE will have a simple model (or the standards o( its news
coverage. They will reOect the scandards o( excellence of ITN, the sole
broadcast news orga:lisation nominated by the ITC to supply Channel 3.

UPDATE alone can make this claim, and can make it with confidence,
for three crucial reasons:

rust, key ITN staff win join UPDATE. including a core of journalists,
the Head of News and Regional Affairs and UPDATEs Managing
0irect0I:

Second, UPDA TE alone among the applicants for the public teletext
licence has access to ITN's newsgadlering operation.

Third. ITN is an UPDATE shareholder.
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The central tenets of ITN's standards of cllcellence are accuracy,
impartiality and authority.

These standards are important to us not just because they arc required by
the Broadcasting Act (though clearly that is reason enough), but also
because. as our market research confirms, they arc what the viewers
want and expect, and are what will bring new viewers 10 UPDATE's
service.

UPDATE is cenain that a popular news service, which News on 3 will
be. can and should maintain the same standards of factual accuracy and
achieve the same degree of impartiality u a more in-depth, analytical
news service. which News on 4 will be. That is the commitment that
UPDATE gives.

UPDATE is fully aware of the requirements laid down in the
Broadcasting Act and the Publie Teletext Code for the news service to be
;mpartial, as well as accurate and authoritative.

Impartiality

UPDATE will maintain due impartiality on all issues on which it
reports.

Its management is fully aware that issues of impartiality are most likely
to arise in the reporting of major matters of political or industrial policy,
or major matters relating to public policy.

It will be UPDATEs firm commitment that on all matters of
controversy. due weight w'JI be given to the main differing views.This
commitment will be implemented by the following means:

UPDATE will employ only experienced journalists 011 its staff or u
freelances. In recruiting those journalists. or in interviewing free1anceP
prior to their working for UPDATE, the editorial management wiU
ensure that impartiality runs u a constant seam through their approach
to their profession.

UPDATE will hold seminars for both staff and freelances, on induction
and at intervals of DO less than one year thereafter. on the sub~t of
compliance. The obligation of impartiality will be part of that tnUninl
programme.

All coverage contained on the news pages will be continually vetted by
senior news staff.

The content of news pages will be the daily subject of a formal review
meeting led by the Head of News and Regional Affairs. Whilst it is DOt
anticipated that instances of P.!J1iality will need to be a subject for Iboee
reviews. the management will talce the opportunity throufh analysis of
the ways in which reports wel', couched to educate its Journalists on
their obligation in the matter of fair reporting.
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"~.'"'.' n:'s News and Current Af'dirs Adviwry Panelists. as wl'1I as
". If· : 'r.e ti"les a year to ,...~vicw UPDATE's performance on the

. ''', 1.tiality and oth'~r issues of quality. will be cncouraged to
s known or an ad hoc basis without waiting for the next

.,r the pa~.cl.

.. , . am has won a reputation not only for the speed with
b,) news to the nation but also for its accuracy. It has

(lC.., .•101tO in the Teletext newsroom: 'Be first, but be ri&h1 flfSt'.

This '.adition will be continued at lIPDATEby the following means:

;he employment only of qualified and ~xperienced daily news
journalists both on staff and as freelances.

Thrvugh the seminars mentioned above.

Through effective editing and reviewing by senior staff.

By a constant accent on the need to check, evaluate sources and to
corroborate.

Checking: that is that all names -people and places· are spelt
correctly; checking that towns and cities are correctly located;
making sure quotes are spot on; getting titles riglll

Evaluating sources: we will, at all times, consider carefully the
sourees of information behind a story and av" , "c;ing reports
where the source is, in our judament, less thas, ole. In the
Middle East, for example, some fl(;tions are more prone to
making erroneous statements than others. It has been important
to consider this during the Lebanon hostage crisis.

Corroboration: if a story appears to lIC:k credibility we will seek
corroboration of it "',rough ITN or another agency. UPDATEs
policy will always be to 'question' the information in ITN and
agency reports. Our writers will not be allowed to utter the
words used in less expert newsrooms: "Well, that's what it says
on the wires..... and regard an agency as the Bible.

Authority

The authority of a news service has to be earned.

It is only by the establishment, over long periods under diffuent
pressures, of a reputation for being consistently impartial, accurate and
fast that the foundations of authority are laid.

Then, in addition, the organisation must build on that reputation by the
originality of its approach and presentation, differentiating itself from
other soun:es of news to encourage the viewer to turn to it when the best
information is needE'.d.

A2 9
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Clear standards
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The news editors will decide on a minute-by-minute basis the editorial
priorities, foUowing guidelines laid down by the Head of News and
Regional Affairs.

1lle Head of News will meet twice daily with the news editors - at 9am
in the momin, and 3pm in die afternoon - to consider current editorial
issue.~ and theU' treatment by the two news services.

UPDATE:; Head of News has an outstanding reputation for combining
a str"tegic vision of the direction teletext's news coverage should uke
with • meticulous eye for detail. He is a sleeves-rolled-up newsroom
journalist, who leads by example.

At their newsroom conferences, he and his team will consistently review
the previous day's output, viewer reaction, operational problem., staff
performance and other issues. in order that ICSSOIIS are learnt and high
standards maintained. A theme of the conferences will be co-operation
between the factual information strands. Hence the Sports Editor and
City Editor wiU also attend the meetings on a daily basis.

UPDATE will resource its news service in order to achieve round-the­
clock consistency and reliability in the quality it delivetS.

The two news services will be staffed to ensure that at all times they CilIl
react quickly to breaking news.

A news editor will be on duty from 7 30am to 7 30pm each day. on each
service, monitoring the agency wires and bulletin scrip'1S on ITN's
computerised news system Buys. The news editors w111 also liaise
with the ITN news desks

Operation of the news service

UPDATE therefore has a clear vision of the standards for its coverage
and tested practices to ensure those standards are consistently applied.

UPDATE. we believe. is unique in being &ble to deliver this authority.

Authority also stems from the relevance of the news provided.
UPDATE will commit iLseIf to being responsive to its viewers and will
provide. always within the parameters of impartiality. accuracy and
speed. the kind of news service the viewers want. Key mechanisms in
keeping the UPDATE manaf~ment in touch with its viewers will be the
Viewer Panels and the Advisory Panels.

We believe authority also derives from writing style. Although Teletext
can only deliver 90 words on a page. UPDATE joumalislS,lilce their
Oracle ITN predecessors, will demonstrate that concise writing can
deliver lucid, accurate reporting.

[See Section A6]
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In addiliun 10 lhe news edilor. the News on 3 will have WritelS on dUly
from 6am 10 6pm, 9am 10 9pm and noon unlil midnighl, giving
maximum staffing during lhe busiest part.'; of l1K~ day.

In addilion 10 lhe news edilor, lhe News on 4 will have writers on duty
from 6am 10 6pm, 9am 10 9pm, and noon unlil midnighl, again giving
maximum staffing during the busiest part of the day. The two services
will share an overnighl writer or. \~"ly from Ilpm to 9am. Overnight
writers will be panicularly exper. r.:ed because of the inherenllevel of
responsibilily involved.

The lotal staff on lhe News on 3 will be lwo news editors and six news
writers.

The total sWl' on the News on 4 will be two news editors and six news
writers (plus two overnight writers shared with News on 3).

UPDATE will h;cruit only experienced daily news joumali!';ts ­
maintaining tl.e policy of ITN's Oracle department, drawing lhem from
lhe provinces, national press, radio or television. This policy has paid
dividends through sharper writing, better understanding of news
priorities and faster updating than the rival BBC service Ceefax, which
has employed a different recruitment policy.

We will aim for similar calibre journalists when hiring freelance writers.
UPDATE will inherit a pool of experienced freelances who have wor1ced
in the past fer ITN's teletext service and are fully conversant with the
requirements of a quality news operation. That pool will be built up
carefully, and ouly the highest standards will be allowed.

In addition 10 ITN correspondents and the agencies, material wiU be
generated by UPDATEs own journalists. When neee.uuv, they will
call government minislries, major companies. the police. political parties
and other organisations and individuals eo gamer additional infonnation.

This has been the common practice in ITN's Oracle newsroom and we
consider the capacity eo generate our own news material an important
aspect of the new UPDA.TE service.

UPDATE writers will also monitor satellite feeds of news material
cominJ ineo ITN, including Eurovision, and live television broadcasts,
includmg the proceedings in the commiltees and full sessions of both
Houses of Parliament

ITN

UPDATE will have access to UN's computerised news system, Basys,
and will include rewritten and edited versions of ITN's bulletin material,
such as newscaster and reporter scripts, in its l\' '''I news senices.

A2 11
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In ;HJdilion lu lhc ~ripLS of general rcporters. UPDATE wIll be able lO
..ccess the ~.ipLS of ITN's Science Edilor. Diplomalic Edilor. Pulitical
Editor, Defence Correspondcilt. Industry Correspondent, Business
Correspondcnt. Home Affairs Correspondent and Crime
Cllffl' ,pondt'nl.

l 't'DATE staff win aiso have access to scripLS from ITN's bureaux in
,he North of England, Ireland. Scotland, South West England and
Midlands.

Agencies
The Press Association wm supply UPDA TE with a continuous raw feed
givin. comprehensive coverage of home and international news. 11le
foreign news win feature an edited Yel'Sion of Reuter. Associated Press.
AFP and other foreign news agencies.

The Press AsS('l;iation. founded 122 years ago. has onc of the most
comprehensive networks of corre.c;ponden's and stringers in the UK. Its
service is provided every minute oC the year and is relied on by over 200
newspapers daily. It has won a reputation Cor impartial handling of the
most sensitive issues and is Crequently used for major announcements
by. among othe~. the Prime Minister and Royal FlUllily.

Updating the news
Effective updating of a news service is not simply a matter of good
inlention. Ar, up-to-\he-minute service can only be the prod'JCt of
experience and orpnisation.

Ellperlence. because the lpeed or delivering information must at all
timea be governed by the need to be accurate and impartial. It is the
professional experience of UPDATEI journalists and managc;ment that
will ensure that the pressurea to update will not squeeze out the need to
be riabt and the need to be Cait.

Organisation. because it is oBly through sf.!tem and routine that
updating can be r;;anteed. tinea oC respon$ltility for specific newl
stories must be c and apparenL 1be routine of reviewing soun:ea ­
the input - and reviewing the transmitted pate' - the output - must be
carried out at regular intervals. UPDATEI JOurralists understand the
trap to be avoided: a period of slow development in an important news
story can lull the unwary into missing the su~der. an" k..y change to
events.

All UPDATE joumalisl5 w;H be req'Ji~ ,4 to revil:.w inpulS and o··tputs
for the news ~to~s they arI" re.~pons.ble ~or u a constant cycle.
However. the stllnd.·j of ....riormarn:e will l;~ that w:b ne·....~ story
must be reviewed l" least once III bour Ind up~.ted U .lpp'(\priao.e
throughout the 24 , "urs of .~ day. If. iJrarct:e. E' • .,t circumstances
between 6am ...:d m;"liighl. each ~t"ry w'1l be reviewed more f'ebJlarlj
than this.

;...1. 12
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lllis will he the routine in UPDATE's newsroom.

At the start of the day, the news editor will brief one early writer to
~'over home news and one early writer to cover foreign news, This sets
the palll~m for the day.

This will ensure, not only clarity of responsibility but also familiarity
with the day's news in !ipecilic areas. Continuity is imp'lrtant in order
that stories are handled effectively and updated when necessary.

The news editor will 'copytaste' the various news sources, deciding
what stories are to be carried on the service, and allocating specific
journalists to handle specific news stories. Experience has also taught
us, however, that in a ("st changing news environment there is a need
fOf flexibility. As a story build.> up and a number of angles need to be
covered, the news editor may allocate more than one journalist to I
story. However the clear lines of responsibility will be rreserved. The
more senior journalist in such I story team wit take overlll
res{'Onsibility for all pages concerned with that story, whilst the
assisting journalist will have specific responsibility for individull
elements and the pages covering them.

Outside the hours the news editor is on duty, th" iate and overnight
writers in turn will take responsibility for m".intaining I c.:lntinuous
review of all the news pip and so ensuing that stories are updated
whenever significant developments are fC\..eiVr-.d from within ITN or vii
the news a;:encies. Again the input and o'Jtputs for each story wiU be
reviewed Id least once an hour.

The news editor or his deputy will be provided with monitorin, facilities
to enable himlher to keep a check on the last update time 0 all news
pages.

All journalistic staff will be trained to input directly using our modem
Softellteyboards in order that the time taken to get information 'on air'
is kept to a minimum. Existing ITN Oracle staff have been trained
a1reaJy.

UPDATE will take this opportunity to introduce a service Updlted
throughout the 24 houn of the day and night , a development which
ITN has pressed Oracle to introduce over many ycan, and one which
UPDATE believes is vital: the risks to the service's credibility are
substantial if there can be no reaction to o~ernight news breaks. When
necessary we will increase staffina durina the night: for example in I
situltivn like the Gulf War where most of the action takes place after
midnight

A2 13
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Newsflash provision
UPDATE will add a new COl'CCpt 10 Teletext newsnashes.

It will continue to operate the current 'news flash' provided by ITN's
Teletext team, but will also bring in a special News Alert for big
breaking events.

UPDATE wi1l maintain the present prxUce whereby the viewer can elect
to receive the latest news of importance delivered in a lower frame
'window-box' on the main service. This facility will be provided via a
designated page on both Channel 3 and Channel 4.

The news flash will chan,e on average orce an hour through the day,
and the news edilOr or hiS deputy will be provided with monitoring
facilities to enable himlber 10 keep a check on the last update time of the

wsflash window box. Every newsflash will carry a page reference as
j"lcrJy as p<'ssible 10 indicate where more information can be found.

In addition UPDATE will introduce a totally new concept

UPDATEs News Alert

Whenever there is a major news development, of the kind which would
warrant the Channel 3 network or the Channel 4 company interrupting
their scheduled services in order 10 go over 10 ITN, UPDATE too will
interrupt its service 10 bring its viewers a News Alert.

The bottom two lines on~ page of the UPDATE service on boch
channels will be taken over 10 bring the news to the nation. The lines
will be clearly delineated by an outline, a 'NEWS ALERT' logo, and
will be flashing. It should be noted in passing here that UPDATE
intends to severely limit the use of flashing on its service, and the
transmission of a News Alert will be the Wl1x occasion when flashing is
used on the bonom two lines of the screen.

The News Alert will give a brief line on the news ev~nt with a cross­
reference to UPDATE's news service. For example, a News Alert
might read as follows:

'NEWS ALERT. Bomb exploded in Whit,:hall at 10 OSam. See
UPDATE News on 3.'

The News Alert will be insened sequentially as the pages leave the
computer and will appear across the entire service for a total of two
minutes.

A2 14
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The IlCNS editor or hi~ deputy willlktermine what items should appear
on Ne'lt's Alen on th : basis of &"ideJines laid down by the Head of
News .~nd Re,ional ,. ffairs. The aeneral criterion will be that I News
Alen !!!t()!'ld be mow led where news occurs of suffICient imporunce
and ulr.e~Y that. in _ judgment of UPDATEs duty news editor. I
majori ,,/ of UI'DA rE sviewers would wish le> inlel1'Upt their readin. of
the Jelvice to be iDf(rmed of the evenL The~ of News AIaU it,
therd'( Ire. ~llNto follow I similal pattern to the U-<Ie of traditional news
nashes from inle '"IlIpting the OwmeJ 3 and 4 networks.

The Il'ad of News 2' d Rel'onal Affairs will be informed immediately
that I ,~ews Alen is .Dounted in order that he CID judae what level of
special coverage may be warranted.
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A3 Regional information
Iklaill'd prllposah IIn Iht· amuunt and ",urn' Ill' I)r" hUIn

Ill' re/.:ional infllrmation an' reqliired in response 10 r\:. The
applicant ,holllo add here further detail, ahoul hit" he "ill
,ali,"~ Iht, n"llIirement Ihal the senil't' is 10 int'lude a
,ulTil'i~nl amounl of information which i, of particular
inleH',1 10 persons Ihi01Jt "ilhin differenl areas for which
Ih~ ,t'p'ke is prll\ idt'!!. Takin/;: accounl uf Ihe information
in p&l raJ;:raphs 711-B, he st.ould:

,i I pro\ide a map with :tpproprialt' ,uppurtin/;:
infurmatiun tu show un whal lleo/.:raphiclIl "asis
"different areas" are III he determlllt'd: and.

I ii I d~scribe in detail how the senil't' "ill dil'fer in
l'Imtent and presentation in relation to tbe pllrliculur
interests of the persons li\ in/;: "ithin different ..rellS,
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A3 Regional information
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UPDA TE's regional service has four distinctive elements:

Introduction

•

•

UPDATE will provide no fewer lhan 24 parallel rrgional
services mirroring almost exactly what will be the regional
structure for the Channel 3 licensees after January 1993.
National Transcommunications Ltd will undertake some re­
engineering of certain Iransmiuers 10 allow us to address all L'Jcse
regions.

UPDATE will dedicate a minimum of 49 editorial pages to each
of the legions (44 in the Chan.lellslands) - giving up to 1171
regional pages at any given time.

j
~

I
I
I

I

~

•

•

(S« Appendix Al

UPDATE regional pages will be integrated into the appropriate
strands of informauon. They will not bP confined to regional
'ghettos' or 'bolted on' - as they are perceived to be at present ­
but will be part of the main fabric of the service. For example,
regional news will be found in News on 3. regional fanning
information will be within lhe farming strand. This will be the
pattern throughout the service.

UPDATEs regional service will be available around the clock
with reglllar updatillg of regional news between 7am and 7pm
each day. There will be provision for updating outside these
hours if there is a major breaking story in any of the regions. In
addition. there will be overnight updating of the local weather by
th.: Meteorological Oftke and travel information from the AA

Our proposals go far beyond the minimum required by the rrc, but
UPDATE is commitled to providing a regional service at this level
becallst: our research shows that this is what the viewers wanL

Market research

Independent market resean:h carried out for UPDATE indicalCS that not
only is there a consistent demand from Teletext users for a substantial
service of local information, but also the sampl;: had some clear ideas
about exactly what that regional information should be and how it
should be served up.

Viewers who took part in the research were spontaneously critical of the
lack of regional information in every section of Teletext It is seen IS a
large gap in the current service. Oracle was perceived to be London­
based and orienled by many of the respondents in the research. 'The
North is justa nonentity' complained one of them.

A3 1

1,...

1



"

'.
-.. -~

'I

Our re.;carl'h also showed thJt ,'iewers want not only local news, travel
and weather - they also want information about local events, from
cinema times to shop sales.

The Nidus Report sta~S that two things are clear from the sample's
views on regional Te1elext:

'Firstly, that for real effect (maximum brand value). the
regional content has to be pervasive in almost every topic
so it impacts and becomes part of the fabric of UPDATE
and secondly. that to have real credibility it must be
cOI\~"lidated into the main text and maller of each
section, not grafted on.'

'Respondents were concerned to have this national
context (as opposed simply to a local directory-type
alternative) so that it gave .rem a reason for tuning into
UPDATE deliberately and picking up local content as
part of their main news. or information intake.

'Many respondents believed that they would develop a
daily habit for tuning in. led by the critical early-moming
needs for weather. travel and news headlines to plan
their day and re-orient themselves, and thereafter it
would become their reJ.Ular favoured choice very rapidly.
integrated into their daily lives. not least because:

"I'd feel UPDATE was there for mx benefit"
"That they are taking me and my life seriously'"

In summary then. viewers want their regional information integrated into
the main magazines. and covering a broad range of topics.

That is precisely what UPDATEs regional service will provide.

Given that, the research indicated that Teletext would become an habitual
source of all information.

UPDATE then has rum grounds for believing that our approach. entirely
new in Teletext. will both auraet and keep significant numbers of new

[See example oppositeJ viewers.

Geographic basis of
the regional service
UPDATE is committed to providins a regional service which goes
beyond the 14 geographic reSions currently identified by the rrc as UIC

Channel 3 regions.

Wc plan to address sub-regions in almost all cases where the regional
Channel 3 company currently provides (or proposes providing) • split
editorial service to the region. In the case of Wales. we would go
further than the Channel 3 li<:enIee and subdivide Wales into North and
South. With that exception. UPDATEs editorial resions are defined in
the area they cover as for the Channel ~ regions and editorial sub-
regions.
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UPDATE's Editorial Regions

I. NOIlh of $<d'" 7. Nonh W.., F.Il&1and 13. NOIlh W_ 19. ScuIh IIId 5oB. Enpnd (SUJlex I 1foIU)
2. ClIIlJlI1 Soodond 8. YOJI<.shi", (N, W, IIld S) 14. Soolh W_ 20. ScuIh and S.B. &.Iand (11wnes V...,.
3. IIonIen ond hie of ~an 9. Yo,bhi", \11umMnide) 15. Eal. of I!na\ond (Weat) 21. 11le Weat of Enaland
4. Nonhcm IJdand 10. We.. Midlllld. 16. Eul of Enpnd (East) 22. ScJuIh Weat JlnaIand (Eul)
5. N.B. en (Tyne.Idc) 11. E•• Midland. 17. lAIIIdaa 23. s-Il Weat EncJand (Weal)
6. N.B. En (T-.icle) 12. SouIh Mid.- 11. s.- .. S.B. Enalond (Kall) 24. ClooMoIIaIands

map A3(i)
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[Sce Section A9)

We therefore envisage 24 dedicated editorial regions in the United
Kingdom as outlined in tahle AJ (i) and shown on map AJ (i).

Technical plans

Details of the transmitter network that will be employed to deliver the
service specified in this section of the document. and a more detailed

[Sce Sections A9 & DJ commentary. are provided in Sections A9 and B.

We also outline in &>etions A9 and B the technical p[an which allows for
the integration of regional and national pages.

UPDATE is confident that it will be in a position to provide the
comprehensive service outlined in this section of the application from 1st
January 1993. We attach (in a confidential side leller) letters from
National Transcommunications Lld and British Te~ommunications plc.
confirming that the service can be provided from this tiate.

Our equipment 5pecifications for suppliers have also been drafted to
ensure that we can deliver the proposed service from the stan of 1993.
Details of these agreements with suppliers are outlined in Section A9 and
copies of them are being supplied to the IT(' in the confidential side
1euer.

UPOATFI editorial reylonl

Tablo~m

North cl Scodand 13 NonhWaks

2

3

4

5

6

7

8

Cenual SalChnd 14

Borders and \be ls1e of Man 15

Nonbem IreIIDd 16

NOf1II F\Sl Enaland 17
(l)1ICIioe IIId tbe Nonb)

18
N.x1b F,ast England
(Teesside and !be South)

19
North WesI England

yortsbirc tNonb. \\bt Ind 20
Soulb Yortsb~ NottingbamshiK
and DcJbysbite)

Soulb WIIea

East of England (W~)

East of England (East)

Soulbllld Soulb
Ease EnaJlnd \1CaIl)

Soulb and Soulb East
Eog\;lnd (Sussex/Ha/lis)

South and South East
England ('Ibames VaI1ey)

21 The West of Englaod
9

10

11

YortsbR
(Humberside, Lincolnsbire) 22

23

24

Soulb WesI Fngland (East)

South \\at Fngland (\\bl)

..

12 South Midlands
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Regional editorial service
UPDATE intends delivering the following minimum scheduled savice
to the 24 regions in order to ensure consistent quality across the whole
country.

-

I '

Table A3 (11)

New1
\\bItbc:r
Sport
TJavellHoIidays
TV lislinas
Alts and Leisun:
Prm'ision for Children
Home and Family
&h:acioa
Relilioa
FItDlinI

TOTALS

Weekday
15
I
5
6

10
4

(2)­
3
2
2
I

49

Minimum by
str.nelt at all times

Wetkend of tbe week
10 10
I I

10 5
6 6

10 10
4 4

le (2)-
j 3
2 2
4 2
I I

S J

I

~

(- Part or rolaliOI pages in specialisl
sections covered in leisure CIIlegory (above).)

All will be relevant and specifIC to each of the 24 editorial regions at all
times and this is a signhicant enhancement to the level of service
currently provided for the regions.

The Press Association are beinS contracted to provide IS pases of news
on weekdays for 23 of the 24 regions and S pages of spon ,Channel
Tel«:'!ision will supply the 24th region). At weekends, the number of
news pages is cut :0 IO and the number of spon increased to 10.

The Pi"e$S Association will be briefed to provide coverage for each
region which, to some extent, reflects the nature of the region and does
not focus excessively on particular parts of iL

In the nonh of Scotland. for example. tht: coverage must be drawn from
across the entire region and not just centred on Aberdeen.

In a largely ruraI region. the news content might rdlcct farming interests
and concerns. and in areas with extensive coastlines 'he rtshing. oil and
other maritime activities would be represented.

Channel Television, who have produced a comprehensive Teletext
service for their area during the past decade, have agreed te provide
UPDATE with a service for the Chlll''lCIlslands comparable to that to be

[';et wnfldrntial side Ietlerl supplied by PA for the rest or the UK regions.
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('!'OATE ha.~ l'Jkulat.:d. in addllinl1 to lh.: 1I11nimunl P;It:~\ In Ih,,' uhle
..lr. '\'l', lh~ maximum paft's 11 l'lnlld supply wlthoul unduly irnpading ""
I:ll' pl'rrc'III'd Jl'Cl'\S timl' for \'I.:was of the Sl'f\Il'l'. Th,,~ m;lxima
h~\e hl'cn l'mhodil'd in supply COlllralll an·1 klll'rl <of Illtent wl\h
,,,uprliers,

111.: nl't r~\ult is that UFDA rE users could hall' as m,my a, 71 el ,wnal
main rag,s of Icgional infflnnation al'.:ilable to 'hcm al any (,ne tim,'
Jcmss the following strands:

Table A3 (i ii)

Mulmum
allnUllon 8cro,§

Wukday W.. krnd .11 slrands

Nc,,~ 17 12 17

\l.l'<llhcr t I I
SI"JIl ~ IU 10
Travel/lloliJays fl 6 6
TV h~lings JIJ 10 l\)

AnI and l~isun: , I I1 I 1
Provi.sion ror ChIldren t ~)- (l)" 12)·

Home and Family 7 7 7
FtIucalion 3 3 3
RehgiOli 2 8 8
Fanning 3 3 3

TOT,t,I.S 65 7 I 76

[. ParI of rolalin~ pages in specialist
sections Ul-eml in IehuIC (';lItgory (above).1

To gU3ranlce consistently high standards, UPDA. rE will take jL~ regional
infom:alion from reputahle national and regionai sources.

Quality control and UPDATE's regional desk

In order to ensure that UPDATEs rcg;onal service is comprehensive,
relevant to each region. accurale. impanial, updated as often as
developments require and that it complies with all elements of the
Broadcasting ACI and directives frum the lTC, UPDATE will establish a
Regic.,al Desk, That Region'il Desk will be starred wilh dedicated
editors, wrilers a.nd general assistants from 6 am to midnight

The editors and writers will keep in close liaison with the suppliers of
hard factual information such as the Press Association, provincial tourist
hoards, the AA, the Meteorological Omce and will closely monitor (via
the Basys link) developments being covered in ITN's regional bure.lux.
They will also be in contact with the Channel J regional newsrooms.

All news slories will be subj«t to review and editing by journalists on
this desk and may be so edited. and all stories of any significance or
sensitivity will without exception be reviewed and where necessary be
edited by ttle journalists on this desk when firsl filed and whenever
updated.
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111l: UP/M Ft: 1~':rl"n,t1 r-;n", I l" '111 tit' dlre'l'lly rt'Spllll,sihk for the
rq:ill'1.11 news, sporl, .... l:ath,'. ,IIlJ lra~d paj;cs, le the mort' rapidly
rhanflng st'ctions,

'Illl' f,';,lllrt'S \I.IIT, unJ,'r the dlrl'<'lIon of the 11<',..1 "I h'JlllR'S, will take
Il'"ponsihllil) f"r "ther s~.'<'tjom within the regl"n,ll sc:rvicc,

Both the Regional Nc~' f)cS( (lhrnu,!h .t>e Ilead of News and Regional
Affairs) and the fe,ltures Slalr (thr,,, gh the Head of Features) will be
,lrr,'unlahk to the Puhlishcr,

An Ad,isory Panel to rt'vil'w lhe COniC", :tnd presentation of regional
infllnnltion will he est..hli ;,ed on award of the licence to ensure that
UPDA rE maintains high standards, TIc panel will he made up of
repn:,\ent.lti,,'cs of the major gcograrhical regions :If the United
Kin~d(lm who will advise us on the 't" ,',ty and rangc of "ur regional
se rvICl',

News, travel, weather and local events

Full details of all information suppliers are giwn in Section A7 along
with the means of ensuring th..: UPDATE retains fui! editorial control of
the servia'. Howcvcr for the sake of completcllC-"5, a summary of those
rrovisil'ns is provided here,

','l1der a to,year agret'menl, the Press Association will supply news and
sport for 23 out of 24 'If UPDATE's regions (with Channel Television
s';l'plying information for the Channellsland.~). The news stories will
he monitored by UPDATE's Regional News Desk after they are
transmilled from the Press Association via a high-speed data link. All
lead stories for each region. and all stories which miaht be sensitive.
will be reviewed and ediled if necessary by UPDATE's own team of
regional editors and writers. A private inte"Com link will allow the
UFDATE rcrional desk 10 communicate directly with the PA re~ional
edilors at any ti~. In addition, there will be two daily conferences al
7am and II'm to discuss editorial issues.

Seminars on compliance, organised by the Compliance Manager and
similar to those for UPDATE's staff, will be held for all Press
Association staff working on the regional service to UPDATE.

The Press Association will provide stories for I C; ncws pages ekh
weekday and 10 at weekends. The stories will be updaled for
significant developments and replaced as new and more newsworthy
stories become available. Most of the stories in cach of the regions and
sub· regions will be unique to that region or sub-region. News stories
will he offered for adjacent regions or sub-region., only when they are
relevant or of particular interest to the viewers l~re.

The PA will al!>o provide five sports pages daily for ckh region. Al
weekends the number of sports pages will be increased to 10. Regional
sports coverage will be a mixlure of local sports news aJlI~ a local
cXlension of national sporte news.

for cxample r~!h:!!1 ('overage would mean news about r:glonal soccer
leagues and also additional infonnation to thal beinE: put out on the
national pages ahou! !ocal Barelays league learns.
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()Ihn \<ur,cs of rCk!ional infonnatiun will irn:hllk.

1

..

{,hannd Tl'Ie"ision, who will contrlhute up 10 75 pages
rdating 10 l!x'ir I\'gion, as well a.s their 0" n regional .Idvcnisinj;.
The agrc..'IIlCnI wilh Channd Tclevision IS for 10 years,

The AA will provide n.llional and rCj;i(lnal road travd rcports.

UPDATE is 111 nt'gollation with British Rail for dircct input
and regular updating of data on train';Chcdules. London
Transpon will supply bus and underground infonnation

All Channel J regional companies' newsrooms will be
offcred lwo f11 ain pages as pan of the regional news pages.
Those two I'a.;es would carry the Channel 3 company's logo.
and would id..'ntify the main news stories to be covered that
,'\l'nlng on the Channel 3 local news programme. During the
c\l'ning, after the lol'al news programme, the pages would he
available to 1nl' Channel 3 regional newsrooms to update
j"\"l:lopmcnL sccn by viewers earlier. The two pages would be
uhj,'ct to the same edilorial control by Ihe UPDATE rcgionai

,k\sk as all olher n:gional pages.

Comprehensive information fo, the What's-On sections wiIJ be
supplied by the Enclish, Wales, Scottish and Northern
Ireland Tourist Boards, This would include information
about theatre and the arts. music and dance. nJral events.
heritage. sport, exhibitions. crafts and Bank Holiday events.

First, the provision of programmes designed to serve different
language groups and cultures in commullities.

SrA'ond. the provisivn of regional information ;r, the daily and
wrekly magazines aimed at serving difkrent Spt.YI,.t"t interest.'.

•

•

•

•

•

•

•

Additional programme strands

UPDATE helievcs that the information strands mentioned in the
Invitation to Apply, while addressing large areas of the regional
re{juirement, do not go far enough. We intend to extend the standard
regional service and to offer additional programming strands which will
take !wo forms:

The allocation of additional editorial programming devel,)pcd for each
region will not he static. We would expect to change it in response le
viewer demand and even the changing seasons through the year.
UPDATEs regional service will he responsive to its viewers' needs and
illterests at different times.

Language

UPDATE accepts the need to address the issue of minority languages
spoken in lhe United Kingdom. In Wales, ;,.s well as in central and
northern Scotland, the traditional language is being preserved by a
sign;ficant minority of the population.,



I

(Sce coofKl<:n1ial side
Ie"er)

i :,l're an: also a numha of communities thr ,ughout the (;ountry for
~ 11\)01 English cithcr remains a second lan,~uage or wherc a loyally is
frlt to a language and cultun: outside th': L'nitcd kingdom. UPDATE
will ~urrort cffort.~ to retain these langulgc.<, Wllilln the community.

Welsh

In Wales, and cspecially for the communities of n0rth and west Wales.
UPDATE will pro ..ide 25 pages - \':overing the ,nam news stories of the
day - in Welsh. It will allow indigenous Welsh speakers to follow the
day's events in their own language and will also ,lCt as a teachmg aid f,)f"
lhe non-Wel5h speakers wanting to learn the langlJage.

We have sought the hest and most reputahle infomlation source available
for this service: It '" ill be provided by S4C. We auach a confid::ntial
side Ieuer from them outlining the level of servke they will he ahle to
provide.

UPDATE will directly employ its own Welsh speaking journalist to edit
lhis material.

GaeliQ

UPDA 1'E held ('iscussions with the Gaelic community in Scotland about
lhe provision of a Gaelic Teletext service, hut did not e.\tabli"h thatthe,c
was currently a strong demand for such a service. However we will
pursue these discussions further with the Gaelic Television Trust as
soon as the Licence is awarded.

We have had preliminary discussions with the Gaelic departments of
Scottish TelevIsion and could be in a position to provide a core service
of at least six pages.

Otber langyages

In other areas of the United Kingdom. particularly where languages of
the Indian suh-continent are spoken as a first or second languaae by a
signifICant proportion of the population. we will consider the proviSIon
of a similar service if the proposition is commercially and technically
viable.

We will liaise. in the first instance. with the regional Channel 3
Licensees. but will also consider repr:.sentations made by c('~munity

groups from within thC-5e areas.

We note from the fra:lChise application of Central Independent Television
that they intend to develop a programme of Asian News which would be
transmitted for ten minutes each weekday. This concept of brin~g to
large Asian communities information of major political. SOCII" and
economic events from the Indian sub-continent could wel. have
application for the Teletext service.

~ent afjajrs ooverage

Some communities within the United Kingdom have well-developed
identities which need to be catered for.
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~l[lh of Swtland

Th~ North Scotland region is among the most dislInctive in the UK.
l'rnt>racing the ctluntry's most widl'sprcad Channel 3 licence arl·a. The
three distinctive cuhun's in Scotland - Lowland. Highland and Nordic ­
are all to be found in North Scotland. UPDATE will recognise and
respond to the different aspects of life and work. The region is a
popular onc for leisure activities and we will focus allcntion on
climbing. skiing. yachting and other outdoor pursuits. In news
co~w..ge wc will rcnect the importance of oil and fishing in the region.
We will also cover the cullural life - not onl)· in the big cities like
Aocrdeen and Dundee. but also in the smaller towns and villages.

Central Scotland

It was a major disappointment for Teletext users in Scotland when a
regional service was abruptly hailed hy the current Teletext fnm:hise
holder some years ago. and UPDATEs Scollish regional service will
more mOln restllre this Sl~rvice.

Apart from news, UPDATE will provide substantial regional sports
co~wage - not jus' rughy and football. but also hockey. ice hockey.
curling and skiing. 1be leisure section will feature the strong regional
interest in walldnt and climbing. And with the debate about Scottish
devolution - or even independence - continuing to bubbl~. UPDATE will
aim to provide special Scottish political coverage.

Borders and the Isle of Man

1be Borders area embraces three distinct national groups - English,
Scottish and Manx - and the sub-divisions within the region can be very
marked. the empty grassmoors of Nonhumberland appear to have little
in common with the post-industrial coastline of Cumbria or the Isle of
Man. 1be Border area has rlO metropolitan area and a small population
spread across a wide area but UPDATE will 'visit' each part oC it in ilS
news and Ceature covera¥e. We will not concentrate just on the Cew
large centres like Carlisle and DumCries hut also on the small towns and
villages. We will also focus attention on the rural nature of the area with
our fanning pages and the Lake District national park will feature
strongly in the leisure section.

Noohern Ireland

UPDATE will above all else provide balanced and responsible coverage
of life in the Province. Special care will be taken by l~ UPDATE
regional desk in l.he editing of every word of material in our regional
Northern Ireland pages

The people of Northern Ireland are extremely ill d in the political
process and in the daily consequences of the failu. lind a solution to
the Province's strife. UPDATEs regional news coverage will,
therefore, have a much heavier content than in most other regions. & a
consequence of the violence and high levels of unemployment.
voluntary groups have been set up to counter the worst effeclS of the
troubles. UPDA TE will take steps to ensure appropriate coverage of
their work.
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'I1le rq;.iuOI has sccn a sulbtantial gruwth in leisure ac ••vities during the
i 980s and il nllW provides ellcellcnl amenities for sport. thealre. art and
n'usic, UPDATE will aim 10 provide comprehensive coverage of lhese
<Kti vi tics.

North-Dl.S\ En~land

To give morc effective regional coverage we have split me arca into two
sub-regions - Tyneside and the nonh, and Teesside and the south. This
wiJI be particularly useful in terms of news and spons coverage.

Apart from the strong sponin, traditions of the region which embrace,
particularly. football and athleucs, the Nonh-East has several strong Arts
organisations like Northern Ans, and UPDATE will give them
prominence in our leisure sections.

There is a strong cultural identity and a distinctive sense of being
'nonhern' which UPDATE will reflect

NQ,nh-West England

The interests of the North-West. as reve.lled in Granada research,
include the recesltion and its impact on employment and living
standards, the environment, educational facilities, crime prevention.
leisure and sport (pldticularly footbaJ: :.nd t:ricket).

The population is characterised by ir.dependence of mind, a liking of
plain slJCaking and a deep-seated pride in their own heritage. TV
viewers in the North·West have a distinctively local geographic
identification and identify with specie;.: cities, towns :md villages rather
than a region or county.

UPDATE will be comprehensive in its coverage of events across the
North West. Mancbe.ster and Liverpool will be prominently repOl'ted in
both news and What's·OD sections, but the coverage will not be
excessively focussed on them.

YQrbhire

Yorkshire in the 90s is a cosmopolitan melting pot of culture and religion
_ English, Caribbean, Asian, F.ast European. The size of the ethn~
minority population is considerable in many parts of the most densely
populated areas. particularly \\'~t and South Yorkshire. UPDATE is
looking at ways of introducing special ethnic coverage by providing
pages in other languages, where IfChnicaDy possible.

In the region, there is also a strong interest in sport, especially cricket
and football, and we will rel1ect this in our spons coverage.

The size of the region means there are dramatic contrasts from quiet
country backwaters to multi·cultural cities, from farming to heavy
industry - and we have decided 10 establish two sub-regions to provide
more localised coverage.
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Wah:s and lb!: West of En~land

A\ the ~gion has separate and distinct areas. UPDATE will opcrale with
Ihree sub-regions - the West. Soulh Wales and Nonh Wales - to give
beller coverage. As already s13ted. UPDATE will provide some news
pages in Welsh. Demand by the Welsh for news about Wales is strong
and the Nonh-Soulh split will allow UPDATE to provide coverage that
mcelS viewers' needs. We will also aim to meet strong demand for
regional spon - particularly rugby.

Tourism and leisure are the biggest sources of employment in the West
of England and that will be reflected on UPDATEs pages. Bristol
dominates what is otlKrwise a very rural region and shares with Bath an
active cultural life. UPDATEs news covera,e will be spread broadly
across the region, focussing e~pecially on mdustry, agricullure and
environmental issues.

MjdJar;ds

The Midlands has a population greater than a number of European
countrie.~and UPDATE believes the son of split established by Central
IndepenJent Television is essential to provide proper regional coverage.
We will, therefore, be operating separate services for the East, West and
South Midlands.

Since the Midlands has a huge manufacturinJ base. the current economic
situation is a common concern in the reglorl, .nd our coverage will
ret1ect the efforts to achieve industrial growth and the cultural revival in
cities like Binningham.

East of Eneland

UPDATE has divided the East ef Fngland intO two distinct areas - East
and West We believe dualling of the regional news serves these two
areas in a way which gives identity to their different priorities. concerns
and interests.

The East of England is one of the fastest growing regions in the UK and
new high-tech, science-based and service-dominated industries have
prospered. We 'viD record how the region weathers economic pressU"CS
as it emerges from recession.

UPDATE will reflect the urban-rural mix in the region lhrough its news
and feature pages.

Lundon

Londoners have more choice of leisure and sports acti·/ities than in many
parts of the UK and UPDATE will reflect this in its What's-On pages.

As the nation's political, business and artistic capital, London as I' region
risks being overwhelmed. But our news coverage will be genuinely
regional, not a copy of the .lational service, and wiJI focus strongly on
the c3!'ital and ilS suburbs.
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As London is a work-oriented region and Londorll'rs sp.:nd many hours
of eal'h week travclling to work. travel information will be a strong
featul\: of the service,

South and Soulb &151 En~land

UPDATE is planning three sub-regions on thc lincs of the Meridian
proposals to give better coverage of the region

More TV vic'",ers in Ibe region go 10 sP..e plays, ballet. opera, concertS
and art ex:. .ions Iban the national average. Blit there is an important
contrast t-(:tween the uneven location of venues providing professional
entertainment and a thriving music and drama scene at community level
which UPDATE would cover in its listings. Sailing, inevitably given
the extent of coastline. is almost twice as popular as in Ibe country as a
whole and we will reflect Ibis on our leisure pages. Gardenina is an
activityenjofed by much larger numbers too - nine out of 10 homes
have a garden.

South-West England

UPDATE will split the Soulb West into two sub-regions to provide
better local coverage of news and other infonnation in a region which is
one of the longest geographically in the UK. In market research,
viewers have expressed a strona interest in environmental issues. heaIIb
matten and education· UPDATE wiU address the.se concerns. There is
also a strona interest in community affairs in the South West w'lich wiU
be ref1«led by UPDA TE in its Community pages.

Channellslands

The Channel regional service wiU be provided by Channel TV which "..as
an excellent record for coverinJ local news and events. 1be coverlae
will focus heavily on the pnncipal industries • tourism, finance,
agriculture, honiculture and fuhin,. The smallness or the region allows
for a particularly close reJationshir 10 exist between those providina the
service and !hose receivina it

Cultural and rellgloul dlverllty

In addition to the standard pages aUotted to religious observance· which
'Hill necessarily concentrate on and reflect the activities of the major,
:stablished church communities of the United Kingdom· UPDATE
i'ltends to develoj) a number of regional strancf1 which address
themselves to the cultural and religious backgrounds of ethnic
communities in each region.

This would, for example, include provil'lina infonnation about Hindu,
Islamic and Sikh festivals and holy ( IS. Equally, it would offer
coverage to national minorities who maintain a lively interest in their
origins and culture.
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Specialist Interest magazines

UPDATE aims to provide a service of depth and richness 10 each of the
regions in the Uniled Kingdom. We feel in particular that the indusion
of regi0nal elemenlS in the Weekday. Weekend and Weekly magazines
will make the service exciting and accessible to all Teklexl users,
wherever they live.

Within our various ArlS and specialist strands, we propose providing up
10 18 pages of regional content. The aim of these pages is to develop a
unique regional flavour throughout the strand. The pages will be
distributed in this way:

Table A3 (Iv)

Nalloul Regional Total

Perfonnina Aru 10 4 14

Home and Family 28 7 35
\\\.'ckday and Wc.iccnd

Mapzincs 10 4 14

Vkckly Magazines 3 3 6

To give an idea of the radical effect of this proposal, let us outline how
'he regional element will be incorporated in the Wt ~kday G~rdening
Magazine transmitted between 9 30am and llao. and again (with
suitable updates) between 2OOpm and 3 lOpm:

If there is a wamina of unseasonal frost in (say) the
south west of Enaland. a frost wamina would be
broadcast in that ~gion within the weather section of the
service. But a cross ~fe~nce would take the viewer to a
page in the gardenina section. 'The~. advice would be
given on action lO minimise damage to sensitive plant! in
the garden or greenhouse. 'The folJowina moming, the
information would be further upd:"~ to identify ways in
which any frost damase that had occurred could be
reduced.

This is not the end of UPDATE's proposals for the Jifferent regicns of
the United Kinrdom. We acknowledge that. within all the strands
detailed above. there could be a significant difference in the level of
information required by different regions. The balance to be struck is to
provide information of enoush depth. without producing a service
where access to that information IS slow and difficult to manage.
UPDATE will deal with this by ,'~veloping a more creative use of multi­
pages:

The creative use of multi-pages

The service will be tailored lO each reJion to ensure that there i~ a proper
balance between providing the maxunum information to and about a
given region and requiring the minimum time to access that information.
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For ex.unplc, a particular region may need only onc page to provide a
wl'athcr forecast with an acceptable \c\'cl of detail. Another region. such
as the north oi Scotland. because of its size and topography, may need
two or more pages which can be arranged as multipages.

Similar examples ,;an be foreseen in the Travel section where the
Borders region would require little more information than thal provided
on the main pages. but a more detailed level of information would be
needed in metropolitan areas.

Indexing and slgnpostlng

As weli as providin(; a regional service under subject headings across
the whole of the service. UPDA rE will deploy an indexing and
'signposting' system which has been developed to give easy and quick
access to regional information via a Regionallndl'J( Page.

UPDATE will signpost the regional content contained within national
programme strands and identify regional content in both a subject-ba!Cd
and a region-based index.

Advertising and the regions

UPDATE intends to establish an in-house sales arm which will handle
both national and regional sales. However we would also be hapUte:
see the regional Channel 3 licensees seUina advertising for the Tt'
service on commission.

It may also be appropriate to open up the channel of distribution le other
more localised sellers of ad,ertisina space - for example local l'Idio
stations, local newspaper groups and cable Stlltions. UPDATE has held
oiscUS5ions with a number of local radio stations~ newspaper IfOUPS
wiJla view to developinaa contractual relationship subsequent to the
award ~f ~he Li<lence.

Our market reaean:h shows that TeJetext viewers pr.:fer advertisements
to be of direct .Iance to that part of the service they are iiewin.. The
research underlined the fact that advertising seems less invasive rd
irritatina if it relates to the neighbourina contenL
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2~. Slodtland HiD
26. C....... lbU
27. !'T<monI roinl

19. T.roIn<.1On
20. Crystal Pal"""
21. Do••,
22. Row",..
23. H..........
24. Mendip

[~i;/ Q.m<1 !lIand.

====13 Cumd
14. W_",
1~. Suacn CoIdf",1d
6. Walthun

17. Oa.fonl
11 Sandy If.....

7. Ponlup ?me
v, RilsdaJc
9. Emlcy Moor
10. Bd""",,
11. Win"" HiD
12 . BI.", P1wyf

1. ROlemarkie
2 !)unit
3. RI.eIl Hill
4. Divu
~. CaIcllwd
6. KendoI
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A4 Diversity in the service

J)\'l;,ikd pi opo,ab a' III Iht, ,I 111011 nt and ,ourn', III
information strand, art' reljuired in re'pIHI't' to·\ I. Tht,
applil'ant should add here an' additional information a, tll
11 .. " ht' inll'nds to 'ati,fI the requin'ment Ihat Iht, 'l'nke,
lak,'n a, a "h"I,', illt lude, a 'lIfficienl amount of
info"lIlalion (otlH'r than 11I,,,,1 which is calculah'd to appeal
III a \\ ide \ arid.' ",. la,le, and inten'sls, Rrfl'rrinl: 10
paral:raphs 7-4 and 75 in Ilarticular. he should state an~'

pro'i,ion hl.' inlt'nds to make for spl'dfk type, of
iHformatil'n al lime, appropriate 10 \\cekend as opposed 10
\ t:l'kda., or \ kt, 't'r"l and. a, appropriate. at particular

lill,l" of the lIa\. ('Weekend' shall he lrt'aterl a,
,'"nllnenl'illl: al 5j5pm on Frida~s and endinl: al ham on
\Ionda,\, i
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A4 Diversity in the Service

Introduction 1

Non.reglonal Informatlon 2

Weather 2
Sport 3
Travel 4
Financial & business matters 5
Arts a"ld leisure 5
Provision for children 7
Education 8
Religion 9
Farming 9
Hard of Hearing 9
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A4 Diversity •In the service

, I
I

Introduction
A service can be only as diwrse as its .>ourees. UPDATE has a.'>S<. mbled
a range of contributors 1.0 comprehensive it guarantec;, the maximum use
of availahle pages for material guaranteed to appcallO the wide:'l range
(If taste.; and interests.

UPDATE's access agreement with ITN will provide more than d first
rate national, internalional and regional news so~rce. ITN will also
contribute in a major way to the diversity of informalion cn the
UPDATE service.

Editorial n,aterial filed round the dock by ITN's spcc!.llists in the fields
of Sports, Finance and Business and the Arts V,I!I be available to
UPDATE's journalists for inclusion in tne scrvic~.

Other suppliers are of a similar reputable standillg.

Compuler links with the Stock Exchange will ensure comprehensive
covtrage of share prices. The PA (now integrated with Extel Sport) will
combine with the UPDATE sports desk IQ providl~ the fastest and most
authorit.1tive sports service in the country. A lea~ing org1nisation ill the
world of racing will provide a results service that is bound to be a
wi;met

The Meteorological Office, the Automobile Association ar,d British Rail
will supply definitive information on weather and travel. The tourist
boards of England, Wales, Scot1an~ and Northern Ireland will furnish a
What's On guide to events in every town and city.

Th~ list of our sources for information goes on.

But UPDATE is very mu.:h more than a news service. It sets out to
ent~rtain as well as inform. to deal with the world of leisure as well as
the workplace, to look inside the home as well as regarding the outside
world. to renect the aspirations of all ages. to caler for minorities as well
as the community at large.

To a::ain such breadth of objectives we have called upon the resources of
five leading publishing houses. Between them they produce nearly 200
titles in the fields of consumer and specialist magazines. paperbacks,
directories and books. Between them they sell something like 580
million copies a year. Between them they employ a large proportion of
the leading editors and writers on topics ranging frem interior design to
show-jumping, from social welfare to angling, f..om conservation to
fashion and beauty. Between them they will provide the expertise for 2~
highly specialised sections of the UPDATE servk.e which will deliver to
the Teletext audience a variety of interests never i'dore available on the
medium - and far beyond the in-house capabilities of a conventional
operator.

A4 1
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(Sce S~ction A7)

CPDAJE's 0\\ n feature edlt\lrs will ~'e rel:rUIIed fr\lm cumpatibl"
publishing backgrounds so thalthey arc famIliar with the methodology
uf the sponsoring magaLinc titks and can mnsl dfectivcly .'hannel thc
a\aj1ahl,' mataial nn to the electronic screcn,

ne whole ba,sis ut "ur editorial policy and business plan lies in
c~panding the potential audience for T~kte~1 by dram~tically widening
the scope of the service.

TIle qualitative research undertaken ior UPDATE by Nidus Research
revealed an enthusiastic response to the idea of a multiplicity of strands
and the extra information this call provide. Women especially welcomed
the wide variety of material made possible by UPDATE's association
with the pJblishers of leading consumer and specialist rnaga7ines.

Rather than marketing the image of one totally comprehensive service.
UPDATE will present Teletext as the means by which individual users
can easily access material of most appeal to their own special taslCs :md
interests.

UPDATE proposes to use six Telc'e~t Mag8l.incs across the two
channels, each of which will be broken do,....n into sharply defin(.d
strands and sub-str.lllds - with its own distinctive logo and
individualised style of presentation.

Added to the colour-coding of subject matter that slCms from the master
index page. the aim is Llat each strand and sub-strand will rapidly
achieve its own instantly recognisable mood and personality in the way
Ihat successful newspapel s and magazines project their own brand
identity.

The source of supply for each strand is detailed in Seclion A7. What
follows is a description of the diverse range of topics which UPDATE
will cover, broken down into non-regional and regional infonnation.

Non-regional information

Weather

Weather is a good example of the need to recognise very different
demands for infonnation . overnight weather details for a subu~ban

commuter. international weather for the business traveller, frost
warnings for gardeners. long-range inter-continenwl weather for would
be holidaymakers.

Any generic bulletin seeking to encompass all such aspects would be
unwieldy as " s: ,igle unit. ~uiring excessive 'lccess time for the user to
reach the ~uired infonnation.

From a round-the-clock now of information input directly from the
Meteorological Office, UPDATE will position relevant weather detaiL~ in
several of its strands and sub-strands, ensuring that the information
provided is tailored to the nreds of its immediate audience.

A4 2
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Each item of wl'alhcr infomlati'ln will be prominently noss-rdcrrcd to
the compkmentary strands (covering such t('pies J~ gardening and
holidays).

Magazine 1 (Channel 3)

Four pages of weather news, featuring weather maps for next 24 hours,
a two-day UK forecast, a shipping forecast. a European forecast.

Two pages of UK 'md Continental traffic informat;on will also carry
details of weather affecting driving conditions and state of cross-Channel
ferry routes.

Magazine 2 (Channel 3)

Holiday section will include two pages of long-range weather forecasts
for resort arca..s in Britain and abroad.

Magazine 4 (Channel 4)

New, on 4 will indude two pages carrying repeat of UK 24.hour
weather mJps from Channel 3 plus Hound-up of world weather reports.

Sport

From curling in a Highland village to a grand slam tennis tournament.
from basketball to World Cup soccer. from greyhound racing to lhe

[See example OPl'osilel Grand National, from Rugby Union to American football.

UPDATE's provision for sports information will meet lhe needs of lhe
most discerning of sports followers as well as the insatiable appetite of
the committed fan for news and gossip of his or her favourites.

ITN's comprehensive coverage of sport for Teletext over the past 16
years has provided the service with one of its biggest and most loyal
audiences. Building on that foundation, UPDATE will develop a much
faster. more detailed results ser"ice through a computer link with the
Press Association. Our sports staff will, in addition, produce lively
reports on a11lhe lIay's action. covering not only major sports but minor
ones as well.

William Hill will provide a racing results service, covering both
greyhound and horse racing. Weatherbys propose to supply an
overnight declarations service - while other pages will carry Tote details.
betting tips and previews of important races.

Extra pages will be devoted to sport throughout the weekend,
rcrognising lhat Sunday now rivals Saturday as a hig day for sport.

The level of pages allocated to racing for the Monday to Saturday
programme in lhe UK is maintained atthi.1; level for Sunday in order !hllt
a fuil servLe of the Saturday results is available to viewers for reference
and so that the coming week can be fully previewe~.

A4 3
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UrDAJE will also make a dislindioll oetwecn carr}ing rerml.'. and
results sequences of Spcctat(lr sports and providing feature material for
I:nlousia.-.ts who take up a participation sport as a leisure time pursuit

As part of our link with print magazines. UPDATE's specialist sections
Will provide a whole series of sporting sub-strands. covering activities
ranging from chess to golf. from horse-riding to motor-cycling. from
angling to yachting from motoring to narrow boats.

Th,~se each appear for six hour~ on a predclCrJl1ined day of the week 3.'

pan of our rotating use of main pages.

There ....ill be eXlCnsive cross-referring bctwern the main sports service
in Magazine 5 and the sporting sub-strands in Magazine 6 to achieve
maximum awareness of this eltlra dimension of ;;overage.

1
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Magazine 5 (Channel 4)

Sp0rt:

Racing:

Travel

32 pages (weekdays)
35 pages (weekends)
21 pages (dally)

'.

This is another example where a generic service would failtc identify
very different forms of travel . local community and inter-city,
nationwide and incemational, business and pleasure.

UPDATE will place such information within the most appropriate
wands across the whole service - providing overall a totally
comprehensive travel service but delivered in the most relevant
segments.

A major change from currenl praciice will !Je the clear separation of
travel and holidays. Although the former wil: contain news of air, rail
and fer:y routes to and frcm holiday destinations (with provision for
flash r-.:pons on road congestion in and around UK resorts during the
summer) the holiday section will concentrate on the leisure aspects of

[See eUDlple opposile) travel.

Advertisers wil~ welcome this separation and viewers ill st'.arch of day­
to-day travel information will not be exposed to holiday advertising.

A total of 24 pages will be devoted to all forms of travel. six of them
giving regional travel information.

Magazinu (Channel 3)

Travel: 6 pages of road. rail, and ferry infomlation.

Magazine 2 (Channel 3)

Holidays: 12 pages of supplementary information for the holidaymalcer ­
currency fl~ctuations,health hazards. changes in duty-free allowances.
holiday souvenir best buys, consumer tests of popular resorts. at home
and abroad.

A4 4
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Financial and business matters

UPDATE's o..... n fin;]",:)al spedalisLs will joir. with the PrcS!> Association
III proviJing husiness news cl,vcragc and analysis in depth. To that will
be added Stock Exchange Automated Quotations for 400 leading
SlXurilies, and a world-wide range ofkcy linancial indices including the
Ff-SF, the Eurotrack lOO and 200 and the ISE Nikkei.

As part of its commitment 10 line-focussing on different audiences.
matters of personal fi:lance (mortgage rates, unit lIusts. pensions,
savings plans) WIll be dealt with as part of the Home and Family strand
on Magazine 3. T:lis is seen as a more appropriate environment and will
hring linancial infonnation to many viewers not inclined to turn to the
City pages.

The two forms of coverage \ViII cross-refer to each other whenev"r
<!pplicahle - for instance. J run on the pound forcing up interest rates
wot;ld affect mortgage advice in the personal financc section.

Magazine 3 (Channei :))

Two pages of Homc and Family section devotcd to personallinance.

Magazine 5 (Channel 4)

Thirty pages each wcekday of financial Jnd husiness reportage and
analysis.

Reduces to 10 pages at the weekend to n.:flcct inactivity in llOancial
markets.

Arts and leisure

Coverage of the performing arts will place slIong e.nphasis on activities
in the regions, taking in theatre. cinema. dance. music and art - amateur
productions as well as professional.

The main arts section in Magazine 6 will carry ten non-regional page.'!
per day. with up to four regional pages available for local coverage·
including a regIOnalised cinema guide. Further coverage of leisure is
ensured by the Weekdar and Weekend MagalJnes devoted to gardening.
motoring. popular musIc and the cinema ':1,1 Magazine 2) and by all bllt
two of the 21 Weekly Magazines in the system's Magazine 6 being
concerned with leisure pursuits and hobbies.

In reserving Magazine 3 exclusively for our Home and Family.
UPDATE recognises the bleadth of interests displayed by the modem
woman, including health and fitness, nutrition. home improvements. the

[Scc o;mlplc 0pp0site] environment, design, dress·making and child welfare.

A4 5
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Once again Wl' loan deliver infun.1alJon uf the highl'st caJihre through nur
associ::tion with brand-leading journals having special knowled~e in
such fields.

Magazine 2 (Channel 3)

Four of the six Weekday Magazines (each screened twice daily) will
cover leisure interests.

~-
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MOIoring Club
Ga.-dcning Club
Movie Club
Rock Club

8 pages \0800 - 093G / 2000 - 7DO)
8 pages (0930· 1100 / 1400 - 1530)

10 paaea (1230·1400 /2130 - 2300)
10 pages (1700 • 183!) / 2300 • 2430)

These titles ape transmitted for Icnger periods and in some cases l;

a new format on Saturdays and Sundays to provide for the differcm
of audience available at weekends. Their times of screening h.
btcome:

Rock Club:
Gar,Jo:fling Club:
Motorin~ Club:
Movie Clut::

Magazine 2 (Ct',annel 3)

1100 - 15(Yl
1500 - 1830
1830 - 2200
2200 - 0130

Avera~e of ten pagt;~ per day of Home and Family will deal with
women's interests (as o_,tlined above).

Magazine 6 (Channel 4)

Ten pages devoted to news/previews/reviews of the latest hOippenings in
the theatrcldancelmusiclartlboob.

Nineteen of the Specialist Weekly Magazines (eaeh screened for a total of
six houl' once a week) cater for a wide range of leisure interests and
enthusiasms:

Railways, popular scienc:e
Country pursuits,an~ goll
PersonaJ compula'l, lifestyla. dIess.
Yachting. lJKlfOI'CycJing
t-ishkeeping. pbotograpby. boating.
Soccer. ruraJ li·IiJI•• anaJin,
Motoring nostalgia, ballroom dancing, case buds

A4 6
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Provision for children

UPDATE's plans for this strand of the scrvil',' are based on our close
collaboration with Two-Can Puhlishing who produce high quality
rnaga7Jnes, supplements, books and paperbal'ks for every sector of the
d:ldrcn's market - from '''e-s.;hooltiny tots to young teenagers.

We 1'0"" heeded their advice that there is n'J su~h thing as a childreJ1's
publil'ation which will sell across the market. The youngster 01 the
Iye; Js strongly resents the stereotypes conventionally applied to children
_and frem the age of 10 onwards will positively resist anything which is
labelled as 'for children'.

This means that although provision for childlen is a substantial element
in our service the material will be packaged in a variety of ways_ Young
people (usually the boldest users of the remote control device) will find
things to interest them throughout the service. In no way will they ever
fec1l'onfined to a children's ghetto.

Th.: :Tollst obvious plank is the Childrc!'\'s Club, deliberately so-called
because it i1 aime<i at th, under-IOs. This will be screened twice each
weekday in two 9O-minute segments - one mid-morning for the benefit
of young children watching at home with their mothers, the other in the
late afternoon for children returned home from school. Much of the
content will be instructional, including the use of the screen as an
electronic blackboard in teaching smaller children how to spell. On
Saturdays and Sundays this section changes its title to Fun Club and
undergoes a change of format to acknowledge that its audience wants to
enjoy the weekend. The content. lOO, is widened to accommodate the
inlerests of children up to the age of 12. Fun Club is screened for a
continuous four hours on Saturday and Sunday mornings when young
audiences are at their p-.alt.

Home and Family is aimed at every member of the household and that
includes children. The over-lOs will find three main pages dedicated to
their interests throughout every day, featurin(! amazing facts, mystery
riddles, jokes and cartoons.

All children enjoy puzzles and word games, and so many of them will
find their way to the Pit Your Wits strand in Magazine 6 where at least
three main pages will cater for younger competitors.

The more precocious of the over-l2s will call up tile Rock Club in
Mag'\zinc 2 for the latest gossip about their favolllite recording stars.

Others will turn to the Movie Club (also Magazine 2) for news of the
latest videos for rental.

Fourth and fifth formers beginning to plan their careers will be able 10
call up Education for Life (Magalinc 6) for vocational information.

A4 7
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Mostl:hJldr~n hav~ a pa.\sion IOr spon and wJlI ~Iljoy (he 'llOn: graphic
pl'I.'<;Clltation plann~d for the sports page. Girls will p.lnicularly welcome
the Weekly Magal.ine coverage of riding and the Ans coverage of ballet

Sflme 17 main pages will be cOl'sciously aimed at childn:n up to the age
of 15 by way of Children's Club, Home and Family, Pit Your Wits and
EdlJcation. But we are confident that children of all ages will find
material of interest to them throughout the service.

Magazine 2 (Cha!lnel 3)

Children's Club will occupy ten pages each weekday, screened from
II am to 12 30pm and from 3 30 - 5pm.

Fun Club is screened from 7 - 1I am each Saturday and Sunday..

Magazine 3 (Channel 3)

Three pages of Home and Family aimed at childl'l.'n ova 10.

Magazine 6 (Channel 4)

Three pages of Pit Your \vits will be devoted to punlcs and general
knowledge quizzes aimed at children of all ages.

One page of Education for Life will concentrate on career guidance ior
fourth and fifth-formers.

Education

In labelling this pan of the service 'Education for Life', UPDATE is
again dedining to place edocation within its conventional pigeon hole.
Education for life recognises that learning is a continuous process
embracing all ages . that education involves parents and teachers as well
as students. It also recognises that education is not merely a matter for
academics.

Education for Life will promote greater understanding of the
environment, of the social needs of the community and the rights of the
consumer in a society dominated by mass marketing.

In being able to provide for prolonged study of material presented on the
screen and in the capacity for recall of pages already exammed. Teletext
is an ideal medium for edocational purposes and UPDATE intends to
exploit this potential to the full.

Since education is centred on the local authority, heavy emphasis will be
placed on regional coverage of courses and career openings within the
area.

Magazine 6 (Channel 4)

Three non-regional pages will he devoted to education by UPDATE.

A48
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Religion

In such a richly diversificd society, religion also cannot be placed within
a traditionally defir.~d slol. Preferring the generic title of 'Ocvotion',
UPDATE will cclc'lralC the many faiths !hat ha\'c taken their place ~ithin

the community.

As well as national coveraGe of spiritual issucs and religious debate,
Devotion will use its regional pages to renect the beliefs and aspirations
of the various ethnic groups as expressed within local society. Devotion
will carry six pages per weekday (two regional) but will expand at
weel<ends to become a major feature of the service with 14 national
pages and between four and eight regional pages (according to size of
the area and ethnic mix). The extra pages will include a review of the
past week and highlight significant events and festivals of the coming
week • again on a regional and national basis.

Magazine 6 (Channel 4)

Four pages weekdays; 14 at weekends.

Farming

The farming community is another pan of the population whose irregular
hours of working deny them e;lSY access to television and radio.

•
Our Fanning World strand in Magazine 6 will provide a 24-hour, seven·
day service to the farmer and his family, updated daily with UK and
international market prices. The availability of up to three regional pages
will enable the farmer to relate to market conditions in his own area.

Since price movements in agriculture directly affect the family budget,
there will be a close link between this aspect of Farming World and the
Home and Family strand (Magazine 3).

Magazine 6 (Channel 4)

Three pages daily.

Hard of Hearing

UPDATE w~1I pr~vi~ a special page and. multi-pages ~or t!'e deaf~d
hard of hearing wlJUn the Home and Family strand. TIus WIll be edited
by a member of the deaf and hard of hearing community. It will feature
information about sub-titled TV programmes, sub-titled videos,
educational opportunitil"-s, current issues for the deaf and hard of bearing
and social acuvities.

The section will be up'dated twice during the week and again at
weekends and input Will be encouraged from national and regional
organisations promoting the interests of the deaf and hard of hearing.

Magazine 3 (Channel 3)

I pa&c daily.
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Regional information

Coverage of regional affairs will be an integral clement of the UPDATE
service. blended into all strands where rclevanl

Weather

Magazine 1 (Channel 3)

Onc page of regional forecasts within the News on 3 wC<lther rcpon.

One page of travel information will include weather affccting driving
conditions.

Magazine 2 (Channel 3)

Gardening Club (transmitted twice per weekday for a total of thrce
hours) will include 'weather alerts' when adverse conditions pose a
spedal threat to gardeners.

Sport

Magazine 5

Five pages of regfooal coverage weekdays will expand to ten pages at
weekends to give intensive coverage. to local fixtures and to reflect
regional weighting of interest Ut particular sports (Rugby Union in Wales
and the West. Rugby U::lgue in the nonh of England. ice hockey in
Scotland).

Travel and holidays

Magazine 1 (Channel 3)

Four pages oj regional travel news, covering principal inter-city and
local commuting routes by road and rail. Accident alerts and all-clear
flashes provided by local A.A traffic bureaux.

Magazine 2 (Channel 3)

Two pages of regional holiday news, including international night
movements from regional airports during the tourist season.

Financial and business news

No separate page.~ are planned for regional coverage within the City and
business strand (Magazine 4 on Channel 4) but PA's regional coverdge
will encompass fmanciaJ and commercial stories from provincial centres.
These will be placed within the Regional New!> on Channel 3.

A4 10
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Arts and leisure

Magazine 1 (Channel 3)

Teleguide will carry live pages devoted to n:gional variations in TV
listings for all channels.

Magazine 2 (Channel 3)

Weekday and Weekend Magazines covering gardening, motoring,
cinema and popular music will each carry a minimum of one regional
page, expanding to four pages according to the level of local activities.

Magazine 3 (Channel 3)

From three to scven regional pages of Home and Family will examine
activities and interests of special appeal to women and their families.

Magazine-4 (Channel 4)

Five pages of regional variations in TV listings on all channels (provided
here to spare Channel 4 viewers the inconvenience of switching to the
full-scale Teleguide on Channel 3)

Magazine G(Channel 4)

One to four pages of regional coverage in the Performing Arts section.
The number of pages will vary according to the level of local activities
within individual regions. One funher page carries a regionalised guide
to cinema r~leases.

Specialisl Weekly Magazines covering leisure activities will devote a
minimum of IWO pages to regional coverage, expanding 10 three pages as
required.

Provision for children

Magazine 2 (Channel 3)

1

-

Children's Club and Fun Club will each devote two pages daily 10
regional coverage of children's entertainment, events, activity centres.

Magazine 6 (Channel 4)

One page of local job opportunities for school leavers in Education for
Life.

Education

Magazine 6 (Channel 4)

Two 10 three pages devoted to regional coverage according to the level of
activities by local education authorities.

A4 11
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Religion

MaQazine 6 (Channel 4)

Two regional pages each weekday, c.\panding 10 a maximum of 8 pages
at weekcnds, to carry listings of local services.

Farming

Magazine 6 (Channel 4)

Onc to three pages daily, depending on Icvcl of agrictlltuial al'livity in the
area.

Jobflnder

MaQazjne 3 (Channel 3)

UPDATE intends to continue with the Jobfinder scrvice presently carried
on Oracle and will place this within the Home and Family to hring
employment opponunities before every member of the family. Jobfindcr
is currently an advertising feature produced by the Department of
Employment. UPDATE intends to discuss with the DoE the possibility
of expanding the service and the inclusion of suitable editorial material.
There will be cross references :0 and from the regional page on job
opportunities for school-leavers in the Education strand (Magazine 6).
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AS Organisation and staffing

Takin~ account of para~raph 67 in particular, the applicant
sllOuld describe the intended or~anisation structure of the
applil'ant bod). id~ntif)'inR key posts, named post holt.lers
(where possible) and numbe.s of staff to be employed 10
prCJ\ide the senice. Applkants must describe the quality
and calibre of ke~ executins, including all "nown
executhe a:ld non-executhe Directors. related to the tasks
the~' "ill undertake. A diagram of the manaRement
reportin~ structure should be prll\'ided. as well as a gen~ral

organisation chart indicatin~ the distribution of functions
within thl' organisation.
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AS Organisation and staffing

Introduction 1

Organisation stfl!cture 1

The Board 1
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Finance Director 3
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A5 Organisation and staffing

Introduction
UPDATE's internal organisation has becn structured so as to enable the
Company to implcmcnt its proposal~ for the Teletcxt service as
efficiently and effectively as possible.

All of UPDATE's executives have been selected for their n"cord and
achievement in the broadcasting or publishing industries. UPDATE's
ambition to create a new generation of Tel-::text fe{juircs senior personnel
who are leaders in their field, and that is what we have secured.

Organisation structure
The structure is designed with short lines of reporting in order that
decisions and consequent actions are taken promptly and approprialely.

The Board

The Board will consist of the Chairman. four non-executive directors,
the Managing Director, the Publisher and the Finance Director.

The Board will meet not less frequently than once a month, when the
Executive Directors will report on the company's fmancial performance
and make recommendations on the direction of UPDATE's future
activities.

The Chairman and the Managing Director will formally meet at least
weekly.

Chairman

The Chairman will hold a r.on-executive position on the Board. though
by virtue of his experience and standing wiII be in a position to offer
significant guidance to the management

Non-executive directors

The four other non-executive directors. who represent the shareholders,
have a broad range of experience within the broadcasting industry, and
will make a significant contribution on a regular basis to the success of
the business.
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Managing Director

The Managing Director will he UPDATEs Chief Ex.:.cutive Officer
responsible to the Board of Directors of Update Teletext Limited for all
elements of the business. in particular its profitability throughout the
licence pc,;od within the framework of the Licence and of the Teletext
Code and anl other ,jirectives issued by the ITC. and within the bounds
of law and 0 accepted husine.u practice.

The heads of the company's four main areas of opcralion will be directly
accountable to the Managing Director. They arc:

• the Puhlisher;

• the Finance Director;

• the Head of Sales; and

• the Chief Engineer.

In <addition. the Compliance Manager will report directly to the Managing
Director.

The function of each of these executives within the organisation structure
is dealt with below.

Executive Committee

The Managing Director, those executives reporting directly to him, and
the Head of News and Reponal Affairs will together form the Executive
Committee. Because of the relatively small size of the company, these
executives will be in regular daily informal contact. However, as
members of the Executive Committee, they will also meet formally at
least weekly under the chairmanship of the Managing Director. The
Executive Committee will review the financial perfonniIIJICC and other
activities of the business, develop business strategy, and decide upon
and monitor appropriate executive action, including staff policies.

Major Client Committee

In order to maximise all opportunities of winning and keeping major
new advertisers and s~ors, the Managing Director, the Head of Sales
and the Publisher will iorm a committee whose fUllCtion will be to
identify major potential clients, approach them to advertise or sponsor on
UPDATE, finalisecontraets with them and then manage the relationship
with those clients so that they stay with UPDATE.

Publisher

Although public Telcte)(t is obviously part of the broadcasting industry, it
has some key characteristics which also align it with more traditional
print publishing. Its lext and still images are the currency of newspapers
and magazines. Most signifICantly, Te1elext's advertising and editorial
material often appear simultaneously before the viewer, though
separately identified. We believe that this factor especially demanc!s an
integrated management of aD output, editorial and advertising.
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Although this could be achieved simply by dra",ing togcther the
reporting Iincs for editorial and advenising at the Managing Directur,
UPDA jE ~lie\'Cs that integration must be achieved at the operating
level. minute by minute. This is vital in complying with the
requirement. of the Licence: editorial and advertising must be
consistentl;, Y' parated on the page; consistency in the quality of all
presentati . ooth advertising and editorial. must be retained as a key
clement in securing the unity. integrity and overall quality of the service.

UPDATE therefore will appoint a Publisher. who just as in the print and
publishing industry will be I'C$ponsible at Board level for all output 01'
the service. both editorial and advertising. In practical terms this will be
achieved by separating the management of selling advertising space from
the management of producing the advertisement on screen. The latter.
which will include the graphic design of classified and display
advenising as weU as its scheduling and placement on screen. will all be
the ultimate responsibility of the Publish,- r (the selling 'lf advertising
spac'~ being the responsibility of the Hcad of Sales).

In the area of sponsorship. it is UPDATEs policy to secure wherever
possible sponsors who can provide editorial material of a level of quality
such that it will enhance the service. It will be entirely appropriate
therefore that agreements and relations with sponsors are handled by the
Publisher.

The Head of News and Regional Affairs. the Head of Features. the An
Director as well as the Advenising Production Manager will repon
directly to the Publisher.

Finance Director

The Finance Director. who will also act as Company Secretary. wiU
represent the finance function on the Board. The Finance Director wiU
be responsible :0 the Managing Director for the production of regular
and frequent information for the management and financial accounts of
the Company, for the purchase and sales ledgers. and for the staff and
systems to produce that information.

Head of Sales

The Head of Sales will be responsible to the Managing Director for
selling UPDATE's classified and display advertising space. both
nationally and regionalIy. Hence the H~ of Sales will be responsible
for most of the Company's revenue generation.

We regard the sale of classified advertising. both nationally and in the
regions. as the core of UPDATEs revenue. The consistent and
determined attention to selling classified space is the foundation of the
business. It will be the first responsibility of the Head of Sales to secure
that foundation, as wen u managing the sale of display advertising.
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Chief Engineer

The Chief Engineer will he responsiblc for lhc cost and quality of all of
UPDA rE's plant. equipment and prcmises and for the arrangements
with tekcornmuni;;ations operators for the whole of UPDATE's technical
nctwork. that IS the conlribution network from suppliers and the
distribution network to the transmitters. The maintenance of this
nctwork error-free and capable of delivering the engir.eering quality
required in lhe Licence is regarded by UPDATE ~ being of critical

importanee.

As well as UPDATE's own Chief Engineer who will be assisted by a
Support Engineer. ITN's maintenance "ngincers will be available a: all
times to assist in the event of technical emergencies. providing instant
and expert effort. ITN's a<;c1aimed engineering expertise will be cf
special benefit overnight and at weekends Managing this conlractual
relationship with ITN will be a key area of the Chief Engineer's
function. A copy of the agreement with ITN is attached to S,:.;tion D.

The Chief Engineer will also be responsible for the activities al'd
profitability of any ancillary subtitling business which UPDATE may set

up.

Head of News and Regional Affairs

News and regional output, because of their importance to the service
UPDATE will provide. will be the rcsponswility of a member of the
Executive Committee (see above). the Head of News and Regional
Affairs. The Head of News and Regional Affairs will also be direetly
responsible for business and financial news. spons. racing, weather and
daily traYeI information.

Compliance Manager

Because of the overriding importance which UPDATE places on
complying absolute!y with the requirements of the Licence, the Teldext
Code and any other directives from the rrc, a Compliance Manager will
be directly accountable to the Manaaing Director for the Company's
procedures to ensure complianr..e at all times with such directives. The
Compliance Manger wiU also have responsibility within the Company
for viewer liaison. for public relations. and for giving initial legal advice
to the executive team. for example drawing up and reviewing standard
contracts which UPDATE will negotiate with suppliers and cuslomers,
~tion A6 contains full details of UPDATE's compliance procedures.

The Head of Features. as well as taking overall respu'1sibilily for the
nine strands of features material, will be editor of the unit which
produces the Home and Family and the holiday magazine, Getaway.
The editors of the other three features uniLo; (se.e below in this section)
will report to the Hcad of Features.
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Advertising eLQductjon Manager

The reasoning behind making advertising production the Publisher's
responsibility has already been set out 'lbove. The advertising
production department will be sited centrally at UPDATE's premises in
order to be physically close to the sales staff on the onc hand and the
editorial department and the graphic designers on the other. The
Advertising Prodoction Manager wiU be accountable to the Publisher for
the day to day ~heduling of advertisements within the page areas
defined by the Publisher and Managing Director. The Advertising
Production Manager will also be responsible for the advertising
prodoction staff.

Because of :he tmportance which UPDATE attaches to lively and clear
presentation. UPDATE will appoint iL~ own An Director. who will be
responsible to the Publisher for maintaining the high('~t level of design
throughout the UPDATE service. including advertising.

The An Director willliaisc with existing advertisers to help in achie\ing
an improved presentation of their pages and will be available to new
advertisers to help them maximise the potential of the medium.

The Sales MaJlager will assist the Head of Salt's in all responsibilities.
will deputise for the Head of Sales during absences. and will take direct
rcfponsibility for display adverti~ing.

Personnel

UPDATE's management will benefit in its personnel responsibilities
from its close relationship with ITN.

A fuU range of personnel functions will be provided for UPDATE by the
ITN Personnel Department on an anns length contract. details of which
are attached in the confidf lltial side letter. Functions provided will
cover employee IT.(.vrd-l..:eping, assistance and advice on recruitment.
disciplinary and grieunce procedures. industrial relations advice and
assistance. guidance and administrative support on training. advice on
compensation practices. and guidance on matters relating to equal
opportunities and health and safety.

Non-executive posts and their holders

Robert Phillis is currently Chief Executive of Independent Television
News.

From 1976 to 79. he was Director of Personnel and Industrial Relations.
and subsequently Managing Director of Sun Printers Limited. and then
from 1979 to 82. Managing Director of Independent Television
Publications Limited. publishers oflV TtmeS.

AS 5



In 1982, Ill: became Managing Director of Central Independent
Tekvision, and then in 1987 Group Managing Director of Carlton
Communications. Robcn Phil1is continued as a non-executivc director
of Central during his period at Carlton until taking up thc posiiion of
ITN's Chief Executive in February 1991.

Public AppoinunenlS:

Robcrt Phillis has served on the Boards of ITN (prior to t>ccoming Chicf
Executive), Independent Television Publications, and thc Indcpendent
Television Companies Association.

He was Chairman of thc ITV Nctwork Programme Commillce from
1984 to 1986 and Chaimlan of the ITV Film Purchase Group from 1985
to 1987.

He is currently a Director of l1le International Council of the Amcrican­
ha.c;cd National Academy of Television Atb: and Scicnces. a Director and
Trustee of the Television Trust for the Environment and a Fellow of l1le
Royal Society of Arts. He is the current Chairman of l1le Royal
Telcvision Society.

The four non~xecutive directors rcpresenting the shareholders are:

David McCall. CBE. ChielExecu!jve ot Anglia Television

David McCall is one of lhe most experienced and innuential figures in
independent television. An accounWlt by profession. he has worked in
the television industry (or l1liny years. He joined Anglia Television in
1968 from Grampian Television and was appointed to the Board in
1970.

He became Chief Executive of Anglia's television operation in 1977 and
Group Chief Executive in 1986.

For two years, until 1988. he was Chairman of lhe industry's national
body. lhe Independent Television Companies Association, and has
played a major role in ITV's financw affairs as Chairman of the ITVA's
Standing Committee on Finance.

He served OD the Board 0" "dependent Television Publications, and was
a founding Director lIf Channel Four and o( British Satellite
Broadcasting. He is currently on the Board of ITN, and is a Fellow of
the Royal Television Society.

In 1988. David McCall was awarded l1le CBE for services to television.

Richard Emery. Commercial Director ot Independent Television

~ews

Richard Emery became Sales Controller o( Anglia Television in 1977,
and then took up a similar position with TVS in 1983. In the following
year he became Director of Sales at Central Independent Television.
During l1lis period he chaired the ITV Central Promotions Sub­
Committee and the ITV Marketing Committee.
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Chart AS (11)
UPDATEs General organisation
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[Sec Chart A5 (ii»

In 1989 he was joint founder of Television Sales and Marketing Services
Limited, a wmpany with exdusiw rights to sdi television ainime for
Central and Anglia Television. He was joint Managing Director of
TSMS until taking up his current position with ITN in 1991.

AQger LaughtQn. ChUlLExecutjve Qf..Meridian BrQadcasting

In 1965 Roger Laughton began his career at the BBC as a producer­
director. In 19111, he became Head of Network Features for BBC
Television and then Head of Daytime Programmes.

In 1988 he was appointed Director, Co-productions at BBC Enterprises
when he doubled co-production income in two years. He left the BBC
in 1990 to head MAl Broadcasling, which in pannership with Central
Independent Television and SeleclV formed Meridian Broadcasting.

Now that Meridian has won the South of England Channel 3 franchise.
R\lger Laughton is its first Chief Executi".oe.

Angus J MacdQnald. Managing DirectQr Qf SCQttish Television

From 1969 to 1985, Gus Macdonald worked for Granada Television.
first as Editor of World in Action, then as Head of Current Affairs.
Regional Affairs and then of Features. In 1986 he moved to Sc'lltish
Television as Director of Programmes.

For six years from 1982, he was Channel Four's 'Ombudsman' for
viewers' complaints.

From 1988 he increasingly took on industry-wide responsibilities.
including Chairmanship of the IlVA Children's Programmini Group.

Governor of the National Film and Television School and VISiting
Professor of Film and Media Studies at Stirling University, he became
Managing Director of Scottish Television in 1990, and led the Company
in its successful franchise bid

Executive posts and their holders

Managing Director of....lJQdate Teletext Lld: Derek Taylo[

Responsible to the Board for:

1

i I

I ~

•

•

•

Delivering the profits of the Company on or exceeding the targets
agreed wi~h the Board, thereby maximising the return to
shareholders.

Ensuring that UPDATE keeps the Public Teletext Service Ucence
by complying with its terms and with all other directives of the
ITC.

Ensuring that the Company's liqUIdity ratio remains at all times
favourable.
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Developing and pursuing. in conjunction with other executives,
an effective strutegy for growing t.he business.

Liaising with the ITC.

Leading the Company's negotiations with major customers and

suppliers.

Effectivelv communicating the Company's needs, strategies and

actions to the staff.

Reviewing with the Publisher t.he pages avaih\ble for advertising.

Chairing the Executive Committee and the Major Client

Committee.

Attending Advisory Panels.

Agreeing targets on cost and quality with those executives who
report to him, reviewing their work ... :thin the overall strategy of
the Company, creating an environment which enables them to
achieve those targets. reviewing performance. and rewarding

accordingly.

Supervising the Company's compliance with the Licence and
ot.hcr rrc directives.

Reporting to the Board on the company's financial and all other
activi~.es, and making recommendations on future action.

Derelt Taylor is currently Senior Development Executive. Independent
Television News. Responsible for idenufying, analysing and advising
on new business opponunities, and for other special projects.

Educated Christ Church, Oxford University. Law Moderations (1966).
BA (Honours) in Modern History (1968).

Career at ITN before present position (1968-90).

1968-74: Editorial trainee, Assistant News Editor, Home News Editor
(then the youngest in ITN's history), Special Programme Producea:

1974-84: Reporter and Specialist Correspondent: During this period.
reported wide variety of events in U.K., Europe, North America anc!
Middle East. Reponed five wars. Was Rome correspondent 1979, and
then ITN's first Middle East correspondent, setting up bureau in Te!

Aviv.

•

•

•

•

•
•

•

•

•

•

The Managing Dil\'£tor's key activities will include:

1984-86: Editorial Manager. Responsible for smooth running of ITN's
three newsrooms. Project Manager on the computerisation of the main

newsroom.
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1986-90: Head of Operations: In charge of technical newsgalhering,
and responsible for 200 professiunal staff, ct,lcny fi.. id camera crews
and communications engineers. Main achievements: deparunental
management and administration numhcrs hal\ed. More efficient
news~athering crew:ng introduced; fir~t naliona: newsgathering
organisation t·~ multisltill ENG crews by single operator cameras with
lights. Newsgathering productivity douhlcd.

1987-91: Special PrajeclS: April 87-November ;,9: responsible for
company's ~taff communications; intrnduced Team Briefing
companywide. November 89-March 90: full·time client member of
McKin.~y's team working on company's Five tear Business Plan.
March 9O-Junc 90: managed company's revenue budget-setting process.
November 90-March 91: led team on restructuring I;ompany's
organisation. October 91- lw team bidding for Public Teletext Service
Licence.

Derek Taylor is an all-rounder with special ellreni~ in the management
of business and financial projects. He has bc·.n equally effective leading
teams of journalists, engineers or accountants. He has pioneered staff
communications systems at :TN through a period of rapid change.
Dere!. laylor's ability to direct and unite a tl,;3m of disparate disciplines
will be of lcey imponance in the SIKUSS of UPDATE.

A copy of Derek Taylcr's letter of appointment is provided separately to
the rrc in a confidential side letter. He will be employed on a three year
contract

Responsible to th~ Managing Director for:

•
•
•

•

•
•

OvcraIJ quality of UPDATEs editorial output

Managing the cost of the editorial ou~

The compliance of ediforial maller, advertisements and
sponsorship arrangements with the Licence and other directives
of the rrc.

Strategic development of the editorial product, including its
preseniMi'ln.

The grCipilic quality and scheduling of advertisements.

Corporate marketing and sponsorship.
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The Publisher's key activities will include:

•

I

i ~
, ,

I

•

•
•

•

•

•

•
•
•
•

Controlling the cost and quality of work of the Head of News
and Regional Affairs, the Head of Features, the Advertising
Production Manager and the Art Director.

Dcdding sensitive issues of compliance in editorial matters.

Receiving reports on editorial compliance and t.lking corrective
action.

Attending Executive Committee and Major Client Comminee
meeting~.

De~ing systems for developing consistent quality in the service
as efficiently as possible.

Reviewing with the Managing Director the pages available for
advertising.

Commissioning and using market rCSC;>Ich.

Supervising the graphic style of advertisements.

Attending the Advisory Panels

Liaising with the main editorial sponsors.

•

Peter lack$QD's career

Since 1987, founder and Chief Executive of Grayling Publishing
Limited, a company specialising in creating new editorial concepts for
major publishers in the UK, France, Germany and the US. British
clients include Reed International, EMAP, Haymarket Publishing, BBC
Enterprises and DC Thomson.

During this period was also UK Editorial Director of Headwater
Communications, a cross-media consultancy based in London and New
York.

Experience and -.:hievements:

1966-68: Launch Editor of Drive Maga7ine for Reader's Digest and the
Automobile Association.

1968-79: Launch Editor of 1V Times as the national programme journal
of nv, along with the launch of Look-in as a junior programme joumal.

1979-81: Deputy Managing Director and Editor-in-ehief of Independent
Television Publications Limited.

1981-85: Publisher of Rupert Murdoch's magazine operations in the
UK, launching Sunday Magazine as a supplement to the News of the
World, re-launching the Sunday Times Magazine and creating Road &:
Car Magazine in association with the RAC.
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1985-"l7: Managing Director and Puhlisher of Ncws International­
Hachcltc Limited. Introduced Elle Magazinc to Britain and launched
SKY Magazine as a pan-European youth title.

Pcter Jackson is uniquely qualified for this post, with an already
distinguished career in print publishing combined with his knowledge
and experience of the broadcasting industry through his editorship of the
TV Times. Peter Jackson is regarded as the country's leading expen in
the launching and marketing of print magazines.
Peter Jackson will be employed on a three year contract and his letter of
appointment is included in a confidential side letter.

Finance Director and Company Secretary (Confidential)

Responsible to the Managing Director for:

-1

I
,

I

• Producing timely, accurate and clear Iin3P.cial and management
accounts.

•

•

[See confidential side
\etla')

Ensuring that payables and receivables are handled consistently
in the best overall interests of the Company.

The statutory responsibilities of corporate reponing.

The FinaJr--c Director's key activities will include:

• Controlling the cost and quality of the work of the Accounts
staff.

• Advising on a frequent and regular basis the Managin,; Director
and other executives of the Company's performance and
projected performance especialJy against budgeted profit and loss
and cashffow.

• When necessary securing borrowing at the most advantageous
price to the company.

• Fulfilling the role ofCompany Secretary.

• Advising on compliance issues when on call.

• Aue.ding the Executive Committee.

Update Teletext Limited will has appointed a Finance Director (the ddails
of whose name and career are supplied in a confidential side letter) who
will hold this position during the initial establishment of the new
company. He hu • background in financial and business consultancy.
He will assist the Managing Director in finding and rec"~;ting a
pennanent Finance Director before the launch of the service.

Candidate profik

The successful candidate for the pennanent position will be an
experienced Financial Controller with audit experience and a reputation
fer meticulous att.ention to the accuracy of detail
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Jvenising is on or exceeds

Liaising with the advenising sales depanme'llS of sponsoring
magazines and any other external sales houses.

Attending the Executive Committee and the Major Client
Committee.

Conl~ ...11ing the cost and quality of the work of the sales team.

Sel\ing and supervisin!; the selling of advertising space.

Meeting. negoti:oung with. and generating the confidence of
advertising c':..tomers.

•

•

•
•

•
•

Ensuring that th.
targeL

The Head of Sales' key activitie.<; iJ>;;Jude:

Responsible to the Ma

•

(See confidential
side lcuerJ

The name of the person selected for this post, who will be employed on
a three year contraCt. is contained in a confidential side letter.

That person is an experienced and highly regarded and successful
salesperson from the print industry. a leaI1l-builder. who is renowned for
the ability to train others.

Head ofl!lews and.Bagjonal.Affairs: peter Hall

Responsible to the Publisher for:

•

•
•

The quality of News on 3. News on 4. sport and racing.
weather. travel. City and regional coverage.

Managing the cost of those strands.

The compliance of those strands with the Licence and the ITC's
directives.

Key activities of the Head of News and Regional Affairs:

•

•
•

•

Controlling the cost and quality of work of Editors of the two
news servicea. City. Sport, and the Regional Editors.

Ensuring compliance in his areas of responsibility.

Liaising and negotiating with news agencies. regional editorial
suppliers and other contributors. such as those for daily weather
and travel infonnatioo.

Attending the Executive Committee.

Attending News and Current Affairs Advisory Panels.
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Pc!Cr Hall's can;cr

The strategic development of Teletext technology to the financial
benefit of the Company.

Ensuring the service's output is uninterrupted by technical
problems.

The effICient and effective use of the Company's fllled assets.

The provision of telecommunications networlcs.

Compliance with the technical requirements of the Licence and
other directives from the ITC.

The premise&.

The profitability of any subtitling business.

The discharge of the Company's moral and legal obligations to
guard the safety of its staff and visitors to its premises in a secure
and healthy environmenL

•

•

•

•

•
•

•

Responsible to the Managing Director for:

•

Peter Hall is the UK's foremost editor of news and other factual material
on Teletext Under his leadership at ITN. Teletext has regularly beaten
all other media in breaking major news to the nation.

Peter Hall's letter of appointment is attached in a confidential side letter.

1

Career prior to joining ITN:

1969-74: Rcpor!Cr, Sub-editor and col"mnist with Yorkshire Post
Newspapers in Leeds.

1974-77: Home and Foreign News sub·editor with the Press
Association in London.

Petcr Hall has been Editor and Manager of the Oracle News Service at
ITN since 1980. Rcsponsible for controlling the cditorial quality and
cost of the Oracle service which includes home, international, financial
and sports news output which auract some of the large',t Teletext
audiences. Also has additional responsibilities for ITN's World News
television programme for overseas and airline audiences.

Career at ITN before present position:

1977-78: Bulletin seriptwriter, Oracle writer.

1979·80: Deputy Editor, Oracle

[See ronfidentiaJ side
1etta'1

r
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If UPDATE sets up such a business, controlling the cost and
quality of the work of subtitling staff, and meeting and
negotiating with clients and potential clients of the subtitling
business,

Main:aining accurate asset!'C' ,'ds.

Negotiating with equipment, transmission and tele .n­
munications suppliers.

Supervising the company's arrangements for secure and safe
premises.

Advising on and effccting the purchase of ar'i 'priate plant and
equipment.

Advising cn technical compliance and implementing effective
compliance procedures.

Controlling the cost and quality of the work of the Support
Engineer and those subcontracted to maintain the Company's
plant and equipment.

-

Micbad EarreU'$ Career

..

1976-78: Chief Engineer at Mclinare Limited. responsible for the
planning and installation of new studio complex.

i 978-79: Technical Director of Compact Colour 1V Limited.

1979-82: Site Manager at DiJital Equipment Co. Limited. responsible
for ITN. Thames1V and BBC 1V Thktext systems.

1982-90: OliefEngineer with Oracle Teletext Limited. directly involved
in the development and expansion of the Oracle service and Tddext
system. Oversaw the inc:reue in data broadcast transmission capacity
from 4 to II FBI lines. and the introduction of line 33S for subtitle
distribution. Represented Oncle and the IlVA on many national and
international committeeS. including first chairperson of the IlVA
technical working group lWOS

Key achievements: M representative of the IlVA at the EBU ~rodu:ed
the disk file format for the international exchange of subtitle data,
Produced the rust comprehensive study with detailed recommendations
for programme subtitling on Channel 3,

Through the IBA chaired Dall Line Working Party. introduced the
concept of Programme Delivery and Control of VCRs using ThJetext.
This led to the introduction in d1e UK oftbe STARTEXT system.

Currently an independent consultant and project manager in the Teletext
and broadcast data systems fields,

EX'lCrience and achievements

•

•

•
•

•

•

•
The Chief Engineer's key activities will include:

r
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Mlk~ Farr~1I continues to be the industry's an:laimed pathfinder in all
ekrnenl~ of TelelCltt ~nginccring, What make., him ~ven more valuable
is his ahilily to rclate engineering opponunllle.'i 10 husin.,"S needs and
(ommuni(alC that to oJlers,

Mike FarrcU's IetlCr of appoinunent is attached in a wntidential side
Jeuer, He will be employed on a three year contract.

Compliance Manager

Th~ Complimcc Manager will be responsible to the Managing Director
for:

..

1

r
I

•

•

•
•

•

The effecth·eness of the Company's procedures for ensuring
'~ompliancc with all aspects of the Licel1(:e. the TelelCxt Code and
all other directives from the ITC.

Managing the Company's relations with viewers and lhe
Broadcasting Complaints Commir,sion.

The Company's first !ine public relations.

En.suring that the Company's contracts with suppliers and
customers are ir. order.

Ensunng that the Company's administrative suppon is effici"nl
and effe-etive.

The Complianre Manager's key activities wiU include:

•

•

•

•

•

•
•
•

•
•

Advising the Managing Director and other eJlecu;;ves on
compliance requirements.

E.stablishin. and monitoring the Company's procedures fo~
ensuring compliance..

Training other executives. staff and suppliers who have .0
implement the compliance procedures.

Writin, and keeping up to date the Company's Compliance
Guidelinea.

Responding to viewers and the Broadcasting Cc,nplJints
Commission.

Convening and acting as secretary to the VieY'er Panels.

Drawing up contracts and liaising ~ Ul the Compar:~"s I.wyers.

Overseeing the Company's at"ninl5lrative t'rocedui'es an' liaising
with the ITN Personnel depanment w".· _ necessary.

Managing the Company's I, •.,u' 'r" •..

Allcilding the Executiv.: Committee.

AS 15
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AppoimmcOl of the Comp!jilJ)(c Mao~

On winning the licence. the Managing Dircctor will commission an
Exccuu vc Scarch agency to find scitahle candidatcs with a view 10

making an app"intment in the Autumn of 1992.

The profile of the successful candidate is likely to be that of a qualified
solicilOr capahle of mastering administrative details; a good
communicator.

Staff communications
UPDATE's policy will De to keep its staff regularly and consistently
informed on developments within the company so far as is consistent
with comm~rciat confidentiality. Whilst the size of the Company will
necessarily mean daily informal contact between management and staff.
UPDATE will take rolltine steps to ensure that the staff know what is
happening in their company. These will include monthly Team BrieflOg
and regular company-wide meetings at which the Managing Director w;1l
be available for questions.

Staff by teams
It is Intended that UPDATE's Managing Director. Publisher, Head of
Sales. Chief Engineer and Head of News and Regional Affairs wi1l take
up their appointments within three months of the award of the Licence,
and will have as one of their immediate key tasks the recruitment of the
managers and staff for whom they are responsible. The Managing
Director and the Actinf Finance Director will recruit a F'mance Director
who it is intended wil tUc up the appointment during the Autumn of
1992. 'The Accountant will be appointed immediately on announcement
of the awanl of the licence. With dW announcement expected beCore the
end oC Man:b, there will be adequate time to appoint staff 10 that they
can be trained and familiariled with UPDATEs operations. and be ready
for launch day on January 1511993.

Contracts of employment

Staff will be employed on contrlCts which derlJlC their commitment to a
certain work pattern rather than to a derIDed number of hours or days per
year. For example, the commitment might be to work normally from
lOam to 6pm Morxlay ID Friday. or for example to work normany seven
12-hour days in each fortnipt Five weeks holiday a year win apply to
all stafC positions. Teletext output is reasonably constant dunnl the
year, and hence worldnl patterns are predictable. Paid overtime
working wiU not therefore be a part o( employment contracts. Time oC(
in lieu wilt be given where staff work any additional days.

AS 16
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11 will he UPDIt TE's policy to build up a pool cl' loyal freelances, who
have the knowledge, skills and expcrknl'e to slot into the relevant
UPDATE team quickly and effectively. We shall develop the skills of
freelances by giving on-the-job traming and by requiring freelance staff
lO allcnd seminar's on compliancc; wc shall auract the right calibre of
freelances by paying market rates and by building a ,'cputation for giving
fair consi&:ration to freelance staff in rccruitmcntto !ilaff positions.

'The following account of numbers of staff and working patterns is given
according to the tearns into which they are organised for the sake of
efficiency and effectiveness; they do not necessarily coincide with
information strands as defined by the Invitation to Apply,

News on 3, Travel and Weather

A core of staff on UPDATE's news services is expected to come from
ITN's cunent team serving Oracle Teletext's news service.

News on 3 will be staffed for 24 hours each day. A news editor will be
on duty each day of the week from 7 30301 to 7 30pm. News writers
will come on duty at 6am, 9am and ~100n finishing at 6pm, 9pm and
midnight, respectively. This will give maximum cover during the
busiest news periods of the day.

News on 3 will share an overnight writer with News on 4 to provide
cover during the nighl H('Jshe will be on duty from II pm to 9am.

This pattern of working requires an establishment of two news editors
and Slll news writers (the overnight journalist is included in the N~ws on
4 establishment). In addition. in order to cover five weeks holiday per
year per member of staff and allowin, for S" absence for sickness and
compliance seminars. freelance cover IS needed for 208 working days.

Except for the inputting of alphanumeric data., all keyboard inputting will
be carried out by the journalists. UPDATE will employ no specialist
keyboard operators. General assistants wiU carry out research as weD as
data entry.

News on 4 and We.ther

News on 4 will be staffed for 24 hours each day. A news editor will be
on duty each day of the week from 7 30am to 7 3Opm. News writers
will come on duty at 6am. 9am and noon finishing at 6pm. !)pm and
midnight, respectively. This will give maximum cover dunn, the
busiest news periods of the day. News on 4 will share an overnipt
writer with News on 3 to provide cover during the night. He/she will
work from llpm to 9am.

This pattern of working requires an establishment of eight news writers
a.,d two news editors. In addition. in order to cover five weeks holiday
per year per member of staff and allowing for 5.. sickness and
anendance at compliance seminars, freelance cover is needed for 260
dJys.

Except for the inputting of alphanumeric data., all keyboard inputting will
be carried out by the journalists.

AS 17
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Busine•• and Finance

The Cily service will be staffed from 7am 10 7pm each day. Monday to
Friday.

A City editor will be on duty from 7am until4pm five days a week, with
a City writer on duty from 9am until 7pm.

This pattern of working requires an establishment of one editor and two
writers. Any absences will be co~red from within this establishment

Any City updale& required between 7pm and 7am will be entered by
news staff. Because there is little need to update City pages over the
weekend, review and preview financial information will be pre-prepared
by the City staff during the week and be automatically transmitted over
the weekend. Friday's share prices will also be left on screen for
reference. Any emergency updates will be carried out by the weekend
news staff

Sport.

The spons service will be staffed from 8am to midnight each day, with
any major updates required before 8am being handled by the news staff.

Each day a spons wri:er will be on duty from 8am to 8pm and a second
writer (or the editor) from noon till midnight, giving substantial cover
for the busiest sports news periods.

This pattern of working requires an establishment of one sports editor
and three spons writers. In addition, in order to cover five weeks
holiday per year per member of staff and allowing for S~ sicltness and
attendance at compliance seminars, freelance cover is needed for 104
workillg days.

Racing

One writer will be OD duty from lOam to 7pm Monday to Saturday
inclusive. This pattern requires an establishment of two racing
journalists, one the editor, but means no freelance cover is neceSSlry.

They will COYer each other's holidays and there will also be some hours
available for the plar.ning and development of the racing service.

The small amount or Sunday racing will be covered by the Sunday
spons staff. Saturday's reaults will be left on screen for racrence.
Note: A general assistant will be on duty each day from 711D to 7pm to
assist with inputting across News OD 3, News OD <t, Business and
FiOllllCC, Sports and Racin.. This will require ID establishment of two
general wistants. Absences will not be covered by bringing in extra
staff.

AS 19
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Regional

Regional news and sport will be provided by the Press Association in
Tcleteltt page fonnat. All news stories will be subject to editing by
UPDATE's regional editors and writers. and stones of any significance

(See Sections M and A7) or seilSitivity will invariablj be SO ediled.

Other material covering areas such as local events, regional weather and
regional travel conditions will be provided either in TeleLeltt format. or as
alphanumeric data or as raw infonnat!on. All su,;h material will be
subject to editing by a team of editors. and writers on UPDATEs
regional desk.

General assistants will input any alphanumeric data to set formats under
the supervision of the duty regional editor. One wiU be on duty each day
from 6am to 6pm.

One editor will be on duty each day of the week from 6am to 6pm, and
the other from noon to midnight. One writer w;J1 be on duty each day
from 7am to 7pm and another from 9am to 9pm. (The overnight writer
wil\ service both national and international news and also region31
news.)

This pattern of working requires an establishment of four regional
editors, four writers and two general assistants. In addition, in order to
cover five weeks holiday per year per member of staff and allowing for
5% absence for sicltness and attendance at compliance seminars,
freelance cover is needed for 104 working days for the editors. 104 for
the writers and 52 for the general assistants.

UPDATE will employ one Welsh speaking writer from 9am to 5pm on a
five day week. reporting directly to the Head of News and Regional
Affairs and based at S4C in Cardiff. That writer will translate certain
pages of regional material for the Welsh sub-regions into the Welsh
language. and will input and update pages of the Welsh language
magazine.

F••tur••

The nine Feature strands will be grouped into four units to achieve
nexibility of responsibilities between the section editors and to maximise
familiarity throughout the operation in covering for colleagues absent
throup holidays. training or sicltness.

Weekday working: nonnal hours will be from 9.3Oam to 5.3Opm but the
five writer/sub-editors will participate in a late-shift roster to ensure chat
a journalist remains on duty to provide cover across all features strand~

untillOpm.

Weekend working: tJ-.e writerlsu~itors will also join with four of the
section editors in operating a monlhly rosier whereby one editor and one
writerlsub-editor are on duty throughout the weekend· joined by one of
the two designers (who wiD be employed on the basis of a seven day
fortnight).

AS 19
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Unit 1

Unit I will work on Home and Family (including the 12 travel pages of
the holiday section known as Getaway).

The Head of Features will be in direct charge of this unit and wiu be
responsible for commissionina material fmm the associated print
magazines in IPC. National Maauine Company, Two-Can Publishina
and British European Associated Publishers. plus supervising the input
from contrllCt freelances.

Other staff will comprise two writer/sub-editors, an editorial assistant
(havinl ~pecial responsibility for holiday editorial coverage) and a
secretary. In order to coycr five weeks holiday per head per year and an
averale of 5 per cent absence through sickness or allendance at
compliance seminars. freelance cover will be needed for II1 days per
year.

Unit 2

Unit 2 will comprise the Weekday, Weekend and the Weekly Magazines.
Two commissioning edi!ors will work in close collaboration with C4Ch
other. and will be supponed by two writer/su~tors and a secretary.

Source material for these pages will be p'rovided by a total of 22
associated print magazines. four titles contnbuting to the Weekday and
Weekend Magazines (each providing a maximum of 14 pales per day)
and 18 titles contributinl to the Weekly Magazines (each providinl a
maximum or six pages per week).

The two UPDATE editors wiH be responsible for liaisina with the
respecdve editors of the print mapzira. for selectinl1be material to be
carried on the TelefUt service and for applyinl quality control to the
copy provided, reviewinl and editing that material.

The two writer/sub-editors will maintain day-to-day contact with the
associated malazincs. ~nsurinl that material is supplied to the
specialised styl= and format and that the pales are updated as more
topical material becomes available.

Freelance cover for holidays. sickness and compliance seminars: 74
days pet yeat

Unit 3

Unit 3 will brinl wgether the Arts. Education. Devotion. Pit Your Wits
and Farming sections which will be supervised by one editor. with an
editorial assistant The editor will be responsible for commissioninl
material from associated print maaazincs and fl'OJ'D specialist freelances.

Freelance cover for holidays. sickness and compliance seminus: 74
days per yeat

AS 20
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Unit 4

Unit 4 will consist exclusively of the Teleguide section. served by a
dedicated five-day week TV editor plus a writer/sub-editor and a
freelance film writer previewing TV films.

Freelance cover for holidays. sickness and compliance seminars: 74
days per year.

Graphic design

To fulfil UPDATE's commitment to improving the visual presentation of
Teletext, the editorial structure includes a dedicated Art Department,
comprising an experienced Art Director and two designers.

The two designers will work a seven-day fonnight ..nd will be available
to create graphics for the News, Sport and City sectors as well as the
Feature pages and fo; advertisemenL~.

Freelance I;over for holidays. training and skkness: 52 days per year.

Sales

Thirteen classified advertising sales ~lalf operating by telephone at the
Company's premises and six display advertisement sales staff will all
work five day weeks 9 30am to 6pm.

Both the clas"ified tele-sales staff and the display staff will sell
regionaJly and I'ationally. The numbers of staff in both categories have
been set at levels which, in the judgment of our highly experienced Head
of Sales, will be adequate for these pwposes.

Absences due to holidays. sickness or attendance at compliance seminars
will not need to be covered by any freelance arrangements.

Advertising production

Six advertisement inputters wiU be employed on a five-day week pattern
of working, reporting to the Advertising Production Manager. This
establishment takes into account expected absences due to leave,
sicknesses or attendance at compliance seminars. so no freelance cover
is a~sumed.

(kca.~ional weekend working will be scheduled where for example
sports organisations who advertise require updated advertisements to
coincide with their events. In such cases the advertising production staff
will be given days off in lieu of these extra days.

Engineering

One Support Engineer on a five-day week will report to the Chief
Engineer for the dai:y maintenance and operation PI' the engineering
systems. Outside of these hours and in the event of a multiple
emergency, ITN m..intenanee staff will at all times be available.
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A secretary will in addition to general administration ad as a central
clearing point for enquiries.

Finance

UPDATE will have a Finance Department of sufficicnt sizc and cxpenise
to ensure that all accounting functions are carried out in an accurate.
efficient and timely manncr.

- '1
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It is envisaged that a qualified accountant will report to the Finance
Director. and be responsible for a team which will produce. inter alia.
weekly cash flow statements and sales reports. monthly management
accounts and annual financial statements, The Accountant will also be
rcsponsihle for taxation and other financial compliance matters.

Assisting the ,',ccountant Will he:

•

•

•

a part-qualified accountant who will assist in the preparation of
management accounts,

a credit controller who will ensure that debts are recorded and
coliected promptly and that the appropriate credit checks are
carried out on new customers (two clerks will work with the
credit controller), and

a book-keeper who will be responsible for maintaining accurate
books of account with the assistance of a clerk.

I

~

•

UPDATE will have a stand-alone Finance Department with the skilis and
capacity to handle all necessary accountancy functions with the single
exception of payroll. which will be sub-contracted te the ITN payroll
office on an arms length contracl

Finance staff will normally work a five-day week. When additional
working is required, time off in lieu will be granted in compensation.

Secretaries

One secretary will work with the Managing Director. A secretary will
assist the Compliance Manager in answering viewers letters and other
duties of the Compliance Manager.

The Publisher will draw on assistance from the two secretaries attached
to the Features Units. One secretary will work wiih the Finance Director
and the Head of Sales. and another will assist the Chit"f Engineer. The
Head o. ,olews and Regional Affairs will draw secretarial help from th.:
pool of General Assistants working in his area of responsibility.

The secretarial estahlishment will therefore he six.

AS 22
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Chart AS (iv)
UPDATE's establishment
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A6 Compliance
A~ainst the background of the information provided in
paragraph 16 in Part 11, the applicant should describe in
dt ail :he arrangements he will make for compliance with
the Teletext ('ode and an)' directions given by the lTe and
with the conditions of the licence. He must also state

( i I how the organisation of compliance wlll be arranged
in terms of the structure described under AS above;

l i i) the procedure he intends to adopt to handle
complaints from the public; and

tiii) in the event that sub· licensing is agreed by the ne,
the arrangements which will be put in place to ensure
that the ITe's Codes and any directions are complied
with b~ the sub·licensee.
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A6 Compliance

,. ..

•

Introduction 1

Compliance procedures 1

Publishing standards 2

Structure for compliance:
responsibility of IIn. management 2

The Managing Director 2
The CompUance Manager 3
The Publisher 4
Head of Sales 4
The Chief Engineer 5
The Finance Director 5
UPDATE's own

Compliance GU"3lines 5
Compliance seminars for staff 6
A Duty Manager night and day 6

Compliance In relation to Information
supplier. 7

Contracted quality 7
UPDATE's regional desk 8
Compliance seminars for

information suppliers 8
Ualson meetings with suppliers 9

Advertisements and sponsorship
arrang.ment. 10

Procedure for approval
of advertisements 10

The amount of advertisements 11
The placing of advertising space 11
Externally sourced advertisements 12
Hard copy ot advertisements 13
Sponsorship arrangements 13
Advertising Advisory Panel 14
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Vlew,r LIaison 14

Maintaining quality: the role of
Advisory and Vl,wer Pan.,.

Viower Panels
Advisory Panels

Technical compllanc.

Structure of engineering
compliance

The Teletext system
Rocords of material transmitted
Sub-contracting and security
Sublirninal techniques
Monitoring the system

Advisory pan,l I.tt.,.

15

15
16

17

17
17
18
18
19
19

•

,

1._--

I
I



External information sURPJ~

..

I
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l
..

Responsihility will rest squJrely with line management and
ultimately with the Managing Dinx; lor.

A COMpliance Manager will be appoinled to oversee compliance
procedures.

A6 1

fJPDATE's own Compliance Guidelines will indicate sensitive
areas and the mcans of dealing with issues in those areas,

SpeCIal compliance seminars wili he held for key information
suppliers.

Regular and frl'4uent lial.son meetings wrll be held between
UPDATE's edilors or managers and key infurmation suppliers.

Seminars will be held to familiarise all editorial, sales und
advcnising produ('tion SIJ!T with the Compliance Guidelines awl
with ITC requiremC'lls.

A mcmber of UPDATE's Executive Commillee will be on duty
or on call al aJlliml's of the day or nighL

•

•

•

•

•

•

•

The callhre of UI'DA rE's kc'y stllf is dcalt with 111 AS,

A6 Compliance

Compliance procedures

Structure f.Q.um~ring cQmpijance

Introduction

The suitability and rc'!i;lhrlily (If UPDATE's equipment is dealt with
below under 'T,'chnKJ 11.:(1111 nil ance'.

Update Telctnt LlJllited is aware of the critical importance of the
obligation upon Ihe Tl'I~I~\1 lil'l~nsce [() adhere 10 the relevant stx:tions of
the Bro.ldcastil1g ACI (in p,lIlJl'ular regarding good taste, decenc\'.
accuracy and impartialilY ~nd other codes, guiddines and direltl,'lS
from the ITC 3S wl'lI as Ihl' lL~;ms of the Licence,

The following are the key rlements of UPDATE's proce,lures for
ensuring that its oUlflllt is in c"mpliance with the ITC's directives at all
times:

UPDATE will fulfil Ihat ol>ligalilln through the excellence of its key
staff, the performance of its equipment and especially through
appropriate pron'dllfCs.

(Sce SCl'IIOn AS)
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In addilion h1 ,,', [I,1I1S "n the slrllrtlln: fur ensulir.g compliance, external
infonnation suppli",s and advcrtising and sponsorship, Section A6 will
also haw scction~; on pllhlishing sland<lrds, proccdures for handling
cl1lllplainlS from the: puhlll', Ihe: role: of UPDATE's Vlcwcr and Advisory
Panels, and UPDATE's plans for e:nsUling Il'chnical compliance.

-..-- 1,

An I\d\,'I\"II1~ AJ\lwry P;II1,'1 will he set lip to provide
indqx'nJc'liI " '1','1\ ,Id\ I'~ "n ,Id\ ,'llI,ll1g claims.

•

UPDATE has no plans at thiS' !Jgo: to suh-llcense any var! of the
service. Complianco: of 'lIh·licl'n~es is thereforc not an issue.

PUblishing standards
The sr,,'cilic standJrJs 10 IJc applit:d by UPDATE to its published output
on the Public Telctext Sel\ico: renect the tenns of the 1990 Broa1castlOg
Act. In particular UPDATE will ensure Ihat:

• Nothing will IJc incllldo:d which offcnds against good taSle or
decency, or is likely 10 o:ncollrage or incite to crime or to lead to
disordo:r or 10 IJc l1t'knsive to public feeling.

• Thc news snvico: prnvilkd by UPDATE will he presented with
due accuracy afld impartiality

• Due impartiality will he preserved on matters of political or
industrial controvcrsy er relating to current public policy.

• Responsibility will be exercised in UPDATE's religious SQVice
to avoid any improper exploitation of viewers' susceptibilities or
any abusive lJ~alment of Ihe vicws or heliefs of those belonging
to a particular religion or religious denomination

• No technical device will be included which, br usi"1 pa,e$ of
very brief duration or ailY other means. ml.ht exploit th~
possibility of conveying a messaoe to. or otherwise innuencing
the minds of, viewers without their being aware of what has
lX'curred.

Structure for compliance:
responsibility of line management.

The Managing Director

UPUATE's Managing Direclor will he responsible for ensuring that all
UPDATE's outpUI both editorial and advertising com~s with the
Licence, the Broadcasting Acl and .. '1 dln:ctives from the .

A6 2



This principii: will ,Irr1y Ihl\ll!gholll UPDATE's organisalio!l and
opcrali,)ns, COmpllJIKc' wtllnlll h,' .. malll'l' hin'd olT to he deah wilh
hy 'expcl1s' in SOIll,' s(X'I.'IJIISI ';cranmcnl. Compliance can dfeclivel)'
he hwughl about only by thc dl.'cisions and anions of individual slaIT
mem~ :rs, Hence, Ihosc with thc llill.'CI responsihllily for Ihe quality of
work of those staff will Jlso he responsible for making sure lbat those
staff aCI al all times in su,'h a way that what UPDATE broadcasts is
strictly in line wilh Ihe r,'quin:ments of ilS Licenc", of the Act and all
directives from the Ire. Staff will he l11~de aware (by the means
uClailed below) of sensilive al\'aS, and will !'c' ,aught lhe simple rule: if
in douhl, refer.

The lint' ()f rt'fl'relKe will h<: slraighlforward:

.- 1

•
•

•

in lhe lirsl insl,lnce, 10 Ihe dl'pal1ment's manager or dUly editor,

then (if lhe is,ue ,'annot he resolved) to a member of the
Exe,'ulive ConH11illl.'e (the Compliance Manager in particular will
he ahle 10 I1ITlI i1llerprelation of t'Je Code and all other relevant
dOCUiTlenl5).

or/and ':I,n 10 {h,' ro.bnaging Dircct<lr.

If. after referral 10 lhe Managing Director. serious douhLS remain as to
whether any item in Ihe /) POlo. TE service infringes any rules or codes,
lhe advice of the ITC will he s~)ughl to resolve the issue. Where
necessary, legal advice may also he soughl.

The Compliance Manager

Because of Ihe cenlral importance which UPDATE places on its
obligation to comply with the Licence. the Broadcasting Act and all
directives from the ITC. a Compliance Manager will be appointed who
will he direclI)' respo.)nsihle to the Managing Director.

It must be stressed again al the oul:;,'1 Ihat it will not be the function of
the Compliance Manager to ensure that UPDATE's output is in
compliance. That will be the responsioility of the line managers md the
operational staff for whom they are responsible. The Complillnce
Manager will have two functions of cCltral importance to UPDATEs
compliance I1"sponsibilities:

• 10 e~tahlish and mainlain elTccl,w ,)nx:edures by means of which
line managers can ensure compliancc in their areas of OIJlput.
md.

•

[See Section A5]

II give adviC\.' and interprclation tn line managers on issues of
;ompliance.

The Compliancc Mana;ocr will also he l.:sponsiblc for viewer liaison (see
below), and will ~JVe a numher of secondary responsibilities
unconnected WI(h 'lilllplian.:e.
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[Sce Sct'lion A5]

The Publisher

UPD,1TE n.'coL~lli~e~ Ih,lI ",un of complial1ce can arise from the
juxtaposilioll of l'ditorial alld advl'nisin!! l"\IPY on the Puhlic Teletext
Service, for l'xample Ih\~ risk of an offl.'lll'e against good taste being
crealCd by thl' inscnsitive positiolling of an advertisement against certain
news items. UPDATE's appointment of an experienced Publisher, at
Board level in the Company, responsible for both editorial and
advertising output on screen is JesiC'led to guarantee Ihat no issue of
compliance falls between two stools. UPDATE believes that no other
arrangement can offer such a guarantee to the regulator.

Therefore UPDATE's Puhlisher, who is accountable to the Managing
Dirl.'ClOr for all of the CllllIl'Il1 of the servicl."s output, 1J0th editorial and
advellising, WIll as an integral part of that accountability, be required to
ensure that all editOlial and advertising production staff are aware of
their obligations to ensurl.' l'ompliance and act accordingly. The
Publisher will carry out Ihis function in the first instance by ensuring
directly that the Head of News and Regional Affairs. the Head of
FealUres and the Advertising Production M,mager know their duties to
ensure compliance. Their central duty will be to educate their own staff
to identify when sensitive issues arise and to refer those issues to their
line manager or, if out of regular hours, to a duty or on-call manager
(see below). In the second instance. the Publisher will through direct
~ontact with all operational staff ohserve and monitor the effectiveness
of the compliance procedures in action.

The Publisher will be p.'sponsihle for all editorial content. On the
relevant pages. especially the two news services, it will be his duty in
particular to preserve due impartiality on mallers of political and
indusuial controversy or issues of public policy. as laid down in the
1990 Broadcasting Act. j; will also be his duty to en~ure that nothing
appearing in the service offends against good taste or public feeling. is
likely to encourage ()~ incite crime, or to lead to disorder. or to be
offensive to puhlic feeling.

The Publisher will also he resp0l!sible for ensuring that all ::dvertising
copy, design and scheduling complies with the Code of Advertising
Standards and Practice.

The Publisher will in the first instance decide on the allocation of pages
for advertising and will seck the approval for the Managing Direc(or for
that allocation.

Head of Sales

The Head of Sale~. whilst nol directly responsibl' for the conlent of
advertising on air (which is the responsibility of the Advertising
hoduction Manager reporting to the Publisher). will nevertheless be
required to be fully cognil.ant with the Licence. tbe Code of Advertising
Standards and Practice. the Teletext Code and all directives from the
ITe.
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Th~ IlL-ad of Sale", willl'lNlrl' th,lllhl' Sail's Man<lger is f<lmiliar Wilh the
T~kle)(l Code .I.lLl (,Ill I\'l','glml' whl'll sl:nsllIVI: issu~s arise and know to
whom to rl:fcr in thow l'Irllllml;U1L'l:S. This rcquircment will be made in
ord~r th<lt UPD" rE hl' JS dfll;il:nl ;IS posslhle in dealing with
.ld\i~nisem,'nl~ whid! mighl pllh.llually he in hr~<lch of the Telelellt Code
at the oulsel whl:n the salc of advcrtising space is tak ing place,

The Chief Engineer

11le Chief Engineer will he <ll'l;ounlahk 10 the Managing Dirextor for lhe
compliance of the service's OUlput y,ith the lcchnical standards required
in lhe Iirence, The Chief EnglOccr will ensure that his support engineer
and the ITN Chief Engineer (whose mainten<lnce staff will be assisting
the UPDATE engineers) arc fully famili<lr with those standards and.
where any doubt <ltises <IS to whelher lhose standards can be maintained.
the proct':1ure for consultillg Ihc Chief Engineer or in his absence the
SUPPOl1 Enginccr.

The Finance Director

The Fin;:n~l' Dircl:tor wi 11 he requiled to be f<llnlliar wilh the Licence. lhe
Teletext Code and all dil'Cl:tivcs from the ITC. The Fmance Dir.'Ctor will
on occasion! he required to act as dlJty manager on call (see below). and
wiII then have to take decisions on compliance issues. He/she will also
be responsible for enslIring the financial compliance of the Company.
for example, that the .lppropriJte percentage of qualifying revenue is
paid at lhc due time.

UPDATE's own Compliance Guidelines

Whilst members of UPDATE's Executive Committee wiII be required to
be fully familiar with all elements of the Licence. relevant parts of the
Broadcasting Act and directives from lhe ITC. other staff in the editorial.
advertising production and sales departments wiII be requll'e,' :0 to be
familiar wilh those documents as they are relevant to their function in the
organisation. The range of relevance may vary for example from a
junior telephone sales assistant's need to know which categories of
advertisement need to be referred to the manager. to. at the other
extreme. a news editor'5 need to he fully aware of lh.: obligations
involved with being impartial.

It will therefore be a key task for the Compliance Manager during the
start-up period 10 draw up sets of wrillen guidelines directly relevant to
the different funcl ions in the editorial. advertising production and sales
departments. in relation to the Codes and Licence conditions. The
Compliance Guidelines will be practical and clear. In partkular. lhe
Guidelines will indicate lhat where is.~~ are in doubt or beheved in any
way to be sensitive, they must be referred immediately to the manager or
senior editor on duty in thJt dcpanmcnt or to a member of lhe Executive
Committee.
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Compliance seminars for staff

As part of Ihelr inJlll,tion prol'e,s on joining UPDATE, all edilOrial,
advcrlbing prodlll:tion and saks st.lff will attend a seminar 10 ensure that
they arc awarl' of the Clllllp.lny's compliance o"ligalions in general and
the specific part Ihey have to play in fulfilling those ohligations. The
seminars, which will he of at leasl two hours duralion each, will
inlroduce UPDATE's own Compliance Guiddines relevant to the
particular employee's responsihilities and will provide an opponunity to
ensure thatlhe employl'e undclstands the Guidelines and knows what is
eX~lCd of himlher.

The Compliance Manager will be responsihle for organising t!le
seminars and for a ,ore of the tuilion. In addition, according to the
functions of Ihose altending the session, Ihe Publisher and/or the Head
of Sales and/or the Chief Engineer will also take p:U1 in the tuition.

In order to emphasise the impwlance of the issue oi compliance, the
Managing Director will invariah'y inlroduce each Sl~minar.

Refresher seminars will he held for all staff al)ea!,t once a year, and on
::.n ad hoc basis whenever new directives arc issuec by the rrc.
No freelance staff will he employed by UPDATE unless and until they
have auended a compliance seminar. UPDATE will build up a pool of
freelances on whom it can draw and will invite those freelances to attend
compliance seminars for slaff at UPDATEs exp<:nse as pan of their
training process.

A Duty Manager night and day

In regular office hours. each de(JInrnent's manage: or senior editor will
be on hand to give advice on and take decisions on issues of
compliance. Usually there will be several memhers of the Executive
Commiltee on hand to whom more difficult issues can be referred, and
the Managing Director will also ensure that al le-iSt one member of the
Exe::utive Committee is always present during otTice hours.

Outside those hours, overnight and at weekends, in order that sensitive
issues of compliance can be handled by UPDATE staff immediaaely.
effectively and with confidence a member of t"'~ Executive Committee
will ai Nays he available on call by means of a radio pager. 11Iere will be
a roster of Executive COlllmillcc members on cuty administered by the
Compliance Manager.

The current duty managers' roster will he provided to the ITC so that in
the event of a specific direction's being Issl',ed from the ITC outside
normal office hours, UPDATE can ensure the immediate and effective
implementatil'f1 of that direction.

All memllers of the Executive Commillee will be required to be fully
familiar with the Code, rel~vant parts oi the Broadcasting Act. the
Licence and any other dil'l'ctiws from the Irc.
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Compliance
Information

in relation
suppliers

to

l

UPDATE will maintain full ~dihllial wnlrol \lv~r it'i so:rvice.

Information from outside supplll~rs fall~,·to four ~'alegories according to
lhe way in which COl1lpli.lnc~ will he '-I n:d:

Firstly, raw material. Example: the Press Association as a source for
national news. Because such material will be edited a'ld formatted by
UPDATEs own journalists. compliance will he ensured through
UPDATE's own stnlCture (sce ahove).

Secondly. material formalled ready into Teletext pages. Example: IPC
and other sponsoring magazines into UPDATE's specialist malazines.
Again because all such mat~lial will he viewed by UPDATE's own
journalists prillr to transmission. compliance will he ensured lhrough
UPDATE's own struclUr~ (scc ahove). However. in order to that
compliance issues he dfcclllcly avoided when infonnation is supplied
in this way. key editors from lhose print magazines will be invited to
attend compliance seminars (sce hclow).

Thirdly. alpha-numel;c data input direct by lhe supplier to the transmitted
page. Example: share prices from the Stock Exchange. The restricted
nature of such data means that there is Iillle scope for inadvenent
depanure from conpliance. and the acc'Jracy of the data is the chief
issue. The authority and standing of the suppliers are the best
guaranu:es of accuracy. UPDATE's editors will have the ability to edit
such material at all times. However. UPDATE is fully aware of the
impact on the market which inaccurate share price information could
have, and for that reason our editors would not change information
supplied by the Stock Exchange if they lhought an error had been made.
but would immediateiy advise the Stock Exchange of their suspicions.

Founhly, editorial material formatted and capable of being input by the
supplier direct to the transmitted page. There will be two instances on
UPDATE: Channel Television. and the Press Association's regional
service to UPDATE. Compliance will be ensured in the following
ways:-

Contracted quality

The supply agreement w'lh the Press Association r;rescribes a level of
quality at least commensurale with that on the ITN news service
currently supplied to lhe service.

The contract with Channel Television will prescribe a level of quality
consistent with the requirements of the Licence.
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UPDATE's regional desk

UPDATE's own leam l'! l'dilors, on duty on the regional desk from 6am
10 midnight, wil' rl'lll'" .lllcl \\ hnl' necessary edit all news stories of
any significance or sen,>lllllly whiCh are supplied by the Press
Association or Channel Television, UPDATE's overnight editorial
representative will be availahle to cdit any changing news stories
overnight

A B;,sys terminal and a dedicated, private intercom. link between
UPDATE's own regional desk and the special UPDATE regional
newsroom at the Press Association will provide CJnstanl means of
communkJtion IlI:twl'cn UPDATE's and PA's editors. In addition, it is
intended that two fiJled-time l'Onli~rcnccs, via intercom, will be held each
day at 7am and Ipm, Similar telephone conferences will be held with
Channel Tele\ ision.

These mt'ans of communication will enable UPDATE's rei:ional editors
at any time of day or night tu discuss with PA and with Channel
Television in advance of transmi.'5ion and where necessary to edit or
appr'J"e or reject the following categories of news story: all lead stories
for each region; all ~nsilive stones.

So:nsitive stories will be defined a::: all material to be broadcast to
Northern Ireland, all political news stories, any other running news
stories which UPDATE's regional duty editor judges to be sensitive
(eJlamples might be a child abuse case, or an industrial dispute where
feeling is running high).

Compliance seminars for
Information suppliers

Seminars on compliJllce, organised by the Compliance Manafer and
similar to those for staff (see above), will be held for al Press
Association staff workiilg on the regional service to UPDATE, and for
senior editors of Channel Television. Key editorial staff of the print
magazines who s\'"!lly informati"n to UPDATE on a regular basi... will
also be invited.

I
I

'me aim of the seminars will be to ensure that staff working for key
inf'Jrmation suppliers are aware of UPDATE's compliance obligations in
general and their specific relevance to the part of the !.Crvice to which the
particular supplier is contributing. The sem:nus, which will be of at
least two hours duration each, will introduce the particular set of
UPDATE Compliance Guidc:'nes which art'. relevant to the supplier's
I:ontribution and will provide an opportunity to ensure that the staff
employed by the supplier working on UPDATE's behalf understand the
Guideline<. and know what is eJlpcctcd of them.

J'l the same way as for the staff seminars, the Compliance Manager will
be responsible fo; urganising the seminars and for a core of the tuition.
In addition according 10 the functio'ls of those attenC:ing the se..~ion, the
Put Iisher and/or Ihe Head of Sales andlor the Chief Engineer will also
take part in the tuition.
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Firstly, thc specitication of the editorial matter to be provided
(i~cluding a rcview of that provi<!ed in the past peliod)

Secondly, compliancc, The liaison meetings wi1l be an
opportunity III di'ClISS Jny issues where the compliance of
matel ial with the Lill'nCC, Cod~s or the Act is in doubt, and
hence to emphaSIse and re-emphasise the importance of
complianl'c to UPDATE and to educ3te the suppliers in
UPDATE's n"l'ds concerning compliance

S;milar meetings of similar frequcJ'cy will be held with other major
suppliers, for example, the Automobile Association and the
MelCOrological Office.

Sponsored \\ 'eekly. Weekday and Weekend magazines: weekly meetings
attended by the UPDA TE Features Unit Editor and the relevant editorial
staff of the print magazine; quarterly between the Publisher and the
Features Unit Editors for UPDATE and, from the sfonsorin6
magazines, the relevant editorial staff and the Editors 0 the print
magazines.

The dedicated intercom. link between the duty editors of UPDATEs
regional desk and the PA's UPDATE Regional News Servi~ will
provide a constant opportunity \() deal immediately witt. any compliance
issues (see above).

Olannel Television: at least quarterly allended by the Head of News and
Regional Affairs and either the Managing Director or the Publisher for
UPDATE and the Managing Director of Channel Television (during hi.>
routine visits to London).

It is intended that liaison mcclings will be held as follows:

The Press Association Regional Nc-."s: weekly attended by the Head of
News and Regional Affairs for UFDArE and the PA's H~ad of felt.text
Services; quarterly between the Publisher and the Head of News and
Regional Affairs for UPDATE and for PA the Editor-in-Chief and the
Head of Tektcxt Services,

•

•

Regular and frequent mectings will he scheduled and held between
representatives of UPDATE and editors responsible for supplying
UPDATE with edilOl;al mall'lial. These liaison meetings will deal with
two arcas,

Rdn:sher sl'rnin:lIs will hl' h~ld.1l kaSl oncc a :,:ar, and on an ad hoc
hasis whClll'vcr new JirCl"li\'~s aft' issUl'd hy the rre.

In ofdl'r to ~mph;hi~l' Ih.: impo! (ann: of Ihl' issUl' of compliance, the
ManJgin~ Dill'cwr will 111\ JrI,lhl) IlllrllJlIl'l' ~Jl'h ~minar,

[See Section A7)
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Advertisements and sponsorship
arrangements
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Responsibilily for c1lsuling thal UPDATE's advcrlisiag and sponsorship
comply wilh lhe rules eSlalllished by lhe ITC for lhe transmission of
advertisements and sponsored material. in particular the Code of
Advertising Standards and Praclice and lhe Teleleltt Code. will rest with
the Publisher. a Board Dircclor of UPDATE. Rouline decisions on the
compliance of advertising will be lhe responsibility of the Advenisina
Production Departmenl which reporlS tl:rn1J:;h the Productiun Manager
to the Publisher.

Display advertisements plan'd lly any new advertisers will invariably be
reviewed by the Publisher.

Sponsorship. heinj; a long tcrm arrangemenl by ils nalure. ,,,ill be the
direcl responsibilily of lhe Publisher.

UPDATE will make all arrangemenls necessary to allow lhe
Commission 10 preview any advt'rtisemcnl or class of advertise I It'nlS
they specify.

We believe lhal lhe mangemcnls outlined ~Iow meetlhe criteria laid
down by the ITC. Howcvcr, in Ihe light of eltperience or at lhe request
of the rrc (or any othcr body recognisee! in this respect) UPDATE will
develop ihe.o;e aITangemenl~ as appropr;ale.

Procedure for approval of ad~ertlsement.

Vi DATEs Punlisher. who is accountable to the Manapn. Director (or
all of Ihe cc,tent of the service's OUlpUt. both adverUsln. and editorial.
will be res~ )nsible for ensllrins that all advtrtisinJ copy. design ;4Ild
scheduling ,:omplies with the Cod(; of Adverlis -l& Standards and
Practice (as varied by the Telc:cltt Cede).

The Publisher will decide \In the overall allocation of page.s for
advenising and will seek lhe appl'oval for the Managing Director for t! :d
allocation.

Tbe Publisher will be required to ensure that all advertisina production
staff are aware of their obligations to ensure tbe compliance of
advertisinj; with the relcvant Codes and to act accordingly. The
Publisher will carry out this function in the first instance by ensurina
directly the Advertisillg Production Manager knows his/her duties to
ensure compli3nc:e. ct;ntral to which will be the duty to educate hislher
own staff to identify when sensitive issues arise and to refer those issues
to ,he Produclion Manager. In lhe second instance. the Publisher will
thmu,b direct contact wilh all production stiff observe and monitor the
effecuveness of the compliance procedures in action.

In addition, the Head of Sales will be required to be fully versed in the
provisions of the Licence, the Code of Advertising Standards and
Practice. the Teletext Code and all directives from !he ITC.
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The Hcad of S~llcs II Id \'11\111\' Ihallhc SaIL's Mal1agn is familiar with the
Telctcxl and Alh eill\1I1g COlk\ and .:an I'l'l'llgni\C when 5cnsiti\e issues
arise and knllW lu wlhlm III I.:rel' in Ihose cin:umstances. This
requirement will h..: l1lall..: in OIUCI Ih,11 UPDATE be 1S eflicienl as
possihle In dealing wilh advCili,cnll'l1iS whil'h might potentially be in
breaL'h of the Telclc:<.1 Cod.: ill the oulset whL'n lhe sale of advertising
space is laking plil\'e_

The amount of advertisements

In order to ensure that UPDATE complies wllh rCLjuiremt:1l1S o'/er the
total amount of adverlising which is permitlcd 10 be carried, pages
available for the placement of adwI1iscments will he detennined by the
Publisher and lhen approved by the Managing Director. UPDATE will
ensure tl1at the advertising does not exceed the limits in the Teletext
Cede. Complctl' r~cords will he kept detailing the number 01 pages of
advertis:n;; and their lociltilln for a period of a minimum of 90 days
following transmission,

Any potenlial infringcllll'nt of thc~;e rules will he tak!: f\ Jp and resolved
through th~ Puhlisher .. nd. if necessary. through tk compliance
mechanisms set up by thc ~:crvice.

The placing of advertising space

There is no ~._~uht thal a numoer of elemenlS in the schedule we are
proposing will tic less suilJole for the transmission of advertising than
others in differing degrees.

Obvious examples arc the News pages which detail the lead stories of
the day. particularly when; the editorial content is of some gravity. Pages
which are dedicated to religion and those related to Community Services
are other rxamples of p1ges where advertising might notl-e appropriate.
Therefore. the decisions on allocdtion of advertising space will be
reviewed on a daily basis bearing in mind any sensitivity there r.lay be to
the placement of the particular editorial content that is being sci:e.dukd
that day.

In addition. a number of str:mds will prove more popular to advertisers
than others. UPDATE's policy will be to encourage the specific
placement of l.Jvertising. particularly fractional advertising (i.e. part­
pages) in l.he most alJpropriatc strands.

However. as well ao; cns,lring that the overall balance of advertising to
lditorial rontent is maintained for the service as a whole. UPDATE will
~lso ensure that bdvertising within particular strands is maintained at
l.~vels acceptable to the ITC

UPDATE will ensure that at al: times the placement of advertisemenlS
'·.Jmplies with the rules laid dO'vn by the rrc. most specifically in the
!?ublie Teletext Code, But it is also the intention to remain within the
~l'irit of the rules outlined for the Channel J and Channel 4 television
d ..mnels.
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I'llI' 11,:.II1C':, "C' \\ iI! ,'11, Ill' :11.01 ,lehC'II\ I", .IIlY adult pll,dUclS arc
lll'lth:r ... h,'wn I1I .II1Y Ilflh' .\ ,I!>ln .hc· ,'II,!,~r~:l" p,,'~r.l:,lmil1g ~lrands,

,'llr In ih~ lllh~r .Ill',I' "llhc' "h,'dllk h~r()rc Iill' ('hal1l1c'l ) waicrskd
timc "I "I,m, "Iill'h j, 11 'l'cl f", Ih' 1',"1 ur the' (,h.111I1I:1 \ ,tl1.1 Ch"nnc'l ~

scn Il'~S, Our T,·kln '. (LI:.lr,I'~ 1Ii.JI1I'l.',·mcnt sy,lclll will JP"W
JUlullLllic Ijll1~- pl'llL~I.lnlll1lnc: .,I.I(I\'·I'lI .....·I11,I1[\ to Ll,'ililate thiS.

Uf'DA rE will nCJI~ Its OIl-,nCc'l1 pn:sclllJlillll In ,uet, a mJnner that
tj.':rc 1'0':11 he' no l'(,nru"'I"n 1",11' ,h~ vicw~r in Jis:il:~uishing hetw~n

c(',ih'riJI m.Heria!, spl1llsl1rcd milll'l;al and adWI1isl':ncnts,

111 mde,' lhal advcrtising mJy he readily recognisahle as such, in
particular on pagcs rOlllalnlnt: c,IHol;al matelial, lhc physical separaliun
.>f adv 'rlis,~mcnts and c'dll'''IJI 1'0':11 he eSlahlishcd ::ithcr by means of a
line or thmugh thc u,,' "I' diITen::ll colours to dirfl',cntiatc th,ll area oflhe
S(:R'en which incluJe" aJvLTti,i'lg lllah:l;al.

Externally sOtlrced advertisements

UriJA rE Inlcnds to ',l'll It ... \l\\ 11 advclli.,ln t. for the rl'gions, alll-,ough it
will rctain the optiol1 of sclling to the '\.'gions through sales houses on a
commission basis. ThaI ortion will he exercised from the start of the
service in the Channel I~lands, AlthoJgh advertisements will be input to
a subsidiary Teletext system by Channel Television, th,'y will not be
transmitted to screcn without being previewed by 'he' Advertising
Production Departmcnt. Channcl TcIc\'i~ion will also he required to
provide infonnation on a dJily has is ahoutthe total number of all pages
(main and muhipagesl 'In its service occupied by advertising, Channel
Television, w'liL"h will also supply re{>ional editorial material for the
Channel Isles, will not he allowed hy its contract with UPDATE to
schedule to advcrtising more than 15% of the total number of main
pages devoted to regional editorial and advertising t.1ken together.

UPDATE, as the hroadL"JSler, will retain ulti',late control o....er the
advertisements which arc broadcast and their schcduling. and accepts all
responsibilily for advertisements transmitted under the Public Teletext
LicerKXl.

Where ddvel1isi r,g I,' sold on cOlllmission by oU'.side sales houses, those
sales houses will be provided with their own gUldt:lines on the Codes of
Standards and Practice in Advel1ising and the relevant provisions of the
Teletext Code. However all advertising sold in this way will be passed
through UPDATE's Advl,rtising Production Department, and it is this
department which will have sole responsibilily for clearing
advertisements sold through third parties. Although sales houses and
external advertisement sall'-S departments will be infonned of UPDA1E's
obligations, it would not he practical or effective to expect them to be the
guardians of UPDATE's ohligations. There will therefore be no reliance
on the sales houses themselves to confonn with the relevan: codes. That
responsibility wil' remain the sole preserve of UPDATE.

The in-house s/~lcm for monitorillg the volume and placement of
advertisements will alsll cover the provision of e)(ternally sourced
advcrtisements. We will Jnllinlain nxords, which will be made avaitable
to the appropriate authorillc's on reyuest, for the same period as for the
national ~d\'ertiscments,
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Hard copy of advertisements

UPDATE willl11;lllll.lIl~ h,lld _liP> I,f ;Jil ad\e:llIsl'l1ll'nb trallslllitt.:d and
all sUhSIJllli\'L' ,_'hlll!!L" 1l1.lJc' 1" Ih",,' ,ld\'L'rt!Sell1e'lIS f(.1 inspection hy
tll.: ITC or OIhc'1 ~11',I1()risl'L1 p\.'rsI'11S fl)r a 11111111111:111 pelwd (,f 90 days
fpllowing the rlllaltrallsnli,siull llf the adwrtisellll'llt

Sponsorship arrangements

In order tu neJte a Publll' Te:ll'k'.l Service \l:hich is J"le to provide
cditOlial material of high 4ualily, ;.:~pcaling to a wide range of interests at
a viable cust to UPDATE. Wl' Ji'': proposing that the content of a number
of strands is provided hy s[X'\.'lalist plint mJp'azin~s,

UPDATE will struClure the rdatiol1ship with the print magazine
S\lPP! iers as fqllows,

F.\Ch Plillt rn,lgJzil1e wJi' ",11,['1) Ih,,' l'liJtlll'ial l11at.:rial either free to
UPDATE or al ~ di"'llUI1I ... nd will .i1,u thlClllgh thl~ pages of its
i1uhli':ati"1l promote the: as>tKi;lle:d UPDATE inlormation strand. In
rell1m. the magazine will receive: an approved sponsor's credit properly
placed on each Telctexllnain page and a fractional advertisement at the
end of the sponsored sedion. which will he provided free to the print
maguine or at a discount

This adwilising and the sf1onsor', nedit, lOgelher with any other
advertising. Will not e~Ct'cd ~()'k (If the area of anyone page.

Fun editorial control will I'.:main with UPDATE through the following
mechanisms:

The contract between UPDA TE and the magazine publisher will specify
that UPDATE has the ahsolute right :0 n~jcct or alter editorial material
suhmitted by the sponsoring magazine. There will be no legal
cOIT,mitment on the part of UPDATE to utilise such editorial :naterial
although. in practice (provided the material meets UPDATE's quality
requirements). all the editorial material within a sponsored strand would
be likely to be originated by Ihe sponsoring magazine. UPDATE will
nonetheless retain the right It' commission material from other sourcec;.

UPDATE will employ a suftil'ient numher of editors charged with
specifying to the rekvanl magJZin~s lhe editorial material to be
suhmitted, and then wilh appnwing. rejl'cling or editing the incoming
material hcfore transmission.

Scheduling will remain UPDATE's sole preserve.

Advertising space asso<:iatcd \\dth such sponsored "trands. in addition to
the fractional advertising mentioned above. will be sold on UPDATEs
behalf by the sponsoring magazine on the hasis of an agency
commission.
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Advertising Advisory Panel

He or she will answ~r viewers' telephone calls and lellers,
maintaining a log of viewers' comments and observations. This
will be passed on either to the Head of News and Regional
Affairs, the Head of Features (with copies supplied to the
Managing Director and the Publisher) or the Chief Engineer
(with copies supplied to the managing Director).

Outside normal normal office hours the Compliance Manager
will arrange for an answer phone to receive recorded comments
and invite viewers to leave their call-back number or address for
a response.

Where appropJialc, hcl~he will refer members of the public to the
relevant statutory hody.

•

Viewer liaison

•
To assist the UPDATE man,lgenwnt in assessing this evidence, reference
will he mJde to the ITVA. In a')dition, UPDATE wiII retain the services
of an expcJi~nL'ed ge;J~ral praL"lilionL'r, an academic general engineer and
a scienee aca(kmic. As w~1I as Jeing available on ::n occasional basis to
advise t~.e UPDATE m;tIl;lgell1ellt on the veracity of claims made by
advcrt;sers. they will aiso roml' ("g"the,' to form one of the specialist
Advisory Pa;l.:ls ('Cl' od"w)

In orJ~r 1,1 ,'I1'U"~ that ~11) l 1.11111' 111.Ilk by Idvl'Il',erS ,lr~ ar.cuule and
fair, th~ S;tiL', 'lJff will b,' 11"lrllrll'd (0 I\'kr l'LTtalll potelltial Jdvel1isers
to the Saks Manager 1II ,0 th~ IkJd llf Sales. SUl"h potential advertisers
are in particular those dealing in medieal, scientific or tL'.ChnicaI products
or services. The procedure will he' for the Sales Manager or the Head of
Sales to require th~ advnti'l'r I" supply documentary or if necessary
othu evidence to valid;tlL' thl' advertisL'r's l'Iailll~ ;thuut tl~; product or
services.

The Complianl'e Manager will he resp,lmible fur relations with '. i.:wers,
responding to complall1ts and olher l"llmrnunicati0ns from members of
th~ public.

The procedure to he adoptl'd by the Compliance Manager will be as
follows:

•

•

• The Compliancc Manager will be responsible for filing writter,
records of complaints from thc public for a period of two years,
complctc with any re~ron~e thereto, and for making such
records available to the nc should thl'y so request.

UPDATE supports the role of the Broadcasting Complaints
Commission. and undco'akes to comply with any direction relating to.
finding by the Commj~,i\lll on dny complaint about an item in the
Sf:rvice.



UPDAl Es Chlcf [, t'Jrh'l'l '" ill sel up a Ickphonc tL'lhnll .•1suppl,n line,
The numhl'l \'111 he I'"hli, I\l'd tIn UPDATE's pages so that viewers,
dealers, tekvision IL·nl.li Jlll' r':['.llr l'nmpanies ean raise any reception or
olher technical 1'I\'h:,'I11> 1t,,11 Ihl'} may he L'\f1L'rIL'ncing with the ~rvice,
\\'hen thc Chll'l I~n~illl'crul SlIl'p"n EnglnL'er ~:n: unavailable to answer
'jueries dirl'Cl, a t"~"l'h"nl' ,1Ih\\cring system willlield those calls in
order that they :~~"j he 1'L"f1',nJeJ to in Lktail at a laler time,

We shall in~tall a British TL'!L'com. MINICOM system to enable hearing­
imp~ired viewers \\ hl' .dso have this devi:e connected at their homes to
comr'llInicate with us. ThiS ",ill he puhlil'ised throl!gh our slll'dal pages
for the hearing-impaired

Maintaining quality: the role of
Advisory and Viewer Panels

UPDATE is determined to ensure Ihal the provi.si"n of information is
bOlh significJnt and re!n'ant to the viewer :'nd is sufficiently
authoritative, givcn thl' limllations ()( the medium, tf) satisfy
representatiwexflI:rLs.

In order to facilitJte this, we w\1I cst:.thlish two fOlms r:f panels.

FirMly, vil~wer panels. UPDATE will monitor on a quarterly b..sis a
representative cross-section of viewe'-s' opinions of our service.

Secondly, advlsol)' panels. These will comment on specific elements of
the service and will include e~flt.'rLs from within the field of information
under review.

Viewe' Panels

We have already eSlahlished for market research purposes, eight viewer
panels representative of the UK pop"lation. We intend to maintain and,
if necessary. expand the number and range of such viewer panels.
These will hdp to ensure thal we can judge Ihe quality, popularity and
relevance of our cun'enl service, and ascertain the likely response of the
public 10 any new iniliatives we may consider. W~ have taken the full
cost of these viewer panels into our financial projeclions.

The viewers reprcs~nled on each panel currently "re as follows:

Females
Females
Males
Males

Age 16-24 (BCI)
Age 2S-34 (CIC2)
Age H-44 (C2D)
Age "Si- (AB)

Female.s
Females
MaJo:s
Males

AI>~ ~5·50 (BCI)
Age 55+ (C2D)
Age 16·24 (CIC2)
A..e 25-)4 (BCI)

The profiles of these pa'lcls will be reviewed al least annually and
panicular importance will he pJact'd on ensuring <l representative spread
of panels from around !he UK.
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These advisory panels wil: cover the following an:as:

~
.

1
I

~-,

I

.~.

_General Secretary. Sogat '82

_London School of Economics

. Fonner Chairman of ITN

It is intended that ali panels contain a majority ofmemt~rs who are both
external to the service. as well as heii1g acknowled6ed experts in their
fields. UPDATE will be representcd on all the panels by the Managing
Director. who is responsihle for all broadcast material, together with the
relevant sentcr executive for that programme -"lrand. The Compliance
Manager will act as S<xrel:1fy to the panel and the Chair will be taken by
one of the non-exc4:utive members of the panel.

Executive M~mbers

Ms. Brenda Dean

pf(Jfessor Tom Nossiter

Sir David Ni..:holas

Non Executive Members

UPDATE's Head of News and Regional Affairs.

As an indication of IhL' ,;Ianding ('If the individuals we would include on
each advisory panel. we have drawn ufllhe following panel to review
our news and current allai,s OUlPUl. Each of the individuals named has
an important pcrsp<Xtive to hring to the service. and they have agreed
that their names can be included in this document.

~ews and Current Affairs AdvisQI)' Panel

Managing Director of UPDATE

News and C\II~'ent Afr.lirs
Advcltising Claim" (",e .Ihove)
Children ar.d education
Religi('ln
Regional.

Wt,; will estahlish. (In award or the Licence, a mimmum of five advisory
panels to revicw the content ami pn:';;lltati(,n of our material10 ensure
that UPDATE maintains the high standards that wm be expecterl of the
service across a number nf impoltant s~cialist strands. In addition. our
n:gionul advisory panel will he made up of n:presentatives of .he major
geographical regions of the UnilL'd Kingdom, who will advise us on the
quality and range of our lL'giol'.l1 ,crvice.

Advisory Panels

The pal1L'1s wtii he "!;L·I.I~,·,I IlIl U, h) .1 IL'jHII.lhle and independent
Il"l'an:h ,olllpal1y III el1\Ule lh,ll h'th C(ln,i~I"IKY llnd impartiality is
ma;ntail1l:d thlllU~ Ih ",:1 \L I1 h Ihe UPDA TE Puhh,her com missioning the
work and n:viewine: the I\'\lill' l\ iih th"l'omplcle Exc4:utive Commincc.

The three Non Executive members of the News and Current Affairs
Advisory Panel ahove havc all indicated their willingness to serve and

[Sec end of Section A6~ their letters to that effecl are included atthc cnd of this section.
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Th~ pan,'}, will \It Ihl"l' 11111-'\ .1 y,'M ,It Ie';1\1, ,','\ICW the I,Il1tpul (If the
pr~violls pCl'lod ,111,1 .1,111\,' "11 .lny slgl~II'iclllt Li-'\l'i,'plllcnts that are
under cUlIsid,'I,:II(ln 1'(,1 IlL' futur,',

Technical compliance

To ensure I:ompktllcc with the IlThni,al rt:l)uin:menls of th~ Public
Tclet~xt lodc ..1d lhl' Llll'ill"l', ;In "ff~l:lIVL' systelll will he engineered to
provide the UPDATE "-Till'<: uninlL'1I upt~d throughout the year.
Detailed atlCnti"n '" ill he p.liJ to lh~ n:liJoility Jnd ''''I:ulity of the system
hy purl:hasing l'4uipmc'Il 1'1' plll\l'n rdiahility Jnd sui'ahility, and by
pUlling into plac~ malnk"~ancc ,JnJ fault-finding procedures whieh the
exp~ricnce of our Chief Enginccr in consultation with ITN's Engineering
[)cpal1;nent has tallght will he effective.

Structure of engineering compliance

The Chid Engi,1l'cr. who will rcpurt directly to he Managing Director of
UPDATE, will hI.' rcsponsihle for ad lc<:hnical aspccts of the service. L,
ordcr to l'nsur~ hill the di,tlihullon and IrJnsrni:;sion of the service does
not produce tcchnical inlerkrenl'e with any television hroadcasting
~crvice or any other wirekss t~kgraphy transmission. the Chief
Engineer will r,'present UPDATE at any tct:hnical liaison meetings
where coordination hL'twcl',1 the different se<:tio" , of the broadcast and
communications industry is r~quin~d. In the I;cneral interest of
furthering the Tekte~t s~rvice. the Chief Engineer will represent
UPDATE on any industry hody tfJat has innuence over the technical
development oi the media.

The Chief Engineer, a~sisted hy an experienced support engineer, will
h: aoh: to call on ITN's Engineering department. who will be contracted
(0 assist with first line mall1t~nance support 24 hours a day every day of
the year. In addition, UPDA TE will he ahle (0 rely on Ihe fullleChnical
resources availahle to the ITN organisation as a whole.

The UPDATE Chief Engineer and support engineer will be responsible
for performance monitoring. first line system maintenance, database
managemenl and systems operation tasks as required to ensure fun
compliance with the ITC rules of operation. A daily log will be kept
UPDATE will provide for the lTe sue!) technical performance data as
the Commission shall from time I) time request, and recordings of
trans:nissiof.s which thL'y might require In ordcr 10 monitor the te.chnical
perrJrmancc of the servi,'e,

The Teletext system

The technical detail of the UPDATE system is deseribed fully in section
'.e sections A9 and BI A'> and sc.ction B. The followi'lg is provided here as a brief overview:

The heart of the UPDATE TdelCxt service is a powerful core Telefe..<t
database managcn,l'nt system at ITN's headquarters at 200 Gray's Inn
Road. The datahase will comprise all the Teletext pages used for
transmission of the service, along with a large number of general storage
pages and archived Tclcte~t material.
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Where an organisation such as Channel Television is appointed to
provide ediiorial material for part of the service, the mechanism used for
the delivery and control of the data from the infonnation sUPlllier's input
tenninals or sub-system dalahase to the Teletext transmissi9D system
will be identical with that used for information providers to the
UPDATE service. This mechanism is described in detail in Section A9.
but in summary:

Sub-contracting and security

The archive database will consist or a series of archive files, each
holding a variable numbcr of page records. A new OAfchive file will be
created each day for each regiun.

Records will be wrilten to the an:hive file scquenlially. ensuring that they
cannot be changed once wriuen. Archive page records will contain the
magazine name and number. also the page name and number. 'The ID of
the user who updated the page will be recorded along with the time of
the aheration of the page.

UPDATE will undert2ke 10 provide the ITC with the necessary software
(and if necessary the hardware) to enable the tapes to be easily read
(decoded). The archive tapes will be available to the ITC on demand.

The archive data"'ase wi:1 keep a record of all pages Iransmitted in each
editorial region. Whenever a page is included for Iransmission, and
whenever it is updaled. a copy of the page will be written to the archive
file. A time-stamp indicating the precise date and time that the page was
included or modified will also be written to the archive file.

Suhjecllo agreement with the ITe. wc propose Ihat this will be achieved
by using an archive dJtahase slol"l'd inilially on the hard disk system of
Ihe cenlral computer. and pl'riodically Iransfermd 10 induslry standard
compuler magnetic lape. The~ lapes will then be s!ored in a secure and
controll~{! environment

The core-system will mainlain an archive copy of all transmiltcd Teletext
pages for a minimum of 90 days (longer if so required by Ihe ITC or
other operalional consideralions).

Records of material transmitted

UPDATE will ensure tha. lhc service complies with the Rules of
Operation fill the use of CCIR Teletexl Syslem B specification, or any
olher lechnic..1spccilication agreed from lime 10 lime with the ITC.

The CIl,,:-~y'>ICIT1 will 11.111,kl page, ("1 lransmission from its central
dalahase to a nllmhl'r o( uni\.jul' rcgional datahases, maintained on Ihe
Teletext transmis~i(ln "y'll'ms. Each Tektext transmission ~ystem will
mainlain a datahase of pages only for lransmission in its own region,
The Teletcxl Iransmissi,)J, ~yst·:ms will pl'rfolm the lasl< of outputting
pages in the form re\.juirc·d hy thc Li.:elKe and the Puhlic Teletext Code.

[See section A91
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All TdO:IL'\1 1';1t!0: dau "ill hc' IllpUI 111st ,,;lkl Ih.: (co:ntral) cure-systcm
dalahas.:, hdlllL' sul",,'Ljuc'lll ILlllSkl III tho: Ir;l!lsmission system. The
corc SyStl'llI will lhen l11l11l111 the 11;lnskr of IhL'se pages 10 Ihe
appmpliale J;lla h.l>l· of l'.Jl'h lr.lilslllissi"n syslem, Whilst the normal
proceJure is Ihal dau i, 11 In,kllL'll aUlumatirally from ICllninalto core
syslcm 10 Irailsmi"lllIl sY'.!c'I1l, lhis configuration does allow for
intcnllonal int,'rr\lptioil. 1'1 delih<.'lal·: dday to thc forward distribution of
Illc data.

Direct tcrminal (or computer system) connection to the transmission
syslem will nOI he a\'aiLlhlc to any infolmation provider, including most
UPDATE slalT Bl'c;lUSC lhc complete system database will be held on a
l'cntral compulo:r, and all input dcslincd to be broadcast as part of the
UPDATE SL'rvil'L' \\ III he' kd diro:clly inlo this ccntral computer. total
con,ro! of all trallsmltlc'd uJla throughout the nctwolk, including any
information suppliers, will he possible. The system is designed to allow
UPDATE staff 10 inlerco:pt, examinc .. nd, if necessary. modify or
n:n,o\'o: any page pl;or 10 hloadcast from the Iransmission system,

Thc syst<:m will ho: l'apahk of organising sc:lcctcd pages of input as
'clectronic mail' to be pbl'o:d in cdilorS' 'electronic in-trays'. Once
pages are Jeli\'o:ro:d to o:dilors ill this way. they can be immediately
alertcd to the fartthatlho:rc is ncw 'mail' waiting, They can then review
and, if necessary, o:dit Ihcse page prior to authorising onward
distribution to the transmission systcms.

By using systcm manago:mo:nt lOol~, such as password protection and
user ID allocation. informalion supplicl s (and indeed all users) will be
restricted in Ihc spt'c;iic pJges or sections of the database that they can
modify,

These arrangements will o:nsure compliance with the requirements of the
leletext Code. by pn:vcllting any unauthorised tampering with the data
and malCl;allo be ,ransmillcd.

Subliminal techniques

UPDATE will ensure that no suhliminal techniques will be used in the
broadcasting of the service.

Monitoring the system

By a System Managcr's to:rminal allached to the Local Area Network.
statistical dara aboul Ihe tolal transmitted database will ~ rapidly
available. Paramcters such as individual page access times, frequency
of updates. IOlal numbers 0, single source pages and multipages. totals
of full pagt' and fractional advertiscments. will be available instantly to
UPDATEs staff, therehy enabling them to monitor the system
effectively and cnsure compliance with the relcvant Codes.
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RECEIVED 9 JAN _

Jan 7 1992

Glyn Mathias
ITN Press Office
200 Gray's Inn Rd
London WCt ~XZ

Dear Gtyn,

ThIS is to confirm formally my acceptance of ITN's kind invilation to me

to become a member of the advisory panclm connection with ITN's application for the Iic.ence

for the Public Teletext Service on ChaMcI 3 and Channel 4, I am honoured to be invited and I

wish the application every suc~ss,

---

- ....

I
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!)ireet hne: 071·9~~ 7U5

Houghlon Street
London WC2A 2AE

Telephone: 071·40~ 7686
Telex: 246H LSELON Cl

T.. 071-851 1707

7 J.nUilry 199~

Hr Gl:ru Math!..
He.d of Public Affair.
ITN Ltd
200 Gray. Inn Ro~d

Loa401l
\lelX 8XZ

Confidential - By Fax

"'C • c

Further to our discussions, I write to sa~ th.t I would be very happy
to act a. aa advisor la connection with your application tor the
licellce to tran••it public teletext.

I ,have .dafrecl your ~rk.ill ay profe~.ional c.yacity •• a specialist
la ..4i. studies, ov.r ••veral years and have 'every confidence in
your ability to provide a first clasl service.

Your. dllUrdy

I bav. dictated thi.' to .y secretary from R0nt Konl aOd would b~
,ratetul it you could confirm receipt Oil the follovinl fax nuaber:­
010 8~2 8~8 3398

...
Den Mr Mathba

~

The LOddon School of Economics and Political Science

Professor T J. Nosait~r
Departmeat of GO\'emllltnt

r

•

•

"

"

"n.e London Sdlool ol EconolhiClIa ~ School ot'thc Unive"ilt olLondon, 1\ is a eharlly and i, incorporated
In Eru>land as. CO",,,.n\, Iimi~ to.- tuarante<: ~ndrr the Comoano~ Ac.. IR"", No 70~27)

-- --'-'-..
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Mc. Glyn Mathias.
Head of Public Affairs.
Independent Television News Ltd.,
200 Gray's Inn Road.
LONDON, WC1X. 8xZ

20th December. 1991

Dear Glyn:

Further to the telephonp. call from in my office
today, I am writing in response to your letter of 13th December,
1991.

No doubt you will let me t.ave further information in due course.

I am pleased to confirm that I agree to be a member of the
Advisory Panel and for my name to go forward in the apprication
you are making ~or a licence for the Public T~letezt Service on
Channels 3 and 4.

Cr-.rlll_1.. ~I:C"IIT"." TOJIIIT DU •• I"'.
"f·'.... -, ',) 67 a.o ... ·..... lIto .. o B£D"O"~ """'.0 ZAG

~, '<'N-"( 0.<'). ]~'~Zl ""C!I .. , .. If 021. 210'!'lIllO

•

,
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A7 Information supply

The applinllll ,Iwulc! il),licale in as much detail a, pn".",,,
Ih,' 'OI:n',', from \\ hkh, and the arrangemenl, ullcler whkh,
th,' iJlfollnatioll strand, which constitute ,'cntr:;1 flements of
~,!.. :-rflllo,ed,enil'e described ill Ihe response, 10 .\ I . A4
nil! Ill' rrll\ided.
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(See Section A6j

A7 Infornlation Supply

Introduction

UPDATE is partly owned and closely assol:iated with Imkpendent
Tekvision News Limited, which has developed a slIong reputation f'lr
the provision of a quality news service to both Channel :1 and Channel 4
as well as L~ current Teletext licence holder.

The comerslune of UPDATEs editorial policy is to build on that core
strength of a quality news service by associJting with information
providers of similar brand-leading standing within their respective
fields.

ITN has also built up an enviJble R'putation for successfully COntrolling
the editorial content of its pr 'grammes when information is supplied by
a number of different sources. The e....(X'ricnce has been put to effective
use by the current ITN Teletext tc<Un who have established mechanisms
in place for ensuring that the team retains editorial control of the
information broadcast

11:is process has worked suc"e.~sf\.llJy vver the last 16 years, during
.."hich ITN has contrib"'ed a quality neW's service to the C.Jtrent licence­
holder. It is anticip.lled that many memhers of that team will join
UPDATE; its editor is commllted to doing so, and will become
UPDATEs Head of News and Regi( nal Affairs. ITN's tradition of
imposing its own high standards of editorial authority an information
suppliers will therefore be inherited by UPDATE.

In order to extend the provision of a quality information service over a
hrvader range than news, we will need to use sources of information
which are capable of delivering a similar quality level of service.
UPDATE has established a cvmprehensive series of supply agreements,
in the fonn of contracts, heads of agreement or letters of intent at this
stage, with a number of media companies. They all have one clement in
common: they are leading information suppliers in their own fields.

Maintaining editorial control of
externally sourced information

Although some of the information supplied from external sources.
including the core provision for UPDATEs regional service, will be
delivered in a format that can be broadcast direct to air, a central tenet of
the service is the retention of editorial responsibility by UPDATE prior
to transmission. The manner in which this is undertaken and the built-in
safeguards are detailed in Section A6 on Compliance, but for
completeness the key elements are noted here.

Infllrmatic,n from outside suppliers falls into four categories according to
the way in which editorial control will be maintained.
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Scheduling will remain UPDATE's sole preserve.

UPDATE will employ a sufficient number of editors, charged
with specifying to the relevant magazines the editorial material 10
be submitted, and then with approving, rejecting or editing the
Incoming material before transmission,

The conlract hetwccn UPDAT£ and thc mag:v:inc publisher will
specify that UPDAT£ has :ne ahsulute right to reject or alter
editorial material submilted by the print magazine. There will be
r'l legal commitrnen! on the part of UPDATE to utilise such
editorial material although. in practice (provided '.he material
mccL~ UPDATE's quality requirements) all the editorial material
within a sponsored strand will be likely to be originated by the
sponsoring magazine. UPDA TE will nonetheless retain the right
to commission material from other sources.

•

•

•

Alphanumeric data Input direct

The IPC arrar.gement is intended to form a model for agreemenL~with
Reed Business Publishing Group, British European Associated
Publishers. Two-Can Publishing and the National Magaz.ine Company.

Pre-formatted information

Thirdly, alphanumeric data input direct by the supplier to the transmitted
page. ~xample: share prices from the Stock Exchange, UPDATE's
editors will have the ability to edit sllCh material at all times, and will
retain the absolute right to reject all or any part of such data.

The relevance of the data will be established in the specification of the
supply contracts, and any departure from the specified relevance will
quickly be obvious and apparent to UPDATE's editors.

The possible inaccuracy of the data therefore is the only issue in "...eory.
However, in practice, all organisations who provide such data will have
a ve,ted interest in its accuracy. for example. the AA in traffic hold-up
infoml<!!ion or the Stock Ellchange in share price fluctuations.

S<x:ondly, material formatlCd ready into Teletext pages. Example: IPC
and other sponsoring journals into UPDA fE's Weekly, Weekday and
Weekend Magazir.es. Because all such material will be edited and
scheduled by UPDATE's own journalists, there is no issue concerning
editorial control. This state of affairs has been achicvcd by the agreed
insertion of the following elements into the contract with IPC.

Firstly, raw matl'flat. E\ampk.\: tll.: Pr.:ss Asso(:ialior., 'l'; a sourc.: for
na~:"nal n.:ws, and the ITN dalaha~. Be~aus.: su~h mal.:rial will he
cd;lcd and formallcd hy UPDJ. [£'s own journ,tli'i!s, .:ditorial Clllltrol is
not at i.\'uc.

Raw informatio,l feeds
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I"hcrcforc. the authority and standing of the suppliers are lhl~ best
guarantees of accuracy (sce bclow). Nevcrtheless. UPDATE editors
will constantly monitor data provided in this way by suppliers.

In addition. monthly liaison mcctings will take plal"c to rcview
perfonnanl"C of the supplier.

Press Association's Regional Provision

[S~~ S~cljlln .-\6J

Fourthly. editorial material formalled and capable of being input by the
supplier direct to transmitted page. There will be two instances on
UPDATE: The Press Association's regional service to UPDATE, and
Channel Television. Edilorial control will be mamtained in the following
ways:-

(Sce confidential
~idc kncr]

•

•

•

•

•

The supply contract with the PA, which is attached ;n a
confidential side letler, prescribes a level (lf quality at Iea~t

commensurate with that provided in the past by ITN to Oracle.

The contract also states that PA will f(lllow reas(lllablc editorial
and grammatical criteria which UPDATE will incorporate into a
Style Book.

Staffing of the PA regional service is defined by the contract in
terms of:

the editors, who will be a Head of Teletext Service, a Regional
News Editor, a City and Financial Editor and a Sports Editor,

the number of staff hours per year to be devoted to the service.
which is 26,320 equating to some 17 staff, and

the proportion of staff who will be assigned to work principally
on the service.

UPDATEs own team of dedicalA:d regional editors and writers,
on duty on the regional desk, will review and where necessary
edit at least all significant or sensitive news stories supplied by
the Press Association, and in practice many others in addition.
'Significant' will denote JJllead news stories for all reJions.
'Sensitive' will mean all news stories for transmission in
Northern Ireland, all political items, and any other news stories
which UPDATEs regional duty news editor judges to be
sensitive (a child abuse case, or an industrial dispute where
feeling is running high are examples).

There will be continual communication between UPDATEs
regional desk and the PA's regional newsroom (provided by a
dedicated, ~rivate intercom.), enabling UPDATEs regional
editors at any time of day or night to discuss with PA in advance
of transmission any news story, and where necessary to edit or
approve or reject it (Daily conferences with Channel Television
will he held by telephone)

A7 3
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Technical delivery of Information

: <

Regular and frC(juent meetings will be scheduled and held
between representatives of UPDATE and the PA editors
responsible for supplying UPDATE with editorial material.
These liaison meetings will deal wilh the specification of the
editorial mallcr to be provided (including a (eview of that
provided in the past period). Liaison meetings will be held as
follows: The Press Association Regional News: weckly
allended by the Head of News and Regional Affairs for
UPDATE and the PA's Head of Teletext Service: monthly
between the Publisher and the Head of News and Regional
Affairs for UPDATE and for PA the Editor-in-Chief and the
Head of Teletext Service. (Quarterly meetings wi 11 he held with
Channel Television's Managing Director)

Where necessary, UPDATE's own editorial staff will seck to
check and corroborate information received from the Press
Assodation or from Channel Television. Furthermore, because
of the intention by UPDATE to illtegrate regional information
into the mainstre<lm magazines. n", only will the Head of News
and Regional Affairs be responsible for the quality of regional
editorial supply, but the editor for each information strand will
also b-; re',;x)Osible for the total output of progmmming for that
strand.

The Head of News and Regional Affairs (or, in his absence on
leave or through sickness, the Publisher) will be on call via a
radio pager at all times outside normal business hours to be
consulted where the duty editor or overnight writer are in any
doubt about the con lent of any news stories filed. This is a
ICSted procedure which will be carried over frora ITN.

Finally, in addition to the above on the issue of compliance,
seminars, organised by UPDATE, will be held for all Press
Association :,taff working on the regional service to UPDATE.

•

•

•

•

Those contracted suppliers who provide editorial inf<lrmation direct to
UPDATE (i.e. supphers of Teletext page formatted material, alpha­
numeric data and the Press Association regional provision) '" ill do so by
means of an automated data transfer link between the contracted
company and UPDATEs central editorial base in London. The benefit
of such a :ink is speed and immediacy, enabling UPDATE's service to
be updated promptly and to react fast to unfolding events

The pre-formalled pages will be placed in an UPDATE editor's
'electronic in-tray' and the editor will be alerted that the pages are
waiting to be edited.

f -..

f

[Sce Section Ab]
UPDATE will ensure that the data transmill~d remains secure though
the provision of a number of safeguards.
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The suppliers of information

Lcncn of Intent

Leucrs of Inlent

Table A7 (I)

Supplier Form of Term
agreement

rill! Access Agreement !Oy~

!'reM Association SuPP'Y Agreement lOyean

UPDATE journalists

fIN Access Agrecmcrll lOyean

Press As5OCiation Supply Agrcem~nt JOytarl

Channel Television Ileads of Agreemenl lOy~

S4C Lel1etS of Inlent

MeteauIogical
Olflce

Metoorological
OffICe

The system will enable UPDATE staff to intercept any page
input from suppliers.

Password protection and user ID allocation will restrict
information suppliers to specific pages of the database.

•

•

All of the strands will be supplied in part and at times by original
research from UPDATEs own editors and writers working on them.
Where onc of the principal sour"cs of information in the strand is such
research by UPDATEjoumali~ts. then that is indicated below.

,l

1

The following table lists the suppliers planned at this stage for each
SLrand.

Strand

Copies of all conLracts, heads of agreement .. Id letters of intent listed
below arc being provided to the ITC in a confidential side letter.

~
National
and inae. ;,~Iiona1

'M:.arba:
National

Regional

Regional

[Sce con/idcnlial side
IeIICl'J

'.
,.•. -~.

- -"-- -

Channel Television He.1ds of Agreement
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Slrlllld Supplier .'orm of Term
"I:rcrm.nl

SJ1Qll
Naliooal and
inlCmalional ITl'i Access Agn'em<'01 10 )'ed!>

I'ress A's(lCialjoo Supply Agn'Cment 10 years

Soro:r World Hcads 01' AgrremcnI 3 )can
(\I'C Magazjoe)

WiIliam Hill Lellers of Inlenl

Wealhcrb)'s !.ellers of Inlenl.
Race C.ard

Regional rIN Access Agreemenl lOycan

Press A'SOliatiOll Supply Agrccmenl lOy~

Channel Television Heads 01' Agrt'Cmenl 10 years

S4C Lellers of Inlenl

Ia\'Cl
National and
Regional AA LetlCrS of Intenl

I.wdon Tran'l'lJrl Leners of Inlent

f.in;', Ul
aod.!<.IW~

rJN Acccs.s .•grct''l1Cll lOyean

,'ress Asso.::atiOll Supply Agreemenl 10 ~ '<'\

Stock 1:. .. change Letters Gf InlCl1

Reed B<lsineM LehCts of h":lIl
Publishing Group

AlU.iI!.l'J..U:~
Arts English, Wales. Letters of lnlenl

Srollish aroJ NortlK. m
In:Iand Touri~1 Boards

l'PIJA"'i; journalists

UN Access Agreement 10 ycan

Freel.mce COlItn"hult,rs
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Term

3 years

Leners oC InleDt

Supplier .'orm or
IIgrc~m~nl

IPC magvjnes: Acre~ Agn:cmall
Amaltur Ganlming
Angler's Mail
Anweur ~8J3IlbY
B~Keeper

Connlry Life
:IlIlleS and Gardens
Hme and HOUIId
New Sdentisl
\\la
Practical Parenting
FlIIlily Circle
Golf MoolhJy
Hanes and Gardens
Pr3ctical Health
Yacbling Monthly
The Boat Owner
Oassic Cars
Melody Maker
New Musical Express
Sboot/Soc=- WOOd

TV listings bureaUll
flfer.1Ce
~

Reed Busine&s ~lIcrs of Inlenl
PublisbiDl Group:

RIiIway Gn.eac
Community Care
Compurer \\UkIy

A7 7

Brilisb European Lellers oC 1n1eD\.
Assacialtd Publisbers.

AU1lIIDObile
Assaciallon
Royal AUlomobile
Club

lWo-Can Publisbing Leners oC InleDl

Reed Business
Publisbinl Chlup

Freelance COOlributors.
Relilious organisations

Slrllnd

- ------- -

Lci~urc:

Chjldreo

&"n1jm

Relieioo



ITN

q:t ,e

The standing of key suppliers
All sources of i!lformation in UPDATE's service, whether central or
more peripheral to that service, will be provided by suppliers who are
widely regarded as expen in their particular field.

Reed Business Lellers of Inlent
P.~blisbing Magazjnes

Fwmen' \\\IId
Bil Farm Weekly.

'PC Magazines: l.ellers of !ntent

0Ial
F.ssentiaJs
Living
Marie Claire
Me
Options
"'bman
\\bman and 11orne
\\bman's Journal
\\bman's Own

Fanning:

•

QlIll:r.;
IIollle "',,' F.lll1lly.

i"auona! /I.\;lg.tIIne I.cll<rs of 1I11enl
Company:

Good 1I000sde<:ping
Cosmopolitan
Counay Livip.g
Harpers and Queen
SHE
Houlle Be<lutiful
Company
The Antique

Collector

ITN's 36-year reputation as a world leader in television news was
confirmed with the ITC's nomination of ITN as the sole provider of
national and international news on Channel 3. ITN's range of broadcast
news products is demonstrated by its production of news programming
with a range from Channel 4 News and Channel 4 Daily through News
at 1230, the 5 40 and News at Ten.

ITN's newsgatherers win frequent public acclaim. Every year for the
past 10 years the industry's top awards, from the Royal Television
Society, for either best foreign news story, best UK news story or
journalist of the year have gone to ITN.

ITN's own sources in news, sport and other factual areas are provided
exclusively to UPDATE and are not being made availabk to any other
Public Tdetext applicants.

A7 8
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Press Association

Th.: Pr.:ss Association, which will be a source of national and
international ncws, sport and financial information for UPDATE, and
whi<:h will be providing Telcte)(t-forrnallcd pages in the.<;c same dfCaS for
UPDATE's reg!Jnal news service, has over 1,000 stringers arrund the
UK with not a single town of any si7-c uncovered.

Its sCfvice is provided for every minute of the year and forms the
<:omprehensive core of almost every publishing and broadcasting news
organisation in the UK.

Th.: PA, founded 122 years ago, has won a reputation not only for the
vasl s<:ale of detail it brings to its reportage of cwry geographical, social
and political element of life in the UK, but also for its impartial handling
of the most sensitive i~ues.

Its operating success is matched by its financial stability. PA has an
annual turnover now of over £30 million a year and assets valued at
around no million.

IPC magazines

IPC, which ",ill be the source of much information in the leisure and
family interest strands of UPDATE, is Britain's largest publisher of
consumer magazines with an unrivalled portfolio of over 50 titles.
Seventy-five percent of adults in the UK buy or read an IPC maga7jne
during the year, giving an annual circulation of over 500 million.

National Magazine Company

The National Maga7jne Company, which will be one of the chief
contributo~ to UPDATE's Home and Family magazine, publish the
brand leader print magazines Good Housekeeping, Cosmopolitan,
Country Living, Harpers and Queen, SHE, House Beautiful, Company
and The Antique Collectot The Comfany'S broad range of titles
IIll.!udes a 25% share of the UK's women s monthly magazine marlceL

Two-Can PUblishing

The major contributor to UPDATEs provision for children will be Two­
Can Publishing.

Since its foundatio. ;" 1')~'7, Two-Can has rapidly become a leading
UK producer of t,lg. -.;' -),; ./ r,.-i nt material for children.

Two-Can specialises in a v (or0us and popul31 mixture of entertainment
and education fOI children It has produced a range of over 60 book
titles, and now Cfl';l:e.~ thru leading children's magazines: P1aydays, the
UK's main weekly ~lctivity magazine for prc-school children; Animal
World. a bimonth -: - magazine coveriilg the care and welfare of animals;
and the highly acclaimed Young Telegraph newspaper for 8. 12 year­
olds with a weekly circulation of around 1.3 million.
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All of the UK's provincial Tourist Boards collect infonnatioll on every
regional and national event in their area which is expected to attract the
puhlic in any numbers. Their function to publicise these events makes
thcm the most dependable single source of information for such
attractions.

A7 10

Stock Exchange

The Meteorological Office is unrivalled in its service. It now has over
two decades of experience serving broadcasters in the lJK at a national
and regional level Recent expansions in its forecasting technology will
enable its service to UPDATE to be delivered with an increased accuracy
and scale ofcoverage.

Meteorological Office

English, Wales, Scottish and
Northern Ireland Tourist Boards

S4C's commitment to broadcasting the Welsh language makes the
organisation the most appropri::.te supplier in that area

S4C

The Stock Exchange is cle"lrly the ultimate source for share price and
other infonnation and data. It has a reputation for both speed and
accuracy.

Channel Television

Channel Television, who will be chief source of ['PDATE's regional
infomlation in the Channel Islands, have provided onc of the only two
rcgional Teletext services in the country. Their service is highly
regarded in the region.

British European Associated Publishers

The Reed Business Puhli~,hing Group, who will he I:ontrihuting to the
Home and Family, Community Services, Education for Life and
Farming World magazines on UPDA. TE, arc Europe's largest business
puhli shing group.

The leading puhlisher of punle magazines, producing 12 titles with
annual sales in l~Xce~ of 1.5 million, will supply many of UPDATE's
quizzes and pU7.1.lcs.

Reed Business Publishing Group
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The sources by information strand

The ~ction which follows details UPDATE's requirements from
information suppliers. Those requirements. which ha\'c hecn embodied
in the contracts, letters of intent or heads of agreemcnt signed with our
information providers, are herc collected by :. rtlgramme strands as
defined in the Invitation to Apply.

Under each strand is included a synopsis of the content, the amount of
material to be supplied (where that is relevant or measurable), the WIles
at which the <,crvice is to be provided and the dcgree of updating that is
required.

News

National and international news

This will be produced in UPDATE's own newsroom by UPDATE's
own editors and writers. Their two chief sources will be ITN's own
newsgathcring operation and the Press Association.

ITN and the Press Association complement each other well as sources of
a quality Teletext news service. The Press Association will provide a
breadth of routine co..erage of events throughout the UK and by means
of its associations with foreign coverage agencies, around the world.
ITN will provide originality of angle and frequently exclusivity in its
coverage of the main events of the day. PA supplies the base cake, ITN
the icing which differentiates UPDATE from all its rivals.

UPDATE will access ITN's own information via the Basys newsroom
computer system, which will contain scripted material for ITN
programmes, alerts to future planned coverage, and a wealth of detail
which tracks developments in all running r.ews stories of any
significance at home and abroad.

ITN's database scrves ITN's own 24-hour-a-day output, providing six
hours of live news programming each day on nv, Channel 4 and by
satellite to clients around the globe. Its information supply is therefore
constantly updated by day and nighL

ITN has its own newsgatherers permanently hased at bureaux around
the UK in Belfast, Bristol, Birmingham, Glasgow and Manchester, and
a specialist base at Westminster. Overseas, ITN has full scale
newsgathering operations in Washington, Moscow, Johannesburg, the
Middle East, Hong Kong and Tokyo, with slightly smaller operations in
Paris, Brussels and Harare.

Special corrc~pondents provide informed reporting and in-depth analysis
of politics, diplomatic and home affairs, defence, finance, business and
industry, science, crime, the environment, spo:-t and the arts. In
addition to the reportinJ staff in UK and foreign bureaux and
correspondl'nts with specIalist portfolios, ITN has a funher 23 staff
reponers who act as roving correspondents moving to wherever news
breaks in the UK and abroad. They in tllrn are backed by a further 40
experienced ITN journalists who regularly work in the field.
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ITN hi;.' l·xchange or ,upply COnlIill'L, with Worldw:de Tel,~\i,i(ln News
who have newsgalhering op<:rati(lns in 73 countries. as well a.s the US
net",'OrKs ABC. CNN and CBS. ;:11 of which ,over events around the
world hour hy hour rrN is also UK l'ommcrcialtekvision's only full
memher uf the EUfl!vision News Group. which provides three-times
daily access to news coverage not only from every country in Eurllpe.
bl't also the Middle East, Africa and, via AsiaVision. from the Far EasL

News feeds from all these sources arc already delivered. according to
news demands, round the clock to ITN's London HC.ldlluarters to ~rve

day arod night programmes.

The Press Association will provide a raw fecd of their compn'hens;ve
~f\i<.:e of hom': dfld OVCfsea.S news. Their specialist reporter~ and staff
hased throughout the UK, the Republic of Ireland and in Brussels cover
every major event in their areas. In particular coverage of the Law
Courts will complement ITN's \l111rces.

All of PA's wire feeds arc continually updated by day and by night
whenever each running story ha.s a new development.

UPDATE's own journalists as well as editing and integrating this mass
of source material to fonn UPDATE's National and International N~ws
Services on Channels 3 and 4. will carry out two other vital functions:
they will whcrevelthc editors feel it necessary check and corroborate for
themselves the infonnation supplied, and will also research and report
themselves on news stories which UPDA.TE's editors select for special
coverage.

From these sources UPDA FE's newsroom will produce a minimum of
20 pages of news on Channel 3 and 30 pages on Channel 4 updated
round the clock wllencver d~velopments require.

Regioo]1 news

There are two distinctive elements to UPDATE's regional news
coverage:

1

I ,

I I

: I

~,
.
1

• First, it will be fully integrated into the national news service on
Channel 3.

Second, UPDATE will go beyond the minimum 14 regions
(corresponding to the Channel 3 regional areas) and will pl1lvide
a regional service for most of the Channel 3 editorial sub­
regions. UPDA TE will be providing 24 parallel services, each
of 15 pages of r.ews every weekday and ten on Sa1urdays and
Sundays.

Press Association

The Press Association will set up a special neWSFJ"m on UPDATE's
behalf, slaffeti around the clock to provide UPDATE with Teletext­
formaltt'd pages of news for 23 vC these 24 regions.
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UPDATE's splx'j;l! regionallksk will he ~detjualcly staffed with l'Jitors
and writers in ordc:r to vet alld edit all pages dealing with significant or
sensitive information provided by PA hefore those pages are
transmitted. Contilluou1> contact hetwecn UPDATE's regional editors
and PA's spcdal UPDATE regional operation \I. ill be maintained by a
dedicated private intercom. system, enabling frequent diSlu1>sion of PA's
input and full editorial control of the service by UPDATE.

All of PA's regional pages will he continually updated round the dock
whenever each running story has a new development.

Whilst the Prc.ss Association will be UPDATt.~s core soun:e of news for
the region" UPDATEs own regional editors will, in addition, draw to a
significant extent on ITN's UK tegional bureaux at five key locations:
Bclfa.q. Bristol, Bimlingham, Glasgow and Manchester. Each of these
will be connected din:ctly to UPDATE's regiunal editors via the rcaltime
link of the Basys newsroom computer system.

UPDATE will have immediate access to the latest information Oil the
main news stories running in that area of the country covered by each of
the five bureaux. The regional desk will edit and transmit news stories
from ITN's coverage, especially from ITN's regional bureaux whenever
they provide the first source.

Channel 3 regional newsrooms

It is intended that each of the Channel 3 newsrooms will be invited to
use two pages to headline the news stories they are covering in their
regional news programmes each day. UPDATE will retain full editorial
I:ontrol of these pages, which will be provided in Teletext- format and be
subject to editing by UPDATEs, glonal desk.

Welsh janguage news

It is intended that UPlJATE will have its own Welsh language
correspondent, based at S4C in Cardiff, who will translate e3ch
weekday at least 12 pages of the UPDATE news output for Wales, as
well ..... producing a special Welsh magazine covering local events of
special interest to Welsh speakers consisting of some 25 main and multi­
pages. The source for this magazine will be S4C.

'The Welsh language correspondent will be employed by UPDATE and
will be accountable directly to UPDATEs Head of News and Regional
Affairs. In this way, UPDATE will ensure that it has complete editorial
control over the Welsh language pages.

Channel Television

In the Channel Islands, between 49 and 75 pages of local news (as well
as local coverage of sport, weather, travel and local community events)
will be provided by Channel Television updaled whenever developments
occur during the day.
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Weatller

It is intended that the I:hicf source of information will hc the
Mcteorologkal Office. The Mcteorological Office will produl:e 6
Teletext-formatted pages of nation"I, European and international weather
information daily as well as one page of information on Ixal regional
weather conditions for 23 of UPDA.TE's 24 regions. (Channel
Television will provide weather information for the Channel Islands.)

UPDATFs markct research indicates that weather information is most
valued by viewers In the early morning before sclling off to work.
Thcn.:fore UPDATE places empha~is on providing an updated scrvice at
that time, and the specification to the Mct. Office requires in all
categories that the first update of the day is al 5 a.m.

Noo-reQiooal

Nationally the Met. Office will provide two wcather maps with 24-hour
forecasts updated three times daily. A 48-hour weather [orcca~t will be
updated daily.

For conditions outside t~ UK, there will be a daily European forecast
and a picture of world weather made up from information provided at 60
locations world-wide. A full shipping forecast will be updated three
times daily.

Regional

The Met. Office's regional forecasts wiil be updated three times daily.
Severe weather warnings will be delivered at any time as soon as they
are issued.

As pan of its raw news feed, the Press A.~sociatiol1 will also provide
weather news to UPDATE, which will be incorporated into the service
wherever it complements the core service from tJo.e Mel OffICe. Channel
Television will also provide local weather information for its area.

Sport

UPDA.TE will have two main sources of spom news: ITN and the Press
Association.

The scope of the service provided by both, in terms of national,
international and regional coverage, is in line with the high quality news
output of both of those organisations (dealt with above under News).

The Press Association, which has now been integrated with Extel Spon,
boasts the fullest sports news and results service available with over 100
different events covered on some busy days. PA also have their own
specialist sports reporters to cover big tournaments and games.

A fast accurate serdce of football results is a Press Association
speciality. UPDATE's contract with PA provides that all such results be
delivered by direct input into the Teletext database ready for
lransmission.

A7 14

.-



The combination of PA and ITN's supplies edited by UPDATE's
journalisL~ will prnduce ~2 pages of sport on each weekday. This will
rise 10 ~'l at we~.'kends. On mosl days there will also be a significant
number of mulli-page.~.

Begional

Regional sport will he prcduced b} the Press Association's special
regionallCam. Tbe means of UPDATE's exercising fuU editonal control
of Ihat service is <k'alt with fully above under News. The num~r of
pages to ~ p~ovided will be .5 on weekdays for 23 regions (excluding
the Channel Islands) and la at weekends.

Channel Television will produce sports information for the Channel
Islands.

It is intended that UPDATE's racing service will feature a fast results
service provided by a leading bookmaker (William Hill have indicated
their wilHngness to provide this information), covering horse racing and
greyhound results. Results will appear on screen within a minute of
races finishing. A detailed overnight declarations service will be
supplied by Weatherby (who have sifnaIJed their intent to do so), giving
information about the following day s runners and riders. This will be
fed directly into our computer late morning each day.

The Press Association are also contracted to supply sports news which
will include horse and dog racing.

The service will also include racing tips by a leading national tipster.
Tote details, a letters column, and racing news edited by experienced
racing journalists. Racing reports will cover the day's meetings.
previews of imponant races, news about jockeys and trainers. Tried
and tested freel~ will supply some of this material.

It is intended that a leading b(,dkmaker will supply pre-race betting
information as pan of their advenising, and discus:;ions have already
~n held with a number of interested parties.

There will be 23 non-regional racing pages, continually updated as
racing ncws develops.

Travel

It is intended that UPDATE journalists will edit a comprehensive travel
service from the following sources: the Automobile Association (who
will provide their information in Teletext-formatted pa,es), and British
Rail (who have indicated their willingness to work Wlth UPDATE to
develop their system for providing train arrival and depanure
information). UPDATE intends to hold detailed discu~sions with
British Airways on ways to develop their service of information on BA
flight movements.

A7 15

l
I

.-

_ .. -..JJ,



UPDATEs own journalists will edit a national service to cover financial
and business matters from the following sources: ITN, the Press
Association and the Stock Exchange. Alphanumeric data, for instance
on share prices and exchange rates. will be input directly by PA and the
Stock Exchange ready for transmission

Where the source of national finance and business matters is ITN or the
Press Association. the scope and frequency of updating will be as for
national news generated by those organisations.

NQo-regiooal

Financial and business matters

In addition to the suppliers above, Channel Television will provide travel
information for the Channel Islands.

Beg;ooal

----........·~----- ......,.:--------ew..a •
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The number of non-regional pages set aside for travel information is 6.

11 is inlended lhat the AA will provide a national servi('c l:o\'Cring all
ho!d-ups on motorways: accident and all-dear flashes, weather hazards
affecting driving, and a spcdal service on traffic flows for the M25.

The AA's ferry information service deals with road traffic delays
approaching ports as welI as sea conditions_ AA Eurowatch service
deals with weather hv..ards as well as providing standard information on
petrol prices and legal rl'quiremcnts for travellers.

This information will be input direct in Teletext-formatted pages. Travel
news priorities and the content of pages will be diseussed on a daily
basis with edilors on the I\'ews on 3 desk in order to ensure that editorial
and compliance ~qui~ments~ being met by the AA.

It is intended that British Rail information will be alphJllumeric data
input direct for transmission.

The number of pages for each of the 24 editorial regions will be 4.

All informalion pfllvidcd hy the AA is updated 24 hours a day \l, hL'never
hold-ups and halards occur or a~ r1ca~d.

r

It is intended that the London Stock Exchange will provide the following
elements to its service: Stock Exchange Automated Quotations for 400
leading seculities, updated S times per day. a real-time update of the Fr.
SE index. a real-time update of the Eurotrack lOO index and 200 index,
and a real time update of the ISE Nikkei index.

The number of editorial pages to be provided will be 30 on each
weekday and 10 at weekends.

.~
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Regional

Regional financial or husiness news will be provided by the Press
Association's special regional news team within its general news
provision to UPDATE for the regions.

Arts and Leisure

Pedorming Arts

The English. Wales. Scottish and Northern Ireland Tourist Boards have
written to UPDATE signalling their intention le supply a comprehensive
service of national and regional information on performance events
around the UK.

It is also planned that an in-house UPDATE journalist will edit this
material as well as supplies of informJtion from the Arts Councils of
Great Britain.

It is intended to produce 10 non-regional pages ;md between one and
four pages (depeniing on scale of local activity) devoted to regional
cov..:rage.

It is anticipated that sixty per cent of pages will be updated daily, and the
remainder twice weekly.

Ieieyision guid.e.s

UPDATE's own journalists will produce a comprehensive television
journal on Channel 3 and a basic listings guide on Channel 4. The
sources will be the listings bureaux of the broadcasters, with late
changes taken from the Press Association general raw wire feed and
updated immediately they are announced.

Twelve non-regional pages will be provided en Channel 3. and five
regional pages transmitted in identical form on both Channel 3 and
Channel 4.

A leading film critic will as a paid contributor review forthcoming fUms
on TV over a rolling seven-day period.

Updating will be carried out as follows: there will be an hourly wind-uJI
of the current day's programmes to eliminate those already screened and
so progressively reduce access time. The Peaktime Planner and Film
GUIde will be updated daily. Features will be updated twice weekly.

UPDATE will approach the regional Channel 3 companies with a view
to ensuring that there is no duplication between our Television Guide
and any information which they individually transmit on the VBllines
made available to them.
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UQlidays

In the UPOJ\ TE scr:ion on hu:idays entitled Get:~ ,.IkY, freelance
nntrihulJrs will sl.pply infor'llation suflicient for 12 national pages,
updatcd weekly fur the majolity uf .he year but with the facility for
instant updating in periods of pClk 'lOliday activiry, In addition two
pages will be pro',idcd for each p~(on, 'The infoi mation will be edited
by UPDATE's own journalists.

Pit Your Wits

BritIsh European Associaled Publishers (BrLJin's leading publisher of
rude m~gJzines and paper-backs) has sig:lllled its intention to
produce, on a sponsored basis, 10 nun-regional [,ages of puzzles,
qUill.eS and word games. It if planned that they will be topical and
neNS related, aimed at all age-groups from 10 year-aIds to pensioners.
The pages will be upJat.·cf daily.

SRecialist leisu~:wgazioes

IPC Ma~aJjncs h?-s agreed to be associated exc;usively with UPDATE in
Lt-e j.<rovision of UK Teletext services. It will provide information in
Teletext format for a number \If specialist leisure IT.lgazines. by an
'lITangement agreed between UPDATE and IPC and reflected in a signed
Heads of Agr,~ment

A number of other leading print puolishing houses, ,.c. Reed Business
Publishing Group and National Maga1j'l(" Company, British European
Associate.! Publishing, Two-Can Publishing have also, ~ith the !PC
agr~ment as a model, signed letters of intent, signalling similar
sponsorship arrangements. 1l1e means for ensuring editorial control of
such information is given above.

UPDATE will have It. ~.: categories of information strands which will be
hroadcast at ssxx:ific limes only:

•

•

•

screened On one day of the wo:.ek only and for six hours (Weekly
MagaTines;

screened each weekday and for just three hours (Weekday
Magazines);

screened on Saturdays and Sundays for three and a half to four
hours (Weekend Magazines).

Weekly Ma~azincs

Twenty- ,<; titles make up this sector with each appearing for a total of
six houl1> on a predetermined day of the week. Materia] will be
commissioned by the two UPDATE editors sharing responsibility for
edilorial content and quality across the specialist titles.

The day of screening has been chosen for the convenience/relevance of
the target audience, with each section appearing for three hours at
different times of the day.

..".
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(0600-0900/1500·1800)
Horse & Hound2
(0900-1200/1800-2100)
Family CircleI

(1200-150012100-2400)
Golf Monthly2

(0600-0900/1500-1800)
Computer WcekIY'
(0900-12001 J800-2100)
Homes & Gardens)
(1200-1500/2100-2400)
Chess Monthly'

(060C-09OO 11500-1800)
New Scientist.
(0900-1200/1800-2100)
Practical Parenting)
(1200- 1500/2100(2400)
Railway Gazette Intemational6

Railway Magazjne.

(0600-0900 11500- 1800)
Practical Health)
(09OO-J 20011800(2100)
Yachting Monthly2
(1200- I50012100-24(0)
Motor Cycle'

(0600-0900 11500- I800)
Fishkeeper &: Aquarium'
(0900-1200/1800-2100)
Amateur Pbotographe14
(1200-1500 12100(2400)
The Boat Owner2
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Country pursuits

Popular science

Three non-regional pages will be devoted 10 these 21 magazines. each
updated weddy in advance of their broadca~t day.

Whilst the suhj~l~ for these rmating UPDATE magazines may vary
from time to time as UPDATE's market research indicates changing
public tastes, the following is the list of print magazines who, it is
intended, should sponsor UPDATE weekly magazines on the model of
the IPC arrangement

Sunday

Monday

..' 1

Cookery

Golf

Thesday

Wednesday

Lifestyles

Chess

Family health

Yachting

Motorcycling

Boating

Thursday

Fishkeeping

Photography

r-- .
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Weekday and Wrekend Magazines

1

(0600-0900/1500-1800)
ShoollWor!d Soccer
(0900-1200 1 1800-21(0)
Country Life2

Country Livingl

(1200-1500 12IQO-24(0)
Angler's Mail l

(0600-0900 1 1500-18(0)
Classic Cars2

{0900·1200/18QO-21(0)
Ballroom Dancing7

(1200-1500 /21 00-24(0)
Bird Keeper

Friday

Angling

Rural Living

Soccer Fan

2

6

7

Saturday

Motoring nostalgia

Dancing

Cage birds

•

IPC Women's Magazines
IPC Specialist & Leisure Group
IPC South Bank Publishing
Holbom Publishing Group
National Maganr- Company
Reed Business Publishing Group
Independent Publishers

Heads of Agreement have been signed with IPC covering I to 4 above,
and signed Letters of Intent have been received from the National
Magazine Company and Reed Business Publishing Group. It is
UPDATE's intention to conclude similar arrangements with publisher~,
of journals covering chess. motor cycling and ballroom dancing.

The following Weekday and Weekend Magazines will all be s'_ppJied
through sponsorship arrangements along the lines of that detailed above
for the Weekly Magazines.

Motoring Club

The Automobile Association and the Royal Automobile Club have
indicated a willingness to contribute information on a sponsored basis to
Motoring Club. It will cover a wide range of information for the
motoring enthusiast This will be provided by the AA and the RAC in
raw form and wiIJ be edited by UPDATEs journalist&.

Eight non-regional pages will be provided. In addition there will be four
pages in this sub·strand covering motoring activities in the regions

Gardening Club

IPC's Amateur Gardening Magazine will provide information on a
sponsored basis to Gardening Club. It will be aimed at the amateur
gardenet: Sufficient material will be contributed to produce eight non­
regional pages. and up to 2 regional pages. It will be updated weekly.
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There will be 10 non-regional pages with a furthcr two pages devoted to
regional coverage of children's interests. Seventy per cent of pages will
be changed daily.

liQlIle and Famil~

Provision for children

It is intcnded that Two-Can Publishing will contribute material on a
sponsored basis. On weekdays the content of Children's Club will be
aimed attne under 10s and will be more instructional. At the Weekends
it becomes rctitled Fun Club and caters for children up to 12 with a
switch to more purely entertainmcnt material. This will include stories.
puzzles, humour and information.

British European Associated Publishing's puzzle magazines will
contribute at least three main pages of puu.les for younger competitors.

pn Your Witi

Two-Can will also contribute three pages of amazing facts, mystery
riddles, jokes and cartoons. all for children in Home and Family.

1

Cllildren's Club and Fun Club

Rock Club

Melody Maker, New Music?; Express. and Vox maga/Jne (all puhlished
hy IPC) would contributl' l'ditorial material under the terms of the IPC
Heads of Agreement

Popular enterta;;,rr.ent and music for the 12 - 20 year-olds will make up
10 non-re~:Jnal pages. In addition there will ne between one and four
editcrh.: pages for regional coverage.

Children's Club and Community Services (dcalt with under Provision
for Children and Education) mue up the tW<J other maga/ines in the
Weekday and Weekend categories. A further section; Movie Club will
be generated by UPDATEs features staff and freelance contributors.

Education

Education for life

It is intended that the Educational division of Reed Business Publishing
Group will provide information on developments affecting sludent~,
teachers and parents. UPDATE wiU be first with news of availability of
places on new courses and full coverage given to adult education
(including summer schools/activity holidays/educational weekends).
Or!c main page will carry career guidance for 4th and 5th formers.

There wiU be three non-regional pages and also up to three pages of
regional coverage, involving the full involvement of local education
authorities. Fifty per cent of pages will be updated twice weekly, fifty
per cent weekly.



Religion

Reed Business Publishing Group will produce Teletext-fonnatted
infonnation under a sponsorship agreement similar 10 that dclailcd above
for IPC magazines.

.~
,

l
,

1

Si·"a ,=•

Community Services will be made up of three non-regional editorial
pages. In addition there will be between one and three pages in this
strand devoted to regional infonnation, giving a total number of main
pages in Community Services of betwccn four and six.

The ~rvice will be updated on average twice a w.:ck.

The strand wil1 be titled Community Servkes and will be a public
service magazine dedicated to maximising use of available social
services. Editorial material will cover changes in welfare benefits,
grants newly on offer. fresh resources coming on stream national1y and
locally. Or.e page will be reserved for a questions and answers helpline.
There will also be a list of emergency telephone numbers for the
housebound.

Community Services

.Devotjoo

An UPDATE editor will produce coverage of the many faiths embraced
throughout the UK on 4 non-regional pages each weekday. bcreasing to
14 pages at weekends. This ",ill include a daily prayer relating to a
topical event/feast day (all denominations featured in turn) plus items on
the religious significance of past events on this day.

Regional pa$es will be increased from 2 to at least 4 pages at weekends
for each regIOn in order to include local as well as national listings of
services.

Home and Family

It is intended that all of IPC's weekly and monthly titles will contribute
material on an occasional basis to UPDATE's Home and Family
magazine. Additional infonnation supplies will be provided by Two­
Can Publishing and by National Magazine Company's titles such as
Good Hou.~c:"eeping, Cosmopolitan. Country Living. Harpers and
Queen, SHE, House Beautiful, Company and The Antique Collector.

Sufficient infonnation will be provided for 28 non-regional pages and
between 3 and 7 regional pages, all of which will be commissioned and
subject to editing by UPDATE's Head of Features, a senior appoi- "lent
to be occupied by an editor with extensive experience of ",.ncn's
magazines. All material will be commissioned by UPDATE's Head of
Features and processed by the Features staff to enrure a consistent level
of quality control.

Content will include cookery, beauty and fitness tips, a shopping guide
to bargains. day by day slimming diets, home hints, personal finance.
child care. agony columns and horoscopes.
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Farming

It is intended that the print magaz.ines F -mers Weekly and Big Farm
Weekly (bolh published by Reed Busl. ~ss Publishing Group) will
provide three non-regional pages and between one and t'tree fl~~ional

pages. with daily updates. of information on the business of farming.

For the hard of hearing

It is inlCndoo that a member of the deaf community will collate and input
the information in this section. Organisations such as the Royal
National Institute for the Deaf will be invited to supply information on a
regular basis.

Written agreements

Copies of all the contracts. heads of agreement and letters of intent
referred to in Section A7 arc included in the confidential site letter.
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AB SUb-licen~ing

\~allhl lht, hat'kleruund ul' lilt, inl'"rlllaliun ,upp~icd in
IIar :l l: raph .. 97 and 'II' Ihl' app!kanl ,Iwllld (:t',n,hl' an.,
plan, ht, ha, I'ur ,uh·lin'n,in:.: an.' ul' lhe l'allal'II,' llrm idcd.
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[See Section AIO)

AS Sub-Licensing

UPDATE has no plan allhis stage 10 sub-license any pan of the Teletext
service.

The number of VBllines allocated to the Public Teletexl service is being
reduced 10 7.3 per channel rather than the 10 which are currenlly
available for public access Teletext on Channel 3 and the 11 VBI line~
currenlly available for public access Teletext on Channel 4.

This, and UPDATEs desire to minimise access times to Ihe vilwer,
means that UPDATE will nol have any sp;..~ capacity which could l>e
sub-licensed in lhis way.
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A9 Premises and equipment

Thl' applicant shoulo ,Iat,' the loution (or locations I from
whidl he lor an~ suh-licensee I would operate. includinl:
an~ premises tll he used for tht; provision ()f information to
different areas. fie shlluld also indicate any equipment
intended tll he used to facilitate the provisic1n of the service
in acmrdance with the requirement set IIUt in para~rajJhs
76- 79.
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Separate and independent computer systems will be responsible for the
transmission of the Teletext da... These systems will sto~ the Teletext
pages for a single transmission ~gion on hard disks, updated from the
Core system. The Core system win CO/ltrol and transfer the transmission
database via a data communications network t:> a!1 transmissionsystems.

A9 Premises and equipment

At the centre of tht~ UPDATE Tclctcxt service is a powerful Teletext
databasc management system which will be located at ITN's
headquarters at 200 Gray's IM Road. The database will comprise all
the Telelext pages used for transmission of the service along with a
much larger number of general storage pages and archived Teletext
material. In addition to Teletext display pages. the full databa.o;e willcomprise:

Introduction

Data for maintaining the Teletext page database.

Data for statistical reporting and system monitoring.

A subsidiary database for advertising pJge input, administration
and billing.

A subsidiary database for archive purposes.

The DEC operating system (VAXlVMS) with DECNET
communications software, and the Softel Systems Teletext
management applications software - HS90.

This system will maintain and manage the complete national and
regional database for the Teletext service. The effectiveness of the CO~
system will benefit from a '(llltract with ITN which will pr,wide
UPDATE with immediate and round the c:lock access 10 the technical
infrastructure which currently maintains ITN's studio and all other
technical facilities at 200 GrKy's Inn Road including the Basys

(Sce Ictrer allbe end of newsroom computer system and all plant and equipment currently
Section 01 associated with the TIN Oracle News Service.

(Sce Map A9 (i)'
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The transmission systems will be installed at various locations in order
to serve the relevant regional Broadcast transmitter group, as established
by Nabonal Transcommunications Limited. NTI. and UPDATE have
identified 27 Teletext Injection Points (TIPS), which is the minimum
required to achieve fun coverage to 24 Teletext regions using the NTI.
UK broadcast transmiuer network. To achieve this in the most secure
and cost-effective way, UPDATE ha! made provisional arr2J1geml.'nts
with the National Transcommunicalions Lld who are willing 10 accept

Lhc necessary equipment on their premises.
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(Sec Figure A9 (ii))

-Int: Tdcl~xl IfiUl.\mission syslcm will OUIPUI Ihe Tclelcxl service al its
associatcd NTI. Tclele_\t Injection Points (TIP). The data outpul from
these systcms will conform to WST/CCIR Teletext System B
specification. TeleteJlt transmission systems will normally output
TcleteJlt data for !loth Channel) and Channel 4 IlroadcaslS.

The standard Teletext transmission system will connect to the core
system via the data communications network (OCN)

At Kendal TIP, a sub-system of standard transmission system will be
installed. It will he connected directly to one of the slandard regional
TelcteJlt transmission systems, which forms part of lhe same NTL
regional transmitter group.

Data for the transmission systems will be forward.:d from the core
system and held on the transmissions systems database. Data
distribution to the Teletexltransmission systems will he by a secure data
communications network, provided and managed by BT Global
Nelworks Services. This network will connc~t the core system at 200
Gray's Inn Road to 27 remote TcleteJlt transmission systems. It will
provide the inward link for many remote information providers, and will
receive status information back from the remote transmission systems.
The performance and supervision of this network will be monitol'ed by
UPDATE staff.

The full database for e<lCh editorial region will be maintained on the hard
disk of the con: system. A mirror image of each individual regional
database will be maintained on the relevant transmission system. This
database will be updated using the OCN

The communicati.->ns network throughput will enable editorial changes
to regional pages to appear on-air within a few seconds o( the changes
being made on the core system daUbase. Along with changes to the
Teletext page content, system wide commands (such as including or
excluding pages (or trans;l1ission) will be sent to the regional Teletext
systems via the OCN.

Software and operational procedurea wiG enable control and SUpervision
of all as~ts of the transmitted Teletext data. The UPDATE IeChnicaI
staff will maintain control over af! aspects of the technical perfonnance
throughout the period of transmission of the service.

A comprehensive archiVing system will maintain a back-up of all
Teletext pages transmitted in e<lCh TeleteJlt region, for at least 90 days, as
required by the Teletext Licence.

UPDATE will employ two Teletext engineering spedalislS. The Chief
Engineer was Oracle's first head of engineering. A detailed pa"Ofile can
be found in AS. The support engineer, who will be recruited once the
Licence award is made, wiIJ be an electronics or computer engineer,
with at least 5 years eJlperience in technical support (or broadcast
Telcrext systems or in a ~Iated industry.
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All technical facilities occufied by UPDA TF. are backed up by
two automatic starting diese generators.

An advanced, non-destructive fue pn;vention system.

A9 3

Main power distribution bus systems to each technical area are
duplicated.

Critical software driven equipment is powered via a large
capacity battery-supported UPS system.

Cooling systems are distributed with reserve capacity able to
hold technical equipment area temperatures down in the event of
random plant failUl"eS.

Also, UPDATE has (\'achcd agreement with ITN Enginl.'(~ring to pruvide
24·hour, 7-day wl~ek 'first line' maintenance support for all UPDATE
equipmcnt klCilted at 200 Gray's Inn Road and adjacent premises used
by UPDATE. Under this agreement UPDATE will benefit from the
considerable engineering Cllpcnise that ITN provides for its c(,mplete
ncws broadcasting service. Should specific difficulties arise,
UPDATE's engineers will be able to call on additional surport from a
wide an;a of ellpcnisc available within the ITN engineering department

Premises

Central ayatam location

UPDATE's core computer and communications ...ystcms will be housed
in ITN's central computer rocm at 200 Gray's Inn Road, London,
WC 1. :t is intended that UPDATE's editor:at, sales and administrative
offices will be sited ia premises immediately adjaccntto ITN in order
that UPDATE can benefit from ITN's newsgalhering input, engineering
UPDATE on the ba.~is of arms length contracts).

Input terminals for the use of inf'lrmation suppliers to the UPDATE
service will also be housed at sec ure premises occupied by each of Lhor.e
suppliers and arc detailed below. In addition, onc UPDATE employee
and a single input terminal will be housed at the offices of S4C in
Cardiff.

The core system and other critical computers and communications
equipment will be loealed in the main technK:al areas of the 200 Gray's
Inn Road complex. PeriphenLs such u prinlerS, networked terminals
and Teletext monitoring equipment will be sited throughout this and the
adjacent building as appropriaae.

UPDATE will benefit from the high leYeI of fault tolerance built into the
building's servi~. including:

•

•

•

•

•

~--
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In addition, the ~ ... ntre hencfiL\ from c~"?nsive voi~c, data and video
communications links. It is a major c1~tronic gateway to the existing
Channel 3 and Channel 4 Television network, and is al~o a European
Broadcasting Union and inremalionaltelevision gateway.

Security

200 Gray's Inn Road will be staffed by security, tC(;hnical. operational
and editorial staff around the clock throughout the year. As expected
from a strategic news broadcaster, high profile and effective security is
maintained throughout the building at all times. This will ensure the
;'ltegrity and reliability of the service.

Heallb and safetx

It will be the policy of UPDATE to satisfy m,)ral and legal obligations
by providing and maintaining arrang('ll1c'nts for health, safety and
w('ifare of all staff whilst they arc at work as far as is reasonably
practicable. UPDATE will ensure that all employees are aware of their
own obligations to minimise the risk of injury or other hurt to
themselves, their colleagues or visitors to UPDATE premises,

Strict compliance with the Health and Safety at Work Act 1974, the
Electricity at Work Regulations 1989 and other relevant legislation will
be the primary responsibility of the Chief Engineer.

E~itorial. sales and adminislrative of{m

UPDATEs headquarters will be located in SC(;ure. modern premisr..s in
close proximity adjacent 10 ITN's purpose-built national television news
studio complex. 1be national news. advertising. and magazine service
will be managed and input from these premises. The UPDATE
editorial. production. administration and lC(;hnkal departments will
occupy a total area of approximately 10.000 sq Ct

A number of office premises close to 200 Gray's Inn Road available at
the rent and rates indicated in our fmancial model have been identified.
Sufficient or those premises meet UPDATEs strict criteria for security.
health and safety. environmental control. e)C(;\rical and telecommun­
ications infrastructure.

The technical requirements for these premises are similar to those ior
any modern. computerised office. and therefore no more demanding in
terms of general construction or refurbishment ThLre are no technically
specialised or unusual broadcast requirements associated with these
premises. UPDATE is confident that the premises will be fully
operational by the the beginning of November 1992.
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Remote (eg. Regional) Teletext editing terminals. Tnese sources
would connect into the core system vii the DCN.

ITN election computer system (when appropnate).

Remote information provider systems (remote computer links).
either using dedicated communications links such as BT
Kilostream. or via the DeN.

Via keyboards connected 10 the ITN Basys newsroom comruter
system, with a high speed data link between both systems.

Teletext editing terminals using an Ethemet local area network
(LAN).

•

•

•

•

•

All data input to the core system will be by a secure means that will
enable the identification and authorhation of any users. A separate.
additional security process will be required (or all access to the DeN.
This will involve the standard password protection and log-on
authorisation te.chniques employed and managed by BT. Allocation o(
User Identification Codes will be controlled by UPDATE personnel.

When UPDATE staff inp\;t via Basys terminals, there will be two levels
of security: Basys' own password and user ID system as well as the
password and user ID features of HS90 Teletext application software.

Teletext page data will be ir.put directly into the core system in one the
following ways:

Information provision and page creation

In all cases, except Fremont Point. NTL have duplicate electricity
supplies to the sites (Fremont Point has a single supply).

All NTL sites are designed. constructed and maintained to the high
standards necessary to provide the levels of security and reliability
required at main television transmitting stations. NTL take precautions
to prevent unauthorised entry or interference with the ~uipment. These
sites are all temperature controlled <,nd are suitable for the equipment
which UPDATE intends to locate and operate there.

These sites arc unmanncd main transmitting stations although some are
also used as NTI. engineering team-bases and may be occupied at
cenain times of the working day. Emley Moor and Black Hill are also
NTL Re)onal Operatiorts Centres. Black Hill is staffed 0800 hours to
2400 hours daily and Emley Moor is continuously manned.

UPDATE's Tclctext tran..,mission systems will be locatcd at 27 NTL
owncd and opt~ratcd sites. l1Iese sites are the TcklCxt Injc.:tion Points.
localCd within cxisting NTL broadcast statiorts.

Transmission system

[Sec letter at (he cnd or
SIXtion DJ
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Bemold information providors. premises and eQuipment.

All suppliers of editorial material will connect to the core system via the
.information providers system' located at 200 Gray's Inn Road.

Wherever procticable these suppliers will use BT's X25 PSS gateway to
UPDATE's OCN.

Whcr:e this is not possible, B~ will pr?vide di~t point to point data
circuits between the central 'mformatlon provIder's system' at 200
Gray's Inn Road and the suppliers' terminals or system at their site. All
information suppliers will be subject to the system access control
mechanisms as applied to all other UPDATE Teletext system users
(outlined earlier in this section).

UPDATE's Chief Engineer will ensure that all premises used to house
suppliers' equipment wili be secure and technically sound. The list of
such premises at this stage is as follows:

The Meteorological Office, Sulton House. London Road, Bracknell,
Berkshire.

Press Association, 85 Fleet Street, London EC4.

IPC Magazines, Kings Reach Tower, Stamford Street, London SE\.

WiUiam Hill, St JoOOs rentre, 31 Merlion Street, Leeds.

Automobile Association, Fanum House, The Broadway, Stanmore,
Middlesex.

Stock Exchange. Londf'n EC2.

Reed Business Publishing Ltd, Quadrant House, The Quadrant. Sulton,
Surrey.

British European Associated Publishers, Glenthorne House,
Hammersmith Grove, London W6.

Channel Television Ltd, Television Ccntre, La Pouquelaye. St Helier,
Jersey.

S4C. Pare Ty Glas, Uanishen, Cardiff

A9 6
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[See Figure A90ii)]

Purchase of equipment

Con system hardware

The complete core s)'stem will be supplied and commissioned at 200
Gray's Inn Road by Softel Systems Limited of Pangooume. This will
take place under close supervision by UPDATEs Chief Engineer. with
technical support from UPDATE and ITN engineering personnel.

The system will be ordered once UPDATE are informed that their
application for the Teletext Licence has been successful. The purchase
agreement will require Softel Systems Ltd to complete hardware
installation at 200 Gray's Inn Road before the end of August 1992.
Software installation, commissioning, and acceptance tcsting will be
completed before the commencement of the system testing and staff
trainin& period, which UPDATE has scheduled for the two months prior
to the commencement of transmission.

Core system software

The software supplied by Softel System will be based on the latest
version of their renowned HS90 Teletext applications software.

We believe that Sorrel System Ltd. are the world's leading supplier of
Teletext systems. The HS90 system was rust installed at Swiss Telcleltt
early in 1991. Other broadcasters using Softel's Teletext software
include Oracle. BBC Ceefax and Swedish Television.

The software will support over 40 Teletext editing terminals attached
directly to the database management system. Using DECNET
commullications software and an Ethernet LAN. the system willlinlc to
an almost infinite number of server or sub-systems.

The system will have integrated advertising input and billing software.
This software was initially written for Swiss Teletext, Europe's other
major commercially funded Teletext service.

HS90 software has sophisticated security and archiving features. It has
a powerful range of 'vstem management tools that will monitor and
control the overall pt.,;ormance of the whole service, including the
Teletext transmissions systems.

The main system hardware will be based around dual DEC VAX
40001200 computers. Either of these two machines will act as the
Database Manager System (DMS), in a master and "hot" stand-by
relationship.

A dual Ethemet LAN will provide the ;ink between these two (main and
standby) computers, as well as a number of sub-systems and 39 locally
sited Teletext editing terminals,
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Sub-systems

Remote information suppliers will be cOllnected to a separate dual
computer system. lailored to handle all RS232 type data inpul.

These sub-systems would also handle protocol conversion and reformat
the data stream into the appropriate Teletext display format. prior to
passing to the DMS via the Ethemet LAN.

Dual PC server systcms will form part of the core system via the
Ethemt! LAN. These servers will provide the interface between PC
editing terminals. PC sub-s}'stems and the DMS.

An Ethemet to an X25-Packet SwitchSlIeam Service (PSS) interface
(DEMSB) will form part of the core-system. This sub-system will
provide a 48K baud gateway to the GNS data comm'lnications network.

Editing terminals

The standard Teletext editing tcrminal will be a Softel Systems' Elite
Teletext Terminal. Approx;:nately 37 of these terminals will be
networked into the DMS. Additional alternative terminals such as Pes
with Teletext editing software. and specialist Teletext graphics
workstations may be connected directly to the DMS via the Ethemet
LAN. or remotely COMected using the data communiC4ltions networit.

The allocation and type of terminals at UPDATE's editorial and
production offices is as follows:

News and regional operation: 20 Softel Systems Elite PC based Teletcxt
editing terminals. and 10 Basys standard editing terminals.

Features section: 10 Softel Systems Elite PC based Teletext editing
terminals.

Advenising Production: 7 $oftel Systems Elite Fe based Telcteltt editing
terminals.

Graphics: 2 Softcl Systcms. Elitc based. Teletext graphics work
stAtions.

UPDATE is also committed to exploring the possibility of using
'conventional' input terminals where appropriate to replace dedicated
Teletext editing terminals. In the first instance we believe this could be
achieved using a link between the core system and the main ITN Basys
newsroom computer. This would allow text input using standard Basys
editing terminals by UPDATE staff. Again. along with the Basys
system security, Data input from the Basys system will be further
restricted to specific pages and could even bt:: restricted to specilk areas
of the Telctext page.
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Teletext transmission system

llll~ Tekle,\t lfan.>mi~sion l()l1Iruter systems ",ri\ he supplied by Softcl
S/sterns Ltd,ille system hardware will lx' maintained by Digital
I Ajuipmcn: Company Ltd.

Data l'(lmITlllhil:ations equIpment wIll be supplit'd. installed and
rn:til1l.1irll:d hy British Tekl'"mmunirati')lJs Plc.

. .11Ilpment u!iCd tu :ntcrface the broadcast vidco signal with \;1<' ll'k'tcxt
signal (output from the Teleter.l transmission systems) ins!alled at NTL
"p.... ratt'd sites. will be >upplied. inslalled. owned and maintained hy
.-':Jl iona! Transrommunkations Ltd.

Th~ p.....cisc spccifkaiion w:1I be d.... pcndent 0n the individual
rl'qlli,emenls of the insl1l1ations. However c<lch indi. iduai site will
... ,lr'lply fully With current technical re1juirelJ1l'nlS arid codes of practicr.
J1C1 1allling lO thal installation.

SlIftware for the Teletext transmission system will also be supplied and
installed by Softel System Ltd, Softel havc considerable experience of
regional Teletext SystCClS. beginning with the original Oracle regional
system 1R 1983. Since then the software has been developed
considerably as other Trletcxt broadcasters demanded greater power,
flexibility and reliability from their regional systems.

As well as the Tele!Cxt application. the sys1cm software will also include
a DEC VMS operating system and C t£NET communications software.

felelexllransmissjoo system hardware

1

,
I

I I

I ~

Dual DEC Minovax • \'. liMb RAM lUld 209Mb hard disk storage.

Sllftel Sy·.tl'Jl1S Tek:text Generator.

Softcl Eb.lIl1HlL~ l'ck'lU' ,\Iann n ....coder and Video Changcovcr
Switch.

DEC VMS operating syst{'ms, with DECNET networking software.

Softcl Systems Ltd HS90 Teletext software.

nEC VT340 VDU terminal (console device).
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.,



,

ISe.: SC,'llIll1 III J

(Sec Icner a' the cnd
of Se.:tion DJ

[Sce letter at the end of
Section DJ

Ic1e1exllIa..~s.ion-.Sub:~.s1eITlhLlrQWare

Softd E!\.·C!IOOlCS LlJ Teklnt Alann On'"Jcr and Video Challgc"v.'r
SW;'ch,

Note: TIlis suh system is rlXluircd at Kendal TIP,

The distribution system

British Tclcnlmmunications?1c have been con!IaCll~d by UPDATE to
supply ~ cOlllplete Mar.aged Network using d.. ta communication:;
technology considered appropriate by them te. r'.lfil the terms of their
contract with UPDATE.

'Tne final network ll'VO!ogy is I,kely to he a hybrid S},stuP. based on X25
Packet SwitchStn,'<lm Service and some point-to-point Kilostrcam (or
similar) data circuits,

All modems, Kilostrcam NTIJ's and PSS data communications
equipment as specified and supplied by British Telecommunications Plc,
GNS division.

The main data communications network will be provided via an X25
Packet SwitchStream Service (PSS). Additional point-to-point data
circuits will also be provided by BT under the managed network
agreement, These will normally be in the form of either 9,6K baud
Kilostream link.~, or analoltuc private data 'keyline' circuits,

Interconnection between the BT X25 PAD and the Ethcmet LAN willl-e
!)y a DEC DEMSB X25 PSI Elhernet interface.

Interconnection Octwccn BT Kilostream NW's and the Ethernet LAN
will be a LAN "Spidcrbridge" device.

Dial-up connectiuns to the PSS will be by a variety of BT approved
modems, utilising dial-back technology, for improved security,

,
,

--, iJ
I ~

i I. I

Teletext data monitoring equipment

Teletext data monitoring will be carried out by UPDATE lcrhlllcal swff,
using it range of recognised high quality test equiprrcnl. This will
include a Rode and Schwartz Teletext Analyser (dc';cioped from the IBA
NEMESIS equipment), Softel ~Iectronics Ltd and VG Electronics Ltd
Teletel'" decoders and performance monitoring eqlliplIlcnl. This will
complt"ment the full range of broadcast television monitoring resources
available through the n'N engineering department at 200 Gray's Inn
Road. T1le range of Teletext test equipment will include:

A9 10
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Rhodl' And S.. hw,u'/ IclclCltt AnaljSl'r

Softel EI~tronics Ltu, Broadcast l..evrll Telcll'Jttl.k,oJl'rs I)PC SE 1052

Sofll.'1 EIe~tronil's Lld, hroadcast Level 2/3 1'1.'1"1'\1 denl<kr

DEC VAXstation System Managers W"rk,\lalion,

BT GNS 'INSIGHT Communications manager ,,'orLlation.

Sde4:tion of standard domestic Teklcltt television rccl'ivcrs from a range
of television manufactures.

PC system with on hoard Teletext dcx'OOcr card for automatic loggi1g of
otT-air (London Region) pages.

Halcyon f)atascope.

As part of the Teletext transmission system installatio,l, monitoring
("qulpment at the TIPs will detect any loss or corruption of the Teletext
siglial before insertion onto the broadcast video signal. 1llesc units wiU
automatkally switch over to the back-up Teletext tran~mis,ion system ill
the event of a fault being detected.

The Teletext transmission system will also be routinely interrogated by
the core system over the data communications network and a status
report returned to the core system. The data fed back from the remote
system can be used to alert the engineering team at UPDATE to any
problem with the system.

NU.. will monitor and report on the off-air performance of the Teletext
transmission around the UK via its network of Regional Operations
Centres (ROC·s). which are linked. by telemetry. to iis sophisticated
performance monitorin. AME system.

In addition, a range of domeslil.· Teletext tele\'ision receivers wiu be on
permanent display in UPDATE., premises, fed from an off-air signal
received from the London (Crystal Palace) transmitter.

Equipment replacement policy

1

~l _

UPDATE's policy will be based on the principle that Tdetext system
hardware will remain operationa!ly effectIve for a minimum of 10 years
and so we do not anticipate that it will need to be replaced during t1.at
period. UPDATE intends to purchase this equipment from a
manufacturer whose products are de.~igned to cperate effectively fOI at
least 10 years. All this equipment will be maintained on a full repair or
....:placcmenl agrcement with the manufacture.

!\dded to this, we believe that the system as ~i'ecified hy UPDA.TE is
sufficiently flexible that it will not be rend "cd obsolete during the 10
year period. However UPDATE's Chief Engineer will be c')nstantly
alert for developments in technology which might benefit !he service,
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Any c"n,'l'<.jul'nt costs associalCd with the cJ\pansion or enhanu:ment of
the system will ~ funded frum additional revenue direl:t1y gencrated by
that cxpansion or l'nhancement, or from a reductiof1 in o!""-TJting COSL\,

There fon: , UI'IJAT£ will depreciate th.: Tdetext s>,' 'Ill hardware over
I() ye.trs,

Interface standards

Teletext transmission systems

Output from all T('klc'~l tr.m"nission systems will comply fully with
'Ielct"",t spedfil,l'" ,ddincd in the following published documents:

CCIR TelclCJ\t Systcm H In,,: l'lllTcntly available)

World Systcm TclctC'\t Tt'chnical Spceificatilln (Ia<'\ rL'\'ision October
1991)

Broadcast TelelCxt Specification (September 1976), puhltshcd jointly by
the BBC, IBA and BREM>\.

Video signallcvels and timing will comply with !he:

Specifications of Television Standards for 625-Line System I
Transmission in the United Kingdom, (Current version publisheJ by the
DTI Radio Regulatory Division, 1984,)

Broadca~t video 81gnal
insertion equipment

All l4uipment used for the purpose of interconnecting to NIL broadcast
video S~ls"ms will be sUI'''lied by N11.. and will conform to the
requirelT"_ ; of u1eir specification for interface standards,

-~

I 1
I, I

Data distiibution system

All equipment use:) ~or \he purpo~s of interconnection to British
Telecommunication., Pk's dala and telecommunications system will be
suppliCl' ,. y Brilish Tclr.communications Plc and will conform to the
reqUlfer ,Le; of th{ ir specification for interface standards,
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Performance and maintenance

Core system

UPDATE's en~inecrs will be responsible for monitoring the
performance of the whole Teletelll engineering and communications
sysrem, and for ensuring that the sysrem is properly maintained at all
times.

Agn'~ment has been rcached with ITN's Enginl'~ring Department to
provide 24 hour on-..ire engineering support for first-line maintenance.
During periods wl,en UPDATE's engint:Crs arc not on-site, ITN
Engiw.:cring will act as the fi131 point of contact when faults are reponed
by UPDA TE operators.

Tednical support for all information providers, both local and remore,
will be provided by the UPDATE technical dcrartment and ITN
Engineering throughout all hours of the service operation. At all times
there will be an appropriately trained and slolled technical person on-sire
who can re..pond to any system wide problem. In particular. ltX:hnical
support staff will be adept at routinely liaising with similar personnel
from Nll., BT,ITC and information provider sites.

The sysrem hardware will be maintained by the manufacturer, Digital
Equipment Company Ltd (DEC). This will be on a full DEC se,vice
contract, which will prov;de 24 hour sevcn-day week mainrenance covet
Wilh a minimum four-hour on-site response from time of fault report.

HS90 system software will be maintained on a full maintenance contract
from Softel Systems Ltd. This will include installation of all DEe and
Softel Systems Ltd software maintenance relea:;es. upgrades. with on.
line diagn<'stic support from their computer centre in Pallgboume.

The dab communications network will be covered by a full support and
repair contract with British Telecommunications plc. This wiJJ include
continuous monitoring of the performance of the data networte. 24 hour.
seven-day week call-out to all points on the OCN.

In addition BT will supply UPDATE with an 'INSIGHT'
co,llmunications manager's terminal. This will allow UPDATE
engineering staff to monitor the performanee and activity on the OCN.

Beside the high level of network security and reliability offered by BT
GNS, a secure dial up link will be provided to each remote Teletext
transmission sysrem. Access to the transmission systems using this
option would be either through Ll.~ core system, or directl}' using
suitable terminals. This option will be provided as part of the
emergency procedures facilities. and would provide page editing of the
n.-gional datah~ as well as the full range of sy,tem commands.
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Transmission systems

From the u)[e system OlJllagement",ftware, feedback of the
performance and slalus of the Tektell.t tf.Jli\mission systems will be
provided conlinuously 10 IhL: UPDATE: te~hnical staff. Wllh the aid of
powerful software diagnostic 100ls provided with the IlS90 system,
engineers will usually spot a system fault within minutes of it
developing on the remote syslCm.

On many lX'casions aClions can be inilil'ted dire{:tly via the system
manager's terminal on the core system which will rectify the problem.
On some occasions checks would need to be made on the perfonnance
and slatus of the dala communications network lir.k. This would first be
initiated using the BT supplied monitoring terminal. If a fault .... as
suspected with the DeN. this would be quickly communicated 10 BT
and both UPDATE and BT personnel would cooperate 10 reclify lhe
problem.

As part of UPDATE's agreement with NTL. moniloring of Ihe
performance and status of the broadl:ast TelelCll.t signal will also be
undertaken by National Transcommunications Ltd personnel ..I their
Regional Operalions Centres, strategically positioned throughout the
hroadcast nelwork. If a fault is detected they will liaise with UPDATE
engineering slaff 10 eliminate the problem.

As part of the agreement, N11.. wiu provide first-line fault diagno.<is and
repair to UPDATE equipment located on NTL premises. W.~re

appropriate, they will maintain spare field replaceable units, which
would be swapped with a faulty unil The faulty unit would then be
relurned to either the manufacturer or UPDATE for rt'pi\ir and
replacement. National Transcommunications Ltd personlt~1 will
undertake first-line diagnostics. fault isolation and. where appropriate.
remedial repair. This will be carried out under remote supervision and
teehnical support from UPDATE engineering staff.

'i a

. ~
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I
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N11.. staff will initiate tile necessary emergency procedures in order to
maintain the transmission oi the service. Depending on the nature of the
problem this may involve re-setting a switch. a function, a system, or it
may involve isolating a faulty unit and replacing it with a spare.
Occasionally it would involve N11.. initiating a fault call to either BT or
DEC Field ServiQ:, and supervising DEC or BT personnel whilst they
carry out the repairs.

Digital Equipmen r Company Ltd. computers and peripheral equipment
will be maintained by DEC Field Service. This will be on a full DEC
Service contract. which will provide 24 hour seven ·day week
maintenanl:e cover with a minimum four- t""lr on-site response from the
time a fault is fltM reported.

Data distribution system

The dala communications L:<juipmcnt wil1 be l:Over.:d 'Jy a full support
and repair contract with BT. This will include continuous monitoring of
the performance of the dala network. 24 hours, seven days a wrek.
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Mature, proven arplications softwa.re -BS90.

24·hour engineerinr suppon 'or all NTI. sites.

Dual redundant hardware for all critical applications.

A highly re~ilient data communications network. provided and
managed by BT GNS over 24 hours a day. seven Gays a week.

Proven monitoring .,ystems for all critical elements involved
with le£hnical provision.

24 hour engineering suppon on-site at UPDA Tt.~s London
Centre.

Computer system hardware with a reput;,tion for high fault
tokrance.

~-------"'._-----IIIII""'.'.C~------9I~a__.. --t
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Dual 48K DEMSBs (X25IPSS Packet Swi1ehStream Servic~ Access
node) will be connected via altemati~/eci,,;uits to the PSS X25 gateway.
One 48K link to the PSS gateway will be adequate for the most
llemanding traffic. However. III second 9.6k link with with dual
addressing. separate PAD at the local ex:hange will be provided as a
backup_ This 2nd link to the X25 J:ateway win be further backed up via
a dial-back option using a PSTN circuit. Both fixed links can be used
together to share loading anJ ensure ag;:insi disruption to the data
Cl1mmunications netwvrk in the event of a data circuit, access node. or
exchange faiJur::.

UPDATE will havl~ procedures in place to handle all foreseeable
technical emergencies. Those procedures are as follows:

•

Core-system hardware

The Database management system will rlln on dual DEe Microvax
system with independent hard disk storale. The database will be
shadowed on the stand-by system. Failure of the master system will
automatically hand over control to the stand-by system which should be
..ble to continue pr()';essina input, and ccntrollinl output to the
transmission systems, without any noticeable interruption. The
information provider system will also be suPp'?ned by a live stand· by
system. Ail criti;al information providers WlU be either connecle(J to
both main and stand-by systems or by fast changcov~r switehing for the
incoming data stre3IJI.

•

•

•

Based on the expail'nce of the Chief Engincl'r. th·: UI'DA TE Teletext
system h;Ls ocl'n designed to provide the highest rcliahility afforded by
today's technology. The ~ey features cnginl'ercd to achicw lhis are:

•

•
•

System resilience



Data Communications Network

NTL Teletext Broadclst Transmitter Network

As described elsewhere in this document, UPDATE has the ability 10
access the remote transmis.sion systems, if necessary, without using the
X25 network.
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Transmission s~stem haldware

It sho:Jld be noted ~hat the UPiJATE lransmissioll systellls arc compk,te,
stand-alone, Tdetell.t systems and a~ such can continue to output the full
Teletext service in the unlikely event of a total loss of communications
with the core-system. Should a loss of communications occur, then
certain pages would no longer be considered up-to-date. Under these
circumstances the use of cither the PSS dial back-up facility, or direct
access from the core-systcm or by terminal would be instigated by
UPDATE technical staff.

Dual DEC Mil:rovax sysll'ms (one master and onc sland-~y) will he
installed <It each NTL TIP. These units" ill each separatdy wnneet to
the dala eOI.lmunkations network via a Illl'al X25 PAD. Both systems
datahases will be maintained fully up-to-date. A fa Cl It on onc
lransmission s}stem should not compromise the or.cration of the other.
A dial back option will also be available on onc lransmission system to
provide an alt.:rnative should the local X25 link fa;(, and to allow a
maintenance link to he estahlished remotely.

The Teletext signai output from these devices will route to the NTL
datahridges via an alarm monitoring changeover switch. This unit will
monitor certain Teletext data packets to check for ch..nging Teletext data.
If the unit dek'clS a failure then this will initiate a change-over from the
output of the master to the stand-by computer sys~m. The unit will also
alert NTI" staff via an a1:mn signal senlto the AME syw'm

The Packet SwitehStream &rvice X25 data communications network,
supplied and maintained u' 'cr a managed network agreement with BT
GNS, has an t'xLremely hIgh ruilience built into it (Details of HT GNS
equipment, the prem;ses, the network, and their policy on service
l'e$ilience is given in a confi~entiallelter).

National Transcommunjl-ation~ will provide the databridge cquipmentto
interface the Telctext signals Q.ltput from the UPDATE lransmission
systems to the broadcast televi:.it,r. signal. Details of the NTL premises
and llJeir pol icy (,n service resiliLOI1!'c is givcn in a contidentialletter.

[Sce Iefter at the end of
Sechon DJ

[Sce kllcr allhc cnd of
Section DJ
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A10 Access time
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Al0 Access time

UPDATE's policy

Access time. that is the time it takes a viewer to access the various pages
on Teletext. is a particularly emotive issue with current \'iewers of the
service. The research carried out for UPDATE demonstrated that
today's viewers increasingly expect ele.-:tronic equipment to respond at
the touch of a bullon and do not readily understand the technical
constraints under which Teletext currently labours.

The tenns and the calculation m·~thods used in UPDATE's policy on
aeeess time are defined below.

UPDATE's policy is to limit the number of pages in each of the six
li:lelCxt magvjnes and to allocate YBllines between these magazines in
such a way that the most rapid access is given to those areas of the
~<.:rvice whieh provide the most urgent infonnation.

Hence Magazine I, which carries News on 3. Travel, Weather and
Teleguide, has a perceived access time of 5.4 seconds at its basic
pagination and of 5.9 seconds at its maximum pagination. Magazine 4 ­
carrying News on 4, City and Business and basic 1V listings· can
claim access timr.s of 6.3 seconds (basic) and 8.5 seconds (maximum).
Magazine 5 - Spon and Ra:;ing • comes in with times of 6.1 seconds
(hasic) and 6.8 SlXonds (maximum).

The other maaazines are principally devoted to feature material but even
then return basic access tuna of 6.6 ICCOnds (Magazine 6), 6.7 seconds
(Magazine 2) and 7.7 seconds (Magazine 3).

The only occasion when perceived access time runs into double figures
is 10.0 seconds for Magazine 6 as a result of its pagination incre.asing
by .2~ per cent at weekends to allow for extended coverage of religious
acbVlbes.
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Method of Calculation

--

'The total numlx:r of pages transmilled during a maga7j"le cycle.

The number of VHI lines a1!ocalCd to a given magazine,

lbc transmission capacity of the Teletext .Lta <ignal.

The point in the magazine cycle when the page is requested by
the viewer.

The frc~uency of insenion of the sele~ted page within a
magazine cycle,

In practice, a page leqU~st will occur at varying intervals within the
magaljne cyde time, thus producing variable acce.ss times. For this
reason it has hccn found useful, throughout the industry, to dertne the
likely a"css time as an average value· 'perceived access time.' This
value is achieved by calculatir.g the maximum access (full cycle) time fo.
one in-sequence page and dividing it by two.

•

•

t\cTC'~' Time. that is the time Octwecn selecting a page at a receiver and
the lir,t cumplt'le rC'c'c'pti,'n of that page. is govemcd hy the folllJwing
fundamentals:

•

Transmission capacity using I Datalinc per field (and WST level
1.5) allows approximately 2 pages per second to be trammitted.

The number of VBI lines is a variable. For the purposes of the
Licence application. this will vary between I and 7.5 V811ines.

The frequency 01 Insertion of the selected page within a magazine
cycle is a variable. TIle majority of Teletext source pages are trdIlsmitted
'in-sequence', that is once wIthin any given magazine cr ~Ic and in
numbered order. When all the source pages for a magazine have been
transmitted, the cycle is repeated.

The total number 01 source pages is a variable. Pages can be
transmitted IDWIO than once within a mapzine cycle and eenain~
may not be repeated in every cycle. It lherefore fonows that when pages
are transmitted 'out-of-sequence' in this way, the access time for !JIat
magazjne will vary accordina to the frequency with which pap are
omitted from or repeated within any cycle. For the purposes of
calculating access time, pages that are included more than once in a
magazine cycle should be added to the total number of pages in that
magazine.

The point in the magazine cycle when a page 15 requested is
a random variable. A viewer may~ a page at the point in the
magazine cycle where the page has just transmitted. Assuming this
is an in-sequence page, the page would not be captured until a full cycle
of the magazine has elapsed (i.e. maxintum access time). Conversely, a
page which is requested immediately prior to its transmission would
re.sult in a near instantaneous capture of that page (i.e. minimum aco.~

time).

•

•
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IAbk...!U!Lill

NumbH of Page Maximum r.rcti ..d
VRI I.Inrs Throughput Aeeut • Are.u •

1 2 3D /5
2 4 /5 7.5
2.5 ~ /2 6
3 6 10 5
3.5 7 8.6 4.3
4 8 7.5 375
5 10 6 3
6 12 5 2.5

(. Examples or times ror 6O-page mag:ujne. all pages in sequence)

Out-af-sequence pagp.s

Pages can ~ transmitted more frequently than once in every complete
magazine cycle. These are sometimes referred to as "out-of-sequence"
pages. This is usually done for one of the following reasons:

To improve the access ti.•le for index pages;•
•

•

To introduce inte;leavc. advertisements for short duration
(typically 6 seconds) between multipages;

To define precisely reading rates of multi-page sets.

Index pages: UPDATE believes that the perceived access times
achieved in our model are adequate so that index ~ges do not need to be
inserted out of sequence. Further, UPDATE WlU not be dependent on
routin, viewers throup the system by the use of multi-layers of index
pages, BS has been the tradition for past TeJelp,xt services operator&.

Interleaved Advertisinl pacea: UPDATE will not generaUy use
intrusive, short duration interleave advcrtUement pages. This type of
page has met with universal viewer hostility since its introdUCtion by
o.acle. Independent market research has Abo confumed this.

Reading times for mUlti-page sets: to allow sufficient reading
time for an individual page ID a multi-page sequence, it ls often
necessary to re-transmit the contents of the page for a numbu of cyclt'~
before replacing it with the contents of the following page in the mul!l­
page sel

Extensive use of out-of-sequence pages produces certain undesirable
effects for the viewer. The normal "rolling" page numbers that appear in
th~ Teletext page header row, when a page is requested by a VIewer,
become erratic. These numbers will periodically appear to ''freeze" and
then .skip certain page numbers of UlC magvjnc ~uence. This is often
interpreted by the viewer as an increase in access hme, or that the page
selected is missin~ from the service.
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AnPlher unde$iraole side effect a"slxiated with eJltensive use of out-of­
<;Cljuence pages occurs with the reading time availaolc fur pages within
multi-page sets. A complex algorithm is necessary to enable the
computer system to interrupt the "natural" seljuence of page
lransmission in order 10 insert an out-of-sequence page at a specific time
in the magazine cycle. As a resull. the precise time interval between
multi-pages ,'annot be guaranteed, 'This can resull in varying reading
times between pages in multi-page sets, which will disturb the rhythm
of page turning w1thin a multi-page ~l.

UPDATE is confident that it can achieve satisfactory reading times for
multi-pages by careful selection of mulliples of the normal cycle rimes.
This would be heavily influenced by the nature of the editorial content:
so a page with a 9O-word story on it, for cJlampic. might require a treble
cycle, while a page with statistical information might require only a
double or single cycle.

Thciefon:. UPDATE's poli;;y will he wherever possihk to transmit
pages in-SCQucn~. once in every magazine cycle.

UPDATE's approach
to access time
The market research undertaken for UPDATE confirms that the
perceived delay in being able to call pages up is a significant deterrent to
viewing Teletext

As a result, UPDATE has developed a service specification which is
designed to maintain, and in many cases enhance. the level of service
provided. A key to this is our intention to utilise only around 40% of
the main pages available for transmission. 'The mAXtmWD theoretical
number of pages available for conventional Teletext receivers is 1200
(with six magazines per channel). However. UPDATEs specification
is for a naaximum of 453 pa~es, using three magazines per channel.

Five magazines have a minimum access time of less than seven seconds
and no magazine has a perceived access time in excess of ten seconds.

Were Teletext technology to develop significantly in the future. or if it
became possible for the vast majority of viewers to view Teletext on
enhanced television sets {for example, sets equipped with Fastext ), then
UPDATE will review the page provision.

However, it is not safe to assume th.,! such developments will occur
during the course of the licence peri:v. and accordingly UPDATE has
not buil: such an eventuality into its forecasts.
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Differential access times
Inherent in ,mr approach is an assumption that different people will view
different strands of our service for different reasons. It follows
thcldore. that within perceived access time limits which are acceptable
for the system as a whole. there will be a requirement to make some
art'..llS of the system faster than othen.

Perceived access time can be detennined through a change in the number
of pages ill anyone magazine and/or the number of VBI lines allocated
to each m:i;;aljne. It has already been stated that no magazine should
have a perceived access time in excess of ten seconds but, wiihin this. a
particular viewin~ audience may expect a limit considerably Ir ~er than
this. We have bUilt this into our system specification:

'l
I
I

I
i ~
I I

,

i ~

lab!. A10 (Ill)

S'''Dd MD" PD'" VIII P.rcelv.d
~

No. Min. Mu l.In .. Accrsl Tlm.
Min. Mu.

Newslltlv.U 76 83 3.S ~.4 ~.9

Welllherrr· IeSuid.

HolidayaIDaily 2 S4 76 2 6.7 9.S

M1Sw-

Hame A. family 3 62 70 2 7.7 8.7

N.... A. Cityl 4 63 8S 2.S 6.3 8~

lloloSuicle

RDcibSA.Sport 5 74 82 3 6.t 6.'

ArtsIR·IiSioDl 6 J3 80 2 6.6 to.O

EdIlCalioDIPannill•
......kJy .taaDZiDna

The lowest perceived acx:ess times have been deliberately reserved for
Mapzine I. where the popular news service is to be based. and (or
Magazine 5 .....here Spon and Racing appear: Our market research
shows that the audience is particularly averse to long access times for
these strands of infonnation.
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Dynamically Variable
Technology
UPDATE will further manage the allocation of YBllin('s on a day- by­
day basis. When exceptional circumstances prevail and u major news
story is breaking. it may be desirable to speed up access to the main
news magazines. UPDATE has specified that the ICChnical requirements
for the service should include the ability to allocate dynamically
betwccn magazines those YBllines licensed to Public Teletext Service.
This would allow both maximum editorial content and low access times
in certain parts of the system where circumstances dictate.

To compensate, UPDATE would need to reduce the number of pages
available in other parts of the system in order to maintain an acceptable
access time in all magazines at the same time. But during events of
major national Of international imp.:>rtance. this is an important extra
facility to serv~ the viewers. This re-allocation would. of course, be
achieved y,;thout allo"";ng the editorial content in any other strand to fall
hclow the lewl required by Licence conditions.

Fastext
We are fully aware of the opportunities that Fastext offers an increasing
number of Teletext viewers in terms of moving quickly round the

magazines.

It is our view that the Fastext "links" could be managed more efficiently
and imaginatively, than at present_ The Head of News and Regional
Affairs and the Head of Features wi1lliaise to achieve this.

The links need to be reviewed daily in order that the viewer's at:ention is
drawn to new editorial features and in order that errors do not creep into

the system.

The lines must encourage broader use of the services OD offer and be
thought out in a systematic and logical way. They must also be
dynamic. For ellample, a TV listings page could have a link to a news
~age with a st~ty about. TV personality· rather than just providing
links to other Iisunp.

Our policies as regards access time would not ch<:nge until the vast
majority of Teletext view~rs - at least 95% - had a Fastext facility on
their TV selS. which we project will nvt happen until the year 1999.
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Appendix A

Ma.rket research findings

Th is al'llL' ndi x is an uncdiled Lxlral: I from il1licpendenl researdl
l:l'lIIlIIissionL'd hy UPDATE inlO l:UITCnl aUiludes lowards TcleleXI and
r.:aclions tll UPDATEs planncd service. induding a sl:rics of mock-up
pages indil'aling new slyles of presentalions,

The n:sL'ardl W,LS l:ondul:ll:d during early Dcl:cmhcr IlllJ I,

A CIlPY Ill' IIlL' full rcporllan be ohlaincd frolll IkrcK Taylol aIITN,
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QBJECTIVES

To make qualitative assessment of the fcllowing:

1. Current usage of, and attitude towards, the existing
Teletext services from the BBC's Ceefax, and the ITV's
Oracle.

2a Assess reaction to a series of proposed improvements
and new features of a revised I1V Teletext Service,
thereby establ ishing the extent of competitive
advantage that these initiatives will offer against
both the cu<rent Oracle Service, and the BBC's Ceefax.

2b Probe speci fic features for UPDATE.

3. Gi'lin initial guidance oS to the name that the revised
services ought to carry.
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North

South

South

BCl

BCl

C1C 2Vie"ir,g before 5 45pm

--- --------- ---
Vie~ing after 5 45pm

Viewlfig afLer 5 4Spm
---------_... ------ ------

----------~--- ---------
55. Vi (wing befure 5 45pm c2D North

16-24 Half viewing before 5 45pm C1C2 North

25-)4 Viewing afLer 5 45pm BCl North
-~-_.._-- --------

35-44 Viewing after 5 45pm C2D South

----
45_ Viewing after 5 45pm AF SJuth

35-5C

25-34

COMPOSITION

AGED 16-24

All Teletext use'-s
All used their Teletext facility within last two or
three days
Half in each group used Oracl~ regularly
Half in E 'h group used Ceeiax regularly

•

•
•

The quota requi .. pd all r,-,sp'-'l1dent~; to be:

SAMPLB

~.. WOMEN

2. WCMEN

3. WC;~EN

-_..- --
4. WOMEN

5. MEN

---
6. HEN

------
7. MEN

8. MEN
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SBCTION I THB C:>NTBXT; CURRBNT ATTITUDU
AND BEHAVIOUR TOWARD TBLBTBXT



A. CSAGE EAT.I.lJillLQ.f~el.e.1-..:.'xt AND PERCEf':ll~-O.E
ITS ROLE

M I just watch whichevEr (ne I'm tuned into
viewing'

1

From the discussions, it was evident that the
majority of the sample, with a few exceptions
amongst older women, were very fluent in their
use of Teletext, although somewhat hidebound in
the patterns for doing so. The majority of the
sample tended to have relatively limited use of
either service'S range, confirming the overall

A first recolunendation arising out of this
research is tha~, in view of the inevitable
'shock' of change of format from Oracle to
UPDATE, a key objective ')f the launch
advertising campaign shoulj be to get across the
page numbers so that the target audience can use
UPDATE immediately. This means developing a
habit as rapidly as possible to replicate their
current Oracle tuning, so that the initial
changeover is as effortless as possible,
beginning to ingrain and reinforce hab5t from
the first day of operation. Otherwise there is
a risk of some Channels 3 and 4 users turning to
the temporarily more fam; liar Ceefax. Given
that UPDATE offers considerable inherent
differences (see below) to current Teletext, it
is extra-vitally irr.portant to minimise the
trauma of this change.

2 ( i )

(ii) However, it is important to note that amongst
the core target group for UPDATE, the tendency
to remember the most-used numbct"s on either
service (News, Sport and TV Guidel did ensure
more deliberate choice thereafter (i.e.,
switching over t~ Lhat preference even if tuned
into the other side) .

this was the most frequent claim for a passive,
not active, reason for choice between Oracle and
Ceefax. Preference developed very much as a
fU.lction of user-:amiliarity with either
serVice.

l(i) Be'Hing in mind the quota sample for recruitment
weighted up Oracle users, neverthelp.ss almost
all the sa~ple were familiar with both services
in terms of style and content. The principal
trigger for choice and heavier usage was all~0st
invariably the correlation with the most-viewed
television channel -

SEr:TlON I THE CONTEXTjCURRSNT ATTITUpES
ANP BEHAVIOUR TOWARDS TELETEXT

•
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data reporled in the Oracle Audience Research
Survey. Therp seemed to be very little
exploration of the full Index and available
secticJns beyond the very heavilr'-used ones of
the News, Weather, TV Guide and Sport, in
particular.

'.

1

l
r

(ii) a. Men were far more likely to roam through the
Index or the pages, and a few used Teletext as
an alternative sourcp of entertainment -

MWhen I'm bored wi th the programme 1'11 f 1 i ck
over and see what's on ... '

'When the programme is over at night and I'm not
ready to go to bed, 1'11 .!Jave a look tllrough'

On these occasions, they would turn up little­
used or 'new' pages, but generally did so after
touching base with the News, Sport arid Weather
first.

b. Quite a few respondents claimed that their
children made wider use of Teletext than adults
in the household and most respondents
interviewed (again, with the exception of older
women) had a fairly comprehensive knowledge that
there was 'an awful lot on offer', particularly
attributed to Oracle.

Most of these respondents were fairly vague on
specifics beyond the most familiar or the most­
I ikely topics, often guessing at the
possibilities rather than claiming confident
knowledge.

(iiil a. This tunnel vision, and consequent fairly
limited field of usage, was part of the
reflexive behaviour in turning to well-know.}
numbers effortlessly. Many respondents lother
than the two youngest groups) were hesitant
about straying beyond the routes so familiar to
them and many women expressed a lack of
confidence -

MI nilght get lost somehow, and then not get back
to where I want to be'

b. This again indicates the need for any new
~ervice to shorten the familiarisation period as
much as possible and, particularly in the case
of UPDATE which intends to offer such diversity,
to enable and encourage viewing of that variety
so that the service can be properly appreciated,
and secure its loyalists rapidly.

i
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3 ( i )

(ii) a.

Not least, the VH:wer's pattern of usage
requires tile easy aSSImilation of the most-used
information source pages, thereafter to be
followed by browsing through the less-used
'entertainment' or maguzine-type subjects.

Firstly, respondents had a very restricted view
of the Teletext role and positioned it a~ an
alternativE: news service, albeit extending
beyond current affairs. But the invariable
analogy with a newspaper from all sectors of the
sample (and - note - not a lOCdl newspaper)
indicated this tunnel vision. For almost all
respondents, e'/en younger people, Teletext was a
convenient alternative to that press medium and
approached as a quick, in-home information
service, There was evidence in the pattern fer
relying on Teletext '",hen newspapers were not
available, most of all in the early morning and
evenings -

-As soon as I'm dressed, I catch the main news,
weather and travel'

W3efore my husband gets home with the Standard
and at weekends ... We don't take a paper then-

The majority view that Teletext was intended to
be -

-An up-to-date newspaper'

'I switch it on as soon as I get in, just to
catch up on the headlines and see what's on that
night'

'You get so much information at the touch of a
button ...you can get information straight away'

-It's like a newspaper, but on the spot-

Indeed, the current Oracle advertising campaign
and playback of the benefit for 'The Ultimate
Newspaper', (best recalled at a spontaneous
level by younger users) has reinforced this
narrow view of the alternative newspaper.

r
I
I
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b. Therefore, a further recommendation must be for
UPDATE's advertising communicat ion to broaden
consumer understanding and definition ef
'information' in the medium. There is a high
level of awareness and appreciation from the
audience, as a whole, that Teletext offers much
broader scope than they participate in.



But thls awareness IS latent, culled fro:n
reading of the Index only, as well as the
conslraintD of usage of the service often In a
hlJt~ry (first Lhing in the morning, during
commercial breaks, simply between programme
changes). Overlaid on the endemic feelings of
inadequacy and lack of conLrol over technology
(which respondents aged 35 and over feel
especially) and exacerbated by perceptions of
long <:.ccess time, this attitude combines to
Inhibit and restrict full use of either Teletext
service. Given the UPDATE proposals for
bringing great variety of style and content to
enrich the service, it is crucial that both
these recommendations [2(iii) hand 3(ii) b] are
considered important as communication strategy
objectives.

C. However, it is worth reporting that quite a
number of respondents, notably older people and
women over 35, shy away from considering more
adventurous use of the services -

MThere'S getting to be so much on thd~ it's a
bit of a nightmare'

This sense of overload pressured the less­
confid~nt, less-spatially able respondents. But
this too, could he addressed by easing them into
the new service with a guide to frequent pages
so that they gained confiden~e and looked on
UPDATE as simple to Ul; e, taking them forward
into forming a habit and preference easily.

1

•

4 I 1) a.

b.

It is interesting that the Ceefax preferrers in
the sample justif ip.d that preference almost
exclusively by their perceptions of the
advantage of Ceefax focusing on a narrower
sphere of far more discreet information-related
pages. This rested on an ingrained perception
of the BBC as the most authoritative and
experienced source, thus feeling far more
confident in using this service far more, both
in terms of their own management and
reliability. Or3cle users drew on the potential
variety and liveliness for Oracle (also an
extant characteristic perceived fa!" ITV),
although they had made relatively little use of
this and watched much the same fairly narrow
ranqe of pages as Ceefax users.

Regular Ceefax users showed some awareness that
Oracle did offer more -



5(t)

M .. 1 do obviously go to Oracle on the odd
oeeas i on - it's velY useful for hol i days abroad,
and sometimes as a matte:: of interest watch the
chenper holidays abroad and family things; it's
just srunething to watch as you may watch another
pro~"amme'

Thi~ suggests that increasing awareness of the
range and variety of the service, smoothing the
way for turning to pages as rapidly as possible.
can generate the appreciation of discriminating
users and pull in new viewers.

c. These respondents were predisposed towards
widening their perception and usage of
television in the near future -

MW.ith cable and satellite coming ln fast, I
think we will be quite different types of
viewers by the end of the century . .. '

Older respondents implied ant icipat ion of
greater flexibility and adeptness -

'We'll come to grips with much more - we'll
expect more'

Younger respondents were already seeking a far
wider programme ambit and were far more
entertainment-oriented than their seniors -

'It's all leisure electronics - you're used to
expectlng it all to come from the box'

That mearlS '·PDATE' s stimulating format and style
must be timely (even if initial responses and
reactions were apparently resistant and critical
- see below). What could be superficially read
as a risk, would probably come t~ be regarded as
innovative (later confirmed by the panels'
overview ar,~ tinal imagery of the UPDATE
proposals) .

Younger, or more frequent, Oracle viewers were
already moving towards such receptivity and
wider usage. While the general pattern for th~

samples' use of either service was comparatively
narrow (as described above), younger users more
often looked at pages for job recruitment, soap
opera synopses, horoscopes, quizzes. (Of
course, the next generation of viewers presently
under 12 years of age are using Teletext very
'naturally' already seeking many more pages for
entertainment as reported by parents in this
sample) As an aside, some women remarked that
Teletext was useful as an aid to helping young
children read earlier and better, not simply for
some frivolous role as an 'electronic nanny'!

1
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6 a, The only other section used heavily beyond those
reported above and which were posit ion as an
adjunct to the News broadcasts, were the Holiday
Services. These were popular with almost all
respondents, and used as bridge between
information and entertainment in that only one
respondent in the sample had actually followed
through to phone and purchase 3 holiday. The
general view was -

*1 just look out of interest .. , *

*It's just enjoyable dreaming about going away*.

t

! -

r

b. A few men used the Property pages similarly, but
the use of this section and the holiday pages
appeared to be often justifie:d as part of
Teletext's pr imary role of information,

c, Wom~n were especially prone to mention that they
used Teletext ~ost heavily of all (*Leave it on
all day*) when there was an epic news story -

*1 must admit, if there'S been a disaster, I
keep tuned in as it goes on.,.*

Men admitted to the lure of -

*if something has grabbed me in the headlines, I
follow through with the story*

*It might be a Stock EXchange crash, d disaster
I use it mainly if my interest has been

stimulated by something else to keep with it*

7 (i) The res~ondent8' view of Teletext as an in-home
constant source of news and for 'keep up' with
especially gripping stories prompted frequent
use of the proposed new brand name. The word
update' most often jes'ribed the central raison

d" tre (j~ an~ Telete':t servi-:e. If was
rf'peal 2dly . (,it ed tmbidclen and e, 'ly on in each
sessi(n ~ every group -

*It's an l~date In ever/thir-g:

"It ;. e-cpt: yo' 11/: -';0 :ate in eV0:)' way - fa.' ITk)re
t 'Jan a n ?WSVdj.'( r can"

*I'm a news junkie - I just like vpdatfJs a.; 1 tile
ti'l1G*

1
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This soon confirmed at the crllclal spontaneous
level, that the choice of name is very apt, will
be easily picked up and remembered. Yet the new
service may b~nefit from explicitly
communicating it is offering much more then up­
to-date-ness not least tbe depth of its
reportage in view of current percept ives of
Oracle/Ceefax -

'Yes, it updates you, but it's still only
headlines basically so if you want to know more
or carry on from what you've heard on the car
radio, you do.:'t get much further'

, It's very much on the spot, cant inually
updating, but I'd like fuller information on
tape as well'.

(ii) It has to be cautioned that although this may
ha'Je been a popular wish, it probably would
presently be used only be a minority, SInce the
pattern of behaviour is to use Teletext
sllperficially to 'grab' the headlines, not to
follow through into more text -

'I war.t it to be like a newspaper, not a book'

Respondents clearly experienced some tension in
feeling that Teletext is presently somewhat
unsatisfying and sensed a deeper role for it, as
a bona fide alternative channel rather than an
expedier.t substitute for newspapers. This
requires the new service simultaneously
educating the consumer while anticipating the
audience'S needs and expectations in the next
decade.

1
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8(ii)

In most groups, too, there was spontaneous
criticism that, given this central role, for
either service, as an alternative newspaper,
both current services were very remiss on local
information.

Southern respondents found this frustrating and
Northern viewers considered it not only
aggravating, but arrogant. Regional coverage
was perceived as a most obvious and necessary
role, yet one ...hich was missing. This is
reported fully below, but is obvious that a
weighted-up regional service would provide a
real benefit and be much appreciated.

Access time was an issue for all bllt very few in
the sample. Some respondents could acknowledge -

'We've been spoilt - we just want it all faster
and faster these days!'

I
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But the desire for easily-found, rapidly
assimilated information (as well as implicit
comparison with the fast switching between
conventional TV channels) made them very
impatient of the time taken to get to the right
page:.

Access was subj ect to other problems: the
mechanics of missing a page and having to wait
thro~ghout the carousel to reach the page again;
and not being able to turn back easily if a
mist3ke was n~de selecting a page in the first
placE:,

Memorising key page numbers was seen as the
ITl3jor solution.

Suggestions made by respondents included a pre­
programming facility for their most used
numbers, and for a re-ordering of sections so
that the most used ones were 'at the front" or
'in the lOOs',

l
I
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(v) Interestingly, almost all the sample perceived
Oracle as faster than Ceefax and this was often
cited as an important advantage and reason for
choice. But the ~ey plea was -

"For some degree of control b¥ us'

This summed up the sample's sense of ir;itation
and helplessness at the hands of their Teletext,
inhibiting more creative or prolonged use ~,f t'le
service.
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3 a. But the crucial evidence for a positive verdict
on its concept can be given in the sample's
projection of the imagery for UPDATE and in
anticipating that its users would be -

t
l•..

~--- - - ~-~-----------_......_--

A FiNAL OVERVIEW AND IMAGE
OF UPPATE

-

"Full of new ideas'

This was a verdict on both style and content,
notably the promise of a more journalistic
approach adding depth and interest to news and
information, ;: ~d a relevant 'enterLainment'
dimension to other sections.

"Far less boring"

Most respondents felt that the specimen pages of
the proposed UPDATE service did fulfil the
proposition expressed in the concept: 'Think of
the magazines and newspapers that you use most,
that you rely on, and that you enjoy, updated
eve~ minute of the day for you to tune to'

In anticipation that the vibrancy of the
experimental designs would be muted :i.e.,
colours would not clash nor be high contrast
although retain their lively brightness; that
fewer typeface3 would be used; that the most
important elements ....ould be highlighted and
coordinated for easy recognition and
assimilation; and extraneous de-::oration and
movement be eliminated), the sample agreed that
UPDATE would prov:l<j~ a Teletext service that
was-

'Innovative"

'More memorable"

'People who are :nterested in eve~thing'

b. Although its liveliness, variety and novelty
inevitably led to assumptions of a younger
audience, older respondents did not feel
alienated because they saw it offered a broad
church for content, had properly introduced a
new look to Teletext, and therefore demonstrated
that it sought to capture an audience defined by
its attitudes not its socio-demographics -

•

'A real mixture of types'

'For people who are young at heart·

'Includes eve~one and all their needs'

2
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c. Importantly, the re.,pondents who reacted to
picture F9 said the couple are _

'Not qyed-in-the-wool like Ceefax'

b. The four groups who did not review the picture
pack, articulated very similar descriptions and
contrasts.

i
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figure in picture .1U also
the spoken descriptions that

"People who will need every conceivable service'

Most reassuringly, three out of the four groups
using picture selection, unanimously selected
picture E2 as their per50~~ficatlon of the whole
UPDATE service (while the fourth group who
undertook this exercise shortlisted it and
placed it jointly with a more overt street­
fashionable young female). For these
respondents picture F9 expressed _

'Young peopletarting out in life who need
information a:._ still want to have fun'

'Fairly affluent people'

Other assessments were that UPDATE users would
be everyday people but interested in current
affairs and new styles and flexible in their
habits and attitudes _

...

'They're open to suggestion - young consumers of
today'

'Innovative'

The alternative
matched some of
UPDATE would be -

"Avant ga.rde'

'An advertiser'S dream - they've got some money
to spend, they want to know what's around'

even -

'A bit of a challenge'

so present ing -

Ora.cle was seen as sharing some aspects of this
imagery yet UPDATg was said to have progressed
still further.

d.
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Of course more conservar Ive rcSpOncif'llc sand
older C0e(ax loyalists (BBC prNagonists) found
this dimension somewhat -

"Unconventional·

lhey saw picture F9 as representing -

*The ;Jext generation·

1

l

However,
boldness,
the core
d~;sert ion

ultimately it was this sense of
of a degree of daring, which excited
target gt'oup and led to their final
that UPDATE seemed in the vanguard -

*Right for the '90's - we're moving into an era
of big changes·

In par ticular. UPDATE w<!s seen as rendering
Ceefax -

"Fuddy duddy·

In spite of the risk of its many innovations,
UPDA'fE was regarded as having contemporary
character and the potenti.al to break the
Teletext mould and to re-define the 'rules' by
being ahead of consumer expect~tions and needs
tv the right degree.

Full acceptance of the name was a key positive
in indicating UPDATE's strategy and carrying
with it the promise of a service that would be
reliable, go-ahead, and fast on its feet, in
touch wit~ its audIence's life and the w0rld,
equally ·",.ell.

1..:
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SECTION B

81 The distribution system
The applicant should pruvide a detailed description of the
proposed method of si~nal distribution to the transmitters.
tllgether with interfaces with the transmisslon equipment
which is invlIhed.
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(See Section A9]

B The technical plan

Introduction

In all decisions on UPDATEs technical plan for its service, the
effectiveness of delivering the signal to the viewer has been the over­
riding consideration. That is that the editorial COli tent of the UPDATE
service should be houscd and delivered to the viewer in an engineering
environment which ensures no departure from required technical
standards.

flexibility is a key ingredient to a technical plan that forms the basis of a
ten year service. UPDATE's plan enables total flexibility in data
distrihution and transmission. This will allow UPDATE rapid and cost­
effective expansion of the system. The plan will allow UPDATE to take
full advantage of any advances in technology whIch result in reduced
operating cost" or improved service to the viewer.

Although the relatively short time available between the award of the
Licence and the start of the new service has obliged us to identify
engineering solutions which are achievable in that time, we can
categorically state that there will he no compromise to the prescribed
engineering quality.

The UPDATE technical plan will be fully effective and be in place in
comfortable time for the launch dali:.

A full description of UPDATE's equipment and premises can be found in
Section A9. providing the foundation for the pllil\ hereby detailed.

B 1
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81 The distribution syslem

I t
i

Thl' methO<i of data distribution is a crucial factor in m~etin~ UPDATE's
objective. state'.! in the Introductiun te this secti('n.

The uncertainly surrounding the future provision of thl' distribution
networks for both Channel J and Channel 4 television has been an
imrartant consideration in our choice of a means of Teletext data
dis"tribution. We have sought security i,l knowing that we will have a
reliable distribution system thrcughout the period of the Licence.

UPDAT£ therefore decided. after considering fully all options. to
dist: ibute iLs signal from the central system to the tnnsmillers using a
conventional data communications network instead of via the Vertical
lllanking Ir,lerval lines of the current television sig.lal distribution
network. Therefore we do not at pres..:nt envisilge the need to distribute
our signal th ough the Channel 3 or Challllel4 companies' premises.

The advantages to UPDATE oC convention:.1 data communications
distriuution can be summarised as follows:

nce period (i.e.

•
•

•

•

•

•

Independence from broadcasters' network

Greater dat:\ efficiency resulting in long term savings in
distribution costs

Flel(ibility in choice and number of Teletext i'1je.:tion points
(TIPs) and Teletext regions

Choice of distribution supplier during the
Mercury Communications or Jl.JL or others)

Guai'.l/1tee of provision of distribution system within 3 months of
order

Ability to re-eontigure parts or all of the dala distribution network
rapidly

AhJli'.y w iniroduce additional or alternative information
providers rapidly

Greater CllnIJ ! and reliabilny

B 2
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[Sce Fig. BO)]

ISl'e t1g BOi)]

ISce Sl'CUon A9]

Data communications network
UPDATEs distribution network will be operated on our behalf by
British Telceommun;eations.

UPDATE and National Transcommunicatians Ltd. (N'"IT-) have identified
27 Teletext injection points (TIPS). Data distribution to these sites will
originate at the core-system site (Gray's Inn Road. London WCI). Data
will he distributed to the 27 NlL TIPS using conventional data
communications techniques.

A data communications network using a closed user grol.p on BTs X25
packet switch stream service will connect the core-system to 26 Teletext
transmis.~ion systems located at the nominated NTL TIPs. NlL wiu use
its established arrangements to broadcast and re-transmi! the Teletext
signal throughout the UK tenl'-strial broadcast television transmitter
network.

A variant from the X25 PSS network is found at the 27th TIP (this is
required because of C4's re-configuration of the vision network). At this
location data for the Teletext scrvke broadcast on the Channel 4
television signal m. will be dist:ibuted on a permanent data circuit
linking UPDATEs equipment at Kendal and the Caldbcck TIPS.
(Channel 3 data will be injected at Caldbeck.)

The Teletext transmission systems (described in A9) will receive data
from the core-system via the data communica,ions network. This data
will represent system commands to the transmi~sion system. and Teletext
page data used to maintain and update the regiofl.l1 Teletext database
held on the transmission system.

Transmission equipment
The Teletext transmission systems will generate and output a 625 line 50
Hz, baseband video signal (sync & black) at IV pop level. This signal
will include CCIR Teletext System B data occurring on 15 VBI lines.
The amplitude of the Teletext component of this video signal will
nominally he 462mY. The Teletext data output from the transmission
system. using CCIR Teletext System B on 15 VBI lines. will represent
the combined C3 and C4 service using 7 1/2 VBI lines for each service,
respectively.

The combined C3 and C4 Teletext data signal will he presented to NlL's
Teletext insertion equipment, where the databridge circuits will re-order
the VBI lines correctly for transmission and according to the
requirements set out in the ITC document "Rules of Operation for the use
of CCIR Teletext System B", draft 2, December 1991.

B 3
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NTL will he the supplier and owner of the Teletext insertion equipment.
They are also responsible for its precise design specifications, its
pcrfonnance and reliability. NTL will also be respon~ible for ensuring
that this equipment, and UPDATE equipment attached to it, will not
cause interference to any other part of the broadca.~t signal.

Wc understand that N1L have not yet fully specified the equipment but
they have indicated to us that the proposed teletext bridging inserter will
have the following characteristics:

r
I

I
I

•
•

•
•

Multiple data inputs

Data inputs will be presented as I v pk-pk composite video into
750.

Data prescnl;e will be mor:itored on each data input

Teletext will be presented on the composite video data inputs in
final tran£mission format carried in the vertical blanking interval
using CCIR Teletext System B.

• Ability to synchronise incoming data with incoming video
signals.

Final allocation of VBI line numbers used to output the combined
Channel 3 and Channel 4 Teletext data from the UPDATE Tek'lext
transmission system to the NTL Telete:o:t insertion equipment, will be
subject to any specific requirements of NTL. However, as a guide. we
would initially expect the following allocation:

VBI line numbers 7 to 13 inclusive. and 320 to 327 inclusive
allocated to the Channel 3 service.

VBlline numbers 14 to 21 inclusive, and 328 to 334 inclusive
allocated to the Channel 4 service.

Installation testing and commissioning
It is our intention to have in place by 'he end of March 1992. with all
suppliers and contractors, all necessary information and supply contracts
to enable them to cor.lmence the project. Immediately we are informed
by the ITC that UPDATE has been awarded the Public Service Teletext
Licence. then the orders for equipment and services will be place'~' and
the installation phase wm commence.

B 4
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Core-system

The core-system will bt: deliv\
1992. Hardware installation \' .

The Teletext system hardw.."
Systems Limited in conju,.,
supervision of UPDATE's C.
agreement with ITN Engineerin1;
and other peripheral equipmenL

" ., I h" .• ~'. Ltd. hy mid-AI:~ust

":Iy thercaflt'~.

• .' !crtalc.n hy Softel
:er;.lg. under !.he
: rE has reached

.' ,r terminals. LAN.

Software instal1ation and commissioning ",ill .;ommcnce immediately the
hardware installation is complete (usually ",.thin tW0 weeks).

TIle system installation would be .Jp(~rated. tested and monitored
continuously throughout Novemhsr and December 1992. This period
would be used for preparing t!,e d:llahase. training staff and general
system familiarisation. A~ cl result. the systcm am: its operators will
havc had two months ·":.ncs-on' with a compkte 'livc, running' system.
prior to thc first br~~Jcast of the new service.

Tr=lnsmission systems

Between June and October 1992. in parallel with thc core-system
installali0n programme. the Teletcxt transmission systems will be
delivcrcd to thc various NTL TIP sites.

Thc instal1ation will be performed by Softel Systems Personnel in
conjunction with NTL and British Telewmmunications plc personnel
where appropriate. At all times il'stallation work will be under the
supervision of UPDATE technical staff.

Sitc visits will be made to each rcgional instullation by UPDATE
cngineers to assess the progress and quality of the installation process.

It is intended that regional installation of alltcchnical facilities will be
complcted by the end of October 1992.

Whcn hardware installation at a region has~n completed. an inspection
and test routine will be undertaken on-site. This would involve
representatives of all parties directly involved witl} the project.
Following a satisfactory inspection. softwarc installation and
commissioning will commence on that system. This will involve

(See Fig B(i) for technical personnel from Softel Systems Ltd.. British Telecornm-
details of locations] unieations Plc. UPDATE and National Transcommunications Ltd.

NTL havc confirmed that they will be able to install the Teletext insertion
equipmcnt and complete al1 necessary work to insul1 and interconnect the
UPDATE transmission system equipment by November 1992. See

[Sec cnd of Section DJ letter attached to Section D.

Softel Systcms have confirmed thcy can complete installation and
commissioning of the complete Telctext system, including the 27 NTL

[Sec cnd of Se.:tion DJ TIP sites, by the Ist November 1992. Scc lctll~r attached to Section D.
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82 Technical standards
The applicant must specify the technical standards iniended
to be employed f"r transmitting the service by wireless
telegraphy and on the telecommunication links intended to
be used for distribution.
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Distribution from these 27 TIPs will be by NTL and will use either fixed
radio links or receptio'l of broadcast transmissions. The technical
standards employed will be those imposed on NTL under The Wireless
Telegraphy Act licenc'.: issued by the Department of Trade and Industry
Radiocommunications Agency to NTL for the transmission of
Broadcasting Servi-::es and for the operation of field microwave links.
There will be no modifications to the Teletext technical standard in this

distribution.

B 6

UPDATE will distribute the service from the core-system, located at 200
Gray's Inn Road London WCt. to 26 nominated TIPs via a wide area
data communications network using ccm X25 protocols. This
n..:twork will be provided by Oritish Telecommunications Plc, under a
,.Ianaged Network Agreement. The network will be supplied as a closed
user group on their GNS packet switchstream service. Sce letter attached
to Section D.

Distribution

In the .ase of the Kendal TIP, UPDATE will distribute the Teletext
service, Lransmitted as part of the Channel Four television signal. using a
dedicated data circuit link. between UPDATE's equipment located at
NTL's Caldbeck TIP and UPDATE's equipment located at NTL's Kendal
TIP. This data link will be provided by British Telecommunications Plc
using an analogue private data circuit (Keyline), type EPS21 or EP25.

UPDATE's Teletext system will have the potential to prepare and
transmit pages in WST level 2 format. UPDATE will be willing and
capable of transmitting higher levels of Teietext should the availability of
domestic receivers justify it, and the Lransmission ov.:rhcad does not
significantly degrade access time for the majority of its vkwers.

Notwithstanding any additional rcql<rements of the ITC or the CClR
Teletext System 0 specification (when nublished), UPDATE will
transmit the service using WST full level 'l~ features (als" known as
FLOF or Level 1.5).

UPDATE will Lransmit the service by wireless telegraphy using CClR
Teletext System O. UPDATE wi1\ comply with the ITC's requirements
as set out in "Rules of Operation for the Use of CCIR Teletext Syste;n
0" Draft 2 December 1991.

Transmi!l;sion

82 Technical standards

[Sec Appendix B1
and end of Sectin DJ



83 Conditional access
1111' apl)lil'ant shuuld ,t"h', in as lIIuch Jct"i1 as pu"ihlc.
arH Illans he has tu pr'" idc conditional al','CSS wn il'cs as
)la 1'1 "I the 'l'rdn' tu hc prl" idcd under the licence.
ll1l!t'lIIl'r with !l'l'h"inll ,pedfil'atinns whil'h an' ill\ohed.



•

,

B3 Conditional access

UPDATE has no plan at this stage to provide any conditional access
services.

B 7
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84 Sub-licensing
Taking an'ount of the resp"nse to All. the plan should
indllde. as far it' is known to the applicant. technical
details relating to the proposed suh-Iicensing of any pari of
the wHin to third parties including. where pos~ihle

(onfirmatit'lI that the I 'osed sub-licensee is aware of the
ohligations "hie'" wh, DC imposed upon the winning
appheant hy the .)uhlit, Teletext Seniee tit-encl'.

•



84 Sub-licensing

UPDATE has no plan at this stage to sub-license any part of the Telelext
service.

88
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Appendix to B
Distribution arrangements

UPDATE has an agreement with British Telecom's Global Network
Services (BT) as the distribution provider for the service. The purpose
of this section of the application is to outline the arrangements we have
agreed with BT.

BT ha,; had many years' experience in the broadcasting business and
have a full range of services which it offcrs broadcastcrs for thc
distribution of their signals throughout the United Kingdom.

auality of service
In choosing BT to provide the service we were conscious that they
should provide an excellent quality of service in the following areas:

..

•
•
•
•
•
•
•
•

24 hour per day staffing
Quick response to change
Automatic network upgrading
A managed service
System resilience
System availability
Network performance
Network security

Twenty-four hour staffing

BT will provide a skilled level of staffing in all areas of the United
Kingdom 24 hours per day together with access to specialised network
management centres as appropriate.

Quick response to change

BT will be able to respond immediately to any changing requirements of
the network such as the connection of a new information provider or the
introduction of a new editorial sub-region as change to long distance
pri vate data circuits is not required. The system is predicated on the
development of a number of local circuits to a Global Nctwork Service
(GNS) which facilitatcs casy and fast amendments to the system at a
fixed cost.

B 9
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Ind~d, GNS is a system owned and managed by BT in 20 countries
with access, via a gateway system, to 80 other countries' public data
networks. This will allow UPDATE both to send and receive
ill formation to lOO countries around the world on an infrastructure that is
already in place. This may be particularly useful, for instance in the
EBU Teletext page ~xehange system in which UPDATE intends to
participate.

Automatic network upgrade

DT's investment in new technology is significant and continuous. We
have therefore an undertaking from them that they will continually
review tile GNS system in tre light of technolcgical developments and
deliver the technology driven benefits quickly to all customers.

A managed network

UPDATE is conscious that using BT to manage the network allows
UPDATE to concentrate on the core elements of the service with the
confidence that the day-to-day operation of the network IS being
undertaken by a professional organisation whose own core business is
the management of communications networks.

System resilience

We are confident that BT can deliver assurances on system resilience
which cover the following elements:

Guaranteed installation dates; and,
Guaranteed repair times.

(These are covered in a letter, attached to Section D. details of which are
~Sl'C cnd of SlX1ion DJ outlined in the following paragraphs.)

Guaranteed installation dateg

Under the company's new service programme. BT guarantee to deliver a
dedicated connection within 30 working days of the agreement of the
!>pccification and exchange of contract

Guaranteed response times 10 faults

BT is committed to the prompt repair of failures in the system which are
as follows:

l
r
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Guaranteed response time:
Target repair time

Period of cover

B 10

4 clock hours
5 clock hours

24 hours per day
7 days per week
52 weeks per year
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System availability

The network will consist of dedicated access lines which run from
UPDATEs premises to the nearest HT packet switch exchange each of
which will he interconnected by multiple high specd links to at least two
others. This will offer UPDATE's data alternative routes to the
desunation.

'The average 24 hour availability of the kWl: network is 99.95% including
scheduled and unscheduled downtime. Furthermore. this percentage
rises to 99.99% during the hours of 0800 - 1800 hours Monday to
Saturday as scheduled downtime is performed in the off peak period.
HT has committed to inform us of all scheduled maintenance downtime
in advance.

The dedicated access lines from UPDATEs offices to the nearest GNS
access point will have an average 24 hour 365 day per year availability of
at least 99.6%. We will consider the options that are available to us to
improve on this figure by utilising the 'dial back-up' system which will
automatically rcstore a link which is unavailable for 60 seconds.

We are therefore confident that we can predict a minimum overall
network availability as high as 99.775% throughout the year.

Network performance

The average call set up and clear delays which we project over this
network is an average of 800 ms and 550 ms respectively (ms =
thousandth of a second).

The average packet transfer delay which we project for this network is an
average of 830 ms.

Network security

UPDATE is conscious of the requirement to maintain security of
information broadr;ast at all times. The specification we have agreed
with HT is therefore very precise. These precise details arc included in
an appendix to the HT letter attached, in Section D, entitled 'Global
Network Services: A Security Review'. and the main points noted
below.

Data integrity

Data integri!y is ensured within the system through the use of strong
error detection and correction systems which are built into the
transmission protocols.

Q.ata confidentiality

The network will operate in such a way that the data for each {:onnection
point is kept entirely confidential. with no possibility of 'eavesdropping'
or crossed lines.

B 11
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CQntrQl.Q.f access tQ the netwQrk

The network does provide effcctive access controls which prevent
unauthorised persons from gaininJ! access to the network in order to
make use of its communications facilities.

Pbysjcal security

The premises and equipment comprismg the network arc suitably
protccted from external unauthorised access and BT stafi are only
allowed access to the equipment on the basis of operational need.
Furthermore. UPDATEs data lines will not be identified by name
making it virtually impossible for an unauthorised person to idencfy the
UPDATE communication lines.

B 12
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Figure B (I)

NTL Tele:elrt Addre.. Region
injection Point. Map ReI Name

RoS(marki~ Rosemarkic Russ-shirl' 1 North 01 Scotland

Durris Kincardincshirc 2 North 01 Soollilnd

OIack 11111 Sholts. Lanark-shirt' 3 Cool,aI Scotland

Divis DunmurT)', Co. Antrim. N Ift'land 4 Northern Ireland

Caldbcck \\'If.lon. Cumhrid 5 Borders iIond the Isle of Man

Kt"'nJ...l1 Nt"w Hullon. \\\·!'itmnrt'1.mJ. 6 Borders and the Isle of Man

Ponlop Pik.e NeWCil.itlc Upon l)'oc 7 North Easl England (Tyneside and Ihe North)

Btlsdale Bilsdalc. North York.\hirl.' 8 Nort~ Ea.t England (Teesside and the South)

rmlt'y }\k)()r lIuddersfi,'ld, York,hire 9 Yorkshire (Humberside. linco'nshire)

Dclmont South Willingha'n. Lincolnshirt:- 10 Yorkshire (North, West. Soulh. Nons, Derbyshire)

Winter 1Ii11 Bolton, Lanes 11 North West England

B la,'n· Plwyf Aberyslwylh, C.rdigan 12 North Wale.

Carmd Carmel. Dyfed 13 NorlhWaJes

"'"ennlC' \\\·n,,·{~, Nr. Cardiff 14 South Wales

Sellon Coldfield SUlIon Coldfidd. Warwickshi,,, 1 5 W~l Midlands

W.llh.m Mdton Mowhray. Leics. 16 East Midlands

Oxford Beckley, Oxford 17 South Midlilnd.

Sandy Heath Sandy, Bedfordshire 18 Ea.. cl Englilnd (We.l)

Tacolneslon Ta;:oln,"~ston. Nr. No£\\tkh, Norfolk 19 East cl England (EaSl)

Crysbl!'a!• .;e Upper Sydenham, l.ondon 20 Loodon

()ovl,.'r Church IIv1.!gham. Nr. Dc.)"l'r 21 South and South Easl England (Kenl)

Rowridg~ NI. Newport, Isle of Wight 22 South and South East England (SU....~\-1ants)

I iannington lIanning'on. Nr. Basing-stokf', lIants 23 South and South Easl England (Thame. Valley)

tMendip Pen Hill, Nr. Wells, Somersel 24 The West cl England

SlockJand Hi!1 Nr. Jloniton. [)e·.on 25 South We.1 England (Ea.t)

Caradon lIill ~'tini('olls. Cornwall 26 Soolh West England (WeSl)

I'r"~'mont Point Frl'effiollt Point. Channd hland, 27 Channollslands
-
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Cl Directors
( I ) Where the applicant is a body corporate, he should

Rive for each of the followinR, the full names,
addresses, nationality, country' of residence, and
other lIirectorships, offices or employments of the
indh'iduals concerned:

t a) the directors of the applicant body;

(b I if the applicant bodJ is yet to be incorporated
or formed, the proposed directors;

(c) the directors of any body hy which the
applicant body is controlled (as defined in
Schedule 2 of the Actl;

I d I the direc!ors of any body that is a participant
(as defined in Schedule 2 of the Act) with an
interest nr more than 20 per cent in the
applicant.

( 2 • Where the applicant is not, or is not proposed to be,
a body corporate, similar information should be
pro~ided about those responsible for management and
policy-making.
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C Composition and identity of
the applicant

G i Directors
(I )(a) The Directors of Update Telelext Limiled are as foUows:-

Chairman: Robert Phillis, Chief Executive,
Independent Television News Limited

Shareholder Non-executive Richard Emery, Commercial Director,
Directors: Independent Television News L.imited

Roger Laughton, Chief Executive,
Meridian Broadcasting Limited and MAl
Broadcasting Limited

David McCall, Chief Executive. Anglia
Television Limited

Angus MacdC'nald, Managing Director,
Scottish Television Plc

Managing Director. Derek Taylor

Peler JackSOD

Details of the individual "'00 will be appointed
as the Finance Director of Update Teletext
Limited upon the award of the Licence are being
provided separalely, in confidence to the ITC

NOle: Further independent non-executive directors may be appointed afler the
award of the Liceno:

Publisher:

FmaJlCe Director and
Company Secretary:

In respect ofeach of these persons the further details required are as foUov.s:-

Name: Robcrt Weston Philli$

Address: The Old Vicarage
High Street
Wargrave
Berk.~hire RG 10 8DH

Nationality:

Country of Residence:

Other Dircctorships:

British

England

Independent Television News Limited.
National Academy of Television Arts and Science
Television Trust for the Environment

C1 1



O&..:r OtT,n.:.s "r
ElIlployml"nl.~:

N..lIlc:

Addn=ss.

Na!.iooalil)"

CO\lllII)' of ReSidence:

Other Dinx:lorsltips:

0t/';Cf OffiCl'S or
Employment:

Nationality:

COUOlrj of Residence:

Other Direclorships:

(>ther Offices or
EmploymenL~:

('hid Executive, Imkpo:ntknl Telcvisiun
:'o1,'ws Limited.
('haimlan,lhe Royal Tl'k, "i"n S'l\.'iely

British

England

l'1dcpendenl Television News Limited

Commercial Direclor, Independent l'e\cvlsion
News Limited

~- ---~-_._-------

British

England

Film cl Television Completions plc
MAl Broadcasting Lld
MAl Brofldcuting South LuI
Mendian Broadcasting Lld
Daybrea Television Ltd (as alternate to
C.R. Holliclt)
Daybrea Television Holdings Ltd (as alternate 10

C.R. Holliclt)
Satellite Information Scrvir.es Lld (as
alternate to c.R. IIolliclt)

Chief Executive, Meridian Bro3lkasting
Lld and MAl Broadcasling Lld

---_._---~-------~-- --
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Name:

Addre~:

Nationality:

Country of Residence:

Other Diroctorships:

Other OlTtces or
EmploymenlS:

Name:

Address:

Nationality:

Country of Residence:

British

Engllond

Anglia Television limited
Television Sales and Marketing Services Limiled
Survivai Anglia Limited
Anglia Television Films and Drama Limited
International Television Enlerprises Limited
Anglia Television (Music) Limited
Independent T~:evision Association Limited
S.M. Holdinp Plc
Suffolk Capiw Trost Limit..J
International Television Enlerpriscs Inc.
Anglia Television, Inc.
Independent Television News LimilCd
Timeissue Limited

Chief Executiyc, Anglia Televi!lion LimilCd
and Angl:a Television Group Pk:
Member rA the nvAIOaannel4 Liason
Commiacc
Member rA the nvAChainnan's Commiuee
Member rA the 1V Tunes I i.isoo Committee
FeDow of the Royal Tdevilion~
Reaional Director of the A'seem AdviJory Board
of the National WeabDinstcr Bank
Member or the NlIional Council or the
Association of British Chambers ofCommerce
Member rA the Reaional Council of the
East Anp... Ownbers ofCommclIl:e
Member or the Executiyc Committee of the
Council of the NOIWich and Norfolk Chamber of
Commerce

Briush

Scotland

C1 3
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Other Dif'C(;lurships:

Other Oflkes or
Employments:

Name:

Address:

Counuy of Residence:

Other Directorships:

Other CJftica or
Employmmtl:

Name:

Address:

Nationality:

Country of Residence:

Othcf Dif'C(;torships:

Othcf OffICCS or
Emplo)'Tlenl~:

Edinburgh International Film and Television
Feslivals Council
Edinburgh International Television Festival
Nalionll Film School Distribution Co. Lld
National Film and Television School
Pauline Hyde & Associates Ltd
Mac UI Production.~ LIC.
Scottish Television Film Enterprises Ltd
Scottish Television Inc.
I~ndent Television As:>ociation
Sunnse Television Limited (as alternate for
William Brown)

Managing Director, Scottish Television Plc

British

England

None

Senior DeYCloprDalt Executive,
Independent TeJevllion News Limi~

British

England

Grayling Publishing Lld
Wallin{;lon Irving Jackson Lld

Managing Director, Grayling Publishing Ltd
Editorial Director, Headwater Communications •
London and New York

-----_.~~
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(I)(b) Update Telctext Limited was incorporated on 30th October 1991 and this
question is thcreforc not applil.'ahle.

(1 Hc) At the !''11e of this Applkatiun, Update TcIctcl!.t Limitcd is a wholly owned
subsidiary of Independent Television News Limited whirh holds all the issued
share capital of Update Teletext Limited.

The details required in respect of each of the Directors of Independent
T~:..:vision News Limited are 15 follows:-

.-

J

l
c.· 1

-"la .-

England

British

Independent Television Association Lld
Cosgrove Hall ProdUCtiOIl~ Lld
Tedoington Broadcasting Consultants Lld
Thames Television International Lld
Startrearn Lld
Independent Broadcasting Telelhon Trust
Television Broadcasting Co:npany Limited
Thames Help Trust Limited
Channel Pol. Television Company Umited
Thames Television Plc
Societe Europeene des Satellites (Luxembourg)
Studiengesellschaft Business Channel EBC AG
(Zurich)
Thames Television Inc
Thames Television (Australia) Ply
The international Council of NATAS
Grand Central Films Inc
As.,>ociation de Televisions Commerciales ~n
Europe

Chief Executive, Thames Television plc
Vice P~idenl, Royal Television Society
Gov~mor, National Film and Televis!on School
Governor, Forest School
President, Battersea Arts Centre
Trustee. Cinema and Tclevision Benevolent Fund

(lApuly Chairman)

C1 5

o-.!Y.:r Offices ur
Employments:

Other Directorshlps:

Nationality:

Address:

Name:

Country of Rc.,idence:
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Name:

Addn'ss:

Nationality:

Country of Residence:

Other Din:clorships:

Other Offices or
Employmen\S:

Name:

Address:

Nationality:

Country of Reside~:

Other Directorships:

(Chief Executive)

British

England

National Academy of Television Ans &
Science
Television Trust for the Environment
Updale Te1clexl Limited

Chief Executive, Inde;x:r.dent Tdevision
News Limited
Chainnan, The Royal Television Society

British

England

lVS &tertaimnent Plc
lVSUmired
lVS Music Limited
lVS Pension Fund TnlSleeS Limi1ed
TVS Production Limited
lVS Television limited
lVS Telethon Tr.JSt Limitr.d
Talent Production Services Limited
Television South Limited
Telso Communications Limited
South &: South But Communications Li
Air Manser Limited
Northern Joint Haulage C(\mpanr Limited
Independent Te1evi.~ Associauoo Limilf'Al
Invicta Sound plc:
Invicta Radio Limited
Lifestyle Television limited
Music House (Inlemational) Limited
Solent Cablevision Limited
Tugs Limited
Menwood Ply Limited (Australia)
Telso Communications Inc (USA)

C1 6
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Olhcr OffICeS or
EmploymenlS:

Name:

Address:

Nationality:

Country oC Residence:

Other Directorships:

Olhcr OffICeS or
EmploymeolS:

Name:

Address:

Nationality:

Country oC Residence:

Other Directorships:

Other Offices or
Employments:

Deputy Chairman and Managing Director.
lVS Television Limited
Governor of the Out of Town Cenue

British

England

Channel Four Television Company Limited
The Open College Limited
Cities in Schools

Chief Executive. Channel Four TeleVISion
Company Limited

British

England

ChaMe1 Four Television Company Limited
London Weekend Tdevision Limited
London Weekend Television L1temational
Limited
LWT (Holdings) Plc
South Bank Television Holdings Limited
Vine Productions
Independent Television Assocj~tiol! Limited

Group Chief Executive, London Weekend
Televi~ion

Chairman. IlV Sport

C1 7
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Name:

Address:

Nationality:

Country of Re~idence:

Other Directorships:

Other OffICeS or
EmploymenlS:

Name:

Address:

Nationality:

COWltry of Residence:

Other Directorships:

British

England

Central Independent Television Plc
Central Television Enterprises Limited
Central Fl1ms Limited
President films Limited
Central Independent Television Pty Limited
Central Independent Television USA Inc
Independent Television Companies Association
Broad Street Films Limited
Central Productions Limited
FilmFair Limited
Television Sales and Marketing Services Limited

Managin, Director, Centra1lndependent
Television pk:

British

England

Album Rock Limited
British Advertising Broadcast Awards Cable
Developments Limited
Centreslide Limited
Che-vron Music Publishing Limited
Chevron Corporate Communication Limited
EmmerdaJe ~ann Limited
History of Advet1ising Trust
Maxbea& Umited
Media &: Airtime Sales Limited
Music Bl)x Limited
New Era Television Limited
Electric Bazaar Limited
Lifcstyle Television Limited
Studio Wcs' LiJTIiled

C1 8
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Other Offices or
Employmcnl~:

Name;

Address:

Nationality;

Counlly of Residence:

Other Diroctorships;

Other Offices or
Employments:

Name;

Address:

Nationality:

C1 9

Television Music Limited
The Radio Sales Company Limited
Tritel Music Limited
Yorkshin.' Television Enterprises Limited
Yorkshire Films Limited
Yorkshire Television HoldinfS Plc
Yorkshire Television International Limited
Yorb"; -e Television Marketin.
Inte, u. .-.naJ Limited
Yo-\shire Television Martetin. Limited
Yorkshire Television Limited
Yorltshire Television Production Facilities
Limited
Yorbhire Television Programmes Limited

Managing Direct.:>/'. Yorkshire 1e1evision
Chainnan. Leeds Training Enterprise Councils

British

England

TSW • Television South West Holdings Plc
TSW Television South West Limited
Marketin. South West Limited
Entertainments Inve.uments Limited
TSWA Limited
Princa Youth Trust Limited
Independent Television Association Lld
Armada Productions Limited

Chief Executive. Television South West
Limited
Vice Chainnan. Advertising Association

British

f
I

I



Country of Residence:

Other Dil"Cll·lOr~hip.~:

Other Offices or
Employments:

Name:

Address:

Nationality:

Country of Residence:

Other Directorships:

Other otTlCe$ or
Employments:

Nationality:

CounlIy of Residence:

Other DiroclOrships:

Other OffICeS or
Eml"loyrr ~nts:

England

Granada Group Plc
Granada Studio Tour Lld
Granada Television InlCr:lational Limited
Granada Television Ltd
Granada Film Finance Corporation Lld
Granada film Productions Lld
New North Vision Lld
CastJefleld Properties Lld
Independent Television Association Lld
Broadcasters' Audience Research Board Limited
Halle Concerts Society
North West Business Leadership Team Lld

Managing Director, Granada Television Lld

British

~gland

BASYS InIemationaI Limited
PartiMIcDIIry Broadcating Unit Lld
BASYS Incorporated

Consultant, Independent Televisio:-: News
LimiICd

British

England

None

EdilOr-in-ehief. Independent Television News
UmilCd ..

C1 10
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Name:

Address:

Nationality:

Country of Re.~idence:

OLher Dircctorships:

Other Offices or
Employments:

Name:

Address:

Nationality:

Country of Residence:

Other Dircctorships'

Other Offices or
EmploymenLs:

British

England

Update Teletext Limited

Commercial Diroctor. Independent
Television News Limited

England

Anglia Televi&ion Limited
Television Sales and Marketing Services Limited
Survival Anslia Limited
Anglia Television PiJm.~ and Drar~ Urnited
Intemalionl1 Television Enterprilea Limited
Anglia Television (Music) Urnitcd
Independent Television Associaticn Limited
S.M. Holdinp Plc
Suffolk Clpital Trust Limited
Internalional Television Enterprises Inc
Anglia Television. Inc
Independent Television News Limited
Tuneissue Limiled
Update Teletext Limiled

Chief Executive. Anglia Television Limited
and Anglia Television Group Plc
Member of the nvNChannel 4 Liaison
Commiuee
Member of the nvA Chairman's Committee
Member of the 1V TIIIlCS Liaison Committee
Fellow of !he Royal Television~
Regional Directo: of the Eastern Advool}' Board
of the National Westminster Bank
Member of the National Council of the

r,

•
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Association of British Chamhcrs ofCommerc
Member' f ,." Ttegional Council of lhe East
Anglian Chambers of Commerce
Member of the Executive Comminee of the
Council of the Norwich and Norfolk
Chamber of Commerce

Independent Television News Limited is the only participant (as define<! in
Schedule 2 to the Broadcasting Act 1990) in Update Teletext Limited. Details
of the Directors of Independent Television News Limited are set forth in (l )(c)
above.

(2) Update Teletext Limited is a body corporate. This question is therefore 1I0t
applicable.

C1 12
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C2 Shareholders etc
Whert' the applkant is a hod~ l'nrpmah', he should gin' the
names and addressl's of Ihl' fnllnwing (Iogelher with Ihe
numher and dass flI" shares hl'ld, nr In hl: held I:

(a I parlidpanls wilh an inleresl flf more than:; per ll'nl
in the applil'anl:

(h I persnn~, who it is inll'nded will, following the award
flf a lict~n('t. he participants with an intertst flf more
than S per cent in the applicanl:

Il" parlicipanls wilh an interest of more than :; per rent
in an~ hod~ "hkh wntrols the applicanl;

Id I participants" ith an interest flf more than ;; per cent
'n an,' bfld~' which has Rn interesl of Illore Ihan 20 per
rent in Ihe applicant,



The relevant details required in respect ofeach participant are as follows:-

C 2 Shareholders etc

(b) The following persons will, following the award of the Licence, be participants
(as defmed in Schedule 2 to the Broadcasting Act 1990) with an interest of more
than five per cent in Update Teletext Limited:-

Ind.:pendent Television News Limited
200 Gray's Inn Road
London
WCIX 8XZ

2 Ordinary Shares of £1 each (one share
being held in the joint nanles of Richard
lames Emery and Independent Television News
Limited as nominee for Independent Television
News Limi;ed)

Indcpendent Television News Limilt'd

200 Gray's In "oad
London
WCIX8XZ

150,000 Ordinary Shares of £ I each

C1 13

Name:
Addr.::ss:

Number and class of
shares held at the
date of this Application:

Ordinary Shares of Percentage of Issued
~ £1 Eac!: OrdinjlQ' Share Capi.Ja1

Independent Television 1.50,000 20%
News Limited

MAl Broadcasting Limited 225,000 30%

Scottish Television 225,000 30%
Plc

Anglia Television Group 150,000 20%
Plc

Name:

Address:

Number and cldSs of
shares to be held if
this Application ;s
successful:

(a) At the date of this Application. Independent :-elevision News Limited is the
only participant (as defined in Schedule 2 to the Broadcasting Act 1990) with an
interest in Update Teletext Limited. The relevant details in relation to
Independent Tele\;sion News Limited are as follows:-

I

..

I

~

~,



(c) At the date of this Application. Update Teletext Limited is controlled (as defmed
in Schedule 2 to th('. Broadcasting Act 1990) by Independent Television News
Limited. The relevant details of participants (as defined in Schedule 2 le the
Broadcasting Act 1990) with an interest of more than five per cent in
Independent Television News Limited are as follows:-

l
I
I

I
I,1

14.054 %

Percentage of Issued
QrdinllQ' Share CApital

MAl Broadcasting Ltd

8 Montaguc Close
London Bridge
London SE I 9RD

225,000 Ordinary Sh.ucs of £1 eac;h

Scottish Television Plc

225,000 Ordinary Shares of £1 each

Cowcaddens
Glasgow
Scotland 02 3PR

Anglia Television Group Plc

Anglia House
Norwich
NRI3JG

150,000 Ordinary Shares of £ I each

56,216

Ordinary Shares of
£1 Each

Cl 14

Number and class of
shares to be held if
this Application is
successful:

Name:

Name:

Address:

Address:

Number and class of
shares to be held if
this Application is
successful:

Name:

Address:

Number and class of
shares to be held if
this Application is
successful:

Name & Address

Cenlra1 Independent
Television Plc
Cenlra1 House
Broad Street
Birmingham B I 218



(d) AI the date of this Application, Independent Television News Limited is the
only body with an interest in Update Teletext Limited. Details of panjcipants
(as del'meJ in Schedule 2 to the broadcasting Act 1990) with an interest ofmore
than five per cent in Independent Television News Limited are given in (c)above.

Granada Television Plc 5 i ,168
12.792 %Quay Street

Manchester MW 9EA

mv Limircd 27,200
6.8 %Culverhouse Cross

Cardiff
CF56XJ

LWfPIc 21,188
5.297 %South Bank Television

Centre
London SEI9LT

~.cottish Television Plc 22,316 5.579 %Cowcaddens
Glasgow
Scotland 02 3PR

TVS Television Plc 32m6 8009Television Centre
South~ton
5095

Thames Television Plc 88,900 22.225 %306-316 Euslon Road
London NWI 3RB

Yorkshire Television 3il,880 9.720 %Limited
Leeds LS3 US

Five copies of the Memorandum and Articles of
Association of Update Teletext Limited are
provided separately.

Cl 15
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C3 Disqualified persons etc
11 J In rdatioll III the dl'laih given in answer tll ('2 lal·

(d I, alJIJlicants should idl'ntil) an~ hlld~ or indi\idu:.l1
\Iho is:

Ia I an irodh idual II ho is nl'ithl'r

( i I a natillnal ot' a 'lemher State \1 ha i,
IIrdinarily resident within the EH " nllr

I ii I ordinariI\' rl'sidl'nt in the l'K. I,h' 01'
'lall IIr (hannel Islands;

I h I a l1Hd~ 1'lIrporatl' which is nl'ither

i i I a hod~ fllrml'd ur.der tht~ law of a
'II'mher State whidl has its registered or
head office or principal place of
husim'ss within the EEl'. nllr

I i i I a hlld.1 incllrpllrated under the law IIf the
Isle 01' \lan or Channel Islands;

le I a IlIl'al authllrit~:

Id J a hlld~ whose ohjects are whllllv IIr mainh IIf a
plllitkal nature, IIr is affiliated 'to such a body;

11' I ",I indi\ idual who is an IIfficer IIf a hody
falling within I d I:

, r I ,I hlld~ cllrporatl' which is an associate las
Ill-fined in paragraph Ill) of Part I of Schedule
2 tll thl' \cO of a body falling within (d);

I g I ;t blld~ \1 hllSl' IIhjl'cts are whlllly or mainl~' lit' a
rdigious nature:

I h I an indiv idual whll is an IIfl'il'er of a hlld~

f;llIint: \Iithin (gl;

I i I all . rtising agt'nr~ IIr an assllciate IIf an
adlt'l ,. ,nl: agenc~'.

1211 hi' applical I shlluld givc details of an~ other
partil'ilJant in the applicant hH(I~' whose interest is or
cfluld he dt'emed tll he incompatihle with the
rl'quil'l'ments implIsed h~ IIr under Schedule 2 to the
hI.



"

C 3 Disqualified persons etc

(I) None of the bodies referred to in C2 above falls into the categories set forth in
paragraphs (a) to (i) of this question.

(2) At the date of this Application. the only participant (as defined in Schedule 2 to
the Broadcasting Act 1990) in Update Teletext Limited is Independent
Television News Limited. However. following the award of the Licence. the
bodies identified in C2 (b) above will. together. be all the participants with
interests in UpdaIe Teletext Limited.

Followin, enquiries. Update Teletext Limited confirms that, as at the date of
this Application. none of these participants has or will. following the award 1)(
the Licence. have an interest which is or could be deemed to be incompatible
with the requirements imposed by or under Schedule 2 to the Broadcasting Act
1990.

C1 16
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