
 
 

 

Your response 
 

Question Your response 

Question 1a: Do stakeholders agree with 
Ofcom’s proposed guidance on control of 
advertising, including the application of the 
terms ‘marketed, sold or arranged’? 

Confidential? – N 
 

Which? welcomes the opportunity to share its 
comments on the Ofcom Proposals for the reg- 
ulation of advertising on video-sharing plat- 
forms. 

 
Which? broadly supports Ofcom’s proposed 
guidance on control of advertising. Which? 
recognises that the online video advertising 
landscape is complex and agrees with the ap- 
plication of the terms ‘marketed, sold or ar- 
ranged’, provided that the non-prescriptive 
nature of the terms does not allow anything to 
slip through the net. 

 
Which? proposes that VSPs should also be re- 
quired to undertake verification of business 
users and advertisers, ahead of adverts being 
published, for example using the KYBC (Know 
Your Business Customer) principle. 

 
Which? proposes also that where adverts that 
contravene the requirements end up being 
published, consumers should have access to 
easy-to-use reporting tools and should be able 
to expect communication on how their reports 
will be handled by VSPs. 

Question 1b: If you do not agree with the 
proposed guidance on control of advertising, 
please explain why, and include any 
alternative approaches. 

Confidential? – N 

N/A 



Question 2a: Do stakeholders agree with 
Ofcom’s proposed framework for regulating 
VSP-controlled advertising? 

Confidential? – N 
 

Which? broadly agrees with Ofcom’s proposed 
framework for regulating VSP-controlled ad- 
vertising. 

 
Which? proposes that the general advertising 
requirements could include the requirement 
to introduce measures to prevent fake and 
fraudulent advertising, as bad actors often lev- 
erage advertising facilities online to commit 
fraud. 

 
As for requirements relating to the transpar- 
ency of advertising, Which? believes that VSPs 
must ensure that adverts are clearly labelled 
or marked as such and that consumers must 
know how and when content is being adver- 
tised to them. 

Question 2b: If you do not agree with the 
proposed framework for regulating VSP- 
controlled advertising, please explain why, and 
include any alternative approaches for 
regulating advertising on VSPs. 

Confidential? – N 

N/A 

Question 3a: Do stakeholders agree with 
Ofcom’s proposal to designate the ASA as a co- 
regulator for VSP-controlled advertising? 

Confidential? – N 
 

Which? agrees that the ASA should be desig- 
nated as a co-regulator for VSP-controlled ad- 
vertising and more broadly supports increased 
cooperation between regulatory authorities 
on online regulation. 



 

Question 3b: If you do not agree that it would 
be appropriate to designate the ASA as a co- 
regulator for VSP advertising, please explain 
why, and include any alternative approaches. 

Confidential? – N 

N/A 

Question 4a: Do stakeholders agree with 
Ofcom’s proposed guidance on non-VSP- 
controlled advertising? 

Confidential? – N 
 
 

Which? broadly supports Ofcom’s proposed 
guidance on non-VSP-controlled advertising. 
Which? suggests that any terms and condi- 
tions relating to advertising requirements be 
properly and consistently enforced and that 
this should be auditable. 

 
Which? agrees that communicating the pres- 
ence of advertising to users is vital and that 
consumers should be aware when and how 
they are being advertised to. 

Question 4b: If you do not agree with the 
proposed guidance on non-VSP-controlled 
advertising, please explain why, and include 
any alternative approaches. 

Confidential? – N 

N/A 

Question 5a: Do stakeholders agree with 
Ofcom’s proposed approach to regulating non- 
VSP-controlled advertising? 

Confidential? – N 
 

Which? agrees with Ofcom’s approach to 
regulating non-VSP-controlled advertising. 

Question 5b: If you do not agree with the 
proposed approach to regulating non-VSP- 
controlled advertising, please explain why, and 
include any alternative approaches. 

Confidential? – N 
 

N/A 

 

Please complete this form in full and return to vspregulation@ofcom.org.uk 
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