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1.0 Background

Ofcom (Office of Communications) is the regulator for the UK communications industries, with
responsibilities across television, radio, telecommunications and wireless communications services. Ofcom
has a duty to assess the designated public service broadcasters, taken together, in terms of their delivery of
the public service purposes set out in the 2003 Communications Act and to make recommendations with a

view to maintaining and strengthening the quality of Public Service Broadcasting in the future.

Ofcom is in the process of undertaking its second Public Service Broadcasting (PSB) Review which is due
to complete in early 2009'. The objectives for this review are:

e To evaluate how effectively the public purposes of Public Service Broadcasting are being met by
the public service broadcasters, particularly in light of changes in the way audiovisual content is
consumed and delivered;

e To assess the case for continued intervention in the delivery of audiovisual content to secure public
service purposes;

e To consider whether and how the emergence of new ways of delivering content to consumers and
Citizens might require change in the regulatory framework for Public Service Broadcasting; and

e To assess future options for funding, delivering and distributing Public Service Broadcasting, in the
context of the uncertainty established in the first PSB Review about the sustainability of traditional
funding models.

. This second PSB Review' consists of three stages:

e Phase 1 (October 07 to April 08) examined the extent to which the public service broadcasters are
currently meeting public services purposes, the issues facing them in future and assessed their
likely ability to meet existing requirements in the future. It also included a range of models for
delivering public service content in the future. Ofcom published a consultation document of its
analysis in April 2008.

e Phase 2 (April 08 to Autumn 08) aims to refine policy options outlined in Phase 1 based on
stakeholder feedback and further consumer research. It will set out more detailed options for PSB
delivery in the future and invite responses from stakeholders.

e Phase 3 (Autumn 08 to Spring 09), Ofcom will publish a final statement in early 2009 which will
include a summary of consultation responses and report any new findings.

Phase 1 audience research” identified that the general public value public service broadcasting being
delivered by more than one provider. This report forms part of Phase 2 of the Review and aims to assess in

more specific terms the value the general public places on plural supply of public service programming.

Ofcom carried out its first PSB Review in 2004.

Terms of reference for use in this second stage of the PSB Review are available at:
http://www.ofcom.org.uk/tv/psb_review/psb _2review/summary/
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2.0 EXECUTIVE SUMMARY

2.1 Aims of the Research

This research set out to measure the general public’'s perception of the value of public service programming
on ITV1, Channel 4 and Five, in addition to the BBC. The study adds to the existing body of work on
willingness to pay for Public Service Broadcasting” (PSB) and most recently the BBC's own studies
“Measuring the Value of the BBC” (2004) and “Public Service Broadcasting Now and in the Future” (2008)
and the DCMS study “Willingness to Pay for the BBC During the Next Charter Period” (2006).

Holden Pearmain were commissioned by Ofcom to undertake a quantitative survey among 2,400 people
across the UK. The study investigated how much people were willing to pay for public service programming
on ITV1, Channel 4 and Five, in addition to paying the current licence fee for the BBC. It also incorporated
a valuation of the BBC to provide a benchmark comparison for results, as well as a valuation of Public
Service Broadcasting as a whole'. Value was measured from a personal and citizen perspective. Half the
sample were asked to consider value when thinking about themselves and their household, whereas the
other half were asked to think about its value from the perspective of the good of UK society as a whole.
The study then evaluated audiences’ attitudes towards the acceptability of different mechanisms for funding
PSB in the future.

The study had a number of inherent challenges; firstly of asking people to consider the value of public
service programming on the commercial PSBs, which they may currently perceive to be freely provided by

advertising-funded commercial organisations.

Second, the challenge of scope and scale inherent in evaluating two services with significantly different
obligations and costs; public service programming on ITV1, Channel 4 and Five which currently costs the
equivalent of £1.20 per household per month”, and all BBC channels and services costing £11.62 per

household per month. It was therefore important for respondents to be given clear definitions of PSB, as

\

vi

See PSB Review Phase 1 annex 5: The audience’s view of public service broadcasting in the future.

Willingness to pay for the BBC during the next charter period: A report prepared for the Department for Culture, Media
and Sport (The Work Foundation, 2006)

Barwise, Professor Patrick, The BBC licence fee bid: what does the public think? London: BBC Government Unit (2006)
Measuring the value of the BBC: a report by the BBC and Human Capital (2004)

Ehrenberg-Mills, The value of the BBC (London Business School, 1990)

Willingness to pay for viewing television (Radio-communications Agency/ DTI 2000)

This was defined as all BBC services and public service programming on ITV1, Channel 4 and Five

This figure is calculated based on Ofcom estimates and broadcaster returns data for 2007/08 for spend on public

service programming on ITV1, Channel 4 and Five. See Ofcom PSB Review Phase 1: the digital opportunity.
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well as current broadcasters’ obligations, funding mechanisms and the future challenges to the system as it
stands. To ensure clear explanations were provided in the survey, we undertook a number of focus groups
to explore various consumer propositions. We also undertook two quantitative pilots to test the

guestionnaires and refine the methodology.

The third challenge was that of asking respondents to think from a citizen perspective. Differentiation
between consumer and citizen value is best gauged qualitatively in a deliberative process, where people
are encouraged to step outside of themselves and think about the topic in terms of its value to society as a
whole. In contrast, attempting to encourage people to think from a citizen perspective in a quantitative
survey which does not allow for detailed explanations or reflection or debate can be challenging. To this end
we split the sample in half and encouraged one half to think form the point of view of UK society as a whole
throughout the survey, and the other half to think about themselves and their household. In addition, the
guestion framing for the main exercise was designed to encourage the Citizen sample to think about the
whole of society, and move beyond their own personal interests.

In developing our survey methodology, consideration was given to the techniques used in previous
published studies. This study used a Gabor Granger methodology to measure the value people place on
PSB on ITV1, Channel 4 and Five, in addition to the BBC, the same approach used by both the BBC and
the DCMS to assess the value of the BBC. Consideration was also given to the respondent propositions

used in previous studies and the question framing used was similar to that used in the BBC study (2004).

Our study employed a range of methodologies.

First, a top-down approach looking at the perceived value of Public Service Broadcasting provided by the
BBC as a whole; ITV1, Channel 4 and Five public service programming; and finally, for corroboration,
Public Service Broadcasting as a whole.

e To measure citizen value, a Gabor Granger technique was used, where half of the sample were
asked to imagine there was a national vote on the future of the service in question. They were
then given a choice of paying at the price presented or not paying at all, in which case the
services would close and become unavailable to everyone in the UK

e To measure personal value half of the sample were asked to think about themselves and their

family and their willingness to pay a voluntary monthly subscription. If they did not pay the
subscription, they would no longer receive the services presented.

e A conjoint exercise was also used as a corroborative measure of personal value

e The survey also asked respondents about their attitudes toward delivery of PSB by channel

Second, a bottom-up approach was employed to measure the value of public service programming on ITV1,
Channel 4 and Five, wherein respondents were asked about the personal or social importance of different

public service genres on these channels.
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2.2 Main Findings

Top Down Measures

Respondents were provided with an explanation of PSB obligations of each channel and asked to what
extent they felt that each channel achieved its PSB aims as a whole. The BBC was seen as the most
successful in delivering PSB obligations (63% of respondents agreed), followed by Channel 4 (52%), ITV1
(47%), and Five (33%).

The study found that the general public value PSB on ITV1, Channel 4 and Five sufficiently to be prepared
to pay for it from both a personal and a citizen perspective. This supports Ofcom’s previous audience

Vi

research findings™ that people value plurality of PSB provision. 78% of respondents valued public service

programming on ITV1, Channel 4 and Five sufficiently to be prepared to pay for it, in addition to the current
licence fee for the BBC from a personal perspective; and 74% from a citizen perspective"”i. Results showed
an average value of between £3.33 and £3.50 per month per household with no significant difference from a
personal and citizen perspectiveiX ¥, This compares with the estimated cost of providing PSB services on

these channels currently of around £1.20 per month per household.

Analysis of responses by subgroup showed that from a citizen perspective people from socio-economic
group AB were more likely to pay for public service programming on ITV1, Channel 4 and Five, at an
average of £3.68 per month per household. Whereas from a personal perspective people whose most
watched channel is ITV1 and people in analogue terrestrial only television households were more likely to

pay (at £3.82 and £3.91 per month per household respectively).

As a benchmark comparison the study also measured the value the general public place on all BBC
services. The study found that 82% of respondents were prepared to pay for the BBC from a citizen

perspective and 81% from a personal perspective. The average values were £13.87 per month per

PSB Phase 1 — The Digital Opportunity

Proportions in each case are based on any respondent who answered ‘very willing’ or ‘fairly willing’ to at least one price
point presented.

Mean results in each case exclude any respondent who consistently answered ‘don’t know’ or ‘very unwilling’
throughout the exercise as they were deemed to not be taking part in the exercise.

If audiences are willing to pay for public service programming, for personal as well as social reasons, this might suggest
that commercial broadcasters should be able to fund this programming either by selling subscriptions or through
advertising. However, there are several reasons why existing commercial broadcasting models might not support
content that people say they are willing to pay for. Other kinds of content are more profitable than some kinds of public
service programming. There is currently no model that allows viewers to subscribe to particular programmes within a
linear schedule, such as regional news or children’s programmes within the ITV1 schedule. And if this kind of content
were monetised through subscription, its reach would likely be more limited than if it were available free to view, which
would conflict with the wider goal of maximising the impact of public service programming.
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household for citizen and £11.56 per month for personal perspective, the latter being in line with the current

licence fee.

The study also included a conjoint exercise in order to provide an additional corroborative measure of
respondents’ willingness to pay for non-BBC PSB in addition to the licence fee from a personal perspective.
Respondents were presented with a choice of three options for future Public Service Broadcasting services;
one option was all BBC services at the current licence fee, and two options offered a combination of all BBC
services with different public service programming on ITV1, Channel 4 and Five at different price points).
The results from this exercise confirmed respondents’ willingness to pay for public service programming on
ITV1, Channel 4 and Five. Only 12% of respondentsXi consistently chose the BBC only option at the current
licence fee. Respondents showed a high readiness to pay for ITV1/Channel 4/Five public service
programming, with just under half (47%) choosing it at the highest level tested (£5). The average
willingness to pay was £3.29 per month on top of the current licence fee. This figure is consistent with the

Gabor Granger results.

Bottom Up Measure

The study incorporated a bottom-up valuation of public service programming on ITV1, Channel 4 and Five
by genre. Respondents were asked to rank ITV1, Channel 4 and Five public service genres; thinking about
themselves and their household in the Personal sample, and thinking about UK society as a whole in the
Citizen sample. The Personal sample ranked ITV/Channel 4/Five news (mean score of 5.7*), ITV1/Channel
4/Five documentaries and factual programmes (5.5) and Channel 4 UK drama (5.4) as their lead three
genres. By comparison the Citizen sample also ranked ITV1/Channel 4/Five news (6.6) as the most
important genre, followed then by ITV1/Channel 4/Five current affairs (5.4), ITV1/Channel 4/Five
documentaries and factual programmes (5.1) and ITV1 nations/regions news (5.0).

Funding Methods

The results of the Gabor Granger exercises indicate that over seven in ten people are prepared to pay for
public service programming on ITV1, Channel 4 and Five. As a final exercise respondents were asked their
views on possible future funding mechanisms for Public Service Broadcasting on ITV1, Channel 4 and Five.
To provide a benchmark comparison, the study also asked respondents’ views on funding mechanism for
the BBC.

Xi

Xii

These results are based on 82% of the sample. 18% were excluded as they did not either complete the task, or
consistently chose the same all PSB option throughout (e.g. always the middle option) which was seen to indicate a
lack of engagement in the task. However, those who chose the BBC-only option are included in the sample base, as
this was a valid indication of preference.

To calculate the mean scores, 1st ranked position was scored as 8 and last ranked position as 1.
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The results showed that unsurprisingly the most popular funding options were ones which did not represent
an immediate direct cost to the individual; an industry levy (a charge on advertisers or commercial
broadcasters) emerged as the most acceptable method for funding of public service programming on ITV1,
Channel 4 and Five (50% agree), as well as for the BBC (42% agree). This was followed by use of the
current Licence Fee as it stands, but with some money allocated to ITV1, Channel 4 and Five (40%) and
National Lottery money (39%), both with net positive acceptability. Somewhat more qualified acceptability
was noted for direct public funding (money from local or central government from taxes), voluntary
subscription (like Sky or cable) or funding by showing more advertising on ITV1, Channel 4 and Five than is
currently allowed (with 31%, 30%, and 29% agreement respectively); the option of a higher Licence fee was

seen as acceptable by just 16% of the sample, compared with 56% who saw this method as unacceptable.

These results indicate that although respondents are prepared to pay for PSB on ITV1, Channel 4 and Five,
there is still a preference for funding sources which do not represent a perceived direct cost to the

consumer.
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3.0 INTRODUCTION

3.1

3.2

Structure of this report

An Executive Summary precedes this Introduction. There then follows a summary of the main findings from
the research drawn from the main Gabor Granger and Conjoint exercises. The report also examines the
results from the PSB achievement, genre ranking, and funding methods sections of the Personal and

Citizen questionnaires.

Sample Design

The sample comprised of 2,474 people across the UK. The sample was split in two with Citizen and
Personal questionnaires allocated randomly. The survey was run as two identical representative matched
samples: for the Personal and Citizen surveys. The structure of the interview was identical in both samples
except for the conjoint section incorporated in the Personal questionnaire and the question framing for the

Gabor Granger and Genre Ranking exercises.

Both samples were set identical quotas in terms of:

e Region - with targets of 150 across each of 8 English government regions and 400 within each of
the other nations (Scotland, Wales and Northern Ireland)

e Age, Sex, Socio Economic Group (SEG)

e Urban/Rural

e Working Status

e Type of television received on main TV set
0 Analogue terrestrial only
0 Free Multichannel (e.g. Freeview/Freesat)
o PayTV (e.g. Sky, Virgin)

For each of the eight English government regions, interviews were spread across a minimum of nine
randomly drawn sample points per region; and similarly for each nation, Scotland, Wales and Northern
Ireland, across a set of at least 25 points per nation. Points in each case were drawn at random within each

region or nation, from a full list of all possible sample points, stratified by urban/rural morphology.

In terms of sample comparability, not only were Citizen and Personal samples closely matched
demographically to be representative of the UK (both in terms of the quota controls set and achieved and
also the subsequent weighting), but when compared in terms of their claimed TV access and viewing habits
they were also well matched, with no significant differences emerging between the two samples in terms of

TV platform, most watched channel or genres.

10
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3.3

3.4

3.5

Weighting

Weighting was employed primarily to return regions and nations to their representative proportions within
the UK population, after setting 150 target sample per English region and 400 in Scotland, Wales and
Northern Ireland. In addition, weighting was also to ensure that TV platform was fully representative, within

each nation, while making other demographics as fully representative at a regional or nation level.

Each sample was weighted separately in two stages, first by demographic and TV platform weights within
each region or nation, and then by region/nation to bring each sample, Personal and Citizen, back to
matched representative samples of the UK, both demographically and regionally.

Full details of the weighting matrices applied and the range of weights applied are shown in Appendix A.

Statistical Reliability

Only statistically significant differences between results within sample and between the Personal and
Citizen samples are commented on in the report. All significance testing is conducted to the 95% level of
confidence. In essence this means that there is a 95% chance that observed differences would be seen

again if the study were repeated.

Development of the Methodology
This study faced a number of challenges in order to measure the value placed on public service

programming on ITV1, Channel 4 and Five.

The General Public’'s Understanding of PSB

First, the study needed to make sure that the general public understand the current public broadcasting
system, funding and statutory obligations. Ofcom’s PSB Review Phase One deliberative research had
already identified low levels of awareness of Public Service Broadcasting as a concept and in particular of
the commercial PSB broadcasters’ current obligations and funding. This study needed to ensure that
respondents understood that ITV1, Channel 4 and Five have statutory public service obligations in
exchange for a range of benefits, the main being gifted spectrum. This was critical in order to overcome the
hurdle of asking people their willingness to pay for content that they currently may perceive to be provided
for free by advertising-funded commercial channels. We also needed to ensure that respondents were
thinking about the future and possible changes to provision and funding; the questionnaire therefore

explored hypothecations about the future.

To this end we carried out exploratory focus group research to establish an effective way in which to explain

the current PSB system, funding and statutory obligations of each channel, as well as how to encourage

11
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respondents to think from a citizen perspective. Propositions were also refined based on feedback from the

quantitative pilots, as well as external review of the pilot questionnaires.

Scale and Scope

The second challenge was one of scale and scope, as the study set out to evaluate two services with
significantly different obligations and costs; namely specific public service programming on ITV1, Channel 4
and Five which currently cost the equivalent of £1.20 per household per month, and all BBC channels and

services costing £11.62 per household per month.

The study also needed to ensure that respondents were a) not measuring the value of PSB on ITV1,
Channel 4 and Five in isolation but were considering them in addition to paying the licence fee for all BBC
services and b) considering specific public service programming on ITV1, Channel 4 and Five and not the
channels in their entirety. To meet these challenges firstly respondents were reminded that they would be
paying for public service programming on ITV1, Channel 4 and Five in addition to the licence fee for the
BBC. Secondly a cross-check measure of asking people to evaluate all Public Service Broadcasting
defined as ‘All BBC services and public service programming on ITV1, Channel 4 and Five' was included.
Finally respondents were given clear definitions of public service programming on ITV1, Channel 4 and

Five and reminded of these during the course of the interview.

It was also seen as desirable to assess respondent views from both a personal and citizen perspective.
Differentiation between consumer and citizen value is best gauged qualitatively in a deliberative process,
whereby people are encouraged to step outside of themselves and think about the topic in terms of its
value to society as a whole. Attempting to encourage people to think from a citizen perspective in a
quantitative survey which does not allow for detailed explanations or reflection or debate can be
challenging.

To this end we split the sample in half and encouraged one half to think form the point of view of UK society
as a whole throughout the survey, and the other half to think about themselves and their household. In
addition, the question framing for the Gabor Granger exercise was designed to encourage the Citizen
sample to think about the whole of society by suggesting there would be a national vote and that if the
respondent did not pay, then no one in the UK would receive the services presented; whereas in the
Personal sample respondents were asked to imagine they could subscribe on a voluntary basis to this

content, which they would not receive if they did not pay a monthly subscription.
Measurement

Another principal concern was the choice of technique to measure the value of public service programming

on ITV1, Channel 4 and Five. The study needed to take account of the existing body of work on willingness

12
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to pay for Public Service Broadcasting. Two previous studies™ both used the Gabor Granger method to

measure the value of the BBC, though there were important differences between the two studies in the way

these were presented, and the range of values they covered.

A review of the respondent phrasing and techniques used in previous studies was undertaken (see Figure
1 below) as well as a series of pilot studies to refine methodologies. The essential features of the previous
studies and the approach selected here are summarised below.

Figure 1: Features of previous valuation studies vs approach selected for this study

BBC (Human DCMS (Work Ofcom (Holden Pearmain)
Capital) Foundation)

Topic BBC, ITV/C4/Five PSB, All PSB
0

WTP method Gabor-Granger g?;r?g;-er Gabor-Granger Choice-Based Conjoint

Highest price point £6 £31 ITV/C4/Five PSB:  £5.00 | ITV/C4/Five PSB: £5.00
tested BBC £32.50
All PSB: £38.00

Order of Random Descending Random Random
presentation of sequential
price points

Presentation of Monthly Monthly and Monthly and annual Monthly and annual
prices annual

Scale yes/no/ yes/no/ very willing/ fairly categorical choices between
Sl e Sl e willing/ fairly unwilling/ alternative PSB options and
very unwilling/ don't BBC only
know

Question frame Personal context Personal Personal context (‘you’; Personal context only —
(‘you’, voluntary context (‘your | voluntary subscription) and | voluntary subscription
subscription) and household’) Citizen context (‘Thinking
Citizen context about the good of UK
(‘national vote’). society as a whole’,

Hypothecated in ‘national vote’)
both instances

Information Value of licence fee | Value of Value of licence fee Value of licence fee
provided on current |[SRotStated licence fee stated as £11.62 stated as £11.62 per
licence fee value stated per month month

In the Gabor Granger exercise in this study, a random approach for presenting price points was selected,
as this avoided order bias.

Given this was a challenging area to grasp for respondents, it was felt important to attempt to measure their
value via a variety of techniques in order to cross-check results. In addition to Gabor Granger

X Willingness to pay for the BBC during the next charter period: A report prepared for the Department for Culture, Media

and Sport (The Work Foundation, 2006)

Measuring the value of the BBC: a report by the BBC and Human Capital (2004)

xiv. For ITV/IC4/Five PSB only, in addition to a fixed base of BBC at the current licence fee of £11.62 per month per
household

Holden Pearmain 13
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measurements of willingness-to-pay, a conjoint exercise was introduced in the Personal sample to provide
an additional measure of value for ITV1. Channel 4 and Five public service programming.

We also felt it was important to measure the value of public service programming on ITV1, Channel 4 and
Five from a bottom-up perspective. In the final study conventional ranking questions were used to obtain
general genre preferences for ITV1, Channel 4 and Five public service programming by genre. Given the
difference in scale in PSB offering between the commercial Public Service Broadcasters and the BBC, it
was decided not to incorporate a bottom-up BBC valuation within this exercise.

3.6 Questionnaire Coverage
Below we summarise the main features of the questionnaire relating to the presentation of PSB and the
context in which respondents were asked to value it.

Explanation Public Service Broadcasting purposes and characteristics presented.
of Public
Service
Broadcasting
Explanation Respondents were informed that all BBC services are Public Service Broadcasting. ITV1, C4 and
of Five PSB obligations were described as:
broadcaster e |TV1, Channel 4 and Five all provide new high quality UK programmes: UK news, factual
obligations programmes and documentaries, and current affairs
ITV1 and Five provides children’s programming
ITV1 provides nations/regions news and other programmes
Channel 4 UK drama and comedy and experimental programming.
Channel 4 is required to make and show new, distinctive, innovative and educational
programming that is different from the other TV channels
Respondents informed that BBC is currently funded by the licence fee which costs £139.50 per year,
£11.62 per month per household and told that the way in which BBC Services are provided in the
future may need to change.

BBC Personal Sample Citizen Sample
valuation:

Gabor ‘Imagine yourself in a situation where you no ‘Thinking about the good of UK society as a
longer have access to any of these BBC services whole, we are interested in your views on how
and you no longer have to pay the current licence much you and your household would be

fee. In order for you and your household to be prepared to pay to keep all the BBC services.
able to access these BBC services again, you Imagine that there is a national vote on the
would need to pay a voluntary monthly future of the BBC. You have a choice of either
subscription. Thinking about you and your paying for the BBC at the price presented to
household, and thinking about all BBC you; not paying the price and this means the
programmes and services shown on the card. BBC would close, all BBC programmes and
would you and your household be willing to pay as | services would stop for everyone in the UK and
a voluntary monthly subscription ... ° the licence fee would not be charged.

Nine price points presented in random order from more than £32.50 to less than £7.50

Granger
exercise

Respondents informed that ‘ITV1, Channel 4 and Five receive the right to broadcast at a discounted
ITV1/Channel | rate in return for showing Public Service Broadcasting programmes. To give you an idea of cost, the
current investment is equivalent to spending £1.20 per household per month (£14.40 per year) on
these Public Service Broadcasting programmes. The way in which these programmes and services
public are provided may need to change in the future as the current arrangement may no longer work.’

serdiee Personal Sample Citizen Sample

‘Imagine yourself in a situation where you no ‘Thinking about the good of UK society as a
longer have access to any of these programmes whole, we are interested in your views on how
valuation: on ITV, Channel 4 and Five. In order for you and much you and your household would be
Gabor your household to be able to access these prepared to pay to keep Public Service
services on ITV, Channel 4 and Five again, you Broadcasting programmes on ITV1, Channel 4
Granger would need to pay a voluntary monthly and Five. Imagine that there is a national vote
subscription. Remember, without this new on the future of the Public Service Broadcasting
voluntary subscription, you would receive all the on ITV1, Channel 4 and Five. You have a

4 and Five

programming

exercise

Holden Pearmain 14
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BBC services at the current licence fee but none

of the ITV, Channel 4 or Five programmes on the

card.’

choice of two options. Please bear in mind that
in each case you would still receive all the BBC
services at the current licence fee.

All Public
Service
Broadcasting
valuation:
Gabor Granger
exercise

Respondents informed that BBC is currently funded by the licence fee which costs £139.50 per year,
£11.62 per month per household and told that the way in which BBC Services are provided in the

future may need to change.

Seven price points presented individually in random order from more than £5.00 per month to less

than £1.20

per household (about £156 per year).’

‘Now I'd like you to think about all Public Service Broadcasting, taking into account everything you
have previously thought about for Public Service Broadcasting from the BBC and ITV1, Channel 4
and FIVE. Currently the amount spent on Public Service Broadcasting is the licence fee at £11.62
per month (£139.50 per year) per household for the BBC and the equivalent of £1.20 per month per
household (£14.40 per year) on ITV1, Channel 4 and FIVE. This represents about £13 per month

Personal Sample

Citizen Sample

‘I'd like you to imagine yourself in a situation
where you no longer have access to ANY of
the BBC or ANY of these programmes on
ITV1, Channel 4 and Five. You no longer pay
the licence fee. In order for you and your
household to be able to access these services
on the BBC, ITV1, Channel 4 and Five again,
you would need to pay a voluntary monthly
subscription. Remember, without this new
voluntary subscription, you would receive none
of these programmes or services on the cards.’

‘Thinking about the good of UK society as a
whole, we are interested in your views on how
much you and your household would be prepared
to pay to keep all these public service
programmes, channels and services. Imagine
that there is a national vote on the future of the
Public Service Broadcasting on the BBC, ITV1,
Channel 4 and Five. You have a choice of either
paying for all BBC programmes and services,

and the Public Service Broadcasting programmes
on ITV1, Channel 4 and Five at the price
presented to you; not paying the price and this
means the BBC would close, the licence fee
would not be charged and all BBC services, and
public service programmes on ITV1, Channel 4
and Five would stop for everyone in the UK.

Bottom-up
ranking
exercise: ITV1,
Channel 4 and
Five public
service genres

‘Thinking about the types of TV programme
you and your household like to watch | would
like you to tell me how much you prefer each
as viewers of television.” ‘Please bear in mind
this is in addition to all the BBC programmes
and services you and your household have
access to.’

‘Thinking about the types of TV programme
available | would like you to tell me how important
each television programme type is to UK society
as a whole. Please bear in mind this is in
addition to all the BBC programmes and services
you and your household have access to.’

ITV1, Channel 4
and Five
valuation:
choice based
conjoint
exercise

Respondents were asked to choose from 3
different options for Public Service
Broadcasting provision. One option was the
BBC at the current licence fee, the other two
offered the BBC at the current licence fee
together with different combinations of public
service genres from ITV1, Channel 4 and Five
PSB, at price points ranging from £1.20 to
£5.00 per month.

Attitudes
towards
funding
mechanisms
for future
funding of PSB

Holden Pearmain

‘Thinking about the future, if the funding of Public Service Broadcasting on ITV1, Channel 4 and
Five were to change, how acceptable do you feel each of the following methods of funding Public
Service Broadcasting on ITV1, Channel 4 or FIVE would be?’

Broadcasting on the BBC would be?’

‘Thinking about the future, if the funding of Public Service Broadcasting on the BBC were to
change, how acceptable do you feel each of the following methods of funding Public Service
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Both the Personal and Citizen propositions use wording that is similar to that used in the BBC's study

Measuring the value of the BBC (2004)™. It also provides details on the current level of the licence fee as

Xvi

was the case in the DCMS own study™.

*' Measuring the value of the BBC: a report by the BBC and Human Capital (2004)

xi Willingness to pay for the BBC during the next charter period: A report prepared for the Department for Culture, Media
and Sport (The Work Foundation, 2006)
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The following sections examine the main findings from the research. In each section comment is also made

on relevant subgroup differences, either between Citizen and Personal samples, where relevant or by
demographic subgroup within each sample. Differences are only commented on where they achieve

statistical significance at the 95% level of confidence.

4.0 CONTEXT

Most Watched TV Channels and Genres

Most Watched TV Channels
By way of introduction respondents were asked which TV channel they personally watched most in an

average week. The results are shown below in figure 2.

Figure 2: Most Watched Channel - % who name each channel as their most watched channel

mBBC 1

TV 1
mChannel 4
mFive

BBC 2
mBBC JorBBC4

mCBEC or Cbeebies

BBC News
Other TV
Total
QAT Which TV channel do you personally watch the most in an awerage wesk?
Baze: Total 2474, Citizen 1257, Fersonal 1217

The most watched channels that respondents named emerged as BBC One, watched most by almost two-
fifths of the sample (38%) and ITV1 by just over one quarter (26%), followed then by Channel 4 (10%), Five
(7%) and BBC Two (5%). (Citizen and Personal samples were very closely matched in this respect, with no
significant differences observed between the two samples.). ‘Other channels’ included 4% who made any

mention of Sky channels.

Some channels exhibited some variation by demographic sub-group. BBC One, for instance, was more

likely to be named most watched channel among the 65 plus age group (43%) the ABC1 socio economic
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group (43%), those with analogue terrestrial television only (44%) and among people in Wales (43%). While
ITV1 tended to be named most watched channel more by the DE socio economic group (31%) and again
among those with analogue television only (32%) and people in Wales (30%). Channel 4 was more likely to
be named as most watched channel by the 18-24s (20%) and among people in Northern Ireland (16%). Five
tended to be named by the C1 socio economic group (19%) and those with Pay TV (13%); and BBC Two by

18-24s (9%) and those receiving analogue only television (8%).

Regularly Watched TV Genres
To help understand the role of different genres respondents were asked which types of TV programmes
they and their household watched regularly (i.e. a few times a week or more). The results are shown in

Figure 3.

Figure 3: Regularly Watched TV Genres - % who name each genre

mUK News

mUK Drama
UK Soaps

mDocumentariesFactual Programmes
UK Comedy

BEntertainment

Igl

NationsR egions N ews
m Other Documentary/Factual Programime s &
m Sports

Current Affairs P rogrammes
B UK Children's Programmes
mHNationsR egions Other Programmes o

Religious Programmes

)IgIaI

Other

Total

Q48 What kinds of programmes do you and your hougeheld watch regularly, that iz a few timez a week or more?

Base: Total 2474, Citizen 1257, Personal 1217

In this case respondents could give more than one answer, with UK news (72%), followed by UK drama
(60%), UK soaps (56%), documentaries and factual programmes (56%), UK comedy (55%) and
entertainment (53%), and nations/regions news (53%) all emerging with a majority of respondents claiming
that they and their household view them regularly. These genres were followed by other documentaries and
factual programmes (47%) and sports (45%). (Once again these patterns were closely matched between
Citizen and Personal samples, with no significant differences observed between these two matched sub-

samples.)
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Some differences may be noted by demographic subgroup for the various genres that people named is

listed below:

UK news was more likely to be claimed to be watched among the 45 plus age group (78%) and
ABC1 socio economic group (78%) and those without children in household (77%).

UK drama was more likely to be claimed to be watched among the 65 plus age group (67%) but
less in Scotland (56%).

UK soaps more likely to be claimed to be watched among people in Wales (60%) and among the
C2 socio economic group (66%).

Documentaries and factual programmes about arts, science, nature and history were claimed to
be watched more among 45-64s (63%), the AB socio economic group (63%) and those with no
children in household (61%).

UK comedy was claimed to be watched more among 18-24s (60%) and 25-33s (59%), but less
among people in Scotland (48%).

Entertainment was claimed to be watched more by 18-24s (56%) and people in pay TV
households (57%).

Nations or regions news was watched more among people in Scotland (60%) and among the 45-
64s (59%), the 65 plus (67%), the C2 socio economic group (61%) and those without children in
household (59%).

Sports was watched more among the 65 plus (51%), the C1 socio economic group (54%) and
those in pay TV households (50%).

Current affairs programmes were watched more among people in Scotland (41%), among the 45
plus (39%) the AB socio economic group (42%) and those in free multi-channel households
(40%).

UK children’s programmes were claimed to be viewed more among 15-24s (36%) and 25-44s
(45%), and not surprisingly in households with children (61%).

Other programmes about your nation or region were viewed more among people in Wales (19%)
and Scotland (24%), among 45-64s (21%) and 65 plus (18%), among the AB socio economic
group (19%) and those with no children in household (20%).

4.1 Extent to Which Channels Achieve PSB Aims

Introduction

Following a clear explanation of PSB and the specific PSB responsibilities for each channel, respondents

were asked, in each case, to what extent they felt each channel achieved its PSB aims. Respondents were

asked to respond using a ten point scale ranging from “Completely achieves these targets” scored as 10 to

“Does not achieve these targets at all” scored as 1.
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The descriptions given for each channel were as follows:

The BBC is required to provide a wide range of high quality, engaging, new programming and services

made in the UK. Its programmes and services aim to:

o help us to understanding what'’s going on in the world

o inform and educate

. reflect UK’s cultural identity

. make us aware of different cultures and opinions within the UK.

Its programmes and services are for all audiences, provided across all its TV channels (BBC One, BBC
Two, BBC Three, BBC Four, CBeebies, CBBC, BBC News Channel (BBC News 24), BBC Parliament) and
also BBC Radio services and the BBC’s website and online services.

ITV1 is required to make and show new high quality programmes from in and around the UK, including UK
news, current affairs, documentaries, factual programmes (e.g. about arts/science/history/nature), news

about my region, other programmes about my region, as well as some children’s programming.

Channel 4 is required to make and show new distinctive, innovative and educational programming that is
different from the other TV channels, including high quality UK news, current affairs, documentaries, factual
programmes (e.g. about arts/science/nature/history), UK drama and comedy and experimental

programming.

Five is required to make and show new high quality UK news, current affairs, documentaries, factual

programmes (e.g. about arts/science/nature/history) and children’s programmes.

Perceived achievement of PSB aims by channel
Figure 4 shows that the BBC was seen as the most successful in achieving its aims as a PSB broadcaster,
with over three-fifths of respondents (63%) believing that the BBC achieves its targets (i.e. giving scores

from 7 to 10 on the scale). This is significantly higher than seen for the other channels.

20



Ofcom PSB Willingness to Pay — Summary Report

Figure 4: Perceived PSB Achievement by Channel - %

IMean
i3 w45 m7-10 Srores

BBC services 6.7
mv1 6.2
Channel 4 6.4
FIVE 5.7

QC1/224 How would you rate the BEC/ITV1/Channel /FIVE on achisving these targets set?

Zn ascalz of 1 — 10, whems 1 is "doss not achigve these targsts st sll” and 10 is "completely achizves these targsts”
Baze Size (Unweighted) Tol 2,472

There was less difference in perceived PSB achievement between Channel 4 and ITV1, but Channel 4 does
achieve a slightly higher mean score (6.4 vs 6.2.), with just over half of respondents (52%) believing
Channel 4 achieves its PSB aims, compared with 47% for ITV1. In contrast, one third of all respondents
(33%) believed that Five achieved its PSB aims.

There were some significant variations in these findings by subgroup and these are summarised below:

BBC Services

Agreement that the BBC achieves its targets was strongest in England and Wales (mean score of 6.8),
among those in the ABC1 socio economic group (6.9), among free multichannel or pay TV households (6.9
and 6.7 respectively) and also among those for whom BBC1 was their most viewed channel (7.0).

Channel 4
For Channel 4 agreement that it achieves its targets was greater among 18-24s and 25-44s (mean score of
6.9 and 6.6 respectively), the C1 SEG group (6.6), among free multichannel households (6.5) and especially

among those who named Channel 4 as their most watched channel (7.5).
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ITV1
Agreement that ITV1 achieves its targets was greater among those with children in household (mean score
of 6.4), among free multichannel or pay TV households (6.3 in each case) and for those who said they

viewed ITV1 most often (6.9), but less so among the AB socio economic group (6.0).

Five
While for Five, agreement that it achieves its targets was higher among the C2 socio economic group (5.9
mean score), among free multichannel households (5.8) and, most notably, among those who said they

watched Five most often (7.3).
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5.0

AUDIENCES VALUATION OF PUBLIC SERVICE
BROADCASTING (GABOR GRANGER EXERCISE)

5.1 Introduction

A key aim of the survey was to understand the value that the general public place on Public Service
Broadcasting on ITV1, Channel 4 and Five, in addition to the BBC. To help understand this issue a

willingness to pay Gabor Granger exercise was used.

Gabor Granger is a widely used method in market research for measuring consumers’ willingness to pay for
goods and services. It involves showing respondents a series of prices and asking them whether they
would purchase those goods or services at that price. Compared to other methods, Gabor Granger is
simple to administer and the analysis is straightforward, requiring the use of percentage responses to plot
the price-demand curve, rather than advanced statistical estimation. It can be presented to respondents in
a number of ways: after extensive pilot testing we chose to randomise the order of prices for each

respondent to avoid any systematic bias.

Critics of the Gabor granger suggest that it over-emphasises the role of price when the marketing mix is
complex. However, in areas where consumers are not used to being asked to indicate a willingness to pay,
such as Public Service Broadcasting on ITV1, Channel 4 and Five, the purpose is to focus on price and
Gabor Granger is the method most easily understood by respondents. It also has the advantage of having

Xvii

been used in comparable studies™.

In this survey, each respondent took part in three Gabor Granger exercises. The first related to willingness
to pay for all BBC programmes and services in order to provide a benchmark comparison, the second for
public service programming on ITV1, Channel 4 and Five in addition to the licence fee paid for the BBC.
Finally we asked respondents to value ‘all Public Service Broadcasting’ defined as all BBC services and
public service programming on ITV1, Channel 4 and Five. This was carried out as a corroborative measure

for valuing public service programming on ITV1, Channel 4 and Five in addition the BBC, rather than a

finding in its own right.

XVii

Willingness to pay for the BBC during the next charter period: A report prepared for the Department for Culture, Media
and Sport (The Work Foundation, 2006)
Measuring the value of the BBC: a report by the BBC and Human Capital (2004)
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In the Gabor Granger exercise, respondents were asked if they were willing to pay for the service described
at the price presented. They answered using the following scale: 1 - Yes, very willing, 2 - Yes, fairly willing,

3 - No, fairly unwilling, 4 - No, very unwilling, 5 - Don’t know

Each respondent was asked about all price points within the exercise, and the order of presentation was
randomised in each case. The main reason why a random approach was used is that it reduces the
influence of the first price point, which may affect further choices. Respondents usually don't know how
many price points they will be asked, nor what those price points are. The first price point asked can be
over (or under) represented in its appeal simply because it is first and if the price points are shown in
ascending or descending order, respondents may feel obliged to maintain this over (or under)

representation.

Respondents were not forced to answer in a logical fashion. For example, if they answered “Yes, very
willing” to a particular price, they were still permitted to answer “No, fairly unwilling” at a lower price, as they
might prefer to pay a higher price. Possible reasons why this could happen are:
e Concerns over the quality at a low price
e Budget constraints, they currently subscribe to a pay service, but when the licence fee gets over a
certain price point they would be forced to cancel the pay service and only use Public Service

Broadcasting.

Citizen and Personal Valuations
The sample was split in half, with one half asked to complete each valuation from a Citizen perspective and

one half from a Personal perspective.

For those respondents that completed the questionnaire from the Citizen perspective, they were asked to
think about how much they and their household would be willing to pay for each service presented when
considering ‘the good of UK society as a whole’. They were asked to do this by imagining that they were
participating in a national vote about each of the elements of Public Service Broadcasting and they could

either pay for the service at that price or it would shut down.

Those respondents that were asked to value Public Service Broadcasting from a personal viewpoint were
told that these services existed, but they had to pay a voluntary monthly subscription to access them. If

they chose not to pay the voluntary subscription they would not be able to access the services.
Price points tested

For each exercise, respondents stated how willing or unwilling they were to pay for each service at a

specific price point. The price points that were tested for each exercise are set out in figure 5.

24



Ofcom PSB Willingness to Pay — Summary Report

The price points for the BBC ranged from below the current licence fee up to more than £32.50; whereas for
PSB on ITV1, Channel 4 and Five they started at less than £1.20 up to more than £5, and so incorporated

the current estimated equivalent cost of this content of £1.20 per month per household.

The price points for the total Public Service Broadcasting exercise were designed to replicate the sum of
the BBC price points plus the current amount spent on Public Service Broadcasting on ITV1, Channel 4 &
Five which equates to £1.20 per month per household. Additional price points were then added in around

the current licence fee to achieve greater granularity.

Figure 5: Monthly price points tested in the Gabor Granger exercises

; ; Total Public Service Broadcasting
ITV1, Channel 4 & Five Public

Service Broadcasting

including all BBC and public service

programming on ITV1, Channel 4 & Five

Calculation of Average Results

As respondents were only asked to state their intention at specific price points, the actual amount they are
willing to pay is unknown; it can only be said that they are willing to pay somewhere between two price
points, i.e. the highest point they agree to, compared with the next highest point they refuse to. To
calculate an average value, it is necessary to place an estimated valuation on what respondents are
actually willing to pay. To do this a mid price was used as this gives the most realistic estimate of what
respondents are on average (mean) willing to pay. The mid point between the two price points is calculated
and these two parts are multiplied together to calculate a weighted value. When these weighted values are
summed together, this forms an overall valuation. The mid points used for each Gabor Granger exercise
are outlined in figure 6.
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Figure 6: Mid points used in the calculation of average monthly valuation for each Gabor Granger

exercise
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In each Gabor Granger mean result, the mean calculation excluded those respondents who consistently
answered ‘very unwilling’ or ‘don’t know’ or a combination of ‘very unwilling’ or ‘don’t know' at each price
point presented as these respondents were deemed to not be participating in the exercise. The average
calculation includes the mid point £ valuation for those who answered ‘very willing’ or ‘fairly willing’ at any
price point presented and a value of £0 for those who answered ‘fairly unwilling’, ‘very unwilling’ or ‘don’t
know’.

In addition for the ‘Total Public Service Broadcasting’ Gabor Granger exercise, respondents who
consistently answered ‘very unwilling’ or ‘don’t know’ or a combination of ‘very unwilling’ or ‘don’t know’ at
each price point presented in the exercise were excluded from the average calculation; and also anyone
who had done the same for either the BBC or the ITV1, Channel 4 and Five exercise. This base was
selected as respondents needed to demonstrate that they had taken part in the first two exercises, before

being asked the final cross-check measure of willingness to pay for ‘all Public Service Broadcasting'.
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5.2 BBC Gabor Granger Exercise Results

First, respondents were asked to value the BBC, described as all BBC programming and services (see
show card in Appendix C for full details of the definition presented to respondents). Respondents were also

informed that BBC currently costs £139.50 per year or £11.62 per month per household and told that the way in which
BBC Services are provided in the future may need to change.

Looking at the total sample, the proportion of respondents that are willing to pay for the BBC was identified.
On the Gabor Granger scale this relates to respondents that answered either ‘yes - very willing’ or ‘yes -
fairly willing’; as respondents were asked about many price points, they had to give this answer to at least
one price point to be classified as willing to pay for the BBC. For the Citizen sample 82% of respondents

said that they were willing to pay for the BBC and for the Personal sample this was 81%.

Figure 7 shows the uptake at each price point as a proportion of the total sample. The uptake is defined as
those respondents that stated that they were willing to pay (i.e. answered ‘yes - very willing’ or ‘yes - fairly

willing’ at the price point presented.)

Figure 7:  Uptake at each monthly price point for the Citizen and Personal Gabor Granger

Exercises for the BBC
100% T — — — — — — — = — — — o — — o —

L T
Current Licence Fee £11.62

£11.56 £13.87
80% - ol

70% A

Top-two box response

40%

30% -

20% -

10% -

0% T T T T T T T T l
£0.00 £5.00 £10.00 £15.00 £20.00 £25.00 £30.00 £35.00 £40.00 £45.00
Monthly Price

BBC Personal BBC Citizen = = Mean BBC Personal wtp Mean BBC Citizen wtp

Base Size (Unweighted): Citizen 1257, Personal 1217.

Although 82% of the Citizen sample and 81% of the Personal sample are willing to pay for this service for at least one
price level presented, this does not necessarily mean that they are willing to pay for this at the lowest price level tested.
5% of respondents for both the Citizen and Personal samples were willing to pay for the BBC, but not at the lowest
price point. See the introduction to this section which outlines reasons why respondents may not always be willing to
pay for services at a lower price.
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Average monthly results

The respondents that consistently stated either that they did not know if they were prepared to pay anything
or answered ‘very unwilling’ or a combination of the two at all price points were identified. This came to
10% for both the Citizen and Personal samples and these were removed from the average valuation
exercise as they were deemed to not have taken part in the exercise. The average calculation includes the
mid point £ valuation for those who answered ‘very willing’ or ‘fairly willing’ at any price point presented and
a value of £0 for those who answered fairly unwilling, very unwilling or don’t know.

From this exercise we can conclude that the average value that respondents are willing to pay from a
Citizen’s perspective is £13.87 per month per household and from a Personal perspective is £11.56
per month per household. The valuation for the Citizen perspective is statistically significantly higher than
for the Personal one.

Subgroups: statistically significant differences for Citizen v. Personal Sample

All of the following subgroups valued the BBC from a Citizen perspective higher than from the Personal
perspective. These were the 18-24, 25-44 and 45-64 age groups, as did those in the AB & C1 socio
economic groups, respondents from England, those without children, respondents that named BBC1 or
ITV1 as their most watched channel and those that have analogue terrestrial only or pay TV on their main
TV set.

Subgroups: statistically significant differences within Citizen sample
Those in the AB socio economic group were more likely to pay for BBC services from a Citizen perspective,

with an average value of £16.39 per month per household.

Subgroups: statistically significant differences within Personal sample
There where no statistically significant differences when comparing the results from the subgroups with the

overall sample.
Distribution by price point

It is also possible to look at the distribution around each of the price points tested. Figure 8 shows what
proportion of the sample was willing to pay at each price point.
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Figure 8: BBC Uptake at each price point tested, for overall sample
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Base Size (Unweighted, Citizen 1257; Personal 1217))

Tests of significance were done to identify the groups that had higher or lower uptake at each price point

compared with the average within sample. This is summarised in figure 9.
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Figure 9: Statistically significant differences by subgroup by price point within sample: Citizen and
Personal Gabor Granger Exercises for the BBC

Price point Citizen Personal

Top line denotes groups
statistically significantly higher
WTP than the overall average.

Bottom line denotes groups
statistically significantly lower
WTP than the overall average.

Less than £7.50 per month

£7.50 per month

£11.50 per month

£16 per month

£20 per month

£24 per month

£28.50 per month

£32.50 per month

Greater than £32.50 per month

SEG refers to socio economic group.
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5.3 1TV1, Channel 4 and Five Public Service Broadcasting Gabor Granger Results
The second Gabor Granger exercise measured the value that the general public place on public service
programming on ITV1, Channel 4 and Five. Respondents were given a show card (see Appendix C) which
specified public service programming on ITV1, Channel 4 & Five by genre. Respondents were also
informed that ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate™" in return for
showing Public Service Broadcasting programmes and that current investment was equivalent to spending
£1.20 per household per month (£14.40 per year) on these Public Service Broadcasting programmes. The
way in which these programmes and services are provided may need to change in the future as the current
arrangement may no longer work. They were also asked to undertake the exercise, bearing in mind that

they would continue to pay the current licence fee for all BBC services.

Looking at the total sample, the proportion of respondents that are willing to pay for ITV1, Channel 4 & Five
Public Service Broadcasting was identified. On the Gabor Granger scale, this relates to respondents that
answered either ‘yes - very willing’ or ‘yes - fairly willing’. As respondents are asked about many price
points, they had to give this answer to at least one price point to be classified as willing to pay. For the
Citizen sample, 74% of respondents said that they were willing to pay for ITV1, Channel 4 and Five

Public Service Broadcasting and for the Personal sample, this was 78%.

Figure 10 shows the uptake at each price point as a proportion of the total sample. The uptake is defined
as those respondents that stated that they were willing to pay.

i This phrase was developed as a result of preliminary focus groups. The term gifted spectrum was explained to participants
who were then asked to express it in their own words.
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Figure 10: Uptake at each monthly price point for the Citizen and Personal Gabor Granger exercises for
ITV1, Channel 4 and Five Public Service Broadcasting
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Base Size (Unweighted): Citizen 1257, Personal 1217.
Although 74% of the Citizen sample and 78% of the Personal sample are willing to pay for this service at a price level,

this does not necessarily mean that they are willing to pay for this at the lowest price level tested.. 5% of respondents
were willing to pay, but were not willing to do so at the lowest price level for the Citizen exercise and 3% of Personal
respondents reacted in the same way. See the introduction to this section which outlines reasons why respondents

may not always be willing to pay for services at a lower price.

Average monthly results

The respondents that stated either that they did not know if they were prepared to pay anything or
answered ‘no - very unwilling’ or a combination of the two at all price points were identified. This came to
18% for the Citizen and 17% of the Personal sample. These respondents were removed from the average
monthly valuation calculation as they were deemed to not be taking part in the exercise. The average
calculation includes the mid point £ valuation for those who answered ‘yes - very willing’ or ‘yes - fairly
willing’ at any price point presented and a value of £0 for those who answered ‘ no - fairly unwilling’, ‘no -

very unwilling’ or ‘don’t know’.

The average value that respondents are willing to pay from a Citizen’s perspective is £3.33 per
month and from a Personal perspective is £3.50 per month (compared to an estimated cost of £1.20
per month per household to provide this content). These valuations are not statistically significantly

different.
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Subgroups: statistically significant differences for Citizen vs. Personal sample

Several groups were more likely to be prepared to pay from a Personal perspective than from a Citizen

perspective. These were:

- 25-44 age group were prepared to pay £3.62 per month from a Personal perspective, and £3.24 from a
Citizen perspective.

- Among those that named ITV1 as their most watched channel, respondents were prepared to pay
£3.82 per month from a Personal perspective and £3.43 per month from a Citizen viewpoint.

- Those that do not access the internet from home were prepared to pay from a Personal perspective
£3.44 per month and from a Citizen perspective £3.05 per month.

Subgroups: statistically significant differences within Citizen sample

Those respondents that are in the AB socio economic group were willing to pay a higher amount on average
from a Citizen point of view for ITV1, Channel 4 and Five Public Service Broadcasting at £3.68 per month
per household.

Subgroups: statistically significant differences within Personal sample

From a Personal point of view, those that named ITV1 as their most watched channel (£3.82 per month)
along with those that have analogue terrestrial TV on their man TV set (£3.91 per month) were willing to
pay more than the UK average.
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Distribution by price point

Figure 11 shows the uptake at each price point tested.

Figure 11: Uptake for public service programming on ITV1, Channel 4 and Five at each monthly

100%

90%

80%

70%

60%

50%

Uptake

40%

30%

20%
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0%

price point tested for overall sample

75%

72%
9% 69%
66%
61%
53% o
44%
40%
35%
33%
30%
28%

<£1.20 £1.20 £2.00 £3.00 £4.00 £5.00 >£5.00

Price per month

B Personal ® Citizen

Base Size (Unweighted): Citizen 1257, Personal 1217.

Since around one third of the respondents are willing to pay more than £5 per month, it appears that the full

distribution of what respondents are willing to pay may not have been fully captured. This may mean that,

as higher price points were not tested, the willingness to pay for public service programming on ITV1,

Channel 4 and Five may be a conservative estimate.

Tests of significance were done to identify the groups that had higher or lower uptake at each price point

compared with the average. This is summarised in figure 12.
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Figure 12: Differences by subgroup by price point within Citizen and within Personal samples:

Gabor Granger Exercises for public service programming on ITV1, Channel 4 and Five

Price point

Top line denotes groups
statistically significantly
higher WTP than the overall
average.

Bottom line denotes groups
statistically significantly lower
WTP than the overall
average.

Less than £1.20 per month

£1.20 per month

£2.00 per month

£3.00 per month

£4.00 per month

£5.00 per month

Greater than £5.00 per
month

Personal

SEG refers to socio economic group
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5.4 All Public Service Broadcasting
In order to provide a cross-check measure for ITV1, Channel 4 and Five public service programming in
addition to current licence fee for BBC, respondents were then asked to think about all Public Service
Broadcasting. This was defined as all the BBC and public service programming on ITV1, Channel 4 and
Five (see Appendix C for description given to respondents). Respondents were first of all reminded that
they currently pay £11.62 per month for the BBC and that public service programming on ITV1, Channel 4

and Five costs the equivalent of £1.20 per household.

For the total sample, the proportion of respondents that are willing to pay for all Public Service Broadcasting
(defined as all BBC, together with public service programming on ITV1, Channel 4 and Five) was identified.
The proportion of respondents that stated that they were willing to pay for all Public Service Broadcasting
was 74% from a Citizens' perspective and 72% from a Personal perspective in this Gabor Granger

exercise™™.

Average monthly results

The respondents that consistently stated either that they did not know if they were prepared to pay anything
or answered ‘no — very unwilling’ at all price points for ‘Total Public Service Broadcasting’ or for either the
BBC or ITV1, Channel 4 & Five exercise were identified. This came to 27% for the Citizen and 25% of the
Personal sample. These respondents were removed from the base and the average monthly amount then
calculated. The average calculation includes the mid point £ valuation for those who answered ‘very willing
or ‘fairly willing’ at any price point presented and a value of £0 for those who answered ‘fairly unwilling’,

‘very unwilling’ or ‘don’t know'.

The results showed that from a Citizen perspective respondents were prepared to pay £14.07 per month
and £12.66 from a Personal perspective. The difference between the Citizen perspective and the Personal

perspective is not statistically significant at the overall level.

Subgroups: statistically significant differences for Citizen vs. Personal sample

The subgroups where there was a statistically significant difference between the valuation of the Citizen
sample and the Personal sample are socio economic group C1 (Citizen: £15.28 per month, Personal:
£12.26 per month) and those without children (Citizen: £14.70 per month, Personal: £12.36 per month).

Xix

7% of Citizen respondents and 6% of Personal respondents stated in the all Public Service Broadcasting Gabor Granger exercise
that they were willing to pay (i.e. they had said ‘very willing’ or ‘fairly willing’ for at least one price point) but in either of the earlier BBC
or ITV1, Channel 4 and Five Gabor Granger exercises they said that they were not willing to pay for these services at any price , i.e.
they had said ‘very unwilling’ or ‘don’t know’ to all price points. These respondents were therefore excluded from the calculation of the
proportion willing to pay for all PSB.
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Subgroups: statistically significant differences within Citizen & Personal Samples
Among all the subgroups tested there were no statistically significant differences between the subgroups

and the overall sample for each of the Citizen and Personal samples.

Overview of All PSB results

The value from the BBC Gabor Granger exercise and the ITV1, Channel 4 and Five exercise give a
combined value of £13.87 + £3.33 = £17.20 from a Citizen perspective, and £11.56 + £3.50 = £15.06 from a
Personal perspective. These totals are higher than the £14.07 and £12.66 that respondents gave when
asked to think about All PSB (defined as all BBC and public service programming on ITV1, Channel 4 and
Five combined). A comparison of the combined totals and the all PSB results shows the difference is
statistically significant. This difference could in part be explained by the complexity of the task that is
involved for respondents in the final exercise for evaluating all PSB: they are being asked to think about a
PSB hypothetical service. In addition there is a difference in scale between the ITV1, Channel 4 and Five

valuation and the all PSB valuation due to the difference in price points evaluated.

A comparison with the results for all PSB from the conjoint exercise corroborates the Gabor Granger
findings; this exercise showed that only 12% of respondents consistently chose the BBC only option; and on
average respondents were prepared to pay £14.91 in total for all PSB on a monthly basis. There is no
significant difference between this result of £14.91 and the sum of £15.06 for the BBC Gabor Granger and

ITV1, Channel 4 and Five results from a Personal perspective.

Conclusions from the Gabor Granger Willingness to Pay Exercises

The research demonstrates that there is a strong willingness to pay™ for Public Service Broadcasting: 82%
of respondents from a Citizen perspective and 81% of respondents from a Personal perspective are willing
to pay for the BBC. For Public Service Broadcasting on ITV1, Channel 4 & Five, 74% of respondents are
willing to pay for this from a Citizen perspective and 78% from a Personal perspective. The average

XXi

amount ™ respondents are willing to pay is summarised in figure 13.

XX

The proportion of respondents willing to pay is defined as anyone who answers ‘very willing’ or ‘fairly willing’ for at least one
price point presented in the exercise.

* The average results exclude anyone who consistently answered ‘don’t know’, or ‘very unwilling’ or a combination of the two to

any price point presented.
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Figure 13: Gabor Granger Exercise: Summary of average values

Citizen Perspective

ITV1, Channel 4 & Five
BBC, ITV1, Channel 4 & Five

Personal Perspective

Holden Pearmain
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6.0 AUDIENCES PRIVATE VALUATION OF ITV1, CHANNEL 4 AND
FIVE PUBLIC SERVICE PROGRAMMING (CONJOINT)

Introduction

The conjoint analysis formed part of the Personal questionnaire only and 1,217 respondents undertook the
exercise. It set out to measure the relative appeal of different public service genre elements of ITV1,
Channel 4 and Five and their relationship to respondents’ willingness to pay for such services in addition to
paying the current licence fee for the BBC. It was conducted in order to provide a corroborative measure for
the Gabor Granger exercise on willingness to pay for public service programming on ITV1, Channel 4 and
Five.

All products and services are made up of various elements or attributes. The purpose of a conjoint exercise
is to measure the relative influence of each of these elements on consumers’ choice of product or service.
The key strength of a conjoint exercise is that it infers the value that consumers place on each element
rather than asking them to give a direct valuation, and it does this by simply requiring them to choose their
preferred product or service from a set of competing alternatives. Each respondent sees a number of such
choice scenarios drawn from a larger number of scenarios constructed according to an experimental
design. In the analysis this enables the researcher to construct a statistical model that quantifies the impact

of each product or service element in the form of a ‘utility’ score.

The Conjoint Design
In this study three different service elements were tested

e Price
e Genre
e Channel

In each scenario, respondents were presented with three options:
1. BBC at current licence fee
2. BBC at current licence fee and a varying range of public service programming from ITV1, Channel
4 and Five
3. BBC at current licence fee and a different varying range of public service programming from ITV1,
Channel 4 and Five

Respondents were asked simply to choose the option according to their own preferences. Below we show

an example of one of the scenarios shown to respondents. Respondents were shown 9 scenarios in total.
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Figure 14: Example of a Conjoint Scenario

Booklet 1
Scenario 5 Which of these OptiOFIS would you choose for yourself?
Qption 1 Option 2 Option 3
All BBC senices (BBC One. BBC Two All BBC services (BBC One. BBC Two All BBC senvices (BBC One. BBC Two
BBC Three, BBC Four. CBeebies. CBBC BBC Three, BBC Four, CBeehies. CBBC BBC Three, BBC Four, CBeebies, CBBC
BBC News[ 24], BBC Parliament, BBC BBC Mews[ 24]. BBC Parliament, BBC BBC Mews[ 24]. BBC Parliament, BBC
Radio. BBC onling) Radio, BBC online} Radio. BBC onling)
ITV1 UK Mews M1 UK Mews
ITV1 Current affairs M1 Current affairs
ITV1 Regional news ITV1 Regional news
ITV1 Other regional programmes
ITV1 Documentaries and factual
programmes (arts. nature. history.
science)
TV Childran s prooramme
Channel 4 UK MNews Channel 4 UK News
Channel 4 Current affairs Channel 4 Current affairs
Channel 4 Documentaries and factual
{arts, nature, history, science)
Channel 4 UK drama and comedy
Channel 4 Experimental programming
Five UK News Five UK MNews
Five Current affairs Five Current affairs
Five Children's programmes
Five Documentaries and factual (arts
nature, histary. science)
Total PSB cost £16.62 per month £14.62 per month £11.62 per month
(licence fee (BBC) plus voluniary charge ) (£199.50 annually) (£175.50 annually) (£139.50 annually)

The current licence fee is £139.50

In most cases the combined BBC and ITV1, Channel 4 and Five PSB options represented a reduced range
of ITV1, Channel 4 and Five public service programming at various costs (i.e. reduced compared to the full
range offered currently on television). However, each respondent also saw the current BBC and ITV1,
Channel 4 and Five PSB services in at least one of the scenarios presented. Care was taken to ensure that
the obviously more attractive versions of BBC plus ITV1, Channel 4 and Five PSB would be offered at a
higher cost than the BBC plus reduced ITV1, Channel 4 and Five PSB. To minimise order effects, the

position of the three options was varied across scenarios.

Each respondent saw one booklet of nine scenarios selected randomly from a set of eight booklets (72
scenarios in total). This number of scenarios ensured sufficient degrees of freedom relative to the number
of parameters that would be estimated in the conjoint model, while the particular combinations of ITV1,
Channel 4 and Five PSB genres ensured low correlations between them (all less than 0.15 except for the
children’s genre for Five, which had a correlation of 0.32, due to this genre being a specific feature of this

channel.)

The purpose of the conjoint was to attain values for the following genres. (For full details on the conjoint

attributes and levels tested see Appendix F.)
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Figure 15: Summary of Genres and Channels Tested in the Conjoint

Genre

UK News

Current affairs

Children’s programmes

Documentaries and factual
programmes

Regional news

(ITV only)

Other regional programmes

(ITV only)
UK drama and comedy
(C4 only)

Experimental programming

(C4 only)

The values for the different combinations for ITV1, Channel 4 and Five public service programmes
presented ranged from £1.20 to £5, and in each case were presented in combination with all the BBC
services at the current licence fee of £11.62. The choice was presented to respondents in terms of a

combined monthly subscription ranging from £12.82 to £16.62.

Statistical Analysis
The conjoint analysis formed part of the Personal questionnaire only and 1,217 respondents undertook the

exercise. Of these respondents, 225 (18%) were not included in the analysis as they either did not complete
the tasks or consistently chose one option (e.g. always the middle option) which indicates a lack of
engagement with the task. This gave an effective sample of 992. Note: those 12% of the effective sample

who consistently chose the BBC-only option were included in the analysis as this was clearly a valid
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expression of preference. With this data we constructed a multinomial logit model of choice behaviour - see

appendix F for details on this element of the statistical analysis.

Conjoint Results: Overall Value of ITV1, Channel 4 and Five Public Service Programming

12% of the effective sample chose the BBC-only option at the current licence fee throughout the
exercise, while the remainder chose a combination of BBC at the current licence fee plus ITV1, Channel 4
and Five PSB programming at least once in the exercise. This suggests that the majority of respondents

support provision of public service broadcasting providers other than the BBC and are prepared to pay for it.

By multiplying the mid-point prices by the mid-point percentage shares of choice and taking the average, we
calculate an average willingness-to-pay figure of £3.29 per month per household for ITV1, Channel 4 and
Five public service programming"x". Mid points were used to ensure compatibility with the Gabor Granger
exercise. This equates to £14.91 per month for a combination of the BBC at the current licence fee

and public service programming on ITV1, Channel 4 and Five.

We were able to construct a simulator indicating the percentage take up of all ITV1, Channel 4 and Five

PSB programming at each price point tested in the conjoint. These are summarised below:

Figure 16 Take up of all ITV1, Channel 4 and Five public service programming at Each
Conjoint price point

Price Tested Mid point used Uptake o_f all ITvV1, Chgnnel 4 and
Five PSB services

3

Conjoint Results: Genre and Channel Values

Using the outputs from the conjoint model, it is possible to identify the relative appeal of each specific public
service programming genre. This is established for each genre and the ranges are then re-based so that
they sum to 100 and therefore represent weighted values. The results are shown below and indicate the

relative appeal of each genre.

XXii

The average calculation was based on the effective sample size.
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Figure 17: Standardised Genre Values from the Conjoint for Genres on ITV1, Channel 4 and Five

Standardised Genre Values
Genre

UK News

Current affairs

Documentaries and factual
programmes

UK drama and comedy
Children’s programmes
Regional news

Experimental programming

Other regional programmes

These results indicate that over half of the total value of the current ITV1, Channel 4 and Five PSB services
is attributable to UK News and Current affairs programmes. This pattern of values was very similar across

all demographic, socio economic and geographical groupings.

We were also able to infer from this information the relative value of channels, again by re-basing to sum to
100:

Figure 18: Standardised Channel Values from the Conjoint

Channel Value for PSB Standardised Genre Values

ITV1

Channel 4

Five

ITV 1 has the highest value, followed by Channel 4 and then Five, much further behind.
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7.0 BOTTOM UP VALUATION: GENRE RANKING

Introduction
This section of the research measures the relative preference for all of the different genre elements of ITV1,
Channel 4 and Five PSB. This was undertaken in order to provide a bottom-up valuation of public service

programming on these channels.

This was based on a two stage ranking procedure, starting with a sorting of genre cards into piles:
- Inthe Personal survey, respondents were asked to sort based on the types of programmes that you
and your household like to watch more/feel neutral about/would be unlikely to watch
- In the Citizen survey respondents were asked to sort based on the types of programmes that you

feel are more important/feel neutral about/are of little of no importance to UK society as a whole

Then, as a second stage, respondents ranked each pile in turn, to derive an overall ranking, again in the
context of these alternative perspectives within each sample (Personal or Citizen).

The specific genres presented were as a set of shuffle cards were as follows:
e [TV1, Channel 4 and Five UK news
e ITV1, Channel 4 and Five current affairs
e |TV1 and Five children’s programmes (Milkshake on Five)
e |TV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
e ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland)
e |TV1 other programming about my region (or nation in Scotland, Wales and Northern Ireland)
e Channel 4 UK drama and comedy

e Channel 4 experimental programming

Respondents were asked in each case to consider the importance of each genre in the context of continuing

to receive all BBC services.

Mean Genre Rankings — Personal versus Citizen

Genre rankings for Personal and Citizen samples can be compared in terms of mean rankings derived from
each sample. In order to provide a readily understandable comparison, we have reversed the rankings
scores to calculate the mean, i.e. if UK news ranked first it is given a score of 8, whereas if experimental

programme is last it is given a score of 1.

Figure 19 shows the results.
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In both the Personal and the Citizen samples UK news ranked number 1, although the mean score is

significantly higher in the Citizen sample (6.6) compared to the Personal sample (5.7).

To summarise, the Personal sample saw ITV1, Channel 4 and Five news (5.7), ITV1, Channel 4 and Five
documentaries and factual programmes (5.5) and Channel 4 UK drama (5.4) as their lead three genres, with
Channel 4 experimental programming ( 3.2) and ITV1 and Five children’s programming (3.0) seen as of
generally lesser appeal. By comparison the Citizen sample saw ITV1, Channel 4 and Five news (6.6) as
clearly most important genre by quite a large margin, followed then by ITV1, Channel 4 and Five current
affairs (5.4), ITV1, Channel 4 and Five documentaries and factual programmes (5.1) and ITV1 news about
my region (or nation in Scotland, Wales and Northern Ireland) (5.0), all seen as important, and with Channel

4 experimental programming seen as clearly least important (2.5).

Figure 19: Comparison of ITV1, Channel 4 and Five PSB Genre Rankings

Citizen Personal

T, Channad 4 and
FIVE UK naws

MM, Channal 4 and
FIVE currantafairs

M1, C4 and Fiva
documeantrss &
factual programmes

TW1 news about my
reglon

Channel4 UK drama
and comsdy

TV othar
programm ing atout
my region

1 and FIVE
childrsn's
programmes

Channsl4
&x parimeantzl

programming

QG2: Please rank the following types of TV programme in order of importence. On 5 scale of 1to 8 where & is the Most Imporant

Base Size (Unweighted) Personal. 1217 Citizen 1257,
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Differences between Personal and Citizen samples

These results show significant differences between Personal and Citizen samples in all cases, except for
genre rankings for ‘other nations/regions programmes’ on ITV. Indeed, the greatest difference was seen in
terms of higher rankings in relation to Channel 4 UK drama, which achieved a mean score of 5.4 and
ranked fourth from a Personal perspective and scored 4.1 and ranked fifth from a Citizen perspective. There
were also significant differences in terms of higher mean rankings in the Personal sample for Channel 4
experimental programming (3.2) and also for ITV1/Channel 4/ Five documentaries and factual programmes
(5.5).

Meanwhile, the Citizen sample showed significantly higher mean genre rankings for ITV1, Channel 4 and
Five news in particular (6.6), but also for ITV1, Channel 4 and Five current affairs (5.4), for ITV1 news about
my region (or nation in Scotland, Wales and Northern Ireland) (5.0) and for ITV1 and Five children’s

programmes (3.6).

These differences in emphasis between the two samples are clearly seen on the following chart, with
greater distance from the diagonal best fit line revealing the greatest discrepancies between the two

samples.

Figure 20: Comparison of Genre Rankings

3
Higher Citizen Valuation
I, Channel 4 and FIVE
= UK news
ITW1, Channel 4 and FIVE
c current effgis V1, C4 and Five
E . + documentaries & factusl
& ITW1 neyver about rmy regicn Bl
IT and FIWE children’s FTV1 cther programrming [ I= "3""E|iu|‘_\j'3ﬂ'3 and
programmes sbout my region Sl
*
(| Channel 4 experimental
Erogramming B i
= : Higher Personal Valuation
z 7 ]
Persanal
QG2: Please rank the following types of TV programme in oder of imporance. On a scale of 1to 8 where 8 is the Meost Important
Base Size {Unweighted) Personal. 1217 Citiz=n 1257.
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The chart below summarises the order in which the genres are ranked based on mean scores.

Figure 21: Comparison of Genre Ranking exercises for ITV1, Channel 4 and Five public

service programming - ranked on Citizen values

Ranking Ranking
Exercise Exercise
Perzonal sample | Citizen sample

Documentaries and factual
programmes

Regional News (ITV1 Only) ——

UK drama and comedy (C4 only)
Other regional programmes (ITV1
only)

Children's programmes (ITV1 and
Five)

Experimental programming (C4
only)

Ranked positicn of Genre from 1 — 8 where 1 is maost important
Base Size {Unweighted) Ranking Personal. 1217 Citizen 1257,
Base Size {Unweighted): Conjoint (Personal) 282,

This next section highlights the key significant differences within sample by subgroup for each genre.

Subgroup Analysis — Personal Sample

ITV1, Channel 4 and Five UK news — 5.7 average
Here the main differences were higher rankings among the 65 plus (6.0) and those without children in

household (5.9), but rather lower rankings for Scotland, Wales and Northern Ireland (5.5 in each case).

ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
— 5.5 average
Here the main differences were higher rankings among 18-24s (5.8) and the AB SEG (5.7).
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Channel 4 UK drama and comedy — 5.4 average
Here the main differences were higher rankings among the C1 and C2 SEG (5.6 and 5.7 respectively) and

also in the London region (5.8)

ITV1, Channel 4 and Five current affairs — 4.8 average

Higher rankings were noted among those in free multi-channel households (5.0).

ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland) — 4.6 average
Here the main differences were higher rankings in Scotland (5.1) and among the 65 plus (5.1). Interest in

regional news was lowest in London (4.1).

ITV1 other programming about my region (or nation in Scotland, Wales and Northern Ireland) — 3.9
average

Again higher rankings were noted in Scotland (4.2), and also in Northern Ireland (4.4) and the North West
(4.3), and again among the 65 plus (4.1). Interest in other regional programming was lower again in London
(3.4), but also in the North East (3.4).

Channel 4 experimental programming — 3.2 average
Here the main differences were higher rankings among the AB SEG (3.5), the 18-24 and 25-44 age groups
(3.3) and, most notably, in the London region (3.8).

ITV1 and Five children’s programmes — 3.0 average
Higher rankings were noted among 18-24s (3.7) and 25-44s (3.6) and, not surprisingly, among those with
children in household (4.8).

Subgroup Analysis — Citizen Sample
In the same way, this section highlights the key significant difference within sample for each genre, taken in

the order of appeal they represented to the Citizen sample as a whole.

ITV1, Channel 4 and Five UK news — 6.6 average
Here the main differences were higher rankings among people in Wales (6.8) and the London region (6.8),
and also among the AB SEG (6.8).

ITV1, Channel 4 and Five current affairs — 5.4 average
Higher rankings were noted among those in the AB and C1 SEG groups (5.7 and 5.6 respectively), and in
free multi-channel households (5.6). Genre rankings were lower here for those in Scotland and Northern

Ireland (5.0 and 5.1 respectively)

48



Ofcom PSB Willingness to Pay — Summary Report

ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
—5.1 average
Here the main effects were higher rankings among 18-24’s and the 65 plus (5.3 and 5.2 respectively) and

also among those in analogue only households (5.2) or who watch BBC1 most (5.2).

ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland) — 5.0 average
Here the main effects were higher rankings in Scotland (5.6) and among the 65 plus (5.3), the DE SEG
group (5.4) and those without children in household (5.1).

Channel 4 UK drama and comedy — 4.1 average
Here the main effects were higher rankings among the C1 SEG group (4.5) and slightly depressed genre

rankings in the nations, particularly Wales (3.7)

ITV1 other programming about my region (or nation in Scotland, Wales and Northern Ireland) — 3.8
average

As for regional news, higher rankings were noted in Scotland (4.2), but also for other regional programming,
in Northern Ireland (4.1), and again among the 65 plus (4.2), the DE SEG group (4.0) and those without
children in household (3.9).

ITV1 and Five children’s programmes — 3.6 average

Higher rankings were noted in Wales (3.9), among 18-24s (3.8) and 25-44s (3.9), the C2 SEG group (3.8),
those with pay TV via satellite or cable (3.8) and, again not surprisingly, among those with children in
household (4.3).

Channel 4 experimental programming — 2.5 average
Higher rankings among the 18-24 age group (3.2)
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8.0 FUTURE FUNDING FOR PUBLIC SERVICE BROADCASTING

Introduction
Respondents were also asked, if the funding of Public Sector Broadcasting was to change in the future, how

acceptable they would find different funding methods. The question was identical for both Personal and
Citizen samples and, hence, these results are examined for the total sample, first in terms of the PSB on
ITV1, Channel 4 and Five, and then for the BBC. Respondents were asked about the BBC in order to

provide a benchmark comparison for results for ITV1, Channel 4 and Five.

Acceptability of Future Funding Methods for ITV1, Channel 4 and Five

Among the general public the most acceptable method for funding PSB on ITV1, Channel 4 and Five
emerged as an industry charge (i.e. a charge on advertisers or commercial broadcasters), with half of all
respondents (50%) thinking this was an acceptable method (i.e. scoring 7-10 on a ten point scale from

Totally Unacceptable scored as 1 to Totally Acceptable scored as 10).

This was followed, in terms of acceptability, by current Licence Fee but with some money allocated to ITV1,

xXiii

Channel 4 and Five (40%) and National Lottery money (39%), both with just net positive acceptability™" .

Figure 22: Acceptability of Future Funding Methods for PSB on ITV1, Channel 4 and Five:

Ranked on mean scores

mDon't Know mi1-3 m4-6 m7-10 Mean
Scores

Industry charge [i.e. 3 charge on
advertisers or commercial 5 5.2
broadeasters)

Same Licence fee [ie. with some

money zllocated to MV, Channel 4 [ 56

and Five P5B, as well as the BBC)
National Lottery money [ 54

Veluntary subscription (like Sky or
Cable) 4 50

Showing more advertising on TV,
Channgl 4 znd FIVE than currently [ 49

allowedte

Direct public funding (i.e. money

from centrzl or local government B3 48
from taxes)

Higher Licence fes (ie. with some 9.5

maney allecated to MV, Channel 4 [
and Five F5B, as well as the BBC)

QH1ak/cidie How acoeptsble do yvou feel eadh of the following methods of funding PSB on ITV1, Channel 4 and FIVE would be?
Base Size (Unweighted) Totel 2474

Net results are calculated by subtracting results scoring 1, 2 or 3 out of 10 from results scoring 7, 8, 9 or 10 out of 10.
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Somewhat more qualified acceptability was noted for direct public funding, i.e. money from local or central
government from taxes (31%), voluntary subscription (30%) or funding by showing more advertising on
ITV1, Channel 4 and Five than is currently allowed (29%); with the option of a higher Licence Fee seen as
acceptable by just 16% of the sample, compared with 56% who saw this method as unacceptable (scored
1-3).

Comparisons by subgroup reveal some significant differences, summarised below for each funding method:

Industry charge (i.e. a charge on advertisers/broadcasters) — 6.2 average

Mean acceptability for an industry charge was higher among the AB and C1 SEG (6.5 and 6.3 respectively),
those with no children in household (6.4) and those for whom BBC1 was not their most viewed channel
(6.3), and generally lower in Scotland (5.9) and among the DE SEG (6.0).

Same Licence fee (i.e. with some money allocated to ITV1, Channel 4 and Five) — 5.6 average

Here acceptability was more marked among 18-24s and 25-34s (5.9 and 5.8 respectively), the ABC1 SEG
(5.8), those with children in household (5.8) and those for whom BBC1 was not their most watched channel
(5.8), and generally less so in Scotland (5.2) and among the C2DE SEG (5.3).

Higher Licence Fee (i.e. with some money allocated to ITV1, Channel 4 and Five) — 3.5 average

As with the current Licence Fee, acceptance of a higher Licence Fee, was also seen as more acceptable
among 18-24s (4.1), the ABC1 SEG (3.8), but in this case also among those who received analogue
channels only (3.9) and for whom BBC1 was their most watched channel (3.7), and again generally less so
in Scotland (3.3) and among the C2DE SEG (3.2).

National Lottery money — 5.4 average
Acceptability was more marked again among 18-24s and 25-34s (5.9 and 5.7 respectively), those with
children in household (5.6), but here also among the DE SEG group (5.5), and those with free multi-channel

reception (5.7), and generally less so in Scotland (4.7) or among the 65 plus (4.9).

Voluntary subscription (like Sky or Cable) — 5.0 average
Mean acceptability for a voluntary subscription was higher among the AB SEG (5.5)
and generally lower among the 65 plus (4.5), the C2 SEG (4.7), those with free multi-channel reception (5.0)

and those for whom BBC1 was their most watched channel (4.8),

Showing more advertising on ITV1, Channel 4 and FIVE than currently allowed to — 4.9 average
The acceptability of more advertising was more marked among 18-24s (5.4), but generally less so in
Scotland (4.7) among the 45 plus (4.9) and the AB SEG (4.6).

Acceptability was also just significantly higher among the Citizen (5.0) than the Personal sample (4.8).
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Direct public funding (i.e. money from central or local government from taxes) — 4.8 average

Mean acceptability for direct public funding was higher among the AB SEG (5.1), those with no children in
household (5.0) and those with free multi-channel reception (5.0), and generally lower in Scotland and
Northern Ireland (4.5 and 4.4 respectively) and among the DE SEG (4.5).

Acceptability was also somewhat higher among the Personal sample (4.9) than the Citizen sample (4.6).
Acceptability of future funding methods for the BBC™"
Respondents were asked about the BBC in order to provide a benchmark comparison for results for ITV1,
Channel 4 and Five. They were asked hypothetically how acceptable each method would be, if the way of

funding the BBC were to change in the future.

As for PSB on ITV, Channel 4 and Five, the most popular method for the BBC was an industry charge (an
option that may be perceived to not represent a direct cost to the respondent), with a mean score of 5.9.
Licence Fee and National Lottery were joint second (5.3), followed by showing advertising on BBC channels
(5.2), direct public funding (5.0) and voluntary subscription (4.9).

Figure 23: Acceptability of Future Funding Methods for BBC — Ranked on mean scores

Mean

mDon't Know mi-3 m4-6 m7-10 Scores
Industry Charge [ie. 2 charge on
advertisers or commercial 59
broadeasters)
Mational Lottery meney 53
Licence Fes St}
Showing Advertising on BBC 52

Channels

Direct Fublic Funding [i.e. money
from central er local government 50
from taxes)

Voluntary Subscription (like Sky or 4.0
Cablg] .

QH2 If the funding of PSE on the BEC were to change, how acoeptable do you feel eadh of the following methods of funding PSE on BEC would be?
Base Size (Unweighted) Total 2.474

“ 1 the case of attitudes to funding for the BBC, differences were seen between Personal and Citizen samples for the
Licence fee — see Appendix G for details.
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Only voluntary subscription received more ratings as unacceptable, i.e. scoring it a 1, 2 or 3 out of 10 (38%)
than acceptable, i.e. scoring it a 7, 8, 9 or 10 out of 10 (29%), and generated a just net negative mean

Sscore.

Comparisons by subgroup again reveal some significant differences, summarised below for each funding

method in turn:

Industry Charge — 5.9 average

Mean acceptability for an industry charge was higher among 18-24s (6.3), DE SEG (6.1) and those for
whom BBC1 was not their most viewed channel (6.1). Interestingly, this is the opposite SEG effect to that
seen in relation to industry charges as a method for funding for ITV1, Channel 4 and Five, where industry

charge was better received by ABC1s.

National Lottery Money — 5.3 average
Acceptability was more marked among 18-24s and 25-34s (6.0 and 5.5 respectively), those with children in
household (5.6), and those with free multi-channel reception (5.6), and generally less so in Scotland (4.7) or

among the 65 plus (4.9).

Showing Advertising on BBC Channels — 5.2 average

Acceptability of advertising on the BBC was more marked among 18-24s and 25-34s (5.7 and 5.3
respectively), the C2 and DE SEG groups (5.4 and 5.6 respectively) and in Wales (5.4), but also among
those with analogue only reception (5.7), and those for whom BBC1 was not their most viewed channel;
lower among those who did view BBC1 most (4.6) and the AB SEG (4.5)

Licence Fee — 5.3 average

Here acceptability was more marked among 18-24s (5.6), the AB and C1 SEG (6.0 and 5.6 respectively)
and those for whom BBC1 was their most watched channel (5.7), and generally less so in Scotland (4.7)
and among the C2DE SEG (4.9).

Acceptability was also somewhat higher among the Citizen sample (5.5) than the Personal sample (5.1).
Direct Public Funding — 5.0 average

Mean acceptability for direct public funding was higher among the AB SEG group (5.5), those with free
multi-channel reception (5.3), and among those for whom BBC1 was their most viewed channel (5.2), but

generally lower in Scotland and Northern Ireland (4.7 and 4.5 respectively) and among the DE SEG (4.5).

Acceptability was also just significantly higher among the Personal sample (5.1) than the Citizen sample
(4.9).

53



Ofcom PSB Willingness to Pay — Summary Report

Voluntary Subscription — 4.9 average
Mean acceptability for a voluntary subscription was higher among the AB SEG (5.1) and generally lower

and among the 65 plus (4.4), the C2 SEG (4.6), and also those for whom BBC1 was their most watched

channel (4.5).

Holden Pearmain
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APPENDIX A — SAMPLE STRUCTURE AND WEIGHTING PROCESS

The survey was run as two identical samples: Citizen and Personal. The structure was identical except for
the conjoint section and wording on questions in the Gabor Granger and Genre Ranking exercises.

Both samples were set identical quotas on:

Region/Nation

- Age, Sex, Socio Economic Group

Ethnicity
Urban/Rural

Working Status
Type of Television received — Freeview/Freesat, Pay (Sky, Cable), Analogue Terrestrial

Each sample was weighted separately in two stages, by demographic within region and then by region.

Table 1: Target weights within Region for each demographic subgroup

No
Not Anal Childre Childre
TOTAL <24 25-44 45-64 65+ Male Female Wkng wkng AB C1 c2 DE ogue Free Pay n n
North East 12.69 95% 34.0% 32.7% 23.8% 48.6% 51.4% 60.3% 39.7% 19.6% 29.4% 16.7% 34.3% 13.4% 37.1% 495% 43% 57%
North West 11.29 | 10.8% 36.8% 31.5% 20.9% 48.4% 51.6% 60.3% 39.7% 19.9% 28.2% 15.3% 36.6% 13.4% 37.1% 49.5% 43% 57%
East Midlands 7.19 9.4% 36.4% 33.0% 21.1% 49.1% 509% 60.3% 39.7% 21.0% 28.0% 17.3% 33.7% 13.4% 37.1% 495% 43% 57%
West Midlands 8.89 11.0% 36.7% 31.5% 20.8% 48.9% 51.1% 60.3% 39.7% 19.9% 27.3% 16.5% 36.2% 13.4% 37.1% 49.5% 43% 57%
East of England 9.29 9.8% 36.7% 32.0% 21.5% 49.0% 51.0% 60.3% 39.7% 24.1% 30.5% 15.5% 29.9% 13.4% 37.1% 495% 43% 57%
London 12.39 125% 456% 25.8% 16.1% 48.4% 51.6% 60.3% 39.7% 26.5% 33.0% 11.0% 29.5% 13.4% 37.1% 495% 43% 57%
South East 13.59 9.6% 36.2% 32.1% 22.1% 48.6% 51.4% 60.3% 39.7% 26.9% 32.3% 13.8% 26.9% 13.4% 37.1% 495% 43% 57%
South West 8.49 8.7% 33.0% 33.4% 249% 48.6% 51.4% 60.3% 39.7% 20.9% 31.3% 16.8% 31.0% 13.4% 37.1% 495% 43% 57%
Scotland 8.39 11.1% 37.3% 31.2% 20.3% 48.1% 51.9% 60.3% 39.7% 19.0% 26.6% 14.6% 39.9% 17.7% 27.1% 552% 43% 57%
Wales 4.90 15.0% 32.8% 30.7% 21.4% 48.4% 51.6% 60.3% 39.7% 18.2% 28.8% 16.2% 36.7% 15.0% 29.0% 56.0% 43% 57%
Northern Ireland 2.90 18.1% 37.2% 27.6% 17.0% 48.7% 51.3% 60.3% 39.7% 16.9% 30.4% 20.8% 31.9% 24.5% 19.4% 56.1% 43% 57%
100
Table 2: Targets for demographic subgroups for the whole sample
No
Not Anal Childre Childre
TOTAL <24 25-44  45-64 65+ | Male Female | Wkng wkng | AB C1 c2 DE | ogue Free Pay n n

North East 12.7 1.2% 43% 4.2% 3.0% | 6.2% 6.5% 77% 50% | 25% 3.7% 21% 4.4% | 1.7% 47% 6.3% 5.5% 7.2%
North West 11.3 1.2% 42% 3.6% 2.4% | 5.5% 5.8% 6.8% 45% | 22% 32% 17% 4.1% | 15% 4.2% 5.6% 4.9% 6.4%
East Midlands 7.2 0.7% 26% 2.4% 15% | 3.5% 3.7% 43% 29% [ 1.5% 20% 12% 24% | 1.0% 27% 3.6% 3.1% 4.1%
West Midlands 8.9 1.0% 33% 28% 1.9% | 4.3% 4.5% 54% 35% | 1.8% 24% 15% 3.2% | 12% 33% 4.4% 3.8% 5.1%
East of England 7.2 09% 34% 3.0% 2.0% | 4.6% 4.7% 56% 3.7% | 22% 28% 14% 2.8% | 12% 34% 4.6% 4.0% 5.3%
London 12.4 15% 56% 3.2% 2.0% | 6.0% 6.4% 75% 4.9% | 33% 41% 14% 3.7% | 1.7% 46% 6.1% 5.3% 7.1%
South East 13.6 1.3% 49% 4.4% 3.0% | 6.6% 7.0% 82% 54% | 3.7% 44% 19% 3.7% | 1.8% 50% 6.7% 5.8% 7.7%
South West 8.5 0.7% 28% 2.8% 21% | 4.1% 4.4% 51% 3.4% | 1.8% 27% 14% 26% | 1.1% 32% 4.2% 3.7% 4.8%
Scotland 8.4 0.9% 31% 2.6% 1.7% | 4.0% 4.4% 51% 3.3% | 1.6% 22% 12% 3.3% | 15% 23% 4.6% 3.6% 4.8%
Wales 4.9 0.7% 16% 1.5% 1.0% | 2.4% 2.5% 3.0% 19% | 09% 14% 08% 1.8% | 07% 14% 2.7% 2.1% 2.8%
Northern Ireland 2.9 0.5% 11% 0.8% 05% | 1.4% 1.5% 1.7% 1.1% | 0.5% 09% 0.6% 0.9% | 0.7% 0.6% 1.6% 1.2% 1.7%
100 100 100 100 100 100 100

The weightings were completed in two stages. Stage 1 involved minor weighting within region and stage

two the weighting between regions to return the sample to one representative of the UK as a whole.
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APPENDIX B - PERSONAL QUESTIONNIARE

Main questionnaire —Personal views

INTRODUCTION
READ OUT

Hello, my name is ..... on behalf of Holden Pearmain, an independent market research agency. We are carrying out

some research on Public Service Broadcasting and we would appreciate it if you could spend approximately 25
minutes answering some questions. The survey is on behalf of Ofcom — the communications regulator. Your
opinion is very important to us; if you qualify, would you be able to take part?

If necessary: This is a genuine market research study and no sales calls will result from our contact to you. The

answers you give will be held in strictest confidence; they will be made anonymous and presented to our client as

statistics only.

The interview will be carried out in strict accordance with the Market Research Society’s Code of Conduct.

IQ1 NOTE REGION
SINGLE CODE
England

NOMh BaSt . e
NOMh WESE.....cvieii e
East Midlands .......cooviiniiiiii e
West Midlands ........covveiiiiiiiii e,

SOULh BaSt.. ..o
SOULN WEST. . et

1Q2 Urban/Rural
SINGLE CODE

1Q3 Area of Deprivation
SINGLE CODE

1Q4 RECORD POSTCODE
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SCREENERS

SQ1 How many TVs do you have in your household?
SINGLE CODE

1o 1 PP 1 Thank & Close [
L oot ea e e e e e e ea et e eae et 20
PR 30
G 40
o g 4 o = PPN 50

SQ2 Do you have a TV licence?
SINGLE CODE

2= N 10
[0 2 Thank & Close O
[T T A 0 Y 3 Thank & Close O

SQ3 Were you responsible for purchasing the licence?
SINGLE CODE

R =T 1 117751 S 10
=5 o)1 11O UPPR PPN 20
0 T PP 30
Ao T R 1 (= S 40
It was free (aged 75 and OVer AllOWANCE) .......cuuiiiniiiiiiii e e e e e eas 50

SQ4  Which licence type do you have?

MULTICODE

U1 oo (o TU T N A IR o =Y Lo = 10
Full black and WHIte TV LICENCE ... .c.uei ettt et et e e e eans 20
People aged 74 ShOrt term lICENCE .......iiei e e 30
Adged 75 and OVEr frE@ lICENCE. ... ...ui et 40
Blind or Severely Sight Impaired ConcesSioN LICENCE ........cvuiiiiiiiieii e 50
Business wWith MUItipIe SEtS LICENCE .......iuuu i e s 6 O
Hotels, Guest houses and campsSIteS LICENCE........ciuiiii i 70
ARC (Accommodation for Residential Care) Concessionary TV Licence ..........ccocociieeiiiieenns 80
D o] o T A 4T 1 P 9O

SQ5 Can you please tell me if you work in any of the following industries?
MULTICODE [READ OUT]

1Y/ 1 2= 1] o T 1 Thank & Close [
Market RESEAICH ... e 2 Thank & Close I
Journalism/media (TV, radio, newspaper, Magazing) ........c.ccccvevuieeiieiieiiieeieeeee e, 3 Thank & Close O
FaNe V=T 1] o o PP UPPTUPPTROPRTPIN 4 Thank & Close O
NONE OFf TNESE ... e ettt e e e eans 50
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QUOTA SHEET

QQ1 RECORD GENDER
SINGLE CODE

QQ2 Please tell me which of the following age groups you fall into:
SINGLE CODE [READ OUT]

L] o =T I 1 Thank & Close [
RS PP 20
24 T 7 30
1R PP 40
G T T 50
o R 7 PP 6 O
(S 1S 70
AT 1 Lo 1o 1Y, = T S PPN 80
[ LY {0 Y= To [T UPPRN 9 Thank & Close O

QQ3 Which is the occupation of the Chief Income Earner in your household? (That is the person
with the largest income whether from employment, pension, state benefits, investments or any other

source?)

SINGLE CODE — SHOW CARD 1

[ o) (=355 (o] o = | PP 1 (AB) O
Y= T (o TG>T T= Vo =] ' 1= | S 2 (AB) O
SENION CIVIl SEIVANT ... e ettt et e e e e e e e e e eans 3 (AB) O

1Y/ To Lo L= oV g = Vo T=T 1 1= R 4 (AB) O
EXECULIVE ..t et ettt ettt e e et et e e e e e e ean s 5 (AB) O

(o Tor= | CT0)Y=T a1 a 1T o1 A ) o7 6 (AB) O

CiVIl SEIVICE OFfICEI ..ttt e e e e e e e e eans 7 (AB) O

T [T oo U 8 (AB) O
SEIVICES/MIITAIY ...ttt ettt e e e e e e e eens 9(Cy O

O [T Lo g\ = Tq =T =T 41T o | 10y 0O
SKIllEA MEBNUAL. ... ettt et et e e e e e e e e eeen 11 (C2) O
SeMi-SKIlled MaNUAL ... e 12 (D) O
UN-SKIlled MANUAL .........ee e ettt e et e et e et e e ea e eenaaees 13 (D) O

Y o] o1 (= 0o = R 14 (D) O
Unemployed (UP t0 6 MONENS) .. ... e e e e e e e e e eae e 15GO TO Q4 O
Unemployed (OVEr 6 MONENS) ... ...t e e e e e e eaas 16 (E) O
Unable to work due to iliness/disability (for up to 6 months) .........cccoovviiiiiiiiiiiiiiees 17 GO TO QQ4 O
Unable to work due to illness/disability (for over 6 months) ...........ccooeeeiiiiiiiiiiiiiieeee, 18 (E) O

LR = To IS £ (=3 01T 1S3 (o] o) I 19 (E) O
Retired (private / occupational /earnings related pension) ..........ccovviiiiiiiiiiiiin e 20GOTO QQ4 O
Sl BMPIOYEA ..o e 21 () 0O

L@ 1 - 22 Thank & Close O
D0 N (1o Y PP 23 Thank & Close OJ
= {1 1S7=T o PP 24 Thank & Close [
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QQ4 Can you please tell me what the previous occupation of the Chief Income Earner in your
household was?
SINGLE CODE — SHOW CARD 1

PrOfESSIONAL ... e e et et e e e e e 1 (AB) O
Y=t 1T Y =T a = Vo 1] 1 0= | SO PP 2 (AB) O
SENION CIVIl SEIVANT ...ttt et e e e e e e e e e eans 3 (AB) O
Middle MANAGEIMENT ... et e e ettt et e e et e e e e et e eaeenaeanaes 4 (AB) O
EXECULIVE ..t e et e et et e et et et e e et e e e eaa s 5 (AB) O
Local GovernMENT OFfiCEY ... ... ettt e e et e e e 6 (AB) O
CiVIl SEIVICE OFfICEI ..ttt e e e eans 7 (AB) O
[ [0 Tor= 1 1o o H PPN PRUPTN 8 (AB) O
SEIVICESIMINITAIY ... e et et et e e et e e e e eans 9(Cy O
JUNIOT MANAGEMIENT ...ttt e e e et et e e e ea e ea e e e e e e e e e e eens 10 (Cy O
SKIlled MANUAL ... ... e e e 11 (C2) O
Semi-sKilled MANUAL...... .. e 12 (D) O
UN-SKIllEA MANUAL ... .ceiee e et e e et e e e e e e et e et e et e et e eaaeenaaes 13 (D) O
LY o] o1 =] [ = PP UPPT PR 14 (D) O
Unemployed (UP 10 6 MONTNS) .. ... e e e e e e e e e e anaas 15 (E) O
Unemployed (OVEr 6 MONTNS) ... .cuui et e e e eaa s 16 (E) O
Unable to work due to illness/disability (for up to 6 months) ...........cooeeiiiiiiiiiiiii e, 17 (e) O
Unable to work due to illness/disability (for over 6 months) ...........ccoiviiiiiiiiiiiiii e, 18 (E) O
Retired (Stat€ PENSION) ... eu ittt e e et e e et e ea e ea e e e e e e e e e e e e e eaaeaas 19 (E) O
Retired (private / occupational /earnings related PenSion) ..........ovvveiveeiiniiiiniciieee e 20 (B) O
Self @MPIOYEA .o et 21 () 0O
L 1 0= PSP 22 Thank & Close O
Do) g ([0 PSP 23 Thank & Close O
= {1 157=T o 24 Thank & Close O

QQS5 DO NOT ASK — RECORD SOCIAL CLASS USING MRS OCCUPATION CATEGORIES

2 = PP 10
31 TP 20
037 PP 30
D e 40

QQ6 Areyou:
SINGLE CODE [READ OUT]

Working full time (30 hOoUrS + PEr WEEK) .......iiii et 10
Working part time (8 t0 29 hoUrs @ WEEK) ..........u i 20
Working part time (Iess than 8 hOUIS @ WEEK ..........iiiuiiiiiiii e 30
N (o] Vo] 4 ([T TR PR 40
At SChOOI/COIEGEIUNIVEISILY ... ettt et et e e e et e e e e ens 50
(8] a1=T 0 011 () /=T o HON PP UPTUPRR 6 O
= 1] =Y PP 70

[ =] 10 17T [T 8 Thank & Close O




Ofcom PSB Willingness to Pay — Summary Report

QQ7 Which ITV1 region is your main TV tuned to (or watched most often)?
SINGLE CODE. PROMPT AND READ OUT IF NECESSARY

STV (formerly Grampian/STV) ...ttt et e e e ean s 10
[ T0] o [T 20
BN SEl =T T P 30
014 < 11 (=P 40
(] = = o F= PPN 50
Y o | 6 O
(=T 1= | 70
LY T L= U PR 8
0] o [ o T 90
IR AT 21 [P PRS 00
IR AY L= N 110
RTAY LS A 10 1 Y/ 120
L N N N 130
[0 To] 0T 7T 1 PPN 14 0O
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TV VIEWING HABITS

QA1 Who in your household watches TV?

MULTICODE

Y £T= 10
= L1 U= S PPN 20
(O 11 Lo [ 11 o T PP 30
(@] 1 g = To 11 ) PPN 41

IF CODE 1 (MYSELF) NOT ANSWERED — THANK & CLOSE.

QA2 On an average day how many hours would you say you watch TV?
SINGLE CODE

(0T oI (o 0 Lo 10 gl o= e - 1d
T o (o TU ] £ o 1] o F- PP 20
G Lo 10 £ o =T o F- | PP 30
OVEI B NOUIS 8 TAY ..evueeieieeii ettt ettt e et e et e et e e et e e e an s e eeb e e et e eean s 40
N =T T (o o I N PP 50
D o] 0 T 4T 1 PSP 6 O

QA3  Which, if any, of these types of television does your household receive as its MAIN type of TV

at the moment?
MULTICODE SHOWCARD 2

Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) ............c.ccc.... 1 O GOTO QA6
Cable TV (through Virgin Media / NTL / TElEWESLE) ....cevuniiiiiieiieei e 2 [0 GOTO QA5
SALEIILE TV (SKY) -ttt ettt e et e ettt e e e e et e e e e eab e e e ennaeaes 3 0 GOTO QA4
SaAtEllte TV (OTNEI) ettt 4 [0 GOTO QA4
Freeview (through a set-top box or digital television set) ONLY with free channels............ 5 0 GOTO QA6
Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon
Network or the DIiSCOVEry Channel ........cc..iiiuiiiiii e 6 [0 GOTO QA6

e (=T | PPN 7 O GOTO QA6
Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications)8 [0 GOTO QA6
Other (please Wt IN........ooouiie i e ) e 9 O GOTO QA6

1D o] o T 24 0 1L 10 O GOTO QA6
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Ask if QA3=1

QAS3i Are you able to receive any of the following channels on your MAIN TV set in your household?

BBC THIee OF BBC FOU.....eiitiiiieiie ettt e et e e e e e e e e aeeneas 10
BBC News Channel (BBC NEWS 24)......ccuiiuieiieie ettt e e e e e e e e et e e e e eeans 20
(01 =] = O o T O =TT o1 N 30
2] SO == 14 1= 0 1 1= o PR 40
N IR PRSPPI 50
0 Y TS 6 O
B oo ettt eaeeeeeaeaeeeeteaeaeeeeaeteteteaeateattentatentaeatareaaaeaaas 70
1T O 1 PP PP 80
SKY N WS ..ttt ettt e e e e e et e e et e et et et e e e e et e e e e e e et e e e e erns 90O
[N\ o T g TSI 0] 1 g L= N 10O

Ask if QA3i = 1-9

QASii Please could you confirm which type of TV your household receives as its MAIN type of TV?

Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) .......c...cc..c....... 1 00 GOTO QA6
Cable TV (through Virgin Media / NTL / TElEWESL) ....ceuvenii e 2 [0 GOTO QA5
SALEINEE TV (SKY ) et netiinitii ettt e et e e et e et e e e e et e e et e et e e aaeeeanns 3 0 GOTO QA4

ST= L= (I IRV (0] 1 =1 o S 4 [0 GOTO QA4
Freeview (through a set-top box or digital television set) ONLY with free channels............ 50 GOTO QA6
Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon
Network or the Discovery Channel ...........oouiiii i e 6 0 GOTO QA6

e (=T | P 7 0 GOTO QA6
Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications)8 [0 GOTO QA6
Other (please WHtE iN.......cooieiiii e ) e 9 0 GOTO QA6
[0 N 2 0 P 10 O GOTO QA6

Ask if QA3=3 or 4, or QA3ii= 3 or 4 (Satellite TV)

QA4 Do you use your satellite television service to receive subscription channels or free-to-air
services only?

IF NECESSARY: Do you pay a monthly subscription fee on top of what you paid to have the dish
installed?

SINGLE CODE

Receive subscription channels (pay a monthly subscription fee)..........ccovvviviiiiiiiiniiieiieeeeen, 10
Free-to-air services only (no monthly subSCription fe€) ........c.oieuiiiiiiiiii e, 20
9 To ) o 8 010 1 30
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Ask if QA3=2, or QA3ii=2 (cable TV)

QA5 Do you use your cable television service to receive subscription channels or free-to-air

services only?
IF NECESSARY: Do you pay a monthly subscription fee for your cable TV service?
SINGLE CODE

Receive subscription channels (pay a monthly subscription fee)..........ccoooiiiiiiiiiiiiiiinen. 10
Free-to-air services only (no monthly subscription fee) ..........ovveuiiiiiiiiiii e, 20
[0 o T 43T PSP 30

QA6  Which of these channels or services would you say you and your household watch/use

regularly in an average week? That is a few times a week or more.
MULTICODE [READ OUT]

If answered 1 at QA3 and any of 7-10 at QA6 — need to recode QA3 from 1 to 5

275 @@ 1 PP 10
= T O I, TN 20
N 18 PN 30
(1 F= T 1= N 41
Y PN 50
315 O N o T TC N o T =T = T O o T | PP 6O
BBC News Channel (BBC NEWS 24)..... ...ttt e e e e e e e e eanas 70
(08 2] =T O T 01 S T=T= o [T P 8
T = O =T 1= T2 0 =] o | 90
(O] (a1 i IV O 4 P T ] 1= PR 100
2] = O = = T [To YT Y/ o =N 110
BBC.CO.UK (BBC WEDSILE) ... ieeeieiiiie ettt e e et e e e e e e e e e eaa e eeen 120
BB C IDIAY T .ttt 130

INTERVIEWER NOTE: IF ASKED, PLEASE DESCRIBE BBC iplayer AS “BBC iPlayer is the service that lets you access

BBC television programmes via your PC”.

QA7 Which TV channel do you personally watch the most in an average week?
SINGLE CODE [READ OUT]

7= T O @ T N 10
= O I TP 20
0 Y20 30
(O 1 T= 1o 1= I PPN 41
L LY PPN 50
BBC Three OF BBC FOU.....cuitiii ettt et et e e e e e et e et e e e aeenas 6
BBC News Channel (BBC NEWS 24).......cuiiiuiiiiiieeieeee s e e e e e e e e e e e e s e e e e e e e eeanas 70
(01 =] = O o T O =TT o1 N 8
2] SO == 4 1= 0 1= o PR 90
Other TV Channels (PLEASE SPECIFY) ..iuuiiiii it e e e e e e e eaaas 100
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QA8 What kinds of programmes do you and your household watch regularly, that is a few times a
week or more?
MULTICODE [READ OUT]

O LS I P 10
Current affairs programmes (e.g. Tonight with Trevor McDonald, Panorama, Dispatches) ......... 20
News about my region (e.g. London Tonight, Midlands Today)..........cccccvverereeeiiiiiciieieee e 30
Aside from news, other programmes about my region for people in my region (e.g. Inside Out, The Way We Were,
The Politics ShOW, DAIES DIAIY) .....eeeieiiiiiie ittt et sb e e sbbe e e anee s 40
UK Children’s PrOgIaMIMES .....ccoiuiiiieiiiiiee ittt ettt e e e et e e e et e e e eb b e e e e e nbeeesnnnes 50
Documentaries and factual programmes about arts/science/nature/history...........cc..ccoeeeveennen. 6 O
Other factual programmes including hobbies, leisure and consumer affairs (e.g. Masterchef, Daily Cooks Challenge,
and The Gadget SNOW) ... ... ettt e e e e e e 70O
L QS0 = o L PP PRSP 8
U] Qe [ =0T D PSR 90O
LU Qo7 .= 0 | 100
IS o 0] o AR 110
Entertainment (e.g. Strictly Come Dancing, X FACLOr) .....c.ovvuieiuiiiieiieei e 120
=TI To {0 o] foTe =T 01 441 S 130
L ] 0 T PP 14 0
NONE OF TS - e e e e e e e e eaens 150
D0 8 A 10 PN 160
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Public Service Broadcasting

Some programmes on TV are provided for the good of UK society as a whole. They aim to:
- help us to understand what’s going on in the world

- inform and educate

- reflect UK’s cultural identity

- make us aware of different cultures and opinions within the UK.

These programmes are required to be high quality, engaging, new and made in the UK. This is called
Public Service Broadcasting.

All BBC channels, programmes and services are Public Service Broadcasting.

INTERVIEWER: Hand SHOWCARD 3 to respondent
This card shows BBC’s programmes and services.

ITV1, Channel 4 and FIVE are also required to provide some Public Service Broadcasting programmes.

INTERVIEWER: Hand SHOWCARD 4 to respondent

This card shows the types of Public Service Broadcasting programmes ITV1, Channel 4 and Five are
required to provide.

I’'d now like to ask you some questions about the BBC, I1TV1, Channel 4 and Five and their public
service broadcasting requirements.

THE BBC

QC1 The BBC is required to provide a wide range of high quality, engaging, new programming and
services made in the UK. Its programmes and services aim to:

- help us to understanding what’s going on in the world

- inform and educate

- reflect UK’s cultural identity

- make us aware of different cultures and opinions within the UK.

Its programmes and services are for all audiences, provided across all its TV channels (BBC One, BBC
Two, BBC Three, BBC Four, CBeebies, CBBC, BBC News Channel (BBC News 24), BBC Parliament) and
also BBC Radio services and the BBC's website and online services

SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate the BBC on achieving these targets set?

Does not achieve these Completely achieves these
targets at all targets
1 2 3 4 5 6 |7 |8 9 10
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ITV1, Channel 4 and FIVE

QC2 ITV1is required to make and show new high quality programmes from in and around the UK,

including UK news, current affairs, documentaries, factual programmes (e.g. about

arts/science/history/nature), news about my region, other programmes about my region, as well as

some children’s programming.
SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate 1TV1 on achieving these targets set?

Does not achieve these

targets at all

Completely achieves these

targets

1 2 3 4 5 6 7 8 9

10

QC3 Channel 4 is required to make and show new distinctive, innovative and educational

programming that is different from the other TV channels, including high quality UK news, current

affairs, documentaries, factual programmes (e.g. about arts/science/nature/history), UK drama and

comedy and experimental programming.

SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate Channel 4 on achieving these targets set?

Does not achieve these

targets as all

Completely achieves these

targets

1 2 3 4 5 6 7 8 9

10

QC4 FIVE is required to make and show new high quality UK news, current affairs, documentaries,

factual programmes (e.g. about arts/science/nature/history) and children’s programmes.

SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate FIVE on achieving these targets set?

Does not achieve these

targets at all

Completely achieves these

targets

1 2 3 4 5 6 7 8 9

10
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Gabor granger BBC personal
READ OUT

As you probably know, the BBC currently receives its money by charging an annual Licence fee, which
must be paid by all households that have a television. At the moment this costs each household
£11.62 per month (£139.50 per year).

Look at the card which shows the kind of programmes and services provided by the various parts of
the BBC.

SHOWCARD 3
The way in which BBC Services are provided in the future may need to change .

We are interested in your views on how much you and your household would be prepared to pay to
keep all the BBC programmes and services.

I'd like you to imagine yourself in a situation where you no longer have access to ANY of these BBC
services AND you no longer have to pay the current Licence fee. In order for you and your household
to be able to access these BBC services again, you would need to pay a voluntary monthly
subscription.

Remember, without this new voluntary subscription, you would receive NONE of these BBC services
on the card.

Also remember that if you wanted to access the digital or online BBC services on the card, you would
still need to pay separately for a Digital TV box, a Digital Radio or an Internet connection (if you don’t
already have these).

I am going to ask you some different prices for this monthly subscription for the BBC.

For each price you can answer:
Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don’t know
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INTERVIEWER NOTE: YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE
PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.

SHOW CARD A

ALL BBC SERVICES

Thinking about you and your household, and thinking about ALL BBC programmes and services shown
on the card.

QD4 Would you and your household be willing to pay as a voluntary monthly subscription ...
[SINGLE CODE]

Number of
code

QD4a more than £32.50 a month /£389 annually?

QD4b £32.50 a month /£389 annually?

QD4c £28.50 a month /£339 annually?

QD4d £24 a month /£289 annually?

QD4e £20 a month /£239 annually?

QD4f £16 a month /£189 annually?

QD4g £11.50 a month /£139 annually?

QD4h £7.50 a month / £89 annually?

QD4i less than £7.50 a month /£89 annually?

SINGLE CODE [READ OUT]
1. Yes, very willing
2. Yes, fairly willing
3. No, fairly unwilling
4. No, very unwilling
5. Don't know

Gabor granger ITV1/Channel 4 /Five personal

READ OUT

ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate in return for showing
Public Service Broadcasting programmes. To give you an idea of cost, the current investment is
equivalent to spending £1.20 per household per month (£14.40 per year) on these Public Service
Broadcasting programmes. The way in which these programmes and services are provided may need
to change in the future as the current arrangement may no longer work.

We are interested in your views on how much you and your household would be prepared to pay to

keep Public Service Broadcasting programmes on ITV1, Channel 4 and Five.

INTERVIEWER: SHOW CARD 6
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In addition to all the BBC services, shown in grey, this card shows the kind of programmes that ITV1,
Channel 4 and FIVE are required to provide as part of Public Service Broadcasting.

Again, I'd like you to imagine yourself in a situation where you no longer have access to ANY of these
programmes on ITV1, Channel 4 and FIVE. In order for you and your household to be able to access
these programmes on ITV1, Channel 4 and FIVE again, you would need to pay a voluntary monthly
subscription.

Remember, without this new voluntary subscription, you would receive all the BBC services (in grey)
at the current Licence fee but NONE of the ITV1, Channel 4 or FIVE public service broadcasting
programmes on the card.

I am going to ask you some different prices for this monthly subscription for ITV1, Channel 4 and
FIVE public service broadcasting programmes.

For each price you can answer:
Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don’t know

INTERVIEWER NOTE: YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE
PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.

SHOW CARD A

OE4 — 1TV1, Channel 4 and FIVE PSB Services

Thinking about you and your household, and about ITV1, Channel 4 and FIVE Public Service
Broadcasting programmes shown on the card.

Would you and your household be willing to pay ... [SINGLE CODE]

Number of
code

QE4a More than £5 a month /£60 annually?

QE4b £5 a month /£60 annually?

QE4c £4 a month /£48 annually?

QE4d £3 a month /£36 annually?

QE4e £2 a month /£24 annually?

QEA4f £1.20 a month / £14.40 annually?

QE4g less than £1.20 a month /£14.40 annually?

SINGLE CODE [READ OUT]
1 Yes, very willing
2 Yes, fairly willing
3 No, fairly unwilling
4 No, very unwilling
5 Don't know

Gabor granger All Public Service Broadcasting personal

69



Ofcom PSB Willingness to Pay — Summary Report

READ OUT

Now I'd like you to think about ALL Public Service Broadcasting, taking into account everything you
have previously thought about for Public Service Broadcasting from the BBC and ITV1, Channel 4 and
FIVE. Currently the amount spent on Public Service Broadcasting is the Licence fee at £11.62 per
month (£139.50 per year) per household for the BBC and the equivalent of £1.20 per month per
household (£14.40 per year) on ITV1, Channel 4 and FIVE. This represents about £13 per month per
household (about £156 per year).

We are interested in your views on how much would you and your household be willing to pay for a
total Public Service Broadcasting voluntary subscription for all BBC services, and public service
broadcasting on I1TV1, Channel 4 and Five?

SHOWCARD 7

Again, 1I’d like you to imagine yourself in a situation where you no longer have access to ANY of the
BBC or ANY of these programmes on ITV1, Channel 4 and FIVE. You no longer pay the Licence fee. In
order for you and your household to be able to access these services on the BBC, ITV1, Channel 4 and
FIVE again, you would need to pay a voluntary monthly subscription.

Remember, without this new voluntary subscription, you would receive NONE of these programmes
or services on the cards.

In a moment, 1 am going to ask you some different prices for a monthly subscription.

For each price you can answer:
Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don’t know

In the previous questions you told us that you would be willing to pay

- up to <xxx= per month for ALL BBC programmes

and services

- and up to <xxx> per month for ITV1l, Channel 4 and FIVE Public Service Broadcasting
programmes.
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INTERVIEWER NOTE: YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE
PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.

SHOW CARD A

QUESTION OF3 — ALL PSB SERVICES

So thinking about you and your household, and about ALL BBC programmes and services and 1TV1,
Channel 4 and FIVE Public Service Broadcasting programmes shown on the card.

Would you and your household be willing to pay ...

[SINGLE CODE]

Number of
code

QF3a more than £38.00 a month /£456 annually?

QF3b £38.00 a month /£456 annually?

QF3c £32.50 a month /£389 annually?

QF3d £30.00 a month /£360 annually?

QF3e £25.50 a month /£306 annually?

QF3f £21.50 a month /£258 annually?

QF3g £17.50 a month /£210 annually?

QF3h £15.00 a month /£180 annually?

QF3i £13.00 a month /£156 annually?

QF3j £11.00 a month/£132 annually?

QF3k £9.00 a month / £108 annually?

QF3l less than £9.00 a month /£108 annually?

SINGLE CODE [READ OUT]

1

2
3
4
5

QF4 Please explain why you chose the amount you stated you were willing to pay for all Public

Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don’t know

Service Broadcasting.

(OPEN)

PROBE: Any other reasons? PROBE FULLY

(OPEN)

71



Ofcom PSB Willingness to Pay — Summary Report

RANKING EXERCISE - PERSONAL

SHUFFLE CARDS

QG1 Thinking about the types of TV programme you and your household like to watch | would like
you to tell me how much you prefer each AS VIEWERS of television. To do this | would like you

to sort the types of TV programme that | have put on these cards in order of PREFERENCE,
with the one you and your household PREFER TO WATCH MOST on top and the one you and
your household PREFER TO WATCH LEAST on the bottom. Please bear in mind this is in
addition to all the BBC programmes and services you and your household have access to.

HAND RESPONDENT SHUFFLED CARDS

To help you do this I would first like you to place each card in one of three piles.

- The first pile is for types of programme that you like to watch more than others

- The second pile is for types of programme that you feel neutral about / aren’t sure about

- The third pile is for types of programme that you would be unlikely or very unlikely to
watch

INTERVIEWER: PLEASE CODE THE THREE PILES BELOW ONCE THE RESPONDENT HAS FINISHED,
REMEMBERING TO PUT THOSE PREFER TO WATCH MOST IN THE “WATCH MORE” COLUMN ETC.

Watch more Neutral Watch less

A ITV1, Channel 4 and FIVE UK news 1 1 1
B ITV1, Channel 4 and FIVE current affairs 2 2 2
C | ITV1 and FIVE children’s programmes 3 3 3

(Milkshake on FIVE)
D | ITV1, Channel 4 and Five documentaries and 4 4 4

factual programmes about

arts/science/nature/history
E ITV1 news about my region 5 5 5
F ITV1 other programming about my region 6 6 6
G | Channel 4 UK drama and comedy 7 7 7
H | Channel 4 experimental programming 8 8 8
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INTERVIEWER: HAND BACK ALL CARDS TO THE RESPONDENT.

QG2  still thinking about how MUCH YOU AND YOUR HOUSEHOLD PREFER each PROGRAMME TYPE
AS VIEWERS of television, please can you rank your most preferred TV programmes starting
with the most preferred, then second most preferred etc. (Again, please bear in mind this is in
addition to all the BBC programmes and services you and your household have access to).

INTERVIEWER, ALLOW RESPONDENT TIME TO DO THIS.

ONCE THEY HAVE FINISHED ASK THEM TO CONFIRM THAT THE MOST PREFERRED OF THESE
IS AT THE TOP.

PLEASE RECORD ANSWERS FOR THIS QUESTION BELOW
Please use leading zeroes where applicable

ITV1, Channel 4 and FIVE UK news

ITV1, Channel 4 and FIVE current affairs

ITV1 and FIVE children’s programmes (Milkshake on FIVE)

O|0|®@|>

ITV1, Channel 4 and Five documentaries and factual programmes about
arts/science/nature/history

ITV1 news about my region

ITV1 other programming about my region

Channel 4 UK drama and comedy

T |mm

Channel 4 experimental programming
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QK1 — Conjoint - PERSONAL

[READ OUT]

We would like to know what programmes and services you and your household would like to be
provided as part of Public Service Broadcasting. This currently covers all the BBC services and the

public service broadcasting programmes provided on ITV1, Channel 4 and FIVE.

To help us understand this, you will now be shown a number of different options for future Public
Service Broadcasting. Each time you will see 3 options.

One of these is paying the current Licence fee for all the BBC services. For the other two options you
would pay the current Licence fee for all the BBC services and the option of paying an additional
voluntary subscription for public service programming on ITV1, Channel 4 and Five.

This will vary according to the type and number of Public Service Broadcasting programmes and

services. Please consider each option and select the ONE you believe is best for you and your
household.

RECORD CONJOINT BOOKLET NUMBER/ RECORD ANSWERS

CONJOINT
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Funding

QH1 Thinking about the future, if the funding of Public Service Broadcasting on ITV1, Channel 4 and

FIVE were to change, how acceptable do you feel each of the following methods of funding Public
Service Broadcasting on ITV1, Channel 4 or FIVE would be?

SINGLE CODE across row

DON'T PROMPT “DON’T KNOW”

1 Totally
unaccepta
ble

10 Totally
acceptable

11
Don’t
know

QHla

Direct public
funding (i.e. money
from central or local
government from
taxes)

QH1b

National Lottery
money

QH1c

Same Licence fee
(i.e. with some
money allocated to
ITV1, Channel 4 and
FIVE Public Service
Broadcasting, as
well as the BBC)

QH1d

Higher Licence fee
(i.e. with some
money allocated to
ITV1, Channel 4 and
FIVE Public Service
Broadcasting, as
well as the BBC)

QHle

Voluntary
subscription (like
Sky or Cable)

QH1f

Showing more
advertising on ITV1,
Channel 4 and FIVE
than currently
allowed to

QH1g

Industry charge
(i.e. a charge on
advertisers or
commercial
broadcasters)
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QH2 Thinking about the future, if the funding of Public Service Broadcasting on the BBC were to
change, how acceptable do you feel each of the following methods of funding Public Service
Broadcasting on the BBC would be?

SINGLE CODE across row

DON’T PROMPT “DON’'T KNOW”

1 Totally 213(4|5|6|7|8|9]10Totally 11
unacceptable acceptable Don’t
know

QH2a | Direct public
funding (i.e.
money from
central or local
government from
taxes)

QH2b | National Lottery
money

QH2c | Licence fee

QH2d | Voluntary
subscription (like
Sky or Cable)

QH2e | Showing
advertising on
BBC channels

QH2f Industry charge
(i.e. a charge on
advertisers or
commercial
broadcasters)




Ofcom PSB Willingness to Pay — Summary Report

FURTHER DEMOGRAPHICS
CLASSIFICATION: TO BE ASKED AT THE END OF THE INTERVIEW TO ALL RESPONDENTS

READ OUT
As part of our research is it necessary to interview a wide cross-section of the public. The next few
questions about you are just to ensure our sample is balanced

QJ1 Please could you tell me which of the following bands your annual household income falls
(before tax)

REASSURE ABOUT CONFIDENTIALITY

SINGLE CODE SHOW CARD 8

LT =T 2 0 1N 0100 PR 10
F£20,000 10 £29,000 ...t ittt et 20
£30,000 10 £39,900 ...t ittt ittt aae e taaaaraaas 30
FA40,000 10 £49,000 ...t ittt et et 40
£50,000 10 £59,900 ...t ittt ittt et 50
£60,000 10 £69,900 ...t ittt et e ettt etaeraaraeraaaaraan 60O
70,000 10 £79,900 ...t ittt ittt ettt et 70
F oS { O 0100 I o g 4T T (= PPN 8
9 Lo} 1 A 4 T 1 90
] {1 Y=o PP 00

QJ2 Can you please tell me the number of people in your household including yourself and any
children? SINGLE CODE

R ) 0 = PP 100 GOTO QJ6
P 20
G 2 PR 30
U 40
L PR 50
< 60
Y Lo (= 1 g T= 1 G TSP 70

Ask If QJ2 = 2-7
QJ3 And how many children under 16 live in this household?
SINGLE CODE

0 ittt e e eteeaeteeaeaeeaeateaeaeeaeteeetaeeetaeeeeaeaieaetaretaraareraanaeans 1 0 GOTO QJ6
PR 20
2 e et eeeeeeeeeeeaeeeteeeteeaesteaeaeeeeseteeaetetaeettateteattetaeteraeteaaneaaneraeraratns 30
G PR 40
PN 50
D e e eaeeaeeaeeaeeteea ettt etieteetaetaeaaataetaeraeaaaeeaaans 60
1Y 0 T 1 = T T 70
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AskifQI3=2-7
QJ4 How old is/are the child/ren under 16 in your household?

MULTICODE

o U = PP 10
2Years 010 — 4 YEAIS Ol .....cuuieiie e 20

o (oI K0 =TT 3o (o PSPPSRI 30

A (o T AR YT T £ o ] (o PP UPTPRN 40

=] 117 50 GOTO QJ6

Ask if Ql4=11to 4
QJ5 And are you the parent or guardian of any of the children in the household?
SINGLE CODE

2= N 10
o 20
[0 T0) 1 1 1 N 30
ASK ALL

QJ6 Do you, or anyone in your household, have any long-term illness, health problem or disability
which limits your daily activities or the work you can do?
SINGLE CODE FOR EACH

You Other household member
Yes 14d 20
No 3 [ 4[]
Don’t know 5 60
Not applicable (I am the only 70
person in household)

QJ7 Do you personally use the internet?
SINGLE CODE

05 10
L TS 2 0 GOTO QJ11
DON't KNOW 7/ NOT SUTB. .. etiieiei e e et e e e e e e e e et e e e et e et e eaeeans 30 GOTO QJ11

If QJ7=1 ask
QJ8 Where do you access the internet?

MULTICODE

N B T = PP 10 GOTO QJ9
ALWOIK (OUE OF NOME) .. et 20 GOTO QJ11
At a public place (internet café, library, by mobile phone etc) .........ccooevveviiiiiiiiiiiieens 3 0 GOTO QJ11
AL UNIVETSILY / COIBOE ..t et 4 [0 GOTO QJ11
N = o o Lo S 50 GOTO QJ11
Elsewhere (friends, relatives, ©1C)......ocu i 6 0 GOTO QJ11
(] 3 T P 7 0 GOTO QJ11
[ 7o o 5 A 0 8 0 GOTO QJ11

78



Ofcom PSB Willingness to Pay — Summary Report

Ask if QJ8=1

QJ9 And which of these methods does your household use to connect to the internet at home?

MULTICODE SHOWCARD 10

Ordinary phone liN€ — dial-UP @CCESS ....vuuiiuiei i e e e e e e e enaeen 10
Broadband — high speed access, allowing you to make telephone calls at the same time as using the internet
|

Wireless access through a wireless router, WIFI or portable device............ccovvviiiiiiiieiineeenns 30

L 11 = P 40

Do 1 A 4T PP 50

2

Ask if QJ8=1 (has any internet access)
QJ10 How often do you tend to use the internet at home?
SINGLE CODE

Daily/alMOST DAY ...ceeeei i e e e e 10
Several tIMES PEI WEEBK ... .ttt e ettt e e e e e e e et e e 20
Afew times PEr MONTN .. ... e e e 30
TSI  £=To [ =] 011 PP 40
AN o= P 50
[ o] o T A ¢ [0 PP 6 O

QJ11 Which of the groups on this card, if any, would you say you belong to?
SINGLE CODE SHOW CARD 9

Asian or Asian British-Bangladeshi .............. i 10
Asian or Asian BritiSh-PakKiSTani...........cuuiiiiiiiiii e e e 20
Asian or Asian British-Other Asian BackgroUnd.............cccuuiiiiiiiiiiiiii e 30
Black or Black BritiSh-AfTiCaN ... .....iii e 40
Black or Black British-CaribDbhean ... 50
Black or Black British-Other Black Background .............ccouiiiiiiiiiii e 60O
(03 0T o] PSP 70
MiIXEA — WHILE & ASIAN ...eeeeiitee ettt et e e e e et e et e e et e e e e e et e e et e e e e e eennes 8O
Mixed — White & BIack AfFICAN. ... oo e 9O
Mixed — White & Black Caribbean ............oooiiiiiii e 00
Mixed — Any other mixed DackgroUNnd ............coouu i e 110
L LT I = 11T PPN 120
K0T L CE e 1 1] o S 130
White — Any other White Background ..........ccouiiiiiiiiiii e 140
LAY 0L 0] 1 =Y USRI 150
NN o] S} =T =1 U= 16 O
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Ask if 1Q1 = 9 or QQ7 = 11

QJ12 Do you speak Welsh?
SINGLE CODE

Ask if 1Q1 = 9 or QQ7 = 11

QJ13 Do you listen to/watch Welsh TV (if available)?
SINGLE CODE

R = PPN 1d

Y P 20

READ OUT

Thank you very much for your help. This interview has been conducted by Indiefield on behalf of
Holden Pearmain Research. My nameiis ........... . Should you have any queries regarding this survey
please contact the Research Centre Manager on ......... , or call the Market Research Society on ...... to

verify that we are a genuine Market Research Organisation.
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APPENDIX C - CITIZEN QUESTIONNIARE

Confidential
For internal use only

Main questionnaire — Citizen views

INTRODUCTION

READ OUT

Hello, my name is ..... from Indiefield, on behalf of Holden Pearmain, an independent market research agency. We
are carrying out some research on Public Service Broadcasting and we would appreciate it if you could spend
approximately 15minutes answering some questions. The survey is on behalf of Ofcom — the communications
regulator. Your opinion is very important to us; if you qualify, would you be able to take part?

If necessary: This is a genuine market research study and no sales calls will result from our contact to you. The
answers you give will be held in strictest confidence; they will be made anonymous and presented to our client as
statistics only.

The interview will be carried out in strict accordance with the Market Research Society’s Code of Conduct.

1IQ1 NOTE REGION
SINGLE CODE

England
AN =T 10
N0 1 g I L= PP 20
o Y WY, o | =T g o 3 30
LAYy 1Y T | = o L PP 4
= ) 50
1o T o] o 1SR PP 6 [
Yo U] 1 g T = T PSPPSRt 70
o 10 L1 g T =TS PPN 80
M BES et eeeeeeeeeeeeeeeeeeeeeeeeee et e et ete et eaeetaetaeaaaraaaaans 90
Y0 1 F= Yo o PPN 100
[N\ ¢ =T T =Y F= U T N 110

1Q2 Urban/Rural
SINGLE CODE

1Q3 Area of Deprivation
SINGLE CODE

1Q4 RECORD POSTCODE
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SCREENERS

SQ1 How many TVs do you have in your household?
SINGLE CODE

1o 1 PP 1 Thank & Close [
L oot ea e e e e e e ea et e eae et 20
PR 30
G 40
o g 4 o = PPN 50

SQ2 Do you have a TV licence?
SINGLE CODE

2= N 10
[0 2 Thank & Close O
[T T A 0 Y 3 Thank & Close O

SQ3 Were you responsible for purchasing the licence?
SINGLE CODE

R =T 1 117751 S 10
=5 o)1 11O UPPR PPN 20
0 T PP 30
Ao T R 1 (= S 40
It was free (aged 75 and OVer AllOWANCE) .......cuuiiiniiiiiiii e e e e e eas 50

SQ4  Which licence type do you have?

MULTICODE

U1 oo (o TU T N A IR o =Y Lo = 10
Full black and WHIte TV LICENCE ... .c.uei ettt et et e e e eans 20
People aged 74 ShOrt term lICENCE .......iiei e e 30
Adged 75 and OVEr frE@ lICENCE. ... ...ui et 40
Blind or Severely Sight Impaired ConcesSioN LICENCE ........cvuiiiiiiiieii e 50
Business wWith MUItipIe SEtS LICENCE .......iuuu i e s 6 O
Hotels, Guest houses and campsSIteS LICENCE........ciuiiii i 70
ARC (Accommodation for Residential Care) Concessionary TV Licence ..........ccocociieeiiiieenns 80
D o] o T A 4T 1 P 9O

SQ5 Can you please tell me if you work in any of the following industries?
MULTICODE [READ OUT]

1Y/ 1 2= 1] o T 1 Thank & Close [
Market RESEAICH ... e 2 Thank & Close I
Journalism/media (TV, radio, newspaper, Magazing) ........c.ccccvevuieeiieiieiiieeieeeee e, 3 Thank & Close O
FaNe V=T 1] o o PP UPPTUPPTROPRTPIN 4 Thank & Close O
NONE OFf TNESE ... e ettt e e e eans 50
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QUOTA SHEET

QQ1 RECORD GENDER
SINGLE CODE

QQ2 Please tell me which of the following age groups you fall into:
SINGLE CODE [READ OUT]

L] o =T I 1 Thank & Close [
RS PP 20
24 T 7 30
1R PP 40
G T T 50
o R 7 PP 6 O
(S 1S 70
AT 1 Lo 1o 1Y, = T S PPN 80
[ LY {0 Y= To [T UPPRN 9 Thank & Close O

QQ3 Which is the occupation of the Chief Income Earner in your household? (That is the person
with the largest income whether from employment, pension, state benefits, investments or any other

source?)

SINGLE CODE — SHOW CARD 1

[ o) (=355 (o] o = | PP 1 (AB) O
Y= T (o TG>T T= Vo =] ' 1= | S 2 (AB) O
SENION CIVIl SEIVANT ... e ettt et e e e e e e e e e eans 3 (AB) O

1Y/ To Lo L= oV g = Vo T=T 1 1= R 4 (AB) O
EXECULIVE ..t et ettt ettt e e et et e e e e e e ean s 5 (AB) O

(o Tor= | CT0)Y=T a1 a 1T o1 A ) o7 6 (AB) O

CiVIl SEIVICE OFfICEI ..ttt e e e e e e e e eans 7 (AB) O

T [T oo U 8 (AB) O
SEIVICES/MIITAIY ...ttt ettt e e e e e e e eens 9(Cy O

O [T Lo g\ = Tq =T =T 41T o | 10y 0O
SKIllEA MEBNUAL. ... ettt et et e e e e e e e e eeen 11 (C2) O
SeMi-SKIlled MaNUAL ... e 12 (D) O
UN-SKIlled MANUAL .........ee e ettt e et e et e et e e ea e eenaaees 13 (D) O

Y o] o1 (= 0o = R 14 (D) O
Unemployed (UP t0 6 MONENS) .. ... e e e e e e e e e eae e 15GO TO Q4 O
Unemployed (OVEr 6 MONENS) ... ...t e e e e e e eaas 16 (E) O
Unable to work due to iliness/disability (for up to 6 months) .........cccoovviiiiiiiiiiiiiiees 17 GO TO QQ4 O
Unable to work due to illness/disability (for over 6 months) ...........ccooeeeiiiiiiiiiiiiiieeee, 18 (E) O

LR = To IS £ (=3 01T 1S3 (o] o) I 19 (E) O
Retired (private / occupational /earnings related pension) ..........ccovviiiiiiiiiiiiin e 20GOTO QQ4 O
Sl BMPIOYEA ..o e 21 () 0O

L@ 1 - 22 Thank & Close O
D0 N (1o Y PP 23 Thank & Close OJ
= {1 1S7=T o PP 24 Thank & Close [
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QQ4 Can you please tell me what the previous occupation of the Chief Income Earner in your
household was?
SINGLE CODE — SHOW CARD 1

PrOfESSIONAL ... e e et et e e e e e 1 (AB) O
Y=t 1T Y =T a = Vo 1] 1 0= | SO PP 2 (AB) O
SENION CIVIl SEIVANT ...ttt et e e e e e e e e e eans 3 (AB) O
Middle MANAGEIMENT ... et e e ettt et e e et e e e e et e eaeenaeanaes 4 (AB) O
EXECULIVE ..t e et e et et e et et et e e et e e e eaa s 5 (AB) O
Local GovernMENT OFfiCEY ... ... ettt e e et e e e 6 (AB) O
CiVIl SEIVICE OFfICEI ..ttt e e e eans 7 (AB) O
[ [0 Tor= 1 1o o H PPN PRUPTN 8 (AB) O
SEIVICESIMINITAIY ... e et et et e e et e e e e eans 9(Cy O
JUNIOT MANAGEMIENT ...ttt e e e et et e e e ea e ea e e e e e e e e e e eens 10 (Cy O
SKIlled MANUAL ... ... e e e 11 (C2) O
Semi-sKilled MANUAL...... .. e 12 (D) O
UN-SKIllEA MANUAL ... .ceiee e et e e et e e e e e e et e et e et e et e eaaeenaaes 13 (D) O
LY o] o1 =] [ = PP UPPT PR 14 (D) O
Unemployed (UP 10 6 MONTNS) .. ... e e e e e e e e e e anaas 15 (E) O
Unemployed (OVEr 6 MONTNS) ... .cuui et e e e eaa s 16 (E) O
Unable to work due to illness/disability (for up to 6 months) ...........cooeeiiiiiiiiiiiii e, 17 (e) O
Unable to work due to illness/disability (for over 6 months) ...........ccoiviiiiiiiiiiiiii e, 18 (E) O
Retired (Stat€ PENSION) ... eu ittt e e et e e et e ea e ea e e e e e e e e e e e e e eaaeaas 19 (E) O
Retired (private / occupational /earnings related PenSion) ..........ovvveiveeiiniiiiniciieee e 20 (B) O
Self @MPIOYEA .o et 21 () 0O
L 1 0= PSP 22 Thank & Close O
Do) g ([0 PSP 23 Thank & Close O
= {1 157=T o 24 Thank & Close O

QQS5 DO NOT ASK — RECORD SOCIAL CLASS USING MRS OCCUPATION CATEGORIES

2 = PP 10
31 TP 20
037 PP 30
D e 40

QQ6 Areyou:
SINGLE CODE [READ OUT]

Working full time (30 hOoUrS + PEr WEEK) .......iiii et 10
Working part time (8 t0 29 hoUrs @ WEEK) ..........u i 20
Working part time (Iess than 8 hOUIS @ WEEK ..........iiiuiiiiiiii e 30
N (o] Vo] 4 ([T TR PR 40
At SChOOI/COIEGEIUNIVEISILY ... ettt et et e e e et e e e e ens 50
(8] a1=T 0 011 () /=T o HON PP UPTUPRR 6 O
= 1] =Y PP 70

[ =] 10 17T [T 8 Thank & Close O
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QQ7 Which ITV1 region is your main TV tuned to (or watched most often)?
SINGLE CODE. PROMPT AND READ OUT IF NECESSARY

STV (formerly Grampian/STV) ...ttt et e e e ean s 10
[ T0] o [T 20
BN SEl =T T P 30
014 < 11 (=P 40
(] = = o F= PPN 50
Y o | 6 O
(=T 1= | 70
LY T L= U PR 8
0] o [ o T 90
IR AT 21 [P PRS 00
IR AY L= N 110
RTAY LS A 10 1 Y/ 120
L N N N 130
[0 To] 0T 7T 1 PPN 14 0O
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TV VIEWING HABITS

QA1 Who in your household watches TV?

MULTICODE

Y £T= 10
= L1 U= S PPN 20
Children 30
(@ 1 g = To [ ) PPN 4

IF CODE 1 (MYSELF) NOT ANSWERED — THANK & CLOSE.

QA2 On an average day how many hours would you say you watch TV?
SINGLE CODE

(0T oI (o 0 Lo 10 gl o= e - 1d
T o (o TU ] £ o 1] o F- PP 20
G Lo 10 £ o =T o F- | PP 30
OVEI B NOUIS 8 TAY ..evueeieieeii ettt ettt e et e et e et e e et e e e an s e eeb e e et e eean s 40
N =T T (o o I N PP 50
D o] 0 T 4T 1 PSP 6 O

QA3  Which, if any, of these types of television does your household receive as its MAIN type of TV

at the moment?
MULTICODE SHOWCARD 2

Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) ............c.ccc.... 1 O GOTO QA6
Cable TV (through Virgin Media / NTL / TElEWESLE) ....cevuniiiiiieiieei e 2 [0 GOTO QA5
SALEIILE TV (SKY) -ttt ettt e et e ettt e e e e et e e e e eab e e e ennaeaes 3 0 GOTO QA4
SaAtEllte TV (OTNEI) ettt 4 [0 GOTO QA4
Freeview (through a set-top box or digital television set) ONLY with free channels............ 5 0 GOTO QA6
Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon
Network or the DIiSCOVEry Channel ........cc..iiiuiiiiii e 6 [0 GOTO QA6

e (=T | PPN 7 O GOTO QA6
Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications)8 [0 GOTO QA6
Other (please Wt IN........ooouiie i e ) e 9 O GOTO QA6

1D o] o T 24 0 1L 10 O GOTO QA6
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Ask if QA3=1

QAS3i Are you able to receive any of the following channels on your MAIN TV set in your household?

BBC THIee OF BBC FOU.....eiitiiiieiie ettt e et e e e e e e e e aeeneas 10
BBC News Channel (BBC NEWS 24)......ccuiiuieiieie ettt e e e e e e e e et e e e e eeans 20
(01 =] = O o T O =TT o1 N 30
2] SO == 14 1= 0 1 1= o PR 40
N IR PRSPPI 50
0 Y TS 6 O
B oo ettt eaeeeeeaeaeeeeteaeaeeeeaeteteteaeateattentatentaeatareaaaeaaas 70
1T O 1 PP PP 80
SKY N WS ..ttt ettt e e e e e et e e et e et et et e e e e et e e e e e e et e e e e erns 90O
[N\ o T g TSI 0] 1 g L= N 10O

Ask if QA3i = 1-9

QAZii Please could you confirm whether you have any of the types of television in your household as

your MAIN type of TV?

Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) ...........cc.eeeee.. 1 0 GOTO QA6
Cable TV (through Virgin Media / NTL / TElEWESL) ....ccuirniiiiiicieeeeee e 2 0 GOTO QA5

ST 1= I YA (5174 P 3 0 GOTO QA4

ST ][0 IV (0] 1 = P 4 [0 GOTO QA4
Freeview (through a set-top box or digital television set) ONLY with free channels............ 50 GOTO QA6
Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon
Network or the Discovery Channel ........ ..o e 6 0 GOTO QA6
=TS ST- | PPt 7 O GOTO QA6
Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications)8 [0 GOTO QA6
Other (please WHtE iN.... ..ot e ) e 9 [0 GOTO QA6

1D o] o T A4 0 1LY 10 O GOTO QA6

Ask if QA3=3 or 4 or if QA3ii = 3 or 4 (Satellite TV)

QA4 Do you use your satellite television service to receive subscription channels or free-to-air
services only?

IF NECESSARY: Do you pay a monthly subscription fee on top of what you paid to have the dish
installed?

SINGLE CODE

Receive subscription channels (pay a monthly subscription fee)..........ccovieiiiiiiiiiiiiiiee, 10
Free-to-air services only (no monthly subscription fe€) .......ccovviuviiiiiiiii e, 20
3 o o 8 01 30
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Ask if QA3=2 or QA3ii = 2 (cable TV)

QA5 Do you use your cable television service to receive subscription channels or free-to-air

services only?
IF NECESSARY: Do you pay a monthly subscription fee for your cable TV service?
SINGLE CODE

Receive subscription channels (pay a monthly subscription fee)..........ccoooiiiiiiiiiiiiiiinen. 10
Free-to-air services only (no monthly subscription fee) ..........ovveuiiiiiiiiiii e, 20
[0 o T 43T PSP 30

QA6  Which of these channels or services would you say you and your household watch/use

regularly in an average week? That is a few times a week or more.
MULTICODE [READ OUT]

21 ST O @ o T PP 10
27 = T O T, OO 20
N 1N PPN 30
(O 1 F= T o o 1= PPN 41
L Y PPN 50
BBC THree OF BBC FOU.....cnieiiieee ettt et e e e e e e e enaas 6
BBC News Channel (BBC NEWS 24)........uciuuiiiiiiiie et e e e e e et e e e e e et e sae e e e e e e e e e eaeeanas 70
(01 =] = O o T O = =TT o1 N 8
2] S O == 4 1= 0 = o PR 90
(O] (a1 i IV O 4 F- T o] =] PP 100
]S O = = Vo [To I =Y=T oY/ (o T OO 110
BBC.CO.UK (BBC WEDSITE) ...uneeeiiiee et e e e e e e e e eans 120
127 ST O o] F= YT P 130

INTERVIEWER NOTE: IF ASKED, PLEASE DESCRIBE BBC iplayer AS “BBC iPlayer is the service that lets you access

BBC television programmes via your PC".

QA7  Which TV channel do you personally watch the most in an average week?
SINGLE CODE [READ OUT]

275 O @ T PP 10
= T O I,V N 20
N 18 N 30
(1 F= T 1= N 401
o Y N 50
2] S ORI o T Tc N o T =T = T O o TU | PR 60O
BBC News Channel (BBC NEWS 24)..... ...ttt e e e e e e e e e e 70
CBBC OF CBEEDIES ... ettt ettt e e et e et e et e et e et e e et e s et et e e aanaanaanns 8
TS O =Ty 1= V0 0=T o | S PP 90
Other TV Channels (PLEASE SPECIFY) ..iuiiiii it e e e e e e e e e eaas 100
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QA8 What kinds of programmes do you and your household watch regularly, that is a few times a
week or more?
MULTICODE [READ OUT]

O LS I PO 10
Current affairs programmes (e.g. Tonight with Trevor McDonald, Panorama, Dispatches) ......... 20
News about my region (e.g. London Tonight, Midlands Today) .......cc.ccoeeeieeieiiieiiiei e, 30
Aside from news, other programmes about my region for people in my region (e.g. Inside Out, The Way We Were,
The Politics ShowW, DalES DIAIY) .....ceuiieeiiiiiii e e e e e e e e e e e e e eeens 40
UK Children’s ProgramIMES .. .....iouu ettt e et et e et et e e et e e e e aeanes 50
Documentaries and factual programmes about arts/science/nature/history ..........cc.ccooeeveennnn. 6 O
Other factual programmes including hobbies, leisure and consumer affairs (e.g. Masterchef, Daily Cooks Challenge,
and The Gadget SNOW) ... ... e e e e e e e e e e e 70
LU Q=T 0 =T oL USRI 8
L6 |0 = 10 1 - P 90
L8] SQ o] 4= | PP PP 100
5] 10 PN 110
Entertainment (e.g. Strictly Come Dancing, X FACLOr,) ......ccuuiiiiiiiiiiiiie e 120
= 1o Lo T R o] £ e = 1g 010 T 130
@ 1 = 140
NONE OF TS ..ttt et et e e e e e eanans 150
D o] o T ¢ 0 LY PP 16 O
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Public Service Broadcasting

Some programmes on TV are provided for the good of UK society as a whole. They aim to:
- help us to understanding what’s going on in the world

- inform and educate

- reflect UK’s cultural identity

- make us aware of different cultures and opinions within the UK.

These programmes are required to be high quality, engaging, new and made in the UK. This is called
Public Service Broadcasting.

All BBC channels, programmes and services are Public Service Broadcasting.

INTERVIEWER: Hand SHOWCARD 3 to respondent
This card shows BBC’s programmes and services.

ITV1, Channel 4 and FIVE are also required to provide some Public Service Broadcasting programmes.
INTERVIEWER: Hand SHOWCARD 4 to respondent

This card shows the types of Public Service Broadcasting programmes offered by ITV1, Channel 4 and
Five.

I’'d now like to ask you some questions about the BBC, 1TV1, Channel 4 and Five and their public
service broadcasting requirements.

THE BBC

QC1 The BBC is required to provide a wide range of high quality, engaging, new programming and
services made in the UK. Its programmes and services aim to:

- help us to understanding what’s going on in the world

- inform and educate

- reflect UK’s cultural identity

- make us aware of different cultures and opinions within the UK.

Its programmes and services are for all audiences, provided across all its TV channels (BBC One, BBC
Two, BBC Three, BBC Four, CBeebies, CBBC, BBC News Channel (BBC News 24), BBC Parliament) and
also BBC Radio services and the BBC'’s website and online services.

SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate the BBC on achieving these targets set?

Does not achieve these Completely achieves these
targets at all targets
1 2 3 4 5 6 |7 |8 9 10
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ITV1, Channel 4 and FIVE

QC2 ITV1is required to make and show new, high quality programmes from in and around the UK,
including UK news, current affairs, documentaries, factual programmes (e.g. about
arts/science/history/nature), news about my region, other programmes about my region, as well as

some children’s programming.

SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate ITV1 on achieving these targets set?

Does not achieve these Completely achieves these
targets at all targets
1 2 3 4 5 6 |7 |8 9 10

QC3 Channel 4 is required to make and show new, distinctive, innovative and educational
programming that is different from the other TV channels, including high quality UK news, current
affairs, documentaries, factual programmes (e.g. about arts/science/nature/history), UK drama and
comedy and experimental programming.

SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate Channel 4 on achieving these targets set?

Does not achieve these Completely achieves these
targets as all targets
1 2 3 4 5 6 |7 |8 9 10

QC4 FIVE is required to make and show new, high quality UK news, current affairs, documentaries,
factual programmes (e.g. about arts/science/nature/history) and children’s programmes.
SINGLE CODE [SHOW CARD 5]

On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these

targets” how would you rate FIVE on achieving these targets set?

Does not achieve these Completely achieves these
targets at all targets
1 2 3 4 5 6 |7 |8 9 10
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Gabor-Granger BBC (random prices) — Citizen Perspective

READ OUT

As you probably know, the BBC currently receives its money by charging an annual licence fee, which
must be paid by all households that have a television. At the moment this costs each household
£11.62 per month (£139.50 per year).

Look at the card which shows the kind of programmes and services provided by the BBC.
SHOWCARD 3

The way in which BBC Services are provided in the future may need to change. Thinking about the
good of UK society as a whole, we are interested in your views on how much you and your household
would be prepared to pay to keep all the BBC services.

Imagine that there is a national vote on the future of the BBC. You have a choice of either:
a) paying for the BBC at the price presented to you
b) not paying the price and this means the BBC would close, all BBC programmes and services
would stop for everyone in the UK and the licence fee would not be charged.

Bearing this in mind, in a moment, 1 am going to ask you some different prices for a monthly cost.

For each price you can answer:
Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don’t know

INTERVIEWER NOTE: YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE
PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.

SHOW CARD A
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QUESTION QD3 — ALL BBC PSB SERVICES
Thinking about the good of UK society as a whole, and thinking about ALL BBC programmes and
services shown on the card (Showcard 3).

Would you and your household be willing to pay ... [SINGLE CODE]

Number of
code
QD3a more than £32.50 a month /£389 annually, bearing in
mind that if you do not, the BBC will no longer exist?
QD3b £32.50 a month /£389 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3c £28.50 a month /£339 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3d £24 a month /£289 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3e £20 a month /£239 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3f £16 a month /£189 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3g £11.50 a month /£139 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3h £7.50 a month / £89 annually bearing in mind that if
you do not, the BBC will no longer exist?
QD3i less than £7.50 a month /£89 annually bearing in
mind that if you do not, the BBC will no longer exist?

SINGLE CODE [READ OUT]
1 Yes, very willing
2 Yes, fairly willing
3 No, fairly unwilling
4 No, very unwilling
5 Don't know

READ OUT

Gabor-Granger ITV1, Channel 4 and Five (random prices) — Citizen Perspective

READ OUT

ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate in return for showing
Public Service Broadcasting programmes. To give you an idea of cost, the current investment is
equivalent to spending £1.20 per household per month (£14.40 per year) on these Public Service
Broadcasting programmes. The way in which these programmes and services are provided may also
need to change in the future as the current arrangement may no longer work.
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INTERVIEWER: SHOW CARD 6 (WITH GREYED OUT SECTION)

In addition to all the BBC services (shown in grey) this card shows the kind of programmes that ITV1,
Channel 4 and FIVE are required to provide as part of Public Service Broadcasting.

Thinking about the good of UK society as a whole, we are interested in your views on how much you
and your household would be prepared to pay to keep public service broadcasting programmes on
ITV1, Channel 4 and Five.

Imagine that there is a national vote on the future of the public service broadcasting on I1TV1,
Channel 4 and Five.

You have a choice of two options:

Please bear in mind that in each case you would still receive all the BBC services at the current
licence fee.

The options are:
a) paying for public service broadcasting programmes on ITV1, Channel 4 and Five at the price
presented to you
b) not paying the price and this means the public service broadcasting programmes on ITV1,
Channel 4 and Five would stop for everyone in the UK.

Showcard A

Bearing this in mind, in a moment, I am going to ask you some different prices for a monthly cost.
For each price you can answer:

Yes, very willing

Yes, fairly willing

No, fairly unwilling

No, very unwilling

Don’t know

INTERVIEWER NOTE: YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE
PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.

SHOW CARD A
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QUESTION QE3 — 1TV1, Channel 4 and FIVE PSB Services

Thinking about the good of UK society as a whole and thinking about ITV1, Channel 4 and FIVE Public
Service Broadcasting programmes shown on the card.

Would you and your household be willing to pay ...

[SINGLE CODE]

Number of
code

QE3a

More than £5 a month /£60 annually bearing in mind
that if you do not, the services shown on the card will
no longer exist?

QE3Db

£5 a month /£60 annually bearing in mind that if you
do not, the services shown on the card will no longer
exist?

QE3c

£4 a month /£48 annually bearing in mind that if you
do not, the services shown on the card will no longer
exist?

QE3d

£3 a month /£36 annually bearing in mind that if you
do not, the services shown on the card will no longer
exist?

QE3e

£2 a month /£24 annually bearing in mind that if you
do not, the services shown on the card will no longer
exist?

QE3f

£1.20 a month / £14.40 annually bearing in mind that
if you do not, the services shown on the card will no
longer exist?

QE3g

less than £1.20 a month /£14.40 annually bearing in
mind that if you do not, the services shown on the
card will no longer exist?

SINGLE CODE [READ OUT]

1

2
3
4
5

Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don't know
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Gabor-Granger all Public Service Broadcasting (random prices) — Citizen Perspective

Now I'd like you to think about ALL Public Service Broadcasting, taking into account everything you
have previously thought about for Public Service Broadcasting from the BBC and ITV1, Channel 4 and
FIVE. Currently the amount spent on Public Service Broadcasting is the licence fee at £11.62 per
month (£139.50 per year) per household for the BBC and the equivalent of £1.20 per month per
household (£14.40 per year) on ITV1, Channel 4 and Five. This represents about £13 per month per
household in total (about £156 per year).

SHOWCARD 7

Thinking about the good of UK society as a whole, we are interested in your views on how much you
and your household would be prepared to pay to keep all these public service broadcasting
programmes, channels and services.

Imagine that there is a national vote on the future of the public service broadcasting on the BBC,
ITV1, Channel 4 and Five. You have a choice of either
a) paying for all BBC programmes and services, and the public service broadcasting programmes
on ITV1, Channel 4 and Five at the price presented to you
b) not paying the price and this means the BBC would close, the licence fee would not be charged
and all BBC services, and public service broadcasting programmes on I1TV1, Channel 4 and Five
would stop for everyone in the UK.

SHOWCARD A

Bearing this in mind, in a moment, I am going to ask you some different prices for a monthly cost

For each price you can answer:
Yes, very willing
Yes, fairly willing
No, fairly unwilling
No, very unwilling
Don’t know

In the previous questions you told us that you would be willing to pay

- up to <xxx> per month for ALL BBC programmes and services

- and up to <xxx> per month for I1TV1, Channel 4 and FIVE Public Service Broadcasting
programmes.

INTERVIEWER NOTE: YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE
PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.

SHOW CARD A
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QUESTION QF2 — ALL PSB SERVICES
Thinking about the good of UK society as a whole, and thinking about ALL BBC programmes and
services and ITV1, Channel 4 and FIVE Public Service Broadcasting shown on the cards.

Would you and your household be willing to pay ... [SINGLE CODE]

Number of
code

QF2a more than £38.00 a month /£456 annually bearing in mind
that if you do not, the channels and services shown on the
card will no longer exist?

QF2c £38.00 a month /£456 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2d £32.50 a month /£389 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2e £30.00 a month /£360 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2f £25.50 a month /£306 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2g £21.50 a month /£258 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2h £17.50 a month /£210 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2i £15.00 a month /£180 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2j £13.00 a month /£156 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2k £11.00 a month /£132 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2I £9.00 a month / £108 annually bearing in mind that if you
do not, the channels and services shown on the card will no
longer exist?

QF2m less than £9.00 a month /£108 annually bearing in mind
that if you do not, the channels and services shown on the
card will no longer exist?

SINGLE CODE [READ OUT]
6 Yes, very willing
7 Yes, fairly willing
8 No, fairly unwilling
9 No, very unwilling
10 Don’t know
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QF3 Please explain why you chose the amount you stated you were willing to pay for all Public
Service Broadcasting.

(OPEN)

PROBE: Any other reasons? PROBE FULLY

(OPEN)

Holden Pearmain
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RANKING EXERCISE - Citizen

SHUFFLE CARDS

QG1l Thinking about the types of TV programme available | would like you to tell me how
IMPORTANT each TELEVISION PROGRAMME TYPE IS TO UK SOCIETY]AS A WHOLE. To do this
I would like you to sort the types of TV programme that | have put on these cards in order of
THEIR IMPORTANCE, with the one you FEEL IS MOST IMPORTANT TO UK SOCIETY AS A
WHOLE on top and the one you FEEL IS least IMPORTANT on the bottom. Please bear in mind
this is in addition to all the BBC programmes and services you and your household have access
to.

HAND RESPONDENT THE SHUFFLE CARDS

To help you do this I would first like you to place each card in one of three piles.

- The first pile is for types of programme that you FEEL ARE MORE IMPORTANT TO UK
SOCIETY AS A WHOLE THAN others

- The second pile is for types of programme that you feel neutral about / aren’t sure about

- The third pile is for types of programme that ARE OF LITTLE OR NO IMPORTANCE TO UK
SOCIETY AS A WHOLE.

INTERVIEWER: PLEASE CODE THE THREE PILES BELOW ONCE THE RESPONDENT HAS FINISHED,
REMEMBERING TO PUT THOSE THEY FEEL ARE MORE IMPORTANT IN THE “MOST IMPORTANT”
COLUMN ETC.

More Neutral No
important importance
A | ITV1, Channel 4 and FIVE UK News 1 1 1
B ITV1, Channel 4 and FIVE current affairs 2 2 2
C | ITV1 and FIVE children’s programmes 3 3 3
(Milkshake on FIVE)
D | ITV1, Channel 4 and Five documentaries and 4 4 4
factual programmes about
arts/science/nature/history
E ITV1 news about my region 5 5 5
F ITV1 other programming about my region 6 6 6
G | Channel 4 UK drama and comedy 7 7 7
H | Channel 4 experimental programming 8 8 8
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INTERVIEWER: HAND BACK ALL CARDS TO THE RESPONDENT.

QG2 still thinking about how IMPORTANT each PROGRAMME TYPE IS TO UK SOCIETY AS A WHOLE,
please can you rank the most important programmes starting with the MOST IMPORTANT,
then second most IMPORTANT etc. Please bear in mind this is in addition to all the BBC
programmes and services you and your household have access to.

INTERVIEWER, ALLOW RESPONDENT TIME TO DO THIS.

ONCE THEY HAVE FINISHED ASK THEM TO CONFIRM THAT THE MOST PREFERRED OF THESE
IS AT THE TOP.

PLEASE RECORD ANSWERS FOR THIS QUESTION BELOW
Please use leading zeroes where applicable

ITV1, Channel 4 and FIVE UK news

ITV1, Channel 4 and FIVE current affairs

ITV1 and FIVE children’s programmes (Milkshake on FIVE)

O|0|®@|>

ITV1, Channel 4 and Five documentaries and factual programmes about
arts/science/nature/history

ITV1 news about my region

ITV1 other programming about my region

Channel 4 UK drama and comedy

T |mm

Channel 4 experimental programming
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Funding

QH1 Thinking about the future, if the funding of Public Service Broadcasting on ITV1, Channel 4 and

FIVE were to change, how acceptable do you feel each of the following methods of funding Public
Service Broadcasting on ITV1, Channel 4 or FIVE would be?

SINGLE CODE across row

DON'T PROMPT “DON’T KNOW”

1 Totally
unaccepta
ble

10 Totally
acceptable

11
Don’t
know

QH1a

Direct public
funding (i.e. money
from central or local
government from
taxes)

QH1b

National Lottery
money

QH1c

Same Licence fee
(i.e. with some
money allocated to
ITV1, Channel 4 and
FIVE Public Service
Broadcasting, as
well as the BBC)

QH1d

Higher Licence fee
(i.e. with some
money allocated to
ITV1, Channel 4 and
FIVE Public Service
Broadcasting, as
well as the BBC)

QH1e

Voluntary
subscription (like
Sky or Cable)

QHAf

Showing more
advertising on ITV1,
Channel 4 and FIVE
than currently
allowed to

QH1g

Industry charge
(i.e. acharge on
advertisers or
commercial
broadcasters)
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QH2 Thinking about the future, if the funding of Public Service Broadcasting on the BBC were to

change, how acceptable do you feel each of the following methods of funding Public Service
Broadcasting on the BBC would be?
SINGLE CODE across row
DON'T PROMPT “DON’T KNOW”

1 Totally
unacceptable

10 Totally
acceptable

11
Don’t
know

QH2a

Direct public
funding (i.e.
money from
central or local
government from
taxes)

Qh2b

National Lottery
money

QH2c

Licence fee

QH2d

Voluntary
subscription (like
Sky or Cable)

QH2e

Showing
advertising on
BBC channels

QH2f

Industry charge
(i.e. acharge on
advertisers, or
commercial
broadcasters)
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FURTHER DEMOGRAPHICS
CLASSIFICATION: TO BE ASKED AT THE END OF THE INTERVIEW TO ALL RESPONDENTS

READ OUT

As part of our research is it necessary to interview a wide cross-section of the public. The next few

questions about you are just to ensure our sample is balanced

QJ1 Please could you tell me which of the following bands your annual household income falls

(before tax)
REASSURE ABOUT CONFIDENTIALITY
SINGLE CODE SHOW CARD 8

LT =T 2 0 1N 0100 PR 10
F£20,000 10 £29,000 ...t ittt et 20
£30,000 10 £39,900 ...t ittt ittt aae e taaaaraaas 30
FA40,000 10 £49,000 ...t ittt et et 40
£50,000 10 £59,900 ...t ittt ittt et 50
£60,000 10 £69,900 ...t ittt et e ettt etaeraaraeraaaaraan 60O
70,000 10 £79,900 ...t ittt ittt ettt et 70
F oS { O 0100 I o g 4T T (= PPN 8
9 Lo} 1 A 4 T 1 90
] {1 Y=o PP 00

QJ2 Can you please tell me the number of people in your household including yourself and any

children? SINGLE CODE

R ) 0 = PP 100 GOTO QJ6
P 20
G 2 PR 30
U 40
L PR 50
< 60
Y Lo (= 1 g T= 1 G TSP 70

Ask If QJ2 = 2-7
QJ3 And how many children under 16 live in this household?
SINGLE CODE

0 ittt e e eteeaeteeaeaeeaeateaeaeeaeteeetaeeetaeeeeaeaieaetaretaraareraanaeans 1 0 GOTO QJ6
PR 20
2 e et eeeeeeeeeeeaeeeteeeteeaesteaeaeeeeseteeaetetaeettateteattetaeteraeteaaneaaneraeraratns 30
G PR 40
PN 50
D e e eaeeaeeaeeaeeteea ettt etieteetaetaeaaataetaeraeaaaeeaaans 60
1Y 0 T 1 = T T 70
L LY {0 Y=o [N 8 0 GOTO QJ6
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AskifQI3=2-7
QH4 How old is/are the child/ren under 16 in your household?

MULTICODE

o U = PP 10
2Years 010 — 4 YEAIS Ol .....cuuieiie e 20

o (oI K0 =TT 3o (o PSPPSRI 30

A (o T AR YT T £ o ] (o PP UPTPRN 40

=] 117 50 GOTO QJ6

Ask if Ql4=11to 4
QH5 And are you the parent or guardian of any of the children in the household?
SINGLE CODE

2= N 10
o 20
[0 T0) 1 1 1 N 30
ASK ALL

QJ6 Do you, or anyone in your household, have any long-term illness, health problem or disability
which limits your daily activities or the work you can do?
SINGLE CODE FOR EACH

You Other household member
Yes 14d 20
No 3 [ 4[]
Don’t know 5 60
Not applicable (I am the only 70
person in household)

QJ7 Do you personally use the internet?
SINGLE CODE

05 10
L TS 2 0 GOTO QJ11
DON't KNOW 7/ NOT SUTB. .. etiieiei e e et e e e e e e e e et e e e et e et e eaeeans 30 GOTO QJ11

If QJ7=1 ask
QJ8 Where do you access the internet?

MULTICODE

N B T = PP 10 GOTO QJ9
ALWOIK (OUE OF NOME) .. et 20 GOTO QJ11
At a public place (internet café, library, by mobile phone etc) .........ccooevveviiiiiiiiiiiieens 3 0 GOTO QJ11
AL UNIVETSILY / COIBOE ..t et 4 [0 GOTO QJ11
N = o o Lo S 50 GOTO QJ11
Elsewhere (friends, relatives, ©1C)......ocu i 6 0 GOTO QJ11
(] 3 T P 7 0 GOTO QJ11
[ 7o o 5 A 0 8 0 GOTO QJ11
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Ask if QJ8=1

QJ9 And which of these methods does your household use to connect to the internet at home?

MULTICODE SHOWCARD 9

Ordinary phone liN€ — dial-UP @CCESS ...vuuiie i ie e e e e e e e e e e eneeen 10
Broadband — high speed access, allowing you to make telephone calls at the same time as using the internet
|

Wireless access through a wireless router, WIFI or portable device............ccovvviiiiiiiiiiinieinns 30

L 11 = 40

[0 A 4T PSPPSR 50

2

Ask if QJ8=1 (has any internet access)
QJ10 How often do you tend to use the internet at home?
SINGLE CODE

Daily/alMOST DAY ...ceeeei i e e e e 10
Several tIMES PEI WEEBK ... .ttt e ettt e e e e e e e et e e 20
Afew times PEr MONTN .. ... e e e 30
TSI  £=To [ =] 011 PP 40
AN o= P 50
[ o] o T A ¢ [0 PP 6 O

QJ11 Which of the groups on this card, if any, would you say you belong to?
SINGLE CODE SHOW CARD 10

Asian or Asian British-Bangladeshi ........ ... 10
Asian or Asian BritiSh-PakKiSTani............uuiiiiiiiiie e 20
Asian or Asian British-Other Asian BackgroUnd.............cceuuiiiuiiiiiiiii e 30
Black of Black BritiSh-AfTiCaN ... .....iii e 40
Black or Black British-CaribDbean ............c.iiiiiii e 50
Black or Black British-Other Black Background ..............coouiiiiiiiii e 60O
(01 0T TS PSP 70
MiIXEA — WHITE & ASIAN ...eeteiitee ettt ettt e et e et e e et e e et e e et e e et e e e e eeannes 80O
Mixed — White & BIack AfFICAN. ......c.iii e 90
Mixed — White & Black Caribbean ............ooouiiiiii 00
Mixed — Any other mixed DackgroUNd ............coouiiiiiiii e 110
L LTSI = 111 PP 120
LT L CE 1T o S 130
White — Any other White Background ..........coouiiiiiiiiiii e 140
LAY 0LV 0] 1 =Y PO UPPTPPR PR 150
NN o] S =T =1 0o 16 O

QJ12 Do you speak Welsh?
SINGLE CODE
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QJ13 Do you listen to/watch Welsh TV (if available)?
SINGLE CODE

=P 10

0 TP 20

READ OUT

Thank you very much for your help. This interview has been conducted by Indiefield on behalf of
Holden Pearmain Research. My name is ........... . Should you have any queries regarding this survey
please contact the Research Centre Manager on ......... , or call the Market Research Society on ...... to

verify that we are a genuine Market Research Organisation.
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APPENDIX D - Show cards for Gabor Granger exercise (England)

Public Service Broadcasting provided by BBC.

All BBC services as awhole

BBC channels

BBC One

BBC Two

BBC Three

BBC Four

CBeebies

CBBC

BBC News Channel (BBC News 24)
BBC Parliament

OO O0OO0OO0OO0OO0OO0 e

BBC Radio
Radio 1

Radio 2

Radio 3

Radio 4

5Live

Sports Extra
6 Music

BBC7

Asian Network
1Xtra

Local and regional radio (46 stations throughout the UK)

OO 000000000 e

BBC Online services
e.g. BBC.co.uk, BBC iplayer

o e

This includes all types of programmes on the BBC including:

o] UK news

Regional news

Other regional programming

Current affairs

Documentaries and factual programmes about
arts/science/nature /history

Children’s programmes

UK drama and comedy

Entertainment

Lifestyle programmes (food, gardening, consumer)

Sport

O O 0o

O O0OOo0Oo0o
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Public Service Broadcasting programmes that ITV1, Channel 4 and FIVE provide

Parts of ITV1 . UK news
. Regional news (e.g. Central News, North East Tonight,
. London Tonight)
. Current affairs
. Documentaries and factual programmes about
arts/science/nature /history
. Some children’s programmes
. Other regional programming (e.g. Tales From the Country,
The Way We Were, Dales Diary, Northern Eye, Disappearing
London)
Parts of Channel 4 . UK news
. Current affairs
. Documentaries and factual programmes about
arts/science/nature/ history
. UK drama and comedy
. Experimental programming
Parts of Five . UK news
o Current affairs
. Documentaries and factual programmes about
arts/science/nature/ history
. Children’s programmes on Milkshake
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APPENDIX E - TV PLATFORM DEFINITIONS

TV platform is divided in the detailed tabulation and in general subgroup analysis within this report into three main

groupings as follows:

. Analogue terrestrial only channels
. Pay TV (satellite or cable)
o Free Multi-channel

These definitions were derived from analysis of QA3 and questions QA4 and QA5 (see questionnaires in

Appendices A and B).

Analogue terrestrial only households were those that stated that the main type of TV received by their
household comprised “Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five)". They also
confirmed that they did not receive any of a wider range of channels at QA3i.

Pay TV households were those that claimed to receive cable TV (through Virgin Media / NTL /
Telewest) or satellite TV (through Sky/ other) and who also confirmed that they pay a subscription at
QA4 or QAS5.

While Free Multi-channel households were those that mentioned Freeview only or Freesat or those who
mentioned satellite or cable, but later stated that they paid no subscription at QA4 or QAS.
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APPENDIX F: CONJOINT ANALYSIS

This appendix provides further details on the conjoint design and outputs. It shows the specific levels for

each attribute, the form of the statistical model estimated from the data, and the key outputs.

Conjoint is used to identify the relative influence of different elements on the product or service.

The

elements that are to be tested need to be identified. The table below shows the elements that were tested

in this conjoint exercise.

Current Affairs

Children’s
Programmes

Documentaries and
factual programmes

Regional News
(ITV only)

Other regional
programmes

(ITV only)

UK drama and
comedy

(C4 only)

Experimental
programming

(C4 only)

\ No UK News
\ No Current Affairs

No Children’s
Programmes

No Documentaries
and factual
programmes

\ No Regional News

No Other regional
programmes

No UK drama and
comedy

No Experimental
programming

ITV1 UK News

ITV1 Current
affairs

ITV1 Children’s
programmes

ITV1
Documentaries and
factual
programmes (arts,
nature, history,
science)

ITV1 Regional
news

ITV1 Other
regional
programmes

Channel 4 UK
drama and comedy

Channel 4
Experimental
programming.

ITV1 UK
News/Channel 4 UK
INEWS

ITV1 Current
affairs/Channel 4
Current affairs

Five Children’s
programmes

ITV1 Documentaries
and factual
programmes (arts,
nature, history,
science)/Channel 4
Documentaries and
factual (arts, nature,
history, science)

Total Channel 4 and XXV
Five PSB monthly fee ‘ 2Ly 22 (LY 22 {0y

ITV1 UK News/Channel 4
UK News/Five UK News

ITV1 Current
affairs/Channel 4 Current
affairs/Five Current affairs

Five Children’s
programmes/ITV1
Children’s programmes

ITV1 Documentaries and
factual programmes (arts,
nature, history,
science)/Channel 4
Documentaries and
factual (arts, nature,
history, science)/Five
Documentaries and

factual (arts, nature,

history, science)

£5.00

v AllITV1, Channel 4 and Five PSB options were priced at £1.20 or more above the current licence fee.

Holden Pearmain
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Various combinations of the elements tested are shown to respondents and they state which of the options
shown they most prefer. After obtaining the choices that respondents have made, it is possible to infer the
relative appeal of each of the elements tested. From this, it is possible to build a model that “plays back”

the choices that a respondent would make.

Statistical Model of Choice Behaviour
We used Hierarchical Bayesian logit estimation to construct a statistical model of choice, based on standard

linear-in-the-parameter utility constructs:

Pi = Exp(U)/ZExp(Us.3)
Where: Pi =  probability of choosing option i
Ui = utility of option i
Ui = utility of each of the options, 1 to 3
Ui = a + ar* Xy, FaXpp + ... + a, X
Where: a0 = constant
aj..an =  parameters
X1 X =  attribute levels, one for each PSB element

The model goodness-of-fit was 0.5, sufficient to have confidence in the results but at the low end of the
range usually seen for these types of model. This indicated a relatively high degree of random responses in
the data, likely to reflect the fact that respondents were being asked to conduct a task that was not wholly

familiar to them (i.e. paying directly for public service programming on ITV1, Channel 4 and Five).

From this model we were able to construct a tool indicating the percentage take up of all ITV1, Channel 4

and Five PSB services at each price point tested in the conjoint. These are summarised below:

Take up of all ITV1, Channel 4 and Five public service programming at Each Conjoint price
point

Uptake of Current ITV1,

Price Tested Mid point used Channel 4 and Five PSB
services
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The model is able to show the relative influence of each of the genres tested. This is summarised in the

figure below, as a cross-check to the main ranking results in the main body of the report.

Cross-check of Genre Ranking exercises for ITV1, Channel 4 and Five public service programming

Conjoint Ranking
Values Exercise
Perzonal sample | Personal sample

UK Hews

Current Affairs

Documentaries and faciual programmes
UK drama and comedy (C4 only)
Children's programmes {ITV1 and Five)
Regional Hews (ITV1 Only)
Experimental programming (C4 only)

Other regional programmes (ITV41 only)

Froermenat rosrmien Cronn) |

Ranked positicn of Genre from 1 — 8 where 1 is maost important

Base Size {Unweighted): Ranking Personal. 1217.
Base Size {Unweighted): Conjoint Personal 852,

Comparison with the ranking derived from the conjoint analysis based on the Personal sample, with that
derived from the genre ranking exercise from the same sample showed similarities, with UK news once
again emerging as the first ranked genre in both cases. Here, however, the conjoint rankings showed
higher rankings for current affairs and for children’s programmes on ITV1 and Five; while the genre ranking
for the Personal sample showed higher ranked positions for documentaries and factual programmes, UK

drama and comedy on Channel 4 and for regional news on ITV1.
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Appendix G: Acceptability of future funding methods for PSB on the BBC

Differences within Personal and Citizen sample

The study incorporated questions to assess respondents’ attitudes towards possible future funding
mechanisms for public service programming on ITV1, Channel 4 and Five. In order to provide a benchmark
for this, respondents were also asked about attitudes towards funding mechanisms for the BBC. In the main
report the results are presented based on the total sample (i.e. combined Personal and Citizen sample), as
this question was identical in both samples.

In the case of attitudes to funding for the BBC, differences were seen between Personal and Citizen
samples for the Licence fee, which in fact lead to a slightly different ranking of the two most acceptable
funding approaches between these samples.

In both cases an industry charge is clearly seen as most acceptable (comparable at 5.9 Personal and 5.9
Citizen), but this was followed by the Licence Fee for the Citizen sample (5.1 Personal and 5.5 Citizen),
compared with National Lottery funding in second place for the Personal sample (again comparable at 5.3
Personal and 5.4 Citizen).

Figure 24: Attitudes towards Funding Methods for BBC

Direct Public Funding
Hational Lottery Money

Licence Fee

Showing Advertizing on BBC Channels

Indusiry Chamge

H2 If the funding of PSB on the BEC were to change, how acoeptable do vou feel each of the following methods of funding PSB on BEC would be?
Means and percents excludes Don't Know's. Base Size (Unweighted) Citizen 1095, Perscnal 1,217

Given the slightly different emphasis given to these two funding methods in the two samples, it is also,
therefore, useful to examine variations in the acceptability of the Licence Fee at a subgroup level, within
each sample, to examine where this difference is derived.
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In the case of the Citizen sample, the acceptability of the Licence fee was significantly stronger in England
(5.7), among 18-24s (6.0), the AB and C1 SEG (6.6 and 5.9 respectively) and those for whom BBC1 was
their most watched channel (5.7), and generally less so in Scotland (4.6) and Wales (4.9) and among the DE
SEG (4.8).

In the case of the Personal sample, by contrast, there was no strong regional variation or age related trend in
acceptability of the Licence Fee, though there was again greater acceptability apparent among the AB SEG
(5.4) and those for whom BBC1 was their most watched channel (5.5), and generally less acceptance
among the DE SEG (4.6).

Hence, stronger results from England and among the young towards the Licence Fee within the Citizen
sample compared with Personal sample, appears to contribute to the stronger acceptability of the Licence
Fee within the Citizen sample. In addition, however, there was a generally greater acceptance of the Licence
Fee across almost all subgroups for the Licence fee as method of funding when introduced in the context of
the Citizen questionnaire, where earlier questions had asked about the value of BBC programmes and
services when thinking about UK society as a whole, rather than when thinking about themselves and their

household, as in the Personal sample.
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	 1.0  Background 
	Ofcom (Office of Communications) is the regulator for the UK communications industries, with responsibilities across television, radio, telecommunications and wireless communications services.  Ofcom has a duty to assess the designated public service broadcasters, taken together, in terms of their delivery of the public service purposes set out in the 2003 Communications Act and to make recommendations with a view to maintaining and strengthening the quality of Public Service Broadcasting in the future. 
	 
	Ofcom is in the process of undertaking its second Public Service Broadcasting (PSB) Review which is due to complete in early 2009 .  The objectives for this review are: 
	 To evaluate how effectively the public purposes of Public Service Broadcasting are being met by the public service broadcasters, particularly in light of changes in the way audiovisual content is consumed and delivered; 
	 To assess the case for continued intervention in the delivery of audiovisual content to secure public service purposes; 
	 To consider whether and how the emergence of new ways of delivering content to consumers and Citizens might require change in the regulatory framework for Public Service Broadcasting; and 
	 To assess future options for funding, delivering and distributing Public Service Broadcasting, in the context of the uncertainty established in the first PSB Review about the sustainability of traditional funding models. 
	. This second PSB Review  consists of three stages: 
	 Phase 1 (October 07 to April 08) examined the extent to which the public service broadcasters are currently meeting public services purposes, the issues facing them in future and assessed their likely ability to meet existing requirements in the future. It also included a range of models for delivering public service content in the future. Ofcom published a consultation document of its analysis in April 2008. 
	 Phase 2 (April 08 to Autumn 08) aims  to refine policy options outlined in Phase 1 based on stakeholder feedback and further consumer research. It will set out more detailed options  for PSB delivery in the future and invite responses from stakeholders.  
	 Phase 3 (Autumn 08 to Spring 09), Ofcom will publish a final statement in early 2009 which will include a summary of consultation responses and report any new findings. 
	 
	Phase 1 audience research  identified that the general public value public service broadcasting being delivered by more than one provider. This report forms part of Phase 2 of the Review and aims to assess in more specific terms the value the general public places on plural supply of public service programming.   
	 
	2.0 EXECUTIVE SUMMARY 
	 
	2.1 Aims of the Research 
	This research set out to measure the general public’s perception of the value of public service programming on ITV1, Channel 4 and Five, in addition to the BBC. The study adds to the existing body of work on willingness to pay for Public Service Broadcasting  (PSB) and most recently the BBC’s own studies ‘“Measuring the Value of the BBC” (2004) and “Public Service Broadcasting Now and in the Future” (2008) and the DCMS study ‘“Willingness to Pay for the BBC During the Next Charter Period” (2006). 
	 
	Holden Pearmain were commissioned by Ofcom to undertake a quantitative survey among 2,400 people across the UK. The study investigated how much people were willing to pay for public service programming on ITV1, Channel 4 and Five, in addition to paying the current licence fee for the BBC.  It also incorporated a valuation of the BBC to provide a benchmark comparison for results, as well as a valuation of Public Service Broadcasting as a whole .  Value was measured from a personal and citizen perspective.  Half the sample were asked to consider value when thinking about themselves and their household, whereas the other half were asked to think about its value from the perspective of the good of UK society as a whole.  The study then evaluated audiences’ attitudes towards the acceptability of different mechanisms for funding PSB in the future.  
	 
	The study had a number of inherent challenges; firstly of asking people to consider the value of public service programming on the commercial PSBs, which they may currently perceive to be freely provided by advertising-funded commercial organisations.  
	 
	Second, the challenge of scope and scale inherent in evaluating two services with significantly different obligations and costs;  public service programming on ITV1, Channel 4 and Five which currently costs the equivalent of £1.20 per household per month , and all BBC channels and services costing £11.62 per household per month. It was therefore important for respondents to be given clear definitions of PSB, as well as current broadcasters’ obligations, funding mechanisms and the future challenges to the system as it stands. To ensure clear explanations were provided in the survey, we undertook a number of focus groups to explore various consumer propositions. We also undertook two quantitative pilots to test the questionnaires and refine the methodology.  
	 
	The third challenge was that of asking respondents to think from a citizen perspective. Differentiation between consumer and citizen value is best gauged qualitatively in a deliberative process, where people are encouraged to step outside of themselves and think about the topic in terms of its value to society as a whole. In contrast, attempting to encourage people to think from a citizen perspective in a quantitative survey which does not allow for detailed explanations or reflection or debate can be challenging. To this end we split the sample in half and encouraged one half to think form the point of view of UK society as a whole throughout the survey, and the other half to think about themselves and their household. In addition, the question framing for the main exercise was designed to encourage the Citizen sample to think about the whole of society, and move beyond their own personal interests.  
	 
	In developing our survey methodology, consideration was given to the techniques used in previous published studies. This study used a Gabor Granger methodology to measure the value people place on PSB on ITV1, Channel 4 and Five, in addition to the BBC, the same approach used by both the BBC and the DCMS to assess the value of the BBC. Consideration was also given to the respondent propositions used in previous studies and the question framing used was similar to that used in the BBC study (2004).  
	 
	Our study employed a range of methodologies.  
	 
	First, a top-down approach looking at the perceived value of Public Service Broadcasting provided by the BBC as a whole; ITV1, Channel 4 and Five public service programming; and finally, for corroboration, Public Service Broadcasting as a whole.  
	 To measure citizen value, a Gabor Granger technique was used, where half of the sample were asked to imagine there was a national vote on the future of the service in question. They were then given a choice of paying at the price presented or not paying at all, in which case the services would close and become unavailable to everyone in the UK  
	 To measure personal value half of the sample were asked to think about themselves and their family and their willingness to pay a voluntary monthly subscription.  If they did not pay the subscription, they would no longer receive the services presented.   
	 A conjoint exercise was also used as a corroborative measure of personal value 
	 The survey also asked respondents about their attitudes toward delivery of PSB by channel 
	 
	Second, a bottom-up approach was employed to measure the value of public service programming on ITV1, Channel 4 and Five, wherein respondents were asked about the personal or social importance of different public service genres on these channels. 
	2.2 Main Findings 
	 
	Top Down Measures 

	Respondents were provided with an explanation of PSB obligations of each channel and asked to what extent they felt that each channel achieved its PSB aims as a whole. The BBC was seen as the most successful in delivering PSB obligations (63% of respondents agreed), followed by Channel 4 (52%), ITV1 (47%), and Five (33%).  
	 
	The study found that the general public value PSB on ITV1, Channel 4 and Five sufficiently to be prepared to pay for it from both a personal and a citizen perspective. This supports Ofcom’s previous audience research findings  that people value plurality of PSB provision. 78% of respondents valued public service programming on ITV1, Channel 4 and Five sufficiently to be prepared to pay for it, in addition to the current licence fee for the BBC from a personal perspective; and 74% from a citizen perspective . Results showed an average value of between £3.33 and £3.50 per month per household with no significant difference from a personal and citizen perspective   .  This compares with the estimated cost of providing PSB services on these channels currently of around £1.20 per month per household. 
	 
	 Analysis of responses by subgroup showed that from a citizen perspective people from socio-economic group AB were more likely to pay for public service programming on ITV1, Channel 4 and Five, at an average of £3.68 per month per household. Whereas from a personal perspective people whose most watched channel is ITV1 and people in analogue terrestrial only television households were more likely to pay (at £3.82 and £3.91 per month per household respectively). 
	 
	As a benchmark comparison the study also measured the value the general public place on all BBC services. The study found that 82% of respondents were prepared to pay for the BBC from a citizen perspective and 81% from a personal perspective. The average values were £13.87 per month per household for citizen and £11.56 per month for personal perspective, the latter being in line with the current licence fee.    
	 
	The study also included a conjoint exercise in order to provide an additional corroborative measure of respondents’ willingness to pay for non-BBC PSB in addition to the licence fee from a personal perspective. Respondents were presented with a choice of three options for future Public Service Broadcasting services; one option was all BBC services at the current licence fee, and two options offered a combination of all BBC services with different public service programming on ITV1, Channel 4 and Five at different price points). The results from this exercise confirmed respondents’ willingness to pay for public service programming on ITV1, Channel 4 and Five. Only 12% of respondents  consistently chose the BBC only option at the current licence fee. Respondents showed a high readiness to pay for ITV1/Channel 4/Five public service programming, with just under half (47%) choosing it at the highest level tested (£5). The average willingness to pay was £3.29 per month on top of the current licence fee.  This figure is consistent with the Gabor Granger results. 
	 
	Bottom Up Measure 

	The study incorporated a bottom-up valuation of public service programming on ITV1, Channel 4 and Five by genre. Respondents were asked to rank ITV1, Channel 4 and Five public service genres; thinking about themselves and their household in the Personal sample, and thinking about UK society as a whole in the Citizen sample. The Personal sample ranked ITV/Channel 4/Five news (mean score of 5.7 ), ITV1/Channel 4/Five documentaries and factual programmes (5.5) and Channel 4 UK drama (5.4) as their lead three genres. By comparison the Citizen sample also ranked ITV1/Channel 4/Five news (6.6) as the most important genre, followed then by ITV1/Channel 4/Five current affairs (5.4), ITV1/Channel 4/Five documentaries and factual programmes (5.1) and ITV1 nations/regions news (5.0).  
	 
	Funding Methods 

	The results of the Gabor Granger exercises indicate that over seven in ten people are prepared to pay for public service programming on ITV1, Channel 4 and Five. As a final exercise respondents were asked their views on possible future funding mechanisms for Public Service Broadcasting on ITV1, Channel 4 and Five. To provide a benchmark comparison, the study also asked respondents’ views on funding mechanism for the BBC. 
	 
	The results showed that unsurprisingly the most popular funding options were ones which did not represent an immediate direct cost to the individual; an industry levy (a charge on advertisers or commercial broadcasters) emerged as the most acceptable method for funding of public service programming on ITV1, Channel 4 and Five (50% agree), as well as for the BBC (42% agree).  This was followed by use of the current Licence Fee as it stands, but with some money allocated to ITV1, Channel 4 and Five (40%) and National Lottery money (39%), both with net positive acceptability. Somewhat more qualified acceptability was noted for direct public funding (money from local or central government from taxes), voluntary subscription (like Sky or cable) or funding by showing more advertising on ITV1, Channel 4 and Five than is currently allowed (with 31%, 30%, and 29% agreement respectively); the option of a higher Licence fee was seen as acceptable by just 16% of the sample, compared with 56% who saw this method as unacceptable.   
	  
	These results indicate that although respondents are prepared to pay for PSB on ITV1, Channel 4 and Five, there is still a preference for funding sources which do not represent a perceived direct cost to the consumer.  
	 
	 
	  
	 3.0 INTRODUCTION  
	 
	3.1 Structure of this report 
	An Executive Summary precedes this Introduction. There then follows a summary of the main findings from the research drawn from the main Gabor Granger and Conjoint exercises. The report also examines the results from the PSB achievement, genre ranking, and funding methods sections of the Personal and Citizen questionnaires.   
	 
	3.2 Sample Design 
	The sample comprised of 2,474 people across the UK. The sample was split in two with Citizen and Personal questionnaires allocated randomly. The survey was run as two identical representative matched samples: for the Personal and Citizen surveys. The structure of the interview was identical in both samples except for the conjoint section incorporated in the Personal questionnaire and the question framing for the Gabor Granger and Genre Ranking exercises.  
	 
	Both samples were set identical quotas in terms of:  
	 Region  -  with targets of 150 across each of 8 English government regions and 400 within each of the other nations (Scotland, Wales and Northern Ireland) 
	 Age, Sex, Socio Economic Group (SEG) 
	 Urban/Rural 
	 Working Status 
	 Type of television received on main TV set 
	o Analogue terrestrial only 
	o Free Multichannel (e.g.  Freeview/Freesat) 
	o Pay TV (e.g. Sky, Virgin) 
	 
	For each of the eight English government regions, interviews were spread across a minimum of nine randomly drawn sample points per region; and similarly for each nation, Scotland, Wales and Northern Ireland, across a set of at least 25 points per nation. Points in each case were drawn at random within each region or nation, from a full list of all possible sample points, stratified by urban/rural morphology. 
	 
	In terms of sample comparability, not only were Citizen and Personal samples closely matched demographically to be representative of the UK (both in terms of the quota controls set and achieved and also the subsequent weighting), but when compared in terms of their claimed TV access and viewing habits they were also well matched, with no significant differences emerging between the two samples in terms of TV platform, most watched channel or genres.  
	 
	  
	3.3 Weighting 
	Weighting was employed primarily to return regions and nations to their representative proportions within the UK population, after setting 150 target sample per English region and 400 in Scotland, Wales and Northern Ireland. In addition, weighting was also to ensure that TV platform was fully representative, within each nation, while making other demographics as fully representative at a regional or nation level.  
	 
	Each sample was weighted separately in two stages, first by demographic and TV platform weights within each region or nation, and then by region/nation to bring each sample, Personal and Citizen, back to matched representative samples of the UK, both demographically and regionally.  
	 
	Full details of the weighting matrices applied and the range of weights applied are shown in Appendix A.  
	 

	3.4 Statistical Reliability 
	Only statistically significant differences between results within sample and between the Personal and Citizen samples are commented on in the report.  All significance testing is conducted to the 95% level of confidence.  In essence this means that there is a 95% chance that observed differences would be seen again if the study were repeated. 
	 
	3.5 Development of the Methodology 
	This study faced a number of challenges in order to measure the value placed on public service programming on ITV1, Channel 4 and Five.   
	 
	The General Public’s Understanding of PSB 

	First, the study needed to make sure that the general public understand the current public broadcasting system, funding and statutory obligations. Ofcom’s PSB Review Phase One deliberative research had already identified low levels of awareness of Public Service Broadcasting as a concept and in particular of the commercial PSB broadcasters’ current obligations and funding. This study needed to ensure that respondents understood that ITV1, Channel 4 and Five have statutory public service obligations in exchange for a range of benefits, the main being gifted spectrum. This was critical in order to overcome the hurdle of asking people their willingness to pay for content that they currently may perceive to be provided for free by advertising-funded commercial channels.  We also needed to ensure that respondents were thinking about the future and possible changes to provision and funding; the questionnaire therefore explored hypothecations about the future.   
	 
	To this end we carried out exploratory focus group research to establish an effective way in which to explain the current PSB system, funding and statutory obligations of each channel, as well as how to encourage respondents to think from a citizen perspective. Propositions were also refined based on feedback from the quantitative pilots, as well as external review of the pilot questionnaires. 
	 
	Scale and Scope 

	The second challenge was one of scale and scope, as the study set out to evaluate two services with significantly different obligations and costs; namely specific public service programming on ITV1, Channel 4 and Five which currently cost the equivalent of £1.20 per household per month, and all BBC channels and services costing £11.62 per household per month.  
	 
	The study also needed to ensure that respondents were a) not measuring the value of PSB on ITV1, Channel 4 and Five in isolation but were considering them in addition to paying the licence fee for all BBC services and b) considering specific public service programming on ITV1, Channel 4 and Five and not the channels in their entirety. To meet these challenges firstly respondents were reminded that they would be paying for public service programming on ITV1, Channel 4 and Five in addition to the licence fee for the BBC. Secondly a cross-check measure of asking people to evaluate all Public Service Broadcasting defined as ‘All BBC services and public service programming on ITV1, Channel 4 and Five’ was included. Finally respondents were given clear definitions of public service programming on ITV1, Channel 4 and Five and reminded of these during the course of the interview.  
	 
	 It was also seen as desirable to assess respondent views from both a personal and citizen perspective. Differentiation between consumer and citizen value is best gauged qualitatively in a deliberative process, whereby people are encouraged to step outside of themselves and think about the topic in terms of its value to society as a whole. Attempting to encourage people to think from a citizen perspective in a quantitative survey which does not allow for detailed explanations or reflection or debate can be challenging.  
	 
	To this end we split the sample in half and encouraged one half to think form the point of view of UK society as a whole throughout the survey, and the other half to think about themselves and their household. In addition, the question framing for the Gabor Granger exercise was designed to encourage the Citizen sample to think about the whole of society by suggesting there would be a national vote and that if the respondent did not pay, then no one in the UK would receive the services presented; whereas in the Personal sample respondents were asked to imagine they could subscribe on a voluntary basis to this content, which they would not receive if they did not pay a monthly subscription.  
	 
	Measurement 

	 Another principal concern was the choice of technique to measure the value of public service programming on ITV1, Channel 4 and Five.  The study needed to take account of the existing body of work on willingness to pay for Public Service Broadcasting.  Two previous studies  both used the Gabor Granger method to measure the value of the BBC, though there were important differences between the two studies in the way these were presented, and the range of values they covered.  
	 
	 A review of the respondent phrasing and techniques used in previous studies was undertaken (see Figure 1 below) as well as a series of pilot studies to refine methodologies.  The essential features of the previous studies and the approach selected here are summarised below.  
	 
	Figure 1: Features of previous valuation studies vs approach selected for this study
	BBC (Human Capital)
	DCMS (Work Foundation)
	Ofcom (Holden Pearmain)
	Topic
	BBC
	BBC
	BBC, ITV/C4/Five PSB, All PSB
	WTP method
	Gabor-Granger
	Gabor-Granger
	Gabor-Granger
	Choice-Based Conjoint
	Highest price point tested
	£60
	£31
	ITV/C4/Five PSB: £5.00 
	BBC £32.50 
	All PSB: £38.00 
	ITV/C4/Five PSB:  £5.00
	Order of presentation of price points
	Random
	Descending sequential
	Random 
	Random 
	Presentation of prices
	Monthly
	Monthly and annual
	Monthly and annual
	Monthly and annual
	Scale
	yes/no/ 
	don’t know 
	yes/no/ 
	don’t know
	very willing/ fairly willing/ fairly unwilling/ very unwilling/ don’t know
	categorical choices between alternative PSB options and BBC only
	Question frame
	Personal context (‘you’, voluntary subscription) and Citizen context (‘national vote’). Hypothecated in both instances
	Personal context (‘your household’)
	Personal context (‘you’; voluntary subscription) and Citizen context (‘Thinking about the good of UK society as a whole’, ‘national vote’)
	Personal context only – voluntary subscription
	Information provided on current licence fee value
	Value of licence fee not stated
	Value of licence fee stated
	Value of licence fee stated as £11.62 per month
	Value of licence fee stated as £11.62 per month
	 
	In the Gabor Granger exercise in this study, a random approach for presenting price points was selected, as this avoided order bias. 
	 
	Given this was a challenging area to grasp for respondents, it was felt important to attempt to measure their value via a variety of techniques in order to cross-check results. In addition to Gabor Granger measurements of willingness-to-pay, a conjoint exercise was introduced in the Personal sample to provide an additional measure of value for ITV1. Channel 4 and Five public service programming.  
	 
	We also felt it was important to measure the value of public service programming on ITV1, Channel 4 and Five from a bottom-up perspective. In the final study conventional ranking questions were used to obtain general genre preferences for ITV1, Channel 4 and Five public service programming by genre. Given the difference in scale in PSB offering between the commercial Public Service Broadcasters and the BBC, it was decided not to incorporate a bottom-up BBC valuation within this exercise.  
	 

	3.6 Questionnaire Coverage 
	Below we summarise the main features of the questionnaire relating to the presentation of PSB and the context in which respondents were asked to value it.
	Explanation of Public Service Broadcasting
	Public Service Broadcasting purposes and characteristics presented.
	Explanation of broadcaster obligations 
	  
	  
	  
	 
	Respondents were informed that all BBC services are Public Service Broadcasting. ITV1, C4 and Five PSB obligations were described as:  
	 ITV1, Channel 4 and Five all provide new high quality UK programmes: UK news, factual  
	 programmes and documentaries, and current affairs 
	 ITV1 and Five provides children’s programming 
	 ITV1 provides nations/regions news and other programmes 
	 Channel 4 UK drama and comedy and experimental programming. 
	 Channel 4 is required to make and show new, distinctive, innovative and educational programming that is different from the other TV channels
	Respondents informed that BBC is currently funded by the licence fee which costs £139.50 per year, £11.62 per month per household and told that the way in which BBC Services are provided in the future may need to change.
	BBC valuation: Gabor Granger exercise
	Personal Sample
	Citizen Sample
	‘Imagine yourself in a situation where you no longer have access to any of these BBC services and you no longer have to pay the current licence fee.  In order for you and your household to be able to access these BBC services again, you would need to pay a voluntary monthly subscription. Thinking about you and your household, and thinking about all BBC programmes and services shown on the card. would you and your household be willing to pay as a voluntary monthly subscription …   ‘
	‘Thinking about the good of UK society as a whole, we are interested in your views on how much you and your household would be prepared to pay to keep all the BBC services. Imagine that there is a national vote on the future of the BBC. You have a choice of either paying for the BBC at the price presented to you; not paying the price and this means the BBC would close, all BBC programmes and services would stop for everyone in the UK and the licence fee would not be charged. 
	Nine price points presented in random order from more than £32.50 to less than £7.50
	  
	ITV1/Channel 4 and Five public service programming valuation: Gabor Granger exercise
	Respondents informed that ‘ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate in return for showing Public Service Broadcasting programmes. To give you an idea of cost, the current investment is equivalent to spending £1.20 per household per month (£14.40 per year) on these Public Service Broadcasting programmes. The way in which these programmes and services are provided may need to change in the future as the current arrangement may no longer work.’ 
	Personal Sample
	Citizen Sample
	‘Imagine yourself in a situation where you no longer have access to any of these programmes on ITV, Channel 4 and Five.  In order for you and your household to be able to access these services on ITV, Channel 4 and Five again, you would need to pay a voluntary monthly subscription. Remember, without this new voluntary subscription, you would receive all the BBC services at the current licence fee but  none of the ITV, Channel 4 or Five programmes on the card.’
	‘Thinking about the good of UK society as a whole, we are interested in your views on how much you and your household would be prepared to pay to keep Public Service Broadcasting programmes on ITV1, Channel 4 and Five.  Imagine that there is a national vote on the future of the Public Service Broadcasting on ITV1, Channel 4 and Five.  You have a choice of two options. Please bear in mind that in each case you would still receive all the BBC services at the current licence fee.
	Respondents informed that BBC is currently funded by the licence fee which costs £139.50 per year, £11.62 per month per household and told that the way in which BBC Services are provided in the future may need to change.
	Seven price points presented individually in random order from more than £5.00 per month to less than £1.20 
	 
	All Public Service Broadcasting valuation: Gabor Granger exercise 
	 
	‘Now I’d like you to think about all Public Service Broadcasting, taking into account everything you have previously thought about for Public Service Broadcasting from the BBC and ITV1, Channel 4 and FIVE.  Currently the amount spent on Public Service Broadcasting is the licence fee at £11.62 per month (£139.50 per year) per household for the BBC and the equivalent of £1.20 per month per household (£14.40 per year) on ITV1, Channel 4 and FIVE. This represents about £13 per month per household (about £156 per year).’
	Personal Sample
	Citizen Sample
	‘I’d like you to imagine yourself in a situation where you no longer have access to ANY of the BBC or ANY of these programmes on ITV1, Channel 4 and Five. You no longer pay the licence fee.  In order for you and your household to be able to access these services on the BBC, ITV1, Channel 4 and Five again, you would need to pay a voluntary monthly subscription. Remember, without this new voluntary subscription, you would receive none of these programmes or services on the cards.’
	‘Thinking about the good of UK society as a whole, we are interested in your views on how much you and your household would be prepared to pay to keep all these public service programmes, channels and services. Imagine that there is a national vote on the future of the Public Service Broadcasting on the BBC, ITV1, Channel 4 and Five. You have a choice of either paying for all BBC programmes and services, and the Public Service Broadcasting programmes on ITV1, Channel 4 and Five at the price presented to you; not paying the price and this means the BBC would close, the licence fee would not be charged and all BBC services, and public service programmes on ITV1, Channel 4 and Five would stop for everyone in the UK.  
	Bottom-up ranking exercise: ITV1, Channel 4 and Five public service genres
	‘Thinking about the types of TV programme you and your household like to watch I would like you to tell me how much you prefer each as viewers of television.’ ‘Please bear in mind this is in addition to all the BBC programmes and services you and your household have access to.’
	‘Thinking about the types of TV programme available I would like you to tell me how important each television programme type is to UK society as a whole.  Please bear in mind this is in addition to all the BBC programmes and services you and your household have access to.’
	ITV1, Channel 4 and Five valuation: choice based conjoint exercise
	Respondents were asked to choose from 3 different options for Public Service Broadcasting provision. One option was the BBC at the current licence fee, the other two offered the BBC at the current licence fee together with different combinations of   public service genres from ITV1, Channel 4 and Five PSB, at price points ranging from £1.20 to £5.00 per month.
	 n.a.
	Attitudes towards funding mechanisms for future funding of PSB
	‘Thinking about the future, if the funding of Public Service Broadcasting on ITV1, Channel 4 and Five were to change, how acceptable do you feel each of the following methods of funding Public Service Broadcasting on ITV1, Channel 4 or FIVE would be?’  
	‘Thinking about the future, if the funding of Public Service Broadcasting on the BBC were to change, how acceptable do you feel each of the following methods of funding Public Service Broadcasting on the BBC would be?’  
	 
	Both the Personal and Citizen propositions use wording that is similar to that used in the BBC’s study Measuring the value of the BBC (2004) .  It also provides details on the current level of the licence fee as was the case in the DCMS own study .  
	 
	 The following sections examine the main findings from the research. In each section comment is also made on relevant subgroup differences, either between Citizen and Personal samples, where relevant or by demographic subgroup within each sample. Differences are only commented on where they achieve statistical significance at the 95% level of confidence. 
	 

	4.0  CONTEXT 
	 

	Most Watched TV Channels and Genres 
	 
	Most Watched TV Channels 
	By way of introduction respondents were asked which TV channel they personally watched most in an average week. The results are shown below in figure 2. 
	 
	Figure 2: Most Watched Channel - % who name each channel as their most watched channel 
	   
	  
	 The most watched channels that respondents named emerged as BBC One, watched most by almost two-fifths of the sample (38%) and ITV1 by just over one quarter (26%), followed then by Channel 4 (10%), Five (7%) and BBC Two (5%). (Citizen and Personal samples were very closely matched in this respect, with no significant differences observed between the two samples.). ‘Other channels’ included 4% who made any mention of Sky channels.  
	 
	 Some channels exhibited some variation by demographic sub-group. BBC One, for instance, was more likely to be named most watched channel among the 65 plus age group (43%)  the ABC1 socio economic group (43%), those with analogue terrestrial television only (44%) and among people in Wales (43%). While  ITV1 tended to be named most watched channel more by the DE socio economic group (31%) and again among those with analogue television only (32%) and people in Wales (30%). Channel 4 was more likely to be named as most watched channel by the 18-24s (20%) and among people in Northern Ireland (16%). Five tended to be named by the C1 socio economic group (19%) and those with Pay TV (13%); and BBC Two by 18-24s (9%) and those receiving analogue only television (8%). 
	  
	Regularly Watched TV Genres 

	To help understand the role of different genres respondents were asked which types of TV programmes they and their household watched regularly (i.e. a few times a week or more). The results are shown in Figure 3.  
	 
	Figure 3: Regularly Watched TV Genres - % who name each genre  
	 
	   
	 
	In this case respondents could give more than one answer, with UK news (72%), followed by UK drama (60%), UK soaps (56%), documentaries and factual programmes (56%), UK comedy (55%) and entertainment (53%), and nations/regions news (53%) all emerging with a majority of respondents claiming that they and their household view them regularly. These genres were followed by other documentaries and factual programmes (47%) and sports (45%). (Once again these patterns were closely matched between Citizen and Personal samples, with no significant differences observed between these two matched sub-samples.) 
	 
	Some differences may be noted by demographic subgroup for the various genres that people named  is listed below: 
	 
	 UK news was more likely to be claimed to be watched among the 45 plus age group (78%) and ABC1 socio economic group (78%) and those without children in household (77%).  
	 UK drama was more likely to be claimed to be watched among the 65 plus age group (67%) but less in Scotland (56%). 
	 UK soaps more likely to be claimed to be watched among people in Wales (60%) and among the C2 socio economic group (66%). 
	 Documentaries and factual programmes about arts, science, nature and history were claimed to be watched more among 45-64s (63%), the AB socio economic group (63%) and those with no children in household (61%). 
	 UK comedy was claimed to be watched more among 18-24s (60%) and 25-33s (59%), but less among people in Scotland (48%). 
	 Entertainment was claimed to be watched more by 18-24s (56%) and people in pay TV households (57%). 
	 Nations or regions news was watched more among people in Scotland (60%) and among the 45-64s (59%), the 65 plus (67%), the C2 socio economic group (61%) and those without children in household (59%). 
	 Sports was watched more among the 65 plus (51%), the C1 socio economic group (54%) and those in pay TV households (50%). 
	 Current affairs programmes were watched more among people in Scotland (41%), among the 45 plus (39%) the AB socio economic group (42%) and those in free multi-channel households (40%). 
	 UK children’s programmes were claimed to be viewed more among 15-24s (36%) and 25-44s (45%), and not surprisingly in households with children (61%). 
	 Other programmes about your nation or region were viewed more among people in Wales (19%) and Scotland (24%), among 45-64s (21%) and 65 plus (18%), among the AB socio economic group (19%) and those with no children in household (20%). 
	  
	4.1 Extent to Which Channels Achieve PSB Aims      
	 
	Introduction  

	Following a clear explanation of PSB and the specific PSB responsibilities for each channel, respondents were asked, in each case, to what extent they felt each channel achieved its PSB aims. Respondents were asked to respond using a ten point scale ranging from “Completely achieves these targets” scored as 10 to “Does not achieve these targets at all” scored as 1. 
	  
	The descriptions given for each channel were as follows: 
	 
	The BBC is required to provide a wide range of high quality, engaging, new programming and services made in the UK.  Its programmes and services aim to: 
	 help us to understanding what’s going on in the world 
	 inform and educate 
	 reflect UK’s cultural identity 
	 make us aware of different cultures and opinions within the UK.  
	Its programmes and services are for all audiences, provided across all its TV channels (BBC One, BBC Two, BBC Three, BBC Four, CBeebies, CBBC, BBC News Channel (BBC News 24), BBC Parliament) and also BBC Radio services and the BBC’s website and online services. 
	 
	ITV1 is required to make and show new high quality programmes from in and around the UK, including UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/history/nature), news about my region, other programmes about my region, as well as some children’s programming. 
	 
	Channel 4 is required to make and show new distinctive, innovative and educational programming that is different from the other TV channels, including high quality UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/nature/history), UK drama and comedy and experimental programming. 
	 
	Five is required to make and show new high quality UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/nature/history) and children’s programmes. 
	 
	Perceived achievement of PSB aims by channel  

	Figure 4 shows that the BBC was seen as the most successful in achieving its aims as a PSB broadcaster, with over three-fifths of respondents (63%) believing that the BBC achieves its targets (i.e. giving scores from 7 to 10 on the scale). This is significantly higher than seen for the other channels.  
	 
	  
	Figure 4: Perceived PSB Achievement by Channel - % 
	 
	   
	 
	There was less difference in perceived PSB achievement between Channel 4 and ITV1, but Channel 4 does achieve a slightly higher mean score (6.4 vs 6.2.), with just over half of respondents (52%) believing Channel 4 achieves its PSB aims, compared with 47% for ITV1. In contrast, one third of all respondents (33%) believed that Five achieved its PSB aims.  
	 
	There were some significant variations in these findings by subgroup and these are summarised below: 
	 
	BBC Services 
	Agreement that the BBC achieves its targets was strongest in England and Wales (mean score of 6.8), among those in the ABC1 socio economic group (6.9), among free multichannel or pay TV households (6.9 and 6.7 respectively) and also among those for whom BBC1 was their most viewed channel (7.0). 
	 
	Channel 4  
	 For Channel 4 agreement that it achieves its targets was greater among 18-24s and 25-44s (mean score of 6.9 and 6.6 respectively), the C1 SEG group (6.6), among free multichannel households (6.5) and especially among those who named Channel 4 as their most watched channel (7.5). 
	 
	 ITV1 
	 Agreement that ITV1 achieves its targets was greater among those with children in household (mean score of 6.4), among free multichannel or pay TV households (6.3 in each case) and for those who said they viewed ITV1 most often (6.9), but less so among the AB socio economic group (6.0).   
	 
	Five 
	 While for Five, agreement that it achieves its targets was higher among the C2 socio economic group (5.9 mean score), among free multichannel households (5.8) and, most notably, among those who said they watched Five most often (7.3). 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	  
	5.0   AUDIENCES VALUATION OF PUBLIC SERVICE BROADCASTING (GABOR GRANGER EXERCISE)  
	 
	5.1 Introduction 
	A key aim of the survey was to understand the value that the general public place on Public Service Broadcasting on ITV1, Channel 4 and Five, in addition to the BBC.  To help understand this issue a willingness to pay Gabor Granger exercise was used. 
	 
	Gabor Granger is a widely used method in market research for measuring consumers’ willingness to pay for goods and services.  It involves showing respondents a series of prices and asking them whether they would purchase those goods or services at that price.  Compared to other methods, Gabor Granger is simple to administer and the analysis is straightforward, requiring the use of percentage responses to plot the price-demand curve, rather than advanced statistical estimation.  It can be presented to respondents in a number of ways: after extensive pilot testing we chose to randomise the order of prices for each respondent to avoid any systematic bias. 
	 
	Critics of the Gabor granger suggest that it over-emphasises the role of price when the marketing mix is complex.  However, in areas where consumers are not used to being asked to indicate a willingness to pay, such as Public Service Broadcasting on ITV1, Channel 4 and Five, the purpose is to focus on price and Gabor Granger is the method most easily understood by respondents.  It also has the advantage of having been used in comparable studies . 
	 
	In this survey, each respondent took part in three Gabor Granger exercises.  The first related to willingness to pay for all BBC programmes and services in order to provide a benchmark comparison, the second for public service programming on ITV1, Channel 4 and Five in addition to the licence fee paid for the BBC. Finally we asked respondents to value ‘all Public Service Broadcasting’ defined as all BBC services and public service programming on ITV1, Channel 4 and Five.  This was carried out as a corroborative measure for valuing public service programming on ITV1, Channel 4 and Five in addition the BBC, rather than a finding in its own right.  
	 
	In the Gabor Granger exercise, respondents were asked if they were willing to pay for the service described at the price presented. They answered using the following scale: 1 - Yes, very willing, 2 - Yes, fairly willing, 3 - No, fairly unwilling, 4 - No, very unwilling, 5 - Don’t know 
	 
	Each respondent was asked about all price points within the exercise, and the order of presentation was randomised in each case.  The main reason why a random approach was used is that it reduces the influence of the first price point, which may affect further choices.  Respondents usually don’t know how many price points they will be asked, nor what those price points are.  The first price point asked can be over (or under) represented in its appeal simply because it is first and if the price points are shown in ascending or descending order, respondents may feel obliged to maintain this over (or under) representation. 
	 
	Respondents were not forced to answer in a logical fashion. For example, if they answered “Yes, very willing” to a particular price, they were still permitted to answer “No, fairly unwilling” at a lower price, as they might prefer to pay a higher price.  Possible reasons why this could happen are: 
	 Concerns over the quality at a low price 
	 Budget constraints, they currently subscribe to a pay service, but when the licence fee gets over a certain price point they would be forced to cancel the pay service and only use Public Service Broadcasting. 
	 
	Citizen and Personal Valuations 

	The sample was split in half, with one half asked to complete each valuation from a Citizen perspective and one half from a Personal perspective.   
	  
	For those respondents that completed the questionnaire from the Citizen perspective, they were asked to think about how much they and their household would be willing to pay for each service presented when considering ‘the good of UK society as a whole’.  They were asked to do this by imagining that they were participating in a national vote about each of the elements of Public Service Broadcasting and they could either pay for the service at that price or it would shut down. 
	 
	Those respondents that were asked to value Public Service Broadcasting from a personal viewpoint were told that these services existed, but they had to pay a voluntary monthly subscription to access them.  If they chose not to pay the voluntary subscription they would not be able to access the services. 
	 
	Price points tested 

	For each exercise, respondents stated how willing or unwilling they were to pay for each service at a specific price point.  The price points that were tested for each exercise are set out in figure 5. 
	 
	The price points for the BBC ranged from below the current licence fee up to more than £32.50; whereas for PSB on ITV1, Channel 4 and Five they started at less than £1.20 up to more than £5, and so incorporated the current estimated equivalent cost of this content of £1.20 per month per household.  
	 
	The price points for the total Public Service Broadcasting exercise were designed to replicate the sum of the BBC price points plus the current amount spent on Public Service Broadcasting on ITV1, Channel 4 & Five which equates to £1.20 per month per household.  Additional price points were then added in around the current licence fee to achieve greater granularity. 
	 
	Figure 5: Monthly price points tested in the Gabor Granger exercises
	BBC 
	ITV1, Channel 4 & Five Public Service Broadcasting 
	Total Public Service Broadcasting including all BBC and public service programming on ITV1, Channel 4 & Five
	Less than £7.50 
	Less than £1.20 
	Less than £9.00
	£7.50 
	£1.20 
	£9.00 
	£11.50 
	£2.00 
	£11.00 
	£16 
	£3.00 
	£13.00 
	£20 
	£4.00 
	£15.00 
	£24 
	£5.00 
	£17.50 
	£28.50 
	More than £5.00 
	£21.50 
	£32.50 
	£25.50 
	More than £32.50 
	£30.00 
	£32.50 
	£38.00 
	More than £38.00 
	 
	 
	Calculation of Average Results 

	As respondents were only asked to state their intention at specific price points, the actual amount they are willing to pay is unknown; it can only be said that they are willing to pay somewhere between two price points, i.e. the highest point they agree to, compared with the next highest point they refuse to.  To calculate an average value, it is necessary to place an estimated valuation on what respondents are actually willing to pay.  To do this a mid price was used as this gives the most realistic estimate of what respondents are on average (mean) willing to pay.  The mid point between the two price points is calculated and these two parts are multiplied together to calculate a weighted value.  When these weighted values are summed together, this forms an overall valuation.  The mid points used for each Gabor Granger exercise are outlined in figure 6. 
	 
	 
	 
	 
	 
	 
	Figure 6:  Mid points used in the calculation of average monthly valuation for each Gabor Granger exercise
	BBC 
	ITV1, Channel 4 & Five Public Service Broadcasting 
	‘Total Public Service Broadcasting’ 
	Price point presented
	Midpoint
	Price point presented
	Mid point
	Price point presented
	Midpoint
	Less than £7.50 
	£3.75
	Less than £1.20 
	£0.60
	Less than £9.00 
	£4.50
	£7.50 
	£9.50
	£1.20 
	£1.60
	£9.00 
	£10
	£11.50 
	£13.75
	£2.00 
	£2.50
	£11.00 
	£12
	£16 
	£18
	£3.00 
	£3.50
	£13.00 
	£14
	£20 
	£22
	£4.00 
	£4.50
	£15.00 
	£16.25
	£24 
	£26.25
	£5.00 
	£5
	£17.50 
	£19.50
	£28.50 
	£30.50
	Greater than £5.00 
	£5
	£21.50 
	£23.50
	£32.50 
	£32.50
	£25.50 
	£27.75
	Greater than £32.50 
	£32.50
	£30.00 
	£31.25
	£32.50 
	£35.25
	£38.00 
	£38
	Greater than £38.00 
	£38
	    
	 
	In each Gabor Granger mean result, the mean calculation excluded those respondents who consistently answered ‘very unwilling’ or ‘don’t know’ or a combination of ‘very unwilling’ or ‘don’t know’ at each price point presented as these respondents were deemed to not be participating in the exercise. The average calculation includes the mid point £ valuation for those who answered ‘very willing’ or ‘fairly willing’ at any price point presented and a value of £0 for those who answered ‘fairly unwilling’, ‘very unwilling’ or ‘don’t know’.  
	 
	In addition for the ‘Total Public Service Broadcasting’ Gabor Granger exercise, respondents who consistently answered ‘very unwilling’ or ‘don’t know’ or a combination of ‘very unwilling’ or ‘don’t know’ at each price point presented in the exercise were excluded from the average calculation; and also anyone who had done the same for either the BBC or the ITV1, Channel 4 and Five exercise.   This base was selected as respondents needed to demonstrate that they had taken part in the first two exercises, before being asked the final cross-check measure of willingness to pay for ‘all Public Service Broadcasting’. 
	 
	  5.2 BBC Gabor Granger Exercise Results 
	 
	First, respondents were asked to value the BBC, described as all BBC programming and services (see show card in Appendix C for full details of the definition presented to respondents).  Respondents were also informed that BBC currently costs £139.50 per year or £11.62 per month per household and told that the way in which BBC Services are provided in the future may need to change.  
	 
	Looking at the total sample, the proportion of respondents that are willing to pay for the BBC was identified.  On the Gabor Granger scale this relates to respondents that answered either ‘yes - very willing’ or ‘yes - fairly willing’; as respondents were asked about many price points, they had to give this answer to at least one price point to be classified as willing to pay for the BBC.  For the Citizen sample 82% of respondents said that they were willing to pay for the BBC and for the Personal sample this was 81%.  
	 
	Figure 7 shows the uptake at each price point as a proportion of the total sample.  The uptake is defined as those respondents that stated that they were willing to pay (i.e. answered ‘yes - very willing’ or ‘yes - fairly willing’ at the price point presented.) 
	 
	.Figure 7: Uptake at each monthly price point for the Citizen and Personal Gabor Granger Exercises for the BBC 
	  
	Base Size (Unweighted): Citizen 1257, Personal 1217. 
	 Although 82% of the Citizen sample and 81% of the Personal sample are willing to pay for this service for at least one price level presented, this does not necessarily mean that they are willing to pay for this at the lowest price level tested. 5% of respondents for both the Citizen and Personal samples were willing to pay for the BBC, but not at the lowest price point.  See the introduction to this section which outlines reasons why respondents may not always be willing to pay for services at a lower price. 
	 
	 Average monthly results 
	The respondents that consistently stated either that they did not know if they were prepared to pay anything or answered ‘very unwilling’ or a combination of the two at all price points were identified.  This came to 10% for both the Citizen and Personal samples and these were removed from the average valuation exercise as they were deemed to not have taken part in the exercise. The average calculation includes the mid point £ valuation for those who answered ‘very willing’ or ‘fairly willing’ at any price point presented and a value of £0 for those who answered fairly unwilling, very unwilling or don’t know.  
	 
	From this exercise we can conclude that the average value that respondents are willing to pay from a Citizen’s perspective is £13.87 per month per household and from a Personal perspective is £11.56 per month per household. The valuation for the Citizen perspective is statistically significantly higher than for the Personal one.  
	 
	Subgroups: statistically significant differences for Citizen v. Personal Sample 
	All of the following subgroups valued the BBC from a Citizen perspective higher than from the Personal perspective. These were the 18-24, 25-44 and 45-64 age groups, as did those in the AB & C1 socio economic groups, respondents from England, those without children, respondents that named BBC1 or ITV1 as their most watched channel and those that have analogue terrestrial only or pay TV on their main TV set.   
	 
	Subgroups: statistically significant differences within Citizen sample 
	Those in the AB socio economic group were more likely to pay for BBC services from a Citizen perspective, with an average value of £16.39 per month per household. 
	 
	Subgroups: statistically significant differences within Personal sample 
	There where no statistically significant differences when comparing the results from the subgroups with the overall sample. 
	 
	Distribution by price point 
	It is also possible to look at the distribution around each of the price points tested.  Figure 8 shows what proportion of the sample was willing to pay at each price point. 
	  
	Figure 8: BBC Uptake at each price point tested, for overall sample 
	  
	Base Size (Unweighted, Citizen 1257; Personal 1217)) 
	 
	Tests of significance were done to identify the groups that had higher or lower uptake at each price point compared with the average within sample.  This is summarised in figure 9. 
	  
	Figure 9:  Statistically significant differences by subgroup by price point within sample: Citizen and Personal Gabor Granger Exercises for the BBC 
	 
	Price point 
	Top line denotes groups statistically significantly higher WTP than the overall average. 
	Bottom line denotes groups statistically significantly lower WTP than the overall average.
	Citizen
	Personal
	Less than £7.50 per month
	SEG AB
	-
	-
	-
	£7.50 per month
	SEG AB
	-
	SEG DE
	-
	£11.50 per month
	SEG AB
	Most watched TV channel is BBC1
	SEG DE, Citizens of Wales, ITV1 channel most watched
	-
	£16 per month
	SEG AB
	SEG AB, Most watched TV channel is BBC1
	SEG C2
	SEG DE, Most watched TV channel is ITV1, Those with analogue terrestrial television only
	£20 per month
	SEG AB
	SEG AB
	SEG C2
	Those with analogue terrestrial television only
	£24 per month
	SEG AB
	-
	SEG C2, ITV1 channel most watched
	Most watched TV channel is ITV1, Those with analogue terrestrial television only
	£28.50 per month
	18 – 24 year olds
	-
	65+ year olds
	-
	£32.50 per month
	-
	Those in households with no children
	65+ year olds
	-
	Greater than £32.50 per month
	18 – 24 year olds, Freeview TV Service
	-
	Pay TV Service
	Those in households with no children
	SEG refers to socio economic group. 

	  
	5.3 ITV1, Channel 4 and Five Public Service Broadcasting Gabor Granger Results 
	The second Gabor Granger exercise measured the value that the general public place on public service programming on ITV1, Channel 4 and Five.  Respondents were given a show card (see Appendix C) which specified public service programming on ITV1, Channel 4 & Five by genre.  Respondents were also informed that ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate  in return for showing Public Service Broadcasting programmes and that current investment was equivalent to spending £1.20 per household per month (£14.40 per year) on these Public Service Broadcasting programmes. The way in which these programmes and services are provided may need to change in the future as the current arrangement may no longer work. They were also asked to undertake the exercise, bearing in mind that they would continue to pay the current licence fee for all BBC services.  
	 
	Looking at the total sample, the proportion of respondents that are willing to pay for ITV1, Channel 4 & Five Public Service Broadcasting was identified.  On the Gabor Granger scale, this relates to respondents that answered either ‘yes - very willing’ or ‘yes - fairly willing’.  As respondents are asked about many price points, they had to give this answer to at least one price point to be classified as willing to pay.  For the Citizen sample, 74% of respondents said that they were willing to pay for ITV1, Channel 4 and Five Public Service Broadcasting and for the Personal sample, this was 78%.  
	 
	Figure 10 shows the uptake at each price point as a proportion of the total sample.  The uptake is defined as those respondents that stated that they were willing to pay. 
	 
	 Figure 10: Uptake at each monthly price point for the Citizen and Personal Gabor Granger exercises for ITV1, Channel 4 and Five Public Service Broadcasting 
	   
	Base Size (Unweighted): Citizen 1257, Personal 1217. 
	Although 74% of the Citizen sample and 78% of the Personal sample are willing to pay for this service at a price level, this does not necessarily mean that they are willing to pay for this at the lowest price level tested.. 5% of respondents were willing to pay, but were not willing to do so at the lowest price level for the Citizen exercise and 3% of Personal respondents reacted in the same way.   See the introduction to this section which outlines reasons why respondents may not always be willing to pay for services at a lower price. 
	 
	Average monthly results 
	The respondents that stated either that they did not know if they were prepared to pay anything or answered ‘no - very unwilling’ or a combination of the two at all price points were identified.  This came to 18% for the Citizen and 17% of the Personal sample. These respondents were removed from the average monthly valuation calculation as they were deemed to not be taking part in the exercise.  The average calculation includes the mid point £ valuation for those who answered ‘yes - very willing’ or ‘yes - fairly willing’ at any price point presented and a value of £0 for those who answered ‘ no - fairly unwilling’, ‘no - very unwilling’ or ‘don’t know’.  
	 
	The average value that respondents are willing to pay from a Citizen’s perspective is £3.33 per month and from a Personal perspective is £3.50 per month (compared to an estimated cost of £1.20 per month per household to provide this content).  These valuations are not statistically significantly different. 
	 
	Subgroups: statistically significant differences for Citizen vs. Personal sample 
	Several groups were more likely to be prepared to pay from a Personal perspective than from a Citizen perspective. These were:  
	- 25-44 age group were prepared to pay £3.62 per month from a Personal perspective, and £3.24 from a Citizen perspective. 
	- Among those that named ITV1 as their most watched channel, respondents were prepared to pay £3.82 per month from a Personal perspective and £3.43 per month from a Citizen viewpoint.  
	- Those that do not access the internet from home were prepared to pay from a Personal perspective £3.44 per month and from a Citizen perspective £3.05 per month.   
	 
	Subgroups: statistically significant differences within Citizen sample 
	Those respondents that are in the AB socio economic group were willing to pay a higher amount on average from a Citizen point of view for ITV1, Channel 4 and Five Public Service Broadcasting at £3.68 per month per household. 
	 
	Subgroups: statistically significant differences within Personal sample 
	From a Personal point of view, those that named ITV1 as their most watched channel (£3.82 per month) along with those that have analogue terrestrial TV on their man TV set (£3.91 per month) were willing to pay more than the UK average. 
	 
	 Distribution by price point 
	Figure 11 shows the uptake at each price point tested. 
	 
	Figure 11:  Uptake for public service programming on ITV1, Channel 4 and Five at each monthly price point tested for overall sample 
	  
	Base Size (Unweighted): Citizen 1257, Personal 1217. 
	 
	 
	Since around one third of the respondents are willing to pay more than £5 per month, it appears that the full distribution of what respondents are willing to pay may not have been fully captured.  This may mean that, as higher price points were not tested, the willingness to pay for public service programming on ITV1, Channel 4 and Five may be a conservative estimate. 
	 
	Tests of significance were done to identify the groups that had higher or lower uptake at each price point compared with the average.  This is summarised in figure 12. 
	 
	 Figure 12: Differences by subgroup by price point within Citizen and within Personal samples: Gabor Granger Exercises for public service programming on ITV1, Channel 4 and Five 
	 
	 
	Price point 
	Top line denotes groups statistically significantly higher WTP than the overall average. 
	Bottom line denotes groups statistically significantly lower WTP than the overall average.
	Citizen
	Personal
	Less than £1.20 per month
	SEG AB
	People living in Northern Ireland
	-
	-
	£1.20 per month
	-
	Those with analogue terrestrial TV only
	-
	-
	£2.00 per month
	65+ year olds
	Those who watch ITV1 most often, Those with analogue terrestrial TV only
	-
	£3.00 per month
	Those with analogue terrestrial TV only
	Those who watch ITV1 most often, Those with analogue terrestrial TV only
	-
	-
	£4.00 per month
	-
	-
	Those that do not access the internet at home
	-
	£5.00 per month
	-
	SEG AB
	SEG C1
	-
	Greater than £5.00 per month
	-
	SEG AB
	-
	-
	SEG refers to socio economic group 
	  
	5.4 All Public Service Broadcasting 
	In order to provide a cross-check measure for ITV1, Channel 4 and Five public service programming in addition to current licence fee for BBC,  respondents were then asked to think about all Public Service Broadcasting.  This was defined as all the BBC and public service programming on ITV1, Channel 4 and Five (see Appendix C for description given to respondents). Respondents were first of all reminded that they currently pay £11.62 per month for the BBC and that public service programming on ITV1, Channel 4 and Five costs the equivalent of £1.20 per household. 
	 
	For the total sample, the proportion of respondents that are willing to pay for all Public Service Broadcasting (defined as all BBC, together with public service programming on ITV1, Channel 4 and Five) was identified.  The proportion of respondents that stated that they were willing to pay for all Public Service Broadcasting was 74% from a Citizens’ perspective and 72% from a Personal perspective in this Gabor Granger exercise .   
	 
	Average monthly results 
	The respondents that consistently stated either that they did not know if they were prepared to pay anything or answered ‘no – very unwilling’ at all price points for ‘Total Public Service Broadcasting’ or for either the BBC or ITV1, Channel 4 & Five exercise were identified.  This came to 27% for the Citizen and 25% of the Personal sample. These respondents were removed from the base and the average monthly amount then calculated. The average calculation includes the mid point £ valuation for those who answered ‘very willing or ‘fairly willing’ at any price point presented and a value of £0 for those who answered ‘fairly unwilling’, ‘very unwilling’ or ‘don’t know’.  
	 
	The results showed that from a Citizen perspective respondents were prepared to pay £14.07 per month and £12.66 from a Personal perspective. The difference between the Citizen perspective and the Personal perspective is not statistically significant at the overall level. 
	 
	Subgroups: statistically significant differences for Citizen vs. Personal sample 
	The subgroups where there was a statistically significant difference between the valuation of the Citizen sample and the Personal sample are socio economic group C1 (Citizen: £15.28 per month, Personal: £12.26 per month) and those without children (Citizen: £14.70 per month, Personal: £12.36 per month). 
	 
	Subgroups: statistically significant differences within Citizen & Personal Samples 
	Among all the subgroups tested there were no statistically significant differences between the subgroups and the overall sample for each of the Citizen and Personal samples. 
	 
	Overview of All PSB results 

	The value from the BBC Gabor Granger exercise and the ITV1, Channel 4 and Five exercise give a combined value of £13.87 + £3.33 = £17.20 from a Citizen perspective, and £11.56 + £3.50 = £15.06 from a Personal perspective. These totals are higher than the £14.07 and £12.66 that respondents gave when asked to think about All PSB (defined as all BBC and public service programming on ITV1, Channel 4 and Five combined).  A comparison of the combined totals and the all PSB results shows the difference is statistically significant.  This difference could in part be explained by the complexity of the task that is involved for respondents in the final exercise for evaluating all PSB: they are being asked to think about a PSB hypothetical service. In addition there is a difference in scale between the ITV1, Channel 4 and Five valuation and the all PSB valuation due to the difference in price points evaluated.  
	 
	A comparison with the results for all PSB from the conjoint exercise corroborates the Gabor Granger findings; this exercise showed that only 12% of respondents consistently chose the BBC only option; and on average respondents were prepared to pay £14.91 in total for all PSB on a monthly basis. There is no significant difference between this result of £14.91 and the sum of £15.06 for the BBC Gabor Granger and ITV1, Channel 4 and Five results from a Personal perspective.  
	 
	 Conclusions from the Gabor Granger Willingness to Pay Exercises 


	The research demonstrates that there is a strong willingness to pay  for Public Service Broadcasting: 82% of respondents from a Citizen perspective and 81% of respondents from a Personal perspective are willing to pay for the BBC.  For Public Service Broadcasting on ITV1, Channel 4 & Five, 74% of respondents are willing to pay for this from a Citizen perspective and 78% from a Personal perspective.  The average amount   respondents are willing to pay is summarised in figure 13. 
	 
	 
	 Figure 13: Gabor Granger Exercise: Summary of average values 
	 
	Citizen Perspective
	Personal Perspective
	BBC
	£13.87 per month
	£11.56 per month
	ITV1, Channel 4 & Five
	£3.33 per month
	£3.50 per month
	BBC, ITV1, Channel 4 & Five
	£14.07 per month
	£12.66 per month
	 
	 6.0  AUDIENCES PRIVATE VALUATION OF ITV1, CHANNEL 4 AND FIVE PUBLIC SERVICE PROGRAMMING (CONJOINT)  
	 
	Introduction 

	The conjoint analysis formed part of the Personal questionnaire only and 1,217 respondents undertook the exercise.  It set out to measure the relative appeal of different public service genre elements of ITV1, Channel 4 and Five and their relationship to respondents’ willingness to pay for such services in addition to paying the current licence fee for the BBC. It was conducted in order to provide a corroborative measure for the Gabor Granger exercise on willingness to pay for public service programming on ITV1, Channel 4 and Five.  
	 
	All products and services are made up of various elements or attributes.  The purpose of a conjoint exercise is to measure the relative influence of each of these elements on consumers’ choice of product or service.  The key strength of a conjoint exercise is that it infers the value that consumers place on each element rather than asking them to give a direct valuation, and it does this by simply requiring them to choose their preferred product or service from a set of competing alternatives.  Each respondent sees a number of such choice scenarios drawn from a larger number of scenarios constructed according to an experimental design.  In the analysis this enables the researcher to construct a statistical model that quantifies the impact of each product or service element in the form of a ‘utility’ score. 
	 
	The Conjoint Design 

	In this study three different service elements were tested 
	 Price 
	 Genre 
	 Channel 
	 
	In each scenario, respondents were presented with three options: 
	1. BBC at current licence fee 
	2. BBC at current licence fee and a varying range of public service programming from ITV1, Channel 4 and Five 
	3. BBC at current licence fee and a different varying range of public service programming from ITV1, Channel 4 and Five  
	 
	Respondents were asked simply to choose the option according to their own preferences.  Below we show an example of one of the scenarios shown to respondents. Respondents were shown 9 scenarios in total.  
	 
	  
	 
	 
	 
	 
	Figure 14: Example of a Conjoint Scenario 
	 
	   
	 
	In most cases the combined BBC and ITV1, Channel 4 and Five PSB options represented a reduced range of ITV1, Channel 4 and Five public service programming at various costs (i.e. reduced compared to the full range offered currently on television).  However, each respondent also saw the current BBC and ITV1, Channel 4 and Five PSB services in at least one of the scenarios presented. Care was taken to ensure that the obviously more attractive versions of BBC plus ITV1, Channel 4 and Five PSB would be offered at a higher cost than the BBC plus reduced ITV1, Channel 4 and Five PSB.  To minimise order effects, the position of the three options was varied across scenarios. 
	 
	Each respondent saw one booklet of nine scenarios selected randomly from a set of eight booklets (72 scenarios in total).  This number of scenarios ensured sufficient degrees of freedom relative to the number of parameters that would be estimated in the conjoint model, while the particular combinations of ITV1, Channel 4 and Five PSB genres ensured low correlations between them (all less than 0.15 except for the children’s genre for Five, which had a correlation of 0.32, due to this genre being a specific feature of this channel.) 
	 
	The purpose of the conjoint was to attain values for the following genres. (For full details on the conjoint attributes and levels tested see Appendix F.)  
	 
	Figure 15: Summary of Genres and Channels Tested in the Conjoint 
	 
	Genre
	UK News
	ITV1 UK News
	Channel 4 UK News
	Five UK news
	Current affairs
	ITV1 Current affairs
	Channel 4 Current affairs
	Five Current affairs
	Children’s programmes
	ITV1 Children’s programmes
	Five Children’s programmes
	Documentaries and factual programmes
	ITV1 Documentaries and factual programmes (arts, nature, history, science)
	Channel 4 Documentaries and factual programmes (arts, nature, history, science)
	Five Documentaries and factual programmes (arts, nature, history, science)
	Regional news 
	(ITV only)
	ITV1 Regional news
	Other regional programmes 
	(ITV only)
	ITV1 Other regional programmes
	UK drama and comedy 
	(C4 only)
	Channel 4 UK drama and comedy
	Experimental programming 
	(C4 only)
	Channel 4 Experimental programming.
	 
	The values for the different combinations for ITV1, Channel 4 and Five public service programmes presented ranged from £1.20 to £5, and in each case were presented in combination with all the BBC services at the current licence fee of £11.62. The choice was presented to respondents in terms of a combined monthly subscription ranging from £12.82 to £16.62.  
	 
	Statistical Analysis 

	The conjoint analysis formed part of the Personal questionnaire only and 1,217 respondents undertook the exercise. Of these respondents, 225 (18%) were not included in the analysis as they either did not complete the tasks or consistently chose one option (e.g. always the middle option) which indicates a lack of engagement with the task. This gave an effective sample of 992. Note: those 12% of the effective sample who consistently chose the BBC-only option were included in the analysis as this was clearly a valid expression of preference. With this data we constructed a multinomial logit model of choice behaviour - see appendix F for details on this element of the statistical analysis. 
	 
	Conjoint Results: Overall Value of ITV1, Channel 4 and Five Public Service Programming 

	12% of the effective sample chose the BBC-only option at the current licence fee throughout the exercise, while the remainder chose a combination of BBC at the current licence fee plus ITV1, Channel 4 and Five PSB programming at least once in the exercise.  This suggests that the majority of respondents support provision of public service broadcasting providers other than the BBC and are prepared to pay for it.  
	 
	By multiplying the mid-point prices by the mid-point percentage shares of choice and taking the average, we calculate an average willingness-to-pay figure of £3.29 per month per household for ITV1, Channel 4 and Five public service programming .   Mid points were used to ensure compatibility with the Gabor Granger exercise. This equates to £14.91 per month for a combination of the BBC at the current licence fee and public service programming on ITV1, Channel 4 and Five.  
	 
	We were able to construct a simulator indicating the percentage take up of all ITV1, Channel 4 and Five PSB programming at each price point tested in the conjoint.  These are summarised below: 
	 
	Figure 16 Take up of all ITV1, Channel 4 and Five public service programming at Each Conjoint price point
	Price Tested
	Mid point used
	Uptake of all ITV1, Channel 4 and Five PSB services
	£3
	£3.50
	52%
	£4
	£4.50
	51%
	£5
	£5
	47%
	 
	 
	 Conjoint Results: Genre and Channel Values 

	Using the outputs from the conjoint model, it is possible to identify the relative appeal of each specific public service programming genre.  This is established for each genre and the ranges are then re-based so that they sum to 100 and therefore represent weighted values.  The results are shown below and indicate the relative appeal of each genre.  
	  
	Figure 17: Standardised Genre Values from the Conjoint for Genres on ITV1, Channel 4 and Five
	Genre
	Standardised Genre Values 
	UK News
	26    
	Current affairs
	25    
	Documentaries and factual programmes
	17    
	UK drama and comedy
	14    
	Children’s programmes
	8    
	Regional news
	6   
	Experimental programming
	3     
	Other regional programmes
	1    
	 
	 
	These results indicate that over half of the total value of the current ITV1, Channel 4 and Five PSB services is attributable to UK News and Current affairs programmes.  This pattern of values was very similar across all demographic, socio economic and geographical groupings. 
	 
	We were also able to infer from this information the relative value of channels, again by re-basing to sum to 100: 
	 
	Figure 18: Standardised Channel Values from the Conjoint
	Channel Value for PSB
	Standardised Genre Values 
	ITV1
	50    
	Channel 4
	41    
	Five
	9     
	 
	ITV 1 has the highest value, followed by Channel 4 and then Five, much further behind.   
	 
	  
	 7.0 BOTTOM UP VALUATION: GENRE RANKING 
	 
	 Introduction  

	This section of the research measures the relative preference for all of the different genre elements of ITV1, Channel 4 and Five PSB. This was undertaken in order to provide a bottom-up valuation of public service programming on these channels.  
	 
	This was based on a two stage ranking procedure, starting with a sorting of genre cards into piles:  
	- In the Personal survey, respondents were asked to sort based on the types of programmes that you and your household like to watch more/feel neutral about/would be unlikely to watch  
	- In the Citizen survey respondents were asked to sort based on the types of programmes that you feel are more important/feel neutral about/are of little of no importance to UK society as a whole 
	 
	Then, as a second stage, respondents ranked each pile in turn, to derive an overall ranking, again in the context of these alternative perspectives within each sample (Personal or Citizen).  
	 
	The specific genres presented were as a set of shuffle cards were as follows: 
	 ITV1, Channel 4 and Five UK news 
	 ITV1, Channel 4 and Five current affairs      
	 ITV1 and Five children’s programmes (Milkshake on Five) 
	 ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history 
	 ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland)            
	 ITV1 other programming about my region (or nation in Scotland, Wales and Northern Ireland) 
	 Channel 4 UK drama and comedy 
	 Channel 4 experimental programming 
	 
	Respondents were asked in each case to consider the importance of each genre in the context of continuing to receive all BBC services.  
	 
	Mean Genre Rankings – Personal versus Citizen  
	 
	Genre rankings for Personal and Citizen samples can be compared in terms of mean rankings derived from each sample. In order to provide a readily understandable comparison, we have reversed the rankings scores to calculate the mean, i.e. if UK news ranked first it is given a score of 8, whereas if experimental programme is last it is given a score of 1.  
	 
	Figure 19 shows the results. 
	 In both the Personal and the Citizen samples UK news ranked number 1, although the mean score is significantly higher in the Citizen sample (6.6) compared to the Personal sample (5.7).  
	 
	To summarise, the Personal sample saw ITV1, Channel 4 and Five news (5.7), ITV1, Channel 4 and Five documentaries and factual programmes (5.5) and Channel 4 UK drama (5.4) as their lead three genres, with Channel 4 experimental programming ( 3.2) and ITV1 and Five children’s programming (3.0) seen as of generally lesser appeal. By comparison the Citizen sample saw ITV1, Channel 4 and Five news (6.6) as clearly most important genre by quite a large margin, followed then by ITV1, Channel 4 and Five current affairs (5.4), ITV1, Channel 4 and Five documentaries and factual programmes (5.1) and ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland) (5.0), all seen as important, and with Channel 4 experimental programming seen as clearly least important (2.5). 
	 
	 
	Figure 19: Comparison of ITV1, Channel 4 and Five PSB Genre Rankings 
	   
	   
	 
	 
	 Differences between Personal and Citizen samples  
	These results show significant differences between Personal and Citizen samples in all cases, except for genre rankings for ‘other nations/regions programmes’ on ITV. Indeed, the greatest difference was seen in terms of higher rankings in relation to Channel 4 UK drama, which achieved a mean score of 5.4 and ranked fourth from a Personal perspective and scored 4.1 and ranked fifth from a Citizen perspective. There were also significant differences in terms of higher mean rankings in the Personal sample for Channel 4 experimental programming (3.2) and also for ITV1/Channel 4/ Five documentaries and factual programmes (5.5).  
	 
	Meanwhile, the Citizen sample showed significantly higher mean genre rankings for ITV1, Channel 4 and Five news in particular (6.6), but also for ITV1, Channel 4 and Five current affairs (5.4), for ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland) (5.0) and for ITV1 and Five children’s programmes (3.6). 
	 
	These differences in emphasis between the two samples are clearly seen on the following chart, with greater distance from the diagonal best fit line revealing the greatest discrepancies between the two samples.  
	 
	Figure 20: Comparison of Genre Rankings  
	   
	 
	 The chart below summarises the order in which the genres are ranked based on mean scores.  
	 
	 
	Figure 21:  Comparison of Genre Ranking exercises for ITV1, Channel 4 and Five public service programming  - ranked on Citizen values 
	 
	   
	 
	This next section highlights the key significant differences within sample by subgroup for each genre. 
	 
	Subgroup Analysis – Personal Sample 

	 
	ITV1, Channel 4 and Five UK news – 5.7 average  
	Here the main differences were higher rankings among the 65 plus (6.0) and those without children in household (5.9), but rather lower rankings for Scotland, Wales and Northern Ireland (5.5 in each case). 
	 
	ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history – 5.5 average 
	Here the main differences were higher rankings among 18-24s (5.8) and the AB SEG (5.7). 
	 
	 Channel 4 UK drama and comedy – 5.4 average 
	Here the main differences were higher rankings among the C1 and C2 SEG (5.6 and 5.7 respectively) and also in the London region (5.8) 
	 
	ITV1, Channel 4 and Five current affairs – 4.8 average      
	Higher rankings were noted among those in free multi-channel households (5.0). 
	 
	ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland) – 4.6 average           
	Here the main differences were higher rankings in Scotland (5.1) and among the 65 plus (5.1). Interest in regional news was lowest in London (4.1). 
	 
	ITV1 other programming about my region (or nation in Scotland, Wales and Northern Ireland) – 3.9 average       
	Again higher rankings were noted in Scotland (4.2), and also in Northern Ireland (4.4) and the North West (4.3), and again among the 65 plus (4.1). Interest in other regional programming was lower again in London (3.4), but also in the North East (3.4).  
	 
	Channel 4 experimental programming – 3.2 average 
	Here the main differences were higher rankings among the AB SEG (3.5), the 18-24 and 25-44 age groups (3.3) and, most notably, in the London region (3.8). 
	 
	ITV1 and Five children’s programmes – 3.0 average 
	Higher rankings were noted among 18-24s (3.7) and 25-44s (3.6) and, not surprisingly, among those with children in household (4.8). 
	 
	Subgroup Analysis – Citizen Sample 

	In the same way, this section highlights the key significant difference within sample for each genre, taken in the order of appeal they represented to the Citizen sample as a whole. 
	 
	ITV1, Channel 4 and Five UK news – 6.6 average 
	Here the main differences were higher rankings among people in Wales (6.8) and the London region (6.8), and also among the AB SEG (6.8). 
	 
	ITV1, Channel 4 and Five current affairs – 5.4 average  
	Higher rankings were noted among those in the AB and C1 SEG groups (5.7 and 5.6 respectively), and in free multi-channel households (5.6). Genre rankings were lower here for those in Scotland and Northern Ireland (5.0 and 5.1 respectively) 
	 
	 ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history – 5.1 average 
	Here the main effects were higher rankings among 18-24’s and the 65 plus (5.3 and 5.2 respectively) and also among those in analogue only households (5.2) or who watch BBC1 most (5.2). 
	 
	ITV1 news about my region (or nation in Scotland, Wales and Northern Ireland) – 5.0 average         
	Here the main effects were higher rankings in Scotland (5.6) and among the 65 plus (5.3), the DE SEG group (5.4) and those without children in household (5.1).  
	 
	Channel 4 UK drama and comedy – 4.1 average 
	Here the main effects were higher rankings among the C1 SEG group (4.5) and slightly depressed genre rankings in the nations, particularly Wales (3.7)  
	 
	ITV1 other programming about my region (or nation in Scotland, Wales and Northern Ireland) – 3.8 average        
	As for regional news, higher rankings were noted in Scotland (4.2), but also for other regional programming, in Northern Ireland (4.1), and again among the 65 plus (4.2), the DE SEG group (4.0) and those without children in household (3.9).  
	 
	ITV1 and Five children’s programmes – 3.6 average 
	Higher rankings were noted in Wales (3.9), among 18-24s (3.8) and 25-44s (3.9), the C2 SEG group (3.8), those with pay TV via satellite or cable (3.8) and, again not surprisingly, among those with children in household (4.3).  
	 
	Channel 4 experimental programming – 2.5 average 
	Higher rankings among the 18-24 age group (3.2)  
	 8.0 FUTURE FUNDING FOR PUBLIC SERVICE BROADCASTING 
	Introduction  

	Respondents were also asked, if the funding of Public Sector Broadcasting was to change in the future, how acceptable they would find different funding methods. The question was identical for both Personal and Citizen samples and, hence, these results are examined for the total sample, first in terms of the PSB on ITV1, Channel 4 and Five, and then for the BBC.  Respondents were asked about the BBC in order to provide a benchmark comparison for results for ITV1, Channel 4 and Five.  
	 
	 Acceptability of Future Funding Methods for ITV1, Channel 4 and Five 

	Among the general public the most acceptable method for funding PSB on ITV1, Channel 4 and Five emerged as an industry charge (i.e. a charge on advertisers or commercial broadcasters), with half of all respondents (50%) thinking this was an acceptable method (i.e. scoring 7-10 on a ten point scale from Totally Unacceptable scored as 1 to Totally Acceptable scored as 10). 
	 
	This was followed, in terms of acceptability, by current Licence Fee but with some money allocated to ITV1, Channel 4 and Five (40%)  and National Lottery money (39%), both with just net positive acceptability  . 
	 
	Figure 22: Acceptability of Future Funding Methods for PSB on ITV1, Channel 4 and Five: Ranked on mean scores 
	 
	   
	 
	Somewhat more qualified acceptability was noted for direct public funding, i.e. money from local or central government from taxes (31%), voluntary subscription (30%) or funding by showing more advertising on ITV1, Channel 4 and Five than is currently allowed (29%); with the option of a higher Licence Fee seen as acceptable by just 16% of the sample, compared with 56% who saw this method as unacceptable (scored 1-3). 
	 
	Comparisons by subgroup reveal some significant differences, summarised below for each funding method: 
	 
	Industry charge (i.e. a charge on advertisers/broadcasters) – 6.2 average 
	Mean acceptability for an industry charge was higher among the AB and C1 SEG (6.5 and 6.3 respectively), those with no children in household (6.4) and those for whom BBC1 was not their most viewed channel (6.3), and generally lower in Scotland (5.9) and among the DE SEG (6.0). 
	  
	Same Licence fee (i.e. with some money allocated to ITV1, Channel 4 and Five) – 5.6 average 
	Here acceptability was more marked among 18-24s and 25-34s (5.9 and 5.8 respectively), the ABC1 SEG (5.8), those with children in household (5.8) and those for whom BBC1 was not their most watched channel (5.8), and generally less so in Scotland (5.2) and among the C2DE SEG (5.3). 
	 
	Higher Licence Fee (i.e. with some money allocated to ITV1, Channel 4 and Five) – 3.5 average 
	As with the current Licence Fee, acceptance of a higher Licence Fee, was also seen as more acceptable among 18-24s (4.1), the ABC1 SEG (3.8), but in this case also among those who received analogue channels only (3.9) and for whom BBC1 was their most watched channel (3.7), and again generally less so in Scotland (3.3) and among the C2DE SEG (3.2). 
	 
	National Lottery money – 5.4 average 
	Acceptability was more marked again among 18-24s and 25-34s (5.9 and 5.7 respectively), those with children in household (5.6), but here also among the DE SEG group (5.5), and those with free multi-channel reception (5.7), and generally less so in Scotland (4.7) or among the 65 plus (4.9). 
	 
	Voluntary subscription (like Sky or Cable) – 5.0 average 
	Mean acceptability for a voluntary subscription was higher among the AB SEG (5.5) 
	and generally lower among the 65 plus (4.5), the C2 SEG (4.7), those with free multi-channel reception (5.0) and those for whom BBC1 was their most watched channel (4.8), 
	 
	Showing more advertising on ITV1, Channel 4 and FIVE than currently allowed to – 4.9 average 
	The acceptability of more advertising was more marked among 18-24s (5.4), but generally less so in Scotland (4.7) among the 45 plus (4.9) and the AB SEG (4.6).  
	Acceptability was also just significantly higher among the Citizen (5.0) than the Personal sample (4.8). 
	 
	Direct public funding (i.e. money from central or local government from taxes) – 4.8 average 
	Mean acceptability for direct public funding was higher among the AB SEG (5.1), those with no children in household (5.0) and those with free multi-channel reception (5.0), and generally lower in Scotland and Northern Ireland (4.5 and 4.4 respectively) and among the DE SEG (4.5). 
	 Acceptability was also somewhat higher among the Personal sample (4.9) than the Citizen sample (4.6). 
	 
	Acceptability of future funding methods for the BBC  
	Respondents were asked about the BBC in order to provide a benchmark comparison for results for ITV1, Channel 4 and Five. They were asked hypothetically how acceptable each method would be, if the way of funding the BBC were to change in the future.  
	 
	As for PSB on ITV, Channel 4 and Five, the most popular method for the BBC was an industry charge (an option that may be perceived to not represent a direct cost to the respondent), with a mean score of 5.9. Licence Fee and National Lottery were joint second (5.3), followed by showing advertising on BBC channels (5.2), direct public funding  (5.0) and voluntary subscription (4.9). 
	 
	Figure 23: Acceptability of Future Funding Methods for BBC – Ranked on mean scores 
	 
	   
	 
	Only voluntary subscription received more ratings as unacceptable, i.e. scoring it a 1, 2 or 3 out of 10 (38%) than acceptable, i.e. scoring it a 7, 8, 9 or 10 out of 10 (29%), and generated a just net negative mean score. 
	 
	Comparisons by subgroup again reveal some significant differences, summarised below for each funding method in turn: 
	 
	Industry Charge – 5.9 average 
	Mean acceptability for an industry charge was higher among 18-24s (6.3), DE SEG (6.1) and those for whom BBC1 was not their most viewed channel (6.1). Interestingly, this is the opposite SEG effect to that seen in relation to industry charges as a method for funding for ITV1, Channel 4 and Five, where industry charge was better received by ABC1s. 
	 
	National Lottery Money – 5.3 average 
	Acceptability was more marked among 18-24s and 25-34s (6.0 and 5.5 respectively), those with children in household (5.6), and those with free multi-channel reception (5.6), and generally less so in Scotland (4.7) or among the 65 plus (4.9). 
	 
	Showing Advertising on BBC Channels – 5.2 average 
	Acceptability of advertising on the BBC was more marked among 18-24s and 25-34s (5.7 and 5.3 respectively), the C2 and DE SEG groups (5.4 and 5.6 respectively) and in Wales (5.4), but also among those with analogue only reception (5.7), and those for whom BBC1 was not their most viewed channel; lower among those who did view BBC1 most (4.6) and the AB SEG (4.5) 
	 
	Licence Fee – 5.3 average 
	Here acceptability was more marked among 18-24s (5.6), the AB and C1 SEG (6.0 and 5.6 respectively) and those for whom BBC1 was their most watched channel (5.7), and generally less so in Scotland (4.7) and among the C2DE SEG (4.9). 
	 
	Acceptability was also somewhat higher among the Citizen sample (5.5) than the Personal sample (5.1). 
	 
	Direct Public Funding – 5.0 average 
	Mean acceptability for direct public funding was higher among the AB SEG group (5.5), those with free multi-channel reception (5.3), and among those for whom BBC1 was their most viewed channel (5.2), but generally lower in Scotland and Northern Ireland (4.7 and 4.5 respectively) and among the DE SEG (4.5). 
	 
	Acceptability was also just significantly higher among the Personal sample (5.1) than the Citizen sample (4.9). 
	  
	Voluntary Subscription – 4.9 average 
	Mean acceptability for a voluntary subscription was higher among the AB SEG (5.1) and generally lower and among the 65 plus (4.4), the C2 SEG (4.6), and also those for whom BBC1 was their most watched channel (4.5).  
	 
	 
	 APPENDIX A – SAMPLE STRUCTURE AND WEIGHTING PROCESS 


	 
	The survey was run as two identical samples: Citizen and Personal. The structure was identical except for the conjoint section and wording on questions in the Gabor Granger and Genre Ranking exercises.  
	 
	Both samples were set identical quotas on:  
	- Region/Nation 
	- Age, Sex, Socio Economic Group 
	- Ethnicity 
	- Urban/Rural 
	- Working Status 
	- Type of Television received – Freeview/Freesat, Pay (Sky, Cable), Analogue Terrestrial 
	 
	Each sample was weighted separately in two stages, by demographic within region and then by region.  
	 
	Table 1: Target weights within Region for each demographic subgroup 
	 
	   
	  

	Table 2:  Targets for demographic subgroups for the whole sample 
	 
	   
	 
	The weightings were completed in two stages. Stage 1 involved minor weighting within region and stage two the weighting between regions to return the sample to one representative of the UK as a whole. 
	 APPENDIX B - PERSONAL QUESTIONNIARE 

	 
	Main questionnaire –Personal views 
	 
	INTRODUCTION 
	READ OUT 
	Hello, my name is ….. on behalf of Holden Pearmain, an independent market research agency.  We are carrying out some research on Public Service Broadcasting and we would appreciate it if you could spend approximately 25 minutes answering some questions.  The survey is on behalf of Ofcom – the communications regulator.  Your opinion is very important to us; if you qualify, would you be able to take part? 
	 
	If necessary:  This is a genuine market research study and no sales calls will result from our contact to you.  The answers you give will be held in strictest confidence; they will be made anonymous and presented to our client as statistics only. 
	 
	The interview will be carried out in strict accordance with the Market Research Society’s Code of Conduct. 
	 
	IQ1    NOTE REGION 
	SINGLE CODE 
	England 
	North East 1 ( 
	North West 2 ( 
	East Midlands 3 ( 
	West Midlands 4 ( 
	East 5 ( 
	London 6 ( 
	South East 7 ( 
	South West 8 ( 
	Wales 9 ( 
	Scotland 10 ( 
	Northern Ireland 11 ( 
	 
	IQ2 Urban/Rural 
	SINGLE CODE 
	Urban 1 ( 
	Rural 2 ( 
	 
	IQ3   Area of Deprivation 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( 
	 
	 
	IQ4    RECORD POSTCODE 
	 
	---------------------- 
	 
	 
	 
	 
	 
	 
	 
	 SCREENERS 
	 
	SQ1 How many TVs do you have in your household? 
	SINGLE CODE 
	None 1 Thank & Close ( 
	1 2 ( 
	2 3 ( 
	3 4 ( 
	4 or more 5 ( 
	 
	 
	SQ2 Do you have a TV licence? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 Thank & Close ( 
	Don’t know 3 Thank & Close ( 
	 
	 
	SQ3 Were you responsible for purchasing the licence? 
	SINGLE CODE 
	Yes, myself 1 ( 
	Yes, jointly 2 ( 
	No 3 ( 
	It was free 4 ( 
	It was free (aged 75 and over allowance) 5 ( 
	 
	 
	SQ4 Which licence type do you have? 
	MULTICODE 
	Full colour TV Licence 1 ( 
	Full black and White TV Licence 2 ( 
	People aged 74 short term licence 3 ( 
	Aged 75 and over free licence 4 ( 
	Blind or Severely Sight Impaired Concession Licence 5 ( 
	Business with multiple sets Licence 6 ( 
	Hotels, Guest houses and campsites Licence 7 ( 
	ARC (Accommodation for Residential Care) Concessionary TV Licence 8 ( 
	Don’t know 9 ( 
	 
	 
	SQ5 Can you please tell me if you work in any of the following industries? 
	MULTICODE  [READ OUT] 
	Marketing 1 Thank & Close ( 
	Market Research 2 Thank & Close ( 
	Journalism/media (TV, radio, newspaper, Magazine) 3 Thank & Close ( 
	Advertising 4 Thank & Close ( 
	None of these 5 ( 
	 
	 
	 
	 
	 
	 QUOTA SHEET 
	 
	QQ1 RECORD GENDER 
	SINGLE CODE 
	Male 1 ( 
	Female 2 ( 
	 
	 
	QQ2 Please tell me which of the following age groups you fall into: 
	SINGLE CODE  [READ OUT] 
	Under 18 1 Thank & Close ( 
	18-24 2 ( 
	25-34 3 ( 
	35-44 4 ( 
	45-54 5 ( 
	55-64 6 ( 
	65-74 7 ( 
	75 and over 8 ( 
	Refused 9 Thank & Close ( 
	 
	 
	QQ3 Which is the occupation of the Chief Income Earner in your household?  (That is the person with the largest income whether from employment, pension, state benefits, investments or any other source?) 
	SINGLE CODE – SHOW CARD 1 
	Professional 1 (AB) ( 
	Senior Management 2 (AB) ( 
	Senior Civil Servant 3 (AB) ( 
	Middle Management 4 (AB) ( 
	Executive 5 (AB) ( 
	Local Government Officer 6 (AB) ( 
	Civil Service Officer 7 (AB) ( 
	Education 8 (AB) ( 
	Services/Military 9 (C1) ( 
	Junior Management 10 (C1) ( 
	Skilled manual 11 (C2) ( 
	Semi-skilled manual 12 (D) ( 
	Un-skilled manual 13 (D) ( 
	Apprentice 14 (D) ( 
	Unemployed (up to 6 months) 15 GO TO QQ4 ( 
	Unemployed (over 6 months) 16 (E) ( 
	Unable to work due to illness/disability (for up to 6 months) 17 GO TO QQ4 ( 
	Unable to work due to illness/disability (for over 6 months) 18 (E) ( 
	Retired (state pension) 19 (E) ( 
	Retired (private / occupational /earnings related pension) 20 GO TO QQ4 ( 
	Self employed 21 (B) ( 
	Other 22 Thank & Close ( 
	Don’t know 23 Thank & Close ( 
	Refused 24 Thank & Close ( 
	 
	 
	 
	 QQ4 Can you please tell me what the previous occupation of the Chief Income Earner in your household was? 
	SINGLE CODE – SHOW CARD 1 
	Professional 1 (AB) ( 
	Senior Management 2 (AB) ( 
	Senior Civil Servant 3 (AB) ( 
	Middle Management 4 (AB) ( 
	Executive 5 (AB) ( 
	Local Government Officer 6 (AB) ( 
	Civil Service Officer 7 (AB) ( 
	Education 8 (AB) ( 
	Services/Military 9 (C1) ( 
	Junior Management 10 (C1) ( 
	Skilled manual 11 (C2) ( 
	Semi-skilled manual 12 (D) ( 
	Un-skilled manual 13 (D) ( 
	Apprentice 14 (D) ( 
	Unemployed (up to 6 months) 15 (E) ( 
	Unemployed (over 6 months) 16 (E) ( 
	Unable to work due to illness/disability (for up to 6 months) 17 (E) ( 
	Unable to work due to illness/disability (for over 6 months) 18 (E) ( 
	Retired (state pension) 19 (E) ( 
	Retired (private / occupational /earnings related pension) 20 (E) ( 
	Self employed 21 (B) ( 
	Other 22 Thank & Close ( 
	Don’t know 23 Thank & Close ( 
	Refused 24 Thank & Close ( 
	 
	 
	QQ5 DO NOT ASK – RECORD SOCIAL CLASS USING MRS OCCUPATION CATEGORIES 
	AB 1 ( 
	C1 2 ( 
	C2 3 ( 
	DE 4 ( 
	 
	 
	QQ6 Are you: 
	SINGLE CODE [READ OUT] 
	Working full time (30 hours + per week) 1 ( 
	Working part time (8 to 29 hours a week) 2 ( 
	Working part time (less than 8 hours a week 3 ( 
	Not working 4 ( 
	At school/college/university 5 ( 
	Unemployed 6 ( 
	Retired 7 ( 
	Refused 8 Thank & Close ( 
	 
	 
	 
	 
	 
	 
	 QQ7 Which ITV1 region is your main TV tuned to (or watched most often)? 
	SINGLE CODE.  PROMPT AND READ OUT IF NECESSARY 
	STV (formerly Grampian/STV)  1 ( 
	Border 2 ( 
	Tyne-Tees 3 ( 
	Yorkshire 4 ( 
	Granada 5 ( 
	Anglia 6 ( 
	Central 7 ( 
	Meridian 8 ( 
	London 9 ( 
	ITV Wales 10 ( 
	ITV West 11 ( 
	West Country 12 ( 
	UTV 13 ( 
	Don’t know 14 ( 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 TV VIEWING HABITS 
	 
	QA1 Who in your household watches TV? 
	MULTICODE 
	Myself 1 (  
	Partner 2 ( 
	Children 3 ( 
	Other adults 4 ( 
	 
	IF CODE 1 (MYSELF) NOT ANSWERED – THANK & CLOSE. 
	 
	 
	QA2 On an average day how many hours would you say you watch TV? 
	SINGLE CODE 
	Up to 1 hour per day 1 ( 
	1-3 hours per day 2 ( 
	4-6 hours per day 3 ( 
	Over 6 hours a day 4 ( 
	Never watch TV 5 ( 
	Don’t know 6 ( 
	 
	 
	QA3 Which, if any, of these types of television does your household receive as its MAIN type of TV at the moment?  
	MULTICODE SHOWCARD 2 
	Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) 1 ( GOTO QA6 
	Cable TV (through Virgin Media / NTL / Telewest) 2 ( GOTO QA5 
	Satellite TV (Sky) 3 ( GOTO QA4 
	Satellite TV (other) 4 ( GOTO QA4 
	Freeview (through a set-top box or digital television set) ONLY with free channels 5 ( GOTO QA6 
	Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon Network or the Discovery Channel 6 ( GOTO QA6 
	Freesat 7 ( GOTO QA6 
	Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications) 8 ( GOTO QA6 
	Other (please write in………………………………………………) 9 ( GOTO QA6 
	Don’t know 10 ( GOTO QA6 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 Ask if QA3=1 
	QA3i Are you able to receive any of the following channels on your MAIN TV set in your household?  
	BBC Three or BBC Four 1 ( 
	BBC News Channel (BBC News 24) 2 ( 
	CBBC or CBeebies 3 ( 
	BBC Parliament 4 ( 
	ITV2  5 ( 
	ITV3  6 ( 
	E4 7 ( 
	Sky One  8 ( 
	Sky News 9 ( 
	None of these 10 ( 
	 
	Ask if QA3i = 1-9 
	 
	QA3ii Please could you confirm which type of TV your household receives as its MAIN type of TV?  
	 
	 
	Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) 1 ( GOTO QA6 
	Cable TV (through Virgin Media / NTL / Telewest) 2 ( GOTO QA5 
	Satellite TV (Sky) 3 ( GOTO QA4 
	Satellite TV (other) 4 ( GOTO QA4 
	Freeview (through a set-top box or digital television set) ONLY with free channels 5 ( GOTO QA6 
	Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon Network or the Discovery Channel 6 ( GOTO QA6 
	Freesat 7 ( GOTO QA6 
	Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications) 8 ( GOTO QA6 
	Other (please write in………………………………………………) 9 ( GOTO QA6 
	Don’t know 10 ( GOTO QA6 
	 
	 
	 
	 
	Ask if QA3=3 or 4, or QA3ii= 3 or 4 (Satellite TV) 
	QA4 Do you use your satellite television service to receive subscription channels or free-to-air services only? 
	IF NECESSARY: Do you pay a monthly subscription fee on top of what you paid to have the dish installed?  
	SINGLE CODE 
	Receive subscription channels (pay a monthly subscription fee) 1 ( 
	Free-to-air services only (no monthly subscription fee) 2 ( 
	Don’t know 3 ( 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 Ask if QA3=2, or QA3ii=2 (cable TV) 
	QA5 Do you use your cable television service to receive subscription channels or free-to-air services only? 
	IF NECESSARY: Do you pay a monthly subscription fee for your cable TV service?  
	SINGLE CODE 
	Receive subscription channels (pay a monthly subscription fee) 1 ( 
	Free-to-air services only (no monthly subscription fee) 2 ( 
	Don’t know 3 ( 
	 
	 
	QA6 Which of these channels or services would you say you and your household watch/use regularly in an average week?  That is a few times a week or more. 
	MULTICODE [READ OUT] 
	 
	If answered 1 at QA3 and any of 7-10 at QA6 – need to recode QA3 from 1 to 5 
	BBC One 1 ( 
	BBC Two 2 ( 
	ITV1 3 ( 
	Channel 4 4 ( 
	FIVE 5 ( 
	BBC Three or BBC Four 6 ( 
	BBC News Channel (BBC News 24) 7 ( 
	CBBC or CBeebies 8 ( 
	BBC Parliament 9 ( 
	Other TV Channels 10 ( 
	BBC Radio services 11 ( 
	BBC.co.uk (BBC website) 12 ( 
	BBC iplayer 13 ( 
	 
	 
	INTERVIEWER NOTE: IF ASKED, PLEASE DESCRIBE BBC iplayer AS “BBC iPlayer is the service that lets you access BBC television programmes via your PC”. 
	 
	 
	 
	 
	QA7 Which TV channel do you personally watch the most in an average week? 
	SINGLE CODE [READ OUT] 
	 
	 
	BBC One 1 ( 
	BBC Two 2 ( 
	ITV1 3 ( 
	Channel 4 4 ( 
	FIVE 5 ( 
	BBC Three or BBC Four 6 ( 
	BBC News Channel (BBC News 24) 7 ( 
	CBBC or CBeebies 8 ( 
	BBC Parliament 9 ( 
	Other TV Channels (PLEASE SPECIFY) 10 ( 
	 
	 
	 
	QA8 What kinds of programmes do you and your household watch regularly,  that is a few times a week or more? 
	MULTICODE [READ OUT] 
	UK News 1 ( 
	Current affairs programmes (e.g. Tonight with Trevor McDonald, Panorama, Dispatches) 2 ( 
	News about my region (e.g. London Tonight, Midlands Today) 3 ( 
	Aside from news, other programmes about my region for people in my region (e.g. Inside Out, The Way We Were, The Politics Show, Dales Diary) 4 ( 
	UK children’s programmes 5 ( 
	Documentaries and factual programmes about arts/science/nature/history 6 ( 
	Other factual programmes including hobbies, leisure and consumer affairs (e.g. Masterchef, Daily Cooks Challenge, and The Gadget Show) 7 ( 
	UK soaps 8 ( 
	UK drama 9 ( 
	UK comedy 10 ( 
	Sport 11 ( 
	Entertainment (e.g. Strictly Come Dancing, X Factor) 12 ( 
	Religious programmes 13 ( 
	Other 14 ( 
	None of these 15 ( 
	Don’t know 16 ( 
	 
	 
	 
	 
	 Public Service Broadcasting 
	 
	Some programmes on TV are provided for the good of UK society as a whole.  They aim to: 
	- help us to understand what’s going on in the world 
	- inform and educate 
	- reflect UK’s cultural identity 
	- make us aware of different cultures and opinions within the UK.  
	 
	These programmes are required to be high quality, engaging, new and made in the UK. This is called Public Service Broadcasting. 
	 
	All BBC channels, programmes and services are Public Service Broadcasting. 
	 
	INTERVIEWER:  Hand SHOWCARD 3 to respondent 
	This card shows BBC’s programmes and services. 
	 
	ITV1, Channel 4 and FIVE are also required to provide some Public Service Broadcasting programmes.   
	 
	INTERVIEWER:  Hand SHOWCARD 4 to respondent 
	 
	This card shows the types of Public Service Broadcasting programmes ITV1, Channel 4 and Five are required to provide. 
	 
	I’d now like to ask you some questions about the BBC, ITV1, Channel 4 and Five and their public service broadcasting requirements.  
	 
	 
	THE BBC 
	 
	QC1   The BBC is required to provide a wide range of high quality, engaging, new programming and services made in the UK.  Its programmes and services aim to: 
	- help us to understanding what’s going on in the world 
	- inform and educate 
	- reflect UK’s cultural identity 
	- make us aware of different cultures and opinions within the UK.  
	Its programmes and services are for all audiences, provided across all its TV channels (BBC One, BBC Two, BBC Three, BBC Four, CBeebies, CBBC, BBC News Channel (BBC News 24), BBC Parliament) and also BBC Radio services and the BBC’s website and online services  
	 
	SINGLE CODE [SHOW CARD 5] 
	 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets” how would you rate the BBC on achieving these targets set?
	Does not achieve these targets at all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 ITV1, Channel 4 and FIVE 
	 
	QC2   ITV1 is required to make and show new high quality programmes from in and around the UK, including UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/history/nature), news about my region, other programmes about my region, as well as some children’s programming. 
	SINGLE CODE [SHOW CARD 5] 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets”  how would you rate ITV1 on achieving these targets set? 
	Does not achieve these targets at all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 
	QC3    Channel 4 is required to make and show new distinctive, innovative and educational programming that is different from the other TV channels, including high quality UK news, current affairs, documentaries, factual programmes (e.g.  about arts/science/nature/history), UK drama and comedy and experimental programming. 
	SINGLE CODE [SHOW CARD 5] 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets”  how would you rate Channel 4 on achieving these targets set?
	Does not achieve these targets as all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 
	QC4   FIVE is required to make and show new high quality UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/nature/history) and children’s programmes. 
	SINGLE CODE [SHOW CARD 5] 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets”  how would you rate FIVE on achieving these targets set?
	Does not achieve these targets at all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 Gabor granger BBC personal 
	 
	READ OUT 
	 
	As you probably know, the BBC currently receives its money by charging an annual Licence fee, which must be paid by all households that have a television.  At the moment this costs each household £11.62 per month (£139.50 per year).   
	 
	Look at the card which shows the kind of programmes and services provided by the various parts of the BBC. 
	 
	SHOWCARD 3 
	 
	The way in which BBC Services are provided in the future may need to change . 
	 
	We are interested in your views on how much you and your household would be prepared to pay to keep all the BBC programmes and services. 
	 
	I’d like you to imagine yourself in a situation where you no longer have access to ANY of these BBC services AND you no longer have to pay the current Licence fee.  In order for you and your household to be able to access these BBC services again, you would need to pay a voluntary monthly subscription. 
	 
	Remember, without this new voluntary subscription, you would receive NONE of these BBC services on the card. 
	 
	Also remember that if you wanted to access the digital or online BBC services on the card, you would still need to pay separately for a Digital TV box, a Digital Radio or an Internet connection (if you don’t already have these). 
	 
	I am going to ask you some different prices for this monthly subscription for the BBC.   
	 
	For each price you can answer: 
	Yes, very willing 
	Yes, fairly willing 
	No, fairly unwilling 
	No, very unwilling 
	Don’t know 
	 
	 INTERVIEWER NOTE:  YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.  
	 
	SHOW CARD A 
	 
	ALL BBC SERVICES 
	 
	Thinking about you and your household, and thinking about ALL BBC programmes and services shown on the card. 
	 
	QD4   Would you and your household be willing to pay as a voluntary monthly subscription …   [SINGLE CODE] 
	  
	    
	Number of code
	QD4a
	more than £32.50 a month /£389 annually?
	QD4b
	£32.50 a month /£389 annually?
	QD4c
	£28.50 a month /£339 annually?
	QD4d
	£24 a month /£289 annually?
	QD4e
	£20 a month /£239 annually?
	QD4f
	£16 a month /£189 annually?
	QD4g
	£11.50 a month /£139 annually?
	QD4h
	£7.50 a month / £89 annually?
	QD4i
	less than £7.50 a month /£89 annually?
	 
	 
	                                                                                                             
	 
	SINGLE CODE [READ OUT] 
	1. Yes, very willing 
	2. Yes, fairly willing 
	3. No, fairly unwilling 
	4. No, very unwilling 
	5. Don’t know 
	 
	 
	Gabor granger ITV1/Channel 4 /Five personal 
	 
	READ OUT 
	 
	ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate in return for showing Public Service Broadcasting programmes. To give you an idea of cost, the current investment is equivalent to spending £1.20 per household per month (£14.40 per year) on these Public Service Broadcasting programmes. The way in which these programmes and services are provided may need to change in the future as the current arrangement may no longer work.  
	 
	We are interested in your views on how much you and your household would be prepared to pay to keep Public Service Broadcasting programmes on ITV1, Channel 4 and Five. 
	 
	 
	INTERVIEWER: SHOW CARD 6 
	 
	 
	 
	 
	In addition to all the BBC services, shown in grey, this card shows the kind of programmes that ITV1, Channel 4 and FIVE are required to provide as part of Public Service Broadcasting. 
	 
	Again, I’d like you to imagine yourself in a situation where you no longer have access to ANY of these programmes on ITV1, Channel 4 and FIVE.  In order for you and your household to be able to access these programmes on ITV1, Channel 4 and FIVE again, you would need to pay a voluntary monthly subscription. 
	 
	Remember, without this new voluntary subscription, you would receive all the BBC services (in grey) at the current Licence fee but  NONE of the ITV1, Channel 4 or FIVE public service broadcasting programmes on the card. 
	 
	I am going to ask you some different prices for this monthly subscription for ITV1, Channel 4 and FIVE public service broadcasting programmes.   
	 
	For each price you can answer: 
	Yes, very willing 
	Yes, fairly willing 
	No, fairly unwilling 
	No, very unwilling 
	Don’t know 
	 
	INTERVIEWER NOTE:  YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.  
	 
	SHOW CARD A 
	 
	QE4 – ITV1, Channel 4 and FIVE PSB Services 
	 
	Thinking about you and your household, and about ITV1, Channel 4 and FIVE Public Service Broadcasting programmes shown on the card. 
	 
	Would you and your household be willing to pay …   [SINGLE CODE] 
	 
	Number of code
	QE4a
	More than £5 a month /£60 annually?
	QE4b
	£5 a month /£60 annually?
	QE4c
	£4 a month /£48 annually?
	QE4d
	£3 a month /£36 annually?
	QE4e
	£2 a month /£24 annually?
	QE4f
	£1.20 a month / £14.40 annually?
	QE4g
	less than £1.20 a month /£14.40 annually?
	 
	SINGLE CODE [READ OUT] 
	1    Yes, very willing 
	2    Yes, fairly willing 
	3    No, fairly unwilling 
	4    No, very unwilling 
	5    Don’t know 
	 
	Gabor granger All Public Service Broadcasting personal 
	 
	 
	READ OUT 
	 
	Now I’d like you to think about ALL Public Service Broadcasting, taking into account everything you have previously thought about for Public Service Broadcasting from the BBC and ITV1, Channel 4 and FIVE.  Currently the amount spent on Public Service Broadcasting is the Licence fee at £11.62 per month (£139.50 per year) per household for the BBC and the equivalent of £1.20 per month per household (£14.40 per year) on ITV1, Channel 4 and FIVE. This represents about £13 per month per household (about £156 per year). 
	 
	We are interested in your views on how much would you and your household be willing to pay for a total Public Service Broadcasting voluntary  subscription for all BBC services, and public service broadcasting on ITV1, Channel 4 and Five? 
	 
	SHOWCARD 7 
	 
	Again, I’d like you to imagine yourself in a situation where you no longer have access to ANY of the BBC or ANY of these programmes on ITV1, Channel 4 and FIVE. You no longer pay the Licence fee.  In order for you and your household to be able to access these services on the BBC, ITV1, Channel 4 and FIVE again, you would need to pay a voluntary monthly subscription. 
	 
	Remember, without this new voluntary subscription, you would receive NONE of these programmes or services on the cards. 
	 
	In a moment, I am going to ask you some different prices for a monthly subscription.   
	 
	For each price you can answer: 
	Yes, very willing 
	Yes, fairly willing 
	No, fairly unwilling 
	No, very unwilling 
	Don’t know 
	 
	In the previous questions you told us that you would be willing to pay  
	- up to <xxx> per month for ALL BBC programmes  
	and services  
	- and up to <xxx> per month for ITV1, Channel 4 and FIVE Public Service Broadcasting programmes.  
	 
	 
	 INTERVIEWER NOTE:  YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.  
	 
	 
	SHOW CARD A 
	 
	 
	QUESTION QF3 – ALL PSB SERVICES 
	So thinking about you and your household, and about ALL BBC programmes and services and ITV1, Channel 4 and FIVE Public Service Broadcasting programmes shown on the card. 
	 
	Would you and your household be willing to pay …   [SINGLE CODE] 
	 
	 
	Number of code
	QF3a
	more than £38.00 a month /£456 annually?
	QF3b
	£38.00 a month /£456 annually?
	QF3c
	£32.50 a month /£389 annually?
	QF3d
	£30.00 a month /£360 annually?
	QF3e
	£25.50 a month /£306 annually?
	QF3f
	£21.50 a month /£258 annually?
	QF3g
	£17.50 a month /£210 annually?
	QF3h
	£15.00 a month /£180 annually?
	QF3i
	£13.00 a month /£156 annually?
	QF3j
	£11.00 a month/£132 annually?
	QF3k
	£9.00 a month / £108 annually?
	QF3l
	less than £9.00 a month /£108 annually?
	 
	 
	SINGLE CODE [READ OUT] 
	1 Yes, very willing 
	2 Yes, fairly willing 
	3 No, fairly unwilling 
	4 No, very unwilling 
	5 Don’t know 
	 
	 
	QF4 Please explain why you chose the amount you stated you were willing to pay for all Public Service Broadcasting.  
	 
	___________________________ (OPEN)  
	 
	 
	PROBE: Any other reasons? PROBE FULLY 
	 
	___________________________ (OPEN)  
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	RANKING EXERCISE - PERSONAL 
	 
	SHUFFLE CARDS 
	QG1 Thinking about the types of TV programme you and your household like to watch I would like you to tell me how much you prefer each AS VIEWERS of television. To do this I would like you to sort the types of TV programme that I have put on these cards in order of PREFERENCE, with the one you and your household  PREFER TO WATCH MOST on top and the one you and your household PREFER TO WATCH LEAST on the bottom. Please bear in mind this is in addition to all the BBC programmes and services you and your household have access to.  
	  
	HAND RESPONDENT SHUFFLED CARDS 
	To help you do this I would first like you to place each card in one of three piles. 
	 
	- The first pile is for types of programme that you like to watch more than others 
	- The second pile is for types of programme that you feel neutral about / aren’t sure about 
	- The third pile is for types of programme that you would be unlikely or very unlikely to watch 
	 
	INTERVIEWER: PLEASE CODE THE THREE PILES BELOW ONCE THE RESPONDENT HAS FINISHED, REMEMBERING TO PUT THOSE PREFER TO WATCH MOST IN THE “WATCH MORE” COLUMN ETC. 
	 
	Watch more
	Neutral
	Watch less
	A 
	ITV1, Channel 4 and FIVE UK news
	1
	1
	1
	B 
	ITV1, Channel 4 and FIVE current affairs     
	2
	2
	2
	C 
	ITV1 and FIVE children’s programmes (Milkshake on FIVE)
	3
	3
	3
	D 
	ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
	4
	4
	4
	E 
	ITV1 news about my region                  
	5
	5
	5
	F 
	ITV1 other programming about my region
	6
	6
	6
	G  
	Channel 4 UK drama and comedy
	7
	7
	7
	H  
	Channel 4 experimental programming
	8
	8
	8
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 INTERVIEWER: HAND BACK ALL CARDS TO THE RESPONDENT.  
	QG2 Still thinking about how MUCH YOU AND YOUR HOUSEHOLD PREFER each PROGRAMME TYPE AS  VIEWERS of television, please can you rank your most preferred TV programmes starting with the most preferred, then second most preferred etc.  (Again, please bear in mind this is in addition to all the BBC programmes and services you and your household have access to). 
	 
	INTERVIEWER, ALLOW RESPONDENT TIME TO DO THIS.  
	ONCE THEY HAVE FINISHED ASK THEM TO CONFIRM THAT THE MOST PREFERRED OF THESE IS AT THE TOP. 
	 
	 
	PLEASE RECORD ANSWERS FOR THIS QUESTION BELOW 
	Please use leading zeroes where applicable 
	 
	 
	A 
	ITV1, Channel 4 and FIVE UK news
	B 
	ITV1, Channel 4 and FIVE current affairs     
	C 
	ITV1 and FIVE children’s programmes (Milkshake on FIVE)
	D 
	ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
	E 
	ITV1 news about my region             
	F 
	ITV1 other programming about my region
	G 
	Channel 4 UK drama and comedy
	H 
	Channel 4 experimental programming
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 QK1 – Conjoint - PERSONAL 
	[READ OUT] 
	 
	We would like to know what programmes and services you and your household would like to be provided as part of Public Service Broadcasting. This currently covers all the BBC services and the public service broadcasting programmes  provided on ITV1, Channel 4 and FIVE.  
	 
	To help us understand this, you will now be shown a number of different options for future Public Service Broadcasting.  Each time you will see 3 options.   
	 
	One of these is paying the current Licence fee for all the BBC services.  For the other two options you would pay the current Licence fee for all the BBC services and the option of paying an additional voluntary subscription for public service programming on ITV1, Channel 4 and Five.   
	 
	This will vary according to the type and number of Public Service Broadcasting programmes and services. Please consider each option and select the ONE you believe is best for you and your household. 
	 
	 
	RECORD CONJOINT BOOKLET NUMBER/ RECORD ANSWERS 
	 
	 
	CONJOINT  
	 
	 
	 
	 
	 
	 
	 
	 
	 Funding 
	 
	QH1    Thinking about the future, if the funding of Public Service Broadcasting on ITV1, Channel 4 and FIVE were to change, how acceptable do you feel each of the following methods of funding Public Service Broadcasting on ITV1, Channel 4 or FIVE would be?   
	SINGLE CODE across row 
	DON’T PROMPT “DON’T KNOW” 
	 
	 
	1 Totally unacceptable
	2
	3
	4
	5
	6
	7
	8
	9
	10 Totally acceptable
	11 Don’t know
	QH1a
	Direct public funding (i.e. money from central or local government from taxes)
	QH1b
	National Lottery money
	QH1c
	Same Licence fee (i.e. with some money allocated to ITV1, Channel 4 and FIVE Public Service Broadcasting, as well as the BBC) 
	QH1d
	Higher Licence fee (i.e. with some money allocated to ITV1, Channel 4 and FIVE Public Service Broadcasting, as well as the BBC) 
	QH1e
	Voluntary subscription (like Sky or Cable)
	QH1f
	Showing more advertising on ITV1, Channel 4 and FIVE than currently allowed to
	QH1g
	Industry charge (i.e. a charge on advertisers or commercial broadcasters)
	 
	QH2    Thinking about the future, if the funding of Public Service Broadcasting on the BBC were to change, how acceptable do you feel each of the following methods of funding Public Service Broadcasting on the BBC would be?   
	SINGLE CODE across row 
	DON’T PROMPT “DON’T KNOW” 
	 
	 
	 
	1 Totally unacceptable
	2
	3
	4
	5
	6
	7
	8
	9
	10 Totally acceptable
	11 Don’t know
	QH2a
	Direct public funding (i.e. money from central or local government from taxes)
	QH2b
	National Lottery money
	QH2c
	Licence fee 
	QH2d
	Voluntary subscription (like Sky or Cable)
	QH2e
	Showing advertising on BBC channels
	QH2f
	Industry charge (i.e. a charge on advertisers or commercial broadcasters)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 FURTHER DEMOGRAPHICS 
	 
	CLASSIFICATION: TO BE ASKED AT THE END OF THE INTERVIEW TO ALL RESPONDENTS 
	 
	READ OUT 
	As part of our research is it necessary to interview a wide cross-section of the public.  The next few questions about you are just to ensure our sample is balanced 
	 
	QJ1 Please could you tell me which of the following bands your annual household income falls (before tax) 
	REASSURE ABOUT CONFIDENTIALITY 
	SINGLE CODE SHOW CARD 8 
	Under £20,000 1 ( 
	£20,000 to £29,999 2 ( 
	£30,000 to £39,999 3 ( 
	£40,000 to £49,999 4 ( 
	£50,000 to £59,999 5 ( 
	£60,000 to £69,999 6 ( 
	£70,000 to £79,999 7 ( 
	£80,000 or more 8 ( 
	Don’t know 9 ( 
	Refused 10 ( 
	 
	 
	QJ2   Can you please tell me the number of people in your household including yourself and any children? SINGLE CODE 
	1, just me 1 ( GOTO QJ6 
	2 2 ( 
	3 3 ( 
	4 4 ( 
	5 5 ( 
	6 6 ( 
	More than 6 7 ( 
	 
	 
	Ask If QJ2 = 2-7 
	QJ3   And how many children under 16 live in this household? 
	SINGLE CODE 
	0 1 ( GOTO QJ6 
	1 2 ( 
	2 3 ( 
	3 4 ( 
	4 5 ( 
	5 6 ( 
	More than 5 7 ( 
	Refused 8 ( GOTO QJ6 
	 
	 
	 
	 
	 
	 
	 Ask if QJ3 = 2 - 7 
	QJ4   How old is/are the child/ren under 16 in your household? 
	MULTICODE  
	1 or under 1 ( 
	2 years old – 4 years old 2 ( 
	5 to 10 years old 3 ( 
	11 to 15 years old 4 ( 
	Refused 5 ( GOTO QJ6 
	 
	Ask if QJ4=1 to 4 
	QJ5   And are you the parent or guardian of any of the children in the household? 
	SINGLE CODE  
	Yes 1 ( 
	No 2 ( 
	Don’t know 3 ( 
	 
	ASK ALL 
	QJ6   Do you, or anyone in your household, have any long-term illness, health problem or disability which limits your daily activities or the work you can do? 
	SINGLE CODE FOR EACH 
	You
	Other household member
	Yes
	1 (
	2 (
	 No
	3 (
	4 (
	Don’t know
	5 (
	6 (
	Not applicable (I am the only person in household)
	7 (
	 
	 
	QJ7   Do you personally use the internet? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( GOTO QJ11 
	Don’t know / not sure 3 ( GOTO QJ11 
	 
	 
	If QJ7=1 ask 
	QJ8   Where do you access the internet? 
	MULTICODE 
	At home 1 ( GOTO QJ9 
	At work (out of home) 2 ( GOTO QJ11 
	At a public place (internet café, library, by mobile phone etc) 3 ( GOTO QJ11 
	At university / college 4 ( GOTO QJ11 
	At school 5 ( GOTO QJ11 
	Elsewhere (friends, relatives, etc) 6 ( GOTO QJ11 
	Other 7 ( GOTO QJ11 
	Don’t know 8 ( GOTO QJ11 
	 
	 
	 
	 
	 
	 
	 Ask if QJ8=1 
	 
	QJ9    And which of these methods does your household use to connect to the internet at home? 
	MULTICODE SHOWCARD 10 
	Ordinary phone line – dial-up access 1 ( 
	Broadband – high speed access, allowing you to make telephone calls at the same time as using the internet  2 ( 
	Wireless access through a wireless router, WIFI or portable device 3 ( 
	Other 4 ( 
	Don’t know 5 ( 
	 
	 
	Ask if QJ8=1 (has any internet access) 
	QJ10 How often do you tend to use the internet at home? 
	SINGLE CODE 
	Daily/almost daily 1 ( 
	Several times per week 2 ( 
	A few times per month 3 ( 
	Less frequently 4 ( 
	Never 5 ( 
	Don’t know 6 ( 
	 
	 
	QJ11 Which of the groups on this card, if any, would you say you belong to? 
	SINGLE CODE SHOW CARD 9 
	 
	Asian or Asian British-Bangladeshi 1 ( 
	Asian or Asian British-Pakistani 2 ( 
	Asian or Asian British-Other Asian Background 3 ( 
	Black or Black British-African 4 ( 
	Black or Black British-Caribbean 5 ( 
	Black or Black British-Other Black Background 6 ( 
	Chinese 7 ( 
	Mixed – White & Asian 8 ( 
	Mixed – White & Black African 9 ( 
	Mixed – White & Black Caribbean 10 ( 
	Mixed – Any other mixed background 11 ( 
	White – British 12 ( 
	White – Irish 13 ( 
	White – Any other White Background 14 ( 
	Any other 15 ( 
	Not Stating / refused 16 ( 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 Ask if IQ1 = 9 or QQ7 = 11 
	 
	QJ12 Do you speak Welsh? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( 
	 
	 
	Ask if IQ1 = 9 or QQ7 = 11 
	 
	QJ13 Do you listen to/watch Welsh TV (if available)? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( 
	 
	 
	 
	READ OUT 
	Thank you very much for your help.  This interview has been conducted by Indiefield on behalf of Holden Pearmain Research.  My name is ……….. . Should you have any queries regarding this survey please contact the Research Centre Manager on ………, or call the Market Research Society on …… to verify that we are a genuine Market Research Organisation. 
	 
	 
	 
	 
	 
	  
	 APPENDIX C - CITIZEN QUESTIONNIARE 

	 
	 
	Confidential 
	For internal use only 
	 
	 
	Main questionnaire – Citizen views 
	 
	INTRODUCTION 
	READ OUT 
	Hello, my name is ….. from Indiefield, on behalf of Holden Pearmain, an independent market research agency.  We are carrying out some research on Public Service Broadcasting and we would appreciate it if you could spend approximately 15minutes answering some questions.  The survey is on behalf of Ofcom – the communications regulator.  Your opinion is very important to us; if you qualify, would you be able to take part?   
	 
	If necessary:  This is a genuine market research study and no sales calls will result from our contact to you.  The answers you give will be held in strictest confidence; they will be made anonymous and presented to our client as statistics only. 
	 
	The interview will be carried out in strict accordance with the Market Research Society’s Code of Conduct. 
	 
	IQ1    NOTE REGION 
	SINGLE CODE 
	England 
	North East 1 ( 
	North West 2 ( 
	East Midlands 3 ( 
	West Midlands 4 ( 
	East 5 ( 
	London 6 ( 
	South East 7 ( 
	South West 8 ( 
	Wales 9 ( 
	Scotland 10 ( 
	Northern Ireland 11 ( 
	 
	IQ2 Urban/Rural 
	SINGLE CODE 
	Urban 1 ( 
	Rural 2 ( 
	 
	IQ3   Area of Deprivation 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( 
	 
	IQ4    RECORD POSTCODE 
	 
	---------------------- 
	 
	 
	 
	 SCREENERS 
	 
	SQ1 How many TVs do you have in your household? 
	SINGLE CODE 
	None 1 Thank & Close ( 
	1 2 ( 
	2 3 ( 
	3 4 ( 
	4 or more 5 ( 
	 
	 
	SQ2 Do you have a TV licence? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 Thank & Close ( 
	Don’t know 3 Thank & Close ( 
	 
	 
	SQ3 Were you responsible for purchasing the licence? 
	SINGLE CODE 
	Yes, myself 1 ( 
	Yes, jointly 2 ( 
	No 3 ( 
	It was free 4 ( 
	It was free (aged 75 and over allowance) 5 ( 
	 
	 
	SQ4 Which licence type do you have? 
	MULTICODE 
	Full colour TV Licence 1 ( 
	Full black and White TV Licence 2 ( 
	People aged 74 short term licence 3 ( 
	Aged 75 and over free licence 4 ( 
	Blind or Severely Sight Impaired Concession Licence 5 ( 
	Business with multiple sets Licence 6 ( 
	Hotels, Guest houses and campsites Licence 7 ( 
	ARC (Accommodation for Residential Care) Concessionary TV Licence 8 ( 
	Don’t know 9 ( 
	 
	 
	SQ5 Can you please tell me if you work in any of the following industries? 
	MULTICODE  [READ OUT]   
	Marketing 1 Thank & Close ( 
	Market Research 2 Thank & Close ( 
	Journalism/media (TV, radio, newspaper, Magazine) 3 Thank & Close ( 
	Advertising 4 Thank & Close ( 
	None of these 5 ( 
	 
	 
	 
	 
	 
	 QUOTA SHEET 
	 
	QQ1 RECORD GENDER 
	SINGLE CODE 
	Male 1 ( 
	Female 2 ( 
	 
	 
	QQ2 Please tell me which of the following age groups you fall into: 
	SINGLE CODE  [READ OUT]   
	Under 18 1 Thank & Close ( 
	18-24 2 ( 
	25-34 3 ( 
	35-44 4 ( 
	45-54 5 ( 
	55-64 6 ( 
	65-74 7 ( 
	75 and over 8 ( 
	Refused 9 Thank & Close ( 
	 
	 
	QQ3 Which is the occupation of the Chief Income Earner in your household?  (That is the person with the largest income whether from employment, pension, state benefits, investments or any other source?) 
	SINGLE CODE – SHOW CARD 1 
	Professional 1 (AB) ( 
	Senior Management 2 (AB) ( 
	Senior Civil Servant 3 (AB) ( 
	Middle Management 4 (AB) ( 
	Executive 5 (AB) ( 
	Local Government Officer 6 (AB) ( 
	Civil Service Officer 7 (AB) ( 
	Education 8 (AB) ( 
	Services/Military 9 (C1) ( 
	Junior Management 10 (C1) ( 
	Skilled manual 11 (C2) ( 
	Semi-skilled manual 12 (D) ( 
	Un-skilled manual 13 (D) ( 
	Apprentice 14 (D) ( 
	Unemployed (up to 6 months) 15 GO TO QQ4 ( 
	Unemployed (over 6 months) 16 (E) ( 
	Unable to work due to illness/disability (for up to 6 months) 17 GO TO QQ4 ( 
	Unable to work due to illness/disability (for over 6 months) 18 (E) ( 
	Retired (state pension) 19 (E) ( 
	Retired (private / occupational /earnings related pension) 20 GO TO QQ4 ( 
	Self employed 21 (B) ( 
	Other 22 Thank & Close ( 
	Don’t know 23 Thank & Close ( 
	Refused 24 Thank & Close ( 
	 
	 
	 
	 QQ4 Can you please tell me what the previous occupation of the Chief Income Earner in your household was?  
	SINGLE CODE – SHOW CARD 1 
	Professional 1 (AB) ( 
	Senior Management 2 (AB) ( 
	Senior Civil Servant 3 (AB) ( 
	Middle Management 4 (AB) ( 
	Executive 5 (AB) ( 
	Local Government Officer 6 (AB) ( 
	Civil Service Officer 7 (AB) ( 
	Education 8 (AB) ( 
	Services/Military 9 (C1) ( 
	Junior Management 10 (C1) ( 
	Skilled manual 11 (C2) ( 
	Semi-skilled manual 12 (D) ( 
	Un-skilled manual 13 (D) ( 
	Apprentice 14 (D) ( 
	Unemployed (up to 6 months) 15 (E) ( 
	Unemployed (over 6 months) 16 (E) ( 
	Unable to work due to illness/disability (for up to 6 months) 17 (E) ( 
	Unable to work due to illness/disability (for over 6 months) 18 (E) ( 
	Retired (state pension) 19 (E) ( 
	Retired (private / occupational /earnings related pension) 20 (E) ( 
	Self employed 21 (B) ( 
	Other 22 Thank & Close ( 
	Don’t know 23 Thank & Close ( 
	Refused 24 Thank & Close ( 
	 
	 
	QQ5 DO NOT ASK – RECORD SOCIAL CLASS USING MRS OCCUPATION CATEGORIES 
	AB 1 ( 
	C1 2 ( 
	C2 3 ( 
	DE 4 ( 
	 
	 
	QQ6 Are you: 
	SINGLE CODE [READ OUT] 
	Working full time (30 hours + per week) 1 ( 
	Working part time (8 to 29 hours a week) 2 ( 
	Working part time (less than 8 hours a week 3 ( 
	Not working 4 ( 
	At school/college/university 5 ( 
	Unemployed 6 ( 
	Retired 7 ( 
	Refused 8 Thank & Close ( 
	 
	 
	 
	 
	 
	 
	 QQ7 Which ITV1 region is your main TV tuned to (or watched most often)? 
	SINGLE CODE.  PROMPT AND READ OUT IF NECESSARY 
	STV (formerly Grampian/STV)  1 ( 
	Border 2 ( 
	Tyne-Tees 3 ( 
	Yorkshire 4 ( 
	Granada 5 ( 
	Anglia 6 ( 
	Central 7 ( 
	Meridian 8 ( 
	London 9 ( 
	ITV Wales 10 ( 
	ITV West 11 ( 
	West Country 12 ( 
	UTV 13 ( 
	Don’t know 14 ( 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 TV VIEWING HABITS 
	 
	QA1 Who in your household watches TV? 
	MULTICODE 
	Myself 1 (  
	Partner 2 ( 
	Children  3 ( 
	Other adults 4 ( 
	 
	IF CODE 1 (MYSELF) NOT ANSWERED – THANK & CLOSE. 
	 
	 
	QA2 On an average day how many hours would you say you watch TV? 
	SINGLE CODE 
	Up to 1 hour per day 1 ( 
	1-3 hours per day 2 ( 
	4-6 hours per day 3 ( 
	Over 6 hours a day 4 ( 
	Never watch TV 5 ( 
	Don’t know 6 ( 
	 
	 
	QA3 Which, if any, of these types of television does your household receive as its MAIN type of TV at the moment?  
	MULTICODE SHOWCARD 2 
	Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) 1 ( GOTO QA6 
	Cable TV (through Virgin Media / NTL / Telewest) 2 ( GOTO QA5 
	Satellite TV (Sky) 3 ( GOTO QA4 
	Satellite TV (other) 4 ( GOTO QA4 
	Freeview (through a set-top box or digital television set) ONLY with free channels 5 ( GOTO QA6 
	Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon Network or the Discovery Channel 6 ( GOTO QA6 
	Freesat 7 ( GOTO QA6 
	Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications) 8 ( GOTO QA6 
	Other (please write in………………………………………………) 9 ( GOTO QA6 
	Don’t know 10 ( GOTO QA6 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 Ask if QA3=1 
	QA3i Are you able to receive any of the following channels on your MAIN TV set in your household?  
	BBC Three or BBC Four 1 ( 
	BBC News Channel (BBC News 24) 2 ( 
	CBBC or CBeebies 3 ( 
	BBC Parliament 4 ( 
	ITV2  5 ( 
	ITV3  6 ( 
	E4 7 ( 
	Sky One  8 ( 
	Sky News 9 ( 
	None of these 10 ( 
	 
	 
	Ask if QA3i = 1-9 
	 
	QA3ii Please could you confirm whether you have any of the types of television in your household as your MAIN type of TV?  
	Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five) 1 ( GOTO QA6 
	Cable TV (through Virgin Media / NTL / Telewest) 2 ( GOTO QA5 
	Satellite TV (Sky) 3 ( GOTO QA4 
	Satellite TV (other) 4 ( GOTO QA4 
	Freeview (through a set-top box or digital television set) ONLY with free channels 5 ( GOTO QA6 
	Freeview (through a set-top box or digital television set) with free channels PLUS top-up channels such as Cartoon Network or the Discovery Channel 6 ( GOTO QA6 
	Freesat 7 ( GOTO QA6 
	Digital TV via a broadband DSL line (from HomeChoice, Tiscali or Kingston Communications) 8 ( GOTO QA6 
	Other (please write in………………………………………………) 9 ( GOTO QA6 
	Don’t know 10 ( GOTO QA6 
	 
	 
	 
	  
	 
	Ask if QA3=3 or 4 or if QA3ii = 3 or 4 (Satellite TV) 
	QA4 Do you use your satellite television service to receive subscription channels or free-to-air services only? 
	IF NECESSARY: Do you pay a monthly subscription fee on top of what you paid to have the dish installed?  
	SINGLE CODE 
	Receive subscription channels (pay a monthly subscription fee) 1 ( 
	Free-to-air services only (no monthly subscription fee) 2 ( 
	Don’t know 3 ( 
	 
	 
	 
	 
	 
	 
	 
	 
	 Ask if QA3=2 or QA3ii = 2 (cable TV) 
	QA5 Do you use your cable television service to receive subscription channels or free-to-air services only? 
	IF NECESSARY: Do you pay a monthly subscription fee for your cable TV service?  
	SINGLE CODE 
	Receive subscription channels (pay a monthly subscription fee) 1 ( 
	Free-to-air services only (no monthly subscription fee) 2 ( 
	Don’t know 3 ( 
	 
	 
	QA6 Which of these channels or services would you say you and your household watch/use regularly in an average week?  That is a few times a week or more. 
	MULTICODE [READ OUT] 
	 
	BBC One 1 ( 
	BBC Two 2 ( 
	ITV1 3 ( 
	Channel 4 4 ( 
	FIVE 5 ( 
	BBC Three or BBC Four 6 ( 
	BBC News Channel (BBC News 24) 7 ( 
	CBBC or CBeebies 8 ( 
	BBC Parliament 9 ( 
	Other TV Channels 10 ( 
	BBC Radio services 11 ( 
	BBC.co.uk (BBC website) 12 ( 
	BBC iplayer 13 ( 
	 
	INTERVIEWER NOTE: IF ASKED, PLEASE DESCRIBE BBC iplayer AS “BBC iPlayer is the service that lets you access BBC television programmes via your PC”. 
	 
	 
	 
	 
	 
	QA7 Which TV channel do you personally watch the most in an average week? 
	SINGLE CODE [READ OUT] 
	 
	BBC One 1 ( 
	BBC Two 2 ( 
	ITV1 3 ( 
	Channel 4 4 ( 
	FIVE 5 ( 
	BBC Three or BBC Four 6 ( 
	BBC News Channel (BBC News 24) 7 ( 
	CBBC or CBeebies 8 ( 
	BBC Parliament 9 ( 
	Other TV Channels (PLEASE SPECIFY) 10 ( 
	 
	 
	 
	 
	 
	QA8 What kinds of programmes do you and your household watch regularly, that is a few times a week or more? 
	MULTICODE [READ OUT] 
	UK News 1 ( 
	Current affairs programmes (e.g. Tonight with Trevor McDonald, Panorama, Dispatches) 2 ( 
	News about my region (e.g. London Tonight, Midlands Today) 3 ( 
	Aside from news, other programmes about my region for people in my region (e.g. Inside Out, The Way We Were, The Politics Show, Dales Diary) 4 ( 
	UK children’s programmes 5 ( 
	Documentaries and factual programmes about arts/science/nature/history 6 ( 
	Other factual programmes including hobbies, leisure and consumer affairs (e.g. Masterchef, Daily Cooks Challenge, and The Gadget Show) 7 ( 
	UK soaps 8 ( 
	UK drama 9 ( 
	UK comedy 10 ( 
	Sport 11 ( 
	Entertainment (e.g. Strictly Come Dancing, X Factor,) 12 ( 
	Religious programmes 13 ( 
	Other 14 ( 
	None of these 15 ( 
	Don’t know 16 ( 
	 
	 
	 
	  
	Public Service Broadcasting 
	 
	Some programmes on TV are provided for the good of UK society as a whole.  They aim to: 
	- help us to understanding what’s going on in the world 
	- inform and educate 
	- reflect UK’s cultural identity 
	- make us aware of different cultures and opinions within the UK.  
	 
	These programmes are required to be high quality, engaging, new and made in the UK. This is called Public Service Broadcasting. 
	 
	All BBC channels, programmes and services are Public Service Broadcasting. 
	 
	INTERVIEWER:  Hand SHOWCARD 3 to respondent 
	This card shows BBC’s programmes and services. 
	 
	ITV1, Channel 4 and FIVE are also required to provide some Public Service Broadcasting programmes.   
	 
	INTERVIEWER:  Hand SHOWCARD 4 to respondent 
	 
	This card shows the types of Public Service Broadcasting programmes offered by ITV1, Channel 4 and Five. 
	 
	I’d now like to ask you some questions about the BBC, ITV1, Channel 4 and Five and their public service broadcasting requirements.  
	 
	THE BBC 
	 
	QC1   The BBC is required to provide a wide range of high quality, engaging, new  programming and services made in the UK.  Its programmes and services aim to: 
	- help us to understanding what’s going on in the world 
	- inform and educate 
	- reflect UK’s cultural identity 
	- make us aware of different cultures and opinions within the UK.  
	Its programmes and services are for all audiences, provided across all its TV channels (BBC One, BBC Two, BBC Three, BBC Four, CBeebies, CBBC, BBC News Channel (BBC News 24), BBC Parliament) and also BBC Radio services and the BBC’s website and online services. 
	 
	SINGLE CODE [SHOW CARD 5] 
	 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets” how would you rate the BBC on achieving these targets set?
	Does not achieve these targets at all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 ITV1, Channel 4 and FIVE 
	 
	QC2   ITV1 is required to make and show new, high quality programmes from in and around the UK, including UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/history/nature), news about my region, other programmes about my region, as well as some children’s programming. 
	 
	SINGLE CODE [SHOW CARD 5] 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets”  how would you rate ITV1 on achieving these targets set? 
	Does not achieve these targets at all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 
	QC3    Channel 4 is required to make and show new, distinctive, innovative and educational programming that is different from the other TV channels, including high quality UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/nature/history), UK drama and comedy and experimental programming. 
	SINGLE CODE [SHOW CARD 5] 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets”  how would you rate Channel 4 on achieving these targets set?
	Does not achieve these targets as all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 
	QC4   FIVE is required to make and show new, high quality UK news, current affairs, documentaries, factual programmes (e.g. about arts/science/nature/history) and children’s programmes. 
	SINGLE CODE [SHOW CARD 5] 
	On a scale of 1 to 10, where 1 is “does not achieve these targets at all” and 10 is “completely achieves these targets”  how would you rate FIVE on achieving these targets set?
	Does not achieve these targets at all
	Completely achieves these targets
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	 
	 Gabor-Granger BBC (random prices) – Citizen Perspective 
	 
	READ OUT 
	 
	As you probably know, the BBC currently receives its money by charging an annual licence fee, which must be paid by all households that have a television.  At the moment this costs each household £11.62 per month (£139.50 per year).   
	 
	Look at the card which shows the kind of programmes and services provided by the  BBC. 
	 
	SHOWCARD 3 
	 
	The way in which BBC Services are provided in the future may need to change. Thinking about the good of UK society as a whole, we are interested in your views on how much you and your household would be prepared to pay to keep all the BBC services. 
	 
	Imagine that there is a national vote on the future of the BBC. You have a choice of either: 
	a) paying for the BBC at the price presented to you 
	b) not paying the price and this means the BBC would close, all BBC programmes and services would stop for everyone in the UK and the licence fee would not be charged.  
	 
	Bearing this in mind, in a moment, I am going to ask you some different prices for a monthly cost.   
	 
	For each price you can answer: 
	Yes, very willing 
	Yes, fairly willing 
	No, fairly unwilling 
	No, very unwilling 
	Don’t know 
	 
	INTERVIEWER NOTE:  YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.  
	 
	 
	SHOW CARD A 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 QUESTION QD3 – ALL BBC PSB SERVICES 
	Thinking about the good of UK society as a whole, and thinking about ALL BBC programmes and services shown on the card (Showcard 3). 
	 
	Would you and your household be willing to pay …   [SINGLE CODE] 
	       
	Number of code
	QD3a
	more than £32.50 a month /£389 annually, bearing in mind that if you do not, the BBC will no longer exist?
	QD3b
	£32.50 a month /£389 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3c
	£28.50 a month /£339 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3d
	£24 a month /£289 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3e
	£20 a month /£239 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3f
	£16 a month /£189 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3g
	£11.50 a month /£139 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3h
	£7.50 a month / £89 annually bearing in mind that if you do not, the BBC will no longer exist?
	QD3i
	less than £7.50 a month /£89 annually bearing in mind that if you do not, the BBC will no longer exist?
	 
	 
	SINGLE CODE [READ OUT] 
	1 Yes, very willing 
	2 Yes, fairly willing 
	3 No, fairly unwilling 
	4 No, very unwilling 
	5 Don’t know 
	 
	READ OUT 
	 
	 
	 
	Gabor-Granger ITV1, Channel 4 and Five (random prices) – Citizen Perspective 
	 
	READ OUT 
	 
	ITV1, Channel 4 and Five receive the right to broadcast at a discounted rate in return for showing Public Service Broadcasting programmes. To give you an idea of cost, the current investment is equivalent to spending £1.20 per household per month (£14.40 per year) on these Public Service Broadcasting programmes. The way in which these programmes and services are provided may also need to change in the future as the current arrangement may no longer work.  
	 
	 
	 INTERVIEWER:  SHOW CARD 6 (WITH GREYED OUT SECTION) 
	 
	In addition to all the BBC services (shown in grey) this card shows the kind of programmes that ITV1, Channel 4 and FIVE are required to provide as part of Public Service Broadcasting. 
	 
	Thinking about the good of UK society as a whole, we are interested in your views on how much you and your household would be prepared to pay to keep public service broadcasting programmes on ITV1, Channel 4 and Five.  
	 
	Imagine that there is a national vote on the future of the public service broadcasting on ITV1, Channel 4 and Five.  
	 
	You have a choice of two options: 
	 
	Please bear in mind that in each case you would still receive all the BBC services at the current licence fee. 
	 
	The options are: 
	a)   paying for public service broadcasting programmes on ITV1, Channel 4 and Five at the price presented to you 
	b)   not paying the price and this means the public service broadcasting programmes on ITV1, Channel 4 and Five would stop for everyone in the UK.   
	 
	Showcard A 
	 
	Bearing this in mind, in a moment, I am going to ask you some different prices for a monthly cost.     
	For each price you can answer: 
	Yes, very willing 
	Yes, fairly willing 
	No, fairly unwilling 
	No, very unwilling 
	Don’t know 
	 
	INTERVIEWER NOTE:  YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.  
	 
	SHOW CARD A 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 QUESTION QE3 – ITV1, Channel 4 and FIVE PSB Services 
	 
	Thinking about the good of UK society as a whole and thinking about ITV1, Channel 4 and FIVE Public Service Broadcasting programmes shown on the card. 
	 
	Would you and your household be willing to pay …   [SINGLE CODE] 
	 
	Number of code
	QE3a
	More than £5 a month /£60 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	QE3b
	£5 a month /£60 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	QE3c
	£4 a month /£48 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	QE3d
	£3 a month /£36 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	QE3e
	£2 a month /£24 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	QE3f
	£1.20 a month / £14.40 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	QE3g
	less than £1.20 a month /£14.40 annually bearing in mind that if you do not, the services shown on the card will no longer exist?
	 
	SINGLE CODE [READ OUT] 
	1    Yes, very willing 
	2    Yes, fairly willing 
	3    No, fairly unwilling 
	4    No, very unwilling 
	5    Don’t know 
	 
	 
	 Gabor-Granger all Public Service Broadcasting (random prices) – Citizen Perspective 
	 
	Now I’d like you to think about ALL Public Service Broadcasting, taking into account everything you have previously thought about for Public Service Broadcasting from the BBC and ITV1, Channel 4 and FIVE. Currently the amount spent on Public Service Broadcasting is the licence fee at £11.62 per month (£139.50 per year) per household for the BBC and the equivalent of £1.20 per month per household (£14.40 per year) on ITV1, Channel 4 and Five. This represents about £13 per month per household in total (about £156 per year).  
	 
	 
	SHOWCARD 7 
	 
	 
	Thinking about the good of UK society as a whole, we are interested in your views on how much you and your household would be prepared to pay to keep all these public service broadcasting programmes, channels and services. 
	 
	 
	Imagine that there is a national vote on the future of the public service broadcasting on the BBC, ITV1, Channel 4 and Five. You have a choice of either 
	a) paying for all BBC programmes and services, and the public service broadcasting programmes on ITV1, Channel 4 and Five at the price presented to you 
	b) not paying the price and this means the BBC would close, the licence fee would not be charged and all BBC services, and public service broadcasting programmes on ITV1, Channel 4 and Five would stop for everyone in the UK.   
	 
	SHOWCARD A 
	 
	Bearing this in mind, in a moment, I am going to ask you some different prices for a monthly cost 
	 
	 
	For each price you can answer: 
	Yes, very willing 
	Yes, fairly willing 
	No, fairly unwilling 
	No, very unwilling 
	Don’t know 
	 
	In the previous questions you told us that you would be willing to pay  
	- up to <xxx> per month for ALL BBC programmes and services  
	- and up to <xxx> per month for ITV1, Channel 4 and FIVE Public Service Broadcasting programmes.  
	 
	INTERVIEWER NOTE:  YOU WILL BE PRESENTED WITH OPTIONS RANDOMLY. CONTINUE UNTIL THE PROGRAMME IS COMPLETE THEN MOVE TO THE NEXT SECTION.  
	 
	SHOW CARD A 
	 
	 
	 
	 
	 
	 
	 
	 
	QUESTION QF2 – ALL PSB SERVICES 
	Thinking about the good of UK society as a whole, and thinking about ALL BBC programmes and services and ITV1, Channel 4 and FIVE Public Service Broadcasting shown on the cards. 
	 
	Would you and your household be willing to pay …   [SINGLE CODE] 
	       
	 
	Number of code
	QF2a
	more than £38.00 a month /£456 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2c
	£38.00 a month /£456 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2d
	£32.50 a month /£389 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2e
	£30.00 a month /£360 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2f
	£25.50 a month /£306 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2g
	£21.50 a month /£258 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2h
	£17.50 a month /£210 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2i
	£15.00 a month /£180 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2j
	£13.00 a month /£156 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2k
	£11.00 a month /£132 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2l
	£9.00 a month / £108 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	QF2m
	less than £9.00 a month /£108 annually bearing in mind that if you do not, the channels and services shown on the card will no longer exist?
	 
	SINGLE CODE [READ OUT] 
	6 Yes, very willing 
	7 Yes, fairly willing 
	8 No, fairly unwilling 
	9 No, very unwilling 
	10 Don’t know 
	 
	 
	 
	 
	 QF3 Please explain why you chose the amount you stated you were willing to pay for all Public Service Broadcasting.  
	 
	___________________________ (OPEN)  
	 
	 
	PROBE: Any other reasons? PROBE FULLY 
	 
	___________________________ (OPEN)  
	  
	RANKING EXERCISE - Citizen 
	 
	SHUFFLE CARDS 
	QG1 Thinking about the types of TV programme available I would like you to tell me how IMPORTANT each TELEVISION PROGRAMME TYPE IS TO UK SOCIETY AS A WHOLE.  To do this I would like you to sort the types of TV programme that I have put on these cards in order of THEIR IMPORTANCE, with the one you FEEL IS MOST IMPORTANT TO UK SOCIETY AS A WHOLE on top and the one you FEEL IS least IMPORTANT on the bottom. Please bear in mind this is in addition to all the BBC programmes and services you and your household have access to.  
	 
	 
	HAND RESPONDENT THE SHUFFLE CARDS 
	To help you do this I would first like you to place each card in one of three piles. 
	 
	- The first pile is for types of programme that you FEEL ARE MORE IMPORTANT TO UK SOCIETY AS A WHOLE THAN others 
	- The second pile is for types of programme that you feel neutral about / aren’t sure about 
	- The third pile is for types of programme that ARE OF LITTLE OR NO IMPORTANCE TO UK SOCIETY AS A WHOLE. 
	 
	INTERVIEWER: PLEASE CODE THE THREE PILES BELOW ONCE THE RESPONDENT HAS FINISHED, REMEMBERING TO PUT THOSE THEY FEEL ARE MORE IMPORTANT IN THE “MOST IMPORTANT” COLUMN ETC. 
	 
	More important
	Neutral
	No importance
	A 
	ITV1, Channel 4 and FIVE UK News
	1
	1
	1
	B 
	ITV1, Channel 4 and FIVE current affairs     
	2
	2
	2
	C 
	ITV1 and FIVE children’s programmes (Milkshake on FIVE)
	3
	3
	3
	D 
	ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
	4
	4
	4
	E 
	ITV1 news about my region
	5
	5
	5
	F 
	ITV1 other programming about my region
	6
	6
	6
	G  
	Channel 4 UK drama and comedy
	7
	7
	7
	H  
	Channel 4 experimental programming
	8
	8
	8
	 
	 
	 
	 
	 
	 
	 
	 
	 INTERVIEWER: HAND BACK ALL CARDS TO THE RESPONDENT. 
	QG2 Still thinking about how IMPORTANT each PROGRAMME TYPE IS TO UK SOCIETY AS A WHOLE, please can you rank the most important programmes starting with the MOST IMPORTANT, then second most IMPORTANT etc. Please bear in mind this is in addition to all the BBC programmes and services you and your household have access to.  
	 
	INTERVIEWER, ALLOW RESPONDENT TIME TO DO THIS.  
	ONCE THEY HAVE FINISHED ASK THEM TO CONFIRM THAT THE MOST PREFERRED OF THESE IS AT THE TOP. 
	 
	 
	PLEASE RECORD ANSWERS FOR THIS QUESTION BELOW 
	Please use leading zeroes where applicable 
	 
	 
	A 
	ITV1, Channel 4 and FIVE UK news
	B 
	ITV1, Channel 4 and FIVE current affairs     
	C 
	ITV1 and FIVE children’s programmes (Milkshake on FIVE)
	D 
	ITV1, Channel 4 and Five documentaries and factual programmes about arts/science/nature/history
	E 
	ITV1 news about my region             
	F 
	ITV1 other programming about my region
	G 
	Channel 4 UK drama and comedy
	H 
	Channel 4 experimental programming
	 
	 
	 
	 
	 
	 
	 
	 Funding 
	 
	QH1    Thinking about the future, if the funding of Public Service Broadcasting on ITV1, Channel 4 and FIVE were to change, how acceptable do you feel each of the following methods of funding Public Service Broadcasting on ITV1, Channel 4 or FIVE would be?   
	SINGLE CODE across row 
	DON’T PROMPT “DON’T KNOW” 
	 
	1 Totally unacceptable
	2
	3
	4
	5
	6
	7
	8
	9
	10 Totally acceptable
	11 Don’t know
	QH1a
	Direct public funding (i.e. money from central or local government from taxes)
	QH1b
	National Lottery money
	QH1c
	Same Licence fee (i.e. with some money allocated to ITV1, Channel 4 and FIVE Public Service Broadcasting, as well as the BBC) 
	QH1d
	Higher Licence fee (i.e. with some money allocated to ITV1, Channel 4 and FIVE Public Service Broadcasting, as well as the BBC) 
	QH1e
	Voluntary subscription (like Sky or Cable)
	QH1f
	Showing more advertising on ITV1, Channel 4 and FIVE than currently allowed to
	QH1g
	Industry charge (i.e. a charge on advertisers or commercial broadcasters)
	 
	 
	QH2    Thinking about the future, if the funding of Public Service Broadcasting on the BBC were to change, how acceptable do you feel each of the following methods of funding Public Service Broadcasting on the BBC would be?   
	SINGLE CODE across row 
	DON’T PROMPT “DON’T KNOW” 
	 
	1 Totally unacceptable
	2
	3
	4
	5
	6
	7
	8
	9
	10 Totally acceptable
	11 Don’t know
	QH2a
	Direct public funding (i.e. money from central or local government from taxes)
	Qh2b
	National Lottery money
	QH2c
	Licence fee 
	QH2d
	Voluntary subscription (like Sky or Cable)
	QH2e
	Showing advertising on BBC channels
	QH2f
	Industry charge (i.e. a charge on advertisers, or commercial broadcasters)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 FURTHER DEMOGRAPHICS 
	 
	CLASSIFICATION: TO BE ASKED AT THE END OF THE INTERVIEW TO ALL RESPONDENTS 
	 
	READ OUT 
	As part of our research is it necessary to interview a wide cross-section of the public.  The next few questions about you are just to ensure our sample is balanced 
	 
	QJ1 Please could you tell me which of the following bands your annual household income falls (before tax) 
	REASSURE ABOUT CONFIDENTIALITY 
	SINGLE CODE SHOW CARD 8 
	Under £20,000 1 ( 
	£20,000 to £29,999 2 ( 
	£30,000 to £39,999 3 ( 
	£40,000 to £49,999 4 ( 
	£50,000 to £59,999 5 ( 
	£60,000 to £69,999 6 ( 
	£70,000 to £79,999 7 ( 
	£80,000 or more 8 ( 
	Don’t know 9 ( 
	Refused 10 ( 
	 
	 
	QJ2   Can you please tell me the number of people in your household including yourself and any children? SINGLE CODE 
	1, just me 1 ( GOTO QJ6 
	2 2 ( 
	3 3 ( 
	4 4 ( 
	5 5 ( 
	6 6 ( 
	More than 6 7 ( 
	 
	 
	Ask If QJ2 = 2-7 
	QJ3   And how many children under 16 live in this household? 
	SINGLE CODE 
	0 1 ( GOTO QJ6 
	1 2 ( 
	2 3 ( 
	3 4 ( 
	4 5 ( 
	5 6 ( 
	More than 5 7 ( 
	Refused 8 ( GOTO QJ6 
	 
	 
	 
	 
	 
	 
	 Ask if QJ3 = 2 - 7 
	QH4   How old is/are the child/ren under 16 in your household? 
	MULTICODE  
	1 or under 1 ( 
	2 years old – 4 years old 2 ( 
	5 to 10 years old 3 ( 
	11 to 15 years old 4 ( 
	Refused 5 ( GOTO QJ6 
	 
	Ask if QJ4=1 to 4 
	QH5   And are you the parent or guardian of any of the children in the household? 
	SINGLE CODE  
	Yes 1 ( 
	No 2 ( 
	Don’t know 3 ( 
	 
	ASK ALL 
	QJ6   Do you, or anyone in your household, have any long-term illness, health problem or disability which limits your daily activities or the work you can do? 
	SINGLE CODE FOR EACH 
	You
	Other household member
	Yes
	1 (
	2 (
	 No
	3 (
	4 (
	Don’t know
	5 (
	6 (
	Not applicable (I am the only person in household)
	7 (
	 
	 
	QJ7   Do you personally use the internet? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( GOTO QJ11 
	Don’t know / not sure 3 ( GOTO QJ11 
	 
	 
	If QJ7=1 ask 
	QJ8   Where do you access the internet? 
	MULTICODE 
	At home 1 ( GOTO QJ9 
	At work (out of home) 2 ( GOTO QJ11 
	At a public place (internet café, library, by mobile phone etc) 3 ( GOTO QJ11 
	At university / college 4 ( GOTO QJ11 
	At school 5 ( GOTO QJ11 
	Elsewhere (friends, relatives, etc) 6 ( GOTO QJ11 
	Other 7 ( GOTO QJ11 
	Don’t know 8 ( GOTO QJ11 
	 
	 
	 
	 
	 
	 
	 Ask if QJ8=1 
	 
	QJ9    And which of these methods does your household use to connect to the internet at home? 
	MULTICODE SHOWCARD 9 
	Ordinary phone line – dial-up access 1 ( 
	Broadband – high speed access, allowing you to make telephone calls at the same time as using the internet  2 ( 
	Wireless access through a wireless router, WIFI or portable device 3 ( 
	Other 4 ( 
	Don’t know 5 ( 
	 
	 
	Ask if QJ8=1 (has any internet access) 
	QJ10 How often do you tend to use the internet at home? 
	SINGLE CODE 
	Daily/almost daily 1 ( 
	Several times per week 2 ( 
	A few times per month 3 ( 
	Less frequently 4 ( 
	Never 5 ( 
	Don’t know 6 ( 
	 
	 
	QJ11 Which of the groups on this card, if any, would you say you belong to? 
	SINGLE CODE SHOW CARD 10 
	 
	Asian or Asian British-Bangladeshi 1 ( 
	Asian or Asian British-Pakistani 2 ( 
	Asian or Asian British-Other Asian Background 3 ( 
	Black or Black British-African 4 ( 
	Black or Black British-Caribbean 5 ( 
	Black or Black British-Other Black Background 6 ( 
	Chinese 7 ( 
	Mixed – White & Asian 8 ( 
	Mixed – White & Black African 9 ( 
	Mixed – White & Black Caribbean 10 ( 
	Mixed – Any other mixed background 11 ( 
	White – British 12 ( 
	White – Irish 13 ( 
	White – Any other White Background 14 ( 
	Any other 15 ( 
	Not Stating / refused 16 ( 
	 
	 
	QJ12 Do you speak Welsh? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( 
	 
	 
	 
	 QJ13 Do you listen to/watch Welsh TV (if available)? 
	SINGLE CODE 
	Yes 1 ( 
	No 2 ( 
	 
	 
	 
	READ OUT 
	Thank you very much for your help.  This interview has been conducted by Indiefield on behalf of Holden Pearmain Research.  My name is ……….. . Should you have any queries regarding this survey please contact the Research Centre Manager on ………, or call the Market Research Society on …… to verify that we are a genuine Market Research Organisation. 
	 
	 
	 
	 
	 
	 

	 
	  
	APPENDIX D - Show cards for Gabor Granger exercise (England) 

	 
	 
	Public Service Broadcasting provided by BBC.  
	 
	All BBC services as a whole
	 BBC channels 
	o BBC One 
	o BBC Two 
	o BBC Three 
	o BBC Four 
	o CBeebies 
	o CBBC 
	o BBC News Channel (BBC News 24) 
	o BBC Parliament 
	 
	 BBC Radio 
	o Radio 1 
	o Radio 2 
	o Radio 3 
	o Radio 4 
	o 5 Live 
	o Sports Extra 
	o 6 Music 
	o BBC7 
	o Asian Network 
	o 1Xtra 
	o Local and regional radio (46 stations throughout the UK) 
	 
	 BBC Online services 
	o e.g. BBC.co.uk, BBC iplayer 
	 
	This includes all types of programmes on the BBC including:  
	o UK news 
	o Regional news 
	o Other regional programming 
	o Current affairs 
	o Documentaries and factual programmes about      
	                            arts/science/nature /history 
	o Children’s programmes 
	o UK drama and comedy 
	o Entertainment  
	o Lifestyle programmes (food, gardening, consumer)  
	o Sport 
	 
	  
	 
	Public Service Broadcasting programmes that ITV1, Channel 4 and FIVE provide 
	 
	 
	Parts of ITV1
	 UK news 
	 Regional news (e.g. Central News, North East Tonight,  
	 London Tonight) 
	 Current affairs 
	 Documentaries and factual programmes about  
	                             arts/science/nature /history 
	 Some children’s programmes 
	 Other regional programming (e.g.  Tales From the Country, The Way We Were, Dales Diary, Northern Eye, Disappearing London) 
	Parts of Channel 4
	 UK news 
	 Current affairs 
	 Documentaries and factual programmes about  
	                             arts/science/nature/ history 
	 UK drama and comedy 
	 Experimental programming 
	Parts of Five
	 UK news 
	 Current affairs 
	 Documentaries and factual programmes about  
	                             arts/science/nature/ history 
	 Children’s programmes on Milkshake 
	 APPENDIX E  -  TV PLATFORM DEFINITIONS  

	 
	TV platform is divided in the detailed tabulation and in general subgroup analysis within this report into three main groupings as follows: 
	 
	 Analogue terrestrial only channels 
	 Pay TV (satellite or cable) 
	 Free Multi-channel   
	 
	These definitions were derived from analysis of QA3 and questions QA4 and QA5 (see questionnaires in Appendices A and B). 
	 
	 
	Analogue terrestrial only households were those that stated that the main type of TV received by their household comprised “Only the main TV channels (BBC One, BBC Two, ITV1, Channel 4, Five)”. They also confirmed that they did not receive any of a wider range of channels at QA3i. 
	 
	  
	 Pay TV households were those that claimed to receive cable TV (through Virgin Media / NTL / Telewest) or satellite TV (through Sky/ other) and who also confirmed that they pay a subscription at  QA4 or QA5. 
	 
	 
	 While Free Multi-channel households were those that mentioned Freeview only or Freesat or those who mentioned satellite or cable, but later stated that they paid no subscription at QA4 or QA5. 
	 
	 
	 
	  
	 APPENDIX F: CONJOINT ANALYSIS 

	This appendix provides further details on the conjoint design and outputs.  It shows the specific levels for each attribute, the form of the statistical model estimated from the data, and the key outputs. 
	 
	Conjoint is used to identify the relative influence of different elements on the product or service.  The elements that are to be tested need to be identified.  The table below shows the elements that were tested in this conjoint exercise. 
	 
	Attribute
	Level 1
	Level 2
	Level 3
	Level 4
	UK News
	No UK News
	ITV1 UK News
	ITV1 UK News/Channel 4 UK News
	ITV1 UK News/Channel 4 UK News/Five UK News
	Current Affairs
	No Current Affairs
	ITV1 Current affairs
	ITV1 Current affairs/Channel 4 Current affairs
	ITV1 Current affairs/Channel 4 Current affairs/Five Current affairs
	Children’s Programmes
	No Children’s Programmes
	ITV1 Children’s programmes
	Five Children’s programmes
	Five Children’s programmes/ITV1 Children’s programmes
	Documentaries and factual programmes
	No Documentaries and factual programmes
	ITV1 Documentaries and factual programmes (arts, nature, history, science)
	ITV1 Documentaries and factual programmes (arts, nature, history, science)/Channel 4 Documentaries and factual (arts, nature, history, science)
	ITV1 Documentaries and factual programmes (arts, nature, history, science)/Channel 4 Documentaries and factual (arts, nature, history, science)/Five Documentaries and factual (arts, nature, history, science)
	Regional News 
	(ITV only)
	No Regional News
	ITV1 Regional news
	Other regional programmes 
	(ITV only)
	No Other regional programmes
	ITV1 Other regional programmes
	UK drama and comedy 
	(C4 only)
	No UK drama and comedy
	Channel 4 UK drama and comedy
	Experimental programming 
	(C4 only)
	No Experimental programming
	Channel 4 Experimental programming.
	Total Channel 4 and Five PSB monthly fee
	£1.20 
	£3.00
	£4.00
	£5.00
	 
	Various combinations of the elements tested are shown to respondents and they state which of the options shown they most prefer.  After obtaining the choices that respondents have made, it is possible to infer the relative appeal of each of the elements tested.  From this, it is possible to build a model that “plays back” the choices that a respondent would make. 
	 
	Statistical Model of Choice Behaviour 
	We used Hierarchical Bayesian logit estimation to construct a statistical model of choice, based on standard linear-in-the-parameter utility constructs: 
	   Pi  = Exp(Ui)/(Exp(U1-3) 
	   Where: Pi = probability of choosing option i 
	    Ui = utility of option i 
	    U1-3 = utility of each of the options, 1 to 3 
	 
	   Ui  = a0 + a1*X11 +a2*X12 + …….. + an*Xnl 
	   Where: a0 = constant 
	    a1..an = parameters 
	    X11..Xnl = attribute levels, one for each PSB element 
	 
	The model goodness-of-fit was 0.5, sufficient to have confidence in the results but at the low end of the range usually seen for these types of model.  This indicated a relatively high degree of random responses in the data, likely to reflect the fact that respondents were being asked to conduct a task that was not wholly familiar to them (i.e. paying directly for public service programming on ITV1, Channel 4 and Five). 
	 
	From this model we were able to construct a tool indicating the percentage take up of all ITV1, Channel 4 and Five PSB services at each price point tested in the conjoint.  These are summarised below: 
	 
	Take up of all ITV1, Channel 4 and Five public service programming at Each Conjoint price point
	Price Tested
	Mid point used
	Uptake of Current ITV1, Channel 4 and Five PSB services
	£3
	£3.50
	52%
	£4
	£4.50
	51%
	£5
	£5
	47%
	  
	 
	The model is able to show the relative influence of each of the genres tested.  This is summarised in the figure below, as a cross-check to the main ranking results in the main body of the report. 
	 
	Cross-check of Genre Ranking exercises for ITV1, Channel 4 and Five public service programming 
	   
	 
	 
	Comparison with the ranking derived from the conjoint analysis based on the Personal sample, with that derived from the genre ranking exercise from the same sample showed similarities, with UK news once again emerging as the first ranked genre in both cases. Here, however, the conjoint rankings showed higher rankings for current affairs and for children’s programmes on ITV1 and Five; while the genre ranking for the Personal sample showed higher ranked positions for documentaries and factual programmes, UK drama and comedy on Channel 4 and for regional news on ITV1. 
	 Appendix G: Acceptability of future funding methods for PSB on the BBC 
	Differences within Personal and Citizen sample 

	 
	The study incorporated questions to assess respondents’ attitudes towards possible future funding mechanisms for public service programming on ITV1, Channel 4 and Five. In order to provide a benchmark for this, respondents were also asked about attitudes towards funding mechanisms for the BBC. In the main report the results are presented based on the total sample (i.e. combined Personal and Citizen sample), as this question was identical in both samples.    
	 
	In the case of attitudes to funding for the BBC, differences were seen between Personal and Citizen samples for the Licence fee, which in fact lead to a slightly different ranking of the two most acceptable funding approaches between these samples. 
	 
	In both cases an industry charge is clearly seen as most acceptable (comparable at 5.9 Personal and 5.9 Citizen), but this was followed by the Licence Fee for the Citizen sample (5.1 Personal and 5.5 Citizen), compared with National Lottery funding in second place for the Personal sample (again comparable at 5.3 Personal and 5.4 Citizen). 
	 
	Figure 24: Attitudes towards Funding Methods for BBC 
	   
	 
	Given the slightly different emphasis given to these two funding methods in the two samples,  it is also, therefore, useful to examine variations in the acceptability of the Licence Fee at a subgroup level, within each sample, to examine where this difference is derived. 
	 
	In the case of the Citizen sample, the acceptability of the Licence fee was significantly stronger in England (5.7), among 18-24s (6.0), the AB and C1 SEG (6.6 and 5.9 respectively) and those for whom BBC1 was their most watched channel (5.7), and generally less so in Scotland (4.6) and Wales (4.9) and among the DE SEG (4.8).  
	 
	In the case of the Personal sample, by contrast, there was no strong regional variation or age related trend in acceptability of the Licence Fee, though there was again greater acceptability apparent among the AB SEG (5.4) and those for whom BBC1 was their most watched channel (5.5), and generally less acceptance among the DE SEG (4.6).   
	 
	Hence, stronger results from England and among the young towards the Licence Fee within the Citizen sample compared with Personal sample, appears to contribute to the stronger acceptability of the Licence Fee within the Citizen sample. In addition, however, there was a generally greater acceptance of the Licence Fee across almost all subgroups for the Licence fee as method of funding when introduced in the context of the Citizen questionnaire, where earlier questions had asked about the value of BBC programmes and services when thinking about UK society as a whole, rather than when thinking about themselves and their household, as in the Personal sample.  
	 


