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Background
Objectives
GfK NOP Media were commissioned to conduct a short survey regarding Public Service Content (PSC) online. The aim 
was to give insight into current use of PSC online, perceived importance of PSC online and views on PSC online from 
experience, including the ease of discovering this type of content online.

Methodology
The surveys were conducted as part of the GfK NOP telephone omnibus and fieldwork was conducted between the 20th 
and 22nd of June 2008.

One thousand interviews were conducted by fully trained and supervised market research interviewers.  The sample was 
weighted to ensure that it was representative in terms of known population data on age, sex, social class, number of 
adults in household, working status and region.

The definition of Public Service Content given to respondents and used throughout the survey was:
“Content and websites that does one or more of the following:
•Informs our understanding of the UK or the world
•Encourages our interests in and knowledge about subjects
•Brings us together and strengthens our UK culture
•Makes us aware of different opinions or different cultures
This can cover a wide range of areas like news, current affairs, arts, sports, religion, local information, hobbies and 
interests amongst other things.”
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Overview of findings (1)
Use of PSC online
When given a description of PSC online, 62% of people who ever use the internet said that they had used the internet for 
PSC (Within this, 8% said they had ‘maybe’ used PSC online. A later question identified that online sites/information they 
used could be considered as PSC).  

When prompted with a list of potential PSC activities, around three quarters of those claiming to using PSC online said they 
used the internet for information about their local area, news/current affairs, events (e.g. festivals, sports events) and 
factual/educational content and hobbies/interests. On-demand (33%) and streamed content (37%) were not used as often as 
other types of sites/information. 

In addition to responding to the prompted list of types of PSC, respondents were asked to state any other relevant activities 
they did online, with just under one quarter (23%) naming finding information about health/health services and 23% naming 
information about the government or local councils.

Perceptions of findability and quality
For the majority of users of PSC online, ‘findability’ of this content was not perceived to be as an issue; it was seen to be 
very easy or easy (81%). The most popular way of searching for PSC online was through search engines, with 89% of 
people claiming to use these and 77% saying this was their most often method of finding PSC online. 69% used websites 
they already knew and trust, whilst 63% use links or click through from other sites and 59% used recommendations from 
friends. 

Around 9 in 10 users of PSC online agreed that the internet was a good source of high-quality PSC, that the internet 
provided PSC that interests them and was a good source of new PSC. Eight in ten also thought there was enough PSC 
available online.
NB This research focused upon users of PSC online only and did not investigate reasons why people didn’t use PSC online. Previous research in the 
PSB Review Phase 1 identified reasons for lack of use of PSC online. See PSB review phase 1 annex 5: The audience’s view on the future of public 
service broadcasting: quantitative research among 2,260 adults 16+ in the UK, 2007 
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Overview of findings (2)
Importance of PSC online
The majority of users of PSC online tended to believe that it was important that the internet fulfilled a range of 
different roles relating to public service content (see chart for details). The only areas of public service content asked 
about that there was some uncertainty about were content for children and teenagers – potentially due to the nature 
of the platform in comparison to TV.

In addition, opinions of UK adults overall indicate that people generally were more likely to believe it was important 
than unimportant that the internet fulfils various roles relating to public service content e.g. 62% rated it as important 
that the internet helps people to learn and find out about subjects and 55% rated it as important that it provides 
interesting content about history, science and other topics.
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Use of internet for PSC

“Do you ever use the internet for anything that could be described as public service content?” (Respondents were given a description of PSC)
1% said ‘don’t know’
Base: Gfk NOP. June 08. All adults 16+ who use the internet (707)

Whether PSC activities are carried out online

No

Maybe*

Yes 62% of those who use the internet claimed to
have used the internet for PSC

* All those who said “maybe” identified their use of online sites/information that can be considered as PSC at a later question in the questionnaire

54%

36%

8%
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Use of internet for PSC
Which PSC related activities are carried out online (prompted), amongst 
those using PSC online

Q6: “Still thinking about this type of PSC, which of the following, if any, do you currently use websites for?” (Respondents were give a description of 
PSC and prompted with the list of types of PSC)
Base: Gfk NOP. June 08. All adults 16+ who use the internet for PSC (452)

76%

76%

74%

74%

74%

52%

49%

49%

47%

37%

33%

28%

Information about my local area

News/current affairs content

Events (eg., festivals, sports events)

Factual/ educational content

Hobbies/Interests

Arts and music content

Listen to live radio/music

Sports content

Download music/ podcasts

Streamed online video/TV

Video on-demand (eg., iplayer)

Children's content
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Use of Internet for PSC
Which other PSC related activities are carried out online (unprompted), 
amongst those using PSC online

Q7: “Do you use the internet for any other types of PSC, not mentioned above?” (unprompted)
Base: Gfk NOP. June 08. All adults 16+ who use the internet for PSC (452)

23%

23%

13%

11%

3%

3%

2%

1%

1%

1%

35%

Information about health/illness, health services

Information about government/local councils/local
authorities

Look up programme information/schedules for
radio/TV listings

General information about broadcasters

Shopping

Travel/holiday information

Work/Job related information

Weather

Financial/banking

Social networking

Nothing Else
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Ease of discovering PSC online, amongst those using PSC online

Q10: “In your experience, how easy is it to find new, interesting or high quality PSC online?”
Base: Gfk NOP. June 08. All adults 16+ who use the internet for PSC (452)

28%

53%

12%

5%
1% 2%

0%

10%

20%

30%

40%

50%

60%

Very easy Easy Neither easy nor
difficult

Quite difficult Very difficult Don't know

Discoverability of PSC
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Discoverability of PSC
How PSC is found online, amongst those using PSC online

Q8: “how do you tend to find new, interesting or high quality PSC on the web?” (prompted)
Base: Gfk NOP. June 08. All adults 16+ who use the internet for PSC (452)

89%

69%

63%

59%

48%

37%

26%

1%

Search Engines

Tend to use websites I already know

Links or click through from other websites

Recommendations from friends/others

Published information in magazines, books,
newspapers or leaflets

TV and radio broadcaster information

Advertising

Others
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Discoverability of PSC

Q9: “Which of the following methods to you use most often to find new, interesting or high quality PSC on the web?” (prompted)
Base: Gfk NOP. June 08. All adults 16+ who use the internet for PSC (452)

77%

8%

6%

3%

3%

1%

1%

Search Engines

Tend to use websites I already know

Recommendations from friends/others

Links or click through from other websites

Published information in magazines, books,
newspapers or leaflets

TV and radio broadcaster information

Advertising

How PSC is most often found online, amongst those using PSC online
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Perception of PSC

Q11: “Thinking again about this PSC, to what extent do you agree or disagree with the following statements?”
Base: Gfk NOP. June 08. All adults 16+ who use the internet for PSC (452)

47

48

57

57

59

29

33

32

33

30

13

10

8

7

7

7

5

Agree strongly Agree slightly Neither agree nor disagree Disagree Slightly Disagree Strongly Don't know

Agreement with statements on quality of PSC, amongst those using PSC 
online

PSC on the internet is as good quality as that 
on TV or radio

The internet is a good source of high-quality 
PSC

The internet is a good source of PSC that 
interests me

The internet is a good source of new PSC

There is enough PSC available on the internet
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Q12: “How important do you think it is that the internet does each of the following?”
Base: Gfk NOP. June 08. Adults 16+ who use the internet for PSC (452) NB: Variation in totals from 98-101% due to rounding

8 3

76

72

6 8

6 7

6 7

6 7

6 1

6 1

6 0

58

54

53

53

4 2

12

18

2 1

2 4

2 4

2 6

2 6

2 9

2 9

3 3

3 5

3 4

3 5

2 1

3 0

3

2

4

5

6

4

3

5

8

6

4

8

8

6

6

2

3

3

3

2

3

4

5

2

2

3

4

4

21

18

Helps me to learn and find out about subj ects  

Prov ides interesting content about history, science, and other topics

Has public serv ice content that is easy to find

Reflects different opinions and perspectiv es on issues

Helps me understand what is going on in the world today

Has public serv ice content that is reliable and that you can trust

Enough UK-generated content and sites, targeted at a UK audience

Reflects different kinds of cultures

Makes me more interested in particular subj ects

Prov ides trustworthy news

Has content that is clearly identifiable as PSC

Prov ides a wide range of good-quality information about local area for people in
your area, not news

Prov ides good-quality news about my area

Prov ides a wide range of high-quality UK-made content for teenagers

Prov ides a wide range of high-quality UK-made content for children

'10/9/8/7' '6/5/4' '3/2/1' DK

Importance of PSC
Rating of importance of PSC and elements of Purposes and Characteristics, 
amongst users of PSC online
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Q12: “How important do you think it is that the internet does each of the following?”
Base: Gfk NOP. June 08. All adults 16+ (1002) NB: Variation in totals from 98-101% due to rounding

6 2

55

52

50

4 9

4 8

4 6

4 6

4 6

4 3

4 3

4 2

4 2

3 9

16

16

2 1

2 4

2 3

2 4

2 5

2 6

2 0

2 0

3 1

2 7

2 9

2 7

2 9

2 6

10

12

10

17

11

12

12

12

11

11

12

16

16

19

45

12

13

15

10

15

14

16

22

24

15

16

15

12

15

13

Helps me t o  learn and  f ind  out  about  sub ject s  
Provides int erest ing  cont ent  about  hist o ry, science, and

o t her t op ics

Has pub lic service cont ent  t hat  is easy t o  f ind

Helps me underst and  what  is go ing  on in t he world  t oday
Has pub lic service cont ent  t hat  is reliab le and  t hat  you can

t rust

R ef lect s d if f erent  op inions and  perspect ives on issues
Enough U K- generat ed  co nt ent  and  sit es, t arget ed  at  a U K

aud ience
Provides a wide range o f  high- qualit y U K- made cont ent  f o r

child ren
Provides a wide range o f  high- qualit y U K- made cont ent  f o r

t eenagers

Has cont ent  t hat  is clear ly ident if iab le as PSC

R ef lect s d if f erent  kinds o f  cult ures
Provides a wide rang e o f  good- qualit y inf o rmat ion about

local area f o r  peop le in your area, no t  news

Provides t rust wort hy news

Provides good- qualit y news about  my area

M akes me more int erest ed  in part icular  sub ject s

'10/9/8/7' '6/5/4' '3/2/1' DK

Importance of PSC
Rating of importance of PSC and elements of Purposes and Characteristics, 
amongst all 


