Table 1
Sample Type

Unweighted base
Weighted base
Effective base
Adult

Child

Base: All respondents

Total
—m

1259
1259
978

1170
93%cgt

89
79%hikl
mnpq

Prepared by Yonder

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Gender ocial Grade Age Ethnicit Religion
Gther
Christi religio
Male Female AB c1 c2 DE 1317 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black ar Muslim n None
(d) e) (h i) k) 0 (m n) (] 1) (V) (X) (2 (A)
697 562 358 376 242 277 118 1141 159 234 209 21 162 125 4 328 166 1041 201 59 105 31 502 59 62 610
619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 44 87 19 513 a1 62" 613
526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 a7 46 494
573 597 305 350 246 3 1170 143 15 04 221 75 139 73 386 212 1009 145 34 86 18 472 39 0 571
93% 93% 89% 94%c 95%¢ 4%¢ - 100%Tg  100%Tg  100%Tg  100%Tg  100%Tg  100%Tg  100%Tg  100%g  100%Tg  100%Tg 3%t 92%t 7% 9B%st  93% 92% 95% 6% 93%
45 13 37 21 14 89 76 13 10 1 1 4 2 3 43
7% 7% 11%Tdef 6% 5% 6% 100%Thijk - - - - 7% 8%U 23%Trsu 2% 7% 8% 5% 4% 7%
Imn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 2
Sample Type
Base: All respondents

Prepared by Yonder

Impacting/ limiting condition

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your
Number of people in household household? Highest education
impacti
/ No Seconda Univers Still
Physica childre vy ity Higher in full
Mental ] n aged school  degree  univers time
conditi condit 17 or NET: Aged  Aged5  Aged Aged or or ity educati
Total Any on on under Yes under 5 10 11-15 16-17 equiv equiv degree on
—la b @ —m — 0 m @ @ @
Unweighted base 1259 357 167 207 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 302 115 137 106 58" 601 381 110 96
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Adult 170 330 148 00 802 272 638 242 9 867 302 15 137 06 58 601 381 110 15
93%gr  94% 91% 96% 93% 100%Tlg  95%Tg  83% 72% 100%T  100%T  100%T  100%T  100%T  100% 100%Tr  100%Tr  100%Tr  16%
Child 89 23 14 9 65 - 31 50 8 - - 81
7%efik 6% 9% 4% 7% - 5%e 17%Tel  28% - - - - 84%Topq
Imopg

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 3
Sample Type
Base: All respondents
Devices used to access
GO Region Urban/ Rural Internet usage internet Working status
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther rea West East More Smart or Mulipl ~ Working ~ Working  looking  looking
Scotlan n NET: North North the Midland Midland East of South South than 2 12 Phone laptop e full part- for person/ Furloug
Total d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other hed
T - . Y - S )N S (Y Y MY M\ Y : R M - N 1) ) MY S MY ) S N

Unweighted base 1259 104 57 33 1065 51 138 99 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 46 159 42 39

Weighted base 1259 105 60 37+ 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28 61 1145 482 248 53 63 38" 206 44 34

Effective base 978 82 47 27 823 39 109 78 90 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29

Adult 1170 95 57 3 984 47 127 98 96 80 106 160 169 102 60 179 707 446 28 59 1061 482 248 53 63 38 206 44 34

93%An  91% 94% 93% 93% 92% 92% 96% 89% 89% 94% 93% 96% 94% 92% 94% 91% 97%Tn 98% 97% 93% 100%T 100%T 100% 100% 100% 100%T 100% 100%
Child 89 9 3 2 73 4 10 4 12 10 7 12 7 6 77 1 73 16 1 2 85
7%0stx 9% 6% 7% 7% 8% 8% 4% 1% 1% 6% 7% 4% 6% 8%T 6% 9%To 3% 2% 3% 7%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Aster layed in the data refer to the effective base, although ed alon,

I the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 4
Sample Type
Base: All respondents

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Exposure to

hamful content
Household income- per year Regular users of VSPs (last 3 months) last 3 month:
£15600  £26000  £36,400 Any No
Up t - - - £52,000 Instagr Faceboo  Snapcha Fila  Bichut  OnlyFan  exposur  exposur
Total  £15599  £25999  £36399  £51,999 YouTube am TikTok 1 Tuitch Vimeo b e e
—m @ b @ —a h RS S| IS N N N (¢ N+ NN N ) M
Unweighted base 1259 240 3t 203 171 163 1175 794 516 1055 471 207 268 130 131 198 319 922
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 % 162 225 745
Adult 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937
93%degh  96%de  96%Tde  93%e 88% 84% 92%hikl  89%ikin  83% 94%ghik  82% 81% 88%ikin  79% 100%Tgh  100%Tghi  88% 94%Tr
ikl mn Imn ijkimn Jkimn
Child 89 9 13 21 20 24 88 73 66 67 66 33 18 13 - - 31 57
7%bopsu 4% 4% 7% 12%Tab  16%Tabc  8%Top  11%Tgjo  17%Tghjm  6%op  18%Tghj 19%Tghj 12%Tgjo  21%Tghim - - 12%Ts 6%
P op mop mop ] op

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.

Prepared by Yonder

Awareness of
ety measure

Notat
all/
Very/ Not
Quite very
aware aware
531 728
460 799
400 585
415 755
90% 94%Tt
4 44
10%Tu 6%
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Page 5
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 5
Sample Type
Base: All respondents

Absolutes/col percents

No. of VSPs used in Past 3 month: No. of Selected VSPs used in Past 3 month:
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
0 @ (D) I ) (@) () 0 I I Iy
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Adult 1170 168 337 257 161 247 173 340 262 158 237
93%el 97%de 99%Tde 97%Tde 89%e 82% 97%k! 99%Tkl 97%Tkl 89%| 82%
Child 89 5 5 7 19 53 5 5 7 19 52
7%bcij 3% 1% 3% 11%abc 18%Tabed 3% 1% 3% 119%hij 18%Thijk

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/l
Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Page 6
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 6
Q1. VSP usage frequency - Summary table

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All (adult) respondents
Summary table
UK Babe NET: Any
TV Girls Channels NET: Any Selected
YouTube Instagram TikTok Facebook Snapchat Tuitch Vimeo Fruitiab Triller Recast Vuepay Bitchute OnlyFans Xpanded.com Plaza Video Fanzworld PocketStars Admire.Me vsP VvsP
(a) (b) (c) (d) (e) () (q) (h) (i) () (k) ) (m) (n) (o) (p) (a) (1) (s) (1) )
Unweighted base 1259 1259 1259 1259 1259 1259 1259 1259 1259 1259 1259 1141 1141 1141 1141 1141 1141 1141 1141 1259 1259
Weighted base 1259 1259 1259 1259 1259 1259 1259 1259 1259 1259 1259 1170 1170 1170 1170 1170 1170 1170 1170 1259 1259
Effective base 978 978 978 978 978 978 978 978 978 978 978 891 891 891 891 891 891 891 891 978 978
Several times a day 367 201 126 515 137 25 8 4 8 7 5 4 6 4 3 7 4 3 3 757 755
29%beeighij  23%cefahilk 10%fghijkim 41%abeeighi  11%fghijkimn 2%ghikimno 1% . 1% 1% : . . . : 1% . : . 60%abcdeigh 60%abedefghijimnopars
Imnopars nopars jimnopars opars pars ijkimnopars
Atleast once a day 250 181 8 273 93 30 18 1 12 9 9 10 15 il 7 8 5 9 7 282 283
20%bcefghij  14%cefghijl 7%ighikim 22%bcefghijk 7%fghijkimn 2%hijkimnop  1%joas 1% 1% 1% 1% 1% 1%q 1% 1% 1% : 1% 1% 22%boefghij 22%boefghijkimnopars
Imnopars mnopars nopars Imnopars, opars ars Kimnopars
At least once a week 308 125 83 152 80 47 39 23 16 14 16 14 23 15 1 14 ] 8 10 137 138
24%bodefghi  10%cefghijl 7%ighikim 12%cefghill 6%fghijkimn 4%hijkimnop  3%hijkinopq 2%ars 1% 1% 1% 1% 2%oars 1% 1% 1% 1% 1% 1% 11%cefghijk 11%cefghijkimnopars
jdmnoparst mnopars nopars mnopars opars ars s Imnopars
u
Atleast once a month 159 59 46 57 32 39 a4 12 9 10 1 10 15 8 5 9 8 9 6 49 49
i 3%hijkinopq 3%hijkimnop  3%hijkimnop 1% % 1% 1% 1% 1%0s 1% . 1% 1% 1% . 4%hijimnop 4%hijimnopars
Kimnoparstu pars ars pars s ars ars as
At least once in the 73 35 48 35 22 36 a2 13 10 12 13 13 17 4 7 11 9 12 7 3 3
last 3 months 6%bodefghij  3%hijkinopg 4%ehijimno 3%hikinopq 2%inoas 3%hijkimnop  3%ehijkimno 1%n 1% % 1%n 1%n 1%ns . 1% 1% 1% 1% 1% 3%hijkinopq 3%hijinopars,
Kimnoparstu s pars rs ars pars s
At least once in the 27 2 33 20 22 30 60 4 11 12 15 7 21 5 4 6 5 3 8 - -
last 12 months 29%hijinopar %hijkl . 19%tu 1%ty 19%hnogrty 19%tu 2%hinoparst * . 19%tu - - 19%tu - -
st w sty u sty Kimnoparstu u
Used to use, but 9 28 29 35 78 a4 76 14 16 8 15 7 10 16 9 13 6 13 9 - -
haven'in the last 12 19%tu i 6%abedfhilk 3%ahijimno  6%abodihiik 1%ty 1%qtu 1%tu 1%ty 1%ty 1%tu 1%atu 1%tu 1%tu 1%tu 1%tu 1%tu - -
s w parstu Imnoparstu parstu Imnoparstu
NET: At least daily 617 472 212 789 230 55 26 15 20 15 14 14 20 15 10 15 9 12 10 1039 1038
49%boelghij  38%cefghilk 17%fghijkim i 2%hijkiogrs 1% 2%q 1% 1% 1% 2%00s 1% 1% 1% 1% 1% 1% 83%abcdefgh 82%abcdefghijkimnopars
Kimnopars Imnopars nopars jimnopars opars pars ijkimnopars
NET: At least weekly 926 598 295 941 3t 102 65 38 36 29 43 30 21 30 20 20 20 1176 1176
74%beeighij  47%cefghijk 23%ighijim 75%bcefghi] 3%oars 3%oars 2% 2% 2% 4%jopars 3%ar 2% 3%s 2% 2% 2% 93%abcdefgh 93%abedefghijkimnopars
Imnopars. Imnopars nopars Kimnopars opars pars rs ijkimnopars
NET: At least monthly 1085 657 342 997 342 141 109 50 46 40 40 38 59 38 27 38 27 29 2 1225 1225
86%bodefghi  52%cefghilk 27%(ghijim 79%beefghil 27%fghijkim 11%ghijkimno  9%hijimnop  4%oars 4%oars 3%s 3%s 3%s 5%jkinopars 3%s 2% 3%0s 2% 2% 2% 97%abodeigh 97%abedefghijkimnopars
Jdmnopars Imnopars nopars Kimnopars nopars pars ars ijkimnopars
1158 390 1032 365 176 151 63 55 51 53 51 76 41 34 50 36 41 32 1259 1259
months 92%bedefghi 55%cevgh|]k 31%ighijdm 82%bceighi] 29%fghijkim 14%hikimno  12%hijkimnop  5%noars 4%0qs 4%0s 4%00s 4%00s 6%ikinopar 4% 3% 4%0qs 3% 4% 3%
Jdmnopars Imnopa nopars Kimnopars nopars pars ars s hijkimnopar
s

Data suppressed where weighted base is lower than 10. ** very smaII base (under 30) |ne||g|b|e for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although display the gl base.

Proportions/Means: All Columns Tested (5% risk level)

Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Table 6

Q1. VSP usage frequency - Summary table
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Overlap formulae used.

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) lnellglble for sig testing, *
Asterisks displayed in the data refer to the effective base,

play
Proportions/Means: All Columns Tested (5% risk level)

the base.

small base (under 50).

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All (adult) respondents
Summary table
UK Babe NET: Any
TV Girls Channels NET: Any Selected
YouTube Instagram TikTok Facebook Snapchat Tuitch Vimeo Fuitiab Triller Recast Vuepay Bitchute OnlyFans  Xpanded.com Plaza Video Fanzworld PocketStars Admire Me vsP VSP
(a) (b) (c) (d) (e) () () (h) () () (k) 1) (m) (n) (o) (p) (@) (1) (s) (1) ()
Weighted base 1259 1259 1259 1259 1259 1259 1259 1259 1259 1259 1259 1170 1170 1170 1170 1170 1170 1170 1170 1259 1259
NET: At least yearly 1185 716 423 1052 387 206 211 68 66 64 68 57 96 46 38 56 40 44 40 1259 1259
94%bodefghi  57%cefghik  34%efghilki 84%beelghij  31%ighijdm  16%hikimno  17%hikimnop  5%noars 5%nogrs 5%oars 5%nogrs 5%0as 8%hikinopq 4% 3% 5%0qs 3% 4% 3%
jdmnopars Imnopars mnopars Kimnopars ars s hijkimnopar
s
NET: Ever 1194 745 452 1087 485 250 287 82 82 72 82 65 106 62 a7 69 46 57 50 1259 1259
95%bodefghi  59%cefghik  36%ighijkim  86%bcefghij  37%fghikim  20%hijimno  23%fhikimno  7%oars 7%0ars 6%0as 7%0qrs 6%0q 9%hijkinopq  5%0q 4% 6%0qs 4% 5% 4% bedef
jdmnopars Imnopars nopars Kimnopars nopars pars pars s hijkimnopar
s
Never 65 514 807 172 794 1009 972 177 177 1187 177 1106 1064 1124 1102 1124 1113 1121
5%tu 41%adtu 64%abdtu 14%atu 63%abdtu 80%abdegtu  77%abcdetu 91%abedefgt
w w w u u ikimnpty w ikimnpty ikmtu jkmptu

YONDER
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 7

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Absolutes/col percents

Gender Age Ethnicity.
Christi
Total Male Female AB c1 c2 DE 13417 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black an None
i —la b —d @ @ @ @ 0 m o) @ @ 0 & M W ) A}
Unweighted base 1259 697 562 358 376 242 277 118 1141 159 234 209 211 162 125 41 328 166 1041 201 59 105 31 502 610
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 44 87 19 513 a1 62* 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
YouTube 1158 597 561 319 343 241 249 88 1070 134 203 198 209 15 115 61 327 176 987 156 44 86 19 461 41 6 567
92%bmnp  97%Tb 88% 93% 92% 93% 89% 99%Thim  91%mnpq 93%npq  94%mnop 97%Thmn 95%mnop 86% 83% 84% 85% 83% 91% 99%Tr 100%r 98%Tr 100% 90% 100%x 96% 92%
ar nopq q op q
Instagram 692 315 376 204 227 128 130 73 619 128 153 132 % 63 38 8 108 45 560 123 36 68 18 250 34 4 347
55%afhl 51% 59%Ta 60%ef 61%Tef 49% 46% 82%Thjk  53%Imno  89%Thjk  71%Thim 65%Thim 44%nopq 36%0pq  27%0q 10% 28%0q 21% 2% 78%Tr 81%Tr 78%Tr 95% 49% B4%TxA  66%Xx 57%x
mnoparx Imnoy Imnopq  nopq nopq
TikTok 390 195 195 123 106 79 79 6 323 78 78 69 56 2 16 3 43 18 318 68 18 38 12 152 22 25 182
31%hmno  31% 30% 36%T  28% 30% 28% 75%Thij  28%mnop 54%Thjk  36%himn  34%hmno 25%mnop 14% 1% 4% 1% 9% 29% 43%Tr 4% 43%Tr 62% 30% 54%TxA 41% 30%
par Kimnopq g Imnopq  opq pq q
Facebook 1032 481 552 281 299 213 234 3 966 127 184 168 185 13 114 51 302 166 894 129 34 72 17 422 37 48 507
82%a 78% 86%Ta 82% 81% 82% 84% 75% 83%p 88%Tgmo  85%go 82% 84% 78% 82%q 71% 78% 78% 82% 82% 76% 83% 89% 82% 90% 7% 83%
pq
Snapchat 365 179 186 105 111 74 69 66 299 96 82 59 42 15 4 3 21 7 278 83 28 42 12 138 26 23 170
29%himn  29% 29% 31% 30% 28% 25% 74%Thik  26%Imno  67%Thjk  38%Thim 29%Imno  19%mnopq 8% 3% 4% 6% 3% 26% 53%Tr 64%Tr 48%Tr 65% 27% 64%TxzA  36% 28%
opar Imnopa pq Imnopq  nopq pa
Twitch 176 126 51 59 52 34 30 3 143 32 54 40 16 2 1 - 3 134 41 13 20 7 53 13 7 99
14%bhim  20%Tb 8% 7% 14% 13% 1% 37%Thij  12%mno  22%Thim  25%Thim  19%Thimn  7%mnpq 1% 1% - 1% . 12% 26%Tr  30%Tr  28%Tr  38% 10% 32%TA 1% 16%x
noparx Kimnopg  pq nopq nopq
Vimeo 151 104 48 64 42 2 2 18 133 27 a7 29 26 12 2 - 14 2 108 42 11 22 8 58 14 11 64
12%bfmn  17%Tb 7% 19%Tdef 1% 9% 8% 20%Thmn  11%nopq 19%Thmn 17%Thmn 14%mnop 12%nopq  7%pq 2% - 4%q. 1% 10% 26%Tr 26%Tr 25%Tr 42% 1% 34%TxA  18% 10%
opar opq opq opq q
Fruitiab 63 39 25 25 21 10 8 13 50 12 17 15 3 3 - - 3 - 39 23 6 12 5 31 10 3 14
5%hinpq 6% 4% 7%f 6% 4% 3% 15%Thimn  4%Inpq 8%himnp  8%himnp  8%himnp 1% 2% - - 1% - 4% 15%Tr 14%Tr 14%Tr 25% 6%A 25%TxzA 4% 2%
A opq q q q
Triller 55 38 17 25 14 8 7 13 42 10 14 12 6 - 1 - 1 1 21 5 10 5 29 8 3 14
4%bhmnp  6%Tb 3% 7%Tdf 4% 3% 3% 15%Thikl 4%mpq 7%mnpq  6%hmnpq 6%mnpq  3%p . . - . . 3% 13%Tr 11%Tr 12%Tr 28% 6%A 20%TxzA 5% 2%
qrA mnopg
Recast 51 36 15 22 12 7 " 13 39 8 13 10 4 - 4 - 4 4 29 22 6 13 3 28 10 5 8
4%bhmpr  6%Tb 2% 6%T 3% 3% 4% 15%Thijk 3%mp 6%Imp 6%himp 5%mp 2% - 3% - 1% 2% 3% 14%Tr 14%Tr 14%Tr 16% 5%A 23%TxzA  7%A 1%
A Imnopq
Vuepay 53 33 20 22 16 8 7 12 4@ 9 14 12 5 1 1 - 2 1 16 4 8 4 29 6 3 13
4%hmnpq 5% 3% 6%TH 4% 3% 2% 14%Thjkl  4%mpq  6%mnpq 6%hmnpg 6%mnpq 2% 1% N - N N 3% 10%Tr 10%r 9%Tr 19% 6%A 14%TxA 5% 2%
A mnopq
Base: All Adult 1170 573 597 305 350 246 263 - 1170 143 215 204 221 175 139 73" 386 212 1009 145 34" 86 18" 472 39" 60 571
respondents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although layed alongside the wi
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tiuiviw - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .




Table 7

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? Thi:

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

includes watching

Gender Social Grade Age Ethnicit Religion
Gther
Christ religio
Total  Male  Female  AB ct c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asan  Black an Muslim n None
M —a @ (e —h —n K 0 (m; n —o (. @ @0 v X —a A
Base: All Adult 1170 573 597 305 350 246 263 <170 143 215 204 221 175 139 73 386 212 1009 145 34t 86 8 472 39" 60" 571
respondents
Bitchute 51 35 16 15 19 10 7 51 5 19 16 6 3 1 - 5 1 30 19 4 10 6 18 9 2 17
4%bnpar 6%Tb 3% 5% 5% 4% 3% 4%npa 4% 9%Thimn  8%Thimn 3% 2% 1% 1% 1% 3% 13%Te % H%Tr 3% 4% 20%TaA 4% 3%
A 2 il
OnlyFans 76 67 9 23 23 12 17 76 13 25 19 14 2 2 - 4 2 54 21 5 13 3 6 8 5 37
6%bmnp 12%Tb 2% 8% 7% 5% 6% 6%mnpq  9%mnop 12%Thmno 9%mnopq 6%mnpq 1% 1% - 1% 1% 5% 18%Tr 15%Tr  15%Tr 7% 5% 20%TA 8% 6%
ar q pq
Xpanded.com 41 2 16 10 15 7 9 4 8 16 10 5 N 1 1 3 2 2 16 3 10 3 18 6 4 12
4%mprA 5% 3% 3% 4% 3% 3% 4%mp  6%mnpq  7%Thimn  5%mp 2% . 1% 2% 1% 1% 3% H%Tr 8% 12%Tr 15% 4% 14%TA 6% 2%
pq
TV Girls Plaza 34 24 10 13 10 6 4 34 9 11 10 3 18 15 2 10 3 14 8 3 9
3%bmpar 4%Tb 2% 4% 3% 3% 2% 3%mpq  6%Thimn 5%mnpq  5%mnpq  2%p 2% 1%l 6% 12%T 18% 3% 19%TeA 4% 2%
A pq
UK Babe Channels Video 50 34 16 18 17 9 6 50 8 15 16 6 2 2 1 5 3 30 19 3 13 3 21 7 5 14
4%bmpar 6%Tb 3% 6% 5% 4% 2% 4%mpq  6%mpq  7%Thmnp 8%Thimn 3% 1% 1% 2% 1% 1% 3% 8%t 8% 16%Tr 15% 5% 19%TA 8% 3%
A q pa
Fanzworid 36 25 10 1" 11 7 7 36 9 11 12 3 1 - - 1 - 23 2 2 7 3 17 5 3 9
3%bmpar 4%To 2% 4% 3% 3% 2% 3%mpq  6%Imnpq  5%mnpq  6%Thimn 2% . - - . - 2% 8%Tr 5% 8%Tr 15% 4% 12%TA 5% 2%
A pq
PocketStars 41 30 11 14 10 10 6 41 9 14 11 5 - 3 - 3 3 25 1 4 9 3 20 7 2 12
4%bmprA 5%Tb 2% 5% 3% 4% 2% 4%mp  7%mpa  6%Thmpa 5%mp 2% 2% - 1% 1% 2% T 1% 1%Tr 15% 4% 19%TeA 4% 2%
Admire.Me 32 25 7 1" 9 7 5 32 6 2 11 3 1 - - 1 - 17 15 3 9 3 16 8 2 7
3%bmpar 4%Tb 1% 4% 2% 3% 2% 3%mpq  4%mnpq  5%Thimn  5%Thimn 1% . . - 2% %Te 8% 1%Tr 17% %A 20%TeA 3% 1%
A pq q
Base: Al respondents 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 a4 87 190 513 a1 62" 613
NET: Other Non Core 88 55 33 37 24 14 13 18 7 15 22 19 9 1 5 - 6 5 56 31 9 16 6 48 12 6 22
VSPs 7%bhmpg 9%Tb 5% 1o%Tel 6% 6% 5% 20%Thikl  6%mpq  11%himn 10%himno  9%mopq 4% 1% 4% - 2% 2% 5% 20%Tr  20%Tr  18%Tr  31% 9%A  28%TxeA 10%A 4%
A mnopq opq Pq
NET: Other Non Gore 88 59 29 28 2 19 14 88 15 28 2 10 3 5 1 9 6 59 29 5 20 4 38 12 6 29
Adult VSPs 7%bgmpg 9%Tb 5% 8% 7% 7% 5% 8%Tgmp 11%gimn 13%Tghl  13%Tghim 4% 2% 4% 2% 2% 3% 5% 18%T 1% 20%Tr  19% 7% 20%TxeA  10% 5%
A q pa mnopq Pq
None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks

layed in the data refer to the effective base, although
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h

layed alongside the weighted base.

/k/l/m/n/o/p/q - T/r/s/t/uiviw - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 8
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

Base: All respondents
Summary table - NET: Used in the last 3 months

Ofcom VSP Tracker - Wave 1

Page 10

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Impagting! limiting condition

Do any children aged 17
househol

or under five in your

Absolutes/col percents

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) inelig

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Number of people in household Id? Highest education
No Seconda  Univers still
Physica childre Ty in full
Mental | g n aged school  degree  univers time
conditi  conditi  condit 17 or NET: Aged  Aged5  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 1145 1647 equiv equv  degree on
m a b ) @) e) 0 g h i K (m n 0 0
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 113 84 a4 447 306 87 106
YouTube 1158 319 154 184 801 254 608 271 25 791 277 104 124 98 52 531 362 108 95
2% 91% 95%ac  88% 92% 94% 91% 93% 95% 91% 92% 91% 90% 92% 89% 88% 95%To  98%To  99%To
Instagram 692 178 94 88 487 111 350 212 19 408 210 75 95 73 39 95 226 66 78
S5%celo 50%C  58%ac  42% s6%c  41% 52%e  73%Tel  71% 47% 69%Ti  65%TI  69%TI  69%Ti  67% 49% 50%0  60% 82%Topq
TikTok 390 % 60 45 280 43 177 151 18 192 130 43 63 48 27 157 114 33 69
Bi%cel 27%c  37%ac  22% 2% 16% 26%e  52%Tel  69% 22% 43%TI 38% 46%T 45%TI 47%TI 26% 30% 30% 72%Topq
o
Facebook 1032 202 134 168 712 203 567 245 17 695 269 108 121 % 48 94 310 95 74
B2%el  83% 83% 80% 82% 75% 85%Te  84%e  64% 80% 89%TI  94%Tin  88%i 85% 82% 82% 81% 86% 7%
Snapchat 365 92 57 44 254 36 167 145 17 17 127 46 57 48 23 145 105 29 67
29%cef  26%c  35%ac  21% 2% 13% 25%  50%Tef  64% 20% 42%Ti 40%TI 42%Ti 45%Ti 40% 24% 28% 27% 70%Topq
o
Twitch 176 a2 24 22 129 27 74 70 5 90 54 30 22 8 59 66 15 29
14%fio  12% 15% % 15% 10% 1% 24%Tef  18% 10% 18%i 22%Ti 20% 14% 10% 7% 14% 30%Topq
Vimeo 151 29 18 14 114 26 69 51 5 78 55 24 22 18 9 45 59 25 19
12%acio 8% 1% 6% 13%ac  10% 10% 17%Tel  20% 9% 18%T 21%T 16% 7% 15% 8% 15%To  23%To  20%To
Fruitiab 63 12 5 10 a7 6 24 31 3 17 33 12 17 10 7 19 24 6 13
5%efio 4% 3% 5% 5% 2% 4% 1%Tel 1% 2% T%T 10%Ti 13%Ti 10%Ti 12%Ti 3% 6%0 6% 13%Top
Triller 55 13 7 9 38 6 18 29 3 6 2 14 15 7 4 14 8 9 13
a%fo 4% 5% 4% 4% 2% 3% 10%Tef  10% 2% 8%Ti  12%Ti 11%Ti 6%i 7% 2% 5% 8%0 14%Top
Recast 51 11 6 7 36 4 19 25 3 14 2 i 13 7 4 13 17 6 12
4%efio 3% 4% 3% 4% 2% 3% 9%Tel 1% 2% 8%Ti  10%Ti  10%Ti 6%i 8%i 2% 5% 5% 13%Top
Vuepay 53 11 5 8 39 3 20 27 3 13 28 12 17 10 4 18 17 7 12
a%efi 3% 3% 4% 4% 1% 3% 9%Tel 1% 1% 9%Ti  10%Ti  12%Ti 9%Ti 8%i 3% 4% 6% 12%Top
Base: All Adult 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58 601 381 110 157
respondents
Bitchute 51 9 3 5 38 12 20 18 1 24 2 13 15 8 4 19 24 7 .
4% 3% 2% 2% 5% 4% 3% 7%TH 6% 3% 9%T 11%T 11%T 7% 7% 3% 6%0 7% 2%

YONDER




Table 8

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.

Base: All respondents

Summary table - NET: Used in the last 3 months

Base: All Adult
respondents

OnlyFans

Xpanded.com

TV Girls Plaza

UK Babe Channels Video
Fanzworld

PocketStars

Admire.Me

Base: All respondents
NET: Other Non Core
VSPs

NET: Other Non Core
Adult VSPs

None of these

g condition

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? Thi:
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under five in your
houseold?

includes watching

Number of people in household Highest education
o
impacti
ng/ No Seconda  Univers still
Physica  limitin childre ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  conditi  condit 1701 NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 10 1145 1617 equiv equv  degree on
m a) b} c d e 0 @ h ) K ) (m n 0 (0
1170 330 148 200 802 272 638 242 19+ 867 302 115 137 106 58* 601 381 110 15t
76 21 10 12 51 15 35 22 3 4 32 15 14 11 7 30 30 2 3
6% 6% 7% 6% 6% 6% 5% 9% 17% 5% 10%T 13%T 10% 1% 13%i 5% 8% 1% 20%
41 10 4 7 28 8 16 16 1 18 23 1 12 5 4 16 18 7 .
4% 3% 2% 4% 4% 3% 3% 7%TH 8% 2% 8%Ti 9%Ti 9%Ti 5% 7% 3% 5% 6% 2%
34 6 3 4 25 2 15 16 1 23 12 11 7 4 12 14 7 .
%ei 2% 2% 2% 3% 1% 2% T%Tel 6% 1% 8%TI 11%Ti 8%Ti 7%Ti 7% 2% 4% 6%To 2%
50 12 3 8 34 7 26 15 1 21 28 14 13 7 4 15 26 8 .
%0 4% 2% 4% 4% 2% 4% 6% 8% 2% 9%TI  12%Ti  10%Ti 7%i 7% 2% 7%To  8%0 2%
36 6 2 4 27 3 15 17 2 9 26 1 13 8 5 14 15 6 .
%el 2% 2% 2% 3% 1% 2% 7%Tel 9% % 9%TI  10%Ti  10%Ti 8%Ti 8% 2% 4% 5% 3%
41 7 2 6 31 3 18 20 1 14 27 14 14 9 4 17 16 8 .
4%l 2% 2% 3% 4% 1% 3% 8%Tel 4% 2% 9%TI  12%Ti  10%Ti 9%Ti 7% 3% 4% %0 2%
32 5 2 3 23 3 13 15 1 23 1 12 7 4 1 13 7 .
3% 1% 1% 2% 3% 1% 2% 6%Tel 8% 1% 8%TI 10%Ti 9%Ti 7%Ti 7% 2% 4% 7%To 3%
1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58* 601 381 110 9%
88 18 9 10 64 9 34 41 4 31 39 19 23 11 5 27 29 12 18
7%efio 5% 6% 5% 7% 3% 5% 14%Tel  14% 4% 18%T A% A7%T 10% 8% 4% 8% %0 19%Top
88 17 7 il 6 13 40 33 2 43 45 22 23 14 6 31 a1 15 .
7%or 5% 4% 5% 8% 5% 6% 1%Tel 9% 5% 5% 19%Ti 17%Ti 13%T 10% 5% t%Tor  14%Tor 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) inel

Prepared by Yonder

ble for
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 9

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Absolutes/col percents

Devices used to access
GO Region Urban/ Rural Internet usage internet Working status
Unemplo
Unemplo yed -
Yorkshi Tablet yed - not
Norther re and West East More Smart or Multipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midland ~ East of South South than 2 12 Phone laptop e full part- for for person/  Furloug
Total d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other ed
m @ o ® @ 4 (o) RS (VS ;) EE | — W m (A) B) 0 —fo @ —0 s m W w0 —a
Unweighted base 1259 104 57 33 1065 51 138 99 19 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 46 159 42 39
Weighted base 1259 105 60 37 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28™ 61 1145 482 248 53* 63" 38" 206 44 34
Effective base 978 82 47 27 823 39 109 78 % 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
YouTube 1158 92 51 31 984 48 127 97 98 85 106 166 162 95 862 17 735 408 24 48 1061 454 224 50 54 36 178 39 33
92%o0qx  88% 84% 86% 93%Tb 92% 93% 95%b 91% 94% 94% 97%Tabd  92% 88% 92% 90% 94%To 88% 83% 79% 93%Tq 94%Tvx 90% 95% 86% 95% 86% 88% 98%
m
Instagram 692 54 29 15 504 32 78 64 57 52 58 109 9% 50 520 109 500 183 16 11 654 204 149 26 23 33 43 25 24
55%o0qvx  51% 48% 40% 56%m 61% 57% 62%m 53% 57% 52% 64%Tm 54% 46% 5% 58% 64%To 40% 57% 18% 57%Tq 61%Tvx 60%vx 48%x 37%x 87%Tstu  21% 57%x 69%
vy
TikTok 390 9 16 6 328 18 44 33 30 35 31 58 53 27 303 50 293 95 18 5 358 156 82 8 17 20 14 14 12
31%oqux  38% 26% 16% 31% 34% 32% 33% 28% 39% 28% 34% 30% 25% 32% 27% 38%To 20% 63% 9% 31%q 32%ux 33%ux 15% 26%x 53%Tstuv 7% 31%x 36%
X
Facebook 1032 2 55 33 863 44 105 82 92 78 87 139 142 94 767 160 655 368 21 46 955 402 212 41 49 33 160 41 27
82% 78% 90%f 91% 82% 86% 77% 81% 86% 86% 77% 81% 80% 87% 82% 85% 84%T  80% 75% 76% 83%T  83% 85% 77% 78% 86% 78% 92% 80%
Snapchat 365 7 18 1 309 14 46 32 33 29 24 53 52 27 277 55 266 9 11 5 338 155 72 9 9 25 3 12 13
29%oqvx  26% 29% 31% 29% 26% 33% 32% 31% 32% 21% 31% 29% 25% 30% 29% 34%To 20% 39% 8% 30%q 32%uvx 29%vx 17%x 14%x 65%Tstuv 1% 27%x 39%
xy
Twitch 176 20 10 7 140 4 21 11 17 15 I 28 21 10 141 23 157 19 5 1 168 89 23 8 7 10 3 4
14%oqtx  19% 17% 18% 13% 7% 15% 1% 16% 17% 10% 16% 12% 9% 15% 12% 20%To 4% 17% 2% 15%Tq 18%Ttx 9%x. 14%x 12%x 26%Ttxy 6%x 1%
Vimeo 151 1 6 3 130 8 20 8 10 14 5 34 8 122 18 120 32 3 2 144 76 32 6 3 7 2 2 5
12%jox 1% 1% 8% 12%j 15% 14%j 8% 9% 16%j] 5% 20%Tdgh  14%j 7% 13% 10% 15%To 7% 10% 3% 13% 16%Tx 13%x 11%x 5%x 18%x 1% 4% 16%
im
Fruitiab 3 4 3 3 53 4 4 2 6 1 - 16 6 4 51 6 50 13 3 - 57 38 8 - - 2 - 2
5%ijx 4% 5% 9% 5%j 8% 3% 2% 6%j 12%Tdfgj * 9%Tdfgj 3% 3% 5% 3% 6%To 3% 10% . 5% 8%Ttvx 3%x - - 6%x 1% 6%
| |
Triller 55 3 2 1 49 1 4 3 6 7 2 17 7 2 47 3 47 8 2 . 51 23 1 1 - 3 1 . 3
4%ox 3% 4% 2% 5% 2% 3% 3% 5% 8% 2% 10%Tdl - 4% 2% 5% 2% 6%To 2% 7% . 4% 5%x 4%x 2% - 7%k . 1% 9%
m
Recast 51 5 1 2 44 1 3 2 6 8 1 18 4 2 41 4 40 12 2 . 47 22 10 . - 2 2 1 2
4%x 4% 2% 5% 4% 2% 2% 2% 6% 9%fjl 1% 10%Tdfgj 2% 2% 4% 2% 5%T 3% 6% - 4% 5%x 4% 1% - 4% 1% 2% 7%
Im
Vuepay 53 5 1 2 45 2 2 3 5 8 1 16 6 2 43 4 43 10 3 1 46 27 7 1 1 2 - - 2
4%x 5% 2% 5% 4% 3% 2% 3% 5% 9%Tdim 1% 9%Tdil 3% 2% 5% 2% 5%To 2% 9% 2% 4% 6%x 3% 1% 2% 4%x . 1% 7%
m

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 9

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

includes watching

Devices used to access
internet

Absolutes/col percents

GO Region Urban/ Rural Internet usage Working status
Unemplo
Unemplo  yed
Yorkshi Tabl yed - not
Norther eand  West  East More Smart or Mulipl ~ Working  Working  looking  looking House
Scotlan n NET:  Noth  North the  Mdiand Mdland  Eastof South  South than 2 12 Phone laptop ° full art- for for erson/  Furloug
Total d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other hed
m R S N, W 0 _(m A B 0 ) W W X @
Base: All Adult 170 9 57 34 os4 a7 127 98 9% 80 106 160 169 102 860 179 707 446 28" 590 1061 482 248 53¢ 63" 38 206 44t 34
respondents
Bitchute 51 1 2 2 46 1 5 5 4 8 2 11 5 4 40 7 42 8 2 2 42 28 12 2 2 2 - 2 3
4%0x 1% 3% 5% 5% 2% 4% 5% 4% 11%Tadj 2% 7% 3% 4% 5% 4% 6%To 2% 9% 4% 4% 6%x 5%x 4%x 3%x. 5%x 4%x 7%
OnlyFans 76 8 1 3 64 5 9 5 9 5 4 16 7 3 57 8 65 10 2 1 69 49 14 2 2 5 . . 3
6%0x 8% 3% 9% 6% 10% 7% 5% 10% 6% 4% 10% 4% 3% 7% 4% 9%To 2% 9% 2% 6% 10%Tx 6%x 3% 4%x 12%xy . 1% 10%
Xpanded.com a1 3 . 1 a7 3 3 3 3 4 1 2 4 3 32 4 32 9 2 2 36 26 9 1 - 2 - . 3
a%x 3% 1% 3% 4% 7% 2% 3% 3% 5% 1% 8%Td) 2% 3% 4% 2% 5%T 2% 6% 3% 3% 5%Tx a%x 1% 5%x 1% 8%
TV Girls Plaza 34 2 . . 31 1 4 2 6 2 1 11 3 2 27 1 26 7 2 . 28 24 5 1 - 2 - . 1
s 2% . 1% 3% 2% 3% 2% 6% 3% 1% 7T 2% 2% 3% 1% a%T 2% 8% . 3% suTx 2% 2% - 4%x - 1% 3%
UK Babe Channels Video 50 4 1 2 43 1 5 5 7 3 1 14 5 2 42 3 35 14 2 2 44 34 8 2 - 2 2 . 2
A% 4% 2% 6% 4% 3% 4% 5% 7% 4% 1% 9%Tdjm 3% 2% 5% 2% 59T 3% 7% 4% 4% T 8% 3% - 5% 1% 1% 5%
Fanzworld 36 5 . 1 30 1 3 2 4 4 . 2 3 1 29 2 29 7 4 . 29 24 7 . - 1 - . 3
3 5% 1% 3% 3% 2% 2% 2% 4% 5% . TTdl 2% 1% 3% 1% T 1% 14% . 3% SuTx 8% 1% - 3%x - 1% 8%
PocketStars 41 3 . . 38 1 2 4 5 3 2 12 3 4 30 6 31 10 2 N 36 26 8 N - 2 1 2 2
3% 1% 1% 4% 3% 2% 4% 5% 4% 2% BoTdll 2% 4% 4% 3% a%T 2% 6% . 3% SuTx 8% . - 4% 1% 5% 5%
Admire.Me 32 2 . . 0 2 3 2 3 3 N 10 4 2 25 2 27 5 2 N 7 22 7 - - 2 - - 2
3% 2% 1% 1% 3% 3% 2% 2% 4% 4% . 6%Td) 2% 2% 3% 1% oTo 1% 9% . 3% SuTx  3%x - - 59%x - 1% 5%
Base: All respondents 1259 105 60 37 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28 61 1145 482 248 53 63 38" 206 44 34
NET: Other Non Core 88 8 2 2 76 2 4 4 9 1 3 29 10 3 72 7 69 20 3 1 81 39 18 2 1 3 3 1 4
VSPs 7%0x 7% 4% 5% 7% 3% 3% 4% 9% 12%fjm 3% 17%Tabde 6% 3% 8% 4% 9%To 4% 9% 2% 7% 8%Xx 7%x 3% 2% 7%x 1% 2% 1%
fgjim
NET: Other Non Core 88 8 1 2 77 5 10 8 8 6 3 24 7 7 71 9 65 22 5 2 78 55 17 3 - 3 4 2 5
Adult VSPs T 8% 2% 6% 7% 9% 7% 8% 8% 6% 2% 14%Tod)l 4% 6% 8% 5% 8T 5% 18% 4% 7% N%Tw 7%x 5% - B 2% 5% 14%
None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/hli 'm - T/A/B 0 - T/p/q/r - T/s/t/u/vi
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 10

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

ONLINE Fieldwork: 22nd September - 4th October 2021

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months

Unweighted base

Weighted base

Effective base

YouTube

Instagram

TikTok

Facebook

Snapchat

Twitch

Vimeo

Fruitiab

Triller

Recast

Data suppressed where weighted base is lower than 10. ** very small base (under 30) inel

Ofcom VSP Tracker - Wave 1

. people sharing videos online)? This includes watching

Upto
Total  £15599
— @

1259
1259
978

1158
92%js
692
55%asu
390
31%csu
032
82%gsu
365
29%su
176
14%su
151
12%su
63
5%su
55
4%su

51
4%su

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder

Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) __(last 3 months) fety measure
Not at
all/
£15600  £26,000  £36,400 Any No Very/ Not
- - - £52,000 Instagr Faceboo  Snapcha Frila  Bichut  Oniyfan eposr  agosr  Gulte very
£25999 £36399  £51,999 + YouTube am TikTok Twitch Vimeo aware  aware
b c d e h ) K i (m g 0 u
240 311 293 171 163 175 794 516 1055 471 207 268 130 131 198 319 922 531 728
234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
179 248 226 134 125 907 605 379 816 336 208 179 7 % 162 225 745 400 585
212 302 266 157 148 1158 658 378 934 353 175 149 62 51 75 243 900 434 725
90% 94% 91% 91% 96% 100%Thi  95%T] 97%Th  90% 97%Thj  99%Thi  98%Thj  98%  100%Thin 98%Thj  98%Ts  91% 9U%Tu  91%
Kimnop K
11 165 157 102 111 658 692 333 619 328 149 128 58 a2 66 194 490 318 a7a
47% 51% 54% 59%a  72%Tabc  57%T  100%Tgj  86%Tgj  60%Tg 90%Tgij  84%Tg]  85%Tq]  92%Tgll  82%Tg)  88%Tg)  78%Ts  49% 69%Tu  47%
il Kimnop Imo mo
65 87 75 64 70 78 333 390 349 248 116 103 51 32 54 151 235 207 182
28% 27% 26% 37%be  45%Tabc  33%T 48%Tgj  100%Tghj  34%T 68%Tghj  66%Tghj 68%Tghj  80%Tghj  64%Tghj 71%Tghj 61%Ts  24% 45%Tu 23%
Kimnop Kimop
194 265 235 143 127 934 619 349 1032 333 154 134 57 43 68 225 800 409 623
83% 83% 81% 83% 82% 81% 90%Tg 90%Tg  100%Tghi  91%Tglo  87%Tg  88%Tg  91%Tgo  84% 89%Tg  91%Ts  80% 89%Tu  78%
Kimnop
56 80 79 60 60 353 228 248 333 365 119 92 56 34 52 137 220 197 168
24% 25% 27% 35%ab  39%Tabc  31%T 47%Tg]  64%Tghj  32%Tg  100%Tghi  68%Tghj 61%Tghj  89%Tghi  67%Tghj 69%Tghj 55%Ts  22% B%Tu 21%
jimnop m jimop m
30 40 39 27 28 175 149 116 154 119 176 75 49 33 44 72 103 111 65
13% 13% 13% 16% 18% 15%T 22%Tgi  30%Tghj  15% 33%Tgh  100%Tghi  50%Tghi  76%Tghi  66%Tghi  58%Tghi 29%Ts  10% 24%Tu 8%
i Jkm i kmop jkm Jkm
24 37 33 17 32 149 128 103 134 92 75 151 50 31 40 61 89 85 67
10% 1% 1% 10% 21%Tabc  13%T 19%Tg)  27%Tghj  13%T 25%Tghj  43%Tgh 100%Tghi  79%Tghi  62%Tghi  53%Tghi 25%Ts 9% 18%Tu 8%
Il ik jkinop jKiop. Kip Kl
8 14 12 9 15 62 58 51 57 56 49 50 63 28 2 34 29 46 18
3% 4% 4% 5% 10%Tabe 5% 8%Tg  13%Tghj 6% 15%Tghj  28%Tghi  33%Tgh  100%Tghi  54%Tghi 34%Tghi 13%Ts 3% 10%Tu 2%
i iik jkimop jkimp Kl
Bl 8 14 7 13 55 52 48 53 49 a2 42 35 24 2 30 2 a7 18
5% 3% 5% 4% 9%To 5% 8%Tg  12%Tghj  5%T 13%Tghj  24%Tghi  28%Tghi  55%Tghi  47%Tghi 34%Tghi 12%Ts 2% 8%Tu 2%
ik i jKimop  jkimp i
9 8 10 7 12 50 49 46 51 46 41 41 38 24 23 30 19 38 14
4% 3% 3% 4% 8%To 4% 7%Tg)  12%Tghj  5%T 13%Tghj  23%Tghi  27%Tghi  60%Tghi  47%Tghi 30%Tghi 12%Ts 2% 8%Tu 2%
i ik jmop”  jkimp il

ble for sig testing, * small base (under 50).
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 10

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

includes watching

Exposure to
harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) —(last3months) ety measure
Not at
alll
£15600  £26000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fufla  Bict  Onhfan  apoeur  eposr  Quis very
Total  £15509 £25999 £36399  £51999 + YouTube — am TiTok K t Twitch  Vimeo aware aware
A@;ALJ;A@;AQ;J;ALJ;J;J;J;A@;AL#ALJ;AU;gLAL
Weighted base 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Vuepay 53 9 13 12 4 11 51 50 46 52 47 41 40 38 24 24 29 23 37 16
%y 4% 4% 4% 2% 7% 4% 7%Tg)  12%Tghj  5%T 13%Tghj  23%Tghi  26%Tghi  60%Tghi  47%Tghi  31%Tghi  12%Ts 2% 8%Tu 2%
ik i jimop  jkimp il
Base: All Adult 170 225 308 270 151 130 1070 619 323 966 209 143 133 50 51 76 218 937 415 755
respondents
Bitchute 51 12 10 13 6 5 51 a2 32 43 34 33 31 28 51 23 23 27 35 16
a%su 5% 3% 5% 4% 4% 5% 7%Tg)  10%Tghj 4% 11%Tghj  23%Tghi  24%Tghi  55%Tgh 100%Tghi  30%Tghi  11%Ts 3% 8%Tu 2%
i ik ikimp ~ jimnp JKim
OnlyFans 76 15 16 19 13 10 75 66 54 68 52 a4 40 26 23 76 a7 a7 44 32
6%su 7% 5% 7% 9% 8% 7%T 1%Tg)  17%Tghi 7% 17%Tghj  31%Tghi  30%Tghi  51%Tghi  45%Tgh 100%Tghi  17%Ts 4% 11%Tu 4%
3 ik jkimo ijkim jkimno
Xpanded.com 41 9 10 10 3 5 39 38 29 40 33 31 30 26 26 26 23 18 28 14
a%su 4% 3% 4% 2% 4% 4% 6%Tg)  9%Tghj  4%T 11%Tghj  21%Tghi  23%Tghi  51%Tghi  52%Tghi  34%Tghi  10%Ts 2% 7%Tu 2%
ik i Jkimp Jkimp Jim
TV Girls Plaza 34 6 8 10 4 4 32 32 32 33 32 29 27 27 23 25 21 12 24 9
%su 3% 3% 4% 3% 3% 3% 5%Tg)  10%Tghj  3%T 11%Tghj  20%Tghi  21%Tghi  54%Tghi  45%Tghi  32%Tghi  10%Ts 1% 6%Tu 1%
i ik jmop”  jkimp jKim
UK Babe Channels Video 50 8 13 12 8 5 48 a5 39 a7 41 33 33 29 26 32 23 26 32 17
%y 4% 4% 4% 5% 3% 4% 7%Tg)  12%Tghj  5%T 14%Tghj  23%Tghi  25%Tghi  59%Tghi  52%Tghi  42%Tghi  11%Ts 3% 8%Tu 2%
i ik jmop” jkimp jKim
Fanzworld 36 8 6 10 5 5 36 36 32 36 34 28 29 28 22 24 20 15 28 8
a%su 4% 2% 4% 3% 4% 3% 6%Tgj  10%Tghj  4%T 11%Tghj  19%Tghi  21%Tghi  56%Tghi  44%Tghi  31%Tghij  9%Ts 2% 7%Tu 1%
i i jKimop  jkimp Kim
PocketStars 1 5 9 13 4 6 40 39 34 40 36 31 33 28 26 25 23 17 28 13
a%su 2% 3% 5% 3% 5% 4% 6%Tg)  11%Tghj  4%T 12%Tghj  22%Tghi  25%Tghi  56%Tghi  51%Tghi  33%Tghi  10%Ts 2% 7%Tu 2%
i ik jkimp jkimp jKim
Admire.Me 32 7 7 8 4 5 32 32 29 31 30 2 27 26 24 27 19 12 24 8
3%su 3% 2% 3% 3% 3% 3% 5%Tgj  9%Tghj  3%T 10%Tghj  18%Tghi  20%Tghi  52%Tghi  47%Tghi  36%Tghij  9%Ts 1% 6%Tu 1%
3 ik jkimp jkimp Kim
Base: All respondents 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Other Non Core ) 16 16 21 1 17 85 80 72 85 71 56 56 a7 28 30 41 45 59 29
VSPs T%su 7% 5% 7% 6% 11%b 7% 12%Tg)  18%Tghj  8%T 19%Tghj  32%Tghi  37%Tghi  74%Tghi  56%Tghi  39%Tghi  16%Ts 5% 13%Tu 4%
3 ik jmop” jkimp i

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 10
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Summary table - NET: Used in the last 3 months

Exposure to

hamful content Awareness of

Household income- per year Regular users of VSPs (last 3 months) last 3 months} afety m Ii:

Not at

all/

£15600 £26000  £36,400 Any No Very/ Not

Upto B B B £52,000 Instagr Faceboo ~ Snapcha Fruitia Bichut ~ OnlyFan  exposur  exposur  Quite very

Total £15599 £25999  £36,399 £51,999 + YouTube am TikTok k t Twitch Vimeo b e s e e aware aware
M @ _® @ @ @ @ ot 6 @ K 0 o (m _(m (@ (@ 0 (s O W

Base: Al respondents 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Other Non Core 88 14 23 21 12 11 82 79 62 85 64 52 52 38 32 40 38 4 57 31
Adult VSPs T%su 6% 7% 7% 7% 7% 7% 11%Tgj  16%Tghj  8%Tg  18%Tghj 30%Tghi 35%Tghi 60%Tghi 63%Tghi 53%Tghi 15%Ts 5% 12%Tu 4%
i I jKim jim Jim

None of these.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used.
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Table 11

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months

No. of VSPs used in Past 3 months
3VSPs

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? Thi:

includes watching

No. of Selected VSPs us

ed in Past 3 months
Total TVSP 2VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
s (@ (0) ) i (o) () 0 0 Iy I
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
YouTube 158 114 315 257 175 297 15 319 265 171 288
92%ah 6% 92%a 97%Tab 97%Tab 99%Tab 65% 93%h 98%Thi 97%Th 99%Thik
Instagram 692 1 44 196 160 292 1 46 203 160 283
55%abhi . 18%a 74%Tab 89%Tabe 97%Tabed . 13%h 75%Thi 90%Thij 98%Thijk
TikTok 390 - 10 40 83 257 1 40 85 254
31%abchi - 3% 15%ab 46%Tabe 86%Tabed 3%h 15%hi 48%Thij 88%Thijk
Facebook 1032 57 286 237 161 290 61 288 244 158 280
82%ah 33% 84%a 90%Ta 90%Ta 97%Tabed 34% 84%h 90%Thi 89%Th 97%Thijk
Snapchat 365 1 7 23 79 255 1 7 23 83 251
29%abehij 1% 2% 9%ab 44%Tabe 85%Tabed 1% 2% 8%hi 47%Thij 87%Thijk
Twitch 176 - 7 12 21 136 7 13 20 136
14%abehij - 2% 5%a 12%abe 45%Tabed 2% 5%h 12%hij 47%Thijk
Vimeo 151 - 4 13 14 120 4 14 17 116
12%abchij - 1% 5%ab 8%ab 40%Tabed 1% 5%hi 10%hi 40%Thijk
Fruitiab 63 - - - 3 60 4 60
5%abedhij - - - 2%b 20%Tabed 2%ij 21%Thijk
Triller 55 - - 2 2 50 1 2 2 2 49
4%abedhijk - - 1% 1% 17%Tabed . 1% 1% 1% 17%Thijk
Recast 51 - 1 - 1 49 1 1 1 48
4%abedhijk - - - 1% 16%Tabed . . 1% 17%Thijk
Vuepay 53 - - 2 2 49 2 3 1 48
4%abedhijk - - 1% 1% 17%Tabed 1% 1% - 17%Thijk
Base: All Adult 1170 168 337 257 161 247 173 340 262 158 237
respondents
Bitchute 51 - 4 2 4 40 4 2 4 40
4%abchij 1% 1% 3% 16%Tabed 1% 1% 3% 17%Thijk
OnlyFans 76 - 2 5 6 62 2 5 7 61
6%abchij - 1% 2% 4%ab 25%Tabed 1% 2% 5%hi 26%Thijk
Xpanded.com 41 - 1 1 4 36 1 2 3 33
4%bcij - - - 2%b. 14%Tabed 1% 1% 1% 1% 14%Thijk
TV Girls Plaza 34 - - - - 34 34
3%bcij - - - - 14%Tabed 14%Thijk

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l
Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 11

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months

. people sharing videos online)? This includes watching

No. of Selected VS!

Ps used in Past 3 months
3VSPs 4V

No_ of VSPs used in Past 3 months
Total TVSP 2VSPs 3VSPs VSPs 5+ VSPs TVSP 2VSPs SPs 5+ VSPs
s (@ (0) ) i (o) () 0 0 Iy I
Base: All Adult 1170 168 337 257 161 247 173 340 262 158 237
respondents
UK Babe Channels Video 50 1 1 1 46 1 2 1 4 42
4%abedhij . . 1% 19%Tabed 1% 1% . 2% 18%Thilk
Fanzworld 36 1 35 1 - 35
3%bodik . 14%Tabed . . 15%Thilk
PocketStars 4@ 1 1 39 1 1 - 38
4%bcik . 1% 16%Tabed 1% 1% . 16%Thilk
‘Admire.Me 32 1 32 1 1 31
3%baij . 13%Tabed . 1% 13%Thilk
Base: All respondents 1259 174 342 264 180 300 178 345 270 177 289
NET: Other Non Core 88 - 1 4 6 78 1 4 7 3 73
VSPs 7%abedhijk - - 2% 3%b. 26%Tabed 1% 1% 2% 2% 25%Thijk
NET: Other Non Core 88 - 3 2 6 76 4 3 6 6 69
Adult VSPs 7%abchij - 1% 1% 4%a 25%Tabed 2% 1% 2% 4% 24%Thijk

None of these.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l

Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 12

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Absolutes/col percents

Gender Grade Age Ethnicity.
Christi
Total Male Female AB c1 c2 DE 13417 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black an None
i —fa b @ W e O h —_n 0 W (m n) —o R ¢V S NSy S s ) N ) A}
Unweighted base 1259 697 562 358 376 242 277 118 1141 159 234 209 211 162 125 41 328 166 1041 201 59 105 31 502 610
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 44 87 19 513 a1 62* 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
YouTube 1158 597 561 319 343 241 249 88 1070 134 203 198 209 15 115 61 327 176 987 156 44 86 19 461 41 6 567
92%bmnp  97%Tb 88% 93% 92% 93% 89% 99%Thim  91%mnpq 93%npq  94%mnop 97%Thmn 95%mnop 86% 83% 84% 85% 83% 91% 99%Tr 100%r 98%Tr 100% 90% 100%x 96% 92%
ar nopq q opq q
Instagram 692 315 376 204 227 128 130 73 619 128 153 132 % 63 38 8 108 45 560 123 36 68 18 250 34 4 347
55%afhl 51% 59%Ta 60%ef 61%Tef 49% 46% 82%Thjk  53%Imno  89%Thjk  71%Thim 65%Thim 44%nopq 36%0pq  27%0q 10% 28%0q 21% 52% 78%Tr 81%Tr 78%Tr 95% 49% B4%TxA  66%Xx 57%x
mnoparx Imnoy q Imnopq  nopq nopq
TikTok 390 195 195 123 106 79 79 6 323 78 78 69 56 2 16 3 43 18 318 68 18 38 12 152 22 25 182
31%hmno  31% 30% 36%T  28% 30% 28% 75%Thij  28%mnop 54%Thjk  36%himn  34%hmno 25%mnop 14% 1% 4% 1% 9% 29% 43%Tr 4% 43%Tr 62% 30% 54%TxA 41% 30%
par Kimnopq g Imnopq  opq pq q
Facebook 1032 481 552 281 299 3 234 3 9 127 184 168 185 13 114 51 302 166 894 129 34 72 17 422 37 48 507
82%a 78% 86%Ta 82% 81% 82% 84% 75% 83%p 88%Tgmo  85%go 82% 84% 78% 82%q 71% 78% 78% 82% 82% 76% 83% 89% 82% 90% 7% 83%
pq
Snapchat 365 179 186 105 111 74 69 66 299 96 82 59 42 15 4 3 21 7 278 83 28 42 12 138 26 23 170
29%himn  29% 29% 31% 30% 28% 25% 74%Thik  26%Imno  67%Thjk  38%Thim 29%Imno  19%mnopq 8% 3% 4% 6% 3% 26% 53%Tr 64%Tr 48%Tr 65% 27% 64%TxzA  36% 28%
opar Imnopa pq Imnopq  nopq pa
Twitch 176 126 51 59 52 34 30 3 43 32 54 40 16 2 1 - 3 1 134 41 13 20 7 53 13 7 99
14%bhim  20%Tb 8% 7% 14% 13% 1% 37%Thij  12%mno  22%Thim  25%Thim  19%Thimn  7%mnpq 1% 1% - 1% . 12% 26%Tr  30%Tr  28%Tr  38% 10% 32%TA 1% 16%x
noparx Kimnopg  pq nopq nopq opq
Vimeo 151 104 48 64 42 2 18 133 27 a7 29 26 12 2 - 14 2 108 42 11 22 8 58 14 11 64
12%bfmn  17%Tb 7% 19%Tdef 1% 9% 8% 20%Thmn  11%nopq 19%Thmn 17%Thmn 14%mnop 12%nopq  7%pq 2% - 4%q. 1% 10% 26%Tr 26%Tr 25%Tr 42% 1% 34%TxA  18% 10%
opar opq opq opq q
Fruitiab 63 39 25 25 21 10 8 13 50 12 17 15 3 3 - - 3 - 39 23 6 12 5 31 10 3 14
5%hinpq 6% 4% 7%f 6% 4% 3% 15%Thimn  4%Inpq 8%himnp  8%himnp  8%himnp 1% 2% - - % - 4% 15%Tr 14%Tr 14%Tr 25% 6%A 25%TxzA 4% 2%
A opq q q q
Base: All Adult 1170 573 597 305 350 246 263 - 1170 143 215 204 221 175 139 73" 386 212 1009 145 34" 86 18" 472 39" 60 571
respondents
Bitchute 51 35 16 15 19 10 7 - 51 5 19 16 6 3 1 - 5 1 30 19 4 10 6 18 9 2 17
4%bnpar  6%Tb 3% 5% 5% 4% 3% 4%npq 4% 9%Thimn  8%Thimn 3% 2% 1% - 1% 1% 3% 13%Tr 11%r 11%Tr 32% 4% 23%TxzA 4% 3%
A
OnlyFans 76 67 9 23 23 12 - 76 13 25 19 14 2 2 - 4 2 54 21 5 13 3 26 8 5 37
6%bmnp  12%Tb 2% 8% 7% 5% 6% - 6%mnpq  9%mnop 12%Thmno 9%mnopq 6%mnpq 1% 1% - 1% 1% 5% 15%Tr 15%Tr 15%Tr 17% 5% 20%TxA 8% 6%
ar q pq
None of these - -

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 13

Impagting! limiting condition

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e.
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Number of people in household

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

people sharing videos online)? This includes watching

Do any children aged 17 or under live in your
housef

hold?

Highest education

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig tes
Asterisks displayed in the data refer to the effective base, although displayed alongside lhe weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

9,

small base (under 50).

No Seconda  Univers still
Physica childre Ty Hi in full
Mental | g n aged school  degree  univers time
conditi  conditi  condit 17 or NET: Aged  Aged5  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 1145 1647 equiv equv  degree on
-m a) —b @ W @ _® @ i —k —m @ o @ 0
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 113 84 a4 447 306 87 106
YouTube 1158 319 154 184 801 254 608 271 25 791 277 104 124 98 52 31 362 108 95
2% 91% 95%ac  88% 92% 94% 91% 93% 95% 91% 92% 91% 90% 92% 89% 88% 95%To  98%To  99%To
Instagram 692 178 94 88 87 111 350 212 19 408 210 75 95 73 39 205 226 66 78
S5%celo 50%C  58%ac  42% s6%c  41% 52%e  73%Tel  71% 47% 69%Ti  65%TI  69%TI  69%Ti  67% 49% 50%0  60% 82%Topq
TikTok 0 % 60 45 280 43 177 151 18 192 130 43 63 48 27 157 114 33 69
Bi%cel 27%c  37%ac  22% 2% 16% 26%e  52%Tel  69% 22% 43%TI 38% 46%T 45%TI 47%TI 26% 30% 30% 72%Topq
Facebook 1032 202 134 168 12 203 567 245 17 695 269 108 121 % 48 494 310 95 74
B2%el  83% 83% 80% 82% 75% 85%Te  84%e  64% 80% 89%TI  94%Tin  88%i 85% 82% 82% 81% 86% 7%
Snapchat 365 92 57 44 254 36 167 145 17 17 127 46 57 48 23 145 105 29 67
29%cef  26%c  35%ac  21% 2% 13% 25%  50%Tef  64% 20% 42%Ti 40%TI 42%Ti 45%Ti 40% 24% 28% 27% 70%Topq
o
Twitch 176 a2 24 22 129 27 74 70 5 90 54 30 22 8 59 66 15 29
14%fio  12% 15% % 15% 10% 1% 24%Tef  18% 10% 18%i 22%Ti 20% 14% 10% 7% 14% 30%Topq
Vimeo 151 29 18 14 4 26 69 51 5 78 55 24 22 18 9 45 59 25 19
12%acio 8% 1% 6% 3%ac 0% 10% 17%Tel  20% 9% 18%T 21%T 16% 7% 15% 8% 15%To  23%To  20%To
Fruitiab 63 12 5 10 a7 6 24 31 3 17 33 12 17 10 7 19 24 6 13
5%efio 4% 3% 5% 5% 2% 4% 1%Tel 1% 2% T%T 10%Ti 13%Ti 10%Ti 12%Ti 3% 6%0 6% 13%Top
Base: All Adult 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58 601 381 110 157
respondents
Bitchute 51 9 3 5 38 12 20 18 1 24 2 13 15 8 4 19 24 7 .
4% 3% 2% 2% 5% 4% 3% 7%TH 6% 3% 9%Ti 1%T 11%Ti 7% 7% 3% 6%0 7% 2%
OnlyFans 10 12 51 35 22 3 44 32 15 14 11 7 0 30 12 3
6% 7% 6% 6% 6% 5% 9% 17% 5% 10%T 13%T 10% 1% 13%i 5% 8% 1% 20%
None of these - - - - - - -

YONDER
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Table 14

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Unweighted base
Weighted base
Effective base
YouTube

Instagram

TikTok

Facebook

Snapchat

Twitch

Vimeo

Fruitiab

Base: All Adult
respondents
Bitchute
OnlyFans

None of these.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Ofcom VSP Tracker - Wave 1

. people sharing videos online)? This includes watching

ONLINE Fieldwork: 22nd September - 4th October 2021

Page 21

Absolutes/col percents

Devices used to access
GO Region Urban/ Rural Internet usage interet Working status
Unemplo
Unemplo yed -
Yorkshi Tablet yed - not
Norther re and West East More Smart or Mulipl ~ Working ~ Working looking  looking House
Scotlan n NET: North North the Midland ~ Midland  East of South South than 2 12 Phone laptop e full part- for for person/  Furloug
Total d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other ed
M N S S W 0 _m @ 8] o 0 " W) " @
1259 104 57 33 1065 51 138 % 119 8 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 46 159 42 39
1259 105 60 37 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28™ 61 1145 482 248 53* 63" 38" 206 44 34
978 82 47 27 823 39 109 78 90 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
1158 92 51 31 984 48 127 97 % 8 106 166 162 % 862 171 735 408 24 48 1061 454 224 50 54 36 178 39 33
92%o0qx  88% 84% 86% 93%Tb 92% 93% 95%b 91% 94% 94% 97%Tabd  92% 88% 92% 90% 94%To 88% 83% 79% 93%Tq 94%Tvx 90% 95% 86% 95% 86% 88% 98%
m
692 54 29 15 594 32 78 64 57 52 58 109 % 50 520 109 500 183 16 11 654 294 149 26 2 33 43 25 24
55%o0qvx  51% 48% 40% 56%m 1% 57% 62%m 53% 57% 52% 64%Tm 54% 46% 55% 58% 64%To 40% 57% 18% 57%Tq 61%Tvx 60%vx 48%x 37%x 87%Tstu  21% 57%x 69%
vy
390 9 16 6 328 18 44 33 30 35 31 58 53 27 303 50 293 95 18 5 358 156 82 8 17 20 14 14 12
31%oqux  38% 26% 16% 31% 34% 32% 33% 28% 39% 28% 34% 30% 25% 32% 27% 38%To 20% 63% 9% 31%q 32%ux 33%ux 15% 26%x 53%Tstuv 7% 31%x 36%
X
1032 55 33 863 44 105 82 92 78 87 139 142 94 767 160 655 368 21 46 955 402 212 41 49 33 160 41 27
82% 78% 90%f 91% 82% 6% 7% 81% 86% 86% 7% 81% 80% 87% 82% 85% 84%T  80% 75% 76% 83%T  83% 85% 77% 78% 86% 8% 92% 80%
365 18 11 309 14 46 32 33 29 2 53 52 27 277 55 266 % 11 5 338 155 72 9 9 25 3 12 13
29%oqvx  26% 29% 31% 29% 26% 33% 32% 31% 32% 21% 31% 29% 25% 30% 29% 34%To 20% 39% 8% 30%q 32%uvx 29%vx 17%x 14%x 65%Tstuv 1% 27%x 39%
Xy
176 20 10 7 140 4 21 11 17 1 11 28 21 10 141 23 157 19 5 1 168 89 23 8 7 10 3 4
14%oqtx  19% 17% 18% 13% 7% 15% 1% 16% 17% 10% 16% 12% 9% 15% 12% 20%To 4% 17% 2% 15%Tq 18%Ttx 9%x. 14%x 12%x 26%Ttxy - 6%x 1%
151 1 6 3 130 8 20 8 10 14 5 34 24 8 122 18 120 32 3 2 144 76 32 6 3 7 2 2 5
12%jox 1% 1% 8% 12%j 15% 14%j 8% 9% 16%j] 5% 20%Tdgh  14%j 7% 13% 10% 15%To 7% 10% 3% 13% 16%Tx 13%x 11%x 5%x 18%x 1% 4% 16%
im
63 4 3 53 4 4 2 6 1 - 16 6 4 1 6 50 3 3 - 57 38 8 - - 2 - - 2
5%ijx 4% 5% 9% 5%j 8% 3% 2% 6%j 12%Tdfgj * 9%Tdfgj 3% 3% 5% 3% 6%To 3% 10% . 5% 8%Ttvx 3%x - - 6%x - 1% 6%
| |
1170 95 57% 34* 984 47" 127 98 96 80 106 160 169 102 860 179 707 446 28" 59* 1061 482 248 53" 63" 38" 206 44* 34
51 1 2 2 46 1 5 5 4 8 2 11 5 4 40 7 42 8 2 2 42 28 12 2 2 2 - 2 3
4%0x 1% 3% 5% 5% 2% 4% 5% 4% 11%Tadj 2% 7% 3% 4% 5% 4% 6%To 2% 9% 4% 4% 6%x 5%x 4%x 3%x 5%x - 4%x 7%
76 8 1 3 64 5 9 5 9 5 4 16 7 3 57 8 65 10 2 1 69 49 14 2 2 5 - N 3
6%0x 8% 3% 9% 6% 10% 7% 5% 10% 6% 4% 10% 4% 3% % 4% 9o%To 2% 9% 2% 6% 10%Tx 6% 3% 49%x 12%y . 1% 10%

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/ilj
Overlap formulae used. * small base; ** very small base (under 30) inelig
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 15

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Exposure to
harmful content Awareness of
Household income- per year Regular users of VSPs (last 3 months) —llast 3 months) fety me It
Not at
all/
£15600 £26000  £36.400 Any Very/ Not
Upto - - - 52,000 Instagr Faceboo  Snapcha Fruitla Bitchut OnlyFan  exposur  exposur Quite very
Total £15,599 £25,999 £36,399 £51,999 + YouTube am TikTok Twitch Vimeo b e s e e aware aware
@ _® @ @& (e i Wm0 @ (8 O W
Unweighted base 1259 240 311 203 171 163 1175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 96 162 225 745 400 585
YouTube 1158 212 302 266 157 148 1158 658 378 934 353 175 149 62 51 75 243 900 434 725
92%js. 90% 94% 91% 91% 96% 100%Thij 95%T] 97%Thj 90% 97%Thj 99%Thij 98%Thj 98%j 100%Thjn 98%Thj 98%Ts 91% 94%Tu 91%
Kimnop Kk
Instagram 692 11 165 157 102 111 658 692 333 619 328 149 128 58 42 66 194 0 318 374
55%asu  47% 51% 54% 59%a 72%Tabc  57%T 100%Tgij 86%Tg] 60%Tg 90%Tgij 84%Tg)  85%Tgj 92%Tgjl 82%Tgj 88%Tg]  78%Ts  49% 69%Tu  47%
d Kimnop imo mo
TikTok 390 65 87 75 64 70 378 333 390 349 248 116 103 51 32 54 151 235 207 182
31%csu  28% 27% 26% 37%bc  45%Tabc  33%T 48%Tgj  100%Tghj  34%T 68%Tghj  66%Tghj 68%Tghj  B0%Tghj  64%Tohj  71%Tghj 61%Ts  24% 45%Tu 23%
Kimnop Kimop.
Facebook 1032 194 265 235 143 127 934 619 349 1032 333 154 134 57 43 68 225 800 409 623
82%gsu  83% 83% 81% 83% 82% 81% 90%Tg 90%Tg 100%Tghi 91%Tglo 87%Tg 88%Tg 91%Tgo 84% 89%Tg 91%Ts 80% 89%Tu 78%
Kimnop
Snapchat 365 56 80 79 60 60 353 328 248 333 365 119 92 56 34 52 137 220 197 168
29%su  24% 25% 27% 35%ab  39%Tabc  31%T 47%Tg) 64%Tghj  32%Tg 100%Tghi  68%Tghj 61%Tghj  89%Tghi  67%Tghj  69%Tghj 55%Ts  22% 43%Tu 21%
jmnop ~ m jimop m
Twitch 176 30 40 39 27 28 175 149 116 154 19 176 75 49 33 44 72 103 111 65
4%y 13% 13% 13% 16% 18% 15%T 22%Tgi  30%Tghj  15% 33%Tgh  100%Tghi  50%Tghi  76%Tghi  66%Tghi  58%Tghi  29%Ts  10% 24%Tu 8%
i kmnog ik jkmop km km
Vimeo 151 2 37 33 17 32 149 128 103 134 92 75 151 50 31 40 61 89 8 67
12%su 10% 1% 1% 10% 21%Tabc 13%T 19%Tgj 27%Tghj 13%T 25%Tghj 43%Tgh  100%Tghi 79%Tghi 62%Tghi 53%Tghi  25%Ts 9% 18%Tu 8%
d ik jkinop Jkiop jkip i
Fruitiab 63 8 14 12 9 15 62 58 51 57 56 49 50 63 28 26 34 29 46 18
5%su 3% 4% 4% 5% 10%Tabe 5% 8%Tg)  13%Tghi 6% 15%Tghj  28%Tghi  33%Tgh  100%Tghi  54%Tghi  34%Tghi 13%Ts 3% 10%Tu 2%
ik ik jkimop jkimp Kl
Base: All Adult 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
respondents
Bitchute 51 12 10 13 6 5 51 42 32 43 34 33 31 28 51 23 23 27 35 16
4%y 5% 3% 5% 4% 4% 5% 7%Tgl  10%Tohj 4% 11%Tghj  23%Tghi  24%Tghi  55%Tgh  100%Tghi  30%Tghi 11%Ts 3% 8%Tu 2%
i ik ikimp jkimnp jkim
OnlyFans 76 15 16 19 13 10 75 66 54 68 52 44 40 26 23 76 37 37 44 32
6%su 7% 5% 7% 9% 8% 7%T 11%Tgj 17%Tghj 7% 17%Tghj 31%Tghi  30%Tghi 51%Tghi 45%Tgh 100%Tghi  17%Ts 4% 11%Tu 4%
3 I3 jkimo ijkim jkimno

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 15

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Exposure to

hamful content Awareness of

Household income- per year Reqular users of VSPs (last 3 months) __(last 3 months) fety measure
Not at

all/

£15600 £26000  £36,400 Any No Very/ Not

Upto - - - £52,000 Instagr Faceboo  Snapcha Frla  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube  am TikTok t Twitch  Vimeo b e aware  aware

M a) b} c d e @ h )

None of these.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 16

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Absolutes/col percents

includes watching

No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
M () (b) ( (d) (e) (h) 0 Q© 1) 1)
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 12 242 201 149 305
YouTube 1158 14 315 257 175 297 15 19 265 71 288
92%ah 66% 92%a 97%Tab 97%Tab 99%Tab 65% 93%h 98%Thi 97%Th 99%Thik
Instagram 692 1 a4 196 160 292 1 a6 203 160 283
55%abhi B 13%a 74%Tab 89%Tabe 97%Tabod . 13%h 75%Thi 90%Thij 98%Thilk
TiKTok 390 - 10 40 83 257 1 40 85 254
31%abchij - 3% 15%ab 46%Tabe 86%Tabed 3%h 15%hi 48%Thi] 88%Thilk
Facebook 1032 57 286 237 161 290 61 288 244 158 280
82%ah 33% 84%a 90%Ta 90%Ta 97%Tabed 34% 84%h 90%Thi 89%Th 97%Thilk
Snapchat 365 1 7 23 79 255 1 7 23 83 251
29%abchij 1% 2% 9%ab 44%Tabe 85%Tabed 1% 2% 8%hi 47%Thij 87%Thilk
Twitch 176 - 7 12 21 136 - 7 13 20 136
14%abehij - 2% 5%a 12%abe 45%Tabed - 2% 5%h 12%hij 47%Thilk
Vimeo 151 - 4 13 14 120 4 14 17 116
12%abehij - 1% 5%ab 8%ab 40%Tabed 1% 5%hi 10%hi 40%Thilk
Fruitiab 63 3 60 4 60
5%abedhij 2%b 20%Tabed 2% 21%Thilk
Base: All Adult 170 168 337 257 161 247 173 340 262 158 237
respondents
Bitchute 51 - 4 4 40 - 4 2 4 40
4%abehij - 1% 1% 3% 16%Tabod - 1% 1% 3% 17%Thijk
OnlyFans 76 - 2 5 6 62 - 2 5 7 61
6%abchij - 1% 2% 4%ab 25%Tabed - 1% 2% 5%hi 26%Thilk
None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 17

Q1. VSP usage frequency - Total number of VSP's used in last 3 months
Base: All respondents

Absolutes/col percents

Gender

ocial Grade Age Ethnicity Religion
Other
religio
Total Male  Female AB c1 c2 DE 1317 18+ 18-24 25-34 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black Muslim n None
a b d) e) 0 () h I} 0 ) i (m n o) o) @ t s v v 2
Unweighted base 1259 697 562 358 376 242 277 118 141 159 234 209 21 162 125 41 328 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 an 261 279 89 170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 197 513 a1 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 71 24 383 37 46 494
None - - - - - - - - - - - - - - -
1vsP 174 89 85 52 40 34 a8 5 168 7 11 22 42 39 32 13 71 160 7 2 4 95 - 7 8
14%gik  14% 13% 15% 1% 13% 17%d 6% 14%gik 5% 5% 7% 10% 24%Tghi  28%Tghi  44%Tghi  29%Tghi  34%Tghi  15%Tsu 5% 5% 5% 18%TyA - 1%y 1%y
suyA i i jKimp jkim ikin
2VsPs 342 178 164 70 100 91 78 5 337 10 41 49 79 70 58 3t 159 89 316 25 5 14 2 148 3 15 172
27%cgij  29% 26% 20% 27% 35%Tc  28% 5% 29%Tgj 7% 19%gi 24%gi 36%Tghi  40%Tghi  42%Tghi  43%Tgij  41%Tghi 42%Tghi 29%Tstu  16% 1% 15% 1% 29%y 7% 24%y 28%y
stuy i i i K i i
3VSPs 264 103 161 72 86 a4 63 7 257 25 52 54 62 31 28 5 64 33 229 2 8 21 2 95 11 15 136
21%agop  17% 25%Ta  21% 23% 17% 22% 8% 22%Tgop  17%g 24%gop 26%gopq  28%Tghi  18%g  20%gq 7% 17%g 16% 21% 20% 18% 25% 10% 19% 26% 24% 22%
a mopq
4VSPs 180 3 108 48 60 32 40 19 161 24 40 31 9 2 9 3 36 13 152 25 8 13 3 65 4 7 99
14%anpq  12% 17%a 14% 16% 12% 14% 21%Thno  14%npq  17%nopq  19%hnop  15%nq  13%q 18%pq 7% 4% 9%q 6% 14% 16% 19% 15% 18% 13% 9% 10% 16%
pq L)
5+ VSPs 300 175 125 101 85 60 50 53 247 77 71 55 30 9 4 1 14 5 228 68 21 35 12 11 24 18 139
24%bhl  28%Tb  19% 29%TH  23% 23% 18% 60%Thjk  21%Imno  54%Thik 33%Thim  27%himn  14%mnopq 5% 3% 1% 4% 2% 21% 43%Tr 47%Te 40%Tr  62% 22% 58%TxzA  29% 23%
mnopqr Imnopg pq Imnopq nopq opq
Mean no. of VSPs used 361bfh  389Tb 334 399T1 365 344 324 520Thk  3.49mno  5.07Thk 451Thl 415Thl  315mno  2390pq 2180q  1.75 219q 203 336 543Tr  521Tc  539Tr  7.15 351 679Txz 406 3.42
Imnopar Imnopq  pq Imnopg  mnopq mnopq A
A

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,

* small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/uiv/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 18
Q1. VSP usage frequency - Total number of VSP's used in last 3 months
Base: All respondents

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your

Impacting/ imi Number of people in household household? Highest education
impact
ng/ No Seconda Univers Still
Physica limiti childre vy ity Higher in full
Mental | g n aged school  degree  unvers time
condii conditi 170r NET: Aged  Aged5  Aged Aged or or ity educati
Total Any on on 1 23 45 6+ under Yes under 5 10 1115 16-17 equiv equiv degree on
i —b RS C) N NN N (¢ N ) N ) N k) —0 o m @
Unweighted base 1259 357 167 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 867 272 669 292 27 867 302 115 137 106 58" 601 381 110 96
Effective base 978 280 133 161 663 206 504 245 2 657 232 88 113 84 44 447 306 87 106
None - - - - - - - - - - - - - -
1VsP 174 56 18 45 111 52 95 2 2 150 19 9 13 8 4 94 49 9 5
Ta%gic  16%b 1% 22%Tabd  13% 19%Tg  14%g 8% 8% 17%TIm 6% 8% 9% 8% 7% 16%r 18%r 8% 5%
2VSPs 342 107 41 70 229 96 194 46 6 273 64 25 23 27 13 196 88 31 5
27%gi 30% 25% 34%T  26% 35%Tg  29%g 16% 23% 31%T 21% 21% 7% 25% 23% 33%Tpr  23%r 29%r 5%
3 VSPs 264 9 35 35 185 57 150 55 2 197 61 26 31 15 7 127 90 26 1
21%  19% 21% 7% 21% 21% 22% 19% 6% 23% 20% 23% 23% 14% 12% 21%r 24%r 23%r 1%
4 VSPs 180 52 25 28 124 32 94 50 4 98 63 20 25 20 18 83 47 17 23
14%i 15% 16% 13% 14% 12% 14% 17% 14% 1% 21%T 7% 18%i 19% 3%T 4% 12% 16% 24%Top
5+ VSPs 300 69 43 30 218 34 135 118 13 149 96 35 45 37 15 102 107 26 53
24%acel  20%c  27%ac  14% 2% 12% 20%e  40%Tel  48% 17% 3%T B1% 33%T 35%TI 26% 7% 28%To  24% 55%Topq
o
Mean no. of VSPs used 36tace 332 367ac  8.10 368c 284 336e  479Tel 490 3.04 477T 499Ti  496Ti 45T 452T 320 3870  41%  508Top
fio

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
Table 19

Page 27
ONLINE Fieldwork: 22nd September - 4th October 2021
Q1. VSP usage frequency - Total number of VSP's used in last 3 months
Base: All respondents

Absolutes/col percents

Devices used to access
GO Region Urbany/ Rural Internet usage internet Working status
Unemplo
Unemp\a yed
Yorkshi Tablet - not
Norther reand  West East More Smart or Muliipl  Working ~ Working Iooklng looking
Scotlan n NET: North North the  Midand  Midland  Eastof South  South than 2 12 Phone laptop e full part- for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Uban  Rural hours  hours only only  devices time time work wok  Student  Retired  Other hed
—m @ —a @ —n e 0 @k 0 m A B’ W (0 @ —n (v) — W @
Unweighted base 1259 104 57 33 1065 51 138 % 119 8 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 46 159 42 39
Weighted base 1259 105 60 37 1057 52° 137 102 107 91 12 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 44 34
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
1VSP 174 18 12 6 137 4 22 10 16 7 16 20 25 18 128 24 62 108 4 24 137 47 25 9 13 2 68 2 2
14%nrs 7% 21% 17% 13% 8% 16% 10% 14% 8% 14% 12% 14% 16% 14% 13% 8% 23%Tn  15% 40%Tr 12% 10% 10% 17% 20%sty 5% 33%Tstwy 4% 6%
2VSPs 342 24 19 288 14 32 30 29 26 35 36 51 35 253 46 183 153 6 24 121 67 17 2 91 15 7
27%w  23% 31% 32% 27% 27% 23% 29% 27% 29% 31% 21% 29% 32% 27% 25% 24% 33%Tn  21% 9% 27% 25%w  27%w  B1%w  29%w 6% 44%Tsw  3%w  22%
3 VSPs 264 24 5 6 229 1 26 20 22 19 30 42 36 22 185 55 168 93 5 5 254 105 6 1 16 7 34 14 10
21%b 23% 9% 17% 22%b 21% 19% 20% 20% 21% 27%b 25%b 21% 21% 20% 29%TA 2% 20% 19% 9% 22%Tq 22% 24% 21% 25% 19% 17% 31%x. 30%
4VSPs 180 18 9 5 148 10 24 19 17 1 12 26 15 14 142 19 131 46 2 169 71 3 9 1 9 10 7 4
14%logx 7% 15% 12% 14% 19% 18%| 19%l| 16% 12% 1% 15% 9% 13% 15% 10% 17%To 10% 0% 3% 15%q 15%x 16%x 18%x 17%x 23%x 5% 16%x 12%
5+ VSPs 300 22 15 8 255 13 33 23 24 27 19 47 49 20 231 45 236 62 7 5 280 138 58 7 5 18 2 7 11
24%o0qvx  21% 24% 22% 24% 25% 24% 23% 2% 30% 17% 28% 28% 18% 25% 24% 30%To 13% 26% 8% 24%q 29%Tuvx  23%vx 12%x 9%x 47%Tstuv 1% 16%x 31%
Xy
Mean no. of VSPs used 361joq 352 329 3.38 365 367 356 359 374 415m 302 438Td) 343 314 369 387 409To 283 442 212 366q  409Tw 363w 297x 268 493Tw 197 320 429
v im x vy

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted ba:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

]
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 20
Q1. VSP usage frequency - Total number of VSP's used in last 3 months
Base: All respondents

Exposure to
harmiul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) —llast 3 months) fety me It
Not at
all/
£15600 £26000  £36.400 Any No Very/ Not
Up - - - £52,000 Instagr Faceboo  Snapcha Fruitla Bichut  OnlyFan  exposur  exposur  Quite very
Total £15,599 £25,999 £36,399 £51,999 + YouTube am TikTok k t Twitch Vimeo e B ware aware
S S (- S () N (¢ (N N} ) N U ‘ R 11V S S NN ) N R
Unweighted base 1259 240 311 203 171 163 1175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 % 162 225 745 400 585
None - - - - - -
1VsP 174 38 45 48 21 " 14 1 - 57 1 - - - - - 1 165 30 143
14%eghi 16%e. 14% 16%e 12% 7% 10%hijkl . - 6%hikim  * - - - - - * 17%Tr 7% 18%Tt
jkimnop mnop nop
n
2VSPs 342 77 85 78 43 32 315 44 10 286 7 7 4 4 2 35 305 82 260
27%hikl 3% 27% 27% 25% 21% 27%hikim  6%kmn 3% 28%hikim 2% 4% 2% 9ikmnp 3% 14% 31%T  18% 33%Tt
mnoprt nop
3VsPs 264 40 77 64 34 32 257 196 40 237 2 12 13 - 2 5 46 217 8 167
21%kim 7% 24% 22% 20% 21% 20%Tkl  28%Tgij  10%kn  23%Tikim  6%n 7%n 9%n - 4% 79%n 19% 229 21% 21%
nop mnop Kimnop. nop
4VsPs 180 28 48 44 25 21 175 160 8 161 79 21 14 3 4 6 39 139 69 111
14%mnp  12% 15% 15% 15% 14% 15%Tmno  23%Tgjl 21%Tgjl 16%Tmno  22%Tgjl 12% 9% 5% 8% 8% 16% 14% 15% 14%
P mnoy mnop P mnop
5+ VSPs 300 51 65 58 48 58 297 292 257 290 255 136 120 60 40 62 127 169 181 19
24%su  22% 20% 20% 28% 37%Tabc 26%T  42%Tgi  66%Tghj 28%Tg  70%Tohi 77%Tghi 80%Tghi  95%Tghi  79%Tghi  82%Tghi 51%Ts  17% 39%Tu  15%
i I3 jk Jkimop i ik
Mean no. of VSPs used 36isu 341 343 352 376 435Tab 3787 4.98Tg 6.13Tgh 398Tg  638Tgh 7.89Tgh 831Tg 12.23Tg 1158Tgh  995Tgh  562Ts 3.1 4700 298
c i i ik ik hijkimp ijkimp ijkim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.
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Table 21

Q1. VSP usage frequency - Total number of VSP's used in last 3 months
Base: All respondents

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l
Overlap formulae used.

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

No. of VSPs used in Past 3 month: No. of Selected VSPs used in Past 3 month:
Total TVSP 2VSPs 3VSPs ZVSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs

i) @ (o) 1) @ (o) () Iy I I Iy
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
None
1VsSP 174 174 174

14%bcdeijkl 100%Tbcde 97%Tijkl
2VSPs 342 - 342 4 338

27%acdehjkl - 100%Tacde 2%jl 98%Thikl
3 VSPs 264 264 1 6 258

21%abdehikl 100%Tabde . 2%l 96%Thikl
4VSPs 180 180 1 " 168

14%abcehijl 100%Tabce . 4%hil 95%Thijl
5+ VSPs 300 300 1 9 289

24%abedhijk 100%Tabed . 5%hij 100%Thijk
Mean no. of VSPs used 3.61abehij 1.00 200 3.00 400 7.27Tabed 103 2.02h 3.05hi 4.06Thij 7.35Thilk
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 22

Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents

Page 30

Absolutes/col percents

Gender

ocial Grade Age Ethnicity Religion
Other
Christi religio
Total Male  Female AB G c2 DE 1347 18+ 1824 2534 3544 4554 5564 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
M R T T @ @ @ () R Q. Q. I e m B Y N M M - M o x @ @
Unweighted base 1259 697 562 358 376 242 277 118 1141 159 234 209 211 162 41 328 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 ant 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 440 87 197 513 ar 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 71 24 383 37 46 494
None - - - - - - - - - - - - - - - - - - - - -
1vsP 178 % 88 52 42 36 48 5 173 7 12 15 22 42 43 32 17 75 165 7 2 4 - 98 - 7 69
14%gik  15% 14% 15% 1% 14% 17% 6% 15%gilkI 5% 6% 7% 10% 24%Tghi  31%Tghi  44%Tghi  30%Tghi  36%Tghi  15%Tsu 5% 5% 5% - 19%TyA - 1%y 1%y
SuyA i i Jim jm Jkimn
2VsPs 345 180 165 71 103 91 79 5 340 10 41 51 80 72 55 32 159 87 317 26 5 14 2 148 3 15 174
27%qg]  29% 26% 21% 28% as%Tc  28% 5% 29%Tgi 7% 19%gi 25%gi 36%Tghi  41%Tghi  39%Tghi  45%Tghi  41%Tghi  41%Tghi  29%Tstu  17% 12% 16% 1% 29%y 7% 24%y 28%y
stuy 3 ik 3 ik 3 ik
3VSPs 270 107 163 74 84 46 66 7 262 25 55 53 63 31 30 5 66 35 236 31 8 21 2 98 11 15 139
21%agop  17% 25%Ta  22% 23% 18% 24% 8% 22%Tgop  17% 26%gop 26%gopq  29%Tghi  18% 21%goq 7% 17%g 17% 22% 20% 17% 2% 10% 19% 26% 24% 23%
mopq
4VsPs 177 75 102 48 61 31 a7 19 158 2 39 34 7 23 7 2 32 9 147 27 9 15 3 63 5 7 97
14%nopa 2% 16% 14% 17% 12% 13% 21%Thin  14%nopq  18%nopq  18%hnop  17%nopa  12%q 13%npa 5% 3% 8%q 4% 14% 17% 20% 7% 18% 12% 12% 10% 16%
5+ VSPs 289 167 122 97 81 58 52 237 75 69 51 29 8 4 1 13 5 220 66 20 33 12 106 23 18 135
23%bthl  27%Tb 9% 28%T1 22% 22% 18% 50%Thik  20%imno  52%Thik 32%Thim  25%imno  13%mnopq 5% 3% 1% 3% 2% 20% a2%Tr  46%Tr  38%Tr  62% 21% 56%TzA  29% 22%
mnopqr Imnopq Pq Imnopq nopq Pa
Mean no. of VSPs used 330bh  345Tb 315 3s56Tel  3.350 347 302 477Th)  3.19mno  4.53Thj 3.95Thl 365Th  297mno  2360pq  21loq 172 21500 1.97 314 447 452Tr  436Tc 562 314 524T 359 326
Imnopgr kimnopg  pq kimnopg mnopq mnopq A
x

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/uiv/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l I 0 N D E R




Table 23

Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months

Base: All respondents

Unweighted base
Weighted base
Effective base

None.
1VsP
2VSPs
3VSPs
4VSPs

5+ VSPs

Mean no. of VSPs used

Impagting! limiting condition

Number of people in household

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your

household?

Highest education

Total Any
W
1259 357
1259 353
978 280

178 57
1a%gic  16%b
345 110
27%gin 31%
270 8
21%mr 19%
177 48
14%i 14%
289 69
23%cefi  20%¢
o

3.30ace  3.09c
fio

Mental
conditi

on

—
167
162
133

18
1%
42
26%
35
22%
24
15%
43
27%ac

3.46ac

Physica
|
conditi
on

—la

impacti
limitin

9
conditi

45 115
22%Tabd  13%

73 228
35%Tbd  26%

36
17%

24
12%
3

14%

2583

192
22%

124
14%

208
24%¢

3.36ac

54
20%Tg
%
35%Tg
61
23%
28
10%
32
12%

270

23 45
634 331
669 292
504 245

97 24
15%g 8%
196 a6
29%g 16%
151 56
23% 19%
96 50
14% 17%e
129 116
19%e 40%Tef
313 4.17Tef

8%
6
23%
2
6%
a
14%
13
48%

428

No
childre

154
18%Tjim
273
31%Tjl
203
23%Tm
98
1%
139
16%

2.90

NET:
Yes

325
302
232

19
6%
66
22%
60
20%m
60
20%Ti
96
32%Ti

4.02Ti

Aged  Ageds-
10

under 5
k) i
127 158
115 137
88 13
9 13
8% 10%
25 25
22% 19%
26 28
23% 21%
19 25
17% 18%i
35 45
31%i 33%Ti

4.03Ti 4.07Ti

Seconda
v
school
Aged Aged or
11-15 16-17 equiv
(m n
114 63 558
106 58" 601
84 44 447
8 4 95
8% 7% 16%r
28 13 197
26% 23% 33%Tpr
14 8 129
13% 15% 22%r
20 17 79
19% 29%Ti 13%
37 15 100
35%Ti 26% 17%

4.01Ti 3.86Ti 2.99

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Univers Still
ity Higher in full
degree  unvers time
or ity educati
equiv degree on
—la u
395 120 129
381 110 96
306 87 106
52 9 5
14%r 8% 5%
89 32 5
23%r 29%r 5%
89 27 1
23%r 25%r 12%
52 16 23
14% 14% 24%Top
100 26 52
26%0 23% 54%Topq
3.460 3.600 4.67Topq
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Table 24

Base: All respondents

Unweighted base
Weighted base
Effective base

None.

1VSP

2VSPs
3VSPs
4VSPs

5+ VSPs

Mean no. of VSPs used

Prepared by Yonder

Total

1259
1259

178
14%nrs
345
27%nw
270
21%b
177
14%0qx
289
23%0qux

3.30joq
w

Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Page 32

Absolutes/col percents

Devices used to access
GO Region Urbany/ Rural Intemet usage internet Working status
Unemplo
Unemplo  yed
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking jouse
Scotlan NET: North North the  Midand  Midland  Eastof South  South than 2 12 Phone laptop e full part- for for erson/  Furloug
d Wales  Ireland  England  East West  Humber s s England  London  East West  Uban  Rural hours  hours only only  devices time time work work Student  Refired  Other d
(d) (h i (k) 0 (m) (A) B) 0 () (v) (W) X) (2
104 57 33 1065 51 138 % 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 46 159 42 39
105 60 37+ 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28™ 61 1145 482 248 53* 63" 38" 206 44 34
82 47 27 823 39 109 78 920 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
18 12 6 142 4 22 " 16 7 16 22 26 18 131 25 63 111 4 24 141 47 27 9 13 2 7 2 2
17% 21% 17% 13% 8% 16% 1% 14% 8% 14% 13% 15% 17% 14% 13% 8% 24%Tn 15% 40%Tr 12% 10% 1% 17% 21%sy 5% 34%Tstuw 4% 7%
y
26 19 12 288 14 32 29 30 2 35 36 52 34 256 45 187 153 6 25 308 122 67 17 20 2 91 15 8
24% 31% 32% 27% 27% 23% 29% 28% 29% 31% 21% 9% 32% 27% 24% 4% 33%Tn 21% 4% 27% 25%w 27%w 31%w 31%w 6% 44%Tstw  33%w 24%
23 5 6 235 13 27 19 21 19 30 44 38 2 188 56 171 % 5 6 258 110 61 11 14 7 34 15 9
22% 9% 17% 22%b 26%b 20% 19% 19% 21% 27%b 26%b 22% 22% 20% 30%TA 22% 21% 19% 10% 23%T 23% 25% 21% 22% 19% 16% 35%x 26%
17 9 5 147 8 25 20 17 11 13 2 15 13 137 20 131 43 6 1 168 72 37 10 11 9 9 6 4
16% 15% 12% 14% 16% 18%l 20%| 16% 12% 12% 14% 9% 12% 5% 10% 17%To 9% 20% 1% 15%q 15%x 15%x 19%x 17%x 23%x 5% 13% 12%
2 15 8 245 13 32 22 23 27 18 45 46 19 225 43 228 59 7 5 270 130 57 6 5 18 2 7 11
21% 24% 22% 23% 24% 23% 22% 21% 30% 16% 26% 26% 17% 24% 22% 20%To  13% 26% 8% 24%q  27%Tuvk  28%wx 1% 9%x 47%Tstuv 1% 6% 31%
Xy
323 3.16 312 332 341 334 334 332 367m 293 367Td] 322 296 335 321 370T0 266 372 201 336Tq  361Tuv 334w 284x  265¢ 452Tst 194 300« 37
m x vy

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/hli

/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/u/vi
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

* small base (under 50).
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 25

Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents

Absolutes/col percents

Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) —(last3 months) ety measure
Not at
alll
£15600  £26000  £36,400 Any No Very/ Not
Up - - - £52,000 Instagr Faceboo  Snapcha Fruitla Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube am TikTok K t Twitch  Vimeo b e aware aware
M a b) c ) h 0 K ) n 0 o 0 s
Unweighted base 1259 240 3t 203 171 163 175 794 516 1055 a7 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 9% 162 225 745 400 585
None - - - - - - -
1VsP 178 40 46 48 22 1 115 1 - 61 1 - - - - - 1 170 31 147
14%eghi 7% 14% 17%e 13% 7% 10%hik - * - 6%hikim ¢ - - - - - . 17%Tre 7% 18%Tt
jdmnop mnop nop
t
2VSPs 345 76 86 78 a2 32 319 6 1 288 7 7 4 - 4 2 35 307 84 261
27%hikl  32%e 27% 27% 24% 21% 28%Nikim  7%ikmn 3% 28%hikim 2% 4% 2% - 9%ikmnp 3% 14% 31%Tr 8% 33%Tt
mnoprt
3VSPs 270 40 81 67 35 32 265 203 40 244 23 13 14 - 2 5 48 221 99 170
21%Kim  17% 25%a 23% 20% 21% 23%Tki  29%Tgij  10%kn  24%Tkim  6%n 7%n 10%n 4% 7%n 19% 22% 22% 21%
nop mnop Kimi nop
4VsPs 177 27 45 41 28 24 171 160 85 158 83 20 17 4 4 7 39 137 68 109
14%n 1% 14% 14% 16% 16% 15%Tnp  23%Tg)l  22%Tgjl  15%Tnop 23%Tgll  12% 1% 6% 8% 9% 15% 14% 15% 14%
mnop mnop mnop
5+ VSPs 289 51 62 57 45 55 288 283 254 280 251 136 116 60 40 61 126 160 178 112
23%su 2% 19% 19% 26% 35%Tabe  25%T 41%Tg)  65%Tohj 27%Tg  69%Tghj 77%Tghi  77%Tghi  94%Tghi  79%Tghi  81%Tghi 51%Ts  16% 39%Tu  14%
3 ik imop | ik
Mean no. of VSPs used 330su 3.1 317 319 349 3.93Tab  3.45T 444Tg)  527Tgh  361Tg  543Tgh  6.18Tgh  631Tgh  7.88Tgh  7.24Tgh  691Tgh  4.74Ts  2.95 410Tu 284
c i i iik ik ijkdmopjkim iikim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 26

Absolutes/col percents
Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents

No. of VSPs used in Past 3 month: No. of Selected VSPs used in Past 3 month:
Total TVSP 2VSPs 3VSPs ZVSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
i) @ (o) 1) @ (o) () Iy I I Iy
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
None - - - -
1VsSP 178 174 4 1 178
14%bcdeijkl 100%Tbcde 1% . 100%Tijkl
2VSPs 345 - 338 6 1 345
27%acdehjkl - 99%Tacde 2%e 1% 100%Thikl
3 VSPs 270 258 1 1 270
21%abdehikl 98%Tabde 6%abe . 100%Thikl
4VSPs 177 168 9 177
14%abcehijl 93%Tabce 3%abc 100%Thijl
5+ VSPs 289 289 289
23%abedhijk - - 96%Tabed - - - 100%Thijk
Mean no. of VSPs used 3.30abehij 1.00 1.99a 2.97ab 3.93Tabe 6.04Tabcd 1.00 200 3.00ni 4.00T) 6.12Thijk

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 27
Q1. VSP usage frequency - YouTube
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
YouTube
Gender ocial Grad: Age Ethnicity Religion
Christi relig
Total Male Female AB ci c2 DE 13-17 18+ 18-24 2534 3544 4554 55-64 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
—m @ — & @ 0 @ M @ 0 om0 @ @ 1 —_— & A
Unweighted base 1259 697 562 358 376 212 277 118 1141 159 234 209 211 162 125 41 328 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 197 513 a1t 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 71 24 383 37 46 494
Several times a day 367 223 145 99 113 69 82 43 3 76 93 67 1 18 16 4 39 20 265 98 29 53 14 122 27 27 184
20%bhmn  36%Tb  23% 20% 30% 26% 29% 48%Thki  28%mnop 53%Thkl  43%Thkl  33%mnop 23%mnop 1% 1% 6% 10% 10% 24% 62%Tr  65%Tr  60%Tr  77% 24% 65%TxA  44%Tx  30%x
oparx mnopq qa mnopq  mnopq a a
Atleast once a day 250 131 19 67 %2 39 51 28 222 9 43 51 50 8 16 4 48 21 220 27 5 15 3 87 8 il 133
20%hnop  21% 19% 20% 25%Te  15% 18% 32%Thim  19%nopq  20%0pq  20%opq  25%hnop  23%nopq  16% 12% 6% 13% 10% 20% 7% 1% 7% 13% 17% 19% 17% 22%
a a
Atleast once a week 308 166 143 95 75 70 67 14 204 20 46 54 58 61 36 18 115 54 275 25 10 14 2 124 7 9 164
2a%dgis  27% 22% 28%d 20% 27% 24% 16% 25%gi 14% 21% 27% 26%i 35%Tghi  26%i 25% 30%Tghi  26%I 25%s 16% 22% 16% 8% 24% 16% 14% 27%
i i
Atleast once a month 159 56 104 45 2 9 33 2 157 7 13 21 5 26 29 27 81 56 153 6 1 4 88 - 10 57
13%agis 9% 16%Ta  13% 1% 15% 12% 3% 13%Tgi 5% 6% 10%g 16%gij  15%gij  21%Tghi  37%Tghi  21%Tghi  26%Tghi  14%Tstu 4% 2% 5% 17%TYA - 16%y 9%
tuyA jkimp jkm jkimnp
At least once in the 73 23 51 12 22 24 15 1 73 1 8 5 15 18 18 7 a4 25 73 . - . . 41 . 3 30
last 3 months 6%agks 4% 8%Ta 4% 6% 9%Te 6% 1% 6%gik 1% 4% 2% 7%gi 11%Tghi  13%Tghi  10%gk  11%Tghi  12%Tghij  7%Tsu  * - . 1% 8%T 1% 5% 5%
u i3 i ik 3
At least once in the 27 5 22 6 8 5 8 - 27 1 3 1 2 1 5 3 19 8 27 - - - 18 - 1 8
last 12 months 2% 1% 3%Ta 2% 2% 2% 3% - 2% 1% 2% 1% 1% 6%Tghij 4% 4% 5%Tghkl 4% 2% - - - - B%TA - 1% 1%
KI
Used to use, but 9 2 7 - 2 2 5 - 9 - - - 2 3 3 1 7 4 9 - - - - 5 - - 5
haven'in the last 12 1% . 1% - 1% 1% 2%Te - 1% - - - 1% 2% 2% 1% 2%Th 2% 1% - - - 1% - - 1%
s
NET: At least daily 617 353 264 166 205 108 133 71 54 105 136 118 101 46 32 9 87 41 485 124 34 67 17 208 34 38 317
49%behm  57%To  41% 49% s5%Te  42% 8% 80%Thik  47%mnop 73%Thkl  63%Thim  58%Thim  46%mnop  26% 23%q 12% 23% 19% 45% 79%Tr  76%Tr  77%Tr  90% 41% 83%TizA  61%x 52%x
noparx Imnopg q mnopq nopq nopq q
NET: At least weekly 926 519 406 261 0 178 200 85 841 125 182 172 159 107 69 27 202 95 760 150 43 81 19 332 41 47 480
74%bhmn 84%Tb  63% 76% 75% 68% 72% 96%Thij  72%mnop 87%Thim  84%Thim  84%Thim  72%nopq  61%0pq  49% 36% 52%0q  45% 70% 95%Tr  98%Tr  93%Tr  99% 65% 99%TieA  75% 78%Tx
oparx Kimnopg g nopq nopq nopq
NET: At least monthly 1085 575 510 307 321 217 234 87 99 132 195 193 194 133 o7 53 284 151 914 156 44 85 19 420 41 57 538
86%bhmn  93%Tb  80% 90%Tel  87% 83% 84% 98%Thil  85%mnop  92%Thmn  91%Thmn 94%Thim  88%mnop  76% 70% 73% 73% 71% 84% 99%Tr  100%Tr  98%Tr  99% 82% 99%TXA  91% 88%x
oparx mnopq a opq opq nopq a
1158 597 561 319 3 241 249 88 1070 134 203 198 209 151 115 61 327 176 987 156 44 86 19 461 41 60 567
months 92%bmnp  97%Tb 8% 93% 92% 93% 89% 99%Thim  91%mnpq  93%npq  94%mnop 97%Thmn  95%mnop  86% 83% 84% 85% 83% 91% 99%Tr  100%r 98%Tr  100% 90% 100%x 96% 92%
ar nopg a a

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 27
Q1. VSP usage frequency - YouTube
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

YouTube

Absolutes/col percents

Gender ocial Grade Age Ethnicit Religion
Other
Christi religio
Total  Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim n None
M @ RN (- N C) NN () N U ¢ N Y N 0 (m) n) — @ @ = W ) —w @ A
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 19% 513 ar 62" 613
NET: Atleastyearly 1185 602 583 325 351 247 257 88 1097 135 206 19 211 162 120 6 346 184 1013 156 44 8 19 479 4 6 575
94%bnpq 97%Tb  91% 95% 95% 95% 92% 99%Thmn 94%npq  94% 96%npq  97%Thno  95%npq  93% 87% 88% 90% 87% 93% 99%Tr  100% 98%  100% 9%  100% 97% 94%
r opq Pq
NET: Ever 1194 604 590 325 353 248 62 88 1107 135 206 199 213 166 123 6: 354 188 1023 156 44 8 19 484 41 6 580
95%bnpq 98%Tb  92% 95% 95% 95% 94% 99%Tnop  95%npq  94% 96%nq  97%nopq 96%nq  95%p  89% 89% 92% 89% 94% 99%Tr  100% 98%  100% 9%  100% 97% 95%
a
Never 65 14 51 17 18 12 17 1 64 8 9 5 8 9 16 8 33 24 62 2 2 - 29 - 2 33
5%ags 2% 8%Ta 5% 5% 5% 6% 1% 5% 6% 4% 3% 4% 5% 11%Tghj  11%gk  8%Tghk 11%Tghik  6%s 1% 2% - 6% - 3% 5%
K m 1

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) /b - T/c/d/e/f - T/g/h/i/j/k//m/n/olp/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 28
Q1. VSP usage frequency - YouTube

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

Page 37

Absolutes/col percents
. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
YouTube
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
o
impacti
ng No Seconda  Univers st
Physica limitin childre ry ity Higher in full
Mental i g n aged school  degree  univers time
conditi  cond condi 17 or NET: Aged  Aged5  Aged Aged o o ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 11-15 16-17 equiv equv  degree on
—m — e e B @ 0 0 ‘ —m {0 u
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 a7+ 867 302 115 137 106 58 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 367 89 50 46 261 52 174 127 14 218 107 39 52 46 18 148 123 31 48
29%celi  25% 3l%e 2% 30%¢ 19% 26% 43%Tel  53% 25% 35%Ti 34% 38%TI 43T 30% 25% 2% 28% 51%Topq
o
At least once a day 250 64 36 36 177 60 116 67 6 144 77 30 33 19 18 119 69 24 28
20%f 18% 22% 17% 20% 22% 17% 23% 24% 17% 25%Tim  26%I 2% 17% 32%im  20% 18% 22% 29%Top
Atleast once a week 308 95 40 2 206 84 172 50 3 230 63 22 24 20 14 142 106 34
2a%gr  27% 25% 5% 24% 31%Tg  26%g 17% 1% 27%T 21% 19% 7% 19% 24% 24%r 28%r 31%0 15%
At least once a month 159 48 23 31 108 48 93 17 1 140 17 7 9 7 1 73 5 16 4
13%gin  14% 14% 15% 12% 18%Tg  14%g 6% 3% 16%Tjim 6% 6% 6% 6% 1% 2% 2% 15%r 4%
' n
At least once in the 73 2 6 20 49 10 53 10 1 59 14 5 7 7 1 50 19 1 1
last 3 months 6%gar  7%b 4% 9%Tab 6% 4% 8%Teg 3% 5% 7% 5% 4% 5% 6% 2% 8%Tar 5% 1% 1%
At least once in the 27 12 2 8 15 2 22 1 1 25 2 - 1 - 1 16 8 1 -
last 12 months 2% 3% % 4% 2% % a%Teg  * 5% 3%T] 1% - . - 2% 3% 2% 1% -
Used to use, but 9 5 2 3 5 2 6 2 - 7 2 - - - 2 8 1 - -
haven' in the last 12 1% 1% % % % % 1% 1% - 1% 1% - - - 4%Tjl 1% . - -
months
NET: At least daily 617 153 86 81 438 113 290 194 20 62 184 70 85 64 36 267 191 56 76
49%acel  43% 53%ac  39% 51%ac  41% 43% 66%Tel 7% 2% 61%Ti  61%Ti  62%Ti  60%TI  62% 44% 50% 51% 79%Topq
io
NET: At least weekly 926 248 126 134 644 197 462 244 23 593 246 91 108 84 50 408 207 90 90
Ta%cfio  70%c  78%ac  64% Ta%e  72% 69% 8a%Tel  88% 68% 82%T 80% 79%i 79%i 86%i 68% 78%To  82%0  94%Topq
NET: At least monthly 1085 206 148 164 752 245 555 261 24 732 264 99 17 91 51 481 343 106 94
86%cfio  84%c  92%ac  79% 87%c  90%f 83% 89%f 91% 84% 87% 86% 85% 86% 87% 80% 90%To  97%To  98%Top
NET: the last 3 1158 319 154 184 801 254 608 271 25 791 277 104 124 98 52 531 362 108 95
months 9%2%0  91% 95%ac 8% 92% 94% 1% 93% 95% 91% 92% 91% 90% 92% 89% 88% 95%To  98%To  99%To
NET: At least yearly 1185 332 157 192 816 256 630 272 27 816 279 104 124 98 53 547 369 109 95
94%0  94% 7% 92% 94% 94% 94% 93% 100% 94% 92% 91% 91% 92% 91% 91% 97%To  99%To  99%To

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 28
Q1. VSP usage frequency - YouTube

Page 38

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
YouTube

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

Impacting!/ imiting condition

Do any children aged 17 or under live in your
Number of people in household household? Highest education
o
impacti
ng/ Seconda  Univers still
Physica limitin childre Iy ity Higher infull
Mental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Ag or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
M (b) c) (d) ) (] h) i) (k) 0 (m (n 0) (D) 1)
Weighted base 1259 353 162 209 867 272 669 292 27 867 302 115 137 106 58 601 381 110 96
NET: Ever 1194 336 1 198 821 258 636 274 27 823 281 10 124 98 55 554 370 109 95
95%lo 95% 98%ac 93% 95% 95% 95% 94% 100% 95% 93% 91% 91% 92% 94% 92% 97%To 99%0 99%To
Never 65 16 3 14 46 14 33 18 - 43 21 1 13 9 3 46 1 1 1
5%pr 5%b. 2% 7%b. 5% 5% 5% 6% - 5% 7% 9% 9%T 8% 6% 8%Tpqr 3% 1% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 29
Q1. VSP usage frequency - YouTube
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

YouTube

e)? Th

includes watching

Page 39

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

lylz

Prepared by Yonder

Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - ot
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland ~ Midland  Eastof South  South than 2 1-2 Phone  laptop e full part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices time time work work  Student  Retired  Other hed
—d ) —0 —w) 0
Unweighted base 1259 104 57 33 1065 51 138 99 19 84 15 192 158 109 949 7 981 265 30 49 1152 502 242 52 58 a6 159 a2 39
Weighted base 1259 105 60° a7 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28" 61 1145 482 248 53 63 38 206 a4 34+
Effective base 978 82 47 27 823 39 109 78 9 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 32 19 8 308 13 40 28 39 26 30 61 48 21 296 47 283 80 7 8 344 159 72 18 14 25 14 7 14
29%mogx 31% 2% 21% 29%m  25% 29% 28% 36%m  29% 27% 35%m  27% 19% 32%T  25% 36%To  17% 23% 13% 30%Tq  33%Txy  29%x  34%x  22%x 66%Tstuv 7% 16% 2%
x
At least once a day 26 13 9 202 15 26 21 19 22 18 27 33 20 187 31 170 76 5 12 228 13 a4 6 16 6 23 8 6
20%x  25% 21% 25% 19% 29% 19% 21% 18% 25% 16% 16% 19% 18% 20% 17% 2%T  16% 19% 20% 20% 2%Tx  18% 12% 25%x 17% 1% 19% 18%
At least once a week 308 17 6 8 277 12 39 23 23 20 32 49 48 32 31 47 185 22 7 1 283 129 52 22 7 3 65 10 6
24%bwe 16% 10% 22% 26%Tab  23% 29%ab  22% 22% 22% 28%b  29%ab  27%b  29%b  25% 25% 24% 26% 25% 18% 25% 27%w  21%w  41%Tw 1% 7% 31%Tw  23% 18%
At least once a month 159 15 9 3 133 6 12 15 8 16 15 19 23 17 25 71 84 2 13 141 40 33 - 16 2 54 9 3
13%nsu 14% 14% 9% 13% 12% 9% 15% 8% 18% 13% 1% 13% 16% 2% 13% 9% 18%Tn 6% 22% 12% 8% 13%u - 26%Tstuw 5% 26%Tstu  20%su 7%
w
Atleast once in the 73 1 4 4 64 1 9 10 8 . 11 10 10 5 40 21 26 46 3 4 64 13 23 4 2 - 22 4 4
last 3 months 6%aiAns 1% 7% 10% 6% 3% 7% 10%ai 7%ai . 10%ai 6% 6% 5% 4% M%TA 3% 10%Tn  10% 7% 6% 3% 9%Ts 8% 3% - 1%Tsw  10%s 13%
Atleast once in the 27 3 3 1 20 - 5 3 2 1 1 1 5 3 23 4 15 12 1 2 23 7 1" 1 2 - 5 1 -
last 12 months 2% 3% 5%k 2% 2% - 4%k 3% 2% 1% 1% . 3% 2% 2% 2% 2% 3% 3% 3% 2% 1% 4%Ts 2% 3% - 2% 2% -
Used to use, but 9 1 3 - 6 - - 1 - - - 1 3 1 8 2 5 4 - 1 9 2 2 - 1 - 3 2 -
haven'tin the last 12 1% 1% 5%Tdfhj - 1% - - 1% - - - . 2% 1% 1% 1% 1% 1% - 1% 1% - 1% - 1% - 1% 4%Ts -
months K
NET: At least daily 617 59 32 1 510 8 67 49 58 49 48 88 82 41 483 79 454 156 12 20 573 272 116 25 2 32 37 16 20
49%mogx 56%m  53% 45% 48%m  54% 49% 48% 54%m  54%m  43% 51%m  46% 38% 52%TB  42% 58%To  34% 42% 32% 50%Tq  56%Tty 47%x  46%x  47%x  83%Tstu  18% 35%x 59%
vy
NET: At least weekly 926 76 38 2! 787 0 108 72 81 69 80 137 129 72 714 126 638 278 19 30 855 401 168 46 3 34 102 26 2
74%Boat  72% 63% 68% 74% 77% 77% 71% 76% 76% 71% 80%bm  73% 67% 76%TB  66% 82%To  60% 67% 50% 75%Tq  B3%Twx  68%x  B7%Ttvx  58% 90%Ttix  49% 58% 78%
wy y y y
NET: At least monthly 1085 91 47 28 920 46 118 87 90 85 95 156 152 90 822 150 709 362 21 44 996 441 201 46 53 36 156 35 29
86%Bogt  87% 7% 76% 87% 89% 86% 86% 84% 94%bm  85% 91%b  86% 83% 88%TB  79% 91%To  78% 73% 72% 87%Tq  91%Tty 81% 87% 84% 95%by  76% 78% 85%
x
NET: Within the last3 1158 2 5 3 984 48 127 97 %8 85 106 166 162 95 862 7 735 408 24 48 1061 454 224 50 36 178 39 33
92%0qx  88% 84% 86% 93%Tb  92% 93% 95%b  91% 94% 94% 97%Tabd  92% 88% 92% 90% 94%To  88% 83% 79% 93%Tq  94%Twx  90% 95% 86% 95% 86% 88% 98%
m
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Table 29

YouTube

Weighted base

NET: At least yearly
NET: Ever

Never

Prepared by Yonder

Total
—m
1259
1185
94%0qx
1194
95%0qx

65
5%dnr

Q1. VSP usage frequency - YouTube

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

GO Region
Yorkshi
Norther re and West East
Scotlan n NET: North North the Midland ~ Midland  East of South South
d Wales  Ireland  England  East West  Humber s s England  London East West
— —a 0 —H
105 60* 37 1057 52° 137 102 107 91 112 171 176 108
94 54 32 1004 48 133 100 100 86 107 166 167 98
90% 89% 88% 95%Tm  92% 97% 98%abm  93% 95% 95% 97%abm  95% 90%
9% 57 32 1010 48 133 101 100 86 107 167 170 99
91% 94% 88% 96%T 92% 97% 99%am  93% 95% 95% 98%am  96% 91%
9 4 4 47 4 5 1 8 4 6 4 6 9
9%gk 6% 12% 4% 8% 3% 1% 7% 5% 5% 2% 4% 9%gk

layed in the data refer to the effecti

base, although

layed alon

e the weighted bas
Propomons/Means Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k//m - T/A/B - T/n/o - T/p/q/r - T/s/llulv/wlx/y/z
Overlap formulae used.

* small base; ** very small base (under 30) ineligible for sig testing

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testlng,
ks

small base (under 50).

rban/ Rural

Urban
938
885
94%
892
95%

45
5%

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Rural
189
175

92%
177
93%

13
7%

Internet usage

More
than 2
hours

780

750
96%To

755
97%To

25
3%

12
hours

a62

420
91%

424
92%

38
8%Tn

Devices used to access
internet

Working statu
Unemplo
Unemplo  yed
Tablet yed - not
Smart o Multipl  Working ~ Working  looking  looking House
Phone  laptop e full art- for for person/  Furloug
only only  devices time time work work  Student  Retied  Other hed
—n —w
28+ 61 1145 482 248 53 63" 38 206 a4 34
25 50 1084 461 35 51 56 36 183 40 33
86% 82% 95%Tq  96%x  95% 97% 90% 95% 89% 90% 98%
25 51 1092 463 237 51 57 36 186 42 33
86% 83% 95%Tq  96%x  95% 97% 91% 95% 90% 94% 98%
4 10 53 19 12 2 6 2 20 3 1
14% 17%Tr 5% 4% 5% 3% 9% 5% 10%Ts 6% 2%

YONDER
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Table 30

YouTube

Unweighted base
Weighted base
Effective base

Several times a day
Atleast once a day
Atleast once a week
Atleast once a month

At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but

haven't in the last 12
s

NET: At least daily

NET: At least weekly

NET: At least monthly

Q1. VSP usage frequency - YouTube
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Household income- per year

. people sharing videos ol

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

includes watching

Exposure to

hamful content Awareness of
Reqular users of VSPs (last 3 months) (last 3 months) safety measures
Notat
all
£15600  £26,000  £36,400 Any No Very/ Not
v - - - £52,000 Instag Faceboo  Snapcha Fila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36,399  £51,999 + YouTube ~ am TikTok k 1 Twitch  Vimeo s e e aware  aware
b c @ e h i K (m n 0 o) (0 s
1259 240 311 203 171 163 1175 794 516 1055 a7 207 268 130 131 198 319 922 531 728
1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
978 179 248 226 134 125 907 605 379 816 336 208 179 7 9 162 225 745 400 585
367 74 85 77 53 55 367 282 177 298 178 107 85 32 30 40 100 260 203 164
20%su  32% 27% 26% 31% 36% 32%T]  41%Tgj  45%Tghj 29% 49%Tghj  61%Tghi  56%Tghi  51%Tgj ~ 59%Tghi 53%Tghi 40%Ts  26% a4%Tu 21%
Jknp Ik Jkn i
250 38 72 66 37 24 250 145 108 211 2 42 36 19 10 17 64 182 107 143
20%s  16% 22% 23% 21% 16% 22%T  21% 28%Tghj  20% 22% 24% 24% 31%Thjo  20% 22% 26%Ts  18% 22%Tu 8%
K p
308 61 80 60 45 45 308 146 62 259 65 21 22 9 9 14 51 255 84 225
24%hiki  26% 25% 20% 26% 29% 27%Thij  21%kim  16% 25%hikl 18%! 12% 15% 13% 18%! 18%! 20% 26% 18% 28%Tt
mnpt Kimnop mnp
159 30 41 45 1 17 159 63 25 121 18 4 5 1 1 3 22 137 2 133
13%dhik  13% 3% 15%d 6% 1% 14%Thijk  9%Kimn  6%Imo  129%hil 5%lo 3% 3% 2% 1% 4%0 9% 14% 6% 17%Tt
Imnopt Imnop nop
73 9 4 19 1 6 73 22 6 44 10 1 1 1 1 1 5 67 14 60
6%hiki 4% 8% 6% 6% 4% 6%Thik  3%im 2% 4%himp 3% . 1% 1% 2% 1% 2% T%T 3% 7%T
mprt Imp
27 6 5 6 2 1 - Bl 4 27 2 1 1 1 . . 2 24 4 23
2%gikt 3% 1% 2% 1% 1% - 2%gk  1%g 3%Tghik  1%g 1%g 1%g 2%gop ‘g ‘g 1% 2% 1% 3%t
Ip
9 2 3 2 - 1 - 3 9 - - - - - 1 9 1 8
1%g 1% 1% % - 1% - 9 1%gh - - - - - . 1% . 1%
61 112 157 142 90 79 617 42 285 509 260 149 121 52 40 57 165 442 310 307
a9%su 48% 49% 49% 52% 51% 53%T]  62%Tqj  73%Tghj 49% 71%Tghj  85%Tghi 80%Tghi B1%Tghj 79%Tghj 75%Tghj 66%Ts  44% 67%Tu  38%
Jkp Ik k
926 173 37 02 135 124 26 573 347 768 325 170 143 60 49 7 216 7 394 32
Ta%su  74% 74% 69% 79% 80%c  80%T]  83%Tg]  89%Tghj 74% 89%Tghj  96%Tghi  94%Tghi  95%Tghj 97%Tghi 93%Tghi 87%Ts  70% 86%Tu  67%
ke jk jk jk
1085 20: 278 27 146 141 1085 636 an2 889 343 174 148 61 50 74 238 833 420 665
86%su  86% 87% 85% 85% 92% 94%Thj  92%Tj  95%Thj  86% 94%Thj  99%Tghi 98%Tghj 97%T)  98%Thj  97%Tghj 96%Ts  84% 91%Tu  83%
i K K

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

* small base (under 50).

YONDER
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Page 42
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 30

Q1. VSP usage frequency - YouTube

Absolutes/col percents
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
YouTube
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
Notat
all
£15600  £26,000  £36,400 An No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube am TikTok Twitch  Vimeo e s e e aware  aware
—m @ b @ 4 (e @ i — 0 (m. —m @ (s
Weighted base 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 1158 212 302 266 157 148 1158 658 a78 934 353 175 149 51 75 243 900 434 725
92%js  90% 94% 91% 91% 96% 100%Thi  95%Tj  97%Thj  90% 97%Thj  99%Thij  98%Thj  98%  100%Thjn 98%Thj  98%Ts  91% 9%Tu  91%
K
NET: At least yearly 1185 218 306 272 159 149 1158 669 382 960 356 176 150 63 51 75 245 24 437 748
94%js  93% 96% 93% 93% 97% 100%Thi  97%Tj  98%Thj  93% 97%T]  100%Thij  99%Thj 100%Tj ~ 100%Tj ~ 99%T]  99%Ts  93% 95% 94%
kmp 3
NET: Ever 1194 219 309 274 159 150 1158 672 382 970 356 176 150 63 51 75 246 933 438 756
95%js  94% 97% 94% 93% 97% 100%Thi  97%Tj  98%Tj  94% 97%T]  100%Thij  99%Thj 100%  100%T]  99%T]  99%Ts  94% 95% 95%
kmp k
Never 65 15 11 17 13 4 20 8 62 9 1 - 1 2 61 22 43
5%ghiki 6% 3% 6% 7% 3% - 3%gim 2%l 6%Tahik  3%gl - 1%g - - 1%g 1% 6%Tr 5% 5%
Imnop

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.
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Table 31

Q1. VSP usage frequency - YouTube

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

YouTube

Unweighted base
Weighted base
Effective base

Several times a day
Atleast once a day
Atleast once a week
Atleast once a month

At least once in the.
last 3 months

At least once in the.
last 12 months

Used to use, but
haven't in the last 12
months

NET: At least daily
NET: At least weekly

NET: At least monthly

NET: Within the last 3
months.

NET: At least yearly
NET: Ever

Never

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineli

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l

Overlap formulae used.

Prepared by Yonder

No. of VSPs used in Past 3 month:
3VSPs

. people sharing videos ol

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

includes watching

gible for sig testing, *

small base (under 50).

No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
(a) (b) (c) (d) (e) (h) () A0 (k) )
1259 127 281 229 176 446 132 285 235 176 431
1259 174 342 264 180 300 178 345 270 177 289
978 108 240 197 150 317 12 242 201 149 305
367 17 45 73 71 160 17 45 77 72 156
29%abhi 10% 13% 28%ab 40%Tabe 53%Tabcd 10% 13% 29%hi 40%Thi 54%Thilk
250 19 62 46 50 74 19 64 46 49 72
20%ah 1% 18% 17% 28%Tabc 25%Ta 10% 18% 17% 28%Thi 25%Thj
308 31 116 75 39 48 3t 17 78 38 45
24%el 18% 34%Tade 28%ae 21% 16% 18% 349%Thil 29%hl 21% 15%
159 24 65 48 11 1 25 66 49 8 11
13%dekl 14%de 19%Tde 18%Tde 6% 4% 14%KI 19%TKI 18%TKI 5% 4%
73 23 28 15 4 3 23 28 15 4 3
69%dekl 14%Tcde 8%de 6%e 2% 1% 13%TiKI 8%KI 5% 2% 1%
27 12 12 1 1 1 12 12 - 1 1
2%cejl 7%Tede 3%ce . . . 7%TiKI 4%l - . .
9 6 3 - - - 6 3 - - -
1% 4%Tede 1% - - - 4%TiI 1% - - -
617 36 107 19 121 234 36 109 124 121 228
49%abhi 21% 31%a 45%ab 67%Tabc 78%Tabcd 20% 32%h 46%hi 68%Thi 79%Thilk
926 67 223 194 160 282 67 226 201 159 273
74%abhi 39% 65%a 73%a 89%Tabc 94%Tabcd 38% 65%h 75%hi 90%Thi 94%Thi
1085 91 288 242 170 294 91 292 250 167 284
86%ah 52% 84%a 929Tab 95%Tab 98%Tabc 51% 85%h 93%Thi 94%Thi 98%Thilk
158 14 315 257 175 297 5 319 265 171 288
92%ah 66% 92%a 97%Tab 97%Tab 99%Tab 65% 93%h 98%Thi 97%Th 99%Thik
1185 127 327 257 176 298 127 332 265 172 289
94%ah 73% 96%a 97%Ta 98%Ta 99%Tab 71% 96%h 98%Th 97%h 100%Thik
1194 133 330 257 176 298 134 335 265 172 289
95%ah 7% 97%a 97%a 98%a 99%Tab 75% 97%h 98%Th 97%h 100%Thik
65 40 12 7 4 2 44 10 5 5 .
5%ejl 23%Tbode 3%e 3% 2% 1% 25%TijkI 3% 2% 3%l .
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 32
Q1. VSP usage frequency - Instagram
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

Instagram
Gender ocial Grad: Ag Ethnicity Religion
Other
Christi e
Total Male  Female AB ci c2 DE 1317 18+ 18-24 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
—mn @ M @ W e @O @ 0 0k (m. 0 — @ @ s W (v) —a A
Unweighted base 1259 697 562 358 376 242 277 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 440 87 197 513 a1t 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 2 383 37 46 494
Several times a day 291 129 162 92 110 39 48 30 261 86 76 54 31 7 3 3 14 7 219 70 18 38 13 9 19 18 154
23%efhl  21% 25% 27%ef  30%Tef  15% 17% 34%Thim  22%Imno  60%Tghj ~ 35%Thim  26%Imno  14%mnpq 4% 2% 5% 4% 3% 20% 44%Te 42%Tr 44%TT 67% 18% 45%TKA 29% 25%x
mnoparx nopq ] kimnopg  nopq pq
At least once a day 181 76 105 54 45 3 39 24 157 29 43 36 23 17 8 1 26 10 154 23 5 14 3 63 9 7 95
14%ahno  12% 16% 16% 12% 17% 14% 27%Thim  13%nopq ~ 20%Thim  20%Thim  18%nopq 11%q  10% 6% 1% 7% 4% 14% 14% 12% 16% 14% 12% 22% 1% 15%
pa noy nopg
Atleast once a week 125 65 61 27 38 32 28 12 113 9 23 28 21 18 14 1 33 15 102 22 10 12 . 54 5 8 56
0% 10% 9% 8% 10% 12% 10% 4%  10% 6% 1% 13%0 9% 10% 10%q 1% 8% 7% 9% 14% 22%Tc 13% 1% 1% 12% 14% 9%
Atleast once a month 59 25 33 21 21 1 6 4 55 2 6 10 1 15 10 1 26 1 54 4 2 1 1 22 1 6 25
5% 4% 5% 6% 6% 4% 2% 5% 5% 1% 3% 5% 5% o%Thj 7% 2% 7% 5% 5% 2% 5% 1% 4% 4% 3% 9% 4%
At least once in the 35 20 16 10 12 3 10 2 33 1 5 4 12 6 3 1 9 3 30 5 - 3 2 16 1 2 16
last 3 months 3% 3% 2% 3% 3% 1% 3% 3% 3% 1% 3% 2% 6%Thi 3% 2% 1% 2% 2% 3% 3% - 4% 9% 3% 1% 3% 3%
At least once in the 24 8 16 8 9 3 5 1 24 - 7 2 10 2 2 1 5 3 22 2 1 1 - 14 - 1 9
last 12 months 2% 1% 3% 2% 2% 1% 2% 1% 2% - 3% 1% 4%Thip 1% 1% 2% 1% 1% 2% 2% 3% 1% - 3% - 2% %
Used to use, but 28 20 8 1 5 5 7 - 28 1 3 6 8 2 5 2 10 7 26 2 - 1 - 14 - 1 12
haven'in the last 12 2%b % 1% 3% 1% 2% 3% - 2% 1% 2% 3% 4% 1% 3% 3% 2% 3% 2% 1% - 1% - 3% - 2% 2%
months
NET: At least daily a2 206 267 146 155 82 8 54 41 115 119 ) 54 24 12 4 40 16 a73 92 24 52 15 157 28 25 249
38%ahl  33% 42%Ta  43%Tel  42%ef  31% 31% 61%Thkl  36%Imno  81%Tahj  55%Thkl  44%himn  24%mnop 14% 9% 6% 10% 8% 34% 50%Tr  54%Tr  59%Tr  81% 31% 68%TxzA  40% 41%Tx
mnoparx mnopa  pq kimnopa  mnopq  opq q
NET: At least weekly 598 270 327 173 193 114 114 66 532 125 142 17 75 42 25 5 73 31 476 114 34 64 15 211 33 33 306
47%ahl  44% 51%Ta  51%f 52%f 44% 41% 75%Thkl  45%Imno  87%Tghj  66%Thim 57%Thim  34%nopq  24%0pq  18%q 7% 19%0  15% 4% 73%Tr  76%Tr  73%Tr  82% 41% 79%TxzA  54% 50%x
mnoparx mnopa  pq Kimnopg  nopq nopg
NET: At least monthly 657 206 361 194 215 124 120 71 586 126 148 128 86 57 35 7 99 42 530 118 36 64 16 233 34 39 330
52%ahl  48% 56%Ta  57%f 58%Tel  48% 43% 80%Thki  50%imno  88%Thjk  69%Thim 63%Thim 39%nopq 33%0pq  25%0q 9% 26%0q  20% 49% 75%Tr  B1%Tr  74%Te  86% 46% B3%THXA  63%x 4%x
mnoparx mnopa  pq Imnopq  nopq nopg
NET: Within the last 3 692 315 a76 204 227 128 130 73 619 128 153 132 98 63 38 8 108 45 560 123 36 68 18 250 34 41 347
55%afhl  51% 50%Ta  60%ef  61%Tef  49% 6% 82%Thik  53%Imno  89%Thjk  71%Thim  65%Thim  44%nopq 36%0pa  27%0q  10% 28%0q  21% 52% 78%Tr  B1%Tr  78%Tr  95% 49% BA%THXA  66%x  57%x
mnoparx Imnopg nopq nopq
NET: At least yearly 716 324 393 211 236 131 135 73 643 128 160 134 108 65 39 9 13 48 582 126 37 69 18 264 34 42 356
57%aefh  52% 61%Ta  62%ef  64%Tef  50% 8% 83%Thki  55%mnop  89%Thjk  74%Thim 66%Thim 49%mnop 37%0pq  28%0q  12% 20%0q  23% 54% 80%Tr  84%Tr  79%Tr  95% 51% B4%THXA  68%x  58%
Imnopar mnopa  q Imnopg nopg nopg q
X

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 32

Q1. VSP usage frequency - Instagram

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Instagram
Gender ocial Grad: Ag: Ethnicity Religion
GOther
Christi religio
Total Male  Female AB ci c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
—la b —d @ @ M @ 0k W _m om0 e @ W (s (v) — w2 A
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 440 87 197 513 a1t 62 613
NET: Ever 745 344 0 222 241 13 142 73 671 128 163 141 116 68 44 il 123 55 608 128 a7 70 1 278 34 4 368
59%aefh  56% 63%Ta  65%Tel  65%Tel  52% 51% 83%Thki  57%mnop 90%Thk  76%Thim 69%Thim 53%mnop 39%0pq  32%0q  15% 32%0q  26% 56% 81%Tr  84%Tr  80%Tr  95% 54% B4%TXA  T0%x  60%
mnoparx mnopg  q 0pa  nopq nopq
Never 514 275 240 120 130 125 137 15 499 15 52 64 105 107 95 62 264 156 477 30 7 18 1 235 7 1 246
41%bcdg  44%Tb  37% 35% 35% 48%Tod  49%Tod  17% 43%Tgi  10% 24%i 31%gi  47%gik  61%Tghi 68%Tghi 85%Tghi  68%Tghi  74%Tghi 44%Tstu  19% 16% 20% 5% 46%Tyz  16% 30% 40%y
ijkstuy K il i jimnp jkim Jkimnp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 33

Base: All respondents
Instagram

Unweighted base
Weighted base
Effective base

Several times a day

Atleast once a day
Atleast once a week
Atleast once a month
Atleast once in the

last 3 months

At least once in the.
last 12 months
Used to use, but
haven't in the last 12
months

NET: At least daily

NET: At least weekly

NET: At least monthly

NET:
months

the last 3

NET: At least yearly

Prepared by Yonder

Total
—m_

1259
1259
978

291
23%Gefi
0
181
14%cei
125
10%
59
5%
35
3%
24
2%

28
2%
472
38%acei
o
598
47%ceio
657
52%acei
o
692
55%ceio

716
57%ceio

Q1. VSP usage frequency - Instagram
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Iy

68
19%¢
40
1%
45
13%
12
3%
12
4%
6

2%
9
3%

108
3M%e

153
43%c

165

47%¢

178

50%¢

184
52%¢

Mental

4
25%ac
19
12%
18
1%
9
5%
7
4%
3
2%
6
4%
60
37%ac
79
48%c
87
54%ac

94
58%ac

97
60%ac

ing! limitin

ndition

Physica
|

161
24
12%
18
9%
30
14%d
9
4%
7
3%
6
3%
4
2%
42
20%
72
34%
81
39%
88
2%

93
45%

)
impacti
limitin

9
conditi
on

663

211
24%¢

130
15%c

78
9%

45
5%
23
3%
17
2%
18
2%
342
39%ac
420
48%¢
465
54%c
487
56%c

505
58%¢

Number of people in household

6
9%
1"
4%
1
4%
2%
7
3%
64
24%
90
33%
100
37%
11
41%

15
42%

134
20%

102
15%e
2
9%
34
5%
17
3%
14
2%
16
2%
236
35%e.
298
45%e
333
50%e
350
52%e

364
54%e

108
37%Tef

47
16%e
37
13%
14
5%
6
2%
6
2%

4
1%
155
539%Tef
192
66%Tef
206
70%Tef
212
73%Tef

218
75%Tef

12

44%
6

21%

1
3%

P

3%
17
65%
18
68%
18
68%

19
71%

19
71%

le for sig testing

. people sharing videos ol

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

Do any children aged 17 or under live in your
household?

includes watching

Highest education

4
19%
99
1%
78
9%
40
5%
27
3%
19
2%
26
3%T)

264
30%

342
39%
381
44%
408
47%

428
49%

NET: Aged  Aged5-  Aged Aged
Yes  unders 10 115 1617
(k) 1 (m n)
325 127 158 114 63
302 115 137 106 58"
232 88 13 84 44
97 35 37 41 18
32%T 31% 27%i 38%TI 30%
57 25 26 14 "
19%Ti 21%i 19%i 13% 18%
35 " 20 13 5
12% 10% 14% 13% 8%
15 2 7 5 5
5% 2% 5% 4% 8%
6 2 5 1 1
2% 1% % 1% 2%
4 1 2 1 2
1% 1% 1% 1% 4%
1 - - 1 -
. - - 1% -
154 60 63 54 28
51%Ti 52%Ti 46%T1 51%Ti 48%i
189 7 83 68 33
63%Ti 62%Ti 60%Ti 64%Ti 57%i
204 73 90 72 38
67%Ti  64%Ti  65%T  68%TI  65%
210 75 95 73 39
69%Ti 65%Ti 69%Ti 69%Ti 67%i
214 76 97 75 41
TI%T 66% 70%T 70%T 7i%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) inelig

Seconda

school
or
equiv

19
3%
10
2%
11
2%
187
31%
248
41%
276
46%
295
49%

305
51%

Univers
ity
degree

equiv

99
26%0
62
16%
36
9%
18
5%
10
3%
10
3%
10
3%
161
42%To
197
52%0
215
56%0
226
59%0

235
62%To

Higher
univers

ity
degree
120

110
87

35
31%0
13
12%
1
10%

4
4%
3
2%
2
2%
7
6%Tor
48
44%0
59

54%0
4

58%0
6

60%

68
62%

stil
in full
time
educati
on
i
96
106

35
37%Top
22
23%Toq
13
14%

6

6%

2

2%

1

1%

58
60%Topa
7
74%Topq
77
80%Topq

78
82%Topq

79
82%Topq
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Table 33

Q1. VSP usage frequency - Instagram

Ofcom VSP Tracker - Wave 1

Instagram

Weighted base 1
NET: Ever

Never

Prepared by Yonder

Total
)

259

745 193
59%ceio  55%C

Any

353

514 160
41%gjm  45%b
pr

Iy

ing! limitin

Do any children aged 17 or under live in your
household?

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

ndition Number of people in household
o
impacti
/ No
Physica  limitin chidre
| g n aged
conditi  conditi 17 or
on n n 1 23 45 6+ under
—b @ W e @ i
162 209 867 272 669 202 a7+ 867
10 22 122 38 222 20 454
64%ac  46% 60%c  45% 57%e  76%Tel  74% 52%
59 112 344 150 288 70 7 412
36% 54%Tabd  40% 55%Tlg  43%g  24% 26% 48%TKI
mn

NET: Aged  Aged5-  Aged
Yes  unders 10 1115
(k) 1 (m
302 115 137 106
215 76 97 75
71%Ti 66%1 70%Ti 71%Ti
87 39 40 31
29% 34% 30% 29%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Aged
16-17
0

58°
4
71%i

17
29%

Highest education

Seconda

Univers
v i Higher
school  degree  univers
o or ity
equiv equv  degree
601 381 110
316 245 75
53% 64%To  68%0
285 136 35
47%Tpqr  36%r 32%¢

79
82%Topq

17
18%

YONDER
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 34
Q1. VSP usage frequency - Instagram
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

e)? Th

includes watching

Instagram
Devices used to access
GO Region ban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n ET: North North the Midland ~ Midland  East of South South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London East West Urban Rural hours hours only only devices time time work work  Student  Retied  Other hed
Mm@ e —n —_n 0 e 0 m A —f S (1) O ') N Y Ny )
Unweighted base 1259 104 57 33 1065 51 138 99 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 212 52 58 46 159 42 39
Weighted base 1259 105 60* a7 1057 52¢ 137 102 107 91 12 171 176 108 938 189 780 462 28" 61 1145 482 248 53 63 38 206 440 £
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 291 2 15 7 243 10 8 22 24 18 22 50 43 16 219 46 228 58 10 4 273 127 65 12 8 24 7 1 7
23%0qx  24% 25% 19% 23% 18% 28%m 2% 23% 20% 20% 29%m  24% 15% 23% 2% 20%To  13% 34% 6% 24%q 26%x  26%wx  23%x 129%x 63%Tstiv 4% 25%x 21%
Xy
Atleast once a day 181 5 5 2 159 10 8 16 1 15 10 25 25 19 139 29 115 65 4 3 172 72 a7 7 8 5 Bl 8 9
14%x 14% 8% 6% 15% 18% 13% 16% 19%) 7% 9% 14% 14% 18% 15% 15% 15% 14% 13% 5% 15% 15%x 15%x 13% 12% 12% 6% 18%x 26%
Atleast once a week 125 10 5 2 109 3 10 11 10 12 16 20 16 10 9% 18 88 a7 3 1 120 54 30 3 2 4 13 2 6
10% 10% 8% 6% 10% 6% 8% 1% 9% 14% 14% 12% 9% 9% 10% 9% 1%T 8% 10% 2% 10% 1% 12% 6% 3% 10% 6% 5% 16%
Atleast once a month 3 3 3 50 5 6 12 1 4 7 5 7 3 39 12 41 18 - N 56 24 14 - 4 1 9 2 1
5% 3% 4% 10% 5% 9%h 4% 12%Tadhk 1% 4% 6% 3% 4% 3% 4% 6% 5%T 4% - . 5% 5% 5% - 6% 3% 4% 5% 3%
im
At least once in the 35 - 2 - 33 4 5 2 1 2 3 9 5 2 28 5 28 5 - 2 33 18 4 3 2 - 3 2 1
last 3 months 3% - 3% - 3% 9%Tah 4% 2% 1% 3% 3% 5%a 3% 2% 3% 3% 4%To % - 4% 3% 4% 2% 5% 4% - 1% 4% 4%
At least once in the 24 2 - 2 21 - 3 3 1 2 2 2 6 3 19 1 19 4 - - 2 7 8 1 4 - 3 1 -
last 12 months 2% 2% - 5% 2% - 2% 3% 1% 2% 2% 1% 3% 3% 2% 1% 2%T 1% - - 2% 1% 3% 2% 7%Ts - 1% 2% -
Used to use, but 28 1 4 1 22 - 2 2 2 4 5 - 5 1 20 7 15 13 - 2 28 13 7 1 1 - 5 1 -
haven'in the last 12 2% 1% 7%Tk 2% 2% - 2% 2% 2% 4%k 5%k - 3%k 1% 2% 4% 2% 3% - 3% 2% 3% 3% 2% 1% - 2% 2% -
months
NET: At least daily a2 41 20 9 403 19 6 38 5 33 32 75 68 35 358 75 343 123 13 7 444 199 102 20 15 29 19 19 16
38%oqux  39% 33% 25% 38%) 7% 41% 38% 42% 7% 29% 4% 8% 2% 38% 39% wa%To  27% 47% 12% 39%Tq  41%x  41%w 37%x 24%x 75%Tstv 9% 43%x 46%
Xy
NET: At least weekly 598 51 25 1 511 22 67 49 55 46 49 95 84 45 454 92 431 160 16 8 564 252 131 23 17 32 32 21 21
47%0qvx  48% 4% 31% 48% 43% 49% 8% 51% 50% 43% 56%Tm  47% 41% 8% 49% 55%To  35% 57% 13% 49%Tq  52%Twx  53%vx  43%x 27% 85%Tstu 5% 48%x 63%
vy
NET: Atleast monthly 657 54 27 15 561 27 73 62 56 50 55 100 90 48 492 105 472 178 16 8 621 277 145 23 21 33 40 24 22
52%o0qux  51% 45% 40% 53% 52% 53% 60%m  52% 55% 49% 58%m  51% 44% 53% 55% 61%To  38% 57% 14% 54%Tq  57%Tvx  58%w  43%x 33% 87%Tstu 20% 53%x 65%
NET: Within the last 3 692 54 29 15 504 32 78 64 57 52 58 109 9% 50 520 109 500 183 16 1 654 204 149 2 23 33 43 25 24
55%o0qux  51% 48% 40% 56%m  61% 57% 62%m  53% 57% 52% 64%Tm  54% 46% 55% 58% 64%To  40% 57% 18% 57%Tq  61%Tvx  60%w  48%x 37%x 87%Tstu 21% 57%x 69%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 34

Instagram

Total
—m
Weighted base 1259
NET: Atleast yearly 716
57%00x
NET: Ever 745
59%0qvx
Never 514
41%nrst
w

Prepared by Yonder

Q1. VSP usage frequency - Instagram

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

. people sharing videos online)? Thi:

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

GO Region
Yorkshi
Norther re and West East
Scotlan n NET: North North the Midland ~ Midland  East of South South
d Wales  Ireland  England  East West  Humber s s England  London  East West
—d
105 60" 37+ 1057 52* 137 102 107 91 12 17 176 108
6 29 16 615 32 81 66 58 54 60 m 101 53
53% 48% 45% 58% 61% 59% 65%m 54% 59% 54% 65%Tbm  58% 48%
57 33 17 37 32 83 68 59 57 65 11 107 54
55% 55% 47% 60%m 61% 61% 67%m 55% 63% 58% 65%m 61% 50%
47 27 19 421 20 54 34 48 33 47 61 70 54
45% 45% 53% 40% 39% 39% 33% 45% 37% 42% 35% 39% 50%dgk

rban/ Rural

Urban
938
539
58%
59
60%

378
40%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asf

terisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

includes watching

Rural
189
11

58%

118
62%

72
38%

Internet usage

More
than 2
hours

780

520
67%To

535
69%To

245
31%

200
43%

263
57%Tn

Devices used to access
internet

Working statu
Unemplo
Unemplo yed -
Tablet yed - not
Smart or Multipl  Working ~ Working  looking  looking House
Phone laptop e full part- for for erson/  Furloug
only only devices time time work work  Student  Retired  Other hed
—w
28+ 61 1145 482 248 53 63 38 206 a4 34
16 11 679 301 157 27 33 46 26 24
57% 18% 59%Tq  63%Tw  63%Tw  50%x 43%x 87%Tstu 2% 59%x 69%
16 12 707 315 165 27 28 33 51 27 24
57% 20% 62%Tq  65%Twx  66%Tw  52%x 44%x 87%Tstu  25% 61%x 69%
12 48 438 167 84 26 35 5 155 17 11
43% 80%Tr  38% 35%w  34%w  48%w  56%Tstw  13% 75%Tstu 39%w  31%
wy
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 35
Q1. VSP usage frequency - Instagram
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

Instagram
Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
tal
all/
£15600 £26,000  £36,400 Any Very/ Not
Upto - - - 000 Instagr Faceboo  Snapcha Frila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36399  £51999 + YouTube ~ am TikTok Twitch  Vimeo e s e e aware  aware
Mm@ — e 0 m @ @ s
Unweighted base 1259 240 311 203 171 163 1175 794 516 1055 a7 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 71 9% 162 225 745 400 585
Several times a day 52 56 62 50 56 281 291 168 262 169 76 64 31 21 35 91 199 152 140
23%bsu 22% 18% 21% 20%b  36%Tabc 24%T  42%Tgj  43%Tgi  25%T  46%Tghj 43%Tgj  42%Tgj  48%Tgjo 42%Tgj  46%Tgj  37%Ts  20% /%y 17%
Atleast once a day 181 6 22 32 170 181 77 165 88 33 28 12 8 13 49 129 % 91
14%su 10% 13% 16% 13% 21%Ta 15% 26%Tgii  20%Tgi  16%Tg  24%Tgij  19%T  19% 19% 15% 7% 20%Ts  13% 20%Tu 1%
Imop imop
Atleast once a week 125 17 a7 2 12 14 17 125 57 17 52 27 24 9 8 12 38 86 49 77
10%s 7% 15%Tacd 8% 7% 9% 10% 18%Tgi  15%Tgj  11%Tg  14%Tg  15%Tgj  16%Tgj  14% 15% 16%Tg  15%Ts 9% 1% 10%
3
At least once a month 9 11 17 13 4 57 59 22 45 12 9 8 5 2 4 12 46 17 41
5% 4% 3% 6% 8% 3% 5% 9%Tgik 6%k 4% 3% 5% 5% 8%ko 5% 6% 5% 5% 4% 5%
im
Atleast once in the 35 9 9 7 5 4 33 35 9 31 8 3 4 2 3 2 3 1 10 25
last 3 months 3% 4% 3% 2% 3% 3% 3% 5%Tgik 2% 3% 2% 2% 3% 2% 5%kin 3% 1% 3% 2% 3%
|
At least once in the 24 4 5 3 3 4 22 - 6 22 7 4 4 3 - . 5 20 8 16
last 12 months 2%h 2% % 1% 2% 3% 2% - 2% 2%h 2% 2%h a%hp  5%Tghk - 1%h 2% 2% 2% 2%
P
Used to use, but 28 2 10 6 1 6 3 - 3 22 3 2 1 - 3 2 5 23 13 15
haven'in the last 12 2%hik 1% 3% 2% . 4% 2%hik - 1%h 2%hik  1%h 19%h . - 6%Tghij  2%hi 2% 2% 3% 2%
months Kimn
NET: At least daily a2 76 98 108 72 89 450 a2 246 427 257 109 92 43 29 48 141 227 212 231
38%bsu  32% 31% 37% 42%b  57T%Tabc 39%T  68%Tgj  63%Tgl  41%Tg  70%Tgi  62%Tgi  61%Tgj  67%Tgjo 57%Tgi  64%Tgj  57%Ts  33% 53%Tu  29%
d imo Imop
NET: At least weekly 598 93 4 33 84 102 567 598 303 544 308 136 17 51 37 60 178 413 290 307
4T%asu 40% 5% 46% 49% 66%Tabc  49%T  86%Tgi  78%Tg)  53%Tg  85%Tgj  77%Tg)  77%Tg)  81%Tgjo 72%Tg)  79%Tgjo 72%Ts  42% 63%Tu  38%
d Imop imop
NET: At least monthly 657 102 156 150 97 106 624 657 225 589 320 146 124 57 39 64 191 460 308 349
52%asu  43% 49% 52% S6%a  69%Tabc 54%T  95%Tglj 83%Tg] 57%Tg  88%Tgj 83%Tg]  82%Tg]  89%Tgo 77%Tg]  85%Tgjo 77%Ts  46% 67%Tu  44%
d Kimnop imo

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 35
Q1. VSP usage frequency - Instagram
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

includes watching

Instagram
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Not at
all/
£15600 £26,000  £36,400 An No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51999 + YouTube am TikTok Twitch  Vimeo e s e e aware  aware
—a b e d (e 0 RN IS (. N (] S (m. RSN (1) IS ) N ) U N ) N | N
Weighted base 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 692 11 165 157 102 111 658 [ 333 619 328 149 128 58 42 66 194 490 318 a7a
s5%asu  47% 51% 54% 50%a  72%Tabc 57%T  100%Tgi  86%Tg)  60%Tg  90%Tgi 84%Tg 85%Tgj  92%Tgjl  82%Tgj  88%Tgj  78%Ts  49% 69%Tu  47%
d Kimnop Imo mo
NET: At least yearly 716 114 170 160 105 115 680 692 340 642 335 153 132 61 42 67 199 510 326 391
57%asu  49% 53% 55% 61%a  75%Tabc 59%T  100%Tgi  87%Tgj  62%Tg  92%Tgi 87%Tg] 87%Tgjo 97%Tgi 82%Tg]  88%Tgjo 80%Ts  51% T1%Tu 49%
d Kimnop Imo imop
NET: Ever 745 116 180 166 105 121 703 692 343 664 338 155 133 61 45 69 203 534 339 405
59%asu  50% 56% 57% 62%a  79%Tabc 61%T  100%Tgj  88%Tg]  64%Tg  93%Tgj 88%Tg] 88%Tgj  97%Tgj 88%Tg]  91%Tgj  82%Ts  54% 74%Tu 51%
d Kimnop im Imop
Never 514 118 140 125 66 33 455 - a7 369 27 21 18 2 6 7 45 461 120 394
41%eghi  50%Tde 44%e  43%e  38%e  21% 39%hijkI - 12%hkn  36%hikim  7%h  12%hkn  12%hkn  3%h 12%hn 9%hn  18% 46%Tr 26% 49%Tt
jkimnop mnop
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 36
Q1. VSP usage frequency - Instagram
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Instagram
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs VSPs 5+ VSPs
M (a) (b) (c) (d) (e) (h) (i) 0 (k) 10}
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 291 - 17 57 66 152 - 17 57 70 147
23%abhi - 5%a 21%ab 37%Tabe 51%Tabed - 5%h 21%hi 40%Thi 51%Thilk
At least once a day - 12 54 4 70 - 13 56 4 69
4%abhi - 4%a 21%Tab 25%Tab 23%Tab - 4%h 21%Thi 25%Thi 24%Thi
Atleast once a week 125 - 8 37 33 47 - 8 40 31 46
10%abhi - 2% 14%Tab 19%Tab 16%Tab - 2% 15%Thi 18%Thi 16%Thi
At least once a month 59 1 4 27 13 15 1 4 29 1 14
5%abhi . 1% 10%Tabe 7%ab 5%ab . 1% 119Thil 62%hi 5%hi
At least once in the 35 - 4 20 3 8 - 4 21 3 7
last 3 months 3%bi - 1% 8%Tabde 2% 3% - 1% 8%Thiki 2% 3%
At least once in the 24 2 9 8 2 4 2 9 9 1 3
last 12 months 2% 1% 3% 3% % 1% 1% 3% 3% 1% 1%
Used to use, but 28 7 13 6 1 1 7 13 6 1 1
haven'in the last 12 2%l 4%e 4%e 2%e 1% . 4% 4% 2% 1% .
months
NET: At least daily 72 - 29 11 110 222 - 30 113 114 216
38%abhi - 8%a 42%ab 61%Tabc 74%Tabed - 9%h 42%hi 64%Thi 75%Thilk
NET: At least weekly 598 - 36 148 144 270 - 38 153 145 262
47%abhi - 11%a 56%Tab 80%Tabc 90%Tabed - 11%h 57%Thi 82%Thi 90%Thik
NET: At least monthly 657 1 40 175 156 284 1 42 182 156 275
52%abhi . 12%a 66%Tab 87%Tabc 95%Tabed . 12%h 68%Thi 88%Thi 95%Thik
NET: Within the last 3 692 1 44 196 160 202 1 46 203 160 283
months 55%abhi . 13%a 74%Tab 89%Tabc 97%Tabed . 13%h 75%Thi 90%Thi 98%Thik
NET: At least yearly 16 3 53 204 161 206 3 54 212 161 286
57%abhi 2% 15%a 77%Tab 90%Tabe 99%Tabed 2% 16%h 78%Thi 91%Thi 99%Thik
NET: Ever 65 210 162 206 11 67 218 162 286
59%abhi 6% 19%a 79%Tab 90%Tabe 99%Tabed 6% 19%h 81%Thi 92%Thi 99%Thik
Never 514 163 277 54 17 3 167 277 52 15 3
41%cdejd 94%Tbede 81%Tede 21%de 10%e 1% 94%TikI B1%TKI 19%kKI 8% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l
Overlap formulae used.
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents

Table 37
Q1. VSP usage frequency - TikTok
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

TikTok
Gender ocial Grad: Age Ethnicit Religion
Christi religio
Total Male Female AB ci c2 DE 1317 18+ 18-24 2534 35-44 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
—m @ & @ e @ i —0 RS (VIS ¢ NN (¢ N N MY} ) ) —_—m & A
Unweighted base 1259 697 562 358 76 242 277 118 1141 159 234 209 125 41 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 197 513 ar 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
Several times a day 126 61 65 36 a7 29 1 24 102 29 34 18 14 5 1 - 6 1 100 25 4 13 7 45 9 5 65
10%hmno  10% 10% 10% 10% 1% 7% 27%Thil  9%mnpq  20%Thkl  16%Thimn  9%mnpq  6%npq 3% 1% - 2% . 9% 16%Tr 10% 15% 36% 9% 21%Tx 9% 1%
pa mnopq mnopq opq
At least once a day 86 41 45 30 21 16 19 25 62 17 8 17 12 4 4 - 7 4 73 1 4 6 1 38 5 3 39
7%hmpa 7% 7% 9% 6% 6% 7% 28%Thik  5%pq 12%Thjim 4% 8%mpq  5%p 2% 3% - 2% 2% 7% 7% 10% 7% 5% 7% 1% 5% 6%
Imnopq
Atleast once a week 83 5 38 22 17 18 27 8 76 17 18 17 15 5 4 - 9 4 66 17 6 9 1 31 5 9 37
7%mpa 7% 6% 6% 5% 7% 10%d 8%mopg  6%pq 12%Thmno  8%mpq  8%mpa  7%pq 3% 3% - 2% 2% 6% 1%T 14%Tr 10% 7% 6% 1% 14%TXA 6%
Pq
Atleast once a month 46 30 16 20 14 7 6 7 39 7 11 10 3 4 3 2 8 5 36 9 1 6 2 18 4 4 18
4%b 5%Tb 2% 6%T1 4% 3% 2% 8%Thimp 3% 5% 5% 5% 1% 2% 2% 2% 2% 2% 3% 6% 1% 7% 10% 4% 11%TXA 7% 3%
At least once in the 48 17 16 17 8 7 3 5 7 7 7 12 7 4 1 12 5 a2 6 3 3 1 20 - 4 23
last 3 months 4% 3% 5% 5% 4% 3% 2% 4% 4% 5% 3% 3% 5% 4% 3% 1% 3% 2% 4% 4% 6% 3% 4% 4% - 6% 4%
At least once in the 33 17 17 11 7 6 10 2 32 6 4 5 9 1 5 1 8 6 30 3 2 1 - ! 1 5 14
last 12 months 3% 3% 3% 3% 2% 2% 4% 2% 3% 4% 2% 3% 4% 1% 4% 1% 2% 3% 3% 2% 4% 1% - 2% 3% 8%TXA 2%
Used to use, but 29 20 9 14 6 6 2 1 28 8 3 3 7 4 2 2 8 4 18 1 4 7 - 7 1 7 14
haven'tin the last 12 2%r 3%T 1% 4%TH 2% 2% 1% 1% 2% 5%Thk 1% 1% 3% 2% 1% 3% 2% 2% 2% 79%Tr 8%Tr 8%Tr - 1% 3% 10%TxA 2%
ths
NET: At least daily 212 102 110 66 58 46 40 49 163 46 43 35 26 9 5 - 14 5 173 36 9 19 8 82 13 8 104
17%hmno  16% 17% 19% 16% 18% 14% 55%Thj  14%mnop 32%Thik  20%himn  17%mnop  12%mnopq 5% 3% - 3% 2% 16% 23%Tr 19% 22% 41% 16% 2%TA  13% 17%
kimnopq  q Imnopg opq a
NET: At least weekly 295 147 148 87 76 63 66 56 239 63 60 52 41 14 9 - 22 9 240 53 15 28 9 113 18 17 141
23%hmno  24% 23% 25% 20% 24% 24% 63%Thij  20%mnop  44%Thik  28%himn  26%mnop  19%mnopq 8% 6%q - 6% 4% 22% 33%Tr 33% 32%r 8% 22% BRTA 27% 23%
par kimnopq  q Imnopg opq a
NET: At least monthly 342 178 164 107 89 70 73 63 278 70 71 63 44 17 12 2 31 13 276 62 15 35 11 132 22 21 159
27%himn  29% 26% 31% 24% 27% 26% 71%Thij  24%mnop  49%Thjk  33%himn  31%himn  20%mnop  10% 8% 2% 8% 6% 25% 39%Tr 35% 40%Tr 59% 26% 54%TxA  34% 26%
opar Kimnopg  q Imnopg opq q
NET: 390 195 195 123 106 79 79 66 323 78 78 69 56 25 16 3 43 18 318 68 18 38 12 152 22 25 182
months 31%hmno 31% 30% 36%T 28% 30% 28% 75%Thij  28%mnop 54%Thik  36%himn  34%hmno  26%mnop  14% 1% 4% 1% 9% 29% 43%Tr 41% 43%Tr 62% 30% 54%TA  41% 30%
par kimnopq  q Imnopg opq Pq a
NET: At least yearly 423 212 212 134 113 84 89 68 355 84 81 75 65 2 21 4 50 2 348 7 20 39 12 163 23 30 196
34%hmno  34% 33% 39%Td 30% 32% 32% 77%Thij  30%mnop  58%Thik  38%hmno  37%mnop  29%mnop  15% 15%q 5% 13% 12% 32% 45%Tr 44% 44%Tr 62% 32% 5TWTXA  49%TXA  32%
kimnopq  q Imnopa pq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although layed alongside the wi
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tiuiviw - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .




Table 37
Q1. VSP usage frequency - TikTok

TikTok

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Page 54

Absolutes/col percents

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

YONDER

Gender ocial Grad: Ag Ethnicit Religion
Other
Christi religio
Total Male Female AB ci c2 DE 1317 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
M c d) e) 0 h i K ) (m n o @ 0 v ) 2 A
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 19 513 ar 62" 613
NET: Ever 45: 231 0 148 119 9 69 383 91 84 77 72 23 6 5 24 366 82 23 46 12 170 25 a7 210
36%hmno  37% 34% a3%Td 32% 35% 3% 77%Thi  33%mnop  64%Thik  39%hmno  38%mnop  33%mnop  17% 16% 8% 15% 13% 34% 52%Tr 53%Tr 53%Tr 62% 33% B1%TA  50%TxA  34%
kimnopq  q Imnopq a a
Never 807 387 420 194 252 170 188 20 787 52 131 127 149 145 116 67 328 183 719 76 21 41 7 343 16 2 403
64%cgis  63% 66% 57% 68%¢ 65% 67%¢ 23% 67%Tgii  36%g 61%gi 62%gi 67%gi 83%Tghi  84%Tghi  92%Tghi  85%Tghi  87%Tghi  66%Tstu  48% 7% 47% 38% 67%yz 39% 41% 66%yz
tuyz i i i i i




Table 38

Base: All respondents
TikTok

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
At least once a week
At least once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but
haven't in the last 12
NET: At least daily

NET: At least weekly

NET: At least monthly

NET: Within the last 3
months

NET: At least yearly

Prepared by Yonder

Q1. VSP usage frequency - TikTok
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Total
%

1259
1259
978

126
10%efi

86
7%efi

83
7%

48
4%

a8
4%

33
3%d

29
2%

212
17%efi

295
23%efio

342
27%Gcefi

o

390
31%cefi

o

423
34%cefi
o

ndition Number of people in household
o
impacti
ng
Physica limitin
WMental | 9
con condi condit
Any on on on 1 23 45 6+
— @ 4 e 0 @
357 167 207 855 258 634 331 36
353 162 209 867 272 669 292 27
280 133 161 663 206 504 245 26
37 25 16 86 1 48 53 14
0% 15%Tac 7% 10% 4% 7% 18%Tel  53%
19 1 1 64 6 34 45 2
5% 7% 5% 7% 2% 5% 15%Tel 8%
21 1 1 59 1 42 28 2
6% 6% 5% 7% 4% 6% 10%Te 8%
8 7 3 6 8 24 14 -
2% 5%a 2% 4% 3% 4% 5% -
12 7 4 36 8 29 " -
3% 4% 2% 4% 3% 4% 4% -
13 8 7 17 9 17 7 1
4% 5%d 3% 2% 3% 2% 2% 6%
5 2 2 4 5 20 3 -
1% 1% 1% 3% 2% 3% 1% -
56 35 26 149 16 82 98 16
16% 22%ac  13% 17% 6% 12%  33%Tel  61%
77 46 37 8 28 124 126 18
2% 28%ac 18% 24% 10% 19%e 43%Tef 69%
85 53 4 244 36 148 140 18
24%c 33%ac 20% 28%c 13% 22%e 48%Tef 69%
9 60 45 280 43 177 151 18
27%c 37%ac 22% 32%c 16% 26%e 52%Tef 69%
109 69 52 297 52 194 158 20
31%c 42%Tac  25% 34%c 19% 29%e 54%Tef 74%

Impacting!/ imitin

. people sharing videos ol

Do any children aged
hou

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

Ofcom VSP Tracker - Wave 1 -

17 or under live in your
hold?

includes watching

Highest education

Absolutes/col percents

54
6%
27
3%
52
6%
27
3%
33
4%
23
3%
23
3%
80
9%
132
15%

159
18%

192
22%

215
25%

48
16%Ti
34
1%Ti
24

8%
13

4%
12

4%

8
3%

5
2%

82
27%Ti

106
35%Ti

119
39%Ti

130
43%Ti

138
46%Ti

19
17%Ti
10
8%
6
6%
6
5%
2
2%
3
3%

2
2%
29
25%Ti
35
31%i
a1
36%i
43
38%i

46
40%i

Aged 5-
10
0
158
137
13

17
12%i
19
14%Ti
15
1%
9
6%
5
3%
5
3%

1
1%

35
26%Ti
50
36%Ti

59
43%Ti
63
46%Ti

68
50%Ti

Aged
11-15
—m

114
106
84

21
20%Ti
9
9%l
7
7%
2
2%
8
7%
n
4%

2
2%

31
29%Ti
38

35%Ti

40
38%Ti
48

45%Ti

52
49%Ti

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) inelig

13
22%Ti
10
17%Ti

2
3%
P
1%
2
4%
P
2%
P
1%

23

39%Ti

25

43%Ti

25
44%Ti
27
47%Ti

28
49%Ti

Seconda
v
school
or
equiv
558
601
447
54
9%
34
6%
32
5%
6
3%
22
4%
15
2%
12
2%
88
15%
120

20%

135
23%

157
26%

172
29%

Univers
ity
degree

or
equiv

31
8%
20
5%
24
6%
21
5%0
18
5%
2%
10
3%
51
13%
76
20%
96
25%

114
30%

121
32%

Higher
univers
ity
degree
120
110
87
9

8%

4
4%
14
13%
1%
5
5%
3
3%
5%
13
12%
27
24%
28
25%
33
30%

36
33%

To

stil
in full
time
educati
on
i
129
96
106

24
25%Topq
24
25%Topq

8

8%

9
10%Toq

3

3%

3

4%

2
2%

49
51%Topq
57
59%Topq

66
69%Topq
69
72%Topq

72
75%Topq
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Table 38
Q1. VSP usage frequency - TikTok

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

TikTok
Do any children aged 17 or under live in your
Imy ting/ limitiny ndition Number of people in household household? Highest education
o
impacti
No Seconda Univers Still
Physica limitin childre Iy ity Higher infull
Mental g n aged school  degree  univers time
conditi  condii  conditi 170r NET: Aged  Ageds-  Aged Aged or or ity educati
Total Any on on on 1 23 45 64+ under Yes under 5 10 1115 16-17 equiv equv  degree on
b) (c) (d) e) f) ) (h i k) 1 (m (n (3
Weighted base 1259 353 162 209 867 272 669 292 27 867 302 115 137 106 58 601 381 110 96
NET: Ever 452 114 7 54 3 214 161 20 238 143 48 69 54 29 184 31 49 74
36%cefi 32%c 44%Tac 26% 37%c 21% 32%e 55%Tef 74% 27% 47%T 42%i 51%Ti 51%Ti 50%Ti 31% 34% 37% 77%Topq
o
Never 807 238 91 155 546 215 455 131 7 628 159 66 68 52 29 417 250 69 22
64%bgjl  68%b 56% 74%Tabd  63% 79%Tlg  68%Tg  45% 26% 73%Tk 53% 58% 49% 49% 50% 69%Tr  66%r 63%r 23%
mnr mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Page 56

Absolutes/col percents
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Table 39

Q1. VSP usage frequency - TikTok
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

. people sharing videos ol

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

TikTok

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
At least once a week
At least once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but

haven't in the last 12
s

NET: At least daily

NET: At least weekly

NET: At least monthly

NET: the last 3
months

NET: At least yearly

e)? Th

GO Region
Yorkshi
Norther re and West East
Scotlan n NET: North North the Midland ~ Midland ~ East of South Soutt
Total d Wales  Ireland  England  East West  Humber s s England  London East West
— 0 —0

1259 104 57 33 1065 51 138 99 119 84 115 192 158 109

1259 105 60" 37 1057 52" 137 102 107 91 12 171 176 108

978 82 47 27 823 39 109 78 90 64 95 140 126 85

126 10 4 2 110 6 22 7 12 11 12 17 16 8
10%0gx 9% 7% 5% 10% 1% 16%Td 7% 1% 12% 10% 10% 9% 7%

86 11 3 3 70 2 8 8 9 9 4 17 9 5
7%x 10% 4% 9% 7% 4% 6% 8% 8% 10% 3% 10% 5% 5%

83 9 3 1 70 4 6 14 4 4 8 14 11 6
7%rx 8% 6% 2% 7% 7% 4% 13%Td 4% 4% 7% 8% 6% 5%

46 4 4 - 39 5 N 1 2 6 5 7 8 4
4%f 3% 7%t - 4%t 10%Tdigh  * 1% 2% 6% 4%t 4% 4%t 4%

48 7 2 - 40 1 7 4 3 6 2 4 8 4
4% 7% 3% - 4% 2% 5% 4% 3% 6% 2% 2% 5% 3%

33 N 2 1 30 1 4 5 3 3 1 2 8 3
3% . 3% 3% 3% 1% 3% 4% 3% 3% 1% 1% 5% 3%

29 2 4 22 2 4 4 4 2 3 3 - -

2% 2% 6%Im - 2% 4%| 3% 4%| 4%| 2% 3% 2% - -

212 20 7 5 180 8 30 15 21 20 16 34 25 13
17%0gx  19% 1% 14% 17% 15% 22% 14% 19% 22% 14% 20% 14% 12%

295 29 10 6 50 11 36 28 25 24 24 47 36 19
23%0qx  28% 17% 16% 24% 22% 26% 28% 23% 26% 21% 28% 21% 18%

342 33 14 6 289 17 36 30 27 29 29 54 44 23
27%oqx  31% 24% 16% 27% 33% 26% 29% 25% 32% 25% 31% 25% 22%

390 39 16 6 328 18 44 33 30 35 31 58 53 27
31%oqux  38% 26% 16% 31% 34% 32% 33% 28% 39% 28% 34% 30% 25%

423 40 18 7 358 18 48 38 33 38 32 60 61 30
3d%oqux  38% 30% 19% 34% 36% 35% 37% 31% 42% 29% 35% 35% 28%

Ofcom VSP Tracker - Wave 1

includes watching

rban/ Rural

62
7%

33
4%
37
4%
28
3%
.
2%
171
18%T
3
25%
266
28%

303
32%

331
35%

Rural

171
189
139

13
7%

12
7%

10
5%
9
5%
6
3%
4
2%

6
3%

25
13%
35
18%
a4
23%
50
27%

54
29%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although display g g
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

layed alongside the w

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

hted bas

Internet usage

More
than 2
hours

981
780
851

107
14%To
66

8%To.
56

7%
35

4%T
29

4%
23

3%

9
2%
173
22%To
229
29%To
264
34%To
293
38%To

316
41%To

21
4%
28
6%
P
2%
19
4%
10
2%
9
2%
37
8%
64
14%
76
16%

9%
20%

105
23%

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
internet

Working statu;

Page 57

Absolutes/col percents

Unemplo
Unemplo  yed -
Tablet yed - not
Smart or Multipl  Working ~ Working  looking  looking House
Phone  laptop e ull part- for for person/  Furloug
only only  devices time time work work  Student  Retied  Other hed

30 49 1152 502 242 52 58 6 159 a2 39

28" 61 1145 482 248 53* 63" 38" 206 a4 34

21 38 905 387 184 43 49 38 133 36 29

7 - 116 58 17 2 4 9 2 3 7
25% - 10%q  12%x 79%x 5% T%x  25%Tswv 1% 6%x  21%

X

1 1 83 29 15 2 3 5 1 3 4

4% 2% 7% 6%x 6%x 3% 4% 12%x . 6%x 1%

7 3 69 38 19 4 3 2 4 5 1
24% 6% 6% 8%x 8%x 7% 5% 6% 2% 11%x 3%

3 - 42 7 15 - 1 3 3 1 -

1% - 4% 4% 6%x - 2% 79%x 1% 2% -

- 1 a7 14 16 1 5 1 5 3 .

- 1% 4% 3% 79%Ts 1% 8% 3% 2% 6% 1%

- - 33 9 10 2 3 3 3 1 -

- - 3% 2% 4% 3% 5% 79%sx 2% 2% -

1 1 7 5 6 - 1 3 - 2 -

4% 1% 2% 3%x 3% - 2% 79%x - 6%x -

8 1 199 87 32 4 7 14 3 5 11
28% 2% 7% 18%x  18%« T%x % 37%Tswv 1% 2% 32%
15 5 268 125 51 8 10 16 6 10 12
52% 8% 23%q  26%x  20%x  14%x  16%x  43%Tstv 3% 2% 35%

x
18 5 310 142 65 8 1 19 9 11 12
63% 8% 27%q  29%ux  26%x 14%x 18%x  50%Tstuv 5% 25%x  35%
Xy
18 5 358 156 82 8 17 20 14 14 12
63% 9% 31%q  32%ux  33%ux  15% 26%«  53%Tstwv 7% 3% 36%
x
18 5 391 165 92 10 20 23 17 14 12
63% 9% Ba%q  34%ux  37%ux  19% 31%  60%Tstwv 8% 3hx 36%
X

YONDER




Table 39
Q1. VSP usage frequency - TikTok

Ofcom VSP Tracker - Wave 1

TikTok

GO Region
Yorkshi
Norther re and West East
Scotlan n NET: North North the Midland ~ Midland East of South South
Total d Wales Ireland  England East West Humber s s England  London East West Urban
—m — o —d e —fo 0 k0 (m
Weighted base 1259 105 60" 37+ 1057 52" 137 102 107 91 112 171 176 108 938
NET: Ever 45 4 22 7 381 20 52 42 37 40 35 6! 61 30 3
36%0qux  40% 36% 19% 36% 40% 38% 41% 35% 44%m 31% 37% 35% 28% 37%
Never 807 62 39 29 677 31 85 60 70 51 77 109 15 78 586
64%nw  60% 64% 81% 64% 60% 62% 59% 65% 56% 69% 63% 65% 72%i 63%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/

i/k//m - T/A/B
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

o - Tip/q/r - T/sit/u/viw/xly/z

Prepared by Yonder

rban/ Rural

Rural

189
60
32%

130
68%

Internet usage

More

than 2 1-2

hours hours
780 462

336 114
43%To  25%

444 349
57% 75%Tn

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Devices used to access
internet

Page 58

Absolutes/col percents

Working statu
Unemplo
Unemplo  yed -
Tablet yed - ot
Smart or Mulipl ~ Working ~ Working  looking  looking House
Phone laptop e full part- for for person/  Furloug
only only devices time time work work  Student  Retired  Other hed
—
28" 61 1145 482 248 53 63 38 206 a4 34
9 6 418 1 98 10 2 26 17 17 2
66% 10% 37%q 37%ux  40%ux  19% 34%x 67%Tstiv 8% 38%x 36%
Xy
10 54 721 302 150 43 42 3 189 27 22
34% 90%Tr  63% 63%w  60%w  B1%Tstw  66%w  33% 92%Tsty  62%w 4%
wy

YONDER




Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 40
Q1. VSP usage frequency - TikTok
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

e)? Th

includes watching

TikTok
Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
Notat
all/
£15600  £26,000  £36,400 Any Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36399  £51999 + YouTube ~ am TiTok K t Taich  Vimeo s e e aware  aware
M a b) c @) e) h m) n 0 o) (0 s
Unweighted base 1259 240 311 203 171 163 1175 794 516 1055 a7 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 71 9% 162 225 745 400 585
Several times a day 126 19 30 26 18 23 123 16 126 115 95 43 32 16 10 23 54 70 75 51
10%su 8% 9% 9% 1% 15% T%T  17%Tg]  32%Tghj 11%T  26%Tghj 24%Tghj 21%Tgj  26%Tghj 20%Tgj  30%Tghj 22%Ts 7% 16%Tu 6%
Kimo o mo
At least once a day 86 16 15 18 15 19 84 75 86 80 61 31 2 19 7 11 35 52 49 37
T%su 7% 5% 6% 9% 13%Te 7% 11%Tg]  22%Tghjk 8%T  17%Tghj 18%Tghj 16%Tghj 31%Tghj 15%Tg]  15%Tgj  14%Ts 5% 1%Tu 5%
mop Kimop
Atleast once a week 16 10 12 82 72 83 69 47 19 19 8 9 12 33 49 42 41
T%su 6% 8% 5% 6% 7% 7%T 10%Tg  21%Tghk 7% 13%Tghj  11%Tg)  12%Tgj  13%T]  17%Tghj 16%Tghj 13%Ts 5% 9%Tu 5%
Imnp | |
Atleast once a month 46 7 10 8 10 8 44 36 6 43 23 14 18 6 4 4 15 31 23 23
4% 3% 3% 3% 6% 5% 4% 5%Tg  12%Tghk 4% 6%Tgj  8%Tghi 12%Tghj 10%Tgj  9%Tgj 6% 6%Ts 3% 5% 3%
Ip kp
At least once in the 48 10 6 7 10 8 44 34 48 42 22 7 11 1 2 4 15 33 18 30
last 3 months 4% 4% 2% 2% 6%b 5% 4% 5%Tg  12%Tghk 4% 6%Tgn 4% 7%Tgjn 1% 3%n 5%n 6% 3% 4% 4%
Imnop o
Atleast once in the 33 6 9 7 5 3 8 20 - 30 9 5 6 2 3 1 7 26 9 25
last 12 months 3% 3% 3% 2% 3% 2% 2% 3% - 3% 3% 3% 4% 4% 5%ip 2%i 3% 3% 2% 3%
Used to use, but 29 2 3 1 2 10 29 23 - 22 1 2 3 1 1 1 6 21 7 22
haven'in the last 12 2%i 1% 1% 4% 1% 7%Tabd 2% 3%Tgll - 2%i 3% 1%l 2% 1% 1% 1%l 2% 2% 1% 3%
months
NET: At least daily 5 46 44 33 42 208 191 212 194 156 74 56 36 17 34 89 122 124 88
7% 15% 14% 15% 19% 27%Tabec  18%T  28%Tg)  54%Tghj 19%T  43%Tghj 42%Tghj 37%Tghj 56%Tghj 34%Tgj  45%Tghi 36%Ts  12% 27%Tu 1%
Kimop Kimop mo
NET: At least weekly 295 4 70 60 44 54 290 263 205 264 203 94 74 44 26 46 122 171 166 129
23%su 21% 22% 21% 25% 35%Tabc 25%T  38%Tgj  76%Tghj 26%T  56%Tghj 53%Tghj 49%Tghj 69%Tghj 52%Tghj 60%Tghj 49%Ts  17% 36%Tu 16%
Kimop m Kimop Imo
NET: At least monthly 55 80 68 54 62 334 299 342 307 227 108 92 50 31 50 137 202 190 152
27%su 23% 25% 23% 31% 40%Tabc 29%T  43%Tgj  88%Tghj 30%T  62%Tghj 61%Tghj 61%Tghj 79%Tghj 60%Tghj 66%Tghj 55%Ts  20% A%y 19%
Kimnop Kimop

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Table 40
Q1. VSP usage frequency - TikTok

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? Thi:

Ofcom VSP Tracker - Wave 1

includes watching

TikTok
Exposure to
harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Not at
all
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - 0 Instagr Faceboo  Snapcha Fila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51999 + YouTube ~ am TikTok Twitch  Vimeo e s e e aware  aware
—a b e 4 —a h 0 RN IS (. N (] S (m. —m e @ ()
Weighted base 1259 234 320 201 il 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 390 65 87 75 64 70 378 333 390 349 248 116 103 51 32 54 151 235 207 182
3M%csu  28% 27% 26% 37%bc  45%Tabc 33%T  48%Tgj  100%Tghj 34%T  68%Tghj 66%Tghj 68%Tghj 80%Tghj 64%Tghj 71%Tghj 61%Ts  24% 45%Tu  23%
Kimnop Kimop
NET: At least yearly 423 71 96 82 68 73 406 354 390 379 258 121 109 53 35 55 158 261 216 07
3a%csu 30% 30% 28% 40%c  47%Tabc 35%T  51%Tg]  100%Tghj 37%Tg  71%Tghj 68%Tghj 72%Tghj 83%Tghj 69%Tghj 73%Tghi 64%Ts  26% 47%Tu 26%
Kimnop Kimop
NET: Ever 452 73 99 92 70 83 434 377 390 401 268 123 112 53 35 57 164 282 223 229
36%su  31% 31% 32% 41%b  54%Tabc 37%T  55%Tg  100%Tghj 39%T  74%Tghj 70%Tghj 74%Tghj 84%Tghj 70%Tghj 75%Tghj 66%Ts  28% 48%Tu  29%
d Kimnop Kimop
Never 807 161 221 198 101 71 724 315 632 % 53 39 10 15 19 84 713 237 570
64%eghi  69%e  69%de  68%e  59%e  46% 63%hikl  45%ikimn 61%hiki  26%in  30%in  26%in  16% 30%n  25%0n  34% 72%Tr 52% 71%Tt
jkimnop P
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineli

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i

Overlap formulae used.

Prepared by Yonder

j/k/l/m/n/o/p - Tir/s - T/t/u

gible for sig testing, * small base (under 50).
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 41
Q1. VSP usage frequency - TikTok
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

TikTok
No. of VSPs used in Past 3 month: No. of Selected VSPs used in Past 3 month:
Total 1VSP 2VSPs 3VSPs 4 VSPs 5+ VSPs 1VsP 2VSPs 3 VSPs 4 VSPs 5+ VSPs
_m_ (@ ) ISy @ () () [0} Q It Iy
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 12 242 201 149 305
Several times a day 126 - 1 7 25 93 - 1 7 26 92
10%abchij - - 3%b. 14%abc 31%Tabed - - 3%} 15%Thij 32%Thijk
At least once a day 86 - 1 3 21 61 - 1 3 21 61
7%abchij - - 1% 12%Tabe 20%Tabed - - 1% 12%Thij 21%Thijk
At least once a week 83 - 3 12 19 50 - 13 19 49
7%abhi - 1% 5%ab 11%Tabe 17%Tabe - 1% 5%hi 11%Thij 17%Thij
At least once a month 46 - 1 9 6 30 - 1 9 7 29
4%abhi - - 3%ab 4%ab 10%Tabed - - 3%hi 4%hi 10%Thijk
At least once in the 48 - 5 9 1" 23 - 6 8 1" 23
last 3 months. 4%abhi - 1% 3%a 6%ab 8%Tabe - 2% 3% 6%hi 8%Thij
Atleast once in the 33 4 7 10 7 6 4 9 10 5 5
last 12 months 3% 2% 2% 4% 4% 2% 2% 2% 4% 3% 2%
Used to use, but 29 - 10 8 7 4 - 10 8 7 4
haven't in the last 12 2% - 3% 3% 4%a 1% - 3% 3% 4%h 1%
months.
NET: At least daily 212 - 2 10 46 154 - 2 10 47 153
17%abchij - 1% 4%ab 26%Tabc 51%Tabed - 1% 4%hi 27%Thij 53%Thijk
NET: At least weekly 295 4 22 65 203 - 4 23 66 202
23%abchij 1% 8%ab 36%Tabc 68%Tabed - 1% 8%hi 37%Thij 70%Thijk
NET: At least monthly 342 5 31 72 234 - 5 32 74 231
27%abchij 2% 12%ab 40%Tabe 78%Tabed - 2% 12%hi 42%Thij 80%Thijk
NET: Within the last 3 390 10 40 83 257 - 1 40 85 254
months 31%abchij 3% 15%ab 46%Tabc 86%Tabed - 3%h 15%hi 48%Thij 88%Thijk
NET: At least yearly 423 4 17 50 89 262 4 20 50 90 259
34%abchij 2% 5% 19%ab 50%Tabe 88%Tabed 2% 6% 19%hi 51%Thij 90%Thijk
NET: Ever 452 4 27 58 96 266 4 30 58 97 263
36%abchij 2% 8%a 22%ab 53%Tabe 89%Tabed 2% 9%h 21%hi 55%Thij 91%Thijk
Never 807 170 314 206 8 33 174 315 212 80 26
64%dekl 98%Tbede 92%Tcde 78%Tde 47%e 1% 98%Tijkl 91%Tjkl 79%Tkl 45%I 9%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineli

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l

Overlap formulae used.

Prepared by Yonder

gible for sig testing, * small base (under 50).
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Absolutes/col percents
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Table 42

Q1. VSP usage frequency - Facebook

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

. people sharing videos ol

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Facebook

e)? Th

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

includes watching

Gender ocial Grad: Age Ethnicity Religion
Other
Christi relig
Total Male Female AB ci c2 DE 1317 18+ 18-24 2534 35-44 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
i — e — i — n) — @ u ) ) — A
Unweighted base 1259 697 562 358 76 242 277 118 1141 159 234 209 125 41 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 197 513 ar 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
Several times a day 515 234 281 126 169 101 115 29 486 66 110 102 91 55 43 19 17 62 441 69 18 42 9 10 22 2 248
41%amnp  38% 4% 37% 46%Tc 39% 41% 32% 42%mnop  46%gmno  51%Tghm  50%Tghm  41%pq 2% 1% 25% 30% 29% 41% 44% 40% 48% 7% 41% 53% 2% 40%
a a Pq nopq nopq
At least once a day 273 119 155 83 64 64 61 18 255 35 39 30 41 51 43 16 110 59 243 27 6 15 3 126 10 8 122
22%adk  19% 24% 24%d 17% 25%d 22% 21% 22%k 25%kK 18% 15% 18% 20%Thik  31%Thik  22% 28%Thik  28%jk 22% 17% 13% 17% 15% 25% 25% 13% 20%
| i i
Atleast once a week 152 81 72 51 39 26 36 16 136 18 22 15 41 16 16 8 40 24 127 23 9 10 3 52 4 10 84
129%k 13% 1% 15% 10% 10% 13% 18%kmp  12% 12% 10% 8% 19%Thikm 9% 12% 1% 10% 1% 12% 15% 21% 12% 18% 10% 10% 15% 14%
P
Atleast once a month 57 34 23 15 19 9 14 2 54 3 8 10 8 8 Bl 7 25 18 49 7 1 3 1 26 1 2 27
5% 5% 4% 4% 5% 4% 5% 3% 5% 2% 4% 5% 3% 4% 8% 9% 7% 8%Thi 5% 5% 2% 4% 4% 5% 3% 3% 4%
Atleast once in the 35 13 22 6 8 12 8 1 34 4 5 10 5 6 1 2 9 3 32 3 2 1 7 - 3 25
last 3 months 3%x 2% 3% 2% 2% 5% 3% 1% 3% 3% 2% 5%n 2% 4% 1% 3% 2% 1%n 3% 2% 2% 4% 1% - 5% 4%Tx
Atleast once in the 20 10 9 6 8 5 1 3 17 2 1 4 1 5 3 2 9 4 15 3 2 2 - 7 . 1 8
last 12 months 2% 2% 1% 2% 2% 2% . 3% 1% 1% 1% 2% 1% 3% 2% 2% 2% 2% 1% 2% 4% 2% - 1% . 2% 1%
Used to use, but 35 2 9 8 15 4 8 2 33 2 12 9 4 3 1 2 6 3 32 3 . 1 1 15 1 19
haven'tin the last 12 3%b 4%To 1% 2% 4% 2% 3% 2% 3% 2% 6%Thinp 4% 2% 2% . 3% 1% 1%n 3% 2% 1% 1% 6% 3% 2% - 3%
months qQ
NET: At least daily 789 3 436 09 3 166 176 a7 742 101 149 132 132 107 86 34 7 121 85 96 24 57 12 7 32 34 0
63%ag  57% 68%Ta  61% 63% 64% 63% 53% 63%g0 71%Tgop  69%Tgop  65% 60% 61% 62%q 7% 50% 57% 63% 61% 53% 65% 63% 66% 78%zA  54% 60%
a a
NET: At least weekly 941 433 507 260 272 192 212 63 877 119 171 147 173 122 102 42 267 145 812 119 33 67 15 388 36 44 454
75%a0p  70% 79%Ta  76% 73% 74% 76% 71% 75%0p  83%Tghk  79%0pq  72% 78%0p 70% 74%q 58% 69% 68% 75% 75% 74% 7% 81% 76% 88% 70% 74%
mopq
NET: At least monthly 997 67 530 5 291 201 26 65 932 122 179 158 180 130 113 49 3 162 861 126 34 70 16 414 a7 5 2
79%a 76% 83%Ta  80% 78% 77% 81% 74% 80% 85%gmop  83%0 77% 82% 74% 82%q 67% 76% 77% 79% 80% 76% 81% 85% 81% 90% 72% 79%
NET: Within the last 3 1032 481 552 281 299 213 234 67 966 127 184 168 185 36 114 51 302 166 894 129 34 72 17 422 a7 48 507
82%a 78% 86%Ta  82% 81% 82% 84% 75% 83%p 88%Tgmo  85%go 8% 84% 78% 82%q 71% 78% 78% 82% 82% 76% 83% 89% 82% 90% 77% 83%
Pq
NET: At least yearly 1052 491 561 6 307 219 5 69 983 128 185 172 187 141 17 53 31 170 09 132 35 74 17 428 37 49 514
84%a 79% 88%Ta  84% 83% 84% 84% 78% 84% 90%gopq  86% 84% 84% 81% 84%q 73% 81% 80% 84% 84% 80% 85% 89% 83% 91% 79% 84%
NET: Ever 1087 517 570 204 322 223 243 7 1016 131 197 181 190 144 17 55 317 173 941 135 36 75 18 443 38 49 534
86%ap  84% 89%Ta  86% 87% 86% 87% 80% 87%p 91%gmop  92%Tghm  88% 86% 82% 85% 76% 82% 82% 87% 86% 81% 86% 95% 86% 92% 79% 87%
a opq
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Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 42
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Facebook
Gender ocial Grad: Ag: Ethnicity Religion
GOther
Christi religio
Total  Male  Female AB ci c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim n None
M @ _m —d @ @ M @ 0 K —  _m @ @ @ 0 (s M Wm0 M & A
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 P 87 197 513 a1t 62" 613
Never 172 101 4 49 3 17 155 1 18 24 3 3 2 17 70 144 2 12 1 0 3 80
4% 16%Tb 1% 14% 13% 14% 13% 20%] 13%] 9% 8% 12% 14% 18%i] 15% 24%j 18%Thij  18%ij 3% 14% 19% 14% 5% 14% 8% 21% 13%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 43
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

. people sharing videos ol

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

Ofcom VSP Tracker - Wave 1

includes watching

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Facebook
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
)
impacti
ng No Seconda  Univers still
Physica  limitin childre ry ity Higher in full
WMental | 9 n aged school  degree  univers time
con condi condit 17 or NET: Aged  Aged5-  Aged Ag or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
—m_ — @ W e 0 @ 0O 0 —m 0 —n
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58" 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 515 146 67 89 351 9 279 137 6 317 169 69 82 52 30 58 52 45 30
41%eir  41% 2% 43% 41% 34% 2% a7%Te 23% 37% 56%Ti  60%Ti  60%Ti  49% 51% 43%r 40% 41% 31%
Atleast once a day 273 73 30 36 195 52 161 51 9 196 58 23 20 24 6 127 87 25 22
22% 21% 19% 17% 23% 19% 24%g 7% 33% 23% 19% 20% 15% 23%n  10% 21% 23% 23% 23%
Atleast once a week 152 46 21 27 102 39 67 a4 2 109 27 10 11 10 10 65 45 16 17
2% 13% 13% 13% 12% 14% 10% 15%f 7% 13% 9% 9% 8% 9% 18%) 1% 12% 14% 18%0
Atleast once a month 57 14 7 9 43 14 36 7 . 49 6 2 3 2 N 7 6 3 4
5% 4% 4% 4% 5% 5% 5% 2% 1% 6%Tj 2% 2% 2% 2% . 5% 4% 3% 4%
Atleast once in the 35 13 9 7 20 3 24 7 - 2 9 4 5 2 2 17 1 6 1
last 3 months 3% 4% 5% 3% 2% 1% 4% 3% - 3% 3% 3% 4% 2% 4% 3% 3% 5% 1%
Atleast once in the 20 9 6 6 9 7 10 1 1 11 7 1 1 2 3 9 7 1 4
last 12 months 2% 2% 4%d 3% 1% 2% 2% . 4% 1% 2% 1% 1% 2% 5% 1% 2% 1% 4%
Used to use, but 35 12 7 4 22 10 14 1 - 27 6 3 4 1 - 7 14 2 2
haven'in the last 12 3% 3% 5% 2% 3% 4% 2% 4% - 3% 2% 3% 3% 1% - 3% 4% 2% 3%
NET: At least daily 789 219 98 125 546 146 440 187 1 513 227 92 102 7 35 385 239 70 52
63%eir  62% 60% 60% 63% 54% 66%Te  64%e  56% 59% 75%Tin  80%Tin  74%Ti 7% 61% 64% 63% 63% 54%
NET: At least weekly 941 265 118 152 649 185 507 231 17 622 254 102 112 8 46 0 4 85 69
75%ei  75% 73% 73% 75% 68% T6%e 9% 63% 72% 84%Ti  89%Ti  82% 81% 78% 75% 74% 78% 72%
NET: At least monthly 997 279 126 161 691 199 543 238 17 670 260 104 116 88 46 477 299 89 73
79%ei 79% 77% 77% 80% 73% 81%e  82%e  64% 77% 86%Ti  91%Ti  85% 83% 79% 79% 78% 80% 76%
NET: Within the last 3 1032 292 134 168 712 203 567 25 695 269 108 121 % 48 494 310 95 74
months 82%el  83% 83% 80% 82% 75% 85%Te  84%e  64% 80% 89%Ti  94%Tin  88% 85% 82% 82% 81% 86% 7%
NET: At least yearly 1052 300 140 174 721 209 578 27 18 705 275 108 122 92 51 503 317 95 77
sa%el  85% 87% 83% 83% 77% 86%Te  85%e  68% 81% 91%TI  94%Ti  89% 86% 88% 84% 83% 86% 81%
NET: Ever 1087 312 148 177 743 220 592 258 732 282 111 126 9 51 520 330 97 80
86%ei  89%c 1% 85% 86% 81% 88%Te  88%e  68% 84% 93%Tim  97%Tim  92%I 88% 8% 87% 87% 8% 83%
n
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 43
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Facebook
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
Physica  limitin childre ry ity Higher in full
WMental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M @ @ & @ 0 @ W 0 0k 0 (m —m @ @ 0
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58" 601 381 110 9%
Never 172 40 1 1 123 7 34 135 20 3 11 13 7 81 5 1 16
1%k 1% 9% 5% 14% 19%Tlg  12% 12% 2% 16%THI 7%k 3% 8% 2%k 1%k 13% 13% 12% 17%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 44
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

Absolutes/col percents

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Facebook
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ @ @ —H —m A B’ RN | N (7)1 7 S Y N ') N
Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60* 37 1057 52 137 102 107 91 112 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 a4 34
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 515 4 25 11 433 23 56 a7 50 a7 a7 71 73 40 386 74 355 153 12 12 485 224 115 17 21 1" 56 26 16
41%0qx  43% 2% 31% 41% 44% 40% 36% 7% 41% 42% 41% 41% 7% 41% 39% 46%To  33% 41% 19% 42%Tq  46%Twx  46%x  32% 33% 30% 27% 59%Tuw  46%
X
Atleast once a day 273 1 12 12 234 12 30 30 20 20 13 40 40 29 191 54 155 116 4 14 252 3 55 8 16 1 58 7 6
22%n  15% 20% 34% 22% 23% 22% 0%z 19% 22% 1% 23% 23% 26% 20% 28%TA  20% 25% 14% 23% 22% 19% 22% 15% 25% 20% 28%s  15% 17%
Atleast once a week 152 17 9 5 121 6 7 12 15 14 22 20 15 9 118 21 91 61 3 12 140 54 29 1 5 6 23 5 4
2% 7% 15%f 14% 1% 1% 5% 12% 14%f 16%f 20%Tdfl 12% 8% 8% 13% 1% 12% 13% 9% 19% 12% 1% 12% 18% 8% 17% 1% 1% 1%
At least once a month 57 4 5 3 45 4 8 1 7 - 3 5 8 9 a7 6 38 18 - 9 49 21 6 1 4 3 18 3 -
5% 4% 9%gi 8% 4% 7% 6% 1% 6%i - 3% 3% 5% 9%dgk 5% 3% 5% 4% - 14%Tr 4% 4% 2% 1% 6% 7% 9%Tt 7% -
At least once in the 35 - 2 2 31 1 5 2 - 6 2 3 6 6 25 6 16 9 3 - 30 9 8 5 4 1 5 - 2
last 3 months 3%n - 4% 5% 3% 1% % 2% - T%ah 2% 2% 3% 6%ah 3% 3% 2% 4% 1% - 3% 2% 3% 10%Tsx 6% 3% 2% - 6%
At least once in the 20 - 1 1 18 5 1 2 2 2 1 1 2 2 18 1 13 7 1 2 17 6 7 - - 2 2 - -
last 12 months 2% - 1% 2% 2% 9%Tad 1% 2% 2% 2% 1% 1% 1% 2% 2% . 2% 1% 3% 3% 1% 1% 3% - - 6%Tsx 1% - -
K
Used to use, but 35 2 1 . 32 1 5 5 1 2 3 4 9 2 25 7 26 10 2 1 31 18 5 - 4 - 2 1 3
haven'tin the last 12 3% 2% 2% 1% 3% 2% 3% 5% 1% 2% 3% 3% 5% 2% 3% 4% 3%T 2% 7% 1% 3% 4% 2% - 6% - 1% 2% 8%
months
NET: At least daily 789 61 38 24 667 34 85 67 71 58 60 111 113 69 578 128 510 269 16 26 737 317 170 25 a7 23 115 33 22
63%jqu  58% 62% 64% 63% 66% 62% 66% 66% 63% 53% 65% 64% 64% 62% 67% 65%To  58% 55% 2% 64%Tq  G6%ux  68%ux  48% 58% 59% 56% TA%ux  63%
NET: At least weekly 941 7 a7 29 787 40 9 79 8 72 82 131 128 78 695 148 601 330 18 a7 877 a7t 199 3 42 29 137 38 2
5% 75% 77% 79% 74% 77% 67% 77% 79% 79% 73% 77% 72% 72% 74% 78% 7%T 7% 64% 62% 77%Tq 7% B0%uw  66% 66% 76% 67% 85%x  74%
NET: At least monthly 997 8 52 31 832 44 100 80 92 72 85 136 136 88 742 154 639 349 18 46 926 392 205 46 32 155 41 2
9% 78% 86% 86% 79% 84% 73% 79% 86%1 79% 76% 79% 77% 81% 79% 82% 82%To  75% 64% 76% 81%T  81%u  82%u  67% 72% 83% 75% 9R%uvx  74%
NET: Within the last 3 1032 82 55 33 863 44 105 82 92 78 87 139 142 9 767 160 655 368 21 46 955 402 212 41 49 33 160 41 27
months 82% 78% 90%f 91% 82% 86% 77% 81% 86% 86% 77% 81% 80% 87% 82% 85% 84%T  80% 75% 76% 83%T  83% 85% 77% 78% 86% 78% 92% 80%
NET: At least yearly 1052 8 55 34 881 49 108 84 9 79 88 140 144 % 785 161 668 a74 22 48 973 408 219 1 49 35 162 41 2
84% 78% 929%f] 93% 83% 95%adlj 7% 82% 88% 88% 78% 82% 82% 88% 84% 85% 86%T  81% 77% 79% 85%T  85% 88%x  77% 78% 92% 78% 92% 80%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 44
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Facebook
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
—m_ —b) — — @ @ O —m A B —o — — —
Weighted base 1259 105 60" a7t 1057 s52° 137 102 107 91 112 171 176 108 938 189 780 462 28+ 61 1145 482 248 53 63" 38 206 a4 34
NET: Ever 1087 & 56 3 913 50 111 89 95 8 91 145 153 97 810 168 693 384 4 48 1003 426 24 1 3 35 164 42 El
86%x  80% 93%al  94% 86% 97%Tadl  81% 87% 89% 90% 81% 84% 87% 90% 86% 89% 89%To  83% 84% 80% 88%T  88%ux  90%ux  77% 84% 92% 79% 94%ux  89%
3
Never 172 21 4 2 144 2 2 13 12 9 22 27 23 11 128 2 86 78 5 12 142 56 2 12 10 3 42 3 4
1d%enr  20%be 7% 6% 14%e 3% 19%be  13% 1% 10% 19%  16%  13% 10% 14% 1% 1% 17%n 16% 20% 12% 12% 10% 23%sty  16% 8% 21%Tsty 6% 1%
Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asteri layed in the data refer to the effective base, although layed alon the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 45
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

e)? Th

includes watching

Facebook
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Not at
all/
£15600  £26,000  £36,400 Any Very/ Not
Upto - - - 000 nstagr Faceboo  Snapcha Fila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36399  £51999 + YouTube ~ am TikTok t Twitch  Vimeo e s e e aware  aware
M @ b @ [ (e @ RS ) NS NN Y | N ) S (m. RS (1) I () N () N N
Unweighted base 1259 240 3t 203 il 163 1175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 9% 162 225 745 400 585
Several times a day 515 88 140 119 79 55 477 355 213 515 205 81 77 35 24 40 126 385 238 217
41%su 38% 44% 41% 46% 36% 41% 51%Tg  55%Tgl  50%Tg  56%Tghj 46% 51%Tg  55%Tgo  48% 53%Tgl  51%Ts  39% 52%Tu  35%
|
Atleast once a day 273 56 70 59 33 36 245 151 75 273 79 37 30 1 10 14 53 218 96 178
2%  24% 22% 20% 19% 23% 21% 22% 19% 26%Tghi  22% 21% 20% 18% 19% 19% 21% 22% 21% 22%
Kimp
Atleast once a week 152 34 32 34 22 23 137 80 44 152 37 25 13 9 6 10 30 122 55 98
12% 15% 10% 12% 13% 15% 12% 12% 1% 15%Tghi  10% 14%km 9% 14% 12% 13%m  12% 12% 12% 12%
km
Atleast once a month 57 8 14 20 6 4 a7 20 9 57 6 8 9 2 2 2 8 49 14 42
5%ghik 4% 4% 79%T 4% 2% a%hk 3% 2% 5%Tghk 2% 4%k 6%hikp 3% 5%k 2% 3% 5% 3% 5%
P
At least once in the 35 8 9 2 3 10 28 13 8 35 6 3 4 . 1 2 8 26 6 29
last 3 months 3%eght 3% 3% 1% 2% %t 2% 2% 2% 3%Tghik 2% 2% 2% 1% 1% 2% 3% 3% 1% 4%t
At least once in the 20 4 il 1 3 1 20 14 6 - 3 2 4 3 1 1 2 18 5 15
last 12 months 2% 2% T ¢ 2% 1% 2% 2%k 1% - 1% %) 3%k 5%Tgk 2% 2% 1% 2% 1% 2%
Used to use, but 35 5 3 10 7 9 35 21 10 - 7 6 5 . 3 1 8 25 12 23
haven'in the last 12 3%bj 2% 1% 3% 4%b 6%To 3% 3% 3% - 2% 4% 3% 1% 7%Tghij 1% 3% 3% 3% 3%
ths kmnp
NET: At least daily 789 144 210 179 112 91 722 506 288 789 284 118 108 46 34 55 179 603 334 455
63%su  62% 66% 61% 65% 59% 62% 73%Tgl  74%Tgl  76%Tghl  78%Tghi  67% T1%Tg  73%go  67% 72%Tg  72%Ts  61% 73%Tu 57%
o Imop
NET: At least weekly 941 17 242 213 134 113 859 587 332 941 321 143 121 55 40 64 209 725 288 552
75%su 76% 76% 73% 78% 74% 74% 85%Tgm  85%Tgm  91%Tghi  88%Tghi 81%Tg  80% 87%Tgo  79% 85%Tgmo 84%Ts  73% 85%Tu  69%
Kimop imo
NET: Atleast monthly 997 187 256 233 140 17 906 607 341 997 327 150 130 57 42 66 217 774 403 595
79%gqu  80% 80% 80% 82% 76% 78% 88%Tg  88%Tg  97%Tghi 90%Tglo 85%Tg  86%Tg  90%Tgo  83% 87%Tg  87%Ts  78% 88%Tu  74%
Kimnop
inthe last 3 1032 194 265 235 143 127 934 619 349 1032 333 154 134 57 43 68 225 800 409 623
82%gsu  83% 83% 81% 83% 82% 81% 90%Tg  90%Tg  100%Tghi 91%Tglo 87%Tg  88%Tg  91%Tgo  84% 89%Tg  91%Ts  80% 89%Tu  78%
Kimnop

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used.
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Table 45

Q1. VSP usage frequency - Facebook

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Facebook
Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (ast 3 months) safety measures
Not at
all
£15600  £26000  £36400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fila  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36,399  £51,999 + YouTube am TikTok Twitch  Vimeo e s e e aware aware
M a b c e) g h i K { (m n o o 0 s
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: At least yearly 1052 198 276 236 146 128 953 63 354 1032 336 156 138 61 44 69 227 818 414 638
8a%gu  85% 86% 81% 85% 83% 82% 91%Tgo  91%Tg  100%Tghi  92%Tglo 88%Tg  91%Tgo  95%Tglo  86% 91%Tgo  91%Ts  82% 90%Tu  80%
Kimnop P
NET: Ever 1087 203 79 46 153 137 89 654 364 1032 344 162 143 61 a7 70 234 844 426 661
86%gsu  87% 87% 84% 89% 89% 85% 94%Tg  94%Tg  100%Tghi  94%Tg  92%Tg  94%Tg  96%Tgop 93%g 92%Tg  94%Ts  85% 93%Tu  83%
Kimnop
Never 172 31 41 5 19 17 170 38 25 - 21 14 9 2 4 6 14 151 34 138
14%hik  13% 13% 16% 1% 1% 15%Thik 6% 6%j - 6%j 8%j 6% 4% 7%in 8%in 6% 15%Tr 7% 179%Tt
Imnpr Imnop

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i

Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 46
Q1. VSP usage frequency - Facebook
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

Facebook
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs VSPs 5+ VSPs
M (a) (b) (c) (d) (e) (h) (i) 0 (k) 10}
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 15 19 108 114 102 173 19 112 118 101 165
41%abhi 1% 32%a 43%ab 57%Tabc 58%Tabe 10% 32%h 44%hi 57%Thi 57%Thi
At least once a day 273 19 89 65 30 70 20 88 66 30 69
22%ah 1% 26%ad 25%a 7% 23%a 1% 26%hk 24%h 7% 24%h
Atleast once a week 152 8 52 37 20 35 9 52 38 18 34
12%ah 5% 15%a 14%a 1% 12%a 5% 15%h 14%h 10% 12%h
At least once a month 57 6 23 16 4 8 8 21 17 3 8
5%ek 3% T%e 6% 2% 3% 5% 6%k 6%k 1% 3%
At least once in the 35 5 5 6 6 4 5 15 5 6 4
last 3 months 3%el 3% 4%e 2% 3% 1% 3% 4%l 2% 3% 1%
At least once in the 20 5 3 6 5 1 5 4 5 5 1
last 12 months 2%l 3% % 2% 3%e . 3% 1% 2% 3% .
Used to use, but 35 7 13 7 5 3 7 13 7 5 3
haven'tin the last 12 3%el 4%e 4%e 3% 3% 1% 4% 4% 3% 3% 1%
months
NET: At least daily 9 38 197 179 132 243 184 131 235
63%ah 22% 58%a 68%ab 73%Tab 81%Tabc 22% 58%h 68%hi 74%Thi 81%Thij
NET: At least weekly 941 46 249 216 151 279 48 252 222 150 269
75%ah 27% 73%a 82%Tab 84%Tab 93%Tabed 27% 73%h 82%Thi 84%Thi 93%Thik
NET: At least monthly 997 52 272 232 155 286 56 273 239 152 277
79%ah 30% 79%a 88%Tab 87%Ta 96%Tabed 32% 79%h 89%Thi 86%Th 96%Thik
NET: Within the last 3 1032 57 286 37 161 290 61 288 244 158 280
months 82%ah 33% 84%a 90%Ta 90%Ta 97%Tabed 34% 84%h 90%Thi 89%Th 97%Thik
NET: At least yearly 052 62 290 243 166 201 66 203 249 163 281
84%ah 36% 85%a 92%Tab 92%Tab 97%Tabed 37% 85%h 92%Thi 92%Thi 97%Thik
NET: Ever 087 69 303 250 171 204 73 306 256 168 284
86%ah 40% 89%a 95%Tab 95%Tab 98%Tabc 41% 89%h 95%Thi 95%Th 98%Thik
Never 172 104 39 14 9 6 105 39 14 10 5
14%cdejkl 60%Tbede 11%cde 5%e 5% 2% 59%Tikl 1%l 5% 5% 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l
Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 47
Q1. VSP usage frequency - Snapchat
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

e)? Th

includes watching

Snapchat
Gender ocial Grad: Ag Ethnicity Religion
Other
Christi relig
Total Male  Female DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim n None
413;4@;4@;4@;4@;4@;40;4@;4@;J;J;AM;ALM;LJ;LJ;ALLJ;J;ALLALJ;A@;
Unweighted base 1259 697 562 358 76 212 277 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 Py 87 197 513 a1t 62 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
Several times a day 137 73 65 41 a4 27 23 29 108 50 27 22 7 2 - - 2 - 103 34 12 17 5 49 1 7 65
11%himn 12% 10% 12% 12% 10% 8% 33%Thil  9%Imnp  35%Thjk  13%Imno 11%Imnop 3%pq 1% - - . - 9% 20%Tr  27%Tr  19%Tr  24% 10% 27%TxA  12% 1%
opar mnopq a Imnopq pg a
Atleast once a day 9 5 48 33 24 19 18 18 75 24 21 15 10 2 2 - 4 2 68 2 7 1 6 39 8 3 a2
7%hmnpg 7% 7% 10% 6% 7% 6% 21%Thil  6%mnpq_17%Thkl  10%hmnop 8%mnpq  5%p 1% 2% - 1% 1% 6% 15%Tr 16%Tr  12% 31% 8% 19%TxeA 4% 7%
'
Atleast once a week 80 36 20 18 8 73 12 24 15 13 9 N - 9 N 2 17 7 9 26 6 6 41
6%npar 6% 7% 5% 7% 8% 6% 9%nopq  6%npq  8%npq  11%Thnop 7%npq  6%nq  5%npg - 2%nq ¢ 6% N%Tr 16%Tr 1% 2% 5% 14%Tx 10% 7%
qQ
Atleast once a month 32 13 19 5 11 4 9 4 28 8 7 5 6 - 1 1 1 1 28 4 2 2 . 12 1 4 15
3%p 2% 3% 2% 3% 2% 3% 5%mnpq  2%p 6%Thmnp 3%mp  3%p 3%p - . 1% . 1% 3% 3% 4% 2% 1% 2% 3% 6% 2%
Q
At least once in the 22 12 10 10 6 4 2 6 16 2 3 1 6 3 1 2 5 3 18 4 . 3 1 ! . 2 7
last 3 months 2%h 2% 2% 3% 2% 2% 1% 7%Thik 1% 1% 1% . 3% 1% . 3% 1% 1% 2% 3% 1% 3% 7% 2% 1% 4% 1%
mnpg
At least once in the 22 8 14 8 7 5 2 3 19 6 - 4 2 5 1 1 6 2 18 4 2 1 - 9 - 1 11
last 12 months 2% 1% 2% 2% 2% 2% % 3% 2% 4%Thq - 2% % 3% 1% 1% 2% 1% 2% 2% 6% 1% - 2% - 2% 2%
Used to use, but 78 38 40 20 29 1 18 1 77 10 1 17 15 9 5 - 14 5 70 8 2 5 1 26 1 4 41
haven'in the last 12 6%gpq 6% 6% 6% 8% 4% 6% 2% %P 7% 10%Tgopq  8%gpa 7% 5% 4% - 4% 2% 6% 5% 4% 6% 3% 5% 3% 7% 7%
months
NET: At least daily 230 118 112 75 68 a5 40 48 183 48 38 17 3 2 - 5 2 171 57 19 28 10 89 19 10 107
18%himn  19% 18% 22%f 18% 7% 14% 54%Thik  16%Imno  52%Thjk  22%himn  18%Imnop  8%mnpq 2% 2% - 1% 1% 16% 36%Tr  43%Tr  32%Tr 5% 17% 46%TizA  16% 17%
opar L q
NET: At least weekly 311 154 156 % 94 65 58 255 86 72 52 30 12 3 - 15 3 2 75 26 37 11 115 25 16 148
25%himn  25% 24% 26% 25% 25% 21% sa%w 22%mno  60%Thik  33%Thim 26%Imno  14%nopq  7%pa 2% - 4%q 1% 21% 47%T 59%Tr  42%Tr  57% 22% 60%TxzA  26% 24%
opar Imnopq pq Imnopq nopg pa
NET: At least monthly 342 167 175 9% 105 70 67 59 283 94 79 58 36 12 3 1 16 4 260 79 28 39 1 127 26 20 162
27%himn  27% 27% 28% 28% 27% 24% 67%Thik  24%imno  66%Thik 37%Thim 28%Imno  16%mnopq 7%pa 2% 1% 4%q 2% 24% 50%Tr  63%Trs  45%Tr  58% 25% 63%TxzA  32% 26%
opar Imnopq P
NET: Within the last 3 365 179 186 105 111 74 69 66 299 % 82 59 a2 15 4 3 21 7 278 83 28 42 12 138 26 23 170
months 29%himn  29% 29% 31% 30% 28% 25% 74%Thik  26%Imno  67%Thjk  38%Thim  29%Imno  19%mnopq 8% 3% 4% 6% 3% 26% 53%Tr  64%Tr  48%Tr  65% 27% 64%TxzA  36% 28%
opar Imnopa pq Imnopa nopq pa

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ine
Asterisks displayed in the data refer to the effective base, although displayed alongside the weig
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 47

Q1. VSP usage frequency - Snapchat

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Snapchat

Gender ocial Grade Age Ethnicit Religion
Other
Christi religio
Total  Male  Female AB ci c2 DE 18-17 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asian  Black an Musiim n None
SN (/N C) NN (- N U (¢ ) N k) 0 (m) n) — @ @ — ) —la A
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 44 87 19" 513 a1 62* 613
NET: At least yearly 387 187 200 13 118 7 7 6! 319 102 82 63 1 5 4 28 8 296 87 31 43 12 147 26 24 180
31%himn  30% 31% 33% 32% 30% 26% 77%Thjk  27%Imno  71%Thjk  38%Thim  31%Imno  20%mnop 11%npq 3% 5% 7%nq 4% 27% 55%Tr 70%Trsu  49%Tr 65% 29% 64%TxzA  38% 29%
opar Imnopq Imnopq  nopq Pq q
NET: Ever 465 225 40 33 147 90 89 70 395 12 103 80 59 29 9 4 42 13 366 94 33 48 13 173 27 28 22
37%himn ~ 36% 37% 39% 40% 34% 32% 79%Thik  34%Imno  78%Thjk 48%Thim 39%imno  26%mnop 16%npq 7% 5% 1% 6% 34% 60%Tr  74%Trsu  55%Tr  68% 34% 67%TXA  45% 36%
opar Imnopq  pq Imnopq nopq pq q
Never 9 394 400 209 224 171 190 19 775 31 1 124 163 146 129 69 345 198 719 63 11 39 6 340 14 34 392
63%gils  64% 63% 61% 60% 66% 68% 21% 66%Tgij 22% 52%gi 61%gi 74%Tghi  84%Tghi  93%Tghi 95%Tghi  89%Tghi 94%Tghi  66%Tstu  40%! 26% 45%t 32% 66%y 33% 55% 64%y
tuy J il jKim il jKim jKimp.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 48

Snapchat

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
At least once a week
At least once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but
haven't in the last 12
NET: At least daily
NET: At least weekly

NET: At least monthly

NET:
months

the last 3

NET: At least yearly

Prepared by Yonder

Q1. VSP usage frequency - Snapchat
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Total
)

1259
1259
978
137
11%cefi
93
7%efio
80
6%ei
32
3%
22
2%
2

2
2%

78
6%gmr
230
18%cefi
o
3t
25%cefi
o
342
27%cefi
o
365
29%cefi
o

387
31%cefi
o

Iy

Any

357
353
280

35
10%¢
23
7%
17
5%
9
3%
9
3%
3
1%
2
7%
58
16%c
74
21%c
84
24%¢
%2
26%¢

9%
27%¢

Mental
con

167
162
133

21
13%¢
10

6%

9

5%

8

5%

9

5%Tad
2

2%

13
8%

32
20%c
40
25%¢
48
30%ac
57
35%ac

59
37%ac

ing! limiting condition

Number of people in household.

o
impacti
ng
Physica limitin
| 9
conditi  condit
on on on 1 23 45 6+
b @ e 0 @
207 855 258 634 331 36
209 867 272 669 292 27
161 663 206 504 245 26
14 97 9 60 57 1
7% 1% 3% 9%e. 20%Tef 43%
1 63 8 38 44 3
5% 7% 3% 6% 15%Tef 13%
10 59 9 42 29 -
5% 7% 3% 6% 10%Te 1%
2 23 5 17 8 2
1% 3% 2% 3% 3% 7%
6 12 5 9 8 -
3% 1% 2% 1% 3% 1%
1 18 4 10 6 1
1% 2% 2% 2% 2% 5%
12 48 17 51 10 -
6% 6% 6% 8%g. 3% -
2! 160 17 98 101 15
12% 19%c 6% 15%e 35%Tef 55%
35 219 26 140 130 15
17% 25%c 9% 21%e 44%Tef 56%
3 242 31 157 138 17
18% 28%c 1% 24%e 47%Tef 63%
4 254 36 167 145 17
21% 29%c 13% 25%e 50%Tef 64%
45 272 40 177 152 18
22% 31%c 15% 26%e 52%Tef 68%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ine
Asterisks displayed in the data refer to the effective base, although displayed alongside the w
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

. people sharing videos ol

Do any children aged
hou

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

Ofcom VSP Tracker - Wave 1

includes watching

17 or under live in your
hold?

Highest education
No Seconda Univers Still
childre Iy ity Higher infull
n aged school  degree  univers time
17 or NET: Aged  Aged5-  Aged Ag or or ity educati
under Yes  unders 10 11415 1617 equiv equv  degre on
i) (k) 0 (m (n 1)
813 325 127 158 114 63 558 395 120 129
867 302 115 137 106 58 601 381 110 96
657 232 88 113 84 44 447 306 87 106
64 44 13 22 16 10 4 38 1 27
7% 15%Ti 12% 16%i 15%i 18%i 9% 10% 10% 28%Topq
39 36 16 14 15 7 29 30 9 21
4% 12%Ti 14%Ti 10% 14%T 12% 5% 8% 8% 22%Topq
40 31 12 10 12 4 40 1 7 9
5% 10%Ti 1% 8% %0 7% 7% 6% 7% 9%
19 9 4 6 4 1 14 1 1 5
2% 3% 3% 4% 4% 2% 2% 3% 1% 5%
1 6 1 5 1 1 9 5 1 6
1% 2% 1% 4% 1% 2% 1% 1% 1% 7%Topq
17 2 1 - - 2 9 7 3 3
2% 1% 1% - - 3% 2% 2% 3% 3%
60 16 7 6 1 6 7 23 14 1
7%m 5%m 6% 5% 1% 0%m 6% 6% 13%Topr 2%
102 80 30 36 31 17 83 68 20 48
12% 27%Ti 26% 26%Ti  20%Ti  30%Ti 14% 18% 18% 50%Topq
142 12 42 46 43 21 122 89 27 57
16% 37%Ti 37%Ti 34%Ti 40%Ti 36%i 20% 23% 25% 59%Topq
161 121 46 52 47 22 136 100 28 61
19% 40%Ti 40%Ti 38%Ti 44%Ti 38%i 23% 26% 26% 64%Topq
171 127 46 57 48 23 145 105 29 67
20% 42%Ti 40%Ti 42%Ti 45%Ti 40%i 24% 28% 27% 70%Topq
188 129 47 57 48 25 154 112 32 70
22% 43%Ti 41%Ti 42%Ti 45%Ti 43%i 26% 29% 30% 73%Topq

gible for sig testing, * small base (under 50).
hted base.
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Table 48
Q1. VSP usage frequency - Snapchat

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Page 74
Snapchat

Absolutes/col percents

Impacting!/ imiting condition

Do any children aged 17 o under live in your
Number of people in household household? Highest education
o
impacti
/ No Seconda  Univers still
Physica  limitin chidre ity Higher in full
| g n aged school  degree  univers time
conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged o or ity educati
Total  Any on n n 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
i RS - S - Ny N N N [, B i —k W m n) —la —n
Weighted base 1259 353 162 209 867 272 669 202 a7+ 867 302 115 137 106 580 601 381 110 9%
NET: Ever 465 121 72 5 321 57 228 162 18 248 145 54 63 49 31 19 13 a7 72
37%celo 34%c  45%Tac  27% % 21% 34%e  55%Tel  68% 29% 48%TI AT%TI 46%TI 46%i 53%TI 32% 35% 43% 75%Topq
Never 794 232 90 151 546 215 441 130 8 619 156 6 74 57 27 409 246 63 24
63%bgik 66%b 5% 73%Tabd  63% 79%Tlg  66%g  45% 32% TI%TK  52% 53% 54% 54% 7% 68%Tr  65%" 57%r 25%
Inr mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 49
Q1. VSP usage frequency - Snapchat

Page 75

Absolutes/col percents

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Snapchat
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e ull part- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
R SR - N (N | N | ) — @ @ (& —w) )
Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60" 37 1057 52 137 102 107 91 12 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 a4 34
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 137 9 5 4 119 3 2 6 20 9 12 15 18 11 9 28 106 29 5 3 125 60 20 4 3 14 1 4 3
1%ox 9% 8% 12% 1% 5% 17%Tdgk 6% 19%Tdeg  10% 1% 9% 10% 10% 10% 15% 14%To 6% 17% 5% 1% 12%x 8%x 8%x 5%x  37%Tswv 9%x 8%
k Xy
Atleast once a day 9 5 8 4 76 6 7 8 8 10 4 18 10 5 7 14 76 15 2 1 88 a7 20 1 1 8 - 3 4
T%ox 5% 13%) 12% 7% 12% 5% 8% 7% 1% 3% 1%) 6% 4% 8% 7% 10%To 3% 6% 2% 8% 8%x 8%x 2% 1% 2%Tstuv - 8%x 12%
x
Atleast once a week 80 4 3 . 73 2 9 9 4 7 5 16 16 5 64 9 51 27 4 1 73 41 18 1 3 2 N 3 4
6%x 3% 6% 1% 7% 4% 7% 9% 4% 7% 4% 9% 9% 4% 7% 5% 7% 6% 14% 1% 6% 9T 7%x 1% 4%x 6%x . T%x 12%
Atleast once a month 32 6 2 1 23 1 4 4 1 1 3 1 5 6 26 5 17 15 - - 32 1 9 3 - . 1 2 2
3%n 6%k 3% 2% 2% 2% 3% 4% 1% 1% 2% . 3% 5%k 3% 3% 2% 3% - - 3% 2% 4%x 5%x - 1% . 4% 6%
At least once in the 22 3 - 1 18 2 2 5 - 3 1 3 4 . 21 - 16 7 1 - 21 7 6 - 2 - 1 - N
last 3 months 2% 3% - 3% 2% 3% 2% 5%Tdh - 3% 1% 2% 2% . 2%T - 2% 1% 2% - 2% 1% 2% - 4% - 1% - 1%
At least once in the 22 3 - - 19 1 3 3 1 4 1 2 3 1 17 2 20 2 1 1 20 7 5 1 1 2 2 1 -
last 12 months 2%0 3% - - 2% 3% 2% 3% 1% 4% 1% 1% 2% 1% 2% 1% %o ¢ 4% 1% 2% 2% 2% 2% 1% 6%Tx 1% 2% -
Used to use, but 78 8 5 - 65 8 5 11 6 5 5 12 10 4 60 12 56 22 1 - 77 45 16 5 3 1 4 1 2
haven'in the last 12 6%x 7% 8% - 6% 15%Tdim 4% 1% 5% 6% 4% 7% 6% 3% 6% 6% 7%T 5% 2% - 7%T 9%Tx 6% 9%x 4% 3% 2% 3% 5%
months
NET: At least daily 230 14 13 9 194 9 31 14 28 19 16 33 28 16 165 42 182 44 7 4 213 97 39 5 4 22 1 7 7
18%0v  14% 21% 2% 18% 18% 22% 14% 26%Tadg 21% 14% 19% 16% 15% 18% 22% 23%To  10% 23% 7% 19% 20%x  16%x  10%x 6%x  58%Tswv 6% 20%
i X
NET: At least weekly 311 18 16 9 267 11 40 23 32 2 21 49 a4 21 229 50 233 7 11 5 286 138 57 6 6 24 1 10 11
25%0quv  17% 27% 25% 25% 22% 29% 23% 30% 29% 19% 29% 25% 19% 24% 27% 30%To  15% 37% 8% 26%q  29%Tuvx  28%x 1% 0% B4%Tstuv 1% 23%x  32%
x Xy
NET: At least monthly 342 24 18 10 291 12 44 27 33 27 23 50 49 26 256 55 250 87 11 5 317 149 66 9 6 25 2 12 13
27%o0qux  23% 29% 28% 27% 23% 32% 27% 31% 29% 21% 29% 27% 24% 27% 29% 32%To  19% 7% 8% 28%q  31%Twx  27%wx  17%x  10%x  65%Tstv 1% 7% 38%
Xy
NET: Within the last 3 365 27 18 11 309 14 46 32 33 2 24 53 52 27 217 55 266 93 bl 5 338 155 72 9 9 25 3 12 13
29%0qux  26% 29% 31% 29% 26% 33% 2% 31% 32% 21% 31% 29% 25% 30% 29% 3a%To  20% 39% 8% 30%q 32%uvx  20%wx  17%x  14%x  65%Tsv 1% 7% 39%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
Table 49

Q1. VSP usage frequency - Snapchat

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

. people sharing videos online)? Thi:
Snapchat

includes watching

GO Region —Urban/Rural  __Intemetusage
Yorkshi
Norther re and West East More
Scotlan n NET: North North the Midiand ~ Midland ~ East of South South than 2 1-2
Total d Wales  Ireland  England  East West  Humber s s England  London East West Urban Rural hours hours
Mm@ b — e @ @ —0 W m —|
Weighted base 1259 105 60" a7t 1087 520 137 102 107 91 112 171 176 108 938 189 780 462
NET: Atleast yearly 387 0 18 1 328 15 49 3 34 33 25 54 55 27 204 58 286 95
31%0qwx  29% 29% 31% 31% 29% 36%) 34% 31% 36% 23% 2% 31% 25% 31% 30% 7%To  21%
NET: Ever 465 38 23 1 393 23 54 6 40 38 30 66 65 31 353 69 342 17
37%joqv  36% 38% 31% 37% 4% 40% 45%m  37% 2% 27% 39% 37% 29% 38% 37% 44%To  25%
x
Never 794 7 38 25 664 29 83 56 68 53 82 105 111 77 584 120 438 345
63%nrsw  64% 62% 69% 63% 56% 60% 55% 63% 58% 73%Tdgi  61% 63% 71%g 62% 63% 56% 75%Tn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Devices used to access
internet

ONLINE Fieldwork: 22nd September - 4th October 2021

Warking status
TUnemplo
yed -
Tablet not
Smart or Working looking House
Phone  laptop full for erson/  Furloug
only only time wok  Student  Refied  Other hed
— W
28" 61 482 63" 38 206 4a° 34
12 6 163 27 5 13 13
43% 9% 34%vx 15%x Ti%Tstwy 2% 20%x  39%
.
3 6 207 12 28 9 14 15
46% 9% 43%Tvx 19%x 73%Tstuv 4% 3%x 44%
xy
15 55 274 51 10 197 30 19
54% 91%Tr 57%w 81%Tstw  27% 96%Tstu  68%w  56%
wy
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 50
Q1. VSP usage frequency - Snapchat
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

e)? Th

includes watching

Snapchat
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Not al
all/
£15600 £26,000  £36,400 Any Very/ Not
Upto - - - 52,000 Instagr Faceboo  Snapcha Fi Biichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K Twitch  Vimeo e s e e aware  aware
M @ _® @ —e W @ Mmoo (e W ()
Unweighted base 1259 240 3t 203 171 163 175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 71 9% 162 225 745 400 585
Several times a day 31 32 23 20 131 126 % 120 137 51 35 19 9 21 53 85 84 54
%su 8% 10% 1% 13% 13% 1% 18%Tgj  25%Tghj 12% 38%Tghi  20%Tghj 23%Tgj  31%Tghj 17%Tg  27%Tghj 21%Ts 9% 18%T 7%
jimop  mo o 13
Atleast once a day 15 21 %0 85 68 %0 9 29 24 15 9 12 39 52 51 41
THsu 6% 5% 6% 9% 14%Tabe 8% 12%Tg]  17%Tghj  9%Tg  25%Tghi 17%Tghj 16%Tgj  24%Tghj 18%Tghj 16%Tgj  15%Ts 5% MH%Tu 5%
iimp P
Atleast once a week 80 1 17 23 13 12 9 68 48 72 80 25 21 14 1 13 27 50 41 40
6%su 5% 5% 8% 8% 8% 7%T 10%Tg)  12%Tohj 7% 20%Tghi  14%Tghj  14%Tghj 23%Tghi 22%Tghi  17%Tghi  11%Ts 5% 9Ty 5%
jim jim jim i
Atleast once a month 32 9 8 4 6 . 32 29 22 31 32 6 6 3 2 5 10 21 16 16
3% 4%e 3% 1% 3% . 3% 4%Tg)  6%Tghj  3%T 9%Tghij 4% 4% 4% 4% 7%Tghil 4% 2% 3% 2%
im m
At least once in the 22 3 7 2 3 7 2 20 14 20 22 8 6 5 3 1 9 13 5 17
last 3 months 2%s 1% 2% 1% 2% %Te 2% 3%Tg)  4%Tg 2% 6%Tghj  5%Tgjp  4%T 8%Tghip  5%Tgp 2% %Ts 1% 1% 2%
P
Atleast once in the 22 1 4 7 4 3 18 18 12 17 - 3 6 1 2 1 3 19 8 14
last 12 months 2%k . 1% 2% 2% 2% 2%k 3%Tgk  3%Tgk 2%k - 2%k 4%Tgk 2%k 4%k 2%k 1% 2% 2% 2%
Used to use, but 78 12 21 19 9 16 72 65 25 64 - 11 7 3 1 3 23 55 27 51
haven' in the last 12 6%ko0 5% 7% 6% 5% 10%T 6%ko  9%Tgik 6%ko  6%ko - 6%k 4%ko 5%k 1%k 4%k 9%T 6% 6% 6%
months Imop
NET: At least daily 34 48 51 38 41 220 211 164 210 230 80 59 34 18 33 91 137 135 95
18%su 14% 15% 17% 22% 27%Tabc 19%T  30%Tgj  42%Tghj 20%T  63%Tghi 46%Tghj 39%Tghj 54%Tghi 36%Tgj  43%Tghi 37%Ts  14% 20%Tu  12%
jimop ~ mo jmop
NET: At least weekly 11 45 65 73 51 53 299 279 212 2 311 05 80 49 29 46 118 187 176 135
25%su 19% 20% 25% 30%ab  35%Tab  26%T  40%Tgj  54%Tghj 27%T  85%Tghi 60%Tghj 53%Tghj 77%Tghi 58%Tghj 60%Tghj 48%Ts  19% 3w/%Tu 17%
jimnop jimop m
NET: At least monthly 342 54 73 77 57 54 331 308 234 313 342 111 8 51 32 51 128 208 192 151
27%su 23% 23% 26% 33%ab  35%Tab  20%T  45%Tg]  60%Tghj 30%Tg  94%Tghi 63%Tghj 57%Tghj 81%Tghi 62%Tghj 67%Tghi 52%Ts  21% 42%Tu 19%
jmnop  m jmop im

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 50
Q1. VSP usage frequency - Snapchat

Absolutes/col percents
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Snapchat
Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (ast 3 months) safety measures
Not at
all
£15600  £26000  £36,400 An Very/ Not
Upto - - - 2,000 Instagr Faceboo  Snapcha Fuila  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36,399  £51,999 + YouTube am TikTok Twitch  Vimeo e s e e aware aware
M a b) c el h o K ) (m n 0 o) (0 s
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 365 5¢ 80 79 60 60 353 228 248 333 365 119 9% 56 34 52 137 220 197 168
29%su  24% 25% 27% 35%ab  39%Tabe  31%T 47%Tg]  64%Tghj 32%Tg  100%Tghi  68%Tghj 61%Tghj 89%Tghi  67%Tghj 69%Tghj 55%Ts  22% %y 21%
jmnop ~ m jmop m
NET: At least yearly 87 58 84 85 64 64 a7t 346 260 350 365 122 97 57 36 54 140 239 205 182
31%asu  25% 26% 29% 37%ab  41%Tabc  32%T 50%Tgj  67%Tghj 34%Tg  100%Tghi  69%Tghj 64%Tghj 90%Tghi 71%Tghj 71%Tghj 56%Ts  24% 45%Tu 23%
jimnop jimop m
NET: Ever 465 69 105 104 73 80 443 411 285 414 365 133 104 60 37 57 163 204 232 233
a7%asu  30% 33% 36% 42%a 52%Tabc  38%T 50%Tgj  73%Tghj 40%Tg  100%Tghi  75%Tghj 69%Tghj 95%Tghi  72%Tghj 75%Tghj 66%Ts  30% 50%Tu  29%
jmnop ~ m jmop m
Never 794 165 215 187 99 75 715 281 105 618 - 43 a7 3 14 19 8 700 228 566
63%eghi  70%Tde  67%e 64%e 58% 48% 62%hik  41%Kim  27%kn  60%hikim - 25%kn  31%kinp 5%k 28%kn  25%kn  34% 70%Tr 50% 71%Tt
jkimnop Imnop nop
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 51
Q1. VSP usage frequency - Snapchat
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

Snapchat
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs SPs 5+ VSPs
—m (a) (b) (c) (d) (e) (h) (i) () (k) )
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 137 1 3 8 26 99 1 3 8 29 9%
11%abehij 1% % 3% 15%abe 33%Tabed 1% 1% 3% 16%Thi 33%Thilk
Atleast once a day 9 - - 4 18 7 - - 4 19 70
7%abehi] - - 1% 10%abe 24%Tabed - - 1% 11%hij 24%Thilk
Atleast once a week 80 - 4 6 23 47 - 6 24 a7
62%abehi] - 1% 2% 13%Tabe 16%Tabe - 1% 2% 13%Thi 16%Thi]
At least once a month 32 - - 4 5 23 - - 4 5 23
3%bi - - 1% 3%b 8%Tabcd - - 1% 3% 8%Thik
At least once in the 22 - - 1 7 15 - - 1 7 15
last 3 months 2%bei] - - . 4%Tabe 5%Tabe - - . 4%Thij 5%Thi
At least once in the 22 1 5 4 6 6 1 5 4 6 5
last 12 months 2% 1% 2% 2% 3% 2% . 2% 2% 4% 2%
Used to use, but 78 3 15 30 21 8 3 15 30 21 8
haven'in the last 12 6%aehl 2% 4% 11%Tabe 12%Tabe 3% 2% 4% 11%Thil 12%Thil 3%
months
NET: At least daily 230 1 3 12 44 170 1 3 12 48 166
18%abchij 1% 1% 5%ab 25%Tabe 57%Tabed 1% 1% 4%hi 27%Thij 57%Thilk
NET: At least weekly 311 1 7 18 67 217 1 7 18 7 213
25%abehij 1% 2% 7%ab 37%Tabe 72%Tabed 1% 2% 79%hi 40%Thij 74%Thilk
NET: At least monthly 342 1 7 22 72 241 1 7 22 76 237
27%abehi 1% 2% 8%ab 40%Tabe 80%Tabed 1% 2% 8%hi 43%Thij 82%Thilk
 Within the last 3 365 1 7 23 79 255 1 7 23 83 251
months 29%abehij 1% 2% 9%ab 44%Tabe 85%Tabed 1% 2% 8%hi 47%Thij 87%Thilk
NET: At least yearly 387 2 12 27 85 261 2 12 27 89 256
31%abehi 1% 4% 10%ab 47%Tabe 87%Tabed 1% 4% 10%hi 50%Thi 89%Thilk
NET: Ever 465 5 27 57 106 269 5 28 57 11 264
37%abehij 3% 8% 22%ab 59%Tabe 90%Tabed 3% 8% 21%hi 63%Thi 91%Thilk
Never 794 168 315 207 73 30 173 317 213 66 5
63%dek! 97%Tede 92%Tede 78%Tde 41%e 10% 97%TII 92%TKI 79%Tk 37%l 9%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineli

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l

Overlap formulae used.

Prepared by Yonder

gible for sig testing, * small base (under 50).
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 52

Q1. VSP usage frequency - Twitch

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

ie)? This includes watching

Twitch
Gender ocial Grad: Age Ethnicity Religion
Christi relig
Total Male Female AB ci c2 DE 13-17 18+ 18-24 2534 3544 4554 55-64 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
i —fa — & @ 0 @ M @ Nk W m — 1 —n w0 —a A
Unweighted base 1259 697 562 358 376 212 277 118 1141 159 234 209 211 162 125 41 328 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 197 513 a1t 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 71 24 383 37 46 494
Several times a day 25 21 5 6 6 6 9 7 18 4 8 4 2 - - - - - 19 6 3 2 1 8 1 - 16
2%bhp  3%Tb 1% 2% 2% 2% 3% 8%Thkim  2%p 3%mpa  4%hmnpq  2%p 1% - - - - - 2% 4% 6%Tr 3% 4% 2% 3% - 3%
nopq
At least once a day 30 2 5 ! 9 5 5 6 24 8 8 5 2 - - - - - 21 8 3 4 1 ! 3 2 14
2%bhpr  4%Tb 1% 3% 2% 2% 2% 7%Thimn  2%p 6%Thimn  4%mnpq  3%pq 1% - - - - - 2% 5%Tr 8%Tr 4% 7% 2% 7% 3% 2%
pa
Atleast once a week 47 31 15 18 11 13 5 10 37 3 16 10 6 1 1 - 1 1 34 11 2 6 2 1 4 2 27
4%bhmnp  5%Tb 2% 5% 3% 5% 2% 11%Thim  3%mpq  2%p 7%Thimn ~ 5%mnpq  3%p . . - . . 3% 7% 5% 7% 13% 2% 9%x 3% 4%
ax nopq Pq
Atleast once a month 39 27 Bl 1 16 5 7 8 31 8 9 10 3 1 N - 1 . 33 6 4 2 1 16 . 1 20
3%bhmpq  4%Tb 2% 3% 4% 2% 2% 9%Thimn ~ 3%pq 5%himnp  4%mnpq  5%mnpq 1% . . - . . 3% 4% 8% 2% 3% 3% 1% 2% 3%
opq a
At least once in the 36 22 14 14 10 6 5 1 34 8 12 10 3 1 - - 1 - 26 9 1 6 2 7 5 2 22
last 3 months 3%pax 4% 2% 4% 3% 2% 2% 2% 3%mpq  5%mnpq  6%Thimn  5%mnpa 2% . - - . - 2% 6%Tr 3% 7%Tr 1% 1% %A 2% 4%x
pq
At least once in the 30 16 13 8 11 4 7 3 27 8 4 10 2 3 - - 3 - 22 7 4 1 2 9 1 N 17
last 12 months 2%p 3% 2% 2% 3% 2% 2% 3%ng 2%p 5%Thinp 2% 5%Thinp 1% 2% - - 1% - 2% 4%u 9%Try 1% 10% 2% 3% . 3%
qQ a
Used to use, but a4 27 16 9 18 10 7 3 a1 10 1 13 5 2 1 - 3 1 33 11 4 7 - 15 3 5 19
haven'tin the last 12 3%pq 4% 3% 3% 5% 4% 2% 3% 4%pq 7%Thimn ~ 5%mpq  6%mnpq 2% 1% 1% - 1% 1% 3% 7%Tr 9%r 8%Tr - 3% 7% 8% 3%
s pa
NET: At least daily 55 45 10 17 15 10 14 13 a2 13 16 10 4 - - - - - 40 15 6 6 2 19 4 2 30
4%bhimn  7%Tb 2% 5% 4% 4% 5% 15%Thikl  4%mnpq  9%Thimn  7%Thimn  5%mnpq  2%p - - - - - 4% 9%Tr  14%Tr 7% 1% 4% 1% 3% 5%
par mnopg opq pq
NET: At least weekly 102 76 26 34 26 23 18 23 79 16 32 20 10 1 1 - 1 1 75 25 8 12 5 30 8 4 57
8%bhim  12%Tb 4% 10% 7% 9% 7% 26%Thik  7%mnpq  11%himn  15%Thim  10%mnopq  4%mpq . - . . 7% 16%Tr 19%Tr 14%r 24% 6% 20%TA 6% 9%
nparx op nopq
NET: At least monthly 141 104 a7 45 a2 28 25 31 109 2 41 29 12 1 1 - 2 1 108 31 12 14 5 46 9 5 77
11%bhim  17%Tb 6% 13% 1% 1% 9% 35%Thik  9%mnpq  17%Thim  19%Thim  14%himno  6%mnpq 1% 1% - 1% . 10% 20%Tr  27%Tr  16% 27% 9% 21%x 8% 13%
nopar Imnopg nopg nopq pq
176 126 51 59 52 34 30 33 143 32 54 40 16 2 1 - 3 1 134 41 13 20 7 53 13 7 99
months 14%bhim  20%Tb 8% 7% 14% 13% 1% 37%Thij  12%Imno  22%Thim  25%Thim  19%Thimn  7%mnpq 1% 1% - 1% . 12% 26%Tr  30%Tr  23%Tr  38% 10% 3%TeA 1% 16%x
noparx Kimnopg nopg nopq opq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 52
Q1. VSP usage frequency - Twitch

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Twitch

Gender

ocial Grade

Page 81

Absolutes/col percents

Age Ethnicity Religion
Othe
Christ religio
Total Male Female AB ci c2 DE 18-17 18+ 18-24 2534 3544 4554 5564 6574 7584 55+ 65+ White BAME Mixed Asian Black an Musiim n None
(c) (d) e) f) ) (h i k) 1 (m n (D) @) 1) (v) X) (2 (A)
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 44 87 19 513 a1 62" 613
NET: At least yearly 206 142 64 7 62 38 37 170 39 58 50 18 5 1 - 6 1 156 47 17 21 9 62 15 7 116
16%bhim  23%Tb 10% 20% 17% 15% 13% 40%Thij 15%Imno  27%Thim  27%Thim  24%Thimn  8%mnpq 3% 1% - 1% - 14% 30%Tr 39%Tr 23%r 48% 12% 35%TxzA 1% 19%Tx
noparx Kimnopg  pq
NET: Ever 250 170 80 76 80 49 44 38 21 49 69 62 22 6 2 9 2 189 58 21 28 9 78 17 12 136
20%bhim  27%Tb 12% 22% 21% 19% 16% 43%Thkl 18%Imno  34%Thim  32%Thim  31%Thim  10%mnopq 4% 2% - 2% 1% 17% 37%Tr 48%Tr 32%Tr 48% 15% 42%TxzA  19% 22%x
parx mnopq ) nopg nopg nopg
Never 1009 49 560 266 291 212 236 50 959 94 146 142 199 168 137 73 378 209 896 99 23 0 10 435 24 50 478
80%agij 73% 88%Ta 8% 79% 81% 84% 57% 82%Tgij 66% 68% 69%g 90%Tghi 96%Tghi 98%Tgh  100%Tghi 98%Tghi 99%Tghi 83%Tstu 63% 52% 68% 52% 85%TyA 58% 81%y 78%y
Kstuy Kk i il ikl I il il

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/ef

Tig/hiilj

'm/n/o/p/q

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 53
Q1. VSP usage frequency - Twitch
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

ie)? This includes watching

Twitch
Do any children aged 17 o under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
/ No Seconda  Univers still
Physica  limitin chidre 1y ity Higher in full
Mental | g n aged school  degree  univers time
i condit 17 or NET: Aged  Aged5-  Aged Aged o ity educati
Total  Any on on on 1 under Yes  under5 10 11415 1617 equiv equv  degree on
M @ b @ 4 (e i K —  _m @ (. (@ 0
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 a7t 867 302 115 137 106 580 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 25 6 5 2 19 4 10 10 1 12 6 3 3 3 - 9 7 3 4
2% 2% 3% 1% 2% 2% 1% 4% 4% 1% 2% 2% 3% - 1% 2% 3% 4%0
Atleast once a day 6 3 4 23 2 12 14 1 1 12 7 5 2 8 1 4 5
2% 2% 2% 3% 1% 2% 5%Tel 3% 1% 4% 5% 5%i 3% 1% 3% 4% 5%To
Atleast once a week a7 8 5 2 38 8 22 15 2 23 14 5 10 6 2 14 18 3 9
4%ci0 2% 3% 1% 4%c 3% 3% 5% 6% 3% 5% 4% 7% 6% 4% 2% 5% 3% 9%To
Atleast once a month 9 10 5 8 27 6 15 18 - 24 6 2 5 3 1 13 14 2 9
3% 3% 3% 4% 3% 2% 2% 6%Tel - 3% 2% 2% 4% 3% 1% 2% 4% 2% 9%Topq
Atleast once in the 36 11 5 6 23 7 16 12 1 19 15 8 5 4 4 15 16 3 2
last 3 months 3% 3% 3% 3% 3% 2% 2% 4% 4% 2% 5%Ti 79%Ti 4% 4% 6% 3% 4% 3% 2%
Atleast once in the 30 7 4 4 21 5 18 6 1 23 3 N 2 1 1 8 13 3 3
last 12 months 2%0 2% 2% 2% 2% 2% 3% 2% 2% 3% 1% . 1% 1% 2% 1% 3% 3% 3%
Used to use, but a4 7 5 3 3 4 3 1 31 10 2 7 3 2 14 17 9 3
haven'in the last 12 3%e 2% 3% 2% 4% 1% 4% 4% 4% 4% 3% 2% 5% 3% 3% 2% 4% 8%To 3%
NET: At least daily 12 8 6 41 7 22 2 2 24 18 10 8 2 17 18 7 10
3% 5% 3% 5% 2% 3% 8%Tel 7% 3% 6%i 7% 8%i 3% 3% 5% 7% 10%Top
NET: At least weekly 2 2 13 8 79 15 44 40 4 46 32 19 15 4 31 36 11 19
8%cio 6% 8% 4% 9%e 5% 7% 14%Tel  13% 5% 1% 14%T 14%Ti 7% 5% 9% 10% 19%Top
NET: At least monthly 141 30 18 16 106 21 59 58 4 7 38 25 18 5 44 50 12 27
tHo%fio 9% 1% 8% 12% 8% 9% 20%Tefl  13% 8% 13%i 18%Ti 17% 8% 7% 8% 1% 28%Topq
NET: Within the last 3 176 a2 24 22 129 27 74 70 5 90 54 30 22 8 59 66 15 29
months 14%fio  12% 15% % 15% 10% 1% 24%Tef  18% 10% 18%i 2%Ti 20% 14% 10% 17%0  14% 30%Topq
NET: At least yearly 206 49 28 26 151 32 9 76 5 113 57 23 31 23 9 67 79 18 32
16%efio  14% 17% 13% 17% 12% 14% 26%Tel  20% 13% 19%i 20% 23%i 21%i 16% 1% 21%To 7% 33%Topq
NET: Ever 250 56 32 30 184 36 118 89 6 144 67 25 38 2 1 81 9% 28 35
20%acei  16% 20% 14% 21%¢ 13% 18% 31%Tel  24% 17% 22% 22% 28%Ti 24% 19% 14% 25%To  25%0  36%Top
13

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 53

Q1. VSP usage frequency - Twitch

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Twitch

Weighted base
Never

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your
household?

Highest education

Imy ting/ limitiny ndition Number of people in household
o
impacti
ng
Physica limitin childre
WMental | 9 n aged
conditi  conditi  conditi 17 or
Total  Any on n on 1 23 45 6+ under
M @ @ W @ 0 @ i 0
1259 353 162 209 867 272 669 292 27 867
1009 297 130 1 682 2 5( 203 20 72
80%glpr  84%T 80% 86%Td 79% 87%Tg 82%g 69% 76% 83%TI

NET: Aged  Aged5  Aged
Yes  unders 10 1115
(k) 0 (m
302 115 137 106
235 9 80
78% 78% 72% 76%

Aged
16-17
n

58"
47

81%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Seconda
v
school
or
equiv

601

Univers
ity
degree
or
equiv

381

20 285
86%Tpar  75%r

Higher
univers

ity
degree
—la

110

75%

stil
in full
time
educati
on
i

%

61
64%
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 54
Q1. VSP usage frequency - Twitch
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

includes watching

Twitch
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unempl
Unemplo  yed -
Yorkshi Tablet yed - ot
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midland ~ East of South  South than 2 12 Phone laptop e full part- for [ erson/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices time time work work  Student  Retired  Other hed
N -V S () N ) N - R () Y — e (m — RS- R o NS N 7)) N N 4 —a
Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60" 37 1057 52¢ 137 102 107 91 112 171 176 108 938 189 780 462 28" 61" 1145 482 248 53* 63" 38" 206 a4 34
Effective base 978 82 47 27 823 39 109 78 % 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 25 2 . - 23 1 7 1 4 1 1 4 1 2 21 3 25 1 2 1 24 8 4 - 2 3 - - 1
2%0 2% 1% - 2% 2% 5%Tdl 1% 4% 2% 1% 2% 1% 2% 2% 2% %o * 5% 2% 2% 2% 2% - 3% B%Tstux - - 4%
Atleast once a day 0 4 5 2 20 N 3 1 3 1 1 8 2 1 23 4 28 2 2 . 27 17 3 1 1 1 - . 1
2%do 3% 8%Tdgli 4% 2% . 2% 1% 3% 1% 1% 4%d 1% 1% 2% 2% %o ¢ 7% . 2% 4%x 1% 2% 1% 3%x - % 2%
im
Atleast once a week a7 6 3 1 a7 1 6 3 8 3 5 6 4 2 a7 8 41 6 1 - 44 25 7 - 1 2 - - 2
4%0x 6% 4% 2% 4% 2% 5% 3% 7%d 3% 4% 4% 2% 2% 4% 4% 5%To 1% 5% - 4% 5%x 3%x - 1% 6%x - - 5%
Atleast once a month 9 5 1 2 30 1 2 3 1 6 3 3 7 4 29 6 35 4 - - 38 17 5 3 2 2 - 2 -
3%0x 5% 2% 6% 3% 2% 2% 3% 1% 7%dh 2% 2% 4% 3% 3% 3% %To 1% - - 3% 3%x 2% 6%x 3%x 4%x - 5%x -
Atleast once in the 36 3 1 2 29 1 3 3 1 4 2 7 7 2 1 3 28 7 - - 35 22 5 3 2 2 - - .
last 3 months 3%x 3% 2% 5% 3% 1% 2% 3% 1% 5% 1% 4% 4% 2% 3% 2% 4%T 2% - - 3% 5%Tx 2% 6%x 3%x 4%x - - .
Atleast once in the 30 3 1 1 25 1 2 4 1 3 1 5 5 2 24 3 24 5 - - 30 13 6 4 1 1 - 1 1
last 12 months 2% 3% 2% 3% 2% 1% 1% 4% 1% 3% 1% 3% 3% 2% 3% 2% 3%T 1% - - 3% 3% 2% 79%x 1% 4%x - 2% 4%
Used to use, but a4 4 1 2 37 3 5 9 2 2 - 8 5 2 37 3 33 1 - . 43 26 Bl - 1 1 N 1 1
haven'tin the last 12 3%x 4% 2% 5% 3% 5% 4% 9%Tdj 2% 2% - 5%j 3% 2% 4% 2% 4%T 2% - . 4% 5%Tx 5%x - 1% 3% . 2% 3%
s
NET: At least daily 55 5 5 2 43 2 10 2 7 2 2 12 3 3 44 7 53 2 3 1 51 25 7 1 3 4 - . 2
4%ox 5% 9% 4% 4% 3% 7% 2% 7% 2% 2% 7% 2% 3% 5% 4% 7%To  * 12% 2% 4% 5%x 3%x 2% 4%x N%Ty - 1% 6%
NET: At least weekly 102 11 8 2 80 2 16 5 15 5 7 18 7 5 81 15 94 8 5 1 95 50 14 1 3 7 - . 3
8%ox 1% 13%l 6% 8% 5% 12%1 5% 14%Tdgim 5% 6% 10%l 4% 4% 9% 8% 12%To 2% 17% 2% 8% 10%Tx 6%x 2% 6%x 18%Tuxy - 1% 10%
NET: At least monthly 141 16 9 5 110 3 18 8 16 11 10 21 14 8 110 21 129 12 5 1 133 67 19 4 6 8 - 3 3
1%0x  16% 15% 13% 10% 6% 13% 8% 15% 12% 9% 12% 8% 8% 12% 1% 17%To 3% 17% 2% 12% 4% 7%x 8%x 9%x 22%Tx - 6%x 10%
NET: Within the last 3 176 20 10 7 140 4 21 11 17 15 1 28 21 10 141 23 157 19 5 1 168 89 23 8 7 10 - 3 4
months 14%oqtx  19% 7% 18% 13% 7% 15% 1% 16% 7% 10% 16% 12% 9% 15% 12% 20%To 4% 17% 2% 15%Tq  18%Tx  9%x 14%x 12%x 26%Tty - 6%x 1%
NET: At least yearly 206 23 1 8 164 4 23 16 18 18 12 33 27 12 166 27 182 24 5 1 198 102 29 1" 8 1" - 4 5
16%0qx  22% 19% 21% 16% 9% 17% 15% 17% 20% 1% 19% 15% 1% 18% 14% 28%To 5% 17% 2% 17%Tq  21%T 12%x 21%x 13%x 30%Ty - 8%x 14%
NET: Ever 250 27 12 9 201 7 28 25 20 20 12 41 32 15 203 30 215 35 5 2 241 128 41 1 9 12 N 4 6
20%joax  26%jm  20% 26% 19%) 14% 20% 4%j 19% 23% 1% 24%) 18% 14% 22%T  16% 28%To 8% 17% 3% 21%Tq  27%Ty  16%x 21%x 1%k 32%Ttwy  * 10%x 17%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 54

Q1. VSP usage frequency - Twitch

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Twitch
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and st t More Smart or Mulipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midland ~ East of South South than 2 12 Phone  laptop e full part- for for erson/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London East West Urban Rural hours hours only only devices time time work work  Student  Retied  Other hed
Mm@ b e () —m _a —m RS S o) SN ) () S Ny N | N — w0
Weighted base 1259 105 60" a7 1057 52 137 102 107 91 112 171 176 108 938 189 780 462 28" 61 1145 482 248 53 63 38 206 440 34+
Never 1009 4 2 85 45 10 78 87 0 100 130 144 4 735 159 565 427 2 59 904 354 20 42 26 20 40 28
80%Anrs  74% 80% 74% 81% 86% 80% 76% 81% 7% 89%Tadg  76% 82% 86%a 78% 84% 72% 92%Tn  83% 9o7%Tr 79% 73% 84%sw  79% 86%w  68% 100%Tstu  90%sw  83%
w wy

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 55

Q1. VSP usage frequency - Twitch

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

. people sharing videos ol

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Twitch

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
Atleast once a week
Atleast once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but

haven't in the last 12
s

NET: At least daily

NET: At least weekly

NET: At least monthly

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, *

Household income- per year

e)? Th

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Reqular users of VSPs (last 3 months)

includes watching

Exposure to
hamful content

Awareness of

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder

small base (under 50).

(ast 3 months) safety measures
Not at
all
£15600 £26000  £36.400 Any Very! Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fuila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599 €25999 £36,399  £51,999 L YouTube  am TikTok Twitch  Vimeo e s e e aware  aware
M A 0 d @ h ® 1 n 0 o 0 s)
1259 240 311 203 171 163 1175 794 516 1055 471 297 268 130 131 198 319 922 531 728
1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 904 460 799
978 179 248 226 134 125 907 605 379 816 336 208 179 7 9% 162 225 745 400 585
25 9 5 5 3 3 2 23 21 21 18 2 11 7 4 9 10 15 16 10
2%su 4% 2% 2% 2% 2% 2% 3%Tgl  5%Tghi 2% 5%Tghj 14%Tghij  8%Tghj 11%Tghij  8%Tghj 11%Tghij 4%Ts 2% 3%Tu 1%
kmo K km
30 4 7 6 5 5 29 26 2 29 25 30 18 15 8 1 15 15 20 10
2%su 2% 2% 2% 3% 4% 2% 4%Tg)  6%Tghj 3% 7%Tghj  17%Tghi  12%Tghi 23%Tghi  16%Tghi  14%Tghij  6%Ts 1% % 1%
km 3 kmop Ik K
47 5 14 11 4 9 47 36 27 39 25 47 21 11 9 13 15 31 32 15
4% 2% 4% 4% 2% 6% 4% S%Tgl  7%Tahj 4% 7%Tgl  26%Tahi  14%Tghi  17%Tghi 18%Tghi 17%Tghij  6%Ts 3% T 2%
jkmnop i 3 I3 k
39 5 8 9 6 8 39 34 23 35 2 13 9 6 5 17 21 21 18
3%su 2% 2% 3% 3% 5% 3% S%Tgl  6%Tgi 3% 79%Tghj 8%Tghj 14%Tghi  11%Tghi  7%Tgi  7%Ts 2% S%Tu 2%
Jkp
36 7 5 7 10 2 36 30 21 30 25 36 12 7 6 6 15 21 23 13
3%su 3% 2% 3% 6%Tb 1% 3% 4%Tg)  5%Tgl 3% 7%Tgh]  20%Tghij  8%Tghi 11%Tghi 12%Tghij  8%Tghj  6%Ts 2% 5%Tu 2%
kmnop. i K
30 7 5 6 4 6 29 23 14 24 11 - 4 2 3 3 7 23 18 11
2% 3% 2% 2% 2% 4% 2% 3%Tgl 4%l 2% 3% - 3% 2% 7Tkl 3% 3% 2% % 1%
mn
4 5 6 12 9 11 43 35 21 36 16 - 10 2 1 4 19 24 16 7
3%s 2% 2% 4% 5% 7%Tab 4% S%Tgl  S%Tgll 8%l 4% - 7%Tgio 3% 2%l 5%l 8%Ts 2% 4% 3%
55 13 13 11 8 9 54 48 44 49 43 55 29 22 12 19 25 30 35 20
a%su 6% 4% 4% 5% 6% 5% %ol 11%Tghj 5% 12%Tghj 31%Tghi  19%Tghi  35%Tghi 24%Tghi 25%Tghi 10%Ts 3% 8%ty 2%
Jkmp 3 kmop  Jk Jm
02 18 27 2 12 18 101 84 7 88 68 102 50 33 22 32 40 61 67 5
8%su 8% 9% 8% 7% 12% 9%T  12%Tg)  18%Tghj 9% 19%Tghj 58%Tghi  33%Tghi 52%Tghi 43%Tghi  43%Tghi 16%Ts 6% 15%Tu 4%
jkmop i jkmop jkm jkm
141 23 35 32 17 2 139 118 % 123 9 141 63 42 27 38 57 82 88 53
T%su  10% 1% 1% 10% 17%T  12%T  17%Tg  24%Tghi 12% 26%Tghj 80%Tghi  42%Tghi  66%Tghi 54%Tghi 50%Tghi 23%Ts 8% 19%Tu 7%
kmnop Ik kmop  jkm m
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 55
Q1. VSP usage frequency - Twitch

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

includes watching

Twitch
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
Not at
all/
£15600  £26,000  £36,400 An No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frila  Bichut ~ OniyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36399  £51,999 + YouTube am TikTok Twitch Vimeo e s e e aware aware
—m @ k@ 4 (e —_n e w0 m (@ 0 (s
Weighted base 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 176 30 40 39 27 28 175 149 116 154 119 176 75 49 33 44 72 103 11 65
4%y 13% 13% 13% 16% 18% 15%T 20%Tg)  30%Tgh  15% 33%Tgh  100%Tghi  50%Tghi  76%Tghi  66%Tghi  58%Tghi  29%Ts  10% 24%Tu 8%
i jkmnop 3 jkmop jkm jkm
NET: At least yearly 206 a7 6 46 31 34 204 172 130 177 130 176 79 50 a7 47 79 126 129 77
16%su  16% 14% 16% 18% 22% 18%T 25%Tg)  33%Tghj  17% 36%Tgh  100%Tghi  52%Tghi  79%Tghi  72%Tghi  61%Tghi  32%Ts  13% 28%Tu  10%
i Jkmnop ik Jkmop Jkmp jkm
NET: Ever 250 42 52 58 40 45 246 207 151 213 146 176 89 52 38 50 97 150 146 104
20%su 18% 16% 20% 23% 29%Tab  21%T 30%Tg)  39%Tgh  21% 40%Tgh  100%Tghi  50%Tghi  B2%Tghi  75%Tghi  66%Tghi  39%Ts  15% 2%Tu 13%
i jkmnop 3 jkmop jkmp jkm
Never 1009 192 268 233 131 110 912 485 239 819 219 62 1 13 25 151 845 314 695
80%eghi  82%e 84%e 80% 77% 71% 79%hikl  70%Kim  61%Imno  79%hiki  60%Imnop 41%nop  18%I 25%in 34%in0 61% 85%Tr  68% 87%Tt
Kimnopr
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Absolutes/col percents
Table 56
Q1. VSP usage frequency - Twitch
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Twitch
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—m (a) (b) (c) (d) (e) (h) (i) () (k) )
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 25 - 1 2 2 20 - 1 2 2 20
2%bi - . 1% 1% 79%Tabed - . 1% 1% 7%Thilk
Atleast once a day 30 - 1 - 3 26 - 1 3 26
2%bei] - . - 2% 9%Tabed - . 2% 9%Thik
Atleast once a week 47 - 2 6 7 32 - 2 6 7 32
4%abhi - 1% 2% 4%ab 11%Tabed - 1% 2% 4%hi 11%Thijk
At least once a month 39 1 4 4 30 - 1 4 4 30
3%bi - . 1% 2% 10%Tabed - . 1% 2% 10%Thik
At least once in the 36 - 2 1 5 28 2 1 5 28
last 3 months 3%bei] - 1% . 3% 9%Tabed 1% . 3% 10%Thilk
At least once in the 30 2 6 6 5 10 2 6 6 5 10
last 12 months 2% 1% 2% 2% 3% 3% 1% 2% 2% 3% 4%
Used to use, but 44 2 4 12 10 16 2 4 12 1 14
haven'tin the last 12 3%bi % 1% 4%b 6%b 5%b 1% 1% 5% 6%Thi 5%
months
NET: At least daily 55 - 2 2 5 46 - 2 2 5 46
4%abehi] - 1% 1% 3% 15%Tabed - 1% 1% 3% 16%Thik
NET: At least weekly 02 4 7 13 78 - 4 8 12 78
82%abehi] - 1% 3% 7%ab 26%Tabed - 1% 3% 79%hi 27%Thilk
NET: At least monthly 141 - 5 1 16 108 - 5 12 16 108
11%abchij - 1% 4%a 9%ab 36%Tabed - 1% 4% 9%hi 37%Thilk
NET: Within the last 3 176 - 7 12 21 136 - 7 13 20 136
months 14%abchij - 2% 5%a 12%abe 45%Tabed - 2% 5%h 12%hij 47%Thilk
NET: At least yearly 206 2 13 18 26 146 2 13 19 26 146
16%abchij 1% 4% 7%a 15%abe 49%Tabed 1% 4% 7%h 15%hij 50%Thilk
NET: Ever 250 4 17 30 37 161 4 17 31 37 160
20%abehij 2% 5% 11%ab 20%abc 54%Tabed 2% 5% 129%hi 21%hij 55%Thilk
Never 1009 169 325 234 143 138 174 327 238 140 130
80%el 98%Tede 95%Tede 89%Tde 80%e 46% 98%TKI 95%TKI 88%TKI 79%! 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Absolutes/col percents
Table 57
Q1. VSP usage frequency - Vimeo
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

e)? Th

includes watching

Vimeo
Gender ocial Grad: Ag Ethnicity Religion
ot
Christi relig
Total Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim n None
—m @ b —d @ @ @ 0 R Wm0 @ @ 1 RN R | - (v) — _m 2 —A
Unweighted base 1259 697 562 358 76 212 277 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 Py 87 197 513 a1t 62 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
Several times a day 8 6 2 3 2 1 2 1 7 2 2 2 . - - - - - 5 3 1 2 1 5 1 1 1
1% 1% . 1% 1% 1% 1% 1%p 1% 1%p 1% 1% . - - - - - . 2% 2% 2% 4% 1% 1% 1% .
Atleast once a day 18 12 7 12 3 3 1 5 14 2 3 6 2 1 - - 1 - 10 9 2 5 2 7 3 2
1%hpr 2% 1% 3%Td 1% 1% . 6%Thimn ~ 1%p 1% 1% 3%hpg 1% . - - . - 1% 5%Tr 4% 5%Tr  13% 1% B%THA 3% %
Atleast once a week 39 26 13 18 8 8 5 5 34 9 12 6 6 1 1 - 2 1 25 14 5 8 . 13 6 5 15
3%mpar  4%T 2% 5%Tdf 2% 3% 2% 5%mnpq  3%mpq  6%Thmnp 5%hmnpq 3%p 3%p . 1% - . . 2% 9%Tr 1% 9%Tr 3% 3% 14%TA 7% 3%
a
At least once a month 44 33 11 16 17 5 6 5 39 6 7 9 11 6 - - 6 - 34 9 3 4 2 14 3 3 20
3%bnpg  5%Tb 2% 5% 5% 2% 2% 5%npq  3%pa  4%ng  3%q 4%nq  5%npq  4%pq - - 2% - 3% 6% 7% 4% 10% 3% 6% 4% 3%
At least once in the a2 27 15 16 12 5 9 3 39 7 13 6 7 4 1 - 6 1 35 7 1 4 2 18 2 2 20
last 3 months 3%pq 4% 2% 5% 3% 2% 3% 3% 3%pq  5%pa  6%Thnpg 3% 3% 2% 1% - 1% 1% 3% 4% 2% 4% 13% 4% 5% 3% 3%
At least once in the 60 43 17 21 15 10 14 3 57 7 12 14 9 1 5 - 16 5 47 9 4 3 - 16 1 4 35
last 12 months 5%b 7% 3% 6% 4% 4% 5% 3% 5% 5% 6% 7% 4% 6% 4% - 4% 3% 4% 6% 9% 3% - 3% 3% 6% 6%
Used to use, but 76 41 36 26 33 1 6 7 69 18 11 19 15 4 1 - 5 1 59 17 7 6 4 2 5 8 38
haven'in the last 12 6%npq 7% 6% 8% 9%Tel 4% 2% 8%mnopq 6%npq  13%Thjmn 5%npg  9%hmnop 7%npq 3% . - 1% . 5% M%Tr 15%Tr 7% 22% 5% 3% 12%x 6%
months opq qQ
NET: At least daily 2 18 9 14 5 5 2 6 21 4 5 9 2 1 - - 1 - 15 12 2 6 3 12 4 2 8
2%hpr 3% 1% 4%TdE 1% 2% 1% 7%Thimn  2%p 3%pq  3%pa  4%hmnpg 1% . - - . - 1% 79%Te 5% %I 17% 2% GUTA 4% 1%
pa
NET: At least weekly 65 43 22 32 13 12 7 11 55 13 17 15 8 1 1 - 2 1 40 25 7 14 4 25 9 7 23
5%bfhmn 7%To 3% 9%Tdl 4% 5% 3% 12%Thimn 5%mnpq  9%Thmno  8%hmnpg  7%mnpa  4%p 1% 1% - 1% . 4% 16%Tr 17%Tr 16%Tr  20% 5% 23%TxA  11%A 4%
parA pa
NET: At least monthly 109 76 33 48 30 18 13 15 94 19 24 24 19 7 1 - 8 1 73 34 1 18 6 40 12 9 43
9%bihm 12%Tb 5% 14%Tdel 8% 7% 5% 17%Thimn  8%npq  13%hmno 11%mnop 12%mnopq 9%npq  4%pq 1% - 2%q . 7% 22%Tr  24%Tr  20%Tr  29% 8% 20%TKA 15% 7%
npar opq pa qQ
NET: Within the last 3 151 104 48 64 a2 23 22 18 133 7 a7 29 2 12 2 - 14 2 108 42 1 22 8 58 14 11 64
12%bfmn 17%Tb 7% 19%Tdef 1% 9% 8% 20%Thmn 11%nopq  19%Thmn 17%Thmn 14%mnop 12%nopq  7%pa 2% - 4%q 1% 10% 26%Tr  26%Tr  25%Tr  42% 1% 34%TxA  18% 10%
opar opq op qQ
NET: At least yearly 211 147 64 85 57 33 35 21 191 33 49 43 35 22 8 - 30 8 155 51 15 25 8 74 15 15 99
17%bnop  24%Tb  10% 25%Tdef  15% 13% 13% 23%mnop 16%nopq  23%Thmn 23%Thmn 21%nopq  16%nopq  13%0pa  5%q - 8%q 4% 14% 32%Tr  34%Tr  28%Tr  42% 15% 3T%TXA  24% 16%
ar a opq opq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 57
Q1. VSP usage frequency - Vimeo

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Vimeo

Page 90

Absolutes/col percents

Gender ocial Grade Age Ethnicity Religion
Other
Christ religio
Total Male  Female AB ci c2 DE 18-17 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asan  Black an Muslim n None
(d) e) f) ) (h i k) 0 (m) n) (0) D) () () s) (v) (X) (2 (A)
Weighted base 1259 619 640 342 37 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 44 87 19" 513 a1 62* 613
NET: Ever 287 18 100 111 90 44 L 2 260 5 61 62 0 2 8 - 35 8 215 67 22 31 1 98 20 23 137
23%befm  30%Tb 16% 33%Tdef  24%f 17% 15% 31%Thmn 22%mnop 36%Thim 28%hmno 31%Thmn 23%nopq 15%nopq  6%q - 9%q. 4% 20% 43%Tr 49%Tr 35%Tr 64% 19% 50%TxA  36%TxA  22%
nopar opq q nopq 2 q
Never 972 431 541 231 281 217 238 61 911 92 155 142 171 148 131 73 351 203 870 90 23 56 7 415 21 40 476
77%acgi  70% 84%Ta  67% 76%c  83%Tc  85%Ted  69% 78%gik  64% 72% 69% 7% 85%Tghi  94%Tgh 100%Tghi  91%Tghi 96%Tghi 80%Tstu  57% 51% 65% 36% 81%Tyz  50% 64% 78%yz
Kstuyz i ijkim jKim jKim jKimnp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 58

Q1. VSP usage frequency -
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

imeo

. people sharing videos ol

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Vimeo

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
At least once a week
At least once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but
haven't in the last 12
NET: At least daily
NET: At least weekly
NET: At least monthly
NET: Within the last 3
months

NET: At least yearly

NET: Ever

Total
%

1259
1259
978

8
1%i
18
1%fio
39
3%i
"
3%
42
3%0
60
5%}
76
6%c

26
2%fio

65
5

109
9%acio

151
12%acio

211
17%acio

287
23%acio

Iy

44
13%

60
17%¢

Mental

3
2%
5
3%
6
4%
7
4%
11
7%c
4
2%
7
4%
12
8%
18
1%
25
15%

36
22%ac

ing! limitin

Physica
|

2%
4
2%
7
4%

5
2%

3
1%
6
3%
9
5%
14
6%
21
10%

2
12%

ndition

)
impacti
limitin

9
conditi
on

1%
14
2%
32
4%
35
4%

29
3%
40
5%
59
7%e

19
2%
50
6%
85
10%ac
114
13%ac
154
18%ac

213
25%ac

Number of people in household

a
1%
3%
16
6%
26
10%
a4
16%

59
22%

19
3%
22
3%
21
3%
34
5%
34
5%
8
1%
6
4%
a8
7%
69
10%

3
15%

137
21%

13
5%Tef
26
9%Tef
40
14%Tef
51
17%Tef
57
20%

83
28%Tf

27

1%
2
7%
2
8%

3%

P
4%

8%

2
9%
4

17%
5

20%
5

20%
6

24%

9
32%

ONLINE Fieldwork: 22nd September - 4th October 2021

e)? Th

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your
household?

includes watching

Highest education

16
2%

6
3%
30
3%
50
6%
5
5%
1%
3
3%
49
6%

78
9%

128

P

15%

73
20%

Ti

NET:
Yes

4
8%

14
5%Ti
32
10%Ti
5
15%Ti
55
18%Ti
61
20%i

86
28%Ti

Aged
under 5
(k)
127
115
88

3
3%Ti

2
2%
10
9%
7
6%Ti
18
16%Ti
21
18%Ti
24
21%Ti
26
23%i

36
32%Ti

Aged 5-
10
1
158
137
13

2
2%
4
3%
6
4%
6
4%
4
3%
3
2%
11
8%
6
5%
12
9%i
18
13%1
22
16%1
25
18%

36
26%

Aged
16-17
0

7%

2%

6
10%

2
4%i
8%
9

15%i
9

15%

10

17%

16
27%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) inelig

Prepared by Yonder

Seconda
school
or
equiv

13
2%

14
2%
12
2%
21
4%
28
5%

1%
18
3%
33
5%
a5
8%
67
1%

95
16%

Univers
i

y
degree

equiv

a
1%
6
2%
15
4%
16
4%
18
5%0
25
7%

24
6%

10

3%
25

6%0
41
11%0
59
15%To
84
22%To

108
28%To

Higher
univers

ity
degree
120

110
87

2
1%

4
4%0
6

5%

5

5%

8
7%To

6

5%

13
11%To

6
5%0

11
10%To
17
15%To
25
23%To
31
28%To

43
39%To

stil
in full
time
educati
on

4
4%To
5

5%

7
7%To
3

3%

4

4%

11
11%To

5
5%0
9

10%To

16

17%To

19

20%To

23

24%To

34
35%To
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021
Table 58

Q1. VSP usage frequency - Vimeo

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Vimeo

Do any children aged 17 or under live in your
Imy ting/ limitiny ndition Number of people in household household? Highest education
o
impacti
/ No Seconda Univers Still
Physica limitin childre i Higher infull
| g n aged school  degree  univers time
conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged o or ity educati
Total  Any on n n 1 23 45 6+ under Yes  under5 10 1145 1617 equiv equv  degree on
—m_ RS - S - Ny N N N [, B i —0 ‘ (m —m @ 0
Weighted base 1259 353 162 209 867 272 669 292 27 867 302 115 137 106 58" 601 381 110 96
Never 972 292 126 183 654 213 532 209 18 694 216 78 101 75 42 506 2 67 62
77%gjkp  83%Tbd 78% 88%Tabd  75% 78% 79%g 72% 68% 80%Tjk 72% 68% 74% 71% 73% 84%Tpar  72% 61% 65%
ar

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 59
Q1. VSP usage frequency - Vimeo
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

e)? Th

includes watching

Vimeo
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unempl
Unemplo ~ yed -
Yorkshi Tablet yed - ot
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand  Midland  East of South  South than 2 1-2 Phone  laptoy e full part- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
N Y N - S ) N N N | B —_ R W m RSN (<) S Y| N N (1)
Unweighted base 1259 104 57 33 1065 51 138 99 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 46 159 a2 39
Weighted base 1259 105 60" 37 107 52 137 102 107 91 12 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63 38 206 a4 34
Effective base 978 82 47 27 823 39 109 78 9 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 8 - . - 7 - 2 N . 1 N 3 1 N 6 . 7 1 . N 7 5 1 - . - . .
1% - 1% - 1% - 1% . . 1% . 2% 1% . 1% . 19T . 1% . 1% 1% . - 1% - 1% 1%
Atleast once a day 2 . 1 16 1 1 N 2 . N 7 4 1 17 1 17 2 - . 18 6 6 - 1 - - .
1% 2% . 2% 2% 1% 1% . 2% . . 4%Td 2% 1% 2% . 24T . - 1% 2% 1% 3% - 1% - - 1%
Atleast once a week 39 3 . . 35 - 5 2 6 4 2 8 5 2 29 6 26 3 2 1 35 22 8 N - 2 - - 2
3%x 3% . 1% 3% - 4% 2% 5% 4% 2% 5% 3% 2% 3% 3% 3% 3% 6% 1% 3% 4%x 3%x . - 4%x - - 7%
Atleast once a month 44 3 5 2 33 5 4 3 2 6 - 8 3 2 34 6 36 8 . 1 43 25 7 1 1 2 N . 2
3%x 3% 9%Tdhl 5% 3% 10%Tdhjl 3% 3% 2% 6% - 5% 2% 2% 4% 3% 5%To 2% 1% 1% 4% 5%Tx 3% 3% 2% 6%x . 1% 6%
m
Atleast once in the 42 4 - - 38 1 8 2 . 3 3 7 1 3 35 6 34 8 1 - 41 19 9 4 2 2 1 1 1
last 3 months 3% 4% - - 4% 3% 6%h 2% . 4% 2% 4% 6%h 3% 4% 3% 4%To 2% 2% - 4% 4% 4% 8%x 4% 5%x 1% 2% 1%
Atleast once in the 60 7 - 2 51 1 10 6 5 2 5 9 10 4 49 6 45 14 - - 60 23 14 6 1 3 7 2 1
last 12 months 5% 7% - 4% 5% 2% 7% 6% 5% 2% 5% 5% 6% 4% 5% 3% 6%T 3% - - 5%T 5% 6% 10% 2% 7% 3% 4% 4%
Used to use, but 76 3 2 7 64 1 3 9 8 8 8 13 1 4 60 12 57 19 2 3 7 40 12 3 4 9 1 - -
haven'tin the last 12 6%k 3% 3% 19% 6%f 2% 2% 8% 7% 9%f 7% 7% 6% 4% 6% 6% 79%T 4% 8% 4% 6% 8%Tx 5%x 5%x T%x  23%Tstv * - -
s
NET: At least daily 26 2 1 1 23 1 3 1 2 1 1 10 5 1 23 1 2 3 . 1 25 11 8 - 1 - . 1
2% 2% 1% 2% 2% 1% 2% 1% 2% 1% 1% 6%Td) 3% 1% 2% . %o 1% 1% 1% 2% 2% 3%x - - 2%x - 1% 2%
NET: At least weekly 65 4 1 1 59 1 8 3 8 5 3 18 10 3 53 7 50 15 2 1 60 33 16 N - 2 - . 3
5%x 4% 2% 3% 6% 1% 6% 3% 7% 6% 2% 11%Tdgim 6% 3% 6% 3% 6%T 3% 7% 2% 5% T%x 6%x . - 6%x - 1% 9%
NET: At least monthly 109 8 6 3 92 6 12 6 9 11 3 26 13 5 87 12 86 2 2 2 102 58 23 2 1 5 N 1 5
9%jox 8% 1%) 8% 9% 12%) 9% 6% 9% 12%) 2% 15%Tdgl 7% 5% 9% 7% 1%To 5% 8% 3% 9% 12%Tvx  9%x 3%x 2% 13%wx . 2% 14%
m
NET: Within the last 3 151 12 6 3 130 8 20 8 10 14 5 34 24 8 122 18 120 32 3 2 144 76 32 6 3 7 2 2 5
months 12%jox 1% 1% 8% 12% 15% 14%] 8% 9% 16%] 5% 20%Tdgh  14%] 7% 13% 10% 15%To 7% 10% 3% 13% 16%Tx  13%x 1% 5%x 18%x 1% 4% 16%
jm
NET: At least yearly 211 19 6 4 181 9 29 14 15 16 10 43 34 12 170 25 165 46 3 2 203 100 a7 12 5 9 9 3 7
17%joqx  18% 1% 12% 17%) 17% 21% 14% 14% 18% 9% 25%Todh  19%] 1% 18%T  13% 21%To  10% 10% 3% 18%Tq  21%Tw  19%x  22%x 8% 24%vx 4% 7% 20%
jm

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 59

Vimeo

Weighted base
NET: Ever

Never

Prepared by Yonder

Q1. VSP usage frequency - Vimeo

Base: All respondents

East of
England
—0

112

18
16%

94
84%k

South

London East
—

171 176
55 44
32%Tod]  25%

m

116 132
68% 75%

o - Tip/q/r - T/sit/u/viw/xly/z

South
West

108

15%

92
85%K

Ofcom VSP Tracker - Wave 1

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

rban/ Rural

Urban Rural
—A
938 189
230 37
25%T 19%
708 152
75% 81%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Internet usage

More
than 2 12
hours hours
—
780 462

222 65
28%To  14%

558

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
internet

397
72% 86%Tn

yed -
Multipl  Working ~ Working  looking
Phone  laptop e full part- r

Tablet
Smart or
only only  devices
—fa @
28™ 61 1145
5 5
18% 8%
23 56
82% 92%Tr

871
76%

274
24%Tq

YONDER




Table 60

Q1. VSP usage frequency - Vimeo

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Vimeo

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
Atleast once a week
Atleast once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but
haven't in the last 12
NET: At least daily

NET: At least weekly

NET: At least monthly

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, *

1
P

Total
—m_

259
259
978

8
1%u
18
1%su
39
3%su
a4
3%s
42
3%

60
5%jm

Household income- per year

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Reqular users of VSPs (last 3 months)

. people sharing videos online)? This includes watching

Exposure to
hamful content

Awareness of

Upto
£15,599
—fa

240

1
1%
5
2%

10
4%
7
3%

11
5%

76 7
6%ams 3%

26
2%su

65
5%su

109

9%su

2
1%
7

3%

17
7%

£15,600
£25,999

31
320
248

2
1%
3
1%
7
2%
10
3%
14
4%
18
6%
7
5%
6
2%

13
4%

23
7%

£26,000

£36,399
—a

293
291
226

1

5
2%
13
4%
6
2%
8
3%
12
4%
20
7%
6
2%
8
6%

24
8%

£36,400

£51,999
—d

171
171
134

1
1%

2
1%
6
3%
6
4%
1
1%
8
5%
16
9%a
3
2%
5%

15
9%

£52,000
+ YouTube
—le @
163 175
154 1158
125 907
2 8
1% 1%
7 18
4%Tab 2%
5 38
4% 3%
10 43
6%c 4%
8 42
5%d 4%
7 60
4% 5%Tim
12 76
8%a 7%Tm
8 26
5%Tab 2%
14 64
9%Tab 6%
24 107
15%Tabc  9%T

Instagr Faceboo
am TikTok
h) i)

—0 0

794 516
692 390
605 379

8 7
1%Tg  2%Tg)
18 18
3%Tg]  5%Tghj
34 30
5%Tg]  8%Tghj
35 21
5%Tg]  6%Tgj
33 27
5%Tg]  7%Tghk
38 17
6%km  4%m
60 33
9%Tgjmp  9%Tgjmp
26 25
4%Tg]  7%Tghj
61 55
9%Tgj  14%Tghj

95 77
14%Tgj  20%Tghj

1055
1032
816

8
1%
17
2%
38
4%T
38
4%
33
3%
a1
4%m
67
7%m
25
2%
63
6%T

101
10%T

Snapcha
t Twitch
—k 0
471 207
365 176
336 208
7 7
2%Tg]  4%Tghij
16 15
4%Tgh  8%Tghi
ik
32 23
9%Tghj  13%Tghi
3
21 17
6%Tgj  10%Tghi
ik
15 14
4% 8%Tghj
K
13 14
4%m 8%Tik
mn
33 15
9%Tgjmp  8%mp
23 21
6%Tghj  12%Tghi
ik
55 5
15%Tghj  25%Tghi
3
76 62
21%Tghj  35%Tghi
ik

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder

Vimeo
m

268
151
179

8
5%Tghi
K
18
129%Tghi
i
39
26%Tghi
ikip
a4
29%Tghi
IKlop

42
28%Tghij
Kinop

26
18%Tghi
I

65
43%Tghi
ikip

109
72%Tghi
Jkiop

Fruitla
130

63
71

5
8%Tghij
k
13
21%Tghi
jKimp.
14
22%Tghi
ikip
14
22%Tghi
dop
4
7%
1
1%
6
9%m
18
29%Tghi
jkimop
32
51%Tghi
jKiop

46
73%Tghi
Jkiop

Bitchut
131

51
%

3
6%Tghij
K
8
16%Tghi
i
1
21%Tghi
i
8
15%Tghi
i
2
4%

3
7%mn

OnlyFan

198
76
162

5
6%Tghij
K
10
13%Tghij
K

12
16%Tghij
k

9
12%Tghi
k

5
6%Tg]

8
10%Tghij
kmn

6 4
12%Tgimp  5%m

1
229Tghi
kI

22
43%Tghi
i

29
58%Tghi
Jklp

small base (under 50).

15
20%Tghij
K
27
35%Tghi
i

36
47%Tghi
i

(last 3 months)

An
exposur

319
249
225

3
1%
1"
5%Ts
14
6%Ts
21
8%Ts
12
5%
9
4%
24
10%Ts
14
6%Ts
29
12%Ts

49
20%Ts

No
exposur

e s e e
RS (1) IS ) N () N N

922
994

7
1%
24
2%
23
2%
30
3%
a8
5%
51
5%
12
1%
36
4%

59
6%

safety measures

6
1%Tu
13
3%Tu
27
6%Tu
18
4%
2
5%
24
5%
4
7%
19
4%Tu
a8
10%Tu

64
14%Tu

6
1%
12
2%
26
3%
21
3%
36
4%
a2
5%
8
1%
0
2%

a5
6%
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Q1. VSP usage frequency - Vimeo

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Vimeo

Household income- per year Reqular users of VSPs (last 3 months)

Ofcom VSP Tracker - Wave 1

includes watching

Exposure to
harmul content

ONLINE Fieldwork: 22nd September - 4th October 2021
Table 60

Awareness of

£15600  £26000  £36,400

Upto - - - £52,000 Instagr Faceboo  Snapcha
Total  £15509 £25999  £36399  £51,999 + YouTube  am TikTok Twitch  Vimeo
—m @ k@ —fe @ i —n (m
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151
NET: Within the last 3 151 24 37 33 17 32 149 128 103 134 92 75 151
12%su 10% 1% 1% 10% 21%Tabc  13%T 19%Tgj 27%Tghj 13%T 25%Tghj  43%Tgh  100%Tghi
d ik jkinop
NET: At least yearly 21 35 55 44 25 38 209 167 120 174 105 89 151
17%su 15% 7% 15% 15% 25%Tacd 18%T  24%Tgj  31%Tghj 17% 29%Tghj  51%Tgh  100%Tghi
ik Jkinop
NET: Ever 287 41 72 64 41 51 284 226 154 242 138 104 151
23%su 18% 23% 22% 24% 33%Tabc  25%T 33%Tgj 39%Tghj  23% 38%Tghj  59%Tgh  100%Tghi
ik jkinop
Never 972 193 248 227 131 104 874 466 236 791 227 73 -
77%eghi  82%e TI%e 8% 76% 67% 75%hikl  67%Kim  61%mno  77%hikl  62%imno  41%mnop -
Kimnopr nop ) )
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineli
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.
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Fruitla

63

50
79%Tghi
jklop

51
80%Tghi

jKiop

56
89%Tghi

jklop

7
11%m

gible for sig testing, * small base (under 50).

Bitchut

51

31
62%Tghi
kip
35
69%Tghi
i«
41
81%Tghi
kip

10
19%mn

OnlyFan

76

40
53%Tghi
I
48
63%Tghi
i

52
68%Tghi

24
32%mno

(last 3 months)

A No
exposur  exposur

e s e e
— @ o @0 (s

249 994
61 89
25%Ts 9%

137

71
28%Ts  14%

95 188
38%Ts  19%

154 806
62% 81%Tr

safety measures

ot at
all/
Very! Not
Quite very
aware aware
460 799

85 67
18%Tu 8%

109 102

24%Tu  13%

143 144
3%Tu 8%

317 655
69% 82%Tt

YONDER

Page 96

Absolutes/col percents




Page 97
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 61

Q1. VSP usage frequency - Vimeo

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Vimeo
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—_m (a) (0) () () (o) () 0 0 () 10}
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 8 - - - - 8 - - - 1 7
1% - - - - 3%Tbed - - - . 2%Tj)
At least once a day 18 - - 18 - - - - 18
1% 6%Tabed - - - - 6%Thik
Atleast once a week 39 - - 2 1 36 - - 2 2 34
3%bedi - - % 1% 12%Tabed 1% % 12%Thik
Atleast once a month 44 - 1 5 9 29 - 1 6 9 28
3%abhi - . 2% 5%ab 10%Tabe - . 2% 5%hi 10%Thij
At least once in the 42 - 3 6 4 29 - 3 6 5 28
last 3 months 3%bhi - 1% 2% 2% 10%Tabed - 1% 2% 3%h 10%Thik
At least once in the 60 7 13 18 9 13 7 14 18 8 13
last 12 months 5% 4% 4% 7% 5% 4% 4% 4% 7% 5% 4%
Used to use, but 76 1 15 17 16 27 1 16 17 16 26
haven'tin the last 12 6%ah 1% 4% 6%a 9%a 9%Tab 1% 5% 6%h 9%h 9%Thi
months
NET: At least daily 26 - - - - 26 - - - 1 2
2%bei] - - - - 9%Tabed - - - . 9%Thik
NET: At least weekly 65 - - 2 1 62 - - 2 3 60
5%abedhijk - - 1% 1% 21%Tabed - - 1% 2%i 21%Thilk
NET: At least monthly 109 - 1 7 10 91 - 1 8 12 88
9%abehi] - . 3%b 5%ab 30%Tabed - . 3% 7%hi 31%Thilk
NET: Within the last 3 151 - 4 13 14 120 - 4 14 17 116
months 12%abehi] 1% 5%ab 8%ab 40%Tabed - 1% 5%hi 10%hi 40%Thilk
NET: At least yearly 211 7 17 31 23 133 7 18 32 25 129
17%abehi] 4% 5% 12%ab 13%ab 44%Tabed 4% 5% 129%hi 14%hi 45%Thilk
NET: Ever 287 8 32 48 39 160 8 33 49 41 155
23%abhi 5% 9% 18%ab 22%ab 53%Tabed 5% 10% 18%hi 23%hi 54%Thilk
Never 972 165 310 216 140 140 170 31 220 136 134
77%el 95%Tede 91%Tede 82%e 78%e 7% 95%TKI 90%TKI 82%! 77%I 6%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 62
Q1. VSP usage frequency - Fruitlab
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

Fruitiab
Gender ocial Grad: Ag Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 1347 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
m @ b @ o e M @ Mm@ Wm0 e @ 0 (v) ] — 2 A
Unweighted base 1259 697 562 358 376 242 217 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 ant 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 P 87 19 513 ar 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 71 24 383 37 46 494
Several times a day 4 4 . 2 N N 2 1 3 1 1 1 . - - - - 1 3 2 1 . 3 1 - .
r 1% . . . . 1% 1%p . 1% . 1% . - - - - - . 29%Tr 4%Tr 1% 1% 1% 2%A - .
Atleast once a day 1 7 5 5 5 N 1 1 10 2 6 2 . 7 4 . 2 1 7 2 1 1
1%A 1% 1% 1% 1% . 1% 1%p 1% 2%p 3%Thpg 1% . - - - - 1% 2% 1% 2% 7% 1%A 4%A 2%A .
Atleast once a week 23 13 10 10 9 2 2 5 18 5 7 4 1 - - - - - 13 9 . 6 2 10 6 1 6
2%hprA 2% 1% 3% 2% 1% 1% 6%Thimn  2%p 3%mnpa  3%himpq  2%p . - - - - - 1% 6%Tr 1% 7HT 2% 2% 14%TxA 1% 1%
Pq
At least once a month 12 10 2 5 1 4 2 5 7 1 1 4 1 - - - - - 9 3 2 . 1 8 - . 4
i%bh  2%Tb . 2% . 2% 1% 5%Thil 1% 1% 1% 2%p . - - - - - 1% 2% 5%Tr . 3% 2% - 1% 1%
mnpq
At least once in the 13 6 8 4 6 3 N 1 12 3 2 4 . 3 - - 3 - 9 4 1 2 . 5 2 - 3
last 3 months 1%r 1% 1% 1% 2% 1% . 1% 1% 2% % 2% . 2% 1% 1% 3% 3% 3% 1% % 5%TxA - 1%
At least once in the 4 3 2 4 N N N 1 3 1 1 1 . - - - - - 3 2 . 1 - 2 . . 2
last 12 months . . . 1%T . . . 1%p : 1% . 1% . - - - - - : 1% 1% 2% - . . . .
Used to use, but 14 10 5 8 2 3 1 3 12 1 3 4 1 1 2 - 3 2 8 6 1 5 1 8 1 4 1
haven' in the last 12 %A 2% 1% 2%T : 1% . 3% 1% 1% 1% 2% 1% . 2% - 1% 1% 1% 4%Tr 1% 6%Tr 3% 2%A 3%A 6%TxA  *
months
NET: At least daily 15 10 5 6 5 1 3 2 13 3 6 3 1 9 7 2 3 2 9 2 1 1
%A 2% 1% 2% 1% . 1% a%mpq 1% 2%p 3%Thmpg  2%p . 1% 4%Tr 59%Tr 3% 8% 2%A 6%TA  2%A .
NET: At least weekly 38 23 15 16 14 3 5 7 31 8 14 7 2 22 16 3 9 4 19 8 2 7
3%hmpar 4% 2% 5%e 4% 1% 2% 8%Thimn  3%p S5%himnp  6%Thimn  4%mnpq 1% 2% 10%Tr 6% 1%Tr 20% 4%A 20%TA 3% 1%
A q Pa
NET: At least monthly 50 33 17 21 15 7 7 12 38 9 15 11 3 - - 31 19 5 10 4 27 8 3 11
4%bhimn ~ 5%Tb 3% 6%T 4% 3% 3% 14%Thkim  3%mpq  6%himnp  7%Thimn  5%Imnpq 1% - - - - - 3% 12%Tr 1%Tr 11%Tr 23% 5%A  20%TxeA 4% 2%
parA nopq [
NET: Within the last 3 63 39 25 25 21 10 8 13 50 12 17 15 3 3 - - 3 - 39 23 6 12 5 31 10 3 14
months 5%hinpq 6% 4% 791 6% 4% 3% 15%Thimn  4%inpq  8%himnp  8%himnp  8%himnp 1% 2% - - 1% - 4% 15%Tr  14%Tr 4%Tr 5% 6%A  25%TwA 4% 2%
A opq q q q
NET: At least yearly 68 41 27 29 21 10 8 14 54 13 18 17 3 3 - 3 - 42 25 7 13 5 33 10 3 16
5%himnp 7% 4% 8%TH 6% 4% 3% 16%Thimn  5%npq  9%himno  8%himnp  8%himnp 1% 2% - - 1% - 4% 16%Tr  15%Tr  15%Tr  25% T%RA  25%TxzA 4% 3%
qrA opg P q q

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 62

Q1. VSP usage frequency - Fruitlab

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Fruitiab
Gender ocial Grade Ag: Ethnicit Religion
Other
religio
Total Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Muslim n
—m @ b —d @ @ i k) ‘ RN 11V, NN (¢ N N (¢ NN N { B —la
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 ar
NET: Ever 82 51 31 a7 23 13 9 17 65 13 21 20 4 4 2 - 6 2 0 31 7 12
7%bhim  8%Tb 5% 11%Tdel 6% 5% 3% 19%Thik  6%inpq  9%lmno  10%himn  10%himno 2% 2% 2% - 2% 1% 5% 20%Tr  16%Tr 29%TxzA
nparA Imnopq Pq opq
Never 177 568 609 305 348 27 270 72 1105 130 194 18 217 171 137 73 380 209 1035 126 3 9
93%acgs  92% 95%Ta  89% 94%c  95%c  97%Tc  81% 94%Tgk 91%g  90%g  90%g  98%Tghi 98%Tgi  98%Tgh 100%gik  98%Tghi 99%Tghi  95%Tstu  80% 84% 1%
tuy i K ik i i

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 63

Q1. VSP usage frequency - Fruitlab

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your
household?

. people sharing videos online)? This includes watching

Highest education

Fruitiab
Impacting limiting condition Number of people in household
No
impacti
ng
limitin childre
9 n aged
condit 17 or NET: Aged
Total  Any on 1 23 45 6+ under Yes  under5
M @ —d @ @ @ 0
Unweighted base 1259 357 855 258 634 331 36 813 325 127
Weighted base 1259 353 867 272 669 202 27 867 302 115
Effective base 978 280 133 161 663 206 504 245 26 657 232 88
Several times a day 4 1 N 1 3 - 2 2 1 1 2 .
! ! . ! b . b T % ! o .
Atleast once a day il 2 2 8 1 5 4 1 3 7 3
%0 1% - 1% 1% . 1% 1% 3% B 2%Ti 3%
Atleast once a week 23 4 1 3 16 4 8 10 1 9 8 5
2%0 1% 1% 2% 2% 2% 1% 3%TH 2% 1% 3% 4%
Atleast once a month 2 4 3 3 8 - 4 8 1 2 5 1
1% 1% 2% 1% 1% - 1% 3%Tel 3% . 2% 1%
Atleast once in the 13 1 N N 11 . 5 8 . 2 10 3
last 3 months 1% . . . 1% . 1% 3%Tel 1% . 3%Ti 2%
Atleast once in the 4 N - N 4 . 2 2 1 2 2
last 12 months . . - . . . . 1% - . 1% %
Used to use, but 14 2 2 N 1 - 8 6 . 6 6
haven'in the last 12 1% 1% 1% . 1% - 1% 2%e 1% 1% 2% 1%
months
NET: At least daily 15 4 N 3 11 1 7 6 1 4 9 4
%0 1% . 2% 1% . 1% 2% 5% R 3%Ti 3%
NET: At least weekly 8 8 2 6 27 5 15 16 2 13 17 8
3%o 2% 1% 3% 3% 2% 2% 5%Tel 7% 2% 6%Ti 7%Ti
NET: At least monthly 50 12 5 10 36 5 19 2 3 15 22 9
4%fo 3% 3% 5% 4% 2% 3% 8%Tel  10% 2% 7%Ti 8%Ti
NET: Within the last 3 63 12 5 10 a7 6 24 31 3 17 33 12
months 5%efio 4% 3% 5% 5% 2% 4% 1%Tel 1% 2% N%T 10%Ti
NET: At least yearly 8 13 5 10 51 6 2 33 3 19 35 14
5%efio 4% 3% 5% 6% 2% 4% 1%Tel 1% 2% 12%T 12%Ti
NET: Ever 82 15 7 10 61 6 33 40 3 25 40 15
T%efio 4% 5% 5% 7% 2% 5% 14%Tel  12% 3% 18%T 13%Ti

Aged 5-

10

0

158

137

13
2
1%
4
3%Ti
3
2%
4
3%
5
4%Ti

1
1%

2
1%

5
4%Ti
9
6%Ti

12
9%Ti

17

13%Ti

18

13%Ti

20
14%Ti

Aged
11-15
—m

114
106
84
1%
1
1%
3
3%
3
3%
3
2%

1

3
3%

2
2%
5
5%
8
7%

10

10%Ti

11

10%Ti

14
13%Ti

P
1%
2

3%
1%

3
6%Ti

2%

P
2%
5%
4
6%
7

12%Ti
7

12%i

8
14%i

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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2%
19
3%
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a
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2%0
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6%0
24
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1
1%
2
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P
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P
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3
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i
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P

1%

5
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P
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Table 63
Q1. VSP usage frequency - Fruitlab

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your
household?

Highest education

ONLINE Fieldwork: 22nd September - 4th October 2021

Fruitiab
Impacting limiting condition Number of people in household
No
impacti
ng
Physica  limitin childre
WMental | 9 n aged
conditi  conditi  conditi 17 or
Total  Any n 6+ under
M @
Weighted base 1259 353 162 209 867 272 669 202 27 867
Never 177 338 155 198 805 2 63: 252 23 842 261
93%gjl  96% 95% 95% 93% 98%Tg  95%Tg  86% 88% 97%TK  87%
mr mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

on n o 1 23 45
— @ 4 e O @ W 0 @k Wm0

Univers
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74 3
96%Tpr  92%r
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83%

Page 101

Absolutes/col percents

YONDER




Table 64

Q1. VSP usage frequency - Fruitlab
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Fruitiab

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
At least once a week
At least once a month

At least once in the
last 3 months

At least once in the
last 12 months
Used to use, but
haven't in the last 12
NET: At least daily
NET: At least weekly

NET: At least monthly
NET: Within the last 3
months

NET: At least yearly

Total
—m

1259
1259
978

P
1%
23
2%
12
1%

3
1%

4
1%
15
1%
38
3%0x

50
4%jox

63
5%jx

68
5%ix

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

GO Region
Yorkshi
Norther reand  West East
Scotlan n NET: North North the Midland ~ Midland  Eastof South  South
d Wales  Ireland  England  East West  Humber s s England  London  East West
—d —n — ) —n K
104 57 33 1065 51 138 99 19 84 15 192 158 109
105 60 a7 1057 52* 137 102 107 91 12 171 176 108
82 47 27 823 39 109 78 90 64 95 140 126 85
. . 3 1 B 1 B B
. 1% B 1% . 1% . .
N 3 8 . . 1 1 5 1 1
. 8% 1% . . 1% 1% a%Td  * 1%
N . 1 1 . 2 1 3 5 6 3 1
. 1% 2% 2% 1% 1% 1% 3% 6%Tdj 3% 2% 1%
2 1 9 . 1 2 2 3 1 .
2% 1% 1% . 1% 2% 3% 2% . .
N 1 2 4 . 1 1 . 2 2
. 2% 1% 7%Tadlg 1% 1% . 1% 1% 2%
hjl
2 . 2 B B B 1 1 B
2% B 1% b . . . . . .
1 3 3 N 1 1 4 4
1% - - 1% 2% . 1% 2% 2% 2%
1 . 3 1 . 1 1 2 . 5 1 1
1% 1% 8% 1% . 1% 1% 2% . 3%d . 1%
1 1 3 32 1 3 1 4 7 . 11 3 2
1% 2% 9% 3% 1% 2% 1% 4% 8%Tadjl  * 6%Td] 2% 2%
3 2 3 42 1 4 2 6 9 . 14 4 2
3% 3% 9% 4% 1% 3% 2% 5% 10%Tdig) 8%Tdjl 2% 2%
Im
4 3 3 53 4 4 2 6 11 . 16 6 4
% 5% 9% 5% 8% 3% 2% 6% 12%Tdig) 9%Tdlg 3% 3%
| |
5 3 4 56 4 4 2 7 11 N 17 6 4
5% 5% 10% 5% 8% 3% 2% 6% 12%Tdig) 10%Tdigi 4% 4%
1

. people sharing videos online)? This includes watching

rban/ Rural

Urban

10
1%

18
2%

10
1%

1
1%
14
1%
13
1%
31
3%
4
4%

51
5%

56
6%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineli
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ble for sig testing

Rural

171
189
139

3
2%
1%

1%

2%

5
2%
6

3%

6
3%

More
than 2
hours

1%

13
29%T

32
4%To

Bl
5%To

50
6%To

53
7%To

Internet usage

Devices used to access
internet
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Working statu
inemplo
Unemplo yed -
Tablet ed not
Smart or Mulipl ~ Working ~ Working  looking  looking House
Phone  laptop e full art- o for person/  Furloug
only only  devices time time work work  Student  Retied  Other hed
30 49 1152 502 242 52 58 46 159 a2 39
28" 61 1145 482 248 53* 63" 38" 206 a4 34+
21 38 905 387 184 43 49 38 133 36 29
. 4 2 1 1
1% . . . 1%
. 10 8 2 . .
1% 1% 2% 1% 1% 1%
1 N 20 12 4 1 . 1
3% . 2% 3% 2% 2% 1% 2%
2 10 5 .
5% 1% 1% 1% 1%
13 10 1 1 1
1% 2%T . 1% 3%
4 3 . : . B
- - . 1% . - - - - - 1%
3 6 4 1
- - 1% 1% 2% - - 2% -
. - 14 10 2 - - 1 - .
2% 1% 2% 1% 2% 1%
1 N 34 22 6 - - 1 - . 1
5% . 3% 5%Tx 2% 4%x 1% 3%
3 N 44 27 8 - - 2 - . 1
10% . 4% 6%Tx 3% - - 4%x - 1% 3%
3 . 57 38 8 - - 2 - . 2
10% . 5% 8%T 3%x 6%x 1% 6%
3 N 61 40 9 2 - . 2
10% . 5% 8%TuvK  3%x - - 6%x - 1% 7%
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 64
Q1. VSP usage frequency - Fruitlab
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Fruitiab
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ @ @ @ M @ 0 k0 m — —w w0 )
Weighted base 1259 105 60" a7t 1057 s52° 137 102 107 91 112 171 176 108 938 189 780 462 28+ 61 1145 482 248 53 63" 38 206 a4 34
NET: Ever 82 7 3 4 69 4 7 3 8 12 . 20 10 4 69 6 60 21 3 N 75 47 13 - - 3 - . 2
%X 6% 5% 10% 7% 8% 5% 3% 7% 13%Tdgim 12%Tdgim 6% 4% 7% 3% 8%T 5% 10% . 7% 10%Tuvx  5%x 7% - 1% 7%
Never 177 98 58 33 989 47 130 100 99 79 112 151 166 104 868 183 720 441 25 60 1071 435 236 53 63 35 206 44 32
93%ikns  94% 95% 90% 93%k  92% 95% 97wk 93% 87%  100%Tade 88% 94% 96%k  93% 97% 92% 95% 90%  100% 93% 90% 95%  100%s  100%sw  93%  100%Tstw 99% 93%
ikl

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Aster layed in the data refer to the effective base, although layed alon the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 65

Q1. VSP usage frequency - Fruitlab

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Fruitiab

Unweighted base
Weighted base
Effective base

Several times a day
Atleast once a day
Atleast once a week
Atleast once a month
At least once in the

last 3 months

At least once in the

last 12 months

Used to use, but

haven't in the last 12
ihs

NET: At least daily
NET: At least weekly

NET: At least monthly

Household income- per year

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Reqular users of VSPs (last 3 months)

. people sharing videos online)? This includes watching

Exposure to
hamful content
(ast 3 months)

Awareness of
safety measures

Upto
Total  £15,599
M @
1259 240
1259 234
978 179
4 1
1 2
1%su 1%
23 2
2%su 1%
12 1
1%s. .
13 2
1%s 1%
4 .
s .
14 2
1%s 1%
15 3
1%su 1%
38 4
3%su 2%
50 5
a%su 2%

£15,600
£25,999

31

2
1%
8

2%

10
3%

£26,000

£36,399

293
291
226

1

2
1%

6
2%

3
1%

2
1%

6
2%b
2
1%
8
3%

9
3%

£36,400

£51,999
—d

171
171
134

3
2%
3
2%

2
1%

2
1%
1
1%
5
3%

7
4%

£52,000
YouTube
163 175
154 1158
125 907
1 4
1% R
3 11
2% 1%
5 21
3% 2%
4 2
2% 1%
3 13
2% 1%
1 4
1% B
4 4
3%b 1%
4 5
2% 1%
8 a7
5% 3%
12 49
8%Tabc 4%

Instagr
am
h)

9
1%
20
3%Tgj
12
2%Tg
13
2%Tgj

4
1%

14
2%Tgj

13
2%T

33
5%Tgj

5
7%Tgj

Faceboo
TikTok
0 —0
516 1055
390 1032
379 816
4 4
1%Tg *
7 11
2%Tg 1%
20 20
5%Tghj 2%
12 2
3%Tghj 1%
7 10
2% 1%
4 4
1%Tg *
12 13
a%Tgl 1%
1 5
3%Tgl 1%
31 35
8%Tghj 3%
43 48
11%Tghj  5%T

Snapcha
t Twitch
—k 0
471 207
365 176
336 208
4 4
1%Tg)  2%Tghj
1 11
3%Tghj  6%Tghij
K
19 17
5%Tgh  10%Tghi
3
12 9
3%Tghj  5%Tghij
10 7
3%Tg]  4%Tghij
3 3
1% 1%Tg)
1 5
3%Tg)  3%Tg
15 15
4%Tghj  8%Tghij
K
3 32
9%Tghj  18%Tghi
ik
a7 41
13%Tghj  23%Tghi
ik

Vimeo
m

268
151
179

4
3%Tghi
8
5%Tghi

i
18
12%Tghi

3

10
6%Tghi
ik
11
7%Tghi
ik

3
2%Tghj

6
4%Tghjo
12
8%Tghi
ik
30
20%Tghi
ik

40
26%Tghi
ik

Fruitla
130

63
71

4
7%Tghi
Ko
11
18%Tghi
jkimp.
23
36%Tghi
jkimop
12
19%Tghij
Kimop

13
21%Tghi
jkimop

15
24%Tghi
jkimp.
38
60%Tghi
jkimop

50
79%Tghi
jkimop

131
51
%

2
3%Tghij
K
8
17%Tghij
Kimp
10
19%Tghi
jKimp
3
5%Tghj
5
10%Tghij
Kip

P
29%T

10

20%Tghi
Jkimp

20
39%Tghi
Jkimp

22
44%Tghi
jkimp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h,
Overlap formulae used.

Prepared by Yonder

/k/l/m/n/o/p - T/r/s - T/tlu

198
76
162

3
4%Tghij
K
6
8%Tghij
K
10
13%Tghij
k
4
5%Tghj
4
5%Tghij

P
2%Tghj

3
3%Tgjo
9
12%Tghij
km
18
24%Tghij
K

22
29%Tghi
i

An
Bitchut ~ OnlyFan  exposur

319
249
225

P
1%

6
2%Ts

13
5%Ts
6
3%Ts
7
3%Ts

3
1%Ts

7
3%Ts
7
3%Ts

20
8%Ts

27
11%Ts

No
exposur

e s e e
RS (1) IS ) N () N N

922
994

5
1%
9
1%
6
1%

7
1%

6
1%
8
1%

17
2%

22
2%

9
2%Tu
19
4%Tu
8
2%
7
2%

3
1%

5
1%

12
3%Tu

31
7%Tu

38
8%Tu

7
1%

12
1%
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 65
Q1. VSP usage frequency - Fruitlab
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

includes watching

Fruitiab
Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600  £26000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fuila  Bichut  OniyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36,399  £51,999 + YouTube ~ am TikTok K Twitch  Vimeo e s e e aware aware
—m @ om0 4 e e i R R | _— (m. —m @ @ 0 (s
Weighted base 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 63 8 14 12 9 15 62 58 51 57 56 49 50 63 28 26 34 29 46 18
5%su 3% 4% 4% 5% 10%Tabe 5% 8%Tg)  13%Tgh 6% 15%Tghj  28%Tghi  33%Tgh 100%Tghi  54%Tghi  34%Tghi  13%Ts 3% 10%Tu 2%
i ik jkimop jkimp i
NET: At least yearly 8 8 15 14 9 16 66 62 55 62 60 51 54 63 28 27 a7 30 48 20
5%su 3% 5% 5% 5% 10%Tabe 6% 9%Tgj  14%Tghj 6% 16%Tghj  20%Tghi  35%Tgh 100%Tghi  56%Tghi  36%Tghi  15%Ts 3% 10%Tu 2%
ik i Jkimop Jimp i
NET: Ever 82 10 15 20 11 20 81 77 67 74 70 56 60 63 28 30 43 36 54 29
T%su 4% 5% 7% 7% 13%Tab  7%T M%Tg)  17%Tghj 7% 19%Tghj  32%Tghi  40%Tgh 100%Tghi  56%Tghi  39%Tghi  17%Ts 4% 12%Tu 4%
3 ik jkimop jkimp i
Never 177 224 305 271 160 134 1077 615 323 958 295 120 91 - 22 46 205 958 406 771
93%eghi  96%e 95%e 93% 93% 87% 93%hiki  89%KIm  83%Imno  93%hik  81%Imno  68%mnop 60%no - 44%n 61%n0  83% 96%Tr 8% 96%Tt
Kimnopr 3
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 66
Q1. VSP usage frequency - Fruitlab
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

includes watching

Fruitiab
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—_m (a) (0) () () (o) () 0 0 () 10}
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 4 4 - - - - 4
. 1%Tb - - - - 1%Ti
At least once a day 1 - - - - ! - - - - 11
1% - - - - 4%Tabed - - - - 4%Thil
Atleast once a week 3 - - - 23 - - - - 23
2%bi - - - - 8%Tabed - - - - 8%Thik
Atleast once a month 12 - - 12 - - - - 12
1% - - - - 4%Tabed - - - - 4%Thik
At least once in the 13 - - - 3 10 4 10
last 3 months 1% - - - 2%b 3%Tabe 2%] 3%Thi
At least once in the 4 - - - - 4 . R "
last 12 months . - - - - 1%Tb 19%Ti
Used to use, but 14 - 1 - . 12 - 1 N 1 12
haven'tin the last 12 1% - . - . 4%Tabed - . . . 4%Thik
months
NET: At least daily 5 - - - 15 - - - - 15
1% - - - - 5%Tabed - - - - 5%Thik
NET: At least weekly 38 - - - 38 - - - - 38
3%bedij - - - - 13%Tabed - - - - 13%Thilk
NET: At least monthly 50 - - - - 50 50
4%abedhijk - - - - 17%Tabed 17%Thik
NET: Within the last 3 63 - - - 3 60 - - - 4 60
nths 5%abedhi] - - - 2%b 20%Tabed - - - 2%] 21%Thilk
NET: At least yearly 68 - - - 3 65 - - - 4 64
5%abedhijk - - - 2%b 22%Tabed - - - 2%] 22%Thilk
NET: Ever 82 - 1 - 4 77 - 1 N 4 76
7%abedhijk - . - 2%c 26%Tabed - . . 2% 26%Thilk
Never 177 174 340 264 176 223 178 343 269 173 213
93%el 100%Te 100%Te 100%Tde 98%Te 74% 100%T1 100%T1 100%Tkl 98%TI 74%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 67
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

Triller
Gender ocial Grad: Ag Ethnicity Religion
ot
Christi
Total Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim
—m @ —a e 0 @ 0 @ W m ) e @ @ (s W w0
Unweighted base 1259 697 562 358 76 212 277 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 Py 87 197 513 a1t 62 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
Several times a day 8 7 2 4 2 1 1 2 7 2 2 2 1 - - - - - 5 3 1 1 1 7 . . 1
1%A 1% . 1% . . 1% 2%p 1% 1% 1% 1% . - - - - - . 2% 2% 1% 4% 1%A 1% . .
Atleast once a day 12 8 4 6 3 1 1 2 10 4 1 4 1 - 5 6 2 2 2 4 3 1 3
1% 1% 1% 2% 1% . . 2%mpa 1% 2%hpg 1% 2%p 1% - - - - - : 4%Tr 4%Tr 3% 9% 1% BUTHA 1% .
Atleast once a week 16 11 5 7 3 4 2 3 13 3 4 3 2 - 1 - 1 1 il 4 1 3 1 10 1 1 4
1%p 2% 1% 2% 1% 2% 1% 4%Thmpg 1% 2% 2%p 1% 1% - . - . . 1% 3% 2% 3% 6% 2% 4% 1% 1%
Atleast once a month 9 6 4 4 3 2 1 5 5 1 1 1 1 - - 6 4 1 1 1 7 N . 2
1%h 1% 1% 1% 1% 1% . 6%Thik 1% . . 1% - - - - - 1% 29%Tr 2% 1% 7% 1% . 1% .
Imnpq
Atleast once in the 10 6 3 4 4 1 1 1 9 1 5 3 . N - - N - 6 4 - 3 . 2 3 1 4
last 3 months 1% 1% . 1% 1% . . 1% % . 2%Thp 1% . . - - . - 1% 29%Tr - 3%Tr 2% . T%TA 1% 1%
Atleast once in the 11 6 4 4 2 3 2 1 10 4 1 3 1 - 1 - 1 1 5 6 2 4 - 3 2 2 4
last 12 months 1% 1% 1% 1% . 1% 1% 1% 1% 3%Thp 1% 2% . - 1% - . 1% : 4%Tr 4% 5%Tr - 1% A%TA 3% 1%
Used to use, but 16 9 7 6 6 2 2 3 14 4 4 5 N - N 10 6 2 4 1 9 1 3 2
haven'tin the last 12 1%prA 2% 1% 2% 2% % 1% 3%impa  1%p 3%pa  2%p 3% - . - - . - 1% 4%Tr 3% 4%Tr 6% 2% 2% 5%TA  *
NET: At least daily 20 15 5 11 5 2 3 4 16 5 4 5 2 - - - - - 10 9 3 3 3 1 3 1 4
2%bprA  2%Tb 1% 3%T % 1% % 4%Thmnp  1%p 4%hmnpq 2%p 3%p % 1% 6%Tr 79%Te 4% 14% 2% BUTA 2% 1%
NET: At least weekly 36 2 10 17 8 6 5 7 29 8 8 8 5 - 1 - 1 1 21 14 4 6 4 21 5 2 8
3%bhmpg 4%Tb 2% 5%Td 2% 2% 2% 8%Thimn  2%p 5%hmnpg 4%mpq  4%mpq  2%p - . - . . 2% 9%Tr 8%Tr %I 19% A%A 12%TXA 3% 1%
A qQ
NET: At least monthly 46 32 14 21 10 8 6 12 34 9 9 9 6 - 1 - 1 1 27 17 5 7 5 27 5 2 10
4%bhmpg 5%To 2% 6%Tdf 3% 3% 2% 14%Thikl  3%mpq  6%hmnpq 4%mpq  4%mpq  3%p - . - . . 3% H%Tr 1% 8%Tr  26% 5%TA  13%TA 3% 2%
A mnopq
NET: Within the last 3 55 38 17 25 14 8 7 13 a2 10 14 12 6 N 1 - 1 1 33 21 5 10 5 29 8 3 14
months 4%bhmnp 6%Tb 3% 7Tl 4% 3% 3% 15%Thil  4%mpq  7%mnpq  6%hmnpq 6%mnpq  3%p . . - . . 3% 13%Tr 11%Tr 12%Te 28% 6%A  20%TxeA 5% 2%
aA
NET: At least yearly 66 5 21 29 15 1 10 14 52 13 15 15 7 N 2 - 2 2 39 26 6 14 5 33 10 5 18
5%bhmnp 7%To 3% 9%Tdl 4% 4% 3% 16%Thikl  4%mpq  9%Thimn  7%mnpq  7%mnpa  3%p . 1% - 1% 1% 4% 17%Te 15%Tr 16%Tr  28% 6%A  24%TxeA 8% 3%
arh mnopq opq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l I 0 N D E R




Page 108
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 67
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Triller
Gender ocial Grade Ag: Ethnicit Religion
GOther
Christi religio
Total Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
—m @ b —d @ @ @ k) ‘ —m @ R Sy Y 7)1 S S ') Y4 N . B
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 19% 513 ar 62" 613
NET: Ever 82 54 28 35 22 13 12 16 66 17 19 20 7 1 2 - 2 2 48 33 8 18 7 41 11 8 20
7%bhmnp 9%Tb 4% 10%Tdel 6% 5% 4% 18%Thil  6%mnpq 12%Thimn  9%himn  10%himno  3%p . 1% - 1% 1% 4% 20%Tr  18%Tr  21%Tr  35% 8%A  26%TxA  13%A 3%
oA mnopq opq pq
Never 177 565 612 307 349 27 26 72 1105 126 196 18 214 174 137 73 384 210 1037 125 3 69 12 471 31 54 594
93%acgi 91% 9%6%Ta  90% 94%c  95%c  96%c  82% 94%Tgij  88% 91%g  90%g  97%gij 100%Tghi 99%Tgh 100%gk  99%Tghi 99%Tghi 96%Tstu 79% 82% 79% 65% %y 74% 87% 97%Tryz
stuy K K ik ik i i

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 68
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

Triller
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
m @ e @ 4 e 0 0 W 0 O K 0 (m. —m @ @ 1
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58" 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 8 2 1 2 6 1 3 4 . 2 5 2 3 1 1 3 2 2 1
1% 1% . 1% 1% . . 1% 1% . 1% 2% 2% 1% 1% . 1% 2% 1%
Atleast once a day 12 1 N 1 7 1 4 6 1 3 6 2 3 2 2 3 4 3 2
1% . . 1% 1% . 1% 2% 6% . 2% 2% 2% 2% 3% . 1% 3%0 2%0
Atleast once a week 6 5 2 3 10 3 5 8 1 6 7 4 4 2 1 3 7 3 3
%0 1% 1% 1% 1% 1% 1% 3%TH 2% 1% 2% 4%Ti 3%i 2% 2% 1% 2% 2% 4%To
Atleast once a month 9 3 3 2 6 - 2 7 - 1 4 2 3 1 1 1 2 N 6
%0 1% 2% 1% 1% - . 3%Tel - . 1% 1% 2% 1% 1% . 1% . 6%Topq
Atleast once in the 10 1 1 1 9 1 5 4 . 4 4 3 3 . - 4 3 1 1
last 3 months 1% . . . 1% . 1% 1% 1% 1% 1% 3%Ti 2% . - 1% 1% 1% 1%
Atleast once in the il 3 2 1 6 1 6 3 . 6 4 3 1 . 1 3 6 1 1
last 12 months 1% 1% 1% 1% 1% . 1% 1% 1% 1% 1% 3% . . 1% . 2% 1% 1%
Used to use, but 16 3 1 2 1 8 6 1 6 8 . 4 6 1 5 8 - 3
haven'tin the last 12 1% 1% 1% 1% 2% . 1% 2% 5% 1% 3% . 3% 6%Tik 2% 1% 2% - 3%
months
NET: At least daily 20 4 1 3 13 2 6 10 2 5 11 5 5 3 2 5 6 5 3
2% 1% 1% 1% 2% % 1% 3%TH 7% 1% 4%Ti 4% 4% 3%i 4% 1% 2% 4%To  4%0
NET: At least weekly 6 9 3 6 23 5 11 18 2 11 18 9 9 6 3 8 13 7 7
3%fo 2% 2% 3% 3% 2% 2% 6%Tel 9% 1% 6%Ti 8%Ti 6%Ti 5%i 5% 1% 3% 7%To  7%To
NET: At least monthly 6 12 7 8 29 5 13 25 2 12 21 1 12 7 4 10 15 8 13
4%fo 3% 4% 4% 3% 2% 2% 9%Tel 9% 1% 7%Ti 9%Ti 9%Ti 6% 7% 2% 4% 7% 13%Top
NET: Within the last 3 55 13 7 9 38 6 18 29 3 16 2 14 15 7 4 14 18 9 13
months a%fo 4% 5% 4% 4% 2% 3% 10%Tef  10% 2% 8%Ti  12%Ti  11%Ti 6%i 7% 2% 5% 8%0  14%Top
NET: At least yearly 6 16 9 10 a4 7 24 32 3 23 29 17 15 7 5 16 24 10 15
5%efio 5% 6% 5% 5% 3% 4% 1%Tel 1% 3% 10%Ti 15%Ti 1% 7% 8% 3% 6%0 9% 15%Top
NET: Ever 82 19 10 12 57 8 32 38 4 29 a7 17 19 13 6 22 32 10 17
7%efio 5% 6% 6% 7% 3% 5% 13%Tel  16% 3% 12%Ti 15%T 14%Ti 12%Ti 10% 4% 8%0 9% 18%Top

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 68
Q1. VSP usage frequency - Triller

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Do any children aged 17 or under live in your
household?

Highest education

Triller
Impacting limiting condition Number of people in household
No
impacti
ng
Physica  limitin childre
WMental | 9 n aged
conditi  conditi  conditi 17 or
Total  Any on n on 1 23 45 6+ under
M @ @ W @ 0 @ i 0
Weighted base 1259 353 162 209 867 272 669 202 27 867
Never 177 334 152 197 810 264 63 254 22 838 265
93%gjl  95% 94% 94% 93% 97%Tg  95%Tg  87% 84% 97%TK  88%
mr mn

Seconda Univers Still
Iy ity Higher infull
school  degree  univers time
Aged5-  Aged Aged or or ity educati
10 115 16417 equiv equv  degree on
0 (m (n 0) (D) 1)
137 106 58 601 381 110 96
118 93 52 79 349 100 78
86% 88% 90% 96%Tpar  92%r 91% 82%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 69
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

Absolutes/col percents

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Triller
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House

Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full part- for for person/  Furloug

Total d Wales  lreland  England  East West  Humber s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed

M @ ) @ — @ @ O 0 m A B (0 ) Q) —lsr

Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60* 37 1057 52 137 102 107 91 112 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 a4 34

Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29

Several times a day 8 N N - 8 . 1 - - 1 1 4 - - 7 N 8 1 . - 8 4 2 - - 1 - - -

1% . . - 1% . 1% - - 2% 1% 2%Td - - 1% . 19T . 1% - 1% 1% 1% - - 2% - - -

Atleast once a day 12 N - . 11 1 1 1 1 1 - 5 1 1 9 1 il 1 1 N 10 5 2 - - . - . 1
1% . - 1% 1% 1% 1% 1% 1% 1% - 3%Td 1% 1% 1% . 1%T . 3% . 1% 1% 1% - - 1% - % 4%

Atleast once a week 6 2 N 1 13 . 1 1 2 1 . 5 1 1 13 1 14 2 1 - 14 7 4 - - 1 1 - 1
1% 2% . 2% 1% . 1% 1% 2% 1% . 3% 1% 1% 1% . 24T 1% 3% - 1% 1% 1% - - 2% . - 2%

Atleast once a month 9 N 2 - 7 - . 1 1 2 . 2 1 . 8 N 8 2 - - 9 2 1 . - 1 - - 1
1% . 3% - 1% - . . 1% 3% . 1% . . 1% . 19T . - - 1% . 1% 1% - 1% - - 2%

Atleast once in the 10 N - - 9 . . 1 2 2 . 1 3 - 9 1 7 3 - - 9 5 2 1 - . N - 1
last 3 months 1% . - - 1% . . 1% 1% 2% . 1% 2% - 1% . 1% 1% - - 1% 1% 1% 1% - 1% . - 2%

At least once in the 1 4 - - 7 - 1 1 1 1 - 4 - - 10 - 7 3 1 - 9 6 3 1 - 1 - - -

last 12 months 1% a%Td - - 1% - . 1% 1% 1% - 2%d - - 1% - 1% 1% 4% - 1% 1% 1% 2% - 1% - - -

Used to use, but 16 1 1 1 13 - 2 1 . 3 1 2 4 1 12 4 1 5 1 N 14 7 4 - - 2 - . -

haven'in the last 12 1% 1% 1% 3% % - 2% 1% . 3% 1% % 2% 1% % 2% 1% 1% 4% . 1% 1% 2% - - 5%Tx - 1% -

months

NET: At least daily 20 1 N . 19 1 2 1 1 2 1 9 1 1 17 1 19 1 N 18 10 4 - - 1 - . 1
2%0 1% . 1% 2% 2% 2% 1% 1% 2% 1% 5%Tdl 1% 1% 2% 1% 2%To 4% . 2% 2% 2% - - 3%x - 1% 4%

NET: At least weekly 36 3 . 1 32 1 3 2 3 3 1 14 3 1 30 2 32 4 2 N 32 17 8 - - 2 1 . 2
3%0x 3% 1% 2% 3% 2% 2% 2% 3% 3% 1% 8%Tdl 1% 1% 3% 1% 4%To 1% 7% . 3% 3%x 3% - - 4%x . 1% 6%

m

NET: At least monthly 46 3 2 1 39 1 3 3 4 5 2 16 3 2 38 2 40 6 2 N 41 18 9 . - 2 1 . 3

4%0x 3% 4% 2% 4% 2% 3% 3% 4% 6% 1% 9%Tdl 2% 2% 4% 1% 5%To 1% 7% . 4% 4%x 4%x 1% - 6%x . 1% 7%
m

NET: Within the last 3 55 3 2 1 49 1 4 3 6 7 2 17 7 2 47 3 47 8 2 N 51 23 1 1 - 3 1 . 3

months 4%ox 3% 4% 2% 5% 2% 3% 3% 5% 8% 2% 10%Tdjl 4% 2% 5% 2% 6%To 2% 7% . 4% 5%x 4%x 2% - 7% . 1% 9%
m

NET: At least yearly 66 7 2 1 55 1 4 4 6 8 2 21 7 2 56 3 54 12 3 N 60 29 14 2 - 3 1 . 3

5%Box 7% 4% 2% 5% 2% 3% 4% 6% 9o%im 2% 12%Tdl 4% 2% 6%B 2% 7%To 3% 1% . 5% 6%x 6%x 4% - 8%vx . 1% 9%
m

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/tig/h/i/j 'sit/u/viw/xlylz
Overlap formulae used. * small base; ** very small base (under 30) inelig
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 69
Q1. VSP usage frequency - Triller

Absolutes/col percents
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Triller
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- o for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ (e RS (¢ Y S ) S N . Y| —| _m @ RS R YN () N 1) N
Weighted base 1259 105 60" a7t 1057 s52° 137 102 107 91 112 171 176 108 938 189 780 462 8 61 1145 482 248 53 63" 38 206 a4 34
NET: Ever 82 9 3 2 68 1 6 5 7 11 2 23 10 2 69 7 65 17 4 1 74 36 18 2 5 1 1 3
T%ox 8% 5% 5% 6% 2% 5% 5% 6% 12%m 2% 13%Tdjl 6% 2% 7% 3% 8%To 4% 15% 1% 6% 79%x 79%x 4% 14%vx . 2% 9%
m
Never 177 9% 57 35 989 5 131 97 100 80 110 149 16 108 869 183 715 445 24 60 1071 446 230 51 63 33 205 44 3
93%kn  92% 95% 95% 94%k  98% 95%k  95% 94% 88% 98%k 7% 94%k  98%K  93% 97% 92% 96%Tn  85% 99% 94% 93% 93% 96%  100%w  86%  100%Tstw 98% 91%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisk: layed in the data refer to the effective base, although layed alon the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 70
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Triller
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - £52,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K Twitch  Vimeo e s e e aware  aware
M @ @ W & e 0N @ 0 _m (0 (@ 0 (s
Unweighted base 1259 240 3t 203 171 163 175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 71 9% 162 225 745 400 585
Several times a day 8 N 2 3 1 2 8 8 8 8 8 7 7 6 4 4 4 4 6 3
1% . 1% 1% . 1% 1% 1%Tg  2%Tgl 1% 2%Tgj  4%Tghj  5%Tghij  9%Tghij  8%Tghij  6%Tghi 1% . 1% :
K K K K
At least once a day 12 4 2 2 1 3 2 11 10 11 11 9 10 9 6 7 7 5 8 4
1%su 2% 1% 1% . 2% 1% 2%Tg  3%Tg) 1% 3%Tghj  5%Tghi  6%Tghi 14%Tghi 12%Tghj  9%Tghi 3%Ts  * 2%Tu ¢
K ik jJmp - Kim K
Atleast once a week 3 2 3 1 15 14 15 13 13 13 11 8 8 8 7 12 4
1%su 1% 1% 1% 1% 2% 1% 2%Tg  4%Tghj 1% 4%Tghj  8%Tghi  8%Tghi 17%Tghi 15%Tghi 10%Tghi 3%Ts 1% Tyt
K 3 jkimp JKim K
Atleast once a month 9 2 N 2 1 3 9 8 8 9 8 8 7 6 2 2 7 3 4 6
1%s 1% . 1% 1% 2%b 1% 1% 2%Tghj 1% 2%Tghj  4%Tghi  4%Tghi 10%Tghij  4%Tghj  3%Tghj  3%Ts  * 1% 1%
K i Kimop
At least once in the 10 1 2 3 2 2 10 10 8 9 9 5 6 4 4 4 5 5 7 2
last 3 months 1%u 1% : 1% % 1% 1% 1%Tg  2%Tgl 1% 2%Tghj  3%Tghj  4%Tghj  6%Tghij  9%Tghj  6%Tghj 2%Ts  * 2%Tu ¢
Kim K
Atleast once in the il 2 4 2 2 1 11 9 9 8 5 5 2 3 3 6 4 7 4
last 12 months 1%s 1% 1% 1% % . 1% 2%Tg)  2%Tg) 1% 2%Tg)  3%Tg)  3%Tg]  3%Tg]  5%Tghj 4%Tghj 2%Ts  * 2% .
K
Used to use, but 16 1 1 5 3 5 16 16 13 16 14 6 6 5 2 2 7 9 10 6
haven'tin the last 12 1%s . . 2% 2% 3%b 1% 2%Tg)  3%Tgj 2% 4%Tghj  4%Tg  4%Tgl  8%Tohij 5%Tg) 2% 3%Ts 1% 2% 1%
3
NET: At least daily 5 2 5 20 20 18 19 18 16 17 14 10 1 1 9 14 6
2%su 2% 1% 2% % 3% 2% 3%Tg)  5%Tghj 2% 5%Tghj  9%Tghi  11%Tghi 23%Tghi 20%Tghi 15%Tghi 4%Ts 1% Ty 1%
ik ik Jimp Jim K
NET: At least weekly 36 7 9 4 8 36 34 31 35 31 29 30 25 18 19 19 16 26 10
%su 3% 2% 3% 2% 5% 3% 5%Tg)  8%Tghj  3%T 9%Tghj  17%Tghi  20%Tghi 40%Tghi 35%Tghi 25%Tghi 8%Ts 2% 6%Tu 1%
3 i jkimp jmp Kl
NET: At least monthly 6 9 7 il 5 12 5 43 40 a4 40 a7 36 31 20 21 26 9 30 16
4%su 4% 2% 4% 3% 8%To 4% 6%Tgj  10%Tghj  4%T  11%Tghj 21%Tghi 24%Tghi 49%Tghi 39%Tghi 28%Tghi 10%Ts 2% 7%Tu 2%
ik ik jamop  jkimp i

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 70
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

includes watching

Triller
Exposure to
harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
Not at
all/
£15600  £26,000  £36,400 An No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube  am TikTok K t Twitch  Vimeo e s e e aware  aware
—mn @ @ & @ h RN S N . | H (m. RS ) (4 NN ) N N Y B
Weighted base 1259 234 320 201 il 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 55 1 8 14 7 13 55 52 48 53 49 42 42 35 24 26 30 24 37 18
4%su 5% 3% 5% 4% 9%Tb 5% 8%Tg  12%Tghj  5%T 13%Tghj 24%Tghi  28%Tghi  55%Tghi  47%Tghi  34%Tghi  12%Ts 2% 8%Tu 2%
ik ik jkimop’ jKimp i
NET: At least yearly 6 12 12 16 8 14 66 63 56 61 57 48 47 37 27 28 36 28 44 22
5%su 5% 4% 6% 5% 9%To  6%T 9%Tgj  14%Tghj  6%T  16%Tghj 27%Tghi 31%Tghi 58%Tghi  53%Tghi 37%Tghi  14%Ts 3% 10%Tu 3%
I I jkimp jkimp jkim
NET: Ever 2 13 4 21 11 19 82 79 69 78 7 54 53 42 29 30 43 a7 54 28
T%su 6% 4% 7% 7% 12%Tab 7%T 11%Tgj 18%Tghj 8%T 19%Tghj  31%Tghi  35%Tghi  66%Tghi  57%Tghi  39%Tghi  17%Ts 4% 12%Tu 3%
ik ik jkimop’ jKimp i
Never 177 221 307 270 160 136 1076 613 320 955 294 122 98 22 22 46 205 957 405 772
93%eghi  94%e  96%e  93% 93% 88% 93%hiki  89%Kim  82%Imno 92%hikl  B1%Imno 69%nop  65%no  34% 43%n  61%n0  83% 96%Tr  88% 97%Tt
jkimnop P
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Page 115
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 71
Q1. VSP usage frequency - Triller
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

includes watching

Triller
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—_m (a) (0) () () (o) () 0 0 () 10}

Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 8 - - - 1 8 - - 1 - 8

1% - - - N 3%Tbe - - N - 3%Tijk
At least once a day 12 - - 1 ! - 1 - 1 10

1% - - . 4%Tabed - . - . 3%Thik
Atleast once a week 16 - - 1 2 14 - 1 2 - 14

1% - - . % 5%Tabed - . 1% - 5%Thik
At least once a month 9 - - 1 9 1 - - 1 8

1% - - . 3%Tbed . - - . 3%Tj
At least once in the 10 - - 10 - - - 1 9
last 3 months 1% 3%Tabed - - - . 3%Thik
At least once in the 1 - - 1 10 - - 1 - 10
last 12 months 1% - - . 3%Tabed - - . - 3%Thik
Used to use, but 16 - - 2 15 - - N 1 15
haven'in the last 12 1% - - - % 5%Tabed - - . 1% 5%Thik
months
NET: At least daily 20 - 1 1 18 - 1 1 1 18

2%bi - - . . 6%Tabed - . . . 6%Thik
NET: At least weekly 36 2 2 32 - 2 2 1 31

3%beijk - - 1% 1% 11%Tabed - 1% 1% . 11%Thilk
NET: At least monthly 46 - - 2 2 41 1 2 2 1 40

4%abehijk - - % 1% 14%Tabed . 1% 1% 1% 14%Thijk
NET: Within the last 3 55 - - 2 2 50 1 2 2 2 49
months 4%abedhijk - - % 1% 17%Tabed . 1% 1% 1% 17%Thik
NET: At least yearly 66 - - 3 2 60 1 2 4 2 58

5%abedhijk - - 1% % 20%Tabed . 1% 1% 1% 20%Thilk
NET: Ever 82 - - 3 4 75 1 2 4 3 73

7%abedhijk - - 1% 2%b 25%Tabed . 1% 1% 2% 25%Thilk
Never 177 174 342 261 176 225 178 343 266 174 216

93%el 100%Te 100%Tde 99%Te 98%Te 75% 100%T1 99%TI 99%TI 98%TI 75%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 72
Q1. VSP usage frequency - Recast
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

Recast
Gender ocial Grad: Ag Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 1347 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
m @ b @ o e M @ Mm@ Wm0 e @ 0 (v) ] — 2 A
Unweighted base 1259 697 562 358 376 242 217 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 ant 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 P 87 19 513 ar 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 71 24 383 37 46 494
Several times a day 7 5 1 2 1 1 2 1 5 N 2 1 1 - 1 - 1 1 4 3 1 1 . 5 1
1% 1% . 1% . . 1% 1% : . 1% 1% . - 1% - . 1% . 29%Tr 3% 1% 3% 1%A 3%TA
Atleast once a day 9 6 3 3 3 1 2 1 8 2 2 2 1 - 4 4 1 3 1 4 2 1 2
1%r 1% . 1% 1% . 1% 1%p 1% 2%p 1% 1% . - - - - . 3%Tr 2% 3%Tr 5% 1% %TA 2% .
Atleast once a week 14 10 4 6 4 2 3 5 9 1 3 2 1 1 - 1 1 7 7 2 4 . 7 4 . 3
i%hA 2% 1% 2% 1% 1% 1% 5%Thkim 1% 1% 2% 1% . 1% - . 1% 1% 4%Tr 4%Tr 5%Tr 3% % 10%TxeA 1% .
Pq
At least once a month 10 7 4 4 2 2 3 3 7 2 1 2 1 - 1 - 1 1 6 5 2 2 1 6 1 1 2
1%hA 1% 1% 1% . 1% 1% 4%Thim 1% 2% . 1% . - 1% - . 1% 1% 3%Tr 4%Tr 2% 5% 1% 2% 2% .
P
At least once in the 12 8 4 7 3 1 N 3 9 2 5 2 - - - - 8 4 . 3 . 5 2 2 2
last 3 months 1%A 1% 1% 24T 1% 1% . 3%Thimp 1% 1%p 2%hp 1% 1% 2% 1% 4%Tr 1% 1% 4%A 3%A .
Atleast once in the 12 4 8 2 4 3 3 2 10 1 N 2 3 3 - - 3 - 10 2 . 2 - 5 1 1 2
last 12 months 1%A 1% 1% 1% 1% 1% 1% 2%q 1% 1% . 1% 2% 2% - - 1% - 1% 1% 1% 2% - 1% 2% 2% .
Used to use, but 8 3 5 3 2 3 - 4 4 N 1 1 1 - - 5 3 1 2 - 4 1 . 2
haven'tin the last 12 1%h . 1% 1% 1% 1% - 5%Thik  * . . 1% 1% - - - - . 2% 2% 2%r - 1% 3%TA 1% .
months Imnpq
NET: At least daily 5 4 6 4 2 4 2 13 3 4 3 2 1 - 1 1 8 7 2 4 2 9 3 1 2
%A 2% 1% 2% 1% 1% 2% 3%mp 1% 2% 2% 2% 1% 1% - . 1% 1% 4%Tr 4% 4%Tr 8% 2%A 8%TXA 2% .
NET: At least weekly 29 21 8 1 8 4 7 7 22 4 8 6 3 - 2 - 2 2 16 14 4 8 2 16 7 1 4
2%bhprA - 3%Tb 1% 3% 2% 1% 2% 8%Thimn ~ 2%p 3%m 3%mp 3% 1% - 2% - 1% 1% 1% 9%Tr 9%Tr 9%Tr 1% 3%A 18%TxeA 2% 1%
pq
NET: At least monthly 40 28 12 15 9 5 10 10 29 6 8 8 4 - 4 - 4 4 21 18 6 9 3 22 8 3 6
3%bhmpr 5%Tb 2% 4% 2% 2% 4% 12%Thik  3%p 4%mp  4%mp  4%mp 2% - 3% - 1% 2% 2% M%Tr  12%Tr 1%Tr 5% 4%A 19%TxeA 4% 1%
A Imnopq
NET: Within the last 3 51 36 15 22 12 7 il 13 39 8 13 10 4 - 4 - 4 4 29 22 6 13 3 28 10 5 8
4%bhmpr 6%Tb 2% 6%T 3% 3% 4% 15%Thik  3%mp  6%mp  6%himp  5%mp 2% - 3% - 1% 2% 3% 4% 14%Te 14%Tr 16% 5%A  23%TxeA  7%A 1%
A Imnopq
NET: At least yearly 64 40 24 2 16 10 14 15 49 10 13 12 3 4 - 7 4 39 24 6 14 3 33 10 6 10
5%hprA  6%Tb 4% 7% 4% 4% 5% 179%Thij  4%p 7%mpq  6%p 6%p 3% 2% 3% - 2% 2% 4% 15%Tr 14%Tr 16%Tr  16% 6%A  25%TxA  9%A 2%
Imnopg

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 72

Q1. VSP usage frequency - Recast

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Recast
Gender ocial Grade Ag: Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 1317 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
—fa 0 @ & 0 @ 0 —0 K ‘ (m. — e @ @ W & W w2 A
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 440 87 197 513 ar 62" 613
NET: Ever 72 43 28 27 18 13 1 19 53 10 14 14 8 3 4 7 4 44 27 7 17 3 a7 12 6 12
6%hmpar 7% 4% 8% 5% 5% 5% 21%Thik  5%p 7%mpq  6%mpq  T%mpq 4% 2% 3% - 2% 2% 4% 17%TE A7%TE 19%Tr 16% 7%A 28%TizA  10%A 2%
Imnopq
Never 1187 575 612 315 352 248 266 70 1118 133 201 191 213 172 135 73 380 208 1041 130 a7 71 16 476 29 56 601
94%gstu 93% 96% 92% 95% 95% 95% 79% 95%Tg  93%g 94%g 93%g 96%g 98%Tgil  97%g  100%g 98%Tghi  98%Tgij  96%Tstu  83% 83% 81% 84% 93%y 72% 90%y 98%Txyz
y K ik K

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 73
Q1. VSP usage frequency - Recast
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Recast
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
m @ @ & @ @ @ M e 0 kR 0 o m _m (e @ @ 0
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58" 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 7 1 N 1 5 2 1 3 . 2 3 2 1 1 - 2 2 1 .
1% . . . 1% 1% . 1% 1% . 1% 2% 1% 1% - . . . 1%
Atleast once a day 9 1 - 1 7 1 3 4 1 1 6 3 3 2 1 3 3 2 1
1% . - . 1% . . 1% 4% . 2%Ti 2% 2% 2% 2% . 1% 2% 1%
Atleast once a week 4 3 2 2 9 1 7 6 1 4 5 2 3 3 2 2 6 1 5
%0 1% 1% 1% 1% . 1% 2% 2% . 2% 1% 2% 2% 3% . 2% 1% 5%Top
Atleast once a month 10 2 1 1 7 1 4 5 1 4 3 1 2 1 1 4 2 N 3
1% 1% 1% . 1% . 1% 2% 3% . 1% 1% 1% 1% 1% 1% 1% . 3%Top
Atleast once in the 12 4 3 3 7 . 4 7 3 6 3 4 1 1 3 4 2 3
last 3 months 1% 1% 2% 2% 1% . 1% 2%Tel - . 2% 3% 3%Ti 1% 1% . 1% 1% 3%0
Atleast once in the 12 3 2 1 9 N 8 3 . 4 6 2 1 1 3 7 2 1 2
last 12 months 1% 1% 1% 1% 1% . 1% 1% 1% 1% 2% 1% 1% . 5%Ti 1% . 1% 2%
Used to use, but 8 2 1 1 6 - 2 6 . 2 2 1 1 1 - 2 2 - 3
haven'in the last 12 1% . 1% . 1% - . 2%Tel 1% . 1% 1% . 1% - . 1% - 3%Top
months
NET: At least daily 15 2 N 1 12 2 4 7 1 3 9 5 4 2 1 5 5 3 2
1% 1% . 1% 1% 1% 1% 2% 5% . 3%Ti 2%Ti 3%i 2% 2% 1% 1% 2% 2%
NET: At least weekly 9 5 2 3 22 3 11 13 2 8 15 6 7 5 3 7 10 4 7
2%0 1% 1% 1% 2% 1% 2% 4%Tel 8% 1% 5%Ti 6%Ti 5%Ti 5%i 5% 1% 3% 3% 7%To
NET: At least monthly 40 7 3 4 29 4 15 18 3 18 8 9 6 4 Bl 13 4 10
3%o 2% 2% 2% 3% 1% 2% 6%Tel 1% 1% 6%Ti 7%Ti 7%Ti 5%i 7% 2% 3% 4% 10%Top
NET: Within the last 3 51 1 6 7 36 4 19 25 3 14 2 11 13 7 4 13 17 6 12
months 4%efo 3% 4% 3% 4% 2% 3% 9%Tel 1% 2% 8%Ti  10%Ti  10%Ti 6%i 8% 2% 5% 5% 13%Top
NET: At least yearly 4 14 8 9 5 5 27 28 3 19 30 13 14 7 8 21 19 7 14
5%eio 4% 5% 4% 5% 2% 4% 10%Tef 1% 2% 10%T 1% 10%T 7% 13%Ti 3% 5% 6% 15%Top
NET: Ever 72 16 9 9 51 5 29 34 3 20 32 14 15 8 8 22 21 7 18
6%eio 4% 6% 4% 6% 2% 4% 12%Tel  12% 2% M%T 12%Ti 1% 8%i 13%Ti 4% 6% 6% 18%Topq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 73
Q1. VSP usage frequency - Recast

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your
household?

Highest education

ONLINE Fieldwork: 22nd September - 4th October 2021

Recast
Impacting limiting condition Number of people in household
No
impacti
ng
Physica  limitin childre
WMental | 9 n aged
conditi  conditi  conditi 17 or
Total  Any n 6+ under
M @
Weighted base 1259 353 162 209 867 272 669 202 27 867
Never 1187 337 153 199 816 267 640 258 23 846 270
94%gl  96% 94% 96% 94% 98%Tg  96%g  88% 88% 98%TKI  89%
nr mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

on n o 1 23 45
— @ 4 e O @ W 0 @k Wm0

Univers
ity
degree
or
equiv

381

360
94%r

stil
in full
time
educati
on
i

%

78
82%

Page 119

Absolutes/col percents

YONDER




Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 74
Q1. VSP usage frequency - Recast
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Recast
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ —n —_i e m RN Y N 7] N —
Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60* 37 1057 52 137 102 107 91 112 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 a4 34
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 7 N - 6 - 1 - 1 1 . 2 - . 5 N 5 1 . 6 2 1 - - . 1 1 .
1% - . - 1% - 1% - 1% 2% . 1% - . 1% . 1% . 1% 1% . . - - 1% 1% 1% 1%
Atleast once a day 9 N - - 9 . 1 1 1 1 - 5 1 . 8 - 7 2 1 N 7 6 1 - - - - . 1
1% . - - 1% . . . 1% 1% - 3%Td ¢ . 1% - 19%T . 3% . 1% 1% . 1% 2%
Atleast once a week 14 1 N 1 12 - 1 1 1 2 - 6 1 . 11 2 12 2 1 - 13 5 3 1 - - 1
1% 1% . 2% 1% - . 1% 1% 2% - 3%Td 1% . 1% 1% 1%T 1% 2% - 1% 1% 1% 2%x - - 2%
Atleast once a month 0 N 1 - 9 1 . . 2 1 1 3 . 1 7 1 7 3 9 2 3 . - 1 1 - .
1% . 1% - 1% 1% . . 2% 1% 1% 2% . 1% 1% . 1% 1% 1% . 1% 1% - 1% . - 1%
Atleast once in the 12 3 - 1 8 - . . 1 3 - 2 2 . 11 1 9 3 - 12 8 1 .
last 3 months 1% 3% - 3% 1% - . . 1% 3%d - % % . 1% 1% 1% 1% - - 1% 2% 1% 1%
At least once in the 12 1 . . 11 3 . 3 . - . 1 1 1 11 N 6 7 - - 12 5 4 - - . .
last 12 months 1%n 1% 1% 1% 1% 6%Tdhi 3% . - . . 1% 1% 1% . 1% 1% 1% 1% 2% - - 1% 1%
il
Used to use, but 8 1 - - 7 1 - N 3 N 1 1 - 6 1 7 1 - - 8 2 N N - . - 1
haven'tin the last 12 1% 1% - - 1% - 1% - . 3%T . 1% 1% - 1% 1% 19%T . - - 1% . . . - 1% - 2%
NET: At least daily 15 N N - 15 . 1 1 2 2 . 7 1 . 12 N 12 3 1 N 13 8 2 - - . 1 1 1
1% . . - 1% . 1% . 2% 2% . a%Td . % . 2%T 1% 3% . 1% 2% 1% - - 1% 1% 2% 3%
NET: At least weekly 29 2 . 1 27 . 2 1 3 4 . 13 2 1 23 3 2 5 2 N 26 12 5 - - 1 1 1 2
2% 2% 1% 2% 3% . % 1% 3% 4% . 8%Tdlg] 1% 1% 2% 1% 3%T 1% 6% . 2% 3% 2% 3% 1% 2% 5%
im
NET: At least monthly 40 2 1 1 36 1 2 2 5 5 1 16 2 2 30 3 31 8 2 N 35 14 8 . - 2 2 1 2
3% 2% 2% 2% 3% 2% 2% 2% 5% 5% 1% 10%Tadlg 1% 2% 3% 2% 4%T 2% 6% . 3% 3% 3% 1% - 4% 1% 2% 6%
jim
NET: Within the last 3 51 5 1 2 a4 1 3 2 6 8 1 18 4 2 41 4 40 12 2 N 4 22 10 . - 2 2 1 2
months 4%x 4% 2% 5% 4% 2% 2% 2% 6% 9%fi 1% 10%Tdigi 2% 2% 4% 2% 5%T 3% 6% . 4% 5%x 4% 1% - 4% 1% 2% 7%
im
NET: At least yearly 64 5 2 2 55 4 3 5 6 8 1 19 5 3 52 5 45 18 2 N 9 27 14 . - 2 2 1 2
5%x 5% 3% 5% 5% 8% 2% 5% 6% 9% 1% 1%Tdj 3% 3% 6% 3% 6%T 4% 6% . 5% 6%x 6%x 1% - 6%x 1% 3% 7%
m

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder l
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 74
Q1. VSP usage frequency - Recast
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Recast
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- o for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ W @ @ @ W @ O 0 m (A — o —fa
Weighted base 1259 105 60" a7t 1057 s52° 137 102 107 91 112 171 176 108 938 189 780 462 28+ 61 1145 482 248 53 63" 38 206 a4 34
NET: Ever 72 6 2 2 62 4 4 5 7 10 1 20 7 3 58 6 53 19 2 N 67 29 14 1 - 3 2 2 2
6%x 6% 3% 5% 6% 8% 3% 5% 6% H%TH 1% T 4% 3% 6% 3% 7%T 4% 6% . 6% 6%x 6%x 1% 79%x 1% 5% 7%
m
Never 1187 98 5 35 996 48 133 97 100 80 111 152 170 105 879 183 727 443 27 60 1078 453 234 52 63 36 204 a2 3
94%ikn  94% 97% 95% 4%k 92% 97wk 95% 94% 89% 99%Tdk  89% 96%k  97%K  94% 97% 93% 96% 94%  100% 94% 94% 94% 99%  100% 93% 99%Tstw  95% 93%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Aster layed in the data refer to the effective base, although layed alon the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 75

Q1. VSP usage frequency - Recast

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

Recast
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - ,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo b e s e e aware  aware
M @ @ 4 RS (¢ S N ) Y N . (| (m) RS (1) IS ) N () N N
Unweighted base 1259 240 3t 203 171 163 175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 71 9% 162 225 745 400 585
Several times a day 7 2 2 1 - 1 7 7 5 7 5 4 4 4 3 3 3 3 4 3
1% 1% 1% . - . 1% 19%T 19%T 1% 1%Tg)  2%Tghj  3%Tghj  7%Tghij 5%Tghi 3%Tghij 1% : 1% :
Kim K K
At least once a day 9 2 1 2 1 2 9 9 8 9 9 8 9 9 7 8 6 3 7 2
1%su 1% . 1% 1% 1% 1% 1%Tg  2%Tghj 1% 2%Tghj  5%Tghi  6%Tghi 13%Tghi 14%Tghi  10%Tghj 2%Ts  * 1%t
K ik jim Jim Kim
Atleast once a week 14 3 3 4 2 2 14 13 14 14 12 11 12 10 6 6 8 4 1 3
1%su 1% 1% 1% % 1% 1% 2%Tg  4%Tghj 1% 3%Tghj  6%Tghi  8%Tghi 16%Tghi 12%Tghj  8%Tghi 3%Ts  * 2%Tu ¢
k 3 jKimp ~ Kim K
Atleast once a month 10 2 1 N 2 3 9 9 9 10 8 7 8 8 4 3 6 4 7 3
1%su 1% . . 1% 2% 1% 1%Tg 2%Tgl 1% 2%Tgj  4%Tghj  6%Tghi 12%Tghij  7%Tghij 5%Tghij 2%Ts  * 2%Tu  *
ik Kimop 3 K
At least once in the 12 N 1 3 1 5 12 12 10 11 11 10 8 7 4 3 7 5 9 3
last 3 months 1%yt . 1% 1% 3%Tab 1% 2%Tg)  3%Tg) 1% 3%Tghj  6%Tghi  5%Tghi 11%Tghij  9%Tghj 4%Tghj  3%Ts  * 2%Tu ¢
K i Kimp kp
Atleast once in the 12 3 5 2 1 1 12 10 6 9 6 6 7 5 2 3 6 4
last 12 months 1% 1% 2% 1% 1% 1% % 1% 1% 1% 2% 3%Tghj  5%Tghi  8%Tohij  3%Tgj  4%Tghj 2%Ts 1% 1% 1%
K K Ko K
Used to use, but 8 1 1 3 2 1 8 7 6 8 6 4 4 2 N 2 3 5 6 2
haven'tin the last 12 1% . . 1% 1% 1% 1% 19%T 2%Tg 1% 2%Tg)  2%Tghj  3%Tgio  3%Tgj  * 2%Tgio 1% . 1% .
NET: At least daily 15 4 3 3 1 3 15 15 13 15 14 13 13 13 10 10 9 6 10 5
1%su 2% 1% 1% 1% 2% 1% 2%Tg)  3%Tghj 1% 4%Tghj  7%Tghi  9%Tghi 20%Tghi 19%Tghi 13%Tghi 4%Ts 1% 2%Tu 1%
3 ik Jimp Jkim Kim
NET: At least weekly 29 7 6 6 4 4 29 28 27 29 2 24 25 23 16 17 17 0 22 8
2%su 3% 2% 2% 2% 3% 3% 4%Tg)  7%Tghj  3%T 7%Tghj  14%Tghi  16%Tghi 36%Tghi 31%Tghi  22%Tghi  7%Ts 1% 5%Tu 1%
3 3 jkimp mm Kim
NET: At least monthly 40 9 7 7 5 7 39 38 36 39 35 31 33 31 20 23 14 29 10
3%su 4% 2% 2% 3% 5% 3% 5%Tgj  9%Tghi  4%T  10%Tghj 18%Tghi 22%Tghi  49%Tghi 35%Tgm 26%Tghij  9%Ts 1% 6%Tu 1%
ik ik jmop  kim K

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder

* small base (under 50).
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 75

Q1. VSP usage frequency - Recast

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

includes watching

Recast
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
ot at
all/
£15600  £26,000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruia  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok 1 Twitch  Vimeo b e s e e aware  aware
RN IR ) ) O N (¢ () ()N ) N | N N N N )N ) N N
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 51 9 8 10 7 12 50 49 46 51 46 41 41 38 24 23 30 19 38 14
4%su 4% 3% 3% 4% 8%Tb 4% 7%Tgj  12%Tghj  5%T  13%Tghj 23%Tghi 27%Tghi 60%Tghi 47%Tghi  30%Tghi  12%Ts 2% 8%Tu 2%
i ik jimop”  jkimp i
NET: At least yearly 64 1 13 1 8 13 63 60 51 59 52 a7 48 43 26 26 35 2 a2 22
5%su 5% 4% 4% 5% 8% 5% 9%Tgj  13%Tghj  6%T  14%Tghj 27%Tghi 32%Tghi 68%Tghi 50%Tghi  34%Tghi  14%Ts 3% 9%Tu 3%
ik i jimop  jkimp i
NET: Ever 72 13 14 15 10 14 7 67 57 67 58 51 52 45 26 28 39 31 a7 24
6%su 6% 4% 5% 6% 9% 6% 10%Tg)  15%Tghj  7%T  16%Tghj 29%Tghi 34%Tghi 71%Tghi 51%Tghi  36%Tghi  16%Ts 3% 10%Tu 3%
i ik jimop” jkimp i
Never 1187 221 306 276 161 140 1088 625 333 965 306 125 99 19 25 48 210 964 412 775
94%hik  94% 96% 95% 94% 91% 94%hikl  90%iKIm  85%Imno 93%hikl  84%mno  71%nop  66%no  20% 49%n 64%n0  84% 97%Tr 90% 97%Tt
Imnoprt mnop nop P P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Table 76

Q1. VSP usage frequency - Recast

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

. people sharing videos online)? Thi:

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

includes watching

Recast
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—_m (a) (0) () () (o) () 0 0 () 10}

Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 7 1 5 1 5

1% 1% 2%Tbe . 2%Ti
At least once a day 9 9 9

1% 3%Tbed 3%Thik
Atleast once a week 14 - - 14 14

1% 5%Tabed 5%Thik
At least once a month 10 - 1 9 1 1 9

1% . 3%Tabed . . 3%Tj
At least once in the 12 - - 12 - - - . 1
last 3 months 1% 4%Tabed . 4%Thik
At least once in the 12 - 2 4 7 - 2 N 3 7
last 12 months 1% 1% 2%¢ 2%Tc 1% . 2% 2%T]
Used to use, but 8 - - 8 - - - 1 7
haven'in the last 12 1% 3%Thed . 3%Tj
months
NET: At least daily 15 1 14 1 14

1% 1% 5%Tabed . 5%Thik
NET: At least weekly 29 1 28 1 28

2%beij 1% 9%Tabed . 10%Thik
NET: At least monthly 40 1 1 38 1 1 1 37

3%beijk . 1% 13%Tabed . . . 13%Thilk
NET: Within the last 3 51 1 1 49 1 1 1 48
months 4%abedhijk . 1% 16%Tabed . . 1% 17%Thik
NET: At least yearly 64 3 5 56 1 2 2 4 55

5%abehi] 1% 3%c 19%Tabed . 1% 1% 2% 19%Thik
NET: Ever 72 3 5 64 1 2 2 5 62

6%abehi] 1% 3%c 21%Tabed . 1% 1% 3% 22%Thilk
Never 1187 174 339 264 175 236 177 343 268 173 227

94%el 100%Te 99%Te 100%Tde 97%e 79% 100%T1 99%TI 99%TI 97%! 78%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) inelig

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.

Prepared by Yonder

ble for sig testing, * small base (under 50).
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 77
Q1. VSP usage frequency - Vuepay
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

Vuepay
Gender ocial Grad: Ag Ethnicity Religion
ot
Christi
Total Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim
—m @ b —d @ @ @ 0 W m — @ 0 —
Unweighted base 1259 697 562 358 76 212 277 118 1141 159 234 209 211 162 125 a1 228 166 1041 201 59 105 31 502 59
Weighted base 1259 619 640 342 a7t 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 Py 87 197 513 a1t 62 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 37 46 494
Several times a day 5 2 2 1 2 . 2 1 4 1 1 2 - 1 - - 1 - 3 2 1 1 . 3 1 - 1
. . . . . . 1% 1% . . . 1% - . - - . - . 1% 2% 1% 1% 1% 2%A - .
Atleast once a day 9 7 2 4 3 1 1 1 8 2 4 1 1 N - - N - 4 5 1 3 1 3 1 1 2
1% 1% . 1% 1% . 1% 1% 1% 1% 2%p 1% . . - - . - . 3%Tr 1% 4%Tr 5% 1% 3% 2% .
Atleast once a week 16 12 4 8 4 2 1 4 12 3 5 3 1 - - - - 10 5 3 2 . 8 2 1 4
1%hr 2% 1% 2% % 1% 1% 5%Thimn 1% 2%p 2%p 1% 1% - - - - - 1% 3%Tr 79%Tr 2% 3% 2% 6%TA 1% 1%
pa
At least once a month 1 4 7 4 3 2 1 3 8 2 3 1 2 N - - N - 9 1 - . 1 6 . . 4
1%h 1% 1% 1% 1% 1% . 3%Thkmn 1% 1% 1% . 1% . - - . - 1% 1% - . 5% 1% 1% 1% 1%
pa
At least once in the 13 8 5 6 4 3 1 3 10 2 1 5 1 - 1 - 1 1 9 3 - 2 1 8 1 1 3
last 3 months 1%hA 1% % 2% 1% 1% . 4%Thim 1% 1% . 3%hp 1% - . - . . 1% 2% 3% 5% 2% 3% 1% :
pa
Atleast once in the 15 6 8 6 5 2 2 4 3 4 1 3 - - 3 - 9 6 2 3 1 5 1 1 4
last 12 months 1% 1% 1% 2% 1% 1% 1% 1% 2%q 2% 2% 1% 2% - - 1% - 1% 4%Tr 6%Tr 3% 3% 1% 3% 1% 1%
Used to use, but 15 10 5 4 2 7 2 3 11 2 1 5 1 1 1 - 3 1 9 5 1 4 1 5 4 1 5
haven'tin the last 12 iehr 2% 1% 1% 1% 3% 1% 4%Thip 1% % 1% 2% . 1% 1% - 1% 1% 1% 3%Tr 2% 4%Tr 3% 1% 9%TXA 2% 1%
months qQ
NET: At least daily 4 9 4 4 5 1 3 2 12 2 5 3 1 1 - - 1 - 7 6 1 4 1 6 2 1 3
%A 1% 1% 1% 1% . 1% 2% % 2% 2%p 2% . . - - . - 1% 4%Tr 3% 5%Tr 6% 1% 5%TA 2% .
NET: At least weekly 29 21 8 12 9 3 5 6 2 5 10 6 2 1 - 1 - 17 12 4 6 2 15 4 2 7
2%bhprA 3%Tb 1% 4% 2% 1% 2% 6%Thimn  2%p 4%npg  5%Thimn 3%pq 1% . - - . - 2% 8%Tr 10%Tr 6%Tr 9% 3% H%TXA 3% 1%
pa pa
NET: At least monthly 40 24 15 16 12 6 6 9 31 7 13 6 4 1 - - 1 - 27 13 4 6 3 21 5 3 10
3%hparA 4% 2% 5% 3% 2% 2% 10%Thkim ~ 3%p 5%mnpq  6%Thimn 3%pq 2% 1% - - . - 2% 8%Tr  10%Tr 7% 14% %A 11%TXA 4% 2%
nopq ]
NET: Within the last 3 53 33 20 22 16 8 7 12 41 9 14 12 5 1 1 - 2 1 36 16 4 8 4 29 6 3 13
4%hmnpg 5% 3% 6%Tt 4% 3% 2% 14%ThiKkl  4%mpq  6%mnpq  6%hmnpq 6%mnpq 2% 1% . - . . 3% 10%Tr 10%r 9%Tr  19% 6%A  14%TXA 5% 2%
A mnopq
NET: At least yearly 68 39 29 28 22 10 8 12 56 12 17 15 6 4 1 - 5 1 4 22 7 1 4 34 7 4 17
5%hnpar 6% 4% 8%TH 6% 4% 3% 14%Thimn  5%npq  9%himnp  8%himnp  8%mnpq 3% 2% . - 1% . 4% 14%Te 15%Tr 12%Tr  22% T%A 1T%TXA 6% 3%
A opq a a

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l I 0 N D E R




Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 77
Q1. VSP usage frequency - Vuepay

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Page 126

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Vuepay
Gender ocial Grade Age Ethnicit Religion
Othe
Christi religio
Total  Male  Female AB ci c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME ~ Mixed  Asian Black an Muslim n None
Mm @ b @ e M @ ot 0 @ 0 om0 @ @ 1 —s ) ) —la A
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 44 87 19 513 a1 62" 613
NET: Ever 82 49 33 31 24 17 10 15 67 14 19 20 7 5 2 - 7 2 54 27 8 15 5 40 1 5 22
7%fhnpg 8% 5% 9%Tf 6% 7% 4% 17%Thjlm  6%npq  10%himno  9%Imnp  10%himno 3% 3% 1% - 2% 1% 5% 17%Tr 17%Tr 17%Tr 25% 8%A 26%TxzA 8% 4%
A nopq pa a pa
Never 177 569 607 31 347 244 270 73 1103 129 197 184 214 169 137 73 379 210 1031 131 3 73 14 473 31 5¢ 591
93%agst  92% 95% 91% 94% 93% 96%Tc 3% 94%Tgk  90% 91%g  90% 97%gik  97%gik  99%Tgh 100%gk  98%Tghi 99%Tghi 95%Tstu  83% 83% 83% 75% 2%y 74% 9%y 96%Txy
uy ik I I
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 78
Q1. VSP usage frequency - Vuepay
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Vuepay
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
—m_ SN (V) (N U R N N N N ) N ) 0
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58" 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 5 1 - 1 4 - 3 1 . . 4 1 3 1 - 1 2 1 -
i . - . . - . . 1% . 1%Ti 1% 2%Ti 1% - . 1% 1% -
Atleast once a day 9 1 N 1 7 1 3 4 1 2 6 2 4 2 1 3 4 2 1
1% . . . 1% . . 1% 6% . 2%Ti 2% 3%Ti 2% 1% . 1% 2% 1%
Atleast once a week 6 4 2 2 11 2 6 7 . 5 7 3 2 3 2 3 6 2 4
%0 1% 1% 1% 1% 1% 1% 2% 2% 1% 2% 2% 2% 3% 3% 1% 2% 2% 4%To
Atleast once a month 1 1 N 1 9 . 4 6 . 3 5 3 2 1 1 6 1 1 3
1% . . . 1% . 1% 2%T 1% . 2% 3%Ti 1% 1% 2% 1% . 1% 3%Tp
Atleast once in the 13 4 2 4 8 . 4 9 . 3 7 2 6 3 1 5 4 1 3
last 3 months 1% 1% 1% 2% 1% . 1% 3%Tel 1% . 2%Ti 2% 5%Ti 3% 1% 1% 1% 1% 4%To
Atleast once in the 15 2 2 1 11 2 10 3 . 9 6 2 1 . 3 8 5 1 -
last 12 months 1% . 1% . 1% 1% 1% 1% 1% % 2% 2% 1% . 6%Tim 1% 1% 1% -
Used to use, but 15 5 3 2 8 1 6 8 . 6 6 2 4 2 1 5 6 N 3
haven'tin the last 12 1% 1% 2% 1% 1% . 1% %Te 1% 1% 2% 2% 3% 2% 1% 1% 2% . 3%
months
NET: At least daily 14 2 N 1 11 1 6 5 2 2 10 3 6 3 1 4 6 3 1
1% . . 1% 1% . 1% 2% 7% . 3%Ti 3% 2%Ti 3%i 1% 1% 1% 3% 1%
NET: At least weekly 9 6 2 3 22 2 12 12 2 7 16 6 9 6 3 7 12 5 5
2%0 2% 1% 2% 2% 1% 2% 4%Te 9% 1% 5%Ti 5%i 6%Ti 6%Ti 5% 1% 3% 4%0 5%To
NET: At least monthly 40 7 3 4 31 3 16 18 3 10 21 9 10 7 4 12 13 6 8
3%l 2% 2% 2% 4% 1% 2% 6%Tel  10% 1% 7%Ti 8%Ti 8%Ti 6%i 6% 2% 3% 5% 8%Top
NET: Within the last 3 53 1 5 8 39 3 20 27 3 13 28 12 17 10 4 18 17 7 12
months a%efi 3% 3% 4% 4% 1% 3% 9%Tel 1% 1% 9%Ti  10%Ti  12%Ti 9%Ti 8% 3% 4% 6% 12%Top
NET: At least yearly 8 7 8 50 5 30 30 3 22 34 14 18 10 8 26 22 8 12
5%l 4% 4% 4% 6% 2% 4% 10%Tef 1% 2% T 12%Ti 18%T 10% 13%Ti 4% 6% 7% 12%Top
NET: Ever 82 18 10 Bl 57 6 36 a7 3 27 40 16 22 12 8 31 28 8 14
7%l 5% 6% 5% 7% 2% 5% 13%Tel  12% 3% 18%T 14%Ti 16%T 1% 14%Ti 5% 7% 7% 15%Top

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l I 0 N D E R




Table 78

Q1. VSP usage frequency - Vuepay

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents
Vuepay

Weighted base

Never

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your
Imy ting/ limitiny ndition Number of people in household household? Highest education
No
impacti
ng/ Seconda  Univers still
Physica limitin childre Iy ity Higher infull
Mental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
M @ @ W @ 0 @ i 0 —l 0 (m —m 0 0
1259 353 162 209 867 272 669 292 27 867 302 115 137 106 58 601 381 110 96
177 335 152 198 809 26 633 254 23 840 262 99 115 94 50 70 3! 102 82
93%gjkl  95% 94% 95% 93% 98%Tg 95%g 87% 88% 97%Tjkl 87% 86% 84% 89% 86% 95%r 93%r 93% 85%
nr mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Page 128

Absolutes/col percents
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 79
Q1. VSP usage frequency - Vuepay

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents
Vuepay
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ W @ @ @ W @ O 0 m AW B (0 ) @ —lsr —
Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60* 37 1057 52 137 102 107 91 112 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 a4 34
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 5 - - - 5 - 1 - - 1 1 2 - - 4 N 4 1 . - 4 2 1 1 - . - - -
- - - - . - 1% - - 1% 1% 1% - - . . 1% . 1% - . . 1% 1% - 1% - - -
Atleast once a day 9 1 N 1 7 1 . 1 1 1 - 2 1 . 7 - 7 2 1 N 8 6 1 - - 1 N . 1
1% 1% . 4% 1% 1% . 1% 1% 1% - 1% 1% . 1% - 1% . 3% . 1% 1% . - - 1% . 1% 2%
Atleast once a week 16 2 N 1 13 1 1 1 2 . - 7 2 1 13 2 14 1 1 1 12 8 2 - - 1 - - 1
190 1% . 2% 1% 1% . 1% 1% . - 4%Td 1% 1% 1% 1% 2%T . 5% 1% 1% 2% 1% - - 2% - - 2%
Atleast once a month 1 N 1 - 10 1 . 1 3 3 . 1 2 . 7 2 6 5 . N 10 7 N - - - - - .
1% . 1% - 1% 1% . 1% 3% 3% . . 1% . 1% 1% 1% 1% 1% . 1% 1% . - - - - - 1%
Atleast once in the 13 2 - - 11 . . . - 4 . 4 1 1 11 N il 2 - - 13 5 2 N 1 . - - 1
last 3 months 1% 2% - - 1% . . . - a%Td 3% 1% 1% 1% . 1%T . - - 1% 1% 1% . 2% 1% - - 3%
At least once in the 15 2 - - 13 3 2 1 1 2 - 2 - 2 11 2 7 7 2 - 12 9 2 2 1 1 - - -
last 12 months 1%n 1% - - 1% 6%Tdl 2% 1% 1% 2% - % - 2% 1% 1% 1% 2% 6% - 1% 2% 1% 5%Tx 1% 2% - - -
Used to use, but 15 1 1 - 12 - 1 1 1 1 - 4 3 1 13 1 1 4 1 - 13 8 2 - - 1 - . -
haven'in the last 12 1% 1% 2% - % - 1% 1% 1% 1% - 2% 1% 1% 1% 1% 1% 1% 4% - 1% 2% 1% - - 3%x - 1% -
months
NET: At least daily 1 N 1 11 1 1 1 1 2 1 4 1 . 11 N il 3 1 N 12 7 2 1 - 1 N . 1
1% 1% . 4% % 1% 1% % 1% 2% 1% 2% 1% . 1% . 19%T 1% 3% . 1% 2% 1% 1% - 2% . 1% 2%
NET: At least weekly 29 2 . 2 24 1 2 2 2 2 1 1 3 1 2 2 25 4 2 1 24 16 5 1 - 1 N . 1
2% 2% 1% 5% 2% 2% 1% 2% 2% 2% 1% 6%Tdim 2% 1% 3% 1% 3%To 1% 8% 1% 2% 3%x 2% 1% - 4%x . 1% 3%
NET: At least monthly 0 3 1 2 34 2 2 2 5 5 1 12 5 1 32 4 31 8 3 1 34 23 5 1 - 1 N . 1
3%x 2% 2% 5% 3% 3% 1% 2% 5% 5% 1% 7%Tdim 3% % 3% 2% 4%T 2% 9% 2% 3% 5%Tx 2% 1% - 4%x . 1% 4%
NET: Within the last 3 53 5 1 2 5 2 2 3 5 8 1 16 6 2 43 4 43 10 3 1 6 27 7 1 1 2 N . 2
4%x 5% 2% 5% 4% 3% 2% 3% 5% 9%Tdim 1% 9%Tdil 3% 2% 5% 2% 5%To 2% 9% 2% 4% 6%x 3% 1% 2% 4%x . 1% 7%
m
NET: At least yearly 8 6 1 2 58 5 5 4 6 10 1 18 6 4 54 6 50 18 4 1 58 37 9 3 2 2 N . 2
5%x 6% 2% 5% 6% 9%j 3% 4% 5% 1%Tdj 1% 10%Tdil - 3% 4% 6% 3% 6%T 4% 15% 2% 5% 8%Tx  4%x 6%x 3%x 6%x . 1% 7%
NET: Ever 82 8 2 2 70 5 6 5 7 1 1 22 9 5 68 7 60 2 5 1 7 44 1 3 2 3 N 1 2
%X 7% 4% 5% 7% 9%j 4% 5% 7% 12%f) 1% 13%Tdl - 5% 5% 7% 4% 8%T 5% 19% 2% 6% 9%k 4%x 6%x 3%x 8%x . 2% 7%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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Ofcom VSP Tracker - Wave 1

Table 79

Q1. VSP usage frequency - Vuepay

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Vuepay
GO Region —Urban/ Rural
Yorkshi
Norther reand  West
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural
—m —d —
Weighted base 1259 105 60" a7 1057 s52° 137 102 107 91 112 171 176 108 938 189
Never 177 9 5 35 987 7 13 97 100 80 11 150 1 103 870 182
93%kns  93% 96% 95% 9%k 91% 96%k  95% 93% 88% 99%Tade  87% 95%k  95% 93% 96%
ik

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Internet usage
More
than 2 1-2
hours hours
780 a62
720 441
92% 95%

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
internet

Working statu;

Absolutes/col percents

Unemplo
Unemplo  yed -
Tablet yed - not
Smart or Multipl  Working ~ Working  looking  looking House
Phone  laptop e full art- for for person/  Furloug
only only  devices time time work work  Student  Retied  Other hed
—
28+ 61 1145 482 248 53 63" 38" 206 a4 34
60 1074 437 238 61 35 6 44 3
81% 98% 94% 91% 96%s  94% 97% 92%  100%Tstu  98% 93%
w
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Table 80

Q1. VSP usage frequency - Vuepay

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

Vuepay
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - £52,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo b e s e e aware  aware
M @ _® @ —fle — 0 —_a (m) RS (1) IS ) N () N N
Unweighted base 1259 240 3t 203 171 163 175 794 516 1055 471 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 71 9% 162 225 745 400 585
Several times a day 5 1 2 1 - 1 4 5 4 5 4 4 4 4 2 3 2 2 4 1
. . 1% . - 1% R 1% i%Tg  C 1%Tg  2%Tghj  2%Tghj  6%Tghij 5%Tghi  4%Tghij 1% . 1% .
K Ki 3
Atleast once a day 9 1 2 2 1 2 9 9 8 9 9 9 8 9 7 7 6 3 7 2
1%su 1% 1% 1% 1% 1% 1% 1%Tg  2%Tgl 1% 2%Tghj  5%Tghi  5%Tghi 13%Tghi 13%Tghj  9%Tghi 2%Ts  * 2%Tu ¢
K ik jm Kim Kim
Atleast once a week 16 2 4 5 1 4 16 14 13 15 14 14 15 12 9 8 8 7 12 3
1%su 1% 1% 2% 1% 2% 1% 2%T 3%Tgh) 1% 4%Tghj  8%Tghi  10%Tghi 19%Tghi 17%Tghi 11%Tghj 3%Ts 1% Ty ¢
3 3 jkimp jmp Kk
Atleast once a month 1 3 2 3 1 1 11 11 10 11 10 7 6 7 4 2 3 7 7 3
1%u 1% 1% 1% . 1% 1% 2%Tg  2%Tgj 1% 3%Tghi  4%Tghj  4%Tghj 12%Tghij  8%Tghij 3%Tgj 1% 1% 2%u .
Kimop Kimp
At least once in the 13 2 3 2 2 4 12 12 12 13 11 7 7 7 2 3 9 4 7 6
last 3 months 1%s 1% 1% 1% 1% 2% % 2%Tg  3%Tghj 1% 3%Tghj  4%Tghj  5%Tghj 10%Tghij  5%Tghj  4%Tghj  4%Ts  * 2% 1%
Kimop
Atleast once in the 15 2 7 2 1 4 15 15 9 9 8 5 11 6 4 2 8 7 9 6
last 12 months 1%s 1% 2% 1% . 2% 1% 2%Tg)  2%Tg) 1% 2%T] 3%Tg)  7%Tghi  9%Tghij  7%Tghij  3%T) %Ts 1% 2% 1%
Kip Kip Kip
Used to use, but 15 2 2 2 5 2 15 14 13 14 13 8 4 5 2 3 5 8 9 6
haven'tin the last 12 1% 1% 1% 1% 3%T 1% 1% 2%Tgi  3%Tghi 1% 3%Tghi  4%Tghj  3%Tg  8%Tghij 4%Tgj  4%Tgj 2% 1% 2% 1%
kmop
NET: At least daily 14 2 4 3 1 3 13 14 12 14 13 12 11 12 9 10 8 5 1 3
1%su 1% 1% 1% 1% 2% 1% 2%Tg)  3%Tghj 1% 4%Tghj  7%Tghi  8%Tghi 19%Tghi 18%Tghi 13%Tghj 3%Ts  * 2%Tu ¢
3 ik Jimp Jim Kim
NET: At least weekly 29 4 8 7 2 6 29 27 25 29 27 2 2 24 18 18 17 2 23 6
2%su 2% 3% 2% 1% 4% 2% 4%Tg)  6%Tghj  3%T 7%Tghj  15%Tghi  17%Tghi 38%Tghi 35%Tghi 24%Tghi  7%Ts 1% 5%Tu 1%
3 3 jkimp mm Kim
NET: At least monthly 40 7 10 10 3 7 39 38 34 39 a7 33 33 31 20 20 19 30 10
3%su 3% 3% 4% 1% 5% 3% 5%Tgj  9%Tghi  4%T  10%Tghj 19%Tghi 22%Tghi  49%Tghi z%'rgm 27%Tghij  8%Ts 2% 7%Tu 1%
i ik jmop  kim Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, *

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder

small base (under 50).
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 80
Q1. VSP usage frequency - Vuepay
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

includes watching

Vuepay
Exposure to
harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600  £26000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fuila  Bichut  OniyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36,399  £51,999 + YouTube ~ am TikTok Twitch  Vimeo e s e e aware aware
i —fe @ i —n (m. —m @ @ 0 (s
Weighted base 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
NET: Within the last 3 53 9 13 12 4 1 51 50 46 52 a7 41 40 38 24 24 29 23 a7 16
4%su 4% 4% 4% 2% 7% 4% 7%Tg)  12%Tghj  5%T 13%Tghj  23%Tghi  26%Tghi  60%Tghi  47%Tghi  31%Tghi  12%Ts 2% 8%Tu 2%
ik ik jimop~  jkimp i
NET: At least yearly 8 5 14 66 64 55 62 56 46 51 43 28 26 a7 30 6 22
5%su 5% 6% 5% 3% 9%Td 6% 9%Tgj  14%Tghj 6% 15%Tghj  26%Tghi  34%Tghi  68%Tghi  54%Tghi  34%Tghi  15%Ts 3% 10%Tu 3%
ik i jmop  jimp i
NET: Ever 82 12 22 16 10 17 80 78 68 75 69 53 55 48 29 29 a2 38 55 28
T%su 5% 7% 6% 6% 1%T 7% 1M%Tg)  18%Tghj  7%T 19%Tghj  30%Tghi  37%Tghi  76%Tghi  58%Tghi  38%Tghi  17%Ts 4% 12%Tu 3%
3 i jimop jkimp i
Never 177 222 299 275 161 138 1078 613 321 957 296 123 9 15 21 a7 207 956 405 771
93%ehij  95% 9% 94% 94% 89% 93%hiki  89%KIm  82%Imno  93%hik  81%Imno  70%mnop 63%no  24% 42%n 62%n0  83% 96%Tr 8% 97%Tt
Kimnopr 3
t

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Table 81
Q1. VSP usage frequency - Vuepay

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

. people sharing videos online)? Thi:

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

includes watching

Vuepay
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—_m (a) (0) () () (o) () 0 0 () 10}

Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 112 242 201 149 305
Several times a day 5 1 4 1 4

: . 1%Tb . 19%T
At least once a day 9 9 9

1% 3%Tabed 3%Thik
Atleast once a week 16 - - 1 14 - - 2 14

1% 1% 5%Tabed 1% 5%Thik
Atleast once a month 1 - - ! - - 1 10

1% 4%Tabed . 3%Thik
At least once in the 13 - - 1 . ! - 1 . 1 1
last 3 months 1% 1% . 4%Tabed . . . 4%Thik
At least once in the 15 - - 2 3 10 2 3 10
last 12 months 1% 1% 2%b 3%Tab 1% 2% 3%Thi
Used to use, but 15 - 1 14 - 1 - 1 13
haven'in the last 12 1% - . 5%Tabed . . 5%Thik
months
NET: At least daily 14 1 13 1 13

1% . 4%Tabed . 5%Thik
NET: At least weekly 29 1 1 27 1 2 27

2%bei . 1% 9%Tabed . 1% 9%Thik
NET: At least monthly 40 1 1 38 1 2 37

3%beijk . 1% 13%Tabed . 1% 13%Thilk
NET: Within the last 3 53 2 2 49 2 3 1 48
months 4%abodhijk % 1% 17%Tabed 1% 1% . 17%Thik
NET: At least yearly 68 4 5 59 2 5 4 58

5%abehij 1% 3%b 20%Tabed 1% 2% 2% 20%Thilk
NET: Ever 82 - 1 4 5 73 3 5 4 71

7%abedhijk - . 1% 3%b 24%Tabed 1% 2% 2% 24%Thilk
Never 177 174 341 260 175 227 178 342 265 173 218

93%el 100%Te 100%Tde 99%Te 97%Te 76% 100%T1 99%TI 98%TI 98%TI 76%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) inelig

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.

Prepared by Yonder

ble for sig testing, * small base (under 50).
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 82
Q1. VSP usage frequency - Bitchute
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

e)? Th

includes watching

Bitchute
Gender ocial Grad: Ag Ethnicity Religion
Christi religio
Total  Male  Female AB ci c2 DE 18+ 18-24 2534 3544 4554 55-64 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
M @ o ® RN (/N . N N U . N ) N N )N ) N 1 —s —w — A
Unweighted base 1141 634 507 307 349 223 256 1141 159 234 209 211 162 125 41 328 166 942 182 45 102 29 450 55 59 552
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 18 a2 39" 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 4 3 1 2 N N 2 4 . . 2 N 1 N - 1 . 2 2 - 1 1 2 1 - 1
. 1% . 1% . . 1% . . . 1% . . . - . . . 1% - 1% 4% . 2%TA - .
Atleast once a day 10 6 4 3 4 1 1 10 2 4 2 N 1 1 - 2 1 6 4 . 3 1 3 3 1 2
%A 1% 1% 1% 1% 1% . 1% 2% 2% 1% . 1% . - . . 1% 3%Tr 1% 4%Tr 3% 1% 9%TXA 1% .
Atleast once a week 14 9 5 4 5 3 2 14 1 7 3 3 1 - - 1 - 9 5 1 3 1 6 2 . 5
1%pr 2% 1% 1% 1% 1% 1% 1%p 1% 3%Thpg 1% 1% . - - . - 1% 4%Tr 3% 3% 6% 1% 6%TxA  ° 1%
Atleast once a month 10 6 5 2 5 2 1 10 . 4 3 2 1 - - 1 - 5 5 2 1 2 5 1 1 4
1% 1% 1% 1% 1% 1% . 1% . 2% 2% 1% 1% - - . - . 3%Tu 6% 1% 12% 1% 2% 1% 1%
Atleast once in the 13 11 2 4 5 3 1 13 1 4 6 1 N - - . - 8 4 - 2 1 3 2 1 6
last 3 months 1%bp  2%Tb . 1% 1% 1% . 19%p 1% 2%p 3%Thpg 1% . - - . - 1% 3% - 3% 7% 1% 4% 1% 1%
Atleast once in the 7 5 2 2 2 1 2 7 1 2 2 N - 1 - 1 1 1 4 - 4 - 1 2 1 1
last 12 months 1%r 1% . 1% 1% . 1% 1% 1% 1% 1% . - 1% - . 1% . 3%Tr - 5%Tr - . 6%TxA 1% .
Used to use, but 7 4 4 5 1 1 - 7 1 . 4 2 N - - . - 5 3 - 3 - - . 4 3
haven'in the last 12 1% 1% 1% 2%T . 1% - 1% 1% . 2%p 1% . - - . - . 2% - 3%Tr - - . THTA 1%
months
NET: At least daily 14 9 5 5 4 2 3 14 3 4 4 N 2 1 - 3 1 8 6 . 4 1 4 4 1 3
%A 2% 1% 2% 1% 1% 1% 1% 2% 2% 2% . 1% 1% - 1% 1% 1% 4%Tr 1% 5%Tr 7% 1% %A 1% 1%
NET: At least weekly 28 18 9 9 9 5 5 28 3 1 7 3 2 1 - 3 1 17 Bl 2 7 2 11 7 1 8
2%prA 3% 2% 3% 3% 2% 2% 2%p 2% 5%Thpq  3%p 2% 1% 1% - 1% 1% 2% 8%Tr 5% 8%Tr 13% 2% 18%TxeA 2% 1%
NET: At least monthly 38 24 14 il 14 7 6 38 4 15 10 5 3 1 - 4 1 22 16 4 7 4 15 8 2 12
3%parA 4% 2% 4% 4% 3% 2% 3%pq 3% 7%Thimn ~ 5%pq 2% 2% 1% - 1% % 2% "% 11%Tr 8%Tr  25% 3% 19%TxeA 3% 2%
pa
NET: Within the last 3 51 35 16 15 19 10 7 51 5 19 16 6 3 1 - 5 1 30 19 4 10 6 18 9 2 17
nths 4%bnpar 6%Tb 3% 5% 5% 4% 3% 4%npq 4% 9%Thimn  8%Thimn 3% 2% 1% - % 1% 3% 13%Tr 1% MH%Tr 32% 4% 23%TaA 4% 3%
A
NET: At least yearly 57 40 18 16 20 1" 9 57 7 20 18 6 3 2 - 6 2 32 23 4 14 6 20 12 3 19
5%bparA 7%Tb 3% 5% 6% 5% 4% 5%pq 5%p 9%Thimn  9%Thimn 3% 2% 2% - 1% 1% 3% 16%Tr 1% 16%Tr  32% 4% 30%TeA 5% 3%
opq
NET: Ever 65 43 21 22 21 12 9 65 8 21 22 8 4 2 - 6 2 36 26 4 16 6 20 12 7 22
6%bparA 8%Tb 4% 7% 6% 5% 4% 6%pq 5%pq  10%Thim  11%Thimn 4% 2% 2% - 2% 1% 4% 18%Tr 11%r 19%Tr 32% 4% 30%TizA  12%xA 4%
nopg opa

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l I 0 N D E R




Table 82

Q1. VSP usage frequency - Bitchute
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Bitchute

Weighted base
Never

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Page 135

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tlu/v/w -

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

lylzIA

Gender ocial Grade Age Ethnicity Religion
Other
Christi religio
Total  Male  Female  AB ct c2 DE 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asan  Black an Musiim n None
—m_ —d @ 0 —k 0 m @ @ @ 0 () (v) ] — @ A
1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34* 86 18" 472 39° 60 571
1106 53 576 28! 329 234 254 1106 1 194 182 21 171 136 73 380 209 973 19 12 452 53 549
94%ajks  92% 96%Ta 93% 94% 95% 96% 94%jk 95% 90% 89% 96%jk 98%jk 98%jk 100%jk. 98%Thij 99%Thij 96%Tstu  82% 89% 81% 68% 96%yz 70% 88%y 96%Tyz
uy K K
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 83
Q1. VSP usage frequency - Bitchute
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Bitchute
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M @ —d @ @ @ 0 0 (m —m 0 @ @ 0
Unweighted base 1141 326 146 196 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 4 1 - 1 2 N 2 1 . 1 2 1 1 1 1 2 1 1
. . - 1% . . . 1% 1% . 1% 1% 1% . 1% . . 1% -
Atleast once a day 10 1 1 1 8 2 5 3 . 3 6 2 4 1 1 2 5 2 -
1% . . 1% 1% 1% 1% 1% 1% . 2%Ti 2% 3%Ti 1% 1% . 1% 2% -
Atleast once a week 14 2 1 1 11 4 3 6 . 6 8 4 4 3 1 6 7 1 -
1%f 1% 1% . 1% 2% 1% 3% 1% 1% 3%Ti 4%Ti 3%i 3% 2% 1% 2% 1% -
Atleast once a month 10 1 N 1 9 3 5 2 . 6 4 2 2 2 2 5 5 1 .
1% . . . 1% 1% 1% % 2% 1% 1% 2% 2% 1% 3% 1% 1% 1% 2%
Atleast once in the 13 3 1 N 9 3 5 5 . 7 6 3 4 2 - 4 6 2 -
last 3 months 1% 1% 1% . 1% 1% 1% 2% 1% 1% 2% 3% 3%Ti 2% - 1% 2% 2% -
Atleast once in the 7 2 1 1 3 2 3 1 - 5 1 . . 1 - 2 2 1 1
last 12 months 1% . 1% . . 1% . 1% - 1% . . . 1% - . 1% 1% 7%
Used to use, but 7 2 2 - 6 3 3 1 . 4 4 1 . 3 - 3 3 1
haven'in the last 12 1% 1% 1% - 1% 1% 1% 1% 1% . 1% 1% . 3%Ti - - 1% 1%
months
NET: At least daily 14 3 1 3 10 2 6 5 . 5 9 3 5 1 1 4 6 3
1% 1% . 1% 1% 1% 1% 2% 2% 1% 3%Ti 3% 4%Ti 1% 2% 1% 2% 3%0 -
NET: At least weekly 8 5 1 3 21 6 10 11 1 11 16 7 9 4 3 10 13 5 -
2% 1% 1% 2% 3% 2% 2% 5%TH 3% 1% 5%Ti 6%Ti 6%Ti 4% 5% 2% 3% 4% -
NET: At least monthly 38 6 2 4 30 9 15 13 1 17 21 9 1 6 4 14 18 5 .
3% 2% 1% 2% 4% 3% 2% 5% 5% 2% 7%Ti 8%Ti 8%Ti 5% 7% 2% 5% 5% 2%
NET: Within the last 3 51 9 3 5 38 12 20 18 1 2 2 13 15 8 4 19 24 7 .
months 4% 3% 2% 2% 5% 4% 3% 7%Tt 6% 3% 9%Ti  11%T 11%Ti 7% 7% 3% 6%0 7% 2%
NET: At least yearly 7 10 4 5 41 14 23 19 1 29 28 13 16 9 4 0 26 9 1
5%fo 3% 3% 3% 5% 5% 4% 8%TH 6% 3% 9%Ti  11%T 11%Ti 9%i 7% 3% 7%0 8% 8%
NET: Ever 65 12 6 5 a7 16 2 21 1 33 31 14 16 12 4 23 30 10 1
6%fo 4% 4% 3% 6% 6% 4% 9%TH 7% 4% 10%T 12%T 12%Ti 11%Ti 7% 4% 8%To  9%0 8%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 83

ONLINE Fieldwork: 22nd September - 4th October 2021
Q1. VSP usage frequency - Bitchute

Page 137
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Absolutes/col percents
Bitchute

Impacting!/ imiting condition

Do any children aged 17 or under live in your
Number of people in household household? Highest education
o
impacti
/ No Seconda Univers Still
Physica limitin childre i Higher infull
| g n aged school  degree  univers time
conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged o or ity educati
Total  Any on n n 1 23 45 6+ under Yes  under5 10 1145 1617 equiv equv  degree on
—m_ RS - S - Ny N N N [, B i K —  _m (0 —a 0
Weighted base 1170 330 148 200 802 272 638 242 19" 867 302 115 137 106 58" 601 381 110 15
Never 1106 318 142 194 755 255 3 221 18 834 270 101 121 94 54 577 35: 100 14
94%gjkl  96% 96% 97% 94% 94% 96%Tg 91% 93% 96%Tjkl 90% 88% 88% 89% 93% 96%Tpq  92% 91% 92%
mp m

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

i
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 84
Q1. VSP usage frequency - Bitchute

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
Bitchute
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ @ @ @ —_ e kW m . (A B’ (o @ Q) —
Unweighted base 1141 92 52 29 968 45 125 9 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 6 159 a2 39
Weighted base 1170 95 57 34" o84 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 50° 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 4 - - - 4 - 1 - 1 . 1 1 1 - 3 1 4 - . - 3 1 2 - - . - - -
. - - - . - 1% - 1% . 1% . . - . 1% 1%T - 1% - - . 1% - - 1% - - -
Atleast once a day 10 N - 1 9 . . 1 1 1 - 3 1 2 8 1 8 2 . 1 8 5 2 . 1 . - 1 .
1% . - 3% 1% 1% . 1% 1% 1% - 2% . 2% 1% 1% 19T . 1% 2% 1% 1% 1% 1% 1% 1% - 2% 1%
Atleast once a week 14 1 1 - 12 1 2 3 1 2 - 3 1 . 12 1 12 1 1 1 1 10 3 1 - . - - .
1% 1% 2% - 1% 1% 1% 3% 2% 2% - 2% 1% . % . 2%T . 4% 1% 1% 2%T 1% 1% - 1% - - 1%
Atleast once a month 0 . - 1 9 - 2 1 . 1 1 2 1 1 8 1 10 N . - 9 4 2 1 1 . - 1 1
1% 1% - 2% 1% - 2% 1% . 2% 1% % 1% 1% 1% 1% 1%T . 1% - 1% 1% 1% 1% 2% 1% - 2% 3%
Atleast once in the 13 - 1 - 12 . 1 1 1 4 - 3 2 1 9 2 8 4 1 1 10 8 3 1 - 1 - - 1
last 3 months 1% - 1% - 1% 1% 1% 1% 1% 5%Tdj - 2% 1% 1% 1% 1% 1% 1% 3% 2% 1% 2% 1% 1% - 2% - - 3%
At least once in the 7 1 - . 5 1 - - . . - 2 - 1 5 1 5 1 - - 7 2 2 1 - 1 - . -
last 12 months 1% 1% - 1% % 3% - - . . - % - 1% % 1% 1% . - - 1% : 1% 1% - 3%x - 1% -
Used to use, but 7 1 - - 7 - . . 1 - - 2 2 1 5 2 4 4 - - 7 3 4 - - . N - -
haven'in the last 12 1% 1% - - 1% - . . 1% - - 1% 1% 1% % 1% 1% 1% - - 1% 1% 1% - - 1% . - -
months
NET: At least daily 14 N - 1 12 . 1 1 1 1 1 3 1 2 11 2 12 . 1 12 6 5 . 1 1 - 1 .
1% . - 3% 1% 1% 1% 1% 2% 2% 1% 2% 1% 2% 1% 1% 2%T 2% 2% 1% 1% 2% 1% 1% 2% - 2% 1%
NET: At least weekly 28 1 1 1 25 1 3 4 3 3 1 6 2 2 22 3 24 3 1 1 23 16 7 1 1 1 - 1 1
2%0 1% 2% 3% 2% 2% 2% 4% 3% 4% 1% 4% 1% 2% 3% 2% 3%To 1% 5% 2% 2% 3%x 3%x 2% 1% 29%x - 2% 2%
NET: At least monthly 8 1 1 2 34 1 5 5 3 4 2 8 4 3 31 4 34 3 2 1 32 21 9 2 2 1 - 2 2
3%ox 1% 2% 5% 3% 2% 4% 5% 3% 5% 2% 5% 2% 3% 4% 2% 5%To 1% 6% 2% 3% 4%x 4%x 3%x 3%x 3%x - 4%x 4%
NET: Within the last 3 51 1 2 2 46 1 5 5 4 8 2 11 5 4 40 7 42 8 2 2 42 28 12 2 2 2 - 2 3
4%ox 1% 3% 5% 5% 2% 4% 5% 4% 1%Tad] 2% 7% 3% 4% 5% 4% 6%To 2% 9% 4% 4% 6%x 5%x 4%x 3%x 5%x - 4%x 7%
NET: At least yearly 57 3 2 2 51 2 5 5 5 9 2 13 5 4 46 8 48 9 2 2 49 30 14 3 2 3 - 2 3
5%0x 3% 3% 6% 5% 5% 4% 5% 5% 1%Tdl 2% 8% 3% 4% 5% 4% 7%To 2% 9% 4% 5% 6%x 6%x 6%x 3%x 8%x - 5%x 7%
NET: Ever 5 3 2 2 57 2 6 6 5 9 2 15 8 5 50 9 52 13 2 2 56 34 18 3 2 3 N 2 3
6%0x 4% 3% 6% 6% 5% 4% 6% 6% 1%) 2% 9%j 5% 5% 6% 5% 7%To 3% 9% 4% 5% 79%x 79%x 6%x 3%x 8%x . 5%x 7%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 84
Q1. VSP usage frequency - Bitchute

Bitchute

Ofcom VSP Tracker - Wave 1

Prepared by Yonder

GO Region
Yorkshi
Norther re and West st

Scotlan n NET: North North the Midland ~ Midland ~ East of South South

Total d Wales Ireland  England East West Humber s s England  London East West
M @ ) @ — 0 —0 —m

Weighted base 1170 95 57* 34" 984 47" 127 98 96 80 106 160 169 102

Never 1106 9. 55 32 927 45 121 92 9 72 104 14¢ 16 97
94%n 96% 97% 94% 94% 95% 96% 94% 94% 89% 98%ik 91% 95% 95%

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

rban/ Rural

Urban
860

810
94%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Rural

179

169
95%

Internet usage

More
than 2
hours

707

656
93%

12
hours

446

4
97%Tn

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
internet

Page 139

Absolutes/col percents

Smart
Phone
only

28

25
91%

Tablet
or
laptop
only

59

57
96%

Multpl
e
devices

1061

1004
95%

Working ~ Working
full art-

time time
—ls
482 248
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 85
Q1. VSP usage frequency - Bitchute
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Bitchute
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - ,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo e s e e aware  aware
M a b) c h ) K ) m) n 0 o) (0 s
Unweighted base 1141 228 203 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 4 1 1 N - . 4 3 3 3 2 2 3 2 4 2 2 1 4
. . . . - . . . 1%T) . % 1%Tghi  2%Tghj  3%Tghik 7%Tghij  2%Tghk 1% . 1%Tu -
Kimnp
At least once a day 10 3 2 1 1 1 10 7 6 8 8 7 7 8 10 5 5 4 7 2
1%su 2% 1% 1% . 1% 1% 1% 2%T 1% 3%Tghj  5%Tghi  5%Tghi 16%Tghi 19%Tghj  7%Tghi 2%Ts  * 2%Tu ¢
K i jmp  kimp 3
Atleast once a week 14 3 3 4 . 2 14 14 11 13 12 11 12 10 14 9 7 7 10 4
1%su 1% 1% 1% . 1% 1% 2%Tg)  3%Tg) 1% 4%Tghj  8%Tghi  9%Tghi 19%Tghi 28%Tghi 12%Tghi 3%Ts 1% 2%Tu 1%
K 3 jkimp jmnp Kl
Atleast once a month 0 2 3 3 1 1 10 9 5 10 5 7 4 4 10 4 5 5 8 3
1%su 1% 1% 1% 1% 1% 1% 2%T 2% 1% 2% 5%Tghii  3%Tgj  8%Tghi 21%Tghij  5%Tghij  2%Ts 1% 2%Tu  *
K I Kimnp K
At least once in the 13 3 1 4 3 1 13 8 7 9 6 7 5 4 13 4 4 8 6 6
last 3 months 1% 1% . 1% 2% . 1% 1% 2%T] 1% 2% 5%Tghj  4%Tghj  8%Tghi 25%Tghj  5%Tghj 2% 1% 2% 1%
K ik Kimnp K
Atleast once in the 7 3 2 1 1 - 7 7 7 5 3 4 3 1 1 4 1 4 3
last 12 months 1%s 1% . . 1% - 1% 19%T] 2%Tg  * 1% 2%Tg)  2%Tg] 2% 2%Tg)  2%Ts  * 1% -
Used to use, but 7 N 3 3 . 1 7 7 6 7 6 2 5 . 3 3 5 3 4
haven'in the last 12 1% . 1% 1% . 1% 1% 19%T 2%Tg) 1% 2%Tg) 2% 4%Tgh) 1% 3%Tghjn 1% : 1% 1%
ths
NET: At least daily 14 4 3 2 1 2 13 10 9 12 10 9 9 9 14 7 7 6 1 2
sy 2% 1% 1% . 1% 1% 2% 3%Tghj 1% 3%Tghj  7%Tghi  7%Tghi 19%Tghi 27%Tghij ~ 9%Tghij  3%Ts 1% 3%t *
3 ik jimp  Kimnp K
NET: At least weekly 28 7 6 6 1 3 27 24 20 24 22 20 22 19 28 16 14 13 21 6
2%su 3% 2% 2% 1% 3% 3% 4%Tg)  6%Tghj 3% 7%Tghj  14%Tghi  16%Tghi 38%Tghi 55%Tghi  21%Tghi 6%Ts 1% 5%Tu 1%
ik ik Jimp mnp
NET: At least monthly 38 9 9 9 2 4 38 33 25 34 28 27 26 2 38 19 19 18 29 9
sy 4% 3% 3% 2% 3% 4% 5%Tg)  8%Tghj 4% 9%Tghj  19%Tghi  20%Tghi  47%Tghi  75%Tghi 26%Tghi 9%Ts 2% % 1%
3 i jkimp jKimnp Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 85
Q1. VSP usage frequency - Bitchute
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

includes watching

Bitchute
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600  £26000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36,399  £51,999 + YouTube ~ am TikTok K t Twich  Vimeo b e s e e aware aware
M a c @ e el h ) K ) m) n 0 o 0 s
Weighted base 1170 225 308 270 151 130 1070 619 323 966 209 143 133 50 51 76 218 937 415 755
NET: Within the last 3 51 12 10 13 6 5 51 42 32 43 34 33 31 2 51 23 23 27 35 16
4%su 5% 3% 5% 4% 4% 5% 7%Tg)  10%Tghj 4% 11%Tghj  23%Tghi  24%Tghi  55%Tgh 100%Tghi  30%Tghi  11%Ts 3% 8%Tu 2%
ik ik iimp ~ jimnp jKim
NET: At least yearly 7 16 12 14 6 5 57 48 39 a7 38 a7 34 28 51 24 27 28 39 19
5%su 7% 4% 5% 4% 4% 5%T 8%Tg  12%Tghj 5% 13%Tghj  26%Tghi  26%Tghi  56%Tgh 100%Tghi ~ 32%Tghi  13%Ts 3% 9%Tu 2%
ik i ikimp ~ jkimnp Jim
NET: Ever 65 16 14 17 7 6 64 55 45 55 44 39 39 29 51 27 30 32 42 23
6%su 7% 5% 6% 5% 4% 6%T 9%Tgj  14%Tghj 6% 15%Tghj  27%Tghi  20%Tghi  57%Tgh 100%Tghi  36%Tghi  14%Ts 3% 10%Tu 3%
ik ik iikimp~ jimnp jkim
Never 1106 209 203 253 144 125 1006 564 279 911 255 104 94 22 - 49 188 905 a73 732
94%ghik  93% 95% 94% 95% 96% 94%hikl  91%Kim  86%Imno  94%hiki  85%Imno  73%nop  71%nop  43%o - 64%n0  86% 97%Tr 90% 97%Tt
Imnoprt mnop nop p mnop p

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 86
Q1. VSP usage frequency - Bitchute
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

includes watching

Bitchute
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
_m_ (a) (b) () () (o) () 0 0 ) 10}
Unweighted base 1141 119 273 221 153 75 124 277 226 153 361
Weighted base 1170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 4 - 1 - N 3 - 1 - N 3
. - . . 19%T - . - . 19%T
Atleast once a day 10 - 1 - N 8 - 1 - . 8
1% - . - . 3%Tabe - . - . 3%Thik
Atleast once a week 14 - - - 1 14 - - - 1 14
1% - - - . 5%Tabed - - - . 6%Thik
At least once a month 10 - 1 1 8 - 1 1 8
1% 1% 1% 3%Tabe 1% 1% 3%Thi
At least once in the 13 - 3 1 1 8 - 3 1 1 8
last 3 months 1% - 1% . 1% 3%Tabe 1% . 1% 3%Thi
At least once in the 7 - - 1 1 5 - - 1 1 5
last 12 months 1% - - . 1% 2%To - - . 1% 2%Ti
Used to use, but 7 - - 1 - 6 - - 1 - 6
haven'in the last 12 1% - - . - 3%To - - . - 3%Tik
months
NET: At least daily 4 2 - 1 11 - 2 - 1 1
1% - 1% - 1% 4%Tabed - 1% - 1% 5%Thik
NET: At least weekly 28 2 - 2 24 - 2 2 24
2%be] - 1% - 1% 10%Tabed - 1% 1% 10%Thilk
NET: At least monthly 38 - 2 1 3 32 - 2 1 3 32
3%beij - 1% 1% 2% 13%Tabed % 1% 2% 14%Thilk
NET: Within the last 3 51 - 4 2 4 40 - 4 2 4 40
nths 4%abehi - 1% 1% 3% 16%Tabed 1% % 3% 17%Thik
NET: At least yearly 57 - 4 3 5 5 - 4 3 5 45
5%abehi] - 1% 1% 3% 18%Tabed - % % 3% 19%Thik
NET: Ever 65 - 4 4 5 51 - 4 4 5 51
6%abehi] - 1% 2% 3% 21%Tabed 1% 2% 3% 22%Thilk
Never 1106 168 333 253 156 196 173 336 258 153 186
9a%el 100%Te 99%Te 98%Te 97%e 79% 100%Tkl 99%TI 98%TI 97%! 78%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Table 87

Q1. VSP usage frequency - OnlyFans

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

OnlyFans
Gender ocial Grad: Age Ethnicity Religion
GOther
Christi religio
Total Male  Female AB ci c2 DE 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
—m @ b —d @ W 0 K —n (m. 0 1 — ] —a A
Unweighted base 1141 634 507 307 349 223 256 1141 159 234 209 211 162 125 a1 228 166 942 182 45 102 29 450 55 59 552
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 472 39+ 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 6 5 1 3 1 1 1 6 1 2 2 . 2 3 1 1 1 4 . N 1
" 1% . 1% . . . . 1% 1% 1% . - - - - . 29%Tr 2% 1% 8% 1% 1% . .
Atleast once a day 15 13 2 5 2 5 15 3 5 4 3 . N 1 4 1 3 . 6 2 1 6
i%bp  2%To  * 1% 1% % 2% 1%p 2%p 2%p 2%p 1% . - - . - 1% 3% 2% 3% 2% 1% 6%TXA 1% 1%
Atleast once a week 23 20 3 6 7 6 4 23 4 11 5 3 . N 1 N 16 7 1 5 . 7 3 1 1
2%bp  4%Tb  * 2% 2% 2% % 2%p 2%p 5%Thmnp  2%p 1% . . - . . 2% 5%Tr 4% 5%Tr 3% 1% 9%TXA 2% 2%
qQ
At least once a month 15 15 1 6 5 2 2 15 3 4 3 4 1 1 - 2 1 1 4 2 2 1 6 1 1 7
1%b % 2% 1% 1% 1% 1% 2% 2% 1% 2% . 1% - 1% 1% 1% 3% 5% 2% 5% 1% 2% 1% 1%
Atleast once in the 17 14 3 5 6 2 5 17 3 4 5 4 1 1 13 4 1 3 4 1 2 1
last 3 months i%bp  2%To 1% 2% 2% 1% 2% 1%p 2% 2% 3%pa 2% . - - . - 1% 3% 3% 3% - 1% 2% 3% 2%
Atleast once in the 21 14 6 4 10 2 4 21 6 3 9 1 . 1 1 1 17 3 . 2 . 6 2 N 2
last 12 months 2%p 2% 1% 1% 3% 1% 2% 2%p 4%impa 1% 5%Thimp  * . 1% - . 1% 2% 2% 1% 3% 3% 1% 4% . 2%
Used to use, but 10 7 3 5 2 3 1 10 1 3 1 2 1 - 2 3 2 5 5 1 3 1 4 1 2 3
haven'in the last 12 1%r 1% : % . 1% . 1% 1% 2% 1% % . 3% 1% 1% : 3%Tr 3% 4%Tr 3% 1% 1% 3%A .
months
NET: At least daily 20 18 3 6 6 3 6 20 4 7 6 3 . N 14 7 1 4 2 9 3 1 7
2%bpr  3%Tb  * 2% 2% 1% 2% 2%p 3%pq  3%pa  3%pa 1% . . 1% 5%Tr 3% 5% 10% 2% T%TA 2% 1%
NET: At least weekly 43 38 5 12 13 9 9 43 8 17 11 6 1 N 1 N 0 13 2 9 2 16 6 2 18
4%bmnpg 7%Tb 1% 4% 4% 4% 4% 4%mnpq  5%mnpq  8%Thimn  5%mnpq  3%p 1% . . . 3% 9%Tr 7% 10%Tr 12% 3% 15%TxA 4% 3%
r pa
NET: At least monthly 59 53 6 18 17 1 12 59 11 21 13 10 2 2 3 2 41 17 4 10 3 22 7 3 2
5%bmnpg 9%To 1% 6% 5% 4% 4% 5%mnpq  8%mnpq 10%Thmno 7%mnpq  4%pq 1% 1% - 1% 1% 4% 12%Tr 12%r 2% 17% 5% 17%TXA 5% 4%
4 pa
NET: Within the last 3 76 67 9 23 23 12 17 76 13 25 19 14 2 2 4 2 54 21 5 13 3 26 8 5 37
months 6%bmnp 12%Tb 2% 8% 7% 5% 6% 6%mnpq  9%mnop 12%Thmno 9%mnopq 6%mnpq 1% 1% 1% 1% 5% 15%Tr  15%Tr  15%Tc  17% 5% 20%TA 8% 6%
ar Q pa
NET: At least yearly % 81 16 28 33 15 21 % 19 28 28 15 3 3 6 3 7 25 6 15 4 32 9 5 49
8%bmnp 14%Tb 3% 9% 9% 6% 8% 8%mnpq 13%Thmn 13%Thmn 14%Thimn  7%mpq 2% 2% - 1% 1% 7% 17%Te 16%r 18%Tr 20% 7% 24%TxA 8% 9%
ar opq opq opq
NET: Ever 108 88 18 32 35 17 22 106 20 32 29 17 3 3 2 8 5 76 30 6 19 4 36 10 7 51
9%bmnp 15%To 3% 1% 10% 7% 8% 9%mnpq 14%Thmn 15%Thim  14%Thmno 8%mpq 2% 2% 3% 2% 2% 8% 20%Tr  19%Tr  22%Tr  23% 8% 25%TxA  12% 9%
ar pa

lower than 10. ** very small base (under 30)
layed in the data refer to the effective base, although layed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 87
Q1. VSP usage frequency - OnlyFans
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

OnlyFans
Gender ocial Grad: Ag: Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
M @ b @ & @ 0 i K ‘ (m) —w o @ @ @0 & W W w2 A
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 a2 39 60" 571
Never 1064 486 579 272 315 229 212 1064 123 183 175 4 17 136 71 378 207 934 15 4 519
91%aik  85% 7%Ta 9% 0% 93% 92% 91%ik  86% 85% 86% 92%] 98%Thij  98%Thij  97%k 98%Thij  98%Thij  92%Tstu  80% 81% 78% 7% 92%y 75% 88% 91%y
stu KI K KI K

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 88

Q1. VSP usage frequency - OnlyFans

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

ie)? This includes watching

OnlyFans

Do any children aged
hou

17 or under live in your
hold?

Highest education

ting/ limitiny ndition Number of people in household
o
impacti
ng/ No
Physica limitin childre
Mental | 9 n aged
con cond condii 17or NET: Aged  AgedS-
Total  Any on on on 1 23 45 6+ under Yes  unders 10
M (b) c) (d) ) (] h) i) (k) 0
Unweighted base 141 326 146 196 770 258 596 262 25 813 325 127 158
Weighted base 1170 330 148 200 802 272 638 242 19" 867 302 115 137
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 113
Several times a day 6 1 - 1 4 1 3 2 - 1 4 2 1
i * * * 1% . . 1% - . 1%Ti 2%i 1%
At least once a day 15 3 1 2 1 4 6 5 1 7 7 2 5
1%i 1% 1% 1% 1% 2% 1% 2% 3% 1% 2% 2% 3%
At least once a week 23 6 3 2 15 2 9 10 1 12 " 5 5
2% 2% 2% 1% 2% 1% 1% 4%Tef 6% 1% 4%Ti 5% 3%
At least once a month 5 3 1 3 2 4 7 3 1 2 3 1 2
1% 1% 1% 1% 1% 2% 1% 1% 7% 1% 1% 1% 1%
At least once in the 17 8 4 4 9 4 1 2 - 2 6 3 2
last 3 months. 1% 2% 3% 2% 1% 1% 2% 1% 2% 1% 2% 3% 1%
At least once in the 21 5 3 4 14 2 14 5 - 13 8 3 4
last 12 months. 2% 2% 2% 2% 2% 1% 2% 2% - 1% 3% 2% 3%
Used to use, but 10 2 1 1 8 - 7 2 - 6 4 1 1
haven't in the last 12 1% 1% 1% . 1% - 1% 1% - 1% 1% 1% 1%
NET: At least daily 20 4 2 3 16 5 8 7 1 9 12 5 6
2%i0 1% 1% 2% 2% 2% 1% 3% 3% 1% 4%Ti 4% 4%Ti
NET: At least weekly 43 0 5 6 0 7 17 17 2 20 23 10 1
4% 3% 3% 3% 4% 3% 3% 7%Tel 9% 2% 8%Ti 9%Ti 8%Ti
NET: At least monthly 59 13 6 8 42 12 24 20 3 32 26 " 12
5% % 4% 4% 5% 4% 4% 8%T 15% 4% 9%Ti 10%Ti 9%Ti
NET: Within the last 3 76 21 10 12 51 15 35 22 3 44 32 15 14
mont 6%i 6% 7% 6% 6% 6% 5% 9% 17% 5% 10%Ti 13%Ti 10%i
NET: At least yearly 96 6 13 17 5 17 49 27 3 57 39 17 18
8%io 8% 9% 8% 8% 6% 8% 1% 17% 7% 18%T 15%T 13%Ti
NET: Ever 106 28 14 17 72 17 56 30 3 63 43 19 19
9%io 9% 9% 9% 9% 6% 9% 2% 17% 7% 1a%T 16%TI 14%

114
106

2
2%i
1

1%
4%
1%

2
2%

2%

3%
8
7%
9
9%i

11

1%

12

1%

14
13%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Seconda
v
school
or
equiv
558
601

11
2%
1%
8
1%

1%

1%
6
3%

22
4%

30
5%
8
6%

4
7%

Univers
i
degree

or
equiv

8
2%
7
2%
a
1%

12
3%T

7
2%

12

3%0
19

5%
26

7%
30

8%
42
11%To

49
13%To

Higher
univers

ity
degree
@

120
110
87

P
1%
2
2%
2
2%
3
2%
4
3%
P
1%

3
3%
6
5%
8
8%
12
11%0
13
12%

13
12%

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) inelig
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Table 88
Q1. VSP usage frequency - OnlyFans

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents
OnlyFans

Do any children aged 17 or under live in your
household?

Imy ting/ limitiny ndition Number of people in household Highest education
No
impacti
ng/ Seconda  Univers still
Physica limitin childre Iy ity Higher infull
Mental | 9 n aged school  degree  univers time
condi  conditi  condit 17or NET: Aged  Aged5  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  unders 10 115 16417 equiv equv  degree on
m @ e @ W e 0 @ W 0 —l 0 (m. —m @ @ 1
Weighted base 1170 330 148 200 802 272 638 242 19" 867 302 115 137 106 58 601 381 110 15
Never 1064 302 134 183 729 254 582 212 16 804 259 96 118 93 49 60 3 12
91%jkp  91% 91% 91% 91% 94%g 91% 88% 83% 93%Tikl 86% 84% 86% 87% 85% 93%Tp 87% 88% 80%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 89
Q1. VSP usage frequency - OnlyFans
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

Absolutes/col percents

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
OnlyFans
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ W @ @ @ W @ O 0 m AW B (0 ) @
Unweighted base 1141 92 52 29 968 45 125 9 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 6 159 a2 39
Weighted base 1170 95 57 34" o84 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 50° 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 6 N - 1 4 - 1 . . . . 2 1 - 4 N 5 1 . - 5 3 2 - - . - - .
. . - 3% . - 1% . . . . 1% 1% - . . 1% . 1% - - 1% 1% - - 1% - - 1%
Atleast once a day 15 1 - - 14 . 2 1 3 1 1 4 1 1 12 N 14 1 - . 14 10 3 1 1 1 - - .
1% 1% - - 1% 1% 1% 1% 3% 1% 1% 2% . 1% 1% . 2%T0  * - 1% 1% 2% 1% 2% 1% 1% - - 1%
Atleast once a week 23 1 1 - 21 3 1 2 3 2 1 6 2 . 16 3 19 3 2 N 19 17 3 . - 1 - . 1
2% 1% 2% - 2% 5% 1% 2% 3% 3% 1% 4% 1% . 2% 2% 3%T 1% 7% . 2% T 1% 1% - 3%x - 1% 4%
Atleast once a month 5 1 - 1 13 1 3 1 1 . 2 3 2 1 12 1 13 3 - N 13 9 3 - 1 1 N - 1
1% 1% - 3% 1% 1% 2% 1% 2% . 2% 2% 1% 1% 1% . 2%T 1% - . 1% 2% 1% - 2% 2% . - 1%
Atleast once in the 17 4 . 1 12 1 3 1 2 1 . 1 1 1 12 3 15 2 . - 17 10 4 N 1 2 - - 1
last 3 months 1% 4% 1% 3% 1% 3% 2% 1% 2% 2% . 1% 1% 1% 1% 2% 2%T 1% 1% - 2% 2% 1% . 1% 5%x - - 2%
At least once in the 21 3 2 - 16 - 3 3 1 1 - 3 4 1 17 1 15 5 - N 20 16 4 - - 1 - - -
last 12 months 2% 3% 3% - 2% - 2% 3% 1% 1% - 2% 3% 1% 2% 1% 2%T 1% - . 2% AT 2% - - 2% - - -
Used to use, but 10 1 - - 8 - 4 - 1 1 - 2 2 - 7 2 8 2 1 - 8 3 4 1 - - - 1 1
haven'in the last 12 1% 1% - - 1% - 3%Td - 1% 1% - 1% % - 1% 1% 19T : 5% - 1% 1% 2% 2% - - - 1% 2%
months
NET: At least daily 20 2 - 1 18 . 2 1 3 1 1 5 2 1 16 1 18 . . 19 13 5 1 1 1 - - 1
2% 2% - 3% 2% 1% 2% 2% 3% 2% 1% 3% 1% 1% 2% . 3%To 1% 1% 2% 3% 2% 2% 1% 2% - - 2%
NET: At least weekly 43 3 1 1 38 3 4 3 6 4 2 11 4 1 32 4 a7 5 2 1 39 30 8 1 1 2 - . 2
4%0x 3% 2% 3% 4% 6% 3% 3% 6% 5% 2% 7%T 2% 1% 4% 2% 5%To 1% 8% 1% 4% 6%Tx 3% 29%x 1% 5%x - 1% 6%
NET: At least monthly 9 4 1 2 51 4 7 4 7 4 4 14 6 2 5 5 50 8 2 1 52 39 il 1 2 3 N . 2
5%0x 5% 2% 6% 5% 8% 5% 4% 8% 5% 4% 9%Tm 3% 2% 5% 3% 7%To 2% 8% 2% 5% 8%Tx  4%x 2% 3% 79%x . 1% 7%
NET: Within the last 3 76 8 1 3 64 5 9 5 9 5 4 16 7 3 57 8 65 10 2 1 69 49 14 2 2 5 N . 3
6%0x 8% 3% 9% 6% 10% 7% 5% 10% 6% 4% 10% 4% 3% 7% 4% 9%To 2% 9% 2% 6% 10%Tx 6% 3% 4%x 12%xy . 1% 10%
NET: At least yearly 9% 1 3 3 79 5 12 8 11 6 4 18 11 4 75 9 80 15 2 1 89 65 18 2 2 5 N . 3
8%ox 1% 6% 9% 8% 10% 9% 9% 1% 7% 4% 2% 7% 4% 9% 5% 1%To 3% 9% 2% 8% 14%TU 7% 3% 4%x 14%xy . 1% 10%
y
NET: Ever 106 12 3 3 88 5 16 8 1 6 4 20 13 4 81 ! 88 17 4 1 97 69 22 3 2 5 N 1 4
9%o0x  13%jm 6% 9% 9% 10% 12%m 9% 12% 8% 4% 13%m 8% 4% 9% 6% 12%To 4% 13% 2% 9% 14%Tvy 9% 5%x 4%x 14%x . 2% 12%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 89
Q1. VSP usage frequency - OnlyFans

Absolutes/col percents
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

OnlyFans
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ (e RS (¢ Y S ) S N . Y| —m e @ RS R YN () N 1) N —
Weighted base 1170 95 57 34 984 ar 127 98 % 80 106 160 169 102 860 179 707 446 28+ 59° 1061 482 248 53 63" 38" 206 a4 34
Never 1064 5 31 897 42 111 89 8- 74 101 1 156 98 7 167 619 42 24 58 963 413 22 61 33 6 44 El
91%ns  87% 94% 91% 91% 90% 88% 91% 88% 92% 96%alk  87% 92% 96%ak  91% 94% 88% 96%Tn  87% 98% 91% 86% 91% 95% 96%s  86%  100%Tsu 98%s  88%
w

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 90
Q1. VSP usage frequency - OnlyFans
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

OnlyFans
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - £52,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K Twitch  Vimeo b e s e e aware  aware
M @ _® @ o & (@ h 0 — e @ ()
Unweighted base 1141 228 203 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 6 N 1 1 2 1 6 6 6 6 6 6 4 4 3 6 2 3 4 1
. . . . 1% 1% 1% 1% 2%Tg) 1% 2%Tgj  4%Tghi  3%Tghj  8%Tghij  6%Tghij  7%Tghi 1% : 1% .
K K km Kim
At least once a day 3 4 1 1 14 15 1 14 1 10 10 6 6 15 8 7 9 6
1%s 2% 1% 1% 1% 1% 1% 2%Tg)  4%Tg) 1% 4%Tg)  7%Tghi  7%Tghi 12%Tghi 12%Tghi 20%Tghi 4%Ts 1% 2% 1%
3 ik ik Jim Kimno
Atleast once a week 23 4 7 3 3 20 16 19 16 13 13 9 9 23 12 10 16 7
2%su 2% 1% 3% 2% 3% 2% 3%Tg)  5%Tohj 2% 5%Tghj  9%Tghi  9%Tghi 18%Tghi 17%Tghi 30%Tghi 6%Ts 1% %Tu 1%
K 3 jKim jKim imno
Atleast once a month 3 3 3 3 15 12 10 14 7 8 6 4 3 15 7 9 7 9
1%s 1% 1% 1% 2% 2% 1% 2% 3%Tg) 1% 2% 6%Tghii  5%Tghj  8%Tghij  6%Tghi 20%Tghij  3%Ts 1% 2% 1%
K K i Kimno
At least once in the 17 4 4 4 4 2 17 15 11 16 12 8 7 3 2 17 8 9 8 9
last 3 months 1%s 2% 1% 2% 2% 1% 2% 2%Tg)  3%Tg) 2% 4%Tghj  5%Tghj  6%Tghj  5%Tgl 3% 23%Tghij  4%Ts 1% 2% 1%
Kimno
Atleast once i the 21 2 6 8 2 1 21 19 14 19 13 5 9 3 2 - 8 1 8 13
last 12 months 2%s 1% 2% 3% 1% 1% 2% 3%Tgp  4%Tap 2% 4%Tglp  3%p 7%Tohll  6%Tgp  5%Tap - 4%Ts 1% 2% 2%
P
Used to use, but 10 1 1 1 4 1 9 10 4 8 7 3 2 2 1 - 3 7 7 2
haven'tin the last 12 1%u . . . 3% 1% 1% 2%Tg) 1% 1% 2%Tg  2%Tg 1% 4%Tg) 2% - 1% 1% 2%Tu  *
NET: At least daily 4 5 3 3 19 20 17 20 17 15 14 10 9 20 10 10 13 7
2%su 2% 1% 2% 2% 2% 2% 3%Tg)  5%Tghj 2% 6%Tghj  10%Tghi  11%Tghi 20%Tghi 18%Tghi 27%Tghi 5%Ts 1% Ty 1%
ik ik jm Jim Kimo
NET: At least weekly 43 9 8 12 6 6 a2 40 33 39 33 28 27 19 18 43 23 20 30 14
a%su 4% 3% 5% 4% 5% 4% 6%Tg)  10%Tghj 4% 11%Tghj  19%Tghi  20%Tghi 38%Tghi  36%Tghi  57%Tghi 10%Ts 2% % 2%
3 i jKim jkim jkimno
NET: At least monthly 59 12 il 15 10 9 57 52 43 52 40 36 33 23 21 59 29 28 36 22
5%su 5% 4% 6% 6% 7% 5% 8%Tg)  13%Tghi 5% 13%Tghj  25%Tghi  25%Tghi  46%Tghi  42%Tghi  77%Tghi 13%Ts 3% 9%Tu 3%
i« i« jim im Jkimno

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 90

Q1. VSP usage frequency - OnlyFans

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

includes watching

OnlyFans
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600  £26000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36,399  £51,999 + YouTube ~ am TikTok K t Twich  Vimeo b e s e e aware aware
M a b c @ e el h ) K ) m) n 0 o 0 s
Weighted base 1170 225 308 270 151 130 1070 619 323 966 209 143 133 50 51 76 218 937 415 755
NET: Within the last 3 76 15 16 19 13 10 75 66 54 68 52 44 40 26 23 76 a7 a7 44 32
6%su 7% 5% 7% 9% 8% 7%T 1M%Tg)  17%Tghj 7% 17%Tghj  31%Tghi  30%Tghi  51%Tghi  45%Tgh 100%Tghi  17%Ts 4% 1%Tu 4%
ik ik jkimo ijkim jkimno
NET: At least yearly 9% 18 21 27 15 12 95 86 68 87 65 49 49 29 25 76 45 49 52 45
8%su 8% 7% 10% 10% 9% 9%T 14%Tg)  21%Tghj 9% 22%Tghj  34%Tghi  37%Tghi  57%Tghi  50%Tgh 100%Tghi  21%Ts 5% 12%Tu 6%
i i Jkimo iikim Jkimno
NET: Ever 106 19 22 29 19 13 104 95 72 95 72 52 51 31 26 76 48 56 59 47
9%su 8% 7% 1% 13% 10% 10%T 15%Tg)  22%Tghj  10% 24%Tghj  36%Tghi  38%Tghi  61%Tghi  52%Tgh 100%Tghi  22%Ts 6% 14%Tu 6%
ik ik jkimo ijkim jkimno
Never 1064 206 286 241 132 118 966 524 251 871 227 92 82 20 24 - 170 882 356 708
91%ghik  92% 93% 89% 87% 90% 90%hiki  85%Kim  78%Imno  90%hiki  76%Imno  64%nop  62%nop  39%p 48%np - 78% 94%Tr  86% 94%Tt
Imnoprt p

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 91
Q1. VSP usage frequency - OnlyFans
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

OnlyFans
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
_m_ (a) (b) () () (o) () 0 0 ) 10}
Unweighted base 1141 119 273 221 153 75 124 277 226 153 361
Weighted base 1170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 6 - - - - 6 - 6
- 2%Tbe 2%Tj
Atleast once a day 15 - - 1 1 14 - - 1 1 14
1% - - . . 6%Tabed - - . . 6%Thik
At least once a week 23 - 2 1 1 19 - 2 1 2 18
2%bi - 1% 1% 1% 8%Tabed - . . 1% 8%Thik
At least once a month 15 - 2 3 10 - 2 3 10
1% 1% 2% 4%Tabe 1% 2% 4%Thi
At least once in the 17 - N 1 2 14 - . 1 2 13
last 3 months 19%bi - . . 1% 6%Tabed - . . 2% 6%Thi
At least once in the 21 - 2 - 4 14 - 2 6 12
last 12 months 2% - 1% - 3%c 6%Tabc - 1% 4%hij 5%Thi
Used to use, but 10 - 1 2 2 5 - 2 1 2 5
haven'tin the last 12 1% - . % 1% 2%T - 1% . 1% 2%T
months
NET: At least daily 20 - - 1 1 19 - - 1 1 19
2%beij - - . . 8%Tabed - - . . 8%Thik
NET: At least weekly 43 - 2 2 2 38 - 2 2 2 38
4%abehi - 1% 1% 1% 15%Tabed - . 1% 1% 16%Thik
NET: At least monthly 59 - 2 4 4 48 - 2 4 5 48
5%abehi] - 1% 2% 3% 20%Tabed - . 2% 3% 20%Thilk
NET: Within the last 3 76 - 2 5 6 62 - 2 5 7 61
nths 6%abehi] - 1% 2% 4%ab 25%Tabcd % 2% 5%hi 26%Thilk
NET: At least yearly 96 - 4 5 10 76 - 4 5 13 74
8%abehi] - 1% 2% 6%abe 31%Tabcd - 1% 2% 8%hij 31%Thilk
NET: Ever 106 - 6 7 12 81 - 6 6 15 78
9%abehi] - 2% 3% 8%abe 33%Tabcd 2% 2% 9%hij 33%Thilk
Never 1064 168 332 250 148 166 173 334 256 143 158
91%el 100%Tde 98%Tde 97%Tde 92%e 67% 100%Tkl 98%TkI 98%TkI 91%! 67%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 92
Q1. VSP usage frequency - Xpanded.com

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
Xpanded.com
Gender ocial Grad: Age Ethnicity Religion
Christi religio
Total  Male Female AB ci c2 DE 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME Mixed Asian Black an Muslim n None
M @ b @ o @ 0 ot 0 @ ok 0 o m o m (0 (@ @ 0 —w ) —la A
Unweighted base 1141 634 507 307 349 223 256 1141 159 234 209 211 162 125 41 228 166 942 182 a5 102 29 450 55 59 552
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 472 39" 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 4 2 2 1 2 1 1 4 1 1 1 N - - 1 1 1 3 1 . 1 . 4 . N
. . . . . . . . . . . . - - 2% . 1% : 1% 1% 1% 1% 1% 1% .
Atleast once a day 11 5 5 2 5 . 3 1 2 6 2 1 - - - - - 7 4 . 3 1 4 2 1 3
1% 1% 1% 1% 1% . 1% 1% 1% 3%Thmpg 1% . - - - - - 1% 3%Tr 1% 3% 3% 1% 4%A 2% 1%
Atleast once a week 15 Bl 4 5 5 2 3 15 4 6 4 2 N - - N - 9 6 1 4 1 6 4 1 3
1%prA 2% 1% 2% 1% 1% 1% 1%p 3%pq 3%pq 2%p 1% . - - . - 1% 4%Tr 3% 5%Tr 5% 1% 9UTXA 2% 1%
Atleast once a month 8 5 3 2 3 3 1 8 1 2 2 2 - 1 - 1 1 5 3 1 2 1 3 . 1 3
1% 1% . 1% 1% 1% . 1% . 1% 1% 1% - % - . 1% : 2%Tr 2% 2% 4% 1% 1% 2% 1%
Atleast once in the 4 2 1 N . 2 1 4 2 1 1 1 - - - - - 3 1 . 1 . 2 - - 2
last 3 months . . . . . 1% . . 19%p . . . - - - - - - 1% 1% 1% 1% . - - .
Atleast once in the 5 5 - 3 - 1 1 5 2 . 1 N 1 - - 1 - 3 2 1 . - 2 - . 2
last 12 months . 1% - 1% - . 1% - 1% . . . 1% - - . - - 1% 4%Tr 1% - 1% - . .
Used to use, but 16 9 7 8 2 5 1 16 3 3 4 - 3 1 2 7 3 8 9 . 7 1 5 3 3 4
haven' in the last 12 1%r 2% 1% 3%d . 2% . 1% 2% 1% 2% - 2% 1% 3% 2% 2% 1% 6%Tr 1% 9%Tr 3% 1% 9%TXA  B%TXA 1%
months
NET: At least daily 15 7 8 3 6 1 4 15 2 7 3 1 - - 1 1 1 10 5 1 3 1 7 2 1 3
%A 1% 1% 1% 2% . 2% 1% 2% 3%Thimp 2% . - - 2% . 1% 1% 4%Tr 2% 4% 5% 2% 4%A 2% 1%
NET: At least weekly 30 18 Bl 8 11 3 7 30 6 13 7 3 N - 1 1 1 19 11 2 7 2 13 5 2 7
3%mprA 3% 2% 3% 3% 1% 3% 3%mp  4%mnpq  6%Thimn 3%mp 1% . - 2% . 1% 2% 8%Tr 5% 9%Tr  10% 3% 13%TXA 4% 1%
pa
NET: At least monthly 38 2 14 10 14 6 8 38 6 15 9 4 N 1 1 3 2 23 14 2 9 2 16 6 4 10
3%mprA 4% 2% 3% 4% 2% 3% 3%mp  5%mp  7%Thimn  4%mp 2% . 1% 2% 1% 1% 2% 10%Tr 7% N%Tr 4% 3% 14%TXA  6%A 2%
[
NET: Within the last 3 41 26 16 10 15 7 9 41 8 16 10 5 N 1 1 3 2 26 16 3 10 3 18 6 4 12
months 4%mprA 5% 3% 3% 4% 3% 3% 4%mp  6%mnpq  7%Thimn  5%mp 2% . 1% 2% 1% 1% 3% 19%Tr 8% 12%Tr 15% 4% 14%TXA 6% 2%
pa
NET: At least yearly 46 31 16 13 15 8 il 6 10 16 10 6 1 1 1 4 2 29 17 4 1 3 21 6 4 13
4%bmpar 5%Tb 3% 4% 4% 3% 4% 4%mpq  7%mnpq  8%Thimn  5%mpq 3% 1% 1% 2% 1% 1% 3% 12%Tr 12%Tr 12%Tr 15% 4% 14%TXA 7% 2%
A pa
NET: Ever 62 40 22 21 16 13 12 62 13 19 14 6 5 2 3 10 6 36 26 4 18 3 26 9 7 17
5%bprA  7%Tb 4% 7% 5% 5% 4% 5%p 9%imnpq  9%Thimn  7%np 3% 3% 2% 4% 3% 3% 4% 18%Tr  13%Tr  21%Tr  18% 6% 23%TA  12%TA 3%
pa

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 92
Q1. VSP usage frequency - Xpanded.com

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Xpanded.com
Gender ocial Grade Age Ethnicity Religion

Other

Christi religio
Total  Mae  Female AB ci c2 DE 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None

—a b — @ 0 @ K ‘ —m e @ @ @ & W ) ] —a A
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 18 472 39" 60" 571
Never 284 334 233 252 1108 130 196 190 216 17 136 70 76 206 973 119 30 68 14 44 0 52 553
93% 95% 95% 9% 95%; 91% 91% 93% 97%i] 97%i] 98%ik  96% 97%Thij  97%i 96%Tstu  82% 87% 79% 82% 94%y 7% 88% 97%Tyz
K

1108 534 575
95%ajst  93% 96%Ta
uyz

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
lylzIA

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tlu/v/w -

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 93
Q1. VSP usage frequency - Xpanded.com
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

Xpanded.com
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
i —d @ @ M 0 0 K —  _m @ @ 0
Unweighted base 1141 326 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 4 2 - 2 2 1 1 2 . 2 2 1 1 1 . 2 1 1 -
. 1% - 1% . . . 1% 2% . 1% 1% 1% . 1% . . 1% -
Atleast once a day 1 1 1 1 9 3 4 4 - 4 7 3 4 1 . 4 5 2 -
1% . . . 1% 1% 1% 1% - . 2%Ti 3% 3%Ti 1% 1% 1% 1% 1% -
Atleast once a week 15 5 2 3 9 2 6 6 1 7 8 4 3 2 3 5 9 2 -
1% 1% 1% 1% 1% 1% 1% 3% 3% 1% 3%Ti 3%i 2% 2% 4% 1% 2% 1% -
Atleast once a month 8 2 1 2 5 1 3 4 . 3 5 2 3 1 1 4 2 2 .
1% 1% 1% 1% 1% . . 2% 2% . 2%Ti 2% 2%Ti 1% 1% 1% 1% 1% 2%
Atleast once in the 4 N - - 3 . 2 1 - 3 1 - 1 - 1 1 1 -
last 3 months . . - - . . . 1% - . . - . - . . 1% -
Atleast once in the 5 1 N N 4 1 2 2 - 3 2 1 1 1 N 3 1 N -
last 12 months : . . . . . . 1% - . 1% 1% . 1% . 1% . . -
Used to use, but 16 3 N 3 12 - 1 5 . 1 5 2 3 2 1 5 9 2
haven'in the last 12 1% 1% . 1% 1% - 2% 2%e 2% 1% 2% 2% 2% 2% 2% 1% 2% 1%
months
NET: At least daily 15 3 1 3 11 4 5 5 . 5 9 4 5 2 1 6 7 2 -
1% 1% . 1% 1% 2% 1% 2% 2% 1% 3%Ti 4%Ti 4%Ti 2% 2% 1% 2% 2% -
NET: At least weekly 0 7 2 6 20 6 11 12 1 12 17 8 8 4 3 10 15 4 -
3% 2% 2% 3% 2% 2% 2% 5%Tt 5% 1% 6%Ti 7%Ti 6%Ti 4% 6% 2% 4% 4% -
NET: At least monthly 38 10 4 7 25 7 14 15 1 15 23 11 12 5 4 14 17 5 .
3%fi 3% 2% 4% 3% 3% 2% 6%Tt 8% 2% 7%Ti 9%Ti 9%Ti 5%i 7% 2% 5% 5% 2%
NET: Within the last 3 41 10 4 7 28 8 16 16 1 18 23 11 12 5 4 16 18 7 .
months 4% 3% 2% 4% 4% 3% 3% 7%TH 8% 2% 8%Ti 9%Ti 9%Ti 5% 7% 3% 5% 6% 2%
NET: At least yearly 46 Bl 4 8 32 9 18 18 1 21 25 12 13 6 5 19 19 7 .
4% 3% 3% 4% 4% 3% 3% 8%Tel 8% 2% 8%Ti 10%Ti 9%Ti 6% 8% 3% 5% 7% 2%
NET: Ever 62 14 4 Bl a4 9 29 23 2 32 29 14 16 8 6 24 29 9 .
5% 4% 3% 5% 5% 3% 5% 10%Tef  10% 4% 10%T 12%Ti 11%T 8% 10%i 4% 8%To 8% 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 93
Q1. VSP usage frequency - Xpanded.com

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Xpanded.com
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
)
impacti
ng Seconda  Univers still
Physica  limitin childre ry ity Higher in full
WMental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M a b) c ) e 0 @ h G K ) (m n 0} (0
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Never 1108 316 144 189 758 263 6 219 17 834 272 101 121 8 52 77 3 101 15
95%qjkl  96% 97% 95% 95% 97%g  95%g  90% 90% 96%TKI  90% 88% 89% 92% 90% 9%%p  92% 92% 98%
p n

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Page 155

Absolutes/col percents

YONDER




Page 156
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 94
Q1. VSP usage frequency - Xpanded.com

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
Xpanded.com
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ W @ @ @ W @ O 0 m AW B (0 ) @
Unweighted base 1141 92 52 29 968 45 125 9 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 6 159 a2 39
Weighted base 1170 95 57 34" o84 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 50° 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 4 - - - 4 - 1 . 1 . . 1 - 3 N 4 - . 1 3 2 1 - - 1 - .
. - - - . - . . 2% . . 1% - . . 1%T - 2% 2% - . . - - 1% - % -
Atleast once a day il . N 1 9 2 . 1 . 1 - 3 1 . 9 - 7 4 1 - 10 9 2 - - - - - .
1% 1% . 3% 1% s%Tdfl 1% . 1% - 2% . . 1% - 1% 1% 2% - 1% 2%T 1% - - - - - 1%
Atleast once a week 5 1 N - 13 . 1 1 2 1 1 5 . 2 12 2 12 2 . 1 12 9 4 . - 1 - - 1
1% 2% . - 1% 1% 1% 1% 2% 1% 1% 3% . 2% % 1% 2%T . 2% 1% 1% 2% 2% 1% - 2%x - - 2%
Atleast once a month 8 1 - - 7 1 1 1 . 1 . 2 1 . 6 1 6 2 . - 7 4 3 . - . - - 1
1% 1% - - 1% 1% 1% 1% . 1% . 1% 1% . 1% . 1% . 1% - 1% 1% 1% 1% - 1% - - 2%
Atleast once in the 4 - - - 4 . - . - 1 - - . 3 1 3 1 - - 4 2 N - - . - - 1
last 3 months . - - - . 1% - . - 1% - 1% - . . . - . - - . . . - - 1% - - 3%
At least once in the 5 1 - . 4 . . . - . - 2 - . 3 N 3 2 - - 5 3 1 . - - . - -
last 12 months : 1% - 1% . . . . - . - % - . : . : : - - : 1% 1% . - - . - -
Used to use, but 16 3 1 - 13 - 5 1 - - 2 5 - 13 3 8 8 1 - 15 7 6 1 - 1 - 1 -
haven'in the last 12 1% 3% 1% - 1% - 4%d 1% - - 2% 3% - 2% 2% 1% 2% 5% - 1% 1% 2% 1% - 4%x - 2% -
months
NET: At least daily 5 . N 1 13 2 1 1 1 2 . 3 2 N 12 N 1 4 1 1 13 Bl 3 - - 1 - . .
1% 1% . 3% 1% 5%T 1% 1% 1% 3% . 2% 1% . 1% . 1% 1% 4% 2% 1% 2%T 1% - - 1% - 1% 1%
NET: At least weekly 30 2 . 1 2 3 2 2 3 3 1 8 3 2 24 2 23 6 1 2 25 20 7 . - 1 - . 1
3% 2% 1% 3% 3% 6% 1% 2% 3% 4% 1% 5% 2% 2% 3% 1% 3%T 1% 5% 3% 2% %Tx 3% 1% - 4%x - 1% 3%
NET: At least monthly 8 3 . 1 33 3 3 3 3 4 1 10 4 2 29 3 29 8 2 2 32 24 9 1 - 2 - . 2
3%x 3% 1% 3% 3% 7% 2% 3% 3% 4% 1% 6%T 2% 2% 3% 2% 4%T 2% 6% 3% 3% 5%Tx 4% 1% - 4%x - 1% 5%
NET: Within the last 3 41 3 . 1 a7 3 3 3 3 4 1 12 4 3 32 4 32 9 2 2 36 26 9 1 - 2 - . 3
4%x 3% 1% 3% 4% 7% 2% 3% 3% 5% 1% 8%Tdj 2% 3% 4% 2% 5%T 2% 6% 3% 3% 5%Tx 4% 1% - 5%x - 1% 8%
NET: At least yearly 46 4 . 1 40 4 3 3 3 4 1 14 4 3 35 4 35 1" 2 2 40 29 il 1 - 2 N . 3
4%x 4% 1% 4% 4% 8% 2% 3% 3% 5% 1% 9%Tdl 2% 3% 4% 2% 5%T 2% 6% 3% 4% 6%Tx 4% 2% - 5%x . 1% 8%
NET: Ever 2 7 1 1 53 4 8 3 4 4 1 17 8 3 48 7 43 19 3 2 55 36 17 2 - 3 N 1 3
5%x 7% 2% 4% 5% 8% 6% 3% 4% 5% 1% 10%Tdj 5% 3% 6% 4% 6%T 4% 1% 3% 5% 7%Tvx 7% 3%x - 9%wx . 3% 8%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 94
Q1. VSP usage frequency - Xpanded.com

Xpanded.com

GO Region

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Ofcom VSP Tracker - Wave 1

Norther
Scotlan NET:
Total d Wales
M @ b

n
Ireland  England
—
Weighted base 1170 95 57 34 984
Never 1108 8 56 3! 931
95%kns  93% 98% 96% 95%k

Prepared by Yonder

Yorkshi
re and
the
Humber

98

95
97%

Midland ~ East of
s England
0 —0

80 106
76 104
95% 99%k

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

More
than 2

[
hours

707

665
94%

Internet usage

12
hours

446
428

96%

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
internet
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25 57
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only oy devices
—f @ @
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Working statu
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63" 38" 206 a4*
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Table 95

Q1. VSP usage frequency - Xpanded.com

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents
Xpanded.com

Upto
Total  £15,599
M @

Unweighted base 1141
Weighted base 1170
Effective base 891
Several times a day 4

Atleast once a day 11
1%su

Atleast once a week 15
1%su

At least once a month 8
1%s.

Atleast once in the 4

last 3 months. .

At least once in the 5

last 12 months .

Used to use, but 16

haven't in the last 12 1%u

ths

NET: At least daily 5
1%su

NET: At least weekly 30
3%su

NET: At least monthly 38
3%su

Household income- per year

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Reqular users of VSPs (last 3 months)

. people sharing videos online)? This includes watching

Exposure to
hamful content
(ast 3 months)

Awareness of
safety measures

1
1%

1
1%
3
1%
6
3%

8
4%

£15,600

£25,999
—b)

2
1%
a
1%
7
2%

9
3%

£26,000

£36,399
—a

268
270
207

1

3
1%
2
1%

2
1%

£36,400
£51,999 +
144 130
151 130
13 101
1 1
- 1%
3
1% 2%
4 .
1 1
1% -
5 4
3% 3%
1 1
1% 1%
3 5
2% 4%
3 5
2% 4%

5
1%
5
1%
29
3%

36
3%

stagr Faceboo
am TikTok
h — @
698 425 972
619 323 966
532 307 754
3 2 4
? % N
11 7 10
2%Tg)  2%Tg] 1%
14 1 14
2%Tg)  3%Tg] 1%
7 6 7
1% 2%Tgl 1%
4 3 4
1%g 1%Tg "
5 4 5
1% 1%Tg *
16 11 16
a%Tg)  3%Tg] 2%
14 9 14
2%Tg  3%Tgi 1%
28 21 28
5%Tg)  6%Tg] 3%
35 26 36
6%Tg]  8%Tghj 4%

Snapcha
t Twitch  Vimeo
K ) m)
387 251 238
299 143 133
271 178 157
3 3 3
1% 2%Tghj  2%Tghj
9 8 8
3%Tg)  6%Tghi  6%Tghi
K ik
12 11 12
4%Tghj  8%Tghij  9%Tghi
K 3
6 6 5
2%Tg)  4%Tghij  4%Tghj
K
3 3 3
1%Tg  2%Tghj  2%Tghj
4 3 4
1%Tg]  2%Tghj  3%Tghij
12 7 4
4%Tg)  5%Tghp 3%
12 1 1
4%Tghj  8%Tghij  8%Tghi
K ik
24 22 23
8%Tghj  15%Tghi  17%Tghi
i ik
30 28 28
10%Tghj  19%Tghi  21%Tghi
i i«

An
Fruia  Bitchut ~ OnlyFan  exposur

12
50
58

3
6%Tghi
K
9
17%Tghi
jkimp.
9
17%Tghi
jKim
3
7%Tghi
K
2
4%Tghi
K

2
3%Tghjo

2
5%Tg
11
23%Tghi
jkimp.
20
40%Tghi
jkimp.

24
47%Tghi
jkimp

131
51
%

3
6%Tghij
Kim
9
17%Tghij
Kimp
9
18%Tghi
jkim
4
8%Tghij
Kim
2
3%Tghij

P
1%

2
4%
1
239%Tghi
Jkimp
21
40%Tghi
Jkimp

25
49%Tghi
jkimp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h,

Overlap formulae used.

Prepared by Yonder

/k/l/m/n/o/p - T/r/s - T/tlu

198
76
162

2
3%Tghij
K
7
9%Tghij
K
10
13%Tghij
Kim
4
6%Tghij
K
2
3%Tghij
K

2
3%Tghj
2
2%
9
12%Tghij
Kim
19
25%Tghij
Kim
23
T

319Tghi
jim

No
exposur

e s e e
RS (1) IS ) N () N N

276 848
218 937
192 691
2 2
1% .
8 3
a%Ts ¢
7 7
%Ts 1%
4 3
2%Ts  *
2 2
1% .
2 2
1% .
5 9
2% 1%
10 5
4%Ts 1%

17 12
8%Ts 1%

21 16
10%Ts 2%

9
2%Tu

12
3%Tu

3
1%

a
1%

13
3%Tu

11
3%Tu

23
5%Tu

26
6%Tu

a
1%
7

1%

12
2%
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 95
Q1. VSP usage frequency - Xpanded.com
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

includes watching

Xpanded.com
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
ot at
all/
£15600  £26,000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruia  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok 1 Twitch  Vimeo b e s e e aware  aware
M a b ) @) e) el h ) K { m) n 0 o 0 s
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
NET: Within the last 3 41 9 10 10 3 5 39 38 29 40 33 31 30 26 26 26 23 18 28 14
4%su 4% 3% 4% 2% 4% 4% 6%Tgj  9%Tghj  4%T  11%Tghj 21%Tghi 23%Tghi 51%Tghi 52%Tghi 34%Tghi  10%Ts 2% T%Tu 2%
3 ik jkimp jkimp JKim
NET: At least yearly 6 9 10 1 5 6 43 43 34 a4 a7 34 34 27 27 28 25 20 31 15
4%su 4% 3% 4% 3% 4% 4% 7%Tgj  10%Tghj  5%T  12%Tghj 24%Tghi 26%Tghi 55%Tghi  53%Tghi  37%Tghi  12%Ts 2% 8%Tu 2%
ik i Jkimp Jkimp Jim
NET: Ever 62 1 13 14 9 9 58 59 44 60 50 41 38 30 29 29 31 29 5 17
5%su 5% 4% 5% 6% 7% 5% 10%Tg)  14%Tghj  6%T  17%Tghj 29%Tghi 29%Tghi 59%Tghi 56%Tghi 39%Tghi  14%Ts 3% 1%ty 2%
i ik jkimp jkimp jkim
Never 1108 214 295 256 142 121 1012 560 279 906 249 102 95 20 22 47 187 908 a7t 738
95%hilk  95% 96% 95% 94% 93% 95%hiki  90%ikim  86%Imno 94%hikl  83%Imno  71%nop  71%nop  41% 4% 61%n0  86% 97%Tr  89% 98%Tt
Imnoprt mnop nop P P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 96
Q1. VSP usage frequency - Xpanded.com
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

includes watching

Xpanded.com
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
_m_ (a) (b) () () (o) () 0 0 ) 10}
Unweighted base 1141 119 273 221 153 75 124 277 226 153 361
Weighted base 1170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 4 - - 1 3 - 1 3
. 1% 19%T - . 19%T
Atleast once a day 1 - 2 9 - 2 - 9
1% 1% 4%Tabe 1% 4%Thik
Atleast once a week 15 - - - 1 14 - - 1 2 13
1% . 6%Tabed - - . 1% 5%Thik
At least once a month 8 1 1 - 7 1 - 1 - 6
1% . . 3%Tbed 1% - . - 3%Tj
At least once in the 4 - - 1 - 3 - 1 - - 3
last 3 months . - - . 19%T - . - - 19%T
At least once in the 5 - - - 5 - - 5
last 12 months : 2%Tbe 2%Tj)
Used to use, but 16 - 1 2 2 11 - 1 2 2 11
haven'in the last 12 1% - . % 1% 5%Tabc - . 1% 1% 5%Thi
months
NET: At least daily 5 - - 3 12 - 1 2 12
1% - - - 2% 5%Tabc - . 1% 5%Thik
NET: At least weekly 30 - - 4 2 - 1 3 2 24
3%bei - - - 2%bc 11%Tabed - . 1% 1% 10%Thik
NET: At least monthly 38 - 1 1 4 32 1 1 3 2 30
3%bei - . . 2% 13%Tabed 1% . % 1% 13%Thilk
NET: Within the last 3 41 1 1 4 36 1 2 3 2 33
nths 4%bei] - . . 2% 14%Tabed 1% % % 1% 14%Thik
NET: At least yearly 46 1 1 4 40 1 2 3 2 38
4%abei] - . . 2% 16%Tabed 1% % % 1% 16%Thik
NET: Ever 62 - 2 3 6 51 1 3 5 4 49
5%abehi] - 1% 1% 4%ab 21%Tabed 1% 1% 2% 2% 21%Thijk
Never 1108 168 336 254 155 195 172 337 257 155 187
95%el 100%Tde 99%Tde 99%Te 96%e 79% 99%TI 99%TI 98%TI 98%! 79%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 97

Q1. VSP usage frequency - TV Girls Plaza

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

TV Girls Plaza

. people sharing videos online)? This includes watching

Gender ocial Grad: Age Ethnicity Religion
Other
Christi religio
Total Male  Female AB ci c2 DE 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
—m @ b —d @ W @ M m) 0 RN (¢ N ) N (¢ N N — ] —a A
Unweighted base 141 634 507 307 349 223 256 141 159 234 209 211 162 125 41 328 166 942 182 45 102 29 450 55 59 552
Weighted base 170 573 597 305 350 246 263 170 143 215 204 221 175 139 73 386 212 1009 145 34" 86 18+ 472 39° 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 3 2 1 1 1 - 1 3 1 1 2 . - - 2 1 - 1 1 2 . 1
i b . . . . i . . 1% . - - - - - . 1% 1% 1% 3% . 1%A 1%A
At least once a day 7 6 2 1 3 2 1 7 2 2 2 1 - - 4 3 1 2 . 4 1 1 1
1% 1% . . 1% 1% B 1% 1% 1% 1% . - - - - . 2%Tr 2% 2% 3% 1% 3%A 1% .
At least once a week 1 7 4 3 4 3 2 11 2 5 4 1 - - - - 5 7 1 5 1 3 5 N 2
1% 1% 1% 1% 1% 1% 1% 1% 1% 2%p 2%p 1% - - - - - : 5%Tr 2% 5%Tr 7% 1% 18%TxeA  * .
At least once a month 5 4 1 2 1 1 N 5 2 2 1 1 - - - 4 2 1 1 2 1 1 2
B 1% B 1% . 1% . B 1%p 1% B B - - - - . 1% - 1% 4% . 1% 1% .
At least once in the 7 5 2 4 1 1 - 7 3 2 2 4 2 . 2 . 2 1 . 4
last 3 months 1% 1% . 1% . . - 1% 2%Thlp 1% 1% . 2% 1% 2% 1% . 1% 1% 1%
At least once in the 4 2 2 2 2 1 - 4 2 2 . 4 1 1 1 . 2
last 12 months B . . 1% . . - B 1% 1% . . . 1% . 1% B
Used to use, but 9 6 3 5 1 2 1 9 1 2 4 2 2 2 2 7 . 6 3 1 5 .
haven't in the last 12 %A 1% B 2% . 1% . 1% 1% 1% 2% 3% 1% 1% . 5%Tr 1% 7%Tr 1% 2%A B%TXA  *
s
NET: At least daily 10 7 3 3 4 2 2 10 2 3 4 1 - 5 5 1 2 1 6 2 1 1
%A 1% . 1% 1% 1% 1% 1% 1%p 1%p 2%p 1% - - - - - 1% 3%Tr 3% 3% 6% 1% A%TA 2%A .
NET: At least weekly 21 15 7 6 7 4 4 21 4 8 8 3 - - - 10 1 2 7 2 9 7 2 4
2%prA 3% 1% 2% 2% 2% 1% 2%p 3%pq  4%mnpq  4%mnpq 1% - - - - - 1% 8%Tr 5% 8%Tr  13% 2% 17%TxeA 3% 1%
NET: At least monthly 27 19 8 8 9 6 4 27 6 9 9 3 - 14 13 2 8 3 1 7 2 6
2%prA 3%T 1% 3% 2% 2% 2% 2%p 4%mnpq  4%mnpq  4%mnpq  2%p - - - - 1% 9%Tr 5% 9%Tr  17% 2% 18%TxeA 4% 1%
NET: Within the last 3 3 24 10 13 10 6 4 3 9 11 10 3 - - - 18 15 2 10 3 14 8 3 9
3%bmpar 4%Tb 2% 4% 3% 3% 2% 3%mpq  6%Thimn  5%mnpq  5%mnpq  2%p - - - - - 2% 11%Tr 6% 12%Tr 18% 3% 19%TxeA 4% 2%
A Pq
NET: At least yearly 38 26 12 14 12 8 4 38 9 13 12 4 - - - - 22 16 2 1 3 15 8 3 1
3%bmpar 4%Tb 2% 5% 3% 3% 2% 3%mpq  6%mnpq  6%Thimn 6%Thimn  2%p 2% 1%Tr 6% 12%Tr 18% 3% 21%TxA 4% 2%
A Pq Pq
NET: Ever 47 32 15 20 13 9 5 47 10 15 16 4 - 2 2 2 24 23 2 17 3 18 9 7 11
4%bmnpq 6%Tb 3% 6%Tt 4% 4% 2% 4%mnpq  7%Imnpq  7%Thimn  8%Thimn 2% 3% 1% 1% 2% 16%Tr 7% 19%Tr 18% % 23%TxA  12%TxA 2%
A ]
Never 1124 542 582 285 337 237 259 1124 133 200 188 218 17 139 71 384 210 985 122 32 69 14 455 30 53 560
96%ack  94% 97%Ta  94% 96% 96% 98%c  96%k  93% 93% 92% 98%(k  100%Thi  100%Thij ~ 97% 99%Thij  99%Thij  98%Tsu  84% 93% 81% 82% 9%%yz  77% 88% 98%Tyz
suyz ik K K K

lower than 10. ** very small base (under 30)
layed in the data refer to the effective base, although layed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

le for sig testing, * small base (under 50).
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 98
Q1. VSP usage frequency - TV Girls Plaza
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
TV Girls Plaza

Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
M @ M @ W & 0 @ M 0 0 K — _m o @ 0
Unweighted base 1141 326 146 196 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 3 1 1 1 2 1 1 1 1 2 1 1 1 . 1 1 1
. . . . . . . 3% . 1% 1% 1% 1% 1% . . . -
Atleast once a day 7 N - N 6 . 3 4 . 2 5 3 2 2 1 2 4 1 .
1% . - . 1% . . 2% 1% . 2%Ti 3%Ti 2% 2% 2% . 1% 1% 2%
Atleast once a week ! 3 1 1 7 1 4 6 - 3 8 4 3 3 1 4 5 2 -
1% 1% 1% 1% 1% . 1% 3%TH - . 3%Ti 3%Ti 3%i 3% 2% 1% 1% 2% -
Atleast once a month 5 1 N 1 5 . 2 2 . 2 3 1 2 1 1 2 2 1 -
: . . . 1% . . 1% 1% . 1% 1% 1% 1% 1% . 1% 1% -
Atleast once in the 7 1 1 1 5 4 2 . 2 5 3 2 1 - 4 2 2 -
last 3 months 1% . . . 1% 1% % 1% . 2%Ti 3%Ti 2%i 1% - 1% . 1% -
Atleast once in the 4 1 N 1 3 1 3 1 - 2 2 1 1 - - 1 3
last 12 months . . . . . . . . - . 1% 1% 1% - - . 1% - -
Used to use, but 9 2 1 1 7 1 4 4 . 4 4 2 3 2 1 1 6 2
haven'in the last 12 1% 1% . 1% . 1% 1% 1% 1% 1% 2% 2% 2% 1% . 2%0 2%0
months
NET: At least daily 10 2 1 1 8 N 4 5 1 2 8 4 3 3 2 3 5 2 .
1% . . 1% 1% . 1% 2% 4% . 2%Ti 3%Ti 3%i 3% 3% . 1% 2% 2%
NET: At least weekly 1 4 2 2 15 2 8 1 1 6 15 7 7 6 3 7 10 4 .
2% 1% 1% 1% 2% 1% 1% 5%Tel 4% 1% 5%Ti 6%Ti 5%Ti 6%Ti 5% 1% 3% 4% 2%
NET: At least monthly 27 5 2 3 19 2 10 14 1 8 18 9 9 7 4 9 12 6 .
2% 1% 1% 2% 2% 1% 2% 6%Tel 6% 1% 6%Ti 8%Ti 6%Ti 6%Ti 7% 1% 3% 5%0 2%
NET: Within the last 3 34 6 3 4 25 2 15 16 1 10 23 12 1 7 4 12 14 7 .
months 3%l 2% 2% 2% 3% 1% 2% 7%Tel 6% 1% 8%Ti 11%Ti 8%Ti 7%Ti 7% 2% 4% 6%To 2%
NET: At least yearly 8 7 3 4 28 3 17 17 1 12 2 13 12 7 4 14 17 7 .
3%l 2% 2% 2% 3% 1% 3% 7%Tel 6% 1% 9%Ti 12%Ti 9%Ti 7% 7% 2% 4% 6%0 2%
NET: Ever a7 9 4 5 35 4 21 20 1 16 30 16 15 9 4 14 23 9 .
4%ei0 3% 3% 2% 4% 1% 3% 8%Tel 7% 2% 10%Ti 14%Ti 11%T 8%Ti 8% 2% 6%To  8%To 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 98

Q1. VSP usage frequency - TV Girls Plaza
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

TV Girls Plaza

Total
)

Weighted base 1170

Never 1124
96%gjkI
mpq

Do any children aged 17 or under live in your
household?

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Highest education

Impacting! limiting condition Number of people in household
o
impacti
ng No
Physica  limitin chidre
Mental 9 n aged
conditi  conditi  conditi 17 or NET:
Any on on on 1 23 45 6+ under Yes
—fa b @ 4 e O @t
330 148 200 802 272 638 242 197 867 302
321 144 195 767 268 1 221 18 850 272
97% 97% 98% 96% 99%Tg  97%g  92% 93% 98%THI  90%
mn

Aged
under 5
k)
115

99
86%

Aged 5-
10
1
137

122
89%

Seconda Univers Still
Iy ity Higher in full
school  degree  univers time
Aged Aged or or ity educati
11-15 1617 equiv equiv degree on
(m. —m e @ (@ u
106 58 601 381 110 15"
7 5 5 59 101 1
92% 92% 98%Tpq  94% 92% 98%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 99

Q1. VSP usage frequency - TV Girls Plaza

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

TV Girls Plaza

Absolutes/col percents

Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
inemplo
Unemplo yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ — @ S VS N . S N N VY Y. N NS N | N ) O ) N ) N ) S
Unweighted base 1141 92 52 29 968 5 125 % 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 46 159 a2 39
Weighted base 1170 95 57 £ 984 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 59* 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 3 - - - 3 - 1 - . . . 1 . - 2 N 3 - N - 2 1 1 - - .
v i . . . . . . 1% . . : . T B 29 B : . 1% B B 1%
At least once a day 7 N - - 7 1 2 . 1 1 - 2 1 . 6 - 7 1 . N 6 6 N - - . - . 1
1% . - - 1% 1% 1% . 1% 1% - 2% . . 1% - 1%T . 1% . 1% 1% . - - 1% - 1% 2%
At least once a week 1 . N - 1 . 1 2 1 1 . 4 2 1 9 N 8 2 2 - 8 7 3 1 .
1% 1% . - 1% 1% 1% 2% 1% 1% . 2% 1% 1% 1% . 1% 1% 6% - 1% 2% 1% 1% 1%
At least once a month 5 - - . 5 . 1 . 1 - . 2 . . 4 1 5 N - - 5 4 N . - . - - .
. 1% 1% 1% 1% . 1% - . 1% . . B . 1%T . - - - 1% . 1% - 1% - - .
At least once in the 7 1 - - 6 - . - 3 1 2 . 6 - 3 3 - - 7 5 1 - - 1 .
last 3 months 1% 1% - - 1% - . - 3%Td 1% - 1% - . 1% - . 1% - - 1% 1% . - - 1% 1%
At least once in the 4 - - 2 2 - - 1 - . - 1 - . 4 N 2 2 - - 4 4 - N - -
last 12 months . - - 6% . - - 1% - . - . - . B . . . - - . 1% - .
Used to use, but 9 4 - - 5 - 2 - - 1 - . 1 9 - 6 3 1 - 7 4 4 - - .
haven'tin the last 12 1%d 4%Tdk - - B - 2% - - 1% - . 1% 1% - 1% 1% 5% - 1% 1% 2% - - 1%
hs
NET: At least daily 0 N - - 10 1 2 N 1 1 N 4 1 N 8 N 9 1 1 N 9 7 1 - - - . 1
1% . - - 1% 1% 2% . 1% 1% . 2% 1% . 1% . 1%T . 3% . 1% 2% 1% - 1% - 1% 2%
NET: At least weekly 21 1 N - 20 1 3 2 2 1 1 7 3 1 18 1 18 3 2 N 17 15 4 1 . - . 1
2% 1% . - 2% 2% 2% 2% 2% 2% 1% 5%Td 2% 1% 2% . 3%T 1% 8% . 2% 3%Tx 2% 1% 1% - 1% 2%
NET: At least monthly 7 1 N . 26 1 4 2 3 1 1 9 3 1 21 1 23 3 2 N 22 19 5 1 1 - . 1
2%0 1% . 1% 3% 2% 3% 2% 3% 2% 1% 6%Td 2% 1% 2% 1% 3%To 1% 8% . 2% 4%Tx 2% 2% 3%x - 1% 3%
NET: Within the last 3 34 2 N . 31 1 4 2 6 2 1 11 3 2 27 1 26 7 2 N 28 24 5 1 2 - . 1
3%x 2% . 1% 3% 2% 3% 2% 6% 3% 1% 7%T 2% 2% 3% 1% 4%T 2% 8% . 3% 5%Tx 2% 2% 4%x - 1% 3%
NET: At least yearly 38 2 N 2 3 1 4 3 6 3 1 11 3 2 31 2 29 9 2 N 33 28 5 1 2 - . 1
3%x 2% . 6% 3% 2% 3% 3% 6% 3% 1% 7%Td 2% 2% 4% 1% 4%T 2% 8% . 3% 6%Tx 2% 3%x 4%x - 1% 3%
NET: Ever 47 6 N 2 38 1 6 3 6 3 1 12 3 3 40 2 34 2 4 N 40 33 9 1 2 - . 1
4%x 6% . 6% 4% 2% 5% 3% 6% 4% 1% 7%T 2% 3% 5% 1% 5%T 3% 13% . 4% 7%Tx A% 3%x 4%x - 1% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 99
Q1. VSP usage frequency - TV Girls Plaza

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Page 165
TV Girls Plaza

Absolutes/col percents

Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo yed -
Yorkshi Tablet yed - not
Norther reand  West More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland ~ Midland  Eastof South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices  time time work work  Student  Retired  Other hed
—m_ —b) —d @ @ @ 0 k0 m A (B —f —a —w _m —
Weighted base 1170 95 57 34+ 984 a7 127 %8 % 80 106 160 169 102 860 179 707 446 8 59° 1061 482 248 53 63" 38 206 a4 a4
Never 1124 89 57 3 946 121 95 0 77 105 148 1 99 820 177 673 43 24 59 1021 449 2 5 63 0 44 3
96%kns  94%  100% 94% 96%k  98% 95% 7% 94% 96% 99%k  93% 98%k  97% 95% 99% 95% 97% 87%  100% 96% 93% 96% 97%  100% 96%  100%Tstu  99% 7%
w

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

)
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 100

Q1. VSP usage frequency - TV Girls Plaza

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

TV Girls Plaza

Exposure to

Household income- per year

Reqular users of VSPs (last 3 months)

harmful content
(last 3 months)

Awareness of
safety measures

ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - stagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok t Twitch  Vimeo e s e e aware  aware
M a c h ) K ) m) n 0 o) (0 s
Unweighted base 1141 228 203 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 3 N 1 1 N N 3 3 3 3 3 2 2 2 2 2 2 1 2 1
. . . . . . . . i%Tg Ot 1%Tg)  2%Tghj  2%Tghj  5%Tghij 5%Tghi  3%Tghij 1% . 1% .
K Kim K
Atleast once a day 7 2 2 1 . 2 6 6 7 7 7 7 7 7 6 6 6 1 4 3
1%s 1% 1% . . 2% 1% 1% 2%Tgh) 1% 2%Tghj  5%Tghi  5%Tghi 14%Tghi 11%Tghj 7%Tghj 3%Ts  * 1% :
K ik jmp  Kim 3
Atleast once a week 1 2 4 2 1 . 11 11 10 1 10 8 9 9 9 7 3 9 2
1%su 1% 1% 1% 1% . 1% 2%Tg)  3%Tghj 1% 4%Tghj  7%Tghi  6%Tghj 17%Tghi 18%Tghi 12%Tghj 3%Ts  * 2%Tu ¢
3 jkimp jKimp ~ Kim
Atleast once a month 5 1 1 1 1 1 5 5 5 5 5 5 5 3 4 4 3 2 2 3
*s 1% . . 1% 1% 1% 1% 2%Tg) 1% 2%Tgj  4%Tghi  4%Tghj  7%Tghij  7%Tghi  6%Tghij  1%s . 1% .
3 Kim K
At least once in the 7 1 1 4 1 1 7 7 7 6 4 6 5 2 4 3 4 6 1
last 3 months 1%u . . 1% . 1% 1% 19%T 2%Tgh) 1% 2%Tg)  3%Tghj  4%Tghj 11%Tghij  4%Tghj  5%Tghj 1% . 1%t
Kimop K
Atleast once in the 4 1 N 1 . 4 4 2 4 4 4 1 2 2 2 1 3 4 N
last 12 months u . . 1% . . 1% 1% . 1%Tg]  3%Tghij 1% 3%Tghj  4%Tghij  2%Tghij  * - 1%u .
m km m
Used to use, but 9 1 1 1 4 9 8 8 7 5 3 3 2 2 5 4 6 2
haven'tin the last 12 Tesu . . 2% 1% 1% 19%T 1% 1% 2%Tghj  3%Tghi  3%Tgj  7%Tghij  4%Tghij 2%Tgj  2%Ts  * 1%u .
kop
NET: At least daily 10 2 2 2 1 2 9 9 10 10 10 10 10 10 8 8 8 2 6 4
1%s 1% 1% 1% . 2% 1% 1%Tg  3%Tghj 1% 3%Tghj  7%Tghi  7%Tghi 19%Tghi 16%Tghi 11%Tghj 3%Ts  * 2% .
3 ik Jimp mp K
NET: At least weekly 21 4 6 5 2 3 20 20 20 21 21 20 17 18 17 17 15 6 16 6
2%su 2% 2% 2% 1% 2% 2% 3%Tg)  6%Tohj 2% 7%Tghj  14%Tghi  13%Tghi 36%Tghi 34%Tghi  22%Tghi  7%Ts 1% %Tu 1%
3 3 jkimp jKimp ~ Kim
NET: At least monthly 27 5 7 6 3 4 2 2 25 2 2 25 22 22 21 21 18 8 18 9
2%su 2% 2% 2% 2% 3% 2% 4%Tg)  8%Tghi 3% 9%Tghj  17%Tghi  16%Tghi  43%Tghi 41%Tghi  28%Tghij  8%Ts 1% 4%Tu 1%
I ik Jimp mp ~ Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 100

Q1. VSP usage frequency - TV Girls Plaza

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

TV Girls Plaza

includes watching

Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
ot at
all/
£15600 £26000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruia  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok 1 Twitch  Vimeo b e s e e aware  aware
—n @ b SN C) R - S (¢ N ) ) S N | || (m) S ) IS (¢} N o) | N ) H,
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
NET: Within the last 3 34 6 8 10 4 4 32 32 32 33 32 29 27 27 23 25 21 12 24 9
3%su 3% 3% 4% 3% 3% 3% 5%Tgj  10%Tghj  3%T  11%Tghj 20%Tghi 21%Tghi 54%Tghi 45%Tghi 32%Tghi  10%Ts 1% 6%Tu 1%
i ik jimop”  jkimp jKim
NET: At least yearly 38 6 9 10 5 5 a7 a7 34 a7 36 33 28 29 25 26 22 15 28 10
3%su 3% 3% 4% 4% 4% 3% 6%Tgj  11%Tghj  4%T  12%Tghj 23%Tghi 21%Tghi 57%Tghi 50%Tghi 35%Tghi  10%Ts 2% 7%Tu 1%
ik i jimop  jkimp Jkim
NET: Ever 47 7 10 1 9 6 45 45 39 5 43 38 32 32 27 28 26 19 35 12
4%su 3% 3% 4% 6% 5% 4% 7%Tg)  12%Tghj  5%T  15%Tghj 26%Tghi 24%Tghi  64%Tghi 54%Tghi 37%Tghi  12%Ts 2% 8%Tu 2%
i ik jimop”  jkimp jkim
Never 1124 218 207 259 142 124 1025 574 284 920 256 106 102 18 24 48 191 918 381 743
96%nik  97% 97% 96% 94% 95% 96%hiki  93%ikim  88%Imno 95%hikl  85%mno  74%nop  76%nop  36% 46%n 63%n0  88% 98%Tr 9% 98%Tt
Imnoprt mnop nop P P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Table 101
Q1. VSP usage frequency - TV Girls Plaza

Ofcom VSP Tracker - Wave 1

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

ONLINE Fieldwork: 22nd September - 4th October 2021

TV Girls Plaza
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
_m_ (a) (b) () () (o) () 0 0 ) 10}
Unweighted base 1141 119 273 221 153 75 124 277 226 153 361
Weighted base 1170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 3 3 3
: 19%T 19%T
Atleast once a day 7 - - 7 7
1% 3%Tbed 3%Thik
Atleast once a week ] - - - 11 11
1% 5%Tabed 5%Thik
At least once a month 5 5 5
: 2%Tbe 2%Tj
At least once in the 7 - - 7 - - 7
last 3 months 1% 3%Tbed 3%Tik
At least once in the 4 - - - 4 R . 4
last 12 months . 2%Tbe . 2%Tj)
Used to use, but 9 - 2 7 - 2 7
haven'in the last 12 1% 1% 3%Tbe 1% 3%Tj
months
NET: At least daily 10 10 10
1% 4%Tabed 4%Thik
NET: At least weekly 21 21 21
2%bi 9%Tabed 9%Thik
NET: At least monthly 27 27 27
2%bej 11%Tabed 11%Thijk
NET: Within the last 3 34 34 34
months 3%boij 14%Tabed 14%Thik
NET: At least yearly 38 38 . 38
3%bedij 15%Tabed . 16%Thik
NET: Ever 47 2 5 2 44
4%abehi 1% 18%Tabed 2% 19%Thik
Never 1124 168 337 257 159 202 173 340 262 156 193
96%el 100%Te 100%Te 100%Te 99%e 82% 100%T1 100%Tkl 100%TI 98%! 81%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) inel

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l
Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 102
Q1. VSP usage frequency - UK Babe Channels Video
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

UK Babe Channels Video
Gender ocial Grad: Age Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME Mixed Asian Black an Muslim n None
M @ b @ 4 e 0 ot 0 @ k0 om0 @ @ 0 (& W W ) —la A
Unweighted base 1141 634 507 307 349 223 256 1141 159 234 209 211 162 125 41 228 166 942 182 a5 102 29 450 55 59 552
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 472 39" 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 7 6 1 4 . 1 7 1 1 4 1 - - - - - 4 3 . 2 1 3 1 - 3
1% 1% . . 1% . . 1% 1% . 2%Thp - - - - - . 2%r 1% 2% 3% 1% %A - .
Atleast once a day 8 5 3 4 3 1 1 8 2 3 2 1 - . - N N 5 4 . 3 1 2 2 1 2
1% 1% 1% 1% 1% . . 1% % 1% % 1% - . - . . : 3%Tr 1% 3%Tr 6% 1% 5%TxA 2% .
Atleast once a week 14 12 3 4 6 2 2 14 1 6 4 2 1 - - 1 - 9 6 1 4 . 8 2 2 2
1%brA  2%To . 1% 2% 1% 1% 1% 1% 3%Thpg 2% 1% 1% - - . - 1% 4%Tr 4% 5%Tr 2% 2%A 6%TA  3%A .
Atleast once a month 9 6 3 4 1 2 1 9 1 3 3 1 - 5 3 . 3 . 3 . 1 4
1% 1% . 1% . 1% . 1% 1% 1%p 1%p 1% - - - 1% 2%r 1% 3%Tr 3% 1% 1% 2% 1%
Atleast once in the 11 5 6 4 3 3 N il 3 2 2 1 1 1 1 3 2 8 3 1 2 . 5 1 1 4
last 3 months 1% 1% 1% 1% 1% 1% . 1% 2% 1% 1% 1% . 1% 2% 1% 1% 1% 2% 2% 3% 1% 1% 4% 1% 1%
Atleast once in the 6 3 3 N 3 3 6 1 1 1 3 6 - - - - 3 - - 3
last 12 months 1% 1% 1% . 1% 1% 1% 1% . 1% 1% 1% - - - - 1% - - .
Used to use, but 13 12 1 6 3 3 1 13 1 2 4 3 2 1 3 1 9 4 1 3 1 5 . 3 5
haven'tin the last 12 19%b 2%Tb . 2% 1% 1% . 1% 1% 1% 2% 1% 1% 1% 1% . 1% 3% 3% 3% 3% 1% 1% 5%TXA 1%
s
NET: At least daily 15 Bl 4 5 7 1 2 15 3 3 7 2 - . - N N 9 7 . 4 2 5 3 1 5
i%pr 2% 1% 2% 2% 1% 1% 1%p 2%p 2% 3%Thmpa 1% - . - . . 1% 5%Tr 1% 5%Tr 9% 1% 8%TXA 2% 1%
NET: At least weekly 30 23 7 9 13 4 4 30 5 10 10 3 1 . N 17 12 2 8 2 13 6 3 7
3%bparA  4%Tb 1% 3% 4% 2% 2% 3%pq 3%pq 5%mnpq  5%Thmnp 2% 1% . . 2% 9%Tr 5% 10%Tr 1% 3% 14%TXA 4% 1%
a
NET: At least monthly 38 28 10 13 14 6 5 38 6 13 13 5 1 . - 2 N 22 16 2 1" 2 16 6 4 10
3%bparA  5%Tb 2% 4% 4% 2% 2% 3%pq 4%pq 6%Thmnp  7%Thimn 2% 1% . - : . 2% 19%Tr 6% 13%Tr 4% 3% 15%TxA  7%A 2%
a pa
NET: Within the last 3 50 34 16 18 17 9 6 50 8 15 16 6 2 2 1 5 3 30 19 3 13 3 21 7 5 14
months 4%bmpar 6%Tb 3% 6% 5% 4% 2% 4%mpq  6%mpq  7%Thmnp 8%Thimn 3% 1% 1% 2% 1% 1% 3% 13%Tr 8% 16%Tr  15% 5% 19%TxA 8% 3%
A Q ]
NET: At least yearly 56 a7 19 18 20 12 6 56 9 16 17 9 2 2 1 5 3 36 19 3 13 3 25 7 5 17
5%bimpq  6%Tb 3% 6% 6% 5% 2% 5%mpq  6%mnpq  7%mnpq  8%Thmnp 4% 1% 1% 2% 1% 1% 4% 13%Tr 8% 16%Tr 15% 5% 19%TXA 8% 3%
A q
NET: Ever 69 49 20 23 23 15 7 69 10 18 22 12 3 3 1 7 4 45 23 4 16 3 30 8 8 22
6%bimpg  9%Tb 3% 8% 7% 6% 3% 6%mpq  7%mpq  8%mnpq 11%Thmnp 5%p 2% 2% 2% 2% 2% 5% 16%Tr 1% 19%Tr  18% 6% 20%TA  13%A 4%
A q

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 102
Q1. VSP usage frequency - UK Babe Channels Video
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
UK Babe Channels Video

Gender ocial Grade Age Ethnicity Religion

Other

Christi religio
Total Male Female AB C1 c2 DE 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black an Muslim None

S S S W S K g m o @ @ @ 0 u x @ _w
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73" 386 212 1009 145 34% 86 18 472 39" 60" 571
Never 1102 52 5 281 327 231 257 1102 133 197 183 209 171 136 72 379 208 964 122 4 31 52 549
94%aksu  91% 97%Ta 92% 93% 94% 97%Ted 94%k 93% 92% 89% 95% 98%Thij 98%jk 98% 98%Thij 98%Thij 95%Tsu 84% 89% 81% 82% 94%y 80% 87% 96%Tyz
y k K k

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 103
Q1. VSP usage frequency - UK Babe Channels Video
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

UK Babe Channels Video
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M @ —d @ @ M e 0 k0 m (0 e @
Unweighted base 1141 326 146 196 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 7 2 1 1 5 - 4 3 . 3 4 1 3 2 1 1 4 1
1% 1% 1% 1% 1% - 1% 1% 2% . 1% 1% 2%Ti 2% 1% . 1% 1% -
Atleast once a day 8 1 N 1 6 1 3 5 . 2 6 3 4 2 1 2 4 2 -
1% . . 1% 1% . . 2% 1% . 2%Ti 3%Ti 3%Ti 2% 2% . 1% 2% -
Atleast once a week 14 4 1 2 10 2 9 4 . 6 8 3 4 2 2 4 9 2 .
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 3%Ti 3% 3%i 2% 3% 1% 2%0 1% 2%
Atleast once a month 9 3 1 2 6 1 5 2 . 5 4 3 2 1 1 3 4 2 -
1% 1% 1% 1% 1% . 1% 1% 2% 1% 1% 2% 1% 1% 1% . 1% 2% -
Atleast once in the il 3 - 2 8 3 6 3 . 5 6 4 1 1 N 5 5 1
last 3 months 1% 1% - 1% 1% 1% 1% 1% 1% 1% 2% 3%Ti 1% 1% . 1% 1% 1% -
Atleast once in the 6 1 1 - 5 . 3 2 - 3 3 1 1 . 1 5 1
last 12 months 1% . . - 1% . . 1% - . 1% 1% 1% . 2% 1% . -
Used to use, but 13 2 1 1 1 2 8 4 . 9 4 . 3 2 2 6 4 3
haven'in the last 12 1% 1% 1% . 1% 1% 1% 2% 1% 1% 1% . 2% 2% 3% 1% 1% 2%
months
NET: At least daily 15 3 1 2 1 7 7 1 5 10 5 7 3 2 3 9 3 -
%0 1% 1% 1% 1% . 1% 3%Te 3% 1% 3%Ti 2%Ti 5%Ti 3% 3% 1% 2%0 3% -
NET: At least weekly 0 7 2 4 21 3 15 1 1 11 19 8 11 6 3 7 18 5 .
3%o 2% 1% 2% 3% 1% 2% 4%e 4% 1% 6%Ti 7%Ti 8%Ti 5%i 6% 1% 5%To  4%0 2%
NET: At least monthly 38 10 3 6 2 4 20 13 1 16 22 10 12 6 4 10 21 7 .
3%o 3% 2% 3% 3% 2% 3% 5%e 6% 2% 7%Ti 9%Ti 9%Ti 6%i 7% 2% 6%To  6%0 2%
NET: Within the last 3 50 12 3 8 34 7 2 15 1 21 28 14 13 7 4 15 26 8 .
months %0 4% 2% 4% 4% 2% 4% 6% 8% 2% 9%Ti  12%Ti  10%Ti 7% 7% 2% 7%To  8%0 2%
NET: At least yearly 6 13 4 8 39 7 29 18 1 25 31 16 14 8 5 0 27 8 .
5%o0 4% 3% 4% 5% 3% 5% 7%e 8% 3% 10%Ti 14%Ti 10%Ti 7% 9% 3% 7%To 8% 2%
NET: Ever 69 15 5 9 51 9 a7 22 2 34 35 16 17 10 7 26 31 i .
6% 4% 3% 4% 6% 3% 6% 9%Te 9% 4% T%TE 14%Ti 12%T 9%i 12%i 4% 8%To  10%0 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 103

Q1. VSP usage frequency - UK Babe Channels Video

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents
UK Babe Channels Video

Weighted base
Never

Total  Any
Mm@

1170 330

1102 315
94%gikl  96%
P

Do any children aged 17 or under live in your
household?

Impacting limiting condition Number of people in household Highest education
o
impacti
ng Seconda  Univers still
Physica  limitin childre ry ity Higher in full
WMental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
on n on 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
— @ W e 0 @ 0O —l 0 (m —m @ @ 0
148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
143 191 751 263 601 220 17 833 267 99 120 5 51 75 350 15
97% 96% 94% 7%y 94% 91% 91% 96%TKI  89% 86% 88% 91% 88% 96%Tpq  92% 90% 98%
mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 104

Q1. VSP usage frequency - UK Babe Channels Video

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

UK Babe Channels Video

Absolutes/col percents

e)? Th

includes watching

Devices used to access
GO Region han/ Rural Internet usage internet Working statu:
Uney
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the  Mdland  Midiand  Eastof South  South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s England  London  East West  Uban  Rural hours  hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ — @ @ O 0 m A B (0 ) Q) —
Unweighted base 1141 92 52 29 968 45 125 9 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 6 159 a2 39
Weighted base 1170 95 57 34" o84 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 50° 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 7 - 1 - 6 1 2 . . 1 . 1 - - 6 N 5 2 . - 6 5 2 - - . - - -
1% - 1% - 1% 1% 2% . . 2% . 1% - - 1% . 1% . 2% - 1% 1% 1% - - 1% - - -
Atleast once a day 8 1 - 1 6 - . 1 1 - - 2 2 . 7 N 6 3 1 1 7 6 1 - - . - . 1
1% 1% - 4% 1% - . 1% 1% - - 1% 1% . 1% . 1% 1% 2% 1% 1% 1% 1% - - 1% - 1% 2%
Atleast once a week 14 1 N 1 12 1 1 1 3 1 - 5 1 1 12 1 10 4 1 1 12 10 2 - - 1 1 - 1
1% 1% . 3% 1% 2% . 1% 3% 1% - 3% 1% 1% % 1% 1% 1% 3% 1% 1% 2% 1% - - 1% 1% - 2%
Atleast once a month 9 1 - - 7 - 2 2 1 - . 2 . . 7 1 7 2 . - 8 6 1 1 - . - - -
1% 1% - - 1% - 1% 2% 1% - . 1% . . 1% 1% 19T . 1% - 1% 1% . 2% - 1% - - -
Atleast once in the 1 1 - - - . 1 2 1 . 3 1 . 10 N 7 4 - 1 il 7 1 1 - 1 1 - .
last 3 months 1% 1% - - 1% - . 1% 2% 1% . 2% 1% . 1% . 1% 1% - 2% 1% 1% 1% 2% - 1% 1% - 1%
At least once in the 6 - 1 - 5 - - 1 2 1 . - . 1 5 N 4 2 - - 6 5 1 - - - - - -
last 12 months 1% - 2% - % - - 1% 2%Td 1% . - . 1% 1% . 1% : - - 1% 1% 1% - - - - - -
Used to use, but 13 2 - - 11 1 . 4 1 1 - 1 2 1 11 - 1 2 1 - 10 1 1 1 - . N - -
haven'in the last 12 1% 2% - - 1% 3% . 4%Td 1% 1% - 1% % 1% 1% - 24T : 5% - 1% 24T . 1% 1% . - -
months
NET: At least daily 5 1 1 1 13 1 2 1 2 1 . 3 2 . 13 1 Bl 4 1 1 13 Bl 3 - . - . 1
1% 1% 1% 4% 1% 1% 2% 1% 2% 2% . 2% 1% . 2% . 2% 1% 4% 1% 1% 2% 1% - 1% - 1% 2%
NET: At least weekly 30 2 1 2 25 1 3 2 4 2 . 8 3 1 25 2 21 8 2 1 25 21 5 - 1 1 . 1
3% 2% 2% 6% 3% 3% 2% 2% 4% 2% . 5%j 2% 1% 3% 1% 3%T 2% 6% 2% 2% a%Tx 2% - 3% 1% 1% 4%
NET: At least monthly 8 3 1 2 32 1 5 4 5 2 . 10 3 1 2 3 28 10 2 1 33 27 6 1 1 1 . 1
3%x 3% 2% 6% 3% 3% 4% 4% 5% 2% . 7%Td 2% 1% 4% 2% 4%T 2% 7% 2% 3% 6%Tx 3% 2% 4% 1% 1% 4%
NET: Within the last 3 50 4 1 2 43 1 5 5 7 3 1 14 5 2 2 3 35 14 2 2 44 34 8 2 2 2 . 2
% 4% 2% 6% 4% 3% 4% 5% 7% 4% 1% 9%Tdjm 3% 2% 5% 2% 5%T 3% 7% 4% 4% 7%Tx 3% 3% 5% 1% 1% 5%
NET: At least yearly 56 4 2 2 48 1 5 6 9 4 1 14 5 2 a7 4 39 16 2 2 50 38 9 2 2 2 . 2
5%x 4% 3% 6% 5% 3% 4% 6% 10%Tdj - 5% 1% 9%Tdj 3% 2% 6% 2% 6%T 4% 7% 4% 5% 8%Tix 4% 3% 5% 1% 1% 5%
NET: Ever 69 6 2 2 59 3 6 10 10 4 15 7 3 58 4 50 18 3 2 60 50 10 3 2 3 . 2
6%Bx 6% 3% 6% 6% 5% 4% 10%) 10%) 5% 1% 9%j 4% 3% 7%8 2% 79%T 4% 1% 4% 6% 10%Tx 4% 5% 6% 1% 1% 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 104

Q1. VSP usage frequency - UK Babe Channels Video

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

UK Babe Channels Video

Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ — @ RN IS (N | H. —B8 NN (o) S NN N | N — W
Weighted base 1170 95 57 34 984 ar 127 98 % 80 106 160 169 102 860 179 707 446 28+ 59° 1061 482 248 53 63" 38" 206 a4 34
Never 1102 8 55 3 926 45 121 88 8¢ 76 104 144 162 99 802 175 657 429 25 57 1001 432 239 63 44 3
94%ns  94% 97% 94% 94% 95% 96% 90% 90% 95% 99%Tdgh  91% 96% 97% 93% 98%TA  93% 96% 89% 96% 94% 90% 9%s  95%  100%s  94% 99%Ts 9% 95%
K

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 105

Q1. VSP usage frequency - UK Babe Channels Video

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

UK Babe Channels Video

Exposure to

harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
lot at
all
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - £52,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36399  £51,999 + YouTube  am TikTok K t Twitch  Vimeo e s e e aware  aware
M @ _d —d @ e 0 —k 0 (m) RS (1) IS ) N () N N
Unweighted base 1141 228 293 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 7 N 1 1 3 1 7 7 5 7 7 5 5 5 4 5 3 4 4 3
1% . . . 2% . 1% 1%T 2%Tgl 1% 2%Tghj  3%Tghj  4%Tghi 10%Tghij  8%Tghij  6%Tghij 1% . 1% :
i Kim Kim K
Atleast once a day 8 3 N 2 2 1 8 8 7 8 8 8 6 8 7 6 4 4 7 2
1%su 1% . 1% 1% 1% 1% 1%Tg  2%Tg 1% 3%Tghj  6%Tghij  5%Tghi 15%Tghi 14%Tghij  8%Tghj  2%Ts . 2%Tu .
K i jKimp ~ Kimp km
Atleast once a week 14 3 2 1 14 12 10 13 1 10 10 10 9 1 7 7 10 4
1%su 1% 1% 1% 1% 1% 1% 2%T a%Tg) 1% 4%Tghj  7%Tghij  8%Tghi 19%Tghi 18%Tghi 15%Tghj ~ 3%Ts 1% 2%Tu 1%
3 3 jKim jim Kim
At least once a month 9 N 3 2 1 1 9 9 8 8 7 6 5 3 3 5 4 4 5 4
1% . 1% 1% 1% 1% 1% 1%Tg)  2%Tgi 1% 2%Tgj  4%Tghj  4%Tghj  5%Tghj  7%Tghi  7%Tghij  2%s . 1% 1%
K Kim
At least once in the 1 3 4 3 . 1 10 9 8 11 7 4 6 5 3 5 5 6 7 4
last 3 months 1% 1% 1% 1% . . 1% 1% 3%Tghi 1% 2%Tg]  3%Tg]  5%Tghj  9%Tghij 5%Tghj  6%Tghj 2%Ts 1% 2% 1%
Ko K
At least once in the 6 1 4 1 1 . 6 3 2 4 2 2 1 1 1 1 2 4 2 4
last 12 months 1% . 1% . . . 1% 1% % B 1% 1% 1% 1% 2%Thj 1% 1% . . 1%
Used to use, but 13 2 1 3 3 3 13 11 7 9 8 5 2 2 1 3 4 9 7 6
haven'tin the last 12 1% 1% . 1% 2% 2%b 1% 2%T) 2% 1% a%Tg)  3%Tgl 2% 4% 2% 4%Tghim 2% 1% 2% 1%
ths
NET: At least daily 5 3 2 3 5 2 15 15 12 15 15 13 1 12 12 1 7 8 10 5
1%su 1% 1% 1% 3% 1% 1% 2%Tg)  4%Tgi 2% 5%Tghj  9%Tghi  8%Tghi 25%Tghi 23%Tghi  14%Tghij  3%Ts 1% 3%Tu 1%
K i jkimp. jKmp  Kim
NET: At least weekly 30 5 6 6 7 3 30 27 23 28 27 23 21 22 20 22 14 15 20 9
3%su 2% 2% 2% 4% 2% 3% 4%Tg]  7%Tghi 3% 9%Tgh 16%Tghi  16%Tghi  44%Tghi  40%Tghi 29%Tghj  6%Ts 2% 5%Tu 1%
ik ik jkimp. jKimp ~ Kim
NET: At least monthly 38 5 9 8 8 4 38 36 31 36 33 29 27 25 24 27 18 20 25 13
3%su 2% 3% 3% 5% 3% 4% 6%Tg]  9%Tghj 4% 11%Tghj 20%Tghi 20%Tghi 49%Tghi 47%Tghi 36%Tghij  8%Ts 2% 6%Tu 2%
i i jkimp jKimp ~ Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 105
Q1. VSP usage frequency - UK Babe Channels Video
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
UK Babe Channels Video

includes watching

Exposure to

harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Not at
all
£15600  £26,000  £36,400 An No Very/ Not
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Frila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube TikTok K Twitch  Vimeo e s e e aware  aware
RN I - N ) S (¢ N () N ) (¢ —n — W _m @ e @0 &
Weighted base 1170 225 308 270 151 130 1070 619 323 966 209 143 133 50 51 76 218 937 415 755
NET: Within the last 3 50 8 13 12 8 5 48 45 39 a7 41 33 33 29 26 32 23 2 32 17
4%su 4% 4% 4% 5% 3% 4% 7%Tg)  12%Tghj  5%T  14%Tghj 23%Tghi 25%Tghi 59%Tghi 52%Tghi  42%Tghi  11%Ts 3% 8Ty 2%
ik ik jimop  jkimp jkim
NET: At least yearly 6 9 17 9 5 54 48 41 52 43 35 34 30 27 33 25 30 34 22
5%su 4% 5% 5% 6% 4% 5% 8%Tg  13%Tghj 5% 14%Tghj  25%Tghi  26%Tghi  60%Tghi  54%Tghi  43%Tghi  11%Ts 3% 8%Tu 3%
i i jimop  jkimp kim
NET: Ever 9 1 7 15 12 8 67 59 48 61 51 40 37 32 29 36 29 39 41 28
6%su 5% 6% 6% 8% 6% 6% 10%Tg)  15%Tghj 6% 17%Tghj  28%Tghi 27%Tghi  63%Tghi 56%Tghi 47%Tghi  13%Ts 4% 10%Tu 4%
ik ik jimop  jkimp jkim
Never 1102 214 290 255 139 122 1003 560 276 905 249 103 97 19 22 40 189 898 a7a 727
94%hikl  95% 94% 94% 92% 94% 94%hiki  90%Kim  85%mno 94%hikl  83%Imno 72%nop  73%nop  37% 44%n  53%nm0 7% 96%Tr  90% 96%Tt
mnoprt mnop P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents

Table 106
Q1. VSP usage frequency - UK Babe Channels Video
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
UK Babe Channels Video

includes watching

No. of VSPs used in Past 3 month: No. of Selected VSPs used in Past 3 month:
Total 1VSP 2VSPs 3VSPs 4 VSPs 5+ VSPs 1VSP 2VSPs 3 VSPs 4 VSPs 5+ VSPs
m @ () ISy @ 16} () [0} I} It 0
Unweighted base 1141 119 273 221 153 375 124 277 226 153 361
Weighted base 1170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 7 7 - - - 2 5
1% 3%Tbed - - - 1% 2%Tij
Atleast once a day 8 8 - - - - 8
1% 3%Tabed - - - - 4%Thijk
At least once a week 14 - - 1 - 13 - 1 1 - 13
1% - - - - 5%Tabed - . . - 5%Thijk
Atleast once a month 9 9 - - 2 7
1% 3%Tabed 1% 3%Tij
Atleast once in the 11 - 1 - 1 9 1 1 - N 9
last 3 months. 1% - - - 1% 4%Tabe 1% - - 4%Tijk
Atleast once in the 6 2 1 - 1 2 2 1 - 1 2
last 12 months 1% 1% - - 1% 1% 1% . - 1% 1%
Used to use, but 13 1 3 1 1 8 1 3 1 1 8
haven't in the last 12 1% 1% 1% - - 3%Tbe 1% 1% - . 3%Tij
months.
NET: At least daily - - - 15 - - - 2 14
1% - - - - 6%Tabed - - - 1% 6%Thijk
NET: At least weekly 30 - - 1 - 29 - 1 1 2 26
3%bcij - - - - 12%Tabed - - - 1% 11%Thijk
NET: At least monthly 38 - - 1 - 37 - 1 1 3 33
3%bedij - - - - 15%Tabed - - - 2% 14%Thijk
NET: Within the last 3 50 - 1 1 1 46 1 2 1 4 42
nths 4%abcdhij - - - 1% 19%Tabed 1% 1% - 2% 18%Thijk
NET: At least yearly 56 2 2 1 2 48 3 3 1 5 44
5%bedij 1% 1% - 1% 20%Tabed 2% 1% . 3%j 19%Thijk
NET: Ever 69 3 5 2 3 56 4 6 1 5 52
6%bedij 2% 1% 1% 2% 23%Tabed 2% 2% - 3%] 22%Thijk
Never 1102 165 332 255 158 190 169 334 261 153 185
94%el 98%e 99%Te 99%Te 98%Te 77% 98%| 98%T1 100% Tkl 97%l 78%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 107
Q1. VSP usage frequency - Fanzworld
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

Fanzworld
Gender ocial Grad: Age Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME Mixed Asian Black an Muslim n None
M @ & @ 4 e 0 ot 0 @ ok 0 om0 @ @ 0 (& W W W @ A
Unweighted base 1141 634 507 307 349 223 256 1141 159 234 209 211 162 125 41 228 166 942 182 a5 102 29 450 55 59 552
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 472 39" 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 4 3 1 1 2 1 1 4 1 1 1 N - - - - - 2 2 1 . 3 1 1
. 1% . . 1% . . . 1% 1% 1% . - - . 1% - 2% 3% 1% 2%A 1%A
Atleast once a day 5 4 1 2 1 1 1 5 1 2 1 N - - - - - 2 2 . 1 1 3 1 . .
B 1% . 1% . . . : 1% 1% . . - - - - - . 2%r 1% 1% 4% 1% 3%A . .
Atleast once a week 8 3 3 4 1 3 1 2 5 3 1 - - 7 4 1 3 - 5 2 1 3
1% 1% . 1% 1% 1% 1% 1% 1%p 2%p 2%p . - - 1% 3%Tr 3% 4%Tr - 1% 5%TxA 2% .
Atleast once a month 8 6 1 2 1 4 1 8 1 1 4 1 - 5 3 . 1 1 4 . . 3
1% 1% . 1% . 2% . 1% 1% . 2%Thp 1% - - : 2% 1% 1% 8% 1% 1% 1% .
Atleast once in the 9 5 4 3 3 1 2 9 3 2 3 N 1 - - 1 - 7 1 - 1 - 3 . 1 3
last 3 months 1% 1% 1% 1% 1% . 1% 1% 2%p 1% 1% . . - - . - 1% 1% - 1% - 1% 1% 1% 1%
Atleast once in the 5 3 2 3 1 1 - 5 - 1 3 - 1 - - 1 2 2 . 2 - 2 1 1 1
last 12 months * 1% . 1% . 1% - - - . 1% - . - - . - . 2%Tr 1% 2%Tr - . 1% 2% .
Used to use, but 6 4 2 3 . 1 2 6 2 1 1 1 1 1 - 2 1 2 4 1 3 - 2 2 1 1
haven'in the last 12 1%r 1% . 1% . . 1% 1% 1% . . . . 1% - . 1% . 3%Tr 3%Tr 4%Tr - . 5%TxA 1% .
s
NET: At least daily 9 6 2 3 3 1 1 9 2 4 2 1 - - 5 4 . 2 1 6 2 1 .
%A 1% . 1% 1% 1% . 1% 2%p 2%p 1% . - - : 3%Tr 1% 3% 7% 1%A 5%TA 1% .
NET: At least weekly 20 15 5 6 7 3 4 20 4 8 5 2 - il 8 1 5 1 10 4 2 3
2%bprA 3%Tb 1% 2% 2% 1% 2% 2%p 3%mpa  4%Thmnp 3%p 1% - - - - - 1% 6%Tr 4% 6%Tr 7% 2%A 10%TXA  4%A 1%
a
NET: At least monthly 27 21 6 8 8 7 5 27 6 9 9 3 - - - 16 11 2 6 3 14 4 3 6
2%bprA  4%Tb 1% 3% 2% 3% 2% 2%p 4%mnpq  4%mnpq  4%mnpq  1%p 2% 8%Tr 5% 7%T 15% 3%A M%TXA 4% 1%
NET: Within the last 3 36 25 10 1 11 7 7 36 9 11 12 3 1 1 - 23 12 2 7 3 17 5 3 9
nths 3%bmpar 4%Tb 2% 4% 3% 3% 2% 3%mpq  6%Imnpg  5%mnpq  6%Thimn 2% . - - . - 2% 8%Tr 5% B%Tr 15% 4% 12%TxA 5% 2%
A pa
NET: At least yearly 40 29 12 14 11 9 7 40 9 12 15 3 1 - - 1 2 14 2 9 3 19 5 4 10
3%bparA  5%Tb 2% 5% 3% 4% 2% 3%pq 6%imnpq  6%Imnpq  7%Thimn 2% 1% - - . 3% 10%Tr 7% 10%Tr 5% 4% 14%TXA  7%A 2%
pa
NET: Ever 46 33 14 17 12 10 8 6 10 13 16 4 2 1 - 3 1 27 19 4 12 3 21 7 5 12
4%bparA  6%Tb 2% 6% 3% 4% 3% 4%pq 7%Imnpg  6%mnpq  8%Thimn 2% 1% 1% - 1% 1% 3% 13%Tr 10%r 14%Tr 15% 4% 18%TXA  8%A 2%
pa

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 107
Q1. VSP usage frequency - Fanzworld
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Fanzworld
Gender ocial Grade Age Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White BAME Mixed Asian Black an Muslim n None
B S M WA N SR « f m n @ @ @ @ W X @ _w
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 18 a2 39" 60" 571
Never 1124 54 58 288 338 237 255 1124 133 202 188 217 173 138 73 383 210 983 126 4 55 559
96%aksu  94% 98%Ta 4% 97% 96% 97% 96%k 93% 94% 92% 98%k 9%k 9%k  100% 99%Thij  99%Thij  97%Tstu  87% 90% 86% 85% 96%y 82% 92% 98%Tyz
y K K

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 108

Q1. VSP usage frequency - Fanzworld

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Absolutes/col percents

Fanzworld
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
m @ @ & @ @ @ M 0 0 ok 0 _m _m (e @ @ 0
Unweighted base 1141 326 146 196 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 4 1 - 1 3 - 2 1 1 1 3 2 2 1 N 1 2 1
i . - . . - . . 4% . 1%Ti 1% 1% 1% . . . 1% -
Atleast once a day 5 1 - 1 3 . 1 3 . 1 3 2 1 1 . 2 2 1 -
i . - . . . . 1%f 1% . 1% 2% 1% 1% 1% . 1% 1% -
Atleast once a week il 2 1 1 8 1 5 6 3 8 4 3 3 2 4 6 2 -
1% 1% 1% . 1% . 1% 2%T - . 3%Ti 4%Ti 2% 2% 3% 1% 1% 1% -
Atleast once a month 8 N N N 7 . 3 4 1 . 7 2 5 3 1 4 2 1 .
1% . . . 1% . . 2% 3% . 2%Ti 1% 3%Ti 3%Ti 3% 1% 1% 1% 2%
Atleast once in the 9 2 1 1 6 1 4 4 - 4 5 2 3 1 1 4 4 1 .
last 3 months 1% . 1% 1% 1% . 1% 2% - . 2% 1% 2% 1% 1% 1% 1% 1% 2%
Atleast once in the 5 2 2 1 2 1 3 1 - 2 2 1 1 1 - 1 2 2 -
last 12 months : 1% 1% 1% . . . . - . 1% 1% 1% 1% - . 1% 1% -
Used to use, but 6 1 1 1 3 1 4 2 . 5 1 1 . . - 2 4
haven'in the last 12 1% . . . . . 1% 1% 2% 1% . 1% . . - . 1%
months
NET: At least daily 9 2 - 2 6 . 3 4 1 2 7 4 3 2 1 3 4 2 -
1% 1% - 1% 1% . 1% 2% 5% . 2%Ti 3%Ti 2% 2% 1% . 1% 2% -
NET: At least weekly 0 4 1 2 1 8 9 1 5 14 8 6 4 3 6 9 4 -
2% 1% 1% 1% 2% . 1% 4%Tel 5% 1% 5%Ti 7%Ti 2%Ti 4% 4% 1% 2% 4% -
NET: At least monthly 27 4 1 2 21 2 11 13 2 5 21 9 1 7 4 Bl 12 5 .
2%l 1% 1% 1% 3% 1% 2% 5%Tel 9% 1% 7%Ti 8%Ti 8%Ti 7%Ti 79%Ti 2% 3% 4% 2%
NET: Within the last 3 36 6 2 4 27 3 15 17 2 9 2 11 13 8 5 4 15 6 .
months 3%l 2% 2% 2% 3% 1% 2% 7%Tel 9% 1% 9%Ti  10%Ti  10%Ti 8%Ti 8% 2% 4% 5% 3%
NET: At least yearly 0 8 4 5 29 4 17 18 2 12 29 12 15 9 5 5 17 7 .
3%l 2% 3% 2% 4% 1% 3% 7%Tel 9% 1% 9%Ti  11%T 11%Ti 8%Ti 8% 3% 5% 7%0 3%
NET: Ever 46 9 5 6 32 4 21 19 2 16 30 14 15 9 5 17 22 7 .
4% 3% 3% 3% 4% 1% 3% 8%Tel 1% 2% 10%Ti 12%Ti 1% 9%Ti 8% 3% 6%0 7% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 108
Q1. VSP usage frequency - Fanzworld

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Fanzworld
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
)
impacti
ng Seconda  Univers still
Physica  limitin childre ry ity Higher in full
WMental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M a b) c ) e 0 @ h G K ) (m n 0} (0
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Never 1124 321 143 194 769 2 1 222 17 850 272 101 122 7 53 84 360 103 15
96%akl  97% 97% 97% 96% 99%Tg  97%g  92% 89% 98%TKI  90% 88% 89% 91% 92% 7% 94% 93% 97%
m mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 109
Q1. VSP usage frequency - Fanzworld
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

Fanzworld
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
inemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ o @ @ @ W @ O 0 _m A B e @ e M W w0
Unweighted base 1141 92 52 29 968 45 125 9 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 6 159 a2 39
Weighted base 1170 95 57 34" o84 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 50° 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 4 - - - 4 - 1 - . 1 . 2 . - 3 N 3 1 . - 4 2 2 - - .
. . - 1% - . 1% . 1% . - . . - . 1% - . . 1% 1%
Atleast once a day 5 - - - 5 - . - 1 1 2 . 1 3 - 5 - . - 4 3 1 - - . - - .
- . - . 1% 1% - 1% . 1% . - 1%T - 1% - . 1% . 1% - - 1%
Atleast once a week 1 1 . - 9 1 . 1 1 1 - 4 1 . 9 1 9 2 1 N 9 7 3 . 1
1% 1% 1% - 1% 1% . 1% 1% 1% - 2% 1% . 1% . 19T . 4% . 1% 2% 1% 1% 2%
Atleast once a month 8 3 - - 5 - 1 . 1 - . 2 1 . 6 1 6 1 2 - 5 6 1 . - .
1% 3%Td - - 1% - 1% . 1% - . 1% . . 1% . 1%T . 6% - 1% 1% . 1% 1%
Atleast once in the 9 1 - 1 7 . 1 1 1 1 - 2 - - 8 N 6 3 1 - 7 6 1 - - . 2
last 3 months 1% 1% - 3% 1% 1% 1% 1% 1% 1% - 2% - - 1% . 1% 1% 3% - 1% 1% . - - 1% 5%
At least once in the 5 2 - . 3 - - 1 - 1 1 - 1 4 N 4 1 - - 5 3 1 - - - - .
last 12 months : 2% - 1% . - - 1% - 1% 1% - 1% . . 1% . - - : 1% 1% .
Used to use, but 6 1 - - 5 . 1 . . - 3 - 5 1 5 1 - N 6 2 3 N - . N .
haven'in the last 12 1% 1% % - . 1% . . - 2%Td - - 1% 1% 1% . - . 1% : 1% . - 1% . 1%
ths
NET: At least daily 9 - - - 9 - 1 - 1 2 . 3 1 1 5 N 8 1 . - 8 5 2 - - 1 - - .
1% - - - 1% - 1% - 1% 2% . 2% . 1% 1% . 19%T . 2% - 1% 1% 1% - - 1% - - 1%
NET: At least weekly 20 1 . 18 1 2 1 2 2 . 7 2 1 14 1 17 2 1 N 17 13 5 - - 1 - . 1
2% 1% 1% - 2% 1% 1% 1% 2% 3% . 4%Td 1% 1% 2% 1% 2%T 1% 5% . 2% 3% 2% - - 1% - 1% 4%
NET: At least monthly 27 4 . - 23 1 2 1 3 2 . 9 3 1 20 2 24 4 3 N 22 19 6 . - 1 - . 1
2% 4% 1% - 2% 1% 2% 1% 3% 3% . 6%Tdj 2% 1% 2% 1% 3%To 1% 1% . 2% a%Tx 2% 1% - 2% - 1% 4%
NET: Within the last 3 36 5 . 1 30 1 3 2 4 4 . 12 3 1 29 2 29 7 4 N 29 24 7 . - 1 - . 3
3%x 5% 1% 3% 3% 2% 2% 2% 4% 5% . 7%T 2% 1% 3% 1% 4%To 1% 14% . 3% 5%Tx 3% 1% - 3%x - 1% 8%
NET: At least yearly 40 6 . 1 33 1 3 2 4 4 . 13 3 2 33 3 33 8 4 N 34 28 8 . - 1 - . 3
3%x 6% 1% 4% 3% 2% 2% 2% 4% 5% . 8%Tdl 2% 2% 4% 1% 5%To 2% 14% . 3% 6%Tx 3% 1% - 3%x - 1% 9%
NET: Ever 6 7 . 1 38 1 4 3 5 4 . 16 3 2 8 4 38 9 4 1 40 29 il 1 - 1 N 1 3
4%x 7%l 1% 4% 4% 2% 3% 3% 5% 5% . 10%Tdl - 2% 2% 4% 2% 5%To 2% 14% 1% 4% 6%Tx 4% 1% - 4%x . 2% 9%
m

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021
Table 109

Q1. VSP usage frequency - Fanzworld

Absolutes/col percents
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Fanzworld

Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland ~ Midland  Eastof South  South than 2 1-2 Phone laptop e full art- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices  time time work work  Student  Retired  Other hed
M @ —fe (e — R e W m A B ) — @ —_ W —
Weighted base 1170 95 57 34+ 984 a7 127 %8 % 80 106 160 169 102 860 179 707 446 28" 59° 1061 482 248 53 63" 38 206 a4 a4
Never 1124 8 56 3 946 4 12 95 91 76 1 1 1 100 8: 175 670 43 24 59 1021 452 231 5 63 44 3
96%kns  93% 99% 96% 96%k  98% 7%k 97% 95% 95%  100%ak  90% 98%ak  98%k  96% 98% 95% 98%n 86% 99% 96% 94% 96% 99%  100% 96%  100%Tstw  98% 91%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) in le for sig testing, * small base (under 50).
Asterisk: layed in the data refer to the effective base, although layed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 110
Q1. VSP usage frequency - Fanzworld
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
Fanzworld

Household income- per year

Reqular users of VSPs (last 3 months)

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

Exposure to
hamful content
(ast 3 months)

Awareness of

safety measures

lot at
all
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - £52,000 Instagr Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36399  £51,999 + YouTube  am TikTok K t Twitch  Vimeo b e s e e aware  aware
0 a b) 3 e K ) m n o) o) r s
Unweighted base 1141 228 293 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 4 1 1 2 . 1 4 4 4 4 4 4 4 4 4 4 3 1 2 2
*s . . 1% . 1% R 1% 1%Tg " 1%Tg)  2%Tghj  3%Tghi  8%Tghij  7%Tghij  5%Tghij  1%Ts . 1% .
Kim Kim K
Atleast once a day 5 2 N 1 1 . 5 5 4 5 5 5 4 5 5 4 4 1 3 1
s 1% . . . . B 1% 1%Tg " 2%Tg]  3%Tghij  3%Tghij  9%Tghij 9%Tghij 5%Tghj  2%Ts . 1% .
Kim Kim K
Atleast once a week 1 1 3 4 1 1 11 11 11 11 1 9 10 9 7 9 7 4 10 1
1%su 1% 1% 1% 1% 1% 1% 2%Tg  3%Tghj 1% 4%Tghj  6%Tghij  8%Tghi 18%Tghi 14%Tghi 12%Tghj  3%Ts . 2%Tu .
3 3 jKim jKim Kim
At least once a month 8 1 1 2 2 1 8 8 7 8 7 7 5 5 4 4 3 4 4 4
1% . . 1% 2% . 1% 1%T 2%Tghj 1% 2%Tghj  5%Tghi  4%Tghj 11%Tghij  7%Tghij  5%Tghi 1% . 1% .
K Kimop km K
At least once in the 9 3 1 1 1 1 9 9 6 9 7 4 5 6 4 2 4 5 8 1
last 3 months 1%u 1% . 1% . 1% 1% 1%Tg  2%Tg 1% 2%Tg]  3%Tg]  4%Tghj 11%Tghii 7%Tghj  3%Tghj 2% 1% 2%Tu .
Kimop Kip
At least once in the 5 N 1 2 1 1 5 5 4 4 4 4 4 2 2 2 4 1 3 2
last 12 months *s . . 1% 1% . B 1% 1%Tg  C 1%Tg)  3%Tgh  3%Tghj  4%Tghj  4%Tghij  3%Tghij  2%Ts . 1% i
k
Used to use, but 6 3 1 N 2 N 6 6 6 6 5 2 3 . 2 4 1 4 2
haven'in the last 12 1%s 1% . . 1% . 1% 1%T 2%Tgl 1% 2%Tg)  2%Tg  2%Tg) 1% 2%Tgi  2%Ts . 1% .
NET: At least daily 9 3 1 3 1 1 9 9 8 9 9 8 8 9 8 8 7 2 6 3
1%s 1% . 1% 1% 1% 1% 1%Tg  2%Tg 1% 3%Tghj  6%Tghij  6%Tghi 17%Tghi 16%Tghi 11%Tghj  3%Ts . 1% -
K ik jkimp. jKmp  Kim
NET: At least weekly 20 4 3 6 2 2 20 20 18 20 20 17 19 17 15 17 13 6 16 4
2%su 2% 1% 2% 1% 2% 2% 3%Tg]  6%Tghi 2% 7%Tghj 12%Tghi  14%Tghi  35%Tghi 30%Tghi 23%Tghj  6%Ts 1% 4%Tu .
3 3 jkimp mm Kim
NET: At least monthly 27 5 5 8 4 3 27 27 26 27 27 24 23 23 21 16 10 20 7
2%su 2% 1% 3% 3% 2% 3% 4%Tg]  8%Tghj  3%T 9%Tghj  16%Tghi  18%Tghi ~ 46%Tghi 37%Tghl 28%Tghij  7%Ts 1% 5%Tu 1%
ik ik jimop™ jkimy Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, *

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 110

Q1. VSP usage frequency - Fanzworld

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

includes watching

Fanzworld
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
ot at
all/
£15600  £26,000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruia  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok 1 Twitch  Vimeo b e s e e aware  aware
—n @ b RN C) R N (¢ N N S N N ). N} N ) N N | N | N
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
NET: Within the last 3 36 8 6 10 5 5 36 36 32 36 34 28 29 28 22 24 20 15 28 8
3%su 4% 2% 4% 3% 4% 3% 6%Tgj  10%Tghj  4%T  11%Tghj 19%Tghi 21%Tghi 56%Tghi 44%Tghi 31%Tghj  9%Ts 2% 7%Tu 1%
3 ik jimop”  jimp ~ kim
NET: At least yearly 40 8 7 1 6 5 40 40 35 40 38 32 32 30 24 26 24 15 31 9
3%su 4% 2% 4% 4% 4% 4% 7%Tgj  11%Tghj  4%T  13%Tghj 22%Tghi 24%Tghi 60%Tghi 48%Tghi  34%Tghi  11%Ts 2% 7%Tu 1%
ik ik jimop  jkimp Jim
NET: Ever 46 1 8 12 8 6 46 46 41 46 43 34 35 30 25 27 28 16 35 12
4%su 5% 3% 4% 5% 4% 4% 8%Tgj  13%Tghj  5%T  14%Tghj 24%Tghi 26%Tghi 60%Tghi 49%Tghi 36%Tghi  13%Ts 2% 8%Tu 2%
i ik jimop”  jkimp jkim
Never 1124 214 300 258 143 125 1024 573 282 920 256 109 98 20 26 48 190 921 381 743
96%nhilk  95% 97% 96% 95% 96% 96%hiki  92%iKIm  87%Imno 95%hikl  86%mno  76%nop  74%nop  40% 51%n 64%n0  87% 98%Tr  92% 98%Tt
Imnoprt mnop nop P P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 111
Q1. VSP usage frequency - Fanzworld
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

Absolutes/col percents

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
Fanzworld
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
—_m (a) (0) () () (o) () 0 0 () 10}
Unweighted base 1141 119 273 221 153 375 124 217 226 153 361
Weighted base 1170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 4 4 4
. 2%Tb 2%Tj)
At least once a day 5 5 5
: 2%Tbe 2%Tj
Atleast once a week 1 1 11
1% 4%Tabed 5%Thik
At least once a month 8 8 8
1% 3%Thed 3%Thik
At least once in the 9 - - - 1 8 - - 1 . 8
last 3 months 1% - - - . 3%Tabe - - . . 3%Thi
At least once in the 5 5 5
last 12 months : 2%Tbe 2%Tj
Used to use, but 6 - - 6 - - - 6
haven'in the last 12 1% 2%Tbe 3%Tj
months
NET: At least daily 9 9 9
1% 3%Tabed 4%Thik
NET: At least weekly 20 20 20
2%bi 8%Tabed 8%Thik
NET: At least monthly 27 27 27
2%bej 11%Tabed 11%Thilk
NET: Within the last 3 36 - - - 1 35 - - 1 . 35
nths 39%bedijk - - - . 14%Tabed - - . . 15%Thik
NET: At least yearly 40 - - - 1 40 - - 1 . 39
3%bedhijk - - - . 16%Tabed - - . . 17%Thik
NET: Ever 46 - - - 1 46 - - 1 . 5
4%abedhijk - - - . 19%Tabed - - . . 19%Thik
Never 1124 168 337 257 160 201 173 340 262 158 191
96%el 100%Te 100%Te 100%Te 100%Te 81% 100%T1 100%T1 100%T1 100%TI 81%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Table 112

Q1. VSP usage frequency - PocketStars

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

PocketStars

Unweighted base
Weighted base
Effective base

Several times a day
At least once a day
At least once a week
At least once a month
At least once in the

last 3 months

At least once in the
last 12 months

Used to use, but
haven'tin the last 12
s
NET: At least daily
NET: At least weekly
NET: At least monthly
NET: Within the last 3
NET: At least yearly
NET: Ever

Never

Gender

ocial Grads

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

Age Ethnicity Religion
Other
Christ religio
Total  Male  Female  AB ct c2 DE 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asan  Black an Muslim n None
i — e 0 0 K 0 (m. 0 — @ —n — ] —a A
1141 634 507 307 349 223 256 1141 159 234 209 21 162 125 4@ 328 166 942 182 45 102 29 450 55 59 552
1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34° 86 18" 472 39° 60 571
891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 187 754 125 34 70 22 345 35 44 451
3 3 - 1 1 - 1 3 1 - 2 - 2 1 1 - 1 - 1 1
2 2 . ! ! . ! 2 ! . T . . . . . 2 1% . 1% % ! % 1% !
9 7 2 3 1 1 9 2 4 2 1 4 5 1 3 1 4 3 1 1
A 1% . 1% 1% . 1% 1% 2%p 2%p 1% . - - - - . 3%l 2% 3%l 3% 1% THTA 1% .
8 6 2 3 2 2 2 8 3 3 2 - 4 4 1 3 1 4 3 - 1
1% 1% . 1% 1% 1% 1% 1% 2%p 1% 1% . - - - - . 39%Tr 3% 39%Tr 4% 1% T%TA .
9 7 2 2 3 4 9 2 3 2 1 1 1 7 1 N - 1 4 - 5
1% 1% . 1% 1% 2% 1% 1% 1% 1% 1% - * 1% 1% 1% 1% * 5% 1% - 1% 1%
12 7 5 5 2 4 4 4 2 1 1 1 1 7 5 2 2 - 6 1 1 4
1%r 1% 1% 2% 1% 1% 1% 1% 3%p. 2% 1% 1% 1% . 1% 1% 3%Tr 6%Tr 3% 1% 1% 3% 1% 1%
3 3 1 1 - 1 3 - - 1 1 1 2 - N 2 1
? ? : : . : ? . . o : : : . 1% : :
13 7 6 4 6 3 1 13 2 3 1 1 6 1 7 1 1 3 2 1 4 1 1 3
1% 1% 1% 1% 2% 1% - 1% 2% 1% - - 3%Thl 1% 2% . 1% 2% 2% 3% 1% 2% 1% 1%
12 10 2 5 4 1 2 2 3 4 4 1 7 6 1 4 1 6 3 1 2
TROA 2% . 2% 1% . % % 2%p 2%p 2%p . - - - - 1% %t 2% T 4% 1% 8%TA 2% .
20 16 4 7 6 3 4 20 6 7 6 1 10 10 2 6 2 9 6 2 3
2%bprA  3%Tb 1% 2% 2% 1% 2% 2%p 4%imnpq 3%mpa  3%mpa 1% - - - - 1% T 5% %t 9% 2% 15%TeA 3% 1%
29 23 6 9 9 7 4 29 6 9 9 4 1 - 1 1 18 1 2 7 2 3 6 2 8
2%bprA  4%Tb 1% 3% 2% 3% 2% 2%p 4%mp 4%mpq  4%mpq 2% 1% - . 1% 2% 8%Tr 5% 8%Tr 14% 3% 15%TXA 3% 1%
a1 30 1 14 10 10 6 41 9 14 " 5 3 - 3 3 25 16 4 9 3 0 7 2 12
4%bmprA 5%Tb 2% 5% 3% 4% 2% 4%mp  7%mpa  6%Thmpa 5%mp 2% 2% - 1% 1% 2% T 1%Tr 11%Tr 15% 4% 19%TeA 4% 2%
44 33 1 15 1 " 7 44 10 14 " 6 1 3 - 3 3 27 16 4 9 3 2 7 2 12
4%bmprA 6%Tb 2% 5% 3% 4% 3% 4%mp  7%mpa  6%Thmpa 5%mp 3% . 2% - 1% 1% 3% T 12%Tr 11%Tr 15% 5% 19%TeA 4% 2%
57 40 17 18 17 14 8 57 12 16 " 7 7 4 - 10 4 38 19 4 1 3 6 8 3 16
5%bparA 7%Tb 3% 6% 5% 6% 3% 5%pq  9%pq  8%pq 6% 3% 4% 3% - 3% 2% 4% 18%Tr 12%r 18%T 18% 5% 21%TeA 5% 3%
1113 5 580 286 333 233 255 1113 131 199 193 215 168 135 73 3 208 971 126 30 75 14 447 31 5 555
95%asuy  93% 97%Ta  94% 95% 94% 97% 95% 91% 92% 94% 97%i 96% 97%  100% 979%Thij  98%Thij  96%Tstu  87% 88% 87% 82% 9%y  79% 95%y  97%Ty

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks

layed in the data refer to the effective base, although

layed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 113
Q1. VSP usage frequency - PocketStars
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

PocketStars
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M @ @ 4 @ 0 @ W 0 0 Gk 0 _m _m (o _@® 0
Unweighted base 1141 326 146 196 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 3 1 1 1 2 N 1 2 . 1 2 1 1 1 . 1 2 1
. . . . . . . 1% 1% . 1% 1% 1% 1% 1% . . . -
Atleast once a day 9 1 N 1 7 N 3 5 . 1 7 4 4 3 1 2 4 3
1% . . . 1% . . 2%T 2% . 2%Ti 3%Ti 3%Ti 2% 2% . 1% 3%0 -
Atleast once a week 8 3 1 2 4 1 3 5 . 3 5 2 2 2 2 2 4 2 .
1% 1% 1% 1% . . . 2%Tt 1% . 2%i 2% 1% 2% 3% . 1% 1% 2%
Atleast once a month 9 1 N 1 8 N 5 4 - 3 6 2 5 2 1 5 2 1 -
1% . . . 1% . 1% % - . 2% 2% 2%Ti 2% 1% 1% 1% 1% -
Atleast once in the 12 2 1 10 1 6 5 - 5 7 5 2 2 - 6 4 2 -
last 3 months 1% 1% 1% 1% . 1% 2% - 1% 2%Ti 2%Ti 1% 1% - 1% 1% 2% -
Atleast once in the 3 1 - 1 2 - 2 1 - 3 - - - - - 2 1
last 12 months . . . . - . . - . - - - - - . . - -
Used to use, but 13 3 1 2 10 1 8 4 . 6 7 1 1 1 5 8 4 1
haven'in the last 12 1% 1% 1% 1% 1% . 1% 2% 2% 1% 2%Ti 1% 1% 1% BUTIK 1% 1% 1%
months m
NET: At least daily 12 2 1 2 9 1 4 6 1 2 9 5 5 3 1 3 6 3 -
1% 1% . 1% 1% . 1% 3%Tel 3% . 3%Ti 2%Ti 2%Ti 3% 2% 1% 1% 3%0 -
NET: At least weekly 0 5 2 3 13 1 7 1 1 5 14 7 7 6 3 5 10 5 .
2%0 1% 1% 2% 2% 1% 1% 5%Tel 4% 1% 5%Ti 6%Ti 5%Ti 5%Ti 5% 1% 3% 4%0 2%
NET: At least monthly 29 6 2 4 21 2 12 15 1 9 20 9 12 8 4 10 12 6 .
2% 2% 2% 2% 3% 1% 2% 6%Tel 4% 1% 7%Ti 8%Ti 9%Ti 7%Ti 7% 2% 3% 5%0 2%
NET: Within the last 3 41 7 2 6 31 3 18 20 1 14 27 14 14 9 4 17 16 8 .
months 4% 2% 2% 3% 4% 1% 3% 8%Tel 4% 2% 9%Ti  12%Ti  10%Ti 9%Ti 7% 3% 4% 7%0 2%
NET: At least yearly 44 8 2 6 33 3 20 20 1 16 27 14 14 9 4 18 17 8 .
4% 2% 2% 3% 4% 1% 3% 8%Tel 4% 2% 9%Ti  12%Ti  10%Ti 9%Ti 7% 3% 5% 7% 2%
NET: Ever 57 1 3 8 43 3 28 2 1 22 35 15 15 10 8 27 21 8 .
5%l 3% 2% 4% 5% 1% 4% 10%Tel 7% 3% T%T 18%Ti 1% 9%i 14%Ti 4% 5% 8% 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 113

Q1. VSP usage frequency - PocketStars

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents
PocketStars

Weighted base

Never

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your
Imy ting/ limitiny ndition Number of people in household household? Highest education
No
impacti
ng/ Seconda  Univers still
Physica limitin childre Iy ity Higher infull
Mental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
M @ @ W @ 0 @ i 0 —l 0 (m —m 0 0
1170 330 148 200 802 272 638 242 19" 867 302 115 137 106 58 601 381 110 15
1113 319 144 192 759 26 610 217 18 845 267 100 122 6 50 74 360 102 15
95%gjkl  97% 98% 96% 95% 99%Tfg 96%g 90% 93% 97%Tjkl 89% 87% 89% 91% 86% 96% 95% 92% 98%
n mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. *

Prepared by Yonder
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Table 114

Q1. VSP usage frequency - PocketStars
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents
PocketStars

Total
Unweighted base 1141
Weighted base 170
Effective base 891
Several times a day 3
At least once a day 9

1%
At least once a week 8
1%
At least once a month 9
1%
At least once in the 12
last 3 months 1%
At least once in the 3
last 12 months -
Used to use, but 13
haven'tin the last 12 1%
hs
NET: At least daily 12
1%
NET: At least weekly 20
2%0
NET: At least monthly 29
2%
NET: Within the last 3 ]
4%x
NET: At least yearly a4
4%x
NET: Ever 57
5%x

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

GO Region
Yorkshi
Norther reand  West East
Scotlan n NET: North North the Midland ~ Midland  Eastof South  South
d Wales  Ireland  England  East West  Humber s s England  London  East West
0
92 52 29 968 45 125 % 103 74 105 173 148 101
95 57 34" 984 a7 127 9% 9% 80 106 160 169 102
72 43 24 752 35 100 74 79 56 87 126 19 80
. 3 4 . . . 4 .
. b . . . . 1o .
9 1 1 1 1 1 3 1 1
1% 2% . 1% 1% 1% 2% 1% 1%
1 N 7 . . 1 1 1 2 . .
1% . 1% 1% . 1% 2% 1% 1% . .
1 8 1 1 1 1 1 2 . 2
1% 1% 1% 1% 1% 1% 1% 1% . 2%
1 . 1 . 1 2 1 1 4 . 1
1% 1% 1% . 1% 2% 1% 1% 3% . 1%
- - - 3 1 . 1 .
. 1% . 1% .
1 1 " 3 1 2 . 2 2 .
1% 3% 1% 6%Tdim 1% 2% . 1% 1% .
N 2 1 1 1 1 1 . 4 2 1
- . - 1% 2% 1% 1% 1% 1% . 3% 1% 1%
1 . 19 1 1 2 3 2 . [ 2 2
1% 1% - 2% 2% 1% 2% 3% 2% . 4% 1% 2%
1 . 7 1 2 3 3 2 1 8 2 3
1% 1% - 3% 2% 2% 3% 4% 3% 1% 5%T 1% 3%
3 . . 38 1 2 4 5 3 2 12 3 4
3% 1% 1% 4% 3% 2% 4% 5% 4% 2% s%Tdfl 2% 4%
3 . . 41 1 3 4 5 4 2 14 3 5
3% 1% 1% 4% 3% 2% 4% 5% 5% 2% 9%Tdl 2% 4%
3 . 1 52 4 4 7 6 4 2 15 5 5
4% 1% 4% 5% 9% 3% 7% 6% 5% 2% 10%Tdjl - 3% 5%

rban/ Rural

Uban  Rural
844 159
860 179
656 130

3 .

7

1%

6 1

1% .

7 2

1% 1%

3

1% 1%

1 1

. 1%
2 1

1% 1%
10 N

1% .
16 1

2% 1%
23 3

3% 2%
30 6

4% 3%

1 7

4% 4%
43 8

5% 4%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/ki

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

'm - T/A/B - T/n/o - T/p/q/r - T/s/t/u/vi

Internet usage

More
than 2 12
hours  hours
884 244
707 446
776 229
3
T
8 1
1%T .
6 1
1% .
7 2
1% 1%
7 5
1% 1%
2 1
9 4
1% 1%
1 1
2%T .
18 2
3%To  *
2 4
3%To 1%
31 10
4%T 2%
33 10
5%T 2%
42 14
6%T 3%

Devices used to access
internet

Working statu;
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Absolutes/col percents

Tablet
Smart or Muttipt
Phone  laptop °
only only  devices
29 47 1039
28" 59" 1061
21 37 822
. . 2
1% . :
. 8
1% - 1%
1 - 6
4% - 1%
8
1%
1%
3
1 11
2% 1%
. N 10
2% . 1%
2 N 16
6% . 2%
2 N 25
% . 2%
2 N 36
6% . 3%
2 N 39
% . 4%
2 1 50
% 2% 5%

Working
full

time

7
1%
a

1%
1%

1%

9
2%

9
2%
13
3%x
19
4%Tx
26
5%Tx
28
6%Tx

38
8%Tux

Working
art-

time

3
1%

2
1%

2
1%
4
2%
2%
8
3%
8
3%

10
4%

Student

House
person/  Furloug
Retired  Other hed
159 42 39
206 44" 4t
133 36 29
% %
1%
- 1
1% 2%
’ .
3%x 1%
P . .
1% - 1%
. . 1
- 1% 2%
- 1 1
- 2% 3%
- 2 1
- 5%x 4%
1 2 2
1% 5% 5%
1 2 2
1% 5% 5%
1 2 2
1% 5% 5%

YONDER




Table 114

Ofcom VSP Tracker - Wave 1

Q1. VSP usage frequency - PocketStars

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

PocketStars

GO Region —Urban/Rural  __Internetusage
Yorkshi
Norther reand  West ast More
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours
—m — e — —_i e m —|

Weighted base 1170 95 57 34 984 ar 127 98 % 80 106 160 169 102 860 179 707 446

Never 1113 9 56 3 932 122 9 0 77 104 1 164 97 817 7 665 432
95%kns  96% 99% 96% 95%k  91% 97% 93% 94% 95% 98%K  90% 97K 95% 95% 96% 94% 97%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) in le for sig testing, * small base (under 50).
Asterisk: layed in the data refer to the effective base, although layed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
internet
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Absolutes/col percents

Working statu
Unemplo
Unemplo  yed -
Tablet yed - not
Smart or Multipl  Working ~ Working  looking  looking House
Phone  laptop e full art- for for person/  Furloug
only only  devices time time work work  Student  Retied  Other hed
—o —n & —w
28+ 59° 1061 482 248 53 63" 38" 206 a4 34
26 58 1011 444 2 5 63 36 0 42 3
94% 98% 95% 92% 96% 98%  100%s  94% 99%Tsw  95% 95%
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Table 115

Q1. VSP usage frequency - PocketStars

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching

PocketStars
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - stag Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok t Twitch  Vimeo e s e e aware  aware
M @ _d h —_ 0 k0 (m) RS (1) IS ) N () N N
Unweighted base 1141 228 203 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 3 1 1 1 N 1 3 3 3 3 3 3 3 2 3 2 1 3 N
“su . . . . . B 1% 1%Tg " 1%Tg]  2%Tghj  2%Tghj  5%Tghij  5%Tghij  4%Tghij  1%s . 1% .
K Kim 3
Atleast once a day 9 2 1 2 1 3 9 8 8 9 9 8 8 8 8 7 6 2 6 2
1%su 1% . 1% 1% 2% 1% 19%T 2%Tgh) 1% 3%Tghj  6%Tghi  6%Tghi 15%Tghi 16%Tghi 10%Tghj 3%Ts  * 2%Tu ¢
K ik Jimp jmp ~ kim
Atleast once a week 8 2 1 2 1 1 8 8 7 7 7 7 7 7 7 7 6 2 7 1
1%su 1% . 1% . 1% 1% 19%T 2%Tgh) 1% 2%Tghj  5%Tghi  6%Tghi 14%Tghi 15%Tghj 9%Tghi 8%Ts  * 2%Tu ¢
K 3 jKimp ~ Kimp Kim
Atleast once a month 9 2 4 2 . 9 9 7 9 6 7 6 4 4 4 4 5 3 6
1% - 1% 1% 1% . 1% 1%Tg  2%Tgl 1% 2%Tgj  5%Tghi  4%Tghj  8%Tghij  9%Tghij  5%Tghij 2% 1% 1% 1%
K K Kim K
At least once in the 12 1 3 5 2 11 11 8 12 10 6 9 6 4 4 5 7 9 3
last 3 months 1%u 1% 1% 2% % 1% 2%Tg  3%Tg) 1% 3%Tghj  4%Tghj  7%Tohi 13%Tghij  8%Tghj  6%Tghj 2% 1% 2%Tu ¢
ik Kiop K
Atleast once in the 3 N 1 N 1 3 3 3 3 2 1 1 1 1 2 1 2 1
last 12 months - . . . 1% . . 1%Tg  * 1% 19%T 1% 1% 2%Tghj 1% . . .
Used to use, but 13 3 5 3 . 13 12 5 8 7 5 6 4 2 2 6 8 6 7
haven'in the last 12 1% 1% 2% 1% . 1% 2%Tg) 2% 1% 2% 4%Tgl  5%Tghi  9%Tohi  4%Tgj 2% %Ts 1% 1% 1%
ths K Kiop
NET: At least daily 12 2 2 3 1 3 2 11 11 2 12 11 10 11 1 10 8 3 9 3
1%su 1% 1% 1% 1% 3% 1% 2%Tg  3%Tghi 1% 4%Tghj  8%Tghi  8%Tghi 21%Tghi 21%Tghi 13%Tghij 4%Ts  * 2%ty *
K ik Jimp jmp ~ kim
NET: At least weekly 20 4 4 5 2 4 20 19 19 19 19 18 18 18 18 17 14 5 16 4
2%su 2% 1% 2% % 3% 2% 3%Tg)  6%Tohj 2% 7%Tghj  13%Tghi  13%Tghi 35%Tghi 35%Tghi  22%Tghi 7%Ts 1% %Tu
ik ik Jimp jmp ~ Kim
NET: At least monthly 29 4 6 8 4 5 29 28 2 28 2 25 24 22 22 20 18 10 20 9
2%su 2% 2% 3% 3% 4% 3% 5%Tg)  8%Tghj 3% 9%Tghj  17%Tghi  18%Tghi  44%Tghi  44%Tghi 27%Tghij  8%Ts 1% 5%Tu 1%
3 3 jkimp jimp ~ Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 115

Q1. VSP usage frequency - PocketStars

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

PocketStars

Absolutes/col percents

includes watching

Exposure to

harmul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Not at
all
£15600  £26,000  £36,400 An No Very/ Not
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Frila  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok t Twitch  Vimeo e s e e aware  aware
—m @ B e W e @ ot 0 @t W _m (o) @ (s
Weighted base 1170 225 308 270 151 130 1070 619 323 966 209 143 133 50 51 76 218 937 415 755
NET: Within the last 3 41 5 9 13 4 6 40 39 34 40 36 31 33 28 26 25 23 17 28 13
4%su 2% 3% 5% 3% 5% 4% 6%Tgj  11%Tghj  4%T  12%Tghj 22%Tghi 25%Tghi 56%Tghi 51%Tghi  33%Tghi  10%Ts 2% 7%Tu 2%
ik ik jkimp jkimp Jkim
NET: At least yearly 44 6 10 14 6 6 42 42 a7 a2 38 32 34 29 26 26 25 18 30 14
4%su 2% 3% 5% 4% 5% 4% 7%Tgj  11%Tghj  4%T  13%Tghj 22%Tghi 25%Tghi 58%Tghi  51%Tghi  35%Tghi 11%Ts 2% 7%Tu 2%
i i jimop  jkimp Jim
NET: Ever 7 8 14 17 6 7 56 54 a2 51 45 38 40 33 28 28 30 26 36 21
5%su 4% 5% 6% 4% 5% 5% 9%Tgj  13%Tghj 5% 15%Tghj  26%Tghi  30%Tghi 66%Tghi 56%Tghi 37%Tghi 14%Ts 3% 9Ty 3%
ik ik jimop  jkimp jKim
Never 1113 217 293 253 146 123 1015 565 281 915 255 106 93 17 23 48 188 911 a79 734
95%hiki  96% 95% 94% 96% 95% 95%hiki  91%Kim  87%Imno 95%hikl  85%mno  74%nop  70%nop  34% 44%n  63%m0  86% 97%Tr 91% 97%Tt
mnoprt p

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 116

Q1. VSP usage frequency - PocketStars

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

includes watching

PocketStars
No. of VSPs used in Past 3 month No. of Selected VSPS used in Past 3 month
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
M (a) (b) (c) (d) (e) (h) (i) 00 (k) 10}
Unweighted base 1141 119 273 221 153 75 124 217 226 153 361
Weighted base 170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 3 - - - - 3 - - - - 3
. - - - - 19%T - - - - 19%Ti
Atleast once a day 9 - - - - 9 - - - - 9
1% - - - - 4%Tabed - - - - 4%Thik
Atleast once a week 8 - - - - 8 - - - 8
1% - - - - 3%Tabed 3%Thik
Atleast once a month 9 - - - 1 8 - 1 - 8
1% - - - 1% 3%Tabe 1% 3%Thik
At least once in the 12 - 1 - - 1 1 - - . 10
last 3 months 1% - . - - 4%Tabed 1% - - . 4%Tik
At least once in the 3 - - - - 3 - - - 1 2
last 12 months : - - - - 19%T - - - . 19T
Used to use, but 13 1 1 - 4 7 1 1 - 4 7
haven'in the last 12 1% 1% . - 3%be 3%Tbe . . - 3% 3%Tj
months
NET: At least daily - - - - 12 . . . . 12
1% - - - - 5%Tabed - - - - 5%Thijk
NET: At least weekly 20 - - - - 20 - - - - 20
2%bi - - - - 8%Tabed - - - - 8%Thilk
NET: At least monthly 29 - - - 1 28 - 1 - 28
2%bei] - - - 1% 11%Tabed 1% - 12%Thilk
NET: Within the last 3 41 - 1 - 1 39 1 - 1 . 38
nths 4%beik - . - 1% 16%Tabed 1% - 1% . 16%Thilk
NET: At least yearly 44 - 1 - 1 41 1 - 1 1 40
4%abedijk - . - 1% 17%Tabed 1% - 1% 1% 17%Thilk
NET: Ever 57 1 2 - 5 49 2 1 1 5 48
59%abehi] 1% 1% - 3%be 20%Tabed 1% . 1% 3% 20%Thik
Never 113 168 335 257 155 198 171 339 261 153 189
95%el 99%Te 99%Tde 100%Tde 97%e 80% 99%TI 100%Tkl 99%TI 97%l 80%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l
Overlap formulae used.
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 117
Q1. VSP usage frequency - Admire.Me
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Admire.Me
Gender ocial Grad: Age Ethnicity Religion
Other
Christi religio
Total  Male Female AB ci c2 DE 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME Mixed Asian Black an Muslim n None
Mm @ b @ 4 @ 0 o 0 @ k0 om0 @ @ 0 (s W W —_— 2 A
Unweighted base 1141 634 507 307 349 223 256 1141 159 234 209 211 162 125 41 228 166 942 182 a5 102 29 450 55 59 552
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 472 39" 60" 571
Effective base 891 482 417 236 280 172 201 891 124 177 161 165 133 107 36 269 137 754 125 34 70 22 345 35 44 451
Several times a day 3 3 N 1 1 1 1 3 . 1 2 N - - - - - 2 1 . 1 . 3 . . .
b 1% . . . . . : . . 1% . - - - - - . 1% 1% 1% 1% 1% . . .
Atleast once a day 7 5 2 3 3 1 N 7 2 2 2 1 - - - - - 3 4 . 3 1 3 1 1 1
1% 1% . 1% 1% . . 1% 2%p 1% 1% . - - - - - . 3%Tr 1% 3%Tr 8% 1% 4%TA 1% .
Atleast once a week 10 6 3 4 2 2 2 10 1 5 3 1 - - - - - 5 5 1 3 . 3 4 - 2
1% 1% 1% 1% 1% 1% 1% 1% 1% 2%Thp  1%p . - - - - - : 3%Tr 4%Tr 3%Tr 3% 1% 10%TxeA - .
Atleast once a month 6 5 1 3 1 1 N 6 1 3 1 1 - - - - - 3 2 . 1 1 3 . 1 2
r 1% . 1% . . . . 1% 1%p . . - - - - - . 2%r 1% 1% 4% 1% 1% 2% .
Atleast once in the 7 6 1 1 2 3 1 7 2 1 3 - 1 - - 1 - 4 3 1 2 . 4 2 - 1
last 3 months 1% 1% . . 1% 1% . 1% 1% 1% 2% - . - - . - . 2% 2% 2% 1% 1% 5%TxA - .
Atleast once in the 8 6 2 5 1 1 1 8 2 3 1 1 1 - - 1 7 1 . 1 - 6 . 1 2
last 12 months 1% 1% . 2% . . . 1% 2% 1% 1% . . - - . 1% 1% 1% 1% - 1% . 1% .
Used to use, but 9 7 3 4 1 2 2 9 2 1 4 1 1 - - 1 6 4 - 3 1 2 1 2 4
haven'in the last 12 1% 1% - 1% . 1% 1% 1% 1% 1% 2% 1% 1% - - . 1% 2%Tr - 3%Tr 3% . 4%x 3% 1%
s
NET: At least daily 10 8 2 4 3 2 1 10 2 3 4 1 - - - - - 5 5 1 3 2 6 2 1 2
%A 1% . 1% 1% 1% 1% 1% 2%p 1%p 2%p 1% - - - - - : 4%Tr 2% 4%Tr 9% 1% 4%A 2% .
NET: At least weekly 20 15 5 7 5 4 4 20 4 8 7 2 - 10 2 6 2 9 6 1 4
2%prA 3% 1% 2% 1% 2% 1% 2%p 3%pq 4%Thmnp  3%mpq 1% - - - 1% 7%Tr 6% %I 12% 2% 14%TxA 2% 1%
Q
NET: At least monthly 26 19 6 10 6 5 4 26 5 11 7 3 - - - 13 13 2 7 3 12 6 2 5
2%bprA  3%Tb 1% 3% 2% 2% 2% 2%p 3%mpq  5%Thmnp 4%mnpq 1% 1% 9%Tr 6% B%T 16% 3% 15%TxA 3% %
a
NET: Within the last 3 32 25 7 il 9 7 5 32 6 12 11 3 1 1 - 17 15 3 9 3 16 8 2 7
months 3%bmpar 4%Tb 1% 4% 2% 3% 2% 3%mpq  4%mnpq  5%Thimn  5%Thimn 1% . - - . - 2% 19%Tr 8% N%Tr 7% %A 20%TiA 3% 1%
A pa ]
NET: At least yearly 40 32 9 16 10 8 6 40 8 15 12 4 1 - - 1 - 24 17 3 10 3 22 8 3 8
3%bmpar 6%Tb 1% 5% 3% 3% 2% 3%mpq  6%mnpq  7%Thimn  6%mnpq 2% 1% - - . - 2% 12%Tr 9%r 2% 17% 5%A 20%TzA 4% 1%
A pa
NET: Ever 50 38 12 21 11 10 8 50 11 16 16 5 2 - - 2 - 29 20 3 13 4 2 10 4 12
4%bnpar  7%Tb 2% 7%T 3% 4% 3% 4%npq  7%Imnpq  7%Thimn  8%Thimn 2% 1% - - 1% 3% 14%Tr 9% 15%Tr  20% 5%A  24%TxeA  7%A 2%
A pa pa

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 117
Q1. VSP usage frequency - Admire.Me

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Page 196

Absolutes/col percents

Admire.Me
Gender ocial Grad: Ag: Ethnicity Religion
Other
Christi religio
Total  Male  Female AB ci c2 DE 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
—m_ — @ @ @ K ‘ (m. n) — @ 0 (v) ] —a A
Weighted base 1170 573 597 305 350 246 263 1170 143 215 204 221 175 139 73 386 212 1009 145 34 86 187 a2 39" 60" 571
Never 1121 535 585 284 339 236 255 1121 133 199 189 216 173 139 73 384 212 980 125 31 73 14 44 0 55 559
96%ack  93% 98%Ta 3% 97% 96% 97% 9%k 93% 93% 92% 98%ik  99%[k  100%Thi  100% 99%Thi  100%Thij  97%Tstu  86% 91% 85% 80% 95%y 76% 93%y 98%Tiyz
suy ik i 3

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tlu/v/w -

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 118
Q1. VSP usage frequency - Admire.Me
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Admire.Me
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
limitin childre ry ity Higher in full
9 n aged school  degree  univers time
condit 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M @ M @ W & 0 @ M 0 0 K — im0 @ @ 0
Unweighted base 1141 326 146 196 770 258 596 262 25 813 325 127 158 114 63 558 395 120 18
Weighted base 1170 330 148 200 802 272 638 212 19 867 302 115 137 106 58" 601 381 110 157
Effective base 891 258 118 154 599 206 476 194 17 657 232 88 13 84 44 447 306 87 15
Several times a day 3 1 - 1 1 1 1 1 . 1 2 1 2 1 . 2 1 1
. . - . . . . 1% 2% . 1% 1% 1% . 1% . . . -
Atleast once a day 7 N N N 6 1 3 3 . 1 5 3 2 2 1 2 4 2 -
1% . . . 1% . . 1% 1% . 2%Ti 2% 2%i 2%i 2% . 1% 1% -
Atleast once a week 10 3 1 2 6 1 3 6 - 3 7 4 4 2 1 2 6 1 -
1% 1% . 1% 1% . 1% 2%Tt - . 2%Ti 3%Ti 3%Ti 2%i 2% . 2% 1% -
Atleast once a month 6 - - - 5 - 2 3 . 1 4 3 2 2 1 3 1 2 .
i - - - 1% - . 1% 2% . 1%Ti 2%Ti 1% 2% 2% . . 2% 2%
Atleast once in the 7 1 1 1 4 . 5 2 . 3 4 1 2 . - 2 2 2 .
last 3 months 1% . 1% . 1% . 1% % 2% . 1% 1% 2% . - . 1% 2%0 2%
Atleast once in the 8 2 N 2 6 N 5 2 . 6 2 2 1 1 1 4 3 N -
last 12 months 1% 1% . 1% 1% . 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% . -
Used to use, but 9 3 1 3 6 1 5 3 - 5 4 2 2 2 1 4 5
haven'in the last 12 1% 1% 1% 1% 1% . 1% 1% 1% 1% 2% 1% 2% 2% 1% 1%
months
NET: At least daily 10 1 N 1 8 2 3 5 1 2 8 4 4 3 2 4 4 2
1% . . 1% 1% 1% 1% 2% 3% . 3%Ti 3%Ti 3%Ti 3% 3% 1% 1% 2% -
NET: At least weekly 0 4 1 3 3 7 10 5 14 7 8 5 3 6 10 3 -
2% 1% 1% 1% 2% 1% 1% 4%Tel 3% 1% 5%Ti 6%Ti 6%Ti 5%Ti 5% 1% 3% 3% -
NET: At least monthly 26 4 1 3 19 3 8 14 1 6 19 10 10 7 4 9 1 5 .
29%fi 1% 1% 1% 2% 1% 1% 6%Tel 6% 1% 6%Ti 9%Ti 7%Ti 6%Ti 79%Ti 1% 3% 5% 2%
NET: Within the last 3 32 5 2 3 23 3 13 15 1 9 23 11 12 7 4 1 13 7 .
months 3% 1% 1% 2% 3% 1% 2% 6%Tel 8% 1% 8%Ti 10%Ti 9%Ti 7%Ti 7% 2% 4% 7%To 3%
NET: At least yearly 0 7 2 5 29 3 18 17 2 15 25 13 13 8 5 15 17 8 .
3%l 2% 1% 3% 4% 1% 3% 7%Tel 9% 2% 8%Ti  11%Ti  10%Ti 8%Ti 8% 3% 4% 7%0 3%
NET: Ever 50 10 3 8 35 4 23 21 2 20 30 15 15 10 6 19 22 8 .
4% 3% 2% 4% 4% 2% 4% 9%Tel 9% 2% 10%Ti 18%Ti 11%T 9%Ti 10%i 3% 6% 7% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 118

Q1. VSP usage frequency - Admire.Me

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents
Admire.Me

Weighted base

Never

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your
Imy ting/ limitiny ndition Number of people in household household? Highest education
No
impacti
ng/ Seconda  Univers still
Physica limitin childre Iy ity Higher infull
Mental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  under5 10 11415 1617 equiv equv  degree on
M @ @ W @ 0 @ i 0 —l 0 (m —m 0 0
1170 330 148 200 802 272 638 242 19" 867 302 115 137 106 58 601 381 110 15
1121 320 145 192 766 26 615 221 17 847 272 100 122 6 52 81 359 102 15
96%gjkl  97% 98% 96% 96% 98%Tg 96%g 91% 91% 98%Tjkl 90% 87% 89% 91% 90% 97% 94% 93% 97%
m mn

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. *

Prepared by Yonder

small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 119

Q1. VSP usage frequency - Admire.Me

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

Absolutes/col percents

Admire.Me
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
inemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full a for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ ) @ — @ 0 —H RSN (o N N (+) S N NS | N — —
Unweighted base 1141 92 52 29 968 45 125 9 103 74 105 173 148 101 844 159 884 244 29 a7 1039 502 242 52 58 6 159 a2 39
Weighted base 1170 95 57 34" o84 a7 127 98 % 80 106 160 169 102 860 179 707 446 28" 50° 1061 482 248 53* 63" 38" 206 a4 34
Effective base 891 72 43 24 752 35 100 74 79 56 87 126 119 80 656 130 776 229 21 37 822 387 184 43 49 38 133 36 29
Several times a day 3 - - - 3 - 1 - . . . 1 1 . 2 N 3 - . N 3 2 1 - - . - .
: ) ) B : . . . . . . o . : . T 29 . : : . B B 1 B 1o
Atleast once a day 7 N N . 6 1 . - 1 . - 3 1 . 6 1 - 6 5 1 - - . 1
1% . . 1% 1% 1% . - 1% . - 2%T . . 1% - 1%T . - - 1% 1% 1% - - 1% 2%
Atleast once a week 10 1 N - 9 1 1 1 1 - 2 2 1 8 N 7 2 1 - 7 7 2 .
1% 1% . - 1% - 1% 1% 1% 1% - 1% 1% 1% 1% . 1% 1% 4% - 1% 2% 1% 1%
Atleast once a month 6 N - - 5 . . . 1 1 . 2 . . 3 1 4 1 . - 5 4 1 - - . - - .
- . 1% 1% . . 1% 1% . 1% . . . 1% 1% . 2% - - 1% . - - 1% - - 1%
Atleast once in the 7 - - - 7 1 1 . 1 3 1 6 N 6 1 1 - 6 4 2 1 - - .
last 3 months 1% - - - 1% 2% 1% . 1% - 2% - 1% 1% . 19T . 2% - 1% 1% 1% 2% - - 1%
At least once in the 8 1 - 7 - 2 1 . - . 1 - 2 7 1 5 3 - - 8 6 2 . .
last 12 months 1% 1% 1% - 2% 1% . - . 1% - 2% 1% 1% 1% 1% - - 1% 1% 1% 1% .
Used to use, but 9 3 1 - 5 - 1 1 . 1 - 2 1 - 9 - 9 1 1 N 7 6 2 - - 1 N .
haven'tin the last 12 1% 4%Td 1% - % - 1% 1% . 1% - % . - % - 1%T . 5% . 1% 1% 1% - - 2% . 1%
ths
NET: At least daily 0 N . 9 1 1 - 1 1 . 4 2 . 8 N 10 1 . N 9 7 2 - 1 - . 1
1% . . 1% 1% 1% 1% - 1% 1% . 2% 1% . 1% . 19%T . 2% . 1% 1% 1% - - 1% - 1% 2%
NET: At least weekly 20 1 . . 18 1 2 1 2 1 . 6 4 1 16 1 17 3 1 N 16 14 4 - 1 - . 1
2% 1% 1% 1% 2% 1% 2% 1% 2% 1% . 4% 2% 1% 2% . 2%T 1% 5% . 2% 3%Tx 2% - - 1% - 1% 2%
NET: At least monthly 26 2 . . 23 1 2 1 3 2 . 7 4 2 9 2 21 4 2 N 21 18 5 - - 1 - . 1
2% 2% 1% 1% 2% 2% 2% 1% 4% 3% . 5% 2% 2% 2% 1% 3%T 1% 7% . 2% %Tx 2% - - 3%x - 1% 4%
NET: Within the last 3 32 2 . . 30 2 3 2 3 3 . 10 4 2 25 2 27 5 2 N 27 22 7 - 2 - . 2
3%0 2% 1% 1% 3% 3% 2% 2% 4% 4% . 6%Tdj 2% 2% 3% 1% %To 1% 9% . 3% 5%Tx 3% - - 5%x - 1% 5%
NET: At least yearly 40 3 . . a7 2 5 2 4 3 1 12 4 4 31 3 32 8 2 N 35 28 9 - 2 - . 2
3%x 3% 1% 1% 4% 3% 4% 2% 4% 4% 1% 7%Td 2% 4% 4% 2% 5%To 2% 9% . 3% 6%Tx 3% - - 5%x - 1% 5%
NET: Ever 50 6 1 . a2 2 6 3 4 4 1 13 5 4 40 3 41 9 4 1 42 34 10 - - 3 N 1 2
4%ox 7% 2% 1% 4% 3% 5% 3% 4% 5% 1% 8%Tdj 3% 4% 5% 2% 6%To 2% 13% 1% 4% T%TX A% - - 7% . 2% 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l I 0 N D E R
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Table 119
Q1. VSP usage frequency - Admire.Me

Page 200

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
Admire.Me

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland ~ Midland  Eastof South  South than 2 1-2 Phone  laptop e full art- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices  time time work work  Student  Retired  Other hed
M @ _m e & (e O (@ 0 —_i e m —| —fo —la W —w —
Weighted base 1170 95 57 34+ 984 a7 127 %8 % 80 106 160 169 102 860 179 707 446 28" 59° 1061 482 248 53 63" 38 206 a4 a4
Never 1121 8 3 942 121 95 1 77 105 1 164 98 820 175 667 438 24 59 1018 448 238 5 63
96%kns  93% 98% 99% 9%k  97% 95% 7% 96% 95% 99%k  92% 97% 96% 95% 98% 94% 98%Tn  87% 99% 96% 93% 96%  100%  100%w  93%

0 44 3:
100%Tstw ~ 98% 95%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) in
Asterisk:

le for sig testing, * small base (under 50).
layed in the data refer to the effective base, although layed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 120
Q1. VSP usage frequency - Admire.Me

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (|

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

. people sharing videos online)? This includes watching

Admire.Me
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
ot at
all/
£15600 £26,000  £36,400 An No Very/ Not
Up to - - - stag Faceboo  Snapcha Frulia  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok t Twitch  Vimeo e s e e aware  aware
M @ _d h 0 —_a (m) RS (1) IS ) N () N N
Unweighted base 1141 228 203 268 144 130 1058 698 425 972 387 251 238 112 131 198 276 848 470 671
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
Effective base 891 171 234 207 13 101 821 532 307 754 271 178 157 58 9% 162 192 691 352 544
Several times a day 3 1 1 1 . N 3 3 3 3 3 3 3 3 3 2 2 3 N
u . . . . . B 1% % . 1% 2%Tghj  2%Tghi  5%Tghij  5%Tghij  3%Tghi 1% . 1%u .
K Kim K
At least once a day 7 N 1 2 1 2 7 7 7 7 7 7 7 6 6 7 4 3 5 2
1%s . . 1% 1% 2% 1% 19%T 2%Tgh) 1% 2%Tghj  5%Tghi  5%Tghi 12%Tghi 11%Tghj ~9%Tghj 2%Ts  * 1% :
K ik jim Kim Kim
Atleast once a week 10 2 2 1 2 1 10 10 9 9 9 9 8 9 9 9 7 2 8 2
1%su 1% 1% 1% 1% 1% 1% 2%Tg)  3%Tg) 1% 3%Tghj  6%Tghi  6%Tghi 17%Tghi 17%Tghi 11%Tghj 3%Ts  * 2%Tu ¢
3 i jkimp jKimp ~ Kim
Atleast once a month 6 2 N 1 1 1 6 6 5 6 6 4 5 5 4 5 3 2 4 2
*s 1% . . 1% 1% 1% 1% 1%Tg 1% 2%Tgj  3%Tghj  4%Tghi 10%Tghij  8%Tghij  7%Tghij  1%s . 1% .
i Kim Kim K
At least once in the 7 1 3 2 1 7 7 6 7 6 3 4 4 3 4 4 3 4 2
last 3 months 1%s 1% 1% 1% . 1% 19%T 2%Tg) 1% 2%Tg)  2%Tg]  3%Tghj  8%Tghij  6%Tghj 6%Tghij 2%Ts  * 1% :
Kim Kim Kim
Atleast once in the 8 1 2 1 3 7 8 6 8 7 5 5 1 2 1 5 3 7 1
last 12 months 1%su 1% 1% 1% 2% 1% 1%Tg  2%Tgl 1% 2%Tghj  3%Tghj  4%Tghij  3%g 4%Tghjp 2% 2%Ts ¢ 2%Tu ¢
]
Used to use, but 9 2 1 2 1 9 9 8 9 8 6 4 2 1 2 4 5 7 2
haven'tin the last 12 1%u 1% . 1% 1% 1% 2%Tg  2%Tg) 1% 3%Tgj  4%Tghi  3%Tg]  4%Tgi 3% 3%Tgl 2% 1% 2%Tu  *
NET: At least daily 10 1 2 3 1 2 0 10 10 10 10 10 10 9 8 10 6 4 8 2
1%su 1% 1% 1% 1% 2% 1% 2%Tg  3%Tghj 1% 3%Tghj  7%Tghi  8%Tghi 18%Tghi 16%Tghi 13%Tghj 3%Ts  * 2%Tu ¢
3 ik jm Jkim Kim
NET: At least weekly 20 3 4 5 3 3 20 20 18 19 19 18 18 18 17 18 13 7 16 4
2%su 1% 1% 2% 2% 3% 2% 3%Tg)  6%Tohj 2% 6%Tghj  13%Tghi  13%Tghi 35%Tghi 33%Tghi 24%Tghi  6%Ts 1% %Tu 1%
3 3 jkimp jKimp ~ Kim
NET: At least monthly 26 5 4 6 4 5 2 25 23 25 24 23 23 23 21 23 16 9 20 6
2%su 2% 1% 2% 3% 3% 2% 4%Tg)  7%Tohi 3% 8%Tghj  16%Tghi  17%Tghi  45%Tghi 41%Tghi  30%Tghij  7%Ts 1% 5%Tu 1%
ik ik Jimp mp  Kim

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, *

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.

Prepared by Yonder

small base (under 50).
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Absolutes/col percents
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Absolutes/col percents
Table 120
Q1. VSP usage frequency - Admire.Me
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

includes watching

Admire.Me
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safety measures
ot at
all/
£15600  £26,000  £36,400 A No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruia  Bichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok 1 Twitch  Vimeo b e s e e aware  aware
M a b ) @) e) el h ) K { m) n 0 o 0 s
Weighted base 1170 225 308 270 151 130 1070 619 323 966 299 143 133 50 51 76 218 937 415 755
NET: Within the last 3 32 7 7 8 4 5 32 32 29 31 30 2 27 26 24 27 19 12 24 8
3%su 3% 2% 3% 3% 3% 3% 5%Tgj  9%Tghj  3%T  10%Tghj 18%Tghi 20%Tghi 52%Tghi 47%Tghi 36%Tghj  9%Ts 1% 6%Tu 1%
3 ik jkimp jimp ~ Kim
NET: At least yearly 40 7 9 9 6 8 39 40 35 39 a7 30 32 28 26 29 24 15 31 9
3%su 3% 3% 3% 4% 6% 4% 7%Tgj  11%Tghj  4%T  13%Tghj 21%Tghi 24%Tghi 55%Tghi 52%Tghi  38%Tghi  11%Ts 2% 8%Tu 1%
ik ik Jkimp Jkimp Jim
NET: Ever 50 9 10 10 8 9 49 50 43 48 5 36 36 30 27 31 28 20 39 11
4%su 4% 3% 4% 5% 7% 5% 8%Tgj  13%Tghj  5%T  15%Tghj 25%Tghi 27%Tghi 59%Tghi 54%Tghi  40%Tghi  13%Ts 2% 9%Tu 1%
i ik jkimp jkimp JKim
Never 1121 216 207 260 143 121 1022 569 281 917 254 108 97 21 23 45 189 917 ar7 744
96%nhilk  96% 97% 96% 95% 93% 95%hiki  92%ikim  87%Imno 95%hikl  85%mno  75%nop  73%nop  41% 6% 60%n0  87% 98%Tr  91% 99%Tt
Imnoprt mnop nop P P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used.
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Absolutes/col percents
Table 121
Q1. VSP usage frequency - Admire.Me
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

includes watching

Admire.Me
No. of VSPs used in Past 3 month No. of Selected VSPS used in Past 3 month
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
M (a) (b) ) (d) (e) (h) (i) {0 (k) 10}
Unweighted base 1141 119 273 221 153 75 124 217 226 153 361
Weighted base 170 168 337 257 161 247 173 340 262 158 237
Effective base 891 103 234 190 131 263 107 237 194 130 252
Several times a day 3 3 - - - 1 3
: 1%Tb - - - . 19T
At least once a day 7 7 - - - - 7
1% 3%Tbed - - - - 3%Tik
Atleast once a week 10 - - - 10 - - - . 9
1% - - - - 4%Tabed - - - N 4%Thijk
Atleast once a month 6 6 - - 6
. 2%Tbe 2%Tj
At least once in the 7 - - - 1 6 - 1 - 6
last 3 months 1% - - - . 2%Tbe - - . 3%Tj
At least once in the 8 - - - - 8 - - - 2 7
last 12 months 1% - - - - 3%Tabed - - - 1% 3%Tj
Used to use, but 9 - - - 1 8 1 8
haven'in the last 12 1% - - - 1% 3%Tabe 1% 4%Thij
months
NET: At least daily - - - 10 - - - 1 10
1% - - - - 4%Tabed - - - . 4%Thilk
NET: At least weekly 20 - - 20 - - - 1 19
2%bi - - - - 8%Tabed - - - 1% 8%Thilk
NET: At least monthly 26 - - - - 26 - 1 24
2%bei] - - - - 10%Tabed 1% 10%Thilk
NET: Within the last 3 32 - - 1 32 - 1 1 3t
nths 3%bei] - - - . 13%Tabed - - . 1% 13%Thilk
NET: At least yearly 40 - - - 1 40 - - 1 3 37
3%bedhi - - - . 16%Tabed - - . 2% 16%Thilk
NET: Ever 50 - - - 1 48 - 1 4 46
4%abedhi - - - 1% 20%Tabed - - . 2% 19%Thilk
Never 1121 168 337 257 159 198 173 340 262 154 191
96%el 100%Te 100%Te 100%Te 99%Te 80% 100%TI 100%Tkl 100%T1 98%! 81%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Table 122
Q1. VSP usage frequency - NET: Any VSP
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos o

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

e)? Th

includes watching

NET: Any VSP
Gender ocial Grade Age Ethnicity Religion
Christi relig
Total Male  Female AB ci c2 DE 1317 18+ 18-24 2534 35-44 4554 55-64 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
—a B 0 @ @ (@ W @ @ Wm0 @ @ 1 RS (VS — (1) H_— (v) — —la A
Unweighted base 1259 697 562 358 376 242 277 118 141 159 234 209 21 162 125 4@ 328 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73" 386 212 1085 158 a4 87 19" 513 a1 62" 613
Effective base 978 526 459 273 301 185 216 94 891 124 177 161 165 133 107 36 269 137 828 138 44 l 24 383 37 46 494
Several times a day 757 368 388 185 250 148 168 67 690 128 161 147 1 8 48 22 138 70 629 120 36 67 16 282 32 40 389
60%chim  60% 61% 54% 67%Tce  57% 60% 75%Thim ~ 59%mnop ~ 89%Tghj ~ 75%Thim  72%Thim  53%mnop 39% 35% 30% 36% 33% 58% 76%Tr  82%Tr  76%Tr  84% 55% TI%RTX 63% 63%Tx
nopanc nopq q kimnopq  nopq nopg q
At least once a day 282 132 151 88 77 57 60 17 266 14 37 33 55 59 49 18 126 67 252 25 6 12 2 125 8 14 124
22%ks  21% 24% 26% 21% 22% 21% 19% 23%k 10% 17% 16% 25%K  34%Tghi  35%Tghi  25%i 33%Tghi  32%Tghi  23%s 16% 14% 13% 12% 24% 19% 22% 20%
Ik Ik Ik Ik
At least once a week 137 82 55 55 23 27 31 5 132 1 13 17 42 28 21 10 59 32 122 12 2 9 1 55 1 4 73
119%bdij 13%Tb 9% 16%Td 6% 1% 1% 5% 11%ij - 6% 8% 19%Tghi 16%Tgij 15%gij 14%i 15%Tghi 15%gij 1% 7% 5% 10% 4% 1% 3% 7% 12%
ik 3 3
At least once a month 49 26 23 5 12 17 14 1 48 - 2 3 5 8 10 20 38 30 48 1 - - - 33 - 3 13
4%cisA 4% 4% 2% 3% 7%e 5%c 1% 4% - 1% 2% 2% 5%ij 7%gik  27%Tghi  10%Tghi  14%Tghij  4%s % - - - 6%TA - 5% 2%
1 jimnpg  jkim Kimnp
At least once in the 34 1 23 8 8 1 6 34 - 2 4 2 13 10 3 25 13 34 - - - - 18 - 2 14
last 3 months 3% 2% 4% 2% 2% 4% 2% 3% - 1% 2% 1% 7%Tghij  7%Tghij 4% 6%Tghij  6%Tghii  3%s - - - - 4% - 3% 2%
K Kl K I
At least once in the - - - - - - - - - - - - - - - - - - - - - - - - - - -
last 12 months. - - - - - - - - - - - - - - - - - - - - - - - - - -
Used to use, but - - - - - - - - - - - - - - - - - - - - - - - - - -
haven't in the last 12 - - - - - - - - - - - - - - - - - - - - - - - - - -
months
NET: At least daily 1039 500 539 273 327 205 228 83 956 143 198 180 172 26 97 40 264 137 881 145 42 78 18 407 40 53 514
83%hmno  81% 84% 80% 88%Toel  79% 81% 94%Thim ~ 82%mno  100%Tghj ~ 92%Thim  88%Thim  78%0pq  72%0 70%q 55% 68% 65% 81% 92%Tr  95%Tr  90% 96% 79% 9THTA  85% 84%
parx nopq pa kimnopq nopq nopq
NET: At least weekly 1176 582 594 328 351 232 9 88 1088 143 211 197 214 154 119 50 323 169 1003 157 44 87 19 462 41 57 586
93%emno  94% 93% 96%Te 95%e 89% 93% 99%Thmn  93%mno  100%Thkm  98%Thmn 96%mnop 97%Thmn 88%o0p 85%o0q 69% 84%0 80% 92% 99%Tr 100% 100%Tr 100% 90% 100%x 92% 96%Tx
parx opq pq nopq opq a opa
NET: At least monthly 1225 607 618 334 363 249 273 89 1137 43 13 200 9 162 129 0 361 199 1051 158 44 87 19 495 41 61 599
97%mnpq  98% 96% 98% 98% 96% 98% 100%mnpq  97%mnp  100%mnpq 99%mnpq 98%mnp  99%mnpg 93% 93% 96% 94% 94% 97% 100%r 100% 100% 100% 96% 100% 97% 98%
a
NET: Within the last 3 1259 619 640 342 371 261 279 89 1170 143 5 204 221 175 139 73 386 212 1085 158 44 87 19 513 41 62 613
months 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
NET: At least yearly 1259 19 640 342 7 6" 279 1170 43 5 204 221 5 139 73 3¢ 212 1085 158 44 87 19 513 41 62 613
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 122

Q1. VSP usage frequency - NET: Any VSP

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

NET: Any VSP

Gender ocial Grads

Ag

ONLINE Fieldwork: 22nd September - 4th October 2021
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Absolutes/col percents

Total  Male Female AB DE 1317 18+ 18-24 2534 5-44
M @ b R ) ) N )

45-54 55-64 65-74 75-84 55+ 65+
4@; 4&)‘ —n @ — _m o m — @
Weighted base 1259 619 640 342 371 261 279 89 170 143 215 204 221 175 139 73" 386 212
NET: Ever 1259 619 640 342 371 261 279 9 170 143 215 204 221 175 1 3 3 212
100%  100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Never - -

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for slg testmg,

Propo ons/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/hii/j
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

small base (under 50).

Prepared by Yonder

White
—n

1085

1085
100%

Religion
Other
eligio
Muslim n None
) S W - N
a1 62* 613
41 6
100% 100% 100%
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Table 123
Q1. VSP usage frequency - NET: Any VSP
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) inel

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
NET: Any VSP
Do any children aged 17 o under live in your
Impacting! limiting condition Number of people in household household? Highest education
No
impacti
ng No Seconda  Univers il
Physica limitin chidre ity Higher in full
| 9 n aged school  degree  univers time
conditi  conditi 17 or NET: Aged  Aged5  Aged Aged o or ity educati
Total  Any on on on 1 23 45 6+ under Yes under 5 10 11-15 16-17 equiv equiv  degre n
—m_ RN - S N N () N N ) N i k) —n (m) ul
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 a7+ 867 302 115 137 106 58 601 381 110 %
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 13 84 44 447 306 87 106
Several times a day 757 214 108 119 515 131 389 217 20 485 225 86 104 81 a7 63 219 65 )
60%ei  61% 66% 57% 50% 8% 58%e  74%Tel  74% 54% 75%Ti 75%TI 76%Ti 76%Ti 64% 60% 58% 59% 77%Topq
Atleast once a day 282 70 30 36 205 72 157 48 6 213 51 19 20 16 12 131 % 21 17
22%gjl  20% 19% 17% 24% 26%g 23%g 16% 22% 25%T) 17% 7% 14% 15% 20% 22% 25% 19% 18%
Atleast once a week 7 a4 15 34 90 50 66 21 - 112 20 9 10 5 8 62 45 22 5
i%gimr  13% 9% 16%Tabd  10% 18%Tlg  10% 7% - 13%Tjm 7% 8% 7% 5% 14%jm 0% 2% 20%Tor 5%
Atleast once a month 49 14 6 9 35 15 33 2 - 46 2 - 2 1 - 24 1 2
4%g 4% 4% 4% 4% 5%g 5%g 1% - 5%Tk 1% - 1% 1% - 4% 3% 2% 1%
Atleast once in the 34 10 3 10 22 4 24 4 1 31 3 - 2 3 1 21 13 - -
last 3 months 3% 3% 2% 5%a 3% 2% 4% 1% 4% a%T 1% - 2% 3% 2% 4% 3% - -
Atleast once in the - - - - - - - - - - - - - - - - - -
last 12 months - - - - - - - - - - - - - - - - -
Used to use, but - - - - - - - - - . . . . . . . .
haven'in the last 12 - - - - - - - - - - - - - - - - -
NET: At least daily 1039 84 138 155 719 203 546 265 26 678 276 108 123 97 49 493 13 86 %
83%cei  81%c  85%c 74% 83%C 75% 82%e  91%Tel  96% 78% 92%Ti  92%Ti  90%Ti  91%Ti  84% 82% 82% 78% 94%Topq
NET: At least weekly 1176 329 153 190 809 253 612 286 26 790 207 115 133 102 57 556 58 08 95
9%l 93% 94% 91% 93% 93% 91% 98%Tel  96% 91% 98%Ti  100%Ti  97% 96% 98% 92% 94% 98% 99%Top
NET: At least monthly 1225 342 159 198 845 267 644 288 6 836 208 1 35 103 57 580 368 110 9%
97%  97%c 98% 95% 97% 98% 96% 99% 96% 96% 99% 100% 98% 97% 98% 96% 97% 100% 100%
NET: Within the last 3 1259 353 162 209 67 272 669 202 7 867 302 1 7 106 58 601 381 110 9%
months 100%  100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100% 100% 100% 100% 100% 100% 100%
NET: At least yearly 1259 353 162 209 867 272 669 202 7 867 302 115 137 106 58 601 381 110 9%
100%  100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100% 100% 100% 100% 100% 100% 100%
NET: Ever 1259 353 162 209 6 272 669 202 7 867 302 15 106 58 601 381 110 9%
100%  100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%  100% 100% 100% 100% 100% 100% 100%
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 123

Q1. VSP usage frequency - NET: Any VSP

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All Adult respondents

NET: Any VSP
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti
ng Seconda  Univers still
Physica  limitin childre ry ity Higher in full
WMental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on n on 1 23 45 6+ under Yes  under5 10 1115 1617 equiv equv  degree on
M a b) c ) e 0 @ h G K ) (m n @ (0
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58" 601 381 110 9%

Never

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 124
Q1. VSP usage frequency - NET: Any VSP
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? Thi

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

includes watching

NET: Any VSP
Devices used to access
GO Region han/ Rural Internet usage internet Working statu
Unempl
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e ull part- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
& R - ) N /) ) — —_— e m A B W RN | N 7)1 7 S Y N ') N
Unweighted base 1259 104 57 33 1065 51 138 9 119 84 115 192 158 109 949 171 981 265 30 49 1152 502 242 52 58 6 159 a2 39
Weighted base 1259 105 60" 37 1057 52 137 102 107 91 12 171 176 108 938 189 780 462 28" 61 1145 482 248 53* 63" 38" 206 a4 34
Effective base 978 82 47 27 823 39 109 78 %0 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Several times a day 65 38 17 637 31 86 62 74 55 63 104 109 52 580 105 555 192 17 19 705 310 161 32 33 34 64 31 24
60%moax 62% 62% 7% 60%m  61% 63%m  61% 69%m  61% 57% 61% 62% 8% 62%T  56% T1%To  42% 60% 2% 62%Tq  64%Tx  65%x  61%c  53%x  89%Tsu 31% 0% 70%
w
Atleast once a day 21 9 11 241 14 29 24 21 2 16 a7 a4 32 203 45 146 131 5 21 252 100 57 7 21 4 63 9 4
22%n  20% 15% 31% 23% 28% 21% 24% 20% 25% 15% 22% 25% 29% 22% 24% 19% 28%Tn  19% 35% 22% 21% 23% 14% 34%suw 1% 30%Tsuw  20% 10%
Atleast once a week 137 1 6 5 115 5 1 9 9 11 2 18 15 11 95 26 58 77 4 14 119 61 19 10 3 - 35 2 4
T%w 1% 9% 15% 1% 10% 8% 8% 8% 12% 23%Tabd 1% 9% 10% 10% 14% 7% 17%Tn 14% 28%Tr 10% 13%w 7% 8% 4% - 17%Tw 4% 12%
fghkim
At least once a month 49 8 5 1 35 1 4 3 2 2 1 7 6 9 38 6 16 33 - 6 39 6 2 - 4 - 33 3 1
4%dnrst 7% 9%dhj 2% 3% 2% 3% 3% 1% 2% 1% 4% 4% 8%Tdh) 4% 3% 2% 7%Tn - 10%Tr 3% 1% 1% - 6%st - 16%Tstuw  7%st 2%
At least once in the 34 - 2 2 30 - 7 4 2 - 5 5 3 4 22 6 4 29 2 - 30 5 10 4 2 - 12 - 2
last 3 months 3%ns - 4% 5% 3% - 5%a 4% 2% - 5%a 3% 1% 4% 2% 3% 1% 6% 7% - 3% 1% 4%s 7%s 3% - 6%Ts - 6%
At least once in the - - - - - - - - - - - - - - - - - - - - - - - - - - - - -
last 12 months - - - - - - - - - - - - - - - - - - - - - - - B B B . .
Used to use, but - - - - - - - - - - - - - - - - - - - - - - - - - - - -
haven'in the last 12 - - - - - - - - - - - - - - - - - - - - - - - - - - - -
months
NET: At least daily 1 86 a7 29 878 46 115 8 95 78 80 141 152 84 784 151 701 324 23 41 957 a1t 218 40 38 127 40 27
83%joqx  82% 78% 79% 83%] 88%] 84%) 84% 89%] 86%] 71% 82%] 86%] 78% 84% 80% 90%To  70% 79% 67% Ba%Tq  85%x  88%Tux  75% 86%«  100%Tstu  61% 89%x  80%
w
NET: At least weekly 1 7 53 34 993 51 126 95 104 89 106 159 167 95 878 177 759 400 27 54 1076 an 237 49 57 38 161 41 32
93%mox  93% 87% 93% 94%m  98% 92% 93% 97%bm  98%bm  95% 93% 95% 88% 94% 93% 97%To  87% 93% 90% 94%T  98%Tvx  95%x  93%x  91%  100%x  78% 9%x  93%
NET: Atleast monthly 1225 05 58 35 1028 52 130 98 105 91 107 167 174 105 916 183 778 433 27 61 115 477 238 49 61 38 195 44 32
97%ox  100%f  96% 95% 97%  100% 95% 96% 98%  100% 95% 97% 99% 96% 98% 97% 99%To  94% 93%  100% 97% 99%Tiux  96% 93% 97%  100% 94%  100% 94%
NET: Within the last 3 1259 105 60 a7 1057 52 137 102 107 91 112 171 176 108 938 189 780 462 28 61 1145 82 248 53 63 38 206 44 34
months 100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%
NET: At least yearly 1259 105 60 a7 1057 52 137 102 107 91 112 71 176 108 38 189 780 462 28 61 1145 82 53 63 38 2 44 34
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%
NET: Ever 1259 105 60 a7 1057 52 137 102 107 91 112 71 176 108 38 189 780 462 28 61 1145 82 53 63 38 206 44 34
100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%  100%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although layed alongside the weighted bas

Asterisks displayed In the data refer to the effective base, although displayed alongside the weighted base. _

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 124
Q1. VSP usage frequency - NET: Any VSP
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

NET: Any VSP
Devices used to access
GO Region tban/ Rural Internet usage internet Working statu
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full art- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Retied  Other hed
M @ _m e & (e O (@ 0 0 w0 m A’ o) @ @ &) W W
Weighted base 1259 105 60" a7 1057 s52° 137 102 107 91 112 171 176 108 938 189 780 462 28+ 61 1145 482 248 53 63" 38" 206 a4 34
Never

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 125

Q1. VSP usage frequency - NET: Any VSP
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents
NET: Any VSP
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) (last 3 months) safely measures
Notat
all/
£15600  £26000  £36,400 Any Very/ Not
Up to - - - £52,000 Instagr Faceboo  Snapcha la  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36,399  £51,999 + YouTube am TikTok 1 Twitch  Vimeo b e s e e aware aware
a b) c e) q h ) K ) (m n 0 o (0 s
Unweighted base 1259 240 3t 203 171 163 1175 794 516 1055 a7 207 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 9% 162 225 745 400 585
Several times a day 757 140 97 171 111 88 713 535 317 672 312 142 116 a7 42 59 198 551 343 414
60%su  60% 62% 59% 65% 57% 62%T 77%Tgi  81%Tghj 65%Tg  85%Tohi 80%Tgj  77%Tgj  74%Tg  82%Tgin  78%Tgj  79%Ts  55% 5%Tu 2%
jimnp
At least once a day 282 57 67 67 30 36 254 17 49 241 40 24 24 1 5 9 33 244 81 202
20%hiki  24% 21% 23% 17% 23% 220%hikl  17%Kkp  13% 23%0kl 1% 14% 16%k0  17%0 10% 12% 13% 24%Tc  18% 25%Tt
mop
Atleast once a week 137 28 28 29 23 20 125 32 19 %0 12 10 10 5 4 7 15 122 7 110
1ohik  12% 9% 10% 13% 13% %Nk 5% 5% 9%k 3% 6% 6%k 8%k 7%k 10%hikl - 6% 12%Tr 6% 14%Tt
Imrt m
Atleast once a month 49 7 14 18 2 6 39 7 3 22 1 1 1 N . 3 6 7 a2
4%ghik 3% 4% 6%d 1% 4% 3%hijkl 1%k 1% 2%hik ¢ . 1% 1% . . 1% 5%Tr 1% 5%Tt
Imprt mp
At least once in the 34 2 14 7 6 4 28 1 2 9 - - - - - - 33 2 32
last 3 months 3%ghik 1% 4%a 2% 4% 3% 2%k . 1%h - - - - - - - 3%Tr 1% 4%T
Imprt m
Atleast once in the - - - - - - - - - - - - - - - - - -
last 12 months - - - - - - - - - - - - - - - - -
Used to use, but - - - - - - - - - - - - - - - - -
haven'in the last 12 - - - - - - - - - - - - - - - - - - -
months
NET: At least daily 1039 197 264 238 141 125 966 652 366 912 352 166 141 58 a7 68 230 794 424 615
83%su  84% 83% 82% 82% 81% 83%T 94%Tgip  94%Tgip  88%Tg  96%Tghi  94%Tgip  93%Tgj  91% 93%Tg  90%Tg  93%Ts  80% 92%Tu 7%
jimnop
NET: At least weekly 1176 225 202 266 163 144 1092 684 385 1002 364 175 150 63 51 76 245 916 451 725
93%su  96%b 91% 92% 95% 93% 94%T  99%Tg]  99%To]  97%Tg  100%Tgh 100%Tgj  99%Tgj  99% 100%Tg  100%Tgj  99%Ts 2% 98%Tu  91%
i
NET: At least monthly 1225 232 306 284 165 150 1130 691 388 1024 365 176 151 63 51 76 249 961 457 768
97%su  99%b 96% 98% 96% 97% 98%T  100%Tg] 100%Tg  99%Tg  100%Tg  100%Tg  100%Tg  100% 100% 100%T  100%Ts  97% 99%Tu  96%
in the last 3 1259 234 320 201 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
100%  100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
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Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used.

Prepared by Yonder
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Table 125

Base: All Adult respondents

NET: Any VSP
Total
—m_
Weighted base 1259
NET: At least yearly 1259
100%
NET: Ever 1259
100%
Never

Overlap formulae used.

Prepared by Yonder

Q1. VSP usage frequency - NET: Any VSP

Household income- per year

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Exposure to

harmful content Awareness of
Reqular users of VSPs (last 3 months) (last 3 months) safety measures
Not at
all/
£15600 £26000  £36,400 Any No Very! Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut  OnyFan exposur  exposur  Quite very
£15509 £25999 £36.399  £51,999 + YouTube  am TikTok K t Twitch  Vimeo e s e e aware  aware
—a b @ e @ 0 — 0 (m) RS (1) IS ) N () N N
234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
234 320 291 171 154 1158 692 390 1032 365 176 1 3 76 249 994 460 9
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
234 320 291 171 154 1158 692 390 1032 365 176 1 3 76 249 994 460 9
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 126
Q1. VSP usage frequency - NET: Any VSP
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All Adult respondents

Absolutes/col percents

NET: Any VSP
No. of VSPs used in Past 3 month No. of Selected VSPs used in Past 3 month
Total TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
(a) (b) (c) (d) (e) (h) () A0 (k) )
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 12 242 201 149 305
Several times a day 757 37 149 166 146 259 37 154 170 146 249
60%abhi 21% 44%a 63%ab 81%Tabc 86%Tabc 21% 45%h 63%hi 82%Thi 86%Thi
At least once a day 282 38 112 76 27 30 39 112 76 26 30
22%dekl 22%e 33%Tade 29%Tde 15% 10% 22%! 32%ThkI 28%TKI 15% 10%
Atleast once a week 137 40 62 21 4 10 40 62 21 4 9
11%dek! 23%Tede 18%Tode 8%de 2% 3% 23%TiI 18%Tj 8%k 2% 3%
At least once a month 49 31 14 1 2 1 34 1 2 1 1
4%celkl 18%Tbede 4%ce . 1% . 19%TikI 3%l 1% 1% .
At least once in the 34 29 5 - 29 5
last 3 months 3%cdej 17%Tbede 2%e - - - 16%Tiki 1%
At least once in the - - - -
last 12 months
Used to use, but
haven'tin the last 12
months
NET: At least daily 1039 74 261 242 173 289 75 266 247 172 279
83%abhi 43% 76%a 92%Tab 97%Tab 96%Tabc 2% 77%h 91%Thi 97%Thi 97%Thi
NET: At least weekly 1176 114 323 263 177 299 116 228 268 176 288
93%ah 66% 94%a 100%Tab 99%Tab 100%Tab 65% 95%h 99%Thi 99%Thi 100%Thi
NET: At least monthly 1225 145 337 264 180 300 149 339 270 177 289
97%ah 83% 98%a 100%Ta 100%Ta 100%Tab 84% 99%h 100%Th 100%Th 100%Th
NET: Within the last 3 1259 174 342 264 180 300 178 345 270 177 289
months 100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
NET: At least yearly 1259 174 342 264 180 300 178 345 270 177 289
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
NET: Ever 1259 174 342 264 180 300 178 345 270 177 289
100% 100% 100% 100% 100% 100% 100% 100% 100% 100% 100%
Never - -

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Table 127
Q2. Personalisation - Summary table
Q2. Thinking about the

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used .

in the past 3 months

Summary table

YouTube Instagram TikTok Facebook Snapchat Twitch Bitchute OnlyFans Vimeo Fruitlab NET: Any VSP
@ (o) Iy () (o) 0 @ () 0 0 ()
Unweighted base 1175 794 516 1055 47 297 131 198 268 130 1259
Weighted base 1158 692 390 1032 365 176 51 76 151 63 1259
Effective base 907 605 379 816 336 208 96 162 179 7 978
Very personalised (10) 124 69 49 115 35 10 2 7 3 5 239
11%fgi 10%fi 13%fgi 11%fgi 10%i0 6% 4% 10%i 2% 9%i 19%abcdefghij
9 9) 121 65 33 96 4 15 4 8 9 3 179
10%e 9% 8% 9% 7% 9% 9% 10% 6% 4% 14%abcdefij
8 8) 198 145 64 141 49 34 7 16 20 12 264
17%d 21%adei 17% 14% 13% 19%de 14% 20%de 13% 20% 21%acdei
7 7 192 134 70 194 75 32 8 10 24 8 206
17% 19%h 18% 19% 21%h 18% 16% 13% 16% 13% 16%
6 (6) 126 98 53 149 39 24 6 9 18 8 109
1%k 14%ak 14%k 14%ak 1% 14%k 13% 1% 12% 12% 9%
5 (5) 179 83 55 127 66 24 12 " 32 7 115
15%bdk 12%k 14%k 12%k 18%bdk 14%k 24%abedfhjk 14%k 21%bedfk 12% 9%
4 @ 64 36 17 64 22 11 4 4 12 6 38
6%k 5%k 4% 6%k 6%k 6%k 7%k 6% 8%k 10%ck 3%
3 3) 44 19 22 47 21 9 3 3 13 5 32
4%k 3% 6%bk 5%k 6%bk 5%k 5% 4% 9%abdk 8%bk 3%
2 ) 16 17 10 39 15 5 2 2 7 4 12
1% 3%k 2%k 4%ak 4%ak 3%k 4%ak 2% 4%ak 6%ak 1%
1 ) 23 8 4 17 4 1 - 1 4 - 8
2%k 1% 1% 2%k 1% 1% - 1% 3%k - 1%
Not at all © 72 18 14 45 14 9 2 7 10 4 57
personalised 6%bedk 3% 4% 4%b 4% 5% 3% 9%bedek 7%b. 6% 5%b.
NET: 8-10 443 279 146 352 108 59 13 30 32 21 682
38%degi 40%degi 37%egi 34%i 30%i 34%i 26% 40%egi 21% 33%i 54%abcdefghij
NET: 4-7 560 351 195 534 203 92 31 33 85 30 468
48%k 51%k 50%k 52%k 56%ahk 52%k 60%ahjk 44% 56%ahk 47% 37%
NET: 0-3 155 62 49 147 54 25 7 12 34 13 109
13%bk 9% 13%bk 14%bk 15%bk 14%bk 13% 16%bk 23%abcedefgk 21%bck 9%
Mean 6.351 6.68adefghij 6.51egi 631 6.13i 6.19i 5931 6.17i 534 582 7.20abcdefghi
Standard deviation 2.66 229 247 257 247 245 2.28 2.83 2.49 2.68 251
Standard error 0.08 0.08 0.11 0.08 0.11 0.14 0.20 0.20 0.15 0.23 0.07

Data suppressed where weighted base is lower than 10. ** very smaII base (under 30) |ne||g|b|e for sig testing, *
Asterisks displayed in the data refer to the effective base, although

gl base.

small base (under 50).
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Absolutes/col percents

Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.
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Table 128
Q2. Personalisation - YouTube

Absolutes/col percents
Q2. Thinking about the

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

YouTube
Gender Social Grade Age Ethnicity
Christi religio
Total Male  Female AB ci c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
M @ _®& @ @ @ @0 @ _t 6 O ok 0 o (m n — @ @ @0 s) —n u ) Y N (') 2 —a
Unweighted base 1175 678 497 341 353 224 251 17 1058 150 225 204 201 140 104 34 278 138 960 199 59 103 31 461 59 59 570
Weighted base 1158 597 561 319 343 241 249 88 1070 134 203 198 209 151 115 61 327 176 987 156 440 86 19+ 461 a1 60" 567
Effective base 907 511 403 258 281 170 197 9 821 17 170 157 157 114 88 30 227 114 759 137 44 70 24 349 a7 43 461
Very personalised  (10) 124 78 46 38 29 27 30 21 103 20 31 21 20 5 6 12 6 95 2 8 13 3 37 7 6 69
11%bhmp 13%Tb 8% 12% 9% 1% 12% 23%Thki  10%mpq  15%hmno  15%Thmn 10%mpq  10%p 3% 6% 4% 4% 10% 16%r 19%¢ 15% 16% 8% 17% 9% 12%
ax mnopq Pq opq
9 @ 121 77 44 33 48 21 18 12 109 20 22 23 21 18 5 3 5 102 19 2 11 4 41 4 11 63
10%bpq  13%To 8% 10% 14%T 9% 7% 14%nopq  10%q 15%nopa  11%0q  12%0q  10%q 12%0pa 5% 7%a 3% 10% 12% 5% 13% 22% 9% 10% 18% 1%
8 ® 1 il 87 60 57 35 46 17 181 34 a7 45 32 14 19 33 19 167 30 12 16 2 77 11 12 9%
17%mopq 19% 15% 19% 17% 14% 18% 19%mop  17%mop  26%Thim  18%mop  23%Thmo  15%0 9% 16%0pq 10% 1% 17% 19% 27% 19% 1% 17% 27% 20% 17%
opq Pq
7 4] 9 9 49 65 a2 35 13 178 28 54 35 2 22 10 6 a7 16 156 32 9 17 3 68 8 7 104
17%npq 6% 17% 15% 19% 17% 14% 15% 17%npq  21%npq  27%Tghl  18%ng 1% 14% 8% 10% 1% 9% 16% 20% 21% 20% 16% 15% 18% 12% 18%
mnopq
6 ®) 126 65 61 36 33 25 30 9 116 10 20 23 29 20 9 4 33 13 106 18 7 9 2 48 6 2 65
1% 1% 1% 1% 10% 10% 12% 1% 1% 8% 10% 12% 14% 13% 8% 7% 10% 8% 1% 1% 16% 10% 1% 10% 15% 4% 1%
5 () 179 72 107 45 51 39 43 9 170 14 15 34 43 36 19 9 64 28 164 15 2 13 1 71 5 10 88
15%ajst  12% 19%Ta  14% 15% 16% 17% 10% 16% 1% 8% 17% 21%g]  24%Tghi  17% 15% 20%g]  16% 17%Tst 0% 3% 15% 6% 15% 12% 17% 16%
i
4 @ e 24 40 12 21 19 1 63 2 15 4 18 10 10 4 2 14 59 5 2 3 . 32 - 3 27
6%ak 4% 7%a 4% 6% 8% 5% 1% 6%ik 2% 7%gk 2% 9%gk 6% 9%gk 7% T%gk 8%k 6% 3% 4% 3% 3% 7% - 4% 5%
3 @ 4 19 25 15 10 1 8 2 42 4 1 5 7 6 10 9 2 19 42 2 1 1 1 28 - 4 Bl
%A 3% 4% 5% 3% 4% 3% 3% 4% 3% 1% 3% 3% 4% 9%Thik  15%Tghij  7%Thik  11%Tghj 4% 2% 2% 1% 3% 6%TA - 7%A 2%
Kim m K
2 @ 16 2 14 7 7 1 . 2 15 1 2 1 2 3 5 - 8 5 15 1 - . 1 11 - - 5
1%a 2%Ta 2% 2% . . 2% 1% 1% 1% 1% 1% 2% a%Thk - 2% 3% 1% 1% - . 6% 2% - - 1%
1 W 2 15 7 6 7 7 3 1 22 - 2 3 2 6 5 4 15 10 21 2 1 . - 8 - 1 13
2% 3% 1% 2% 2% 3% 1% 1% 2% - 1% 1% 1% 4% 5%i 7%il 5%Thil  5%Thil 2% 1% 1% . - 2% - 2% 2%
Not at all o 72 39 33 18 14 16 23 . 72 - 2 5 11 13 16 24 54 41 62 8 1 3 1 40 - 4 28
personalised 6%gik 6% 6% 6% 4% 6% 9%d 1% 7%gik - 1% 2% 5%ij 9%gik  14%Tghi  40%Tghi  16%Tghi  23%Tghij 6% 5% 2% 4% 6% 9%TA - 7% 5%
i jdmnpg  jkim Kimnp
NET: 8-10 443 267 177 131 134 83 9 50 393 74 91 88 73 37 30 - 68 30 364 73 23 40 9 155 22 28 228
3go%bhmn 45%Tb  31% 41% 39% 34% 38% 57%Thim  37%mnop 55%Thim  45%hmno 45%hmno  35%0pq  25%0 26%0q - 21%0 7%  37% 7% 51% 46% 50% 34% 55%Tx  47% 40%
oparx nopq a nopq pq pq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 128
Q2. Personalisation - YouTube

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
YouTube

Page 215

Absolutes/col percents

Gender Social Grade Age Ethnicity. Religion
Other
Christi religio
Total Male Female AB C1 c2 DE 13417 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black an Muslim n None
a) 5 c @) e) 0 (a 13 () 0 I ) m) 0 S o g 0 s) 0 u v ) v 2 A
Weighted base 1158 597 561 319 343 241 249 88 1070 134 203 198 209 151 115 61" 327 176 987 156 44t 86 19 4st 41 60" 567
NET: 47 560 255 305 142 171 124 121 33 528 55 105 9% 11 86 48 3 158 72 485 70 20 41 7 219 19 22 284
48%ag  43% 54%Ta  44% 50% 51% 48% 37% 49%gia  41% 52%g 48% 55%gia  57%Tgin  42% 38% 8% 4% 49% 45% 44% 48% 36% 47% 45% 37% 50%
pq
NET: 0-3 155 75 80 47 38 34 35 5 149 5 7 14 22 28 37 37 101 74 139 14 2 5 3 87 9 56
13%gijk 13% 14% 15% 1% 14% 14% 6% 14%gijk 4% 4% 7% 11%ij 18%gijk 32%Tghi 62%Tahi  31%Tghi  42%Tghi  14% 9% 5% 6% 15% 19%TyA 16%y 10%y
YA jkim jimnpg  jkim jkimnp
Mean 6.35bhm 6.62Tb 6.05 6.42 6.49 6.18 6.21 7.54Thk 6.25mno 7.50Thk 7.19Thl 6.88Thl 6.22mno  5.560pq 4.910q 263 4.790q 4120 6.24 6.97Tr 7.32Tr 7.03Tr 6.93 5.89 7.61Txz 6.45 6.59Tx
nopar Imnopq pq Imnopq  mnopq mnopq  pq A
Standard deviation 266 272 2.56 68 2.49 2.70 279 217 267 1.81 2.06 2.19 251 268 3.02 260 2.98 3.07 2.65 2.50 211 233 287 2.80 1.60 2.81 254
Standard error 008 0.10 011 0.15 0.13 0.18 0.18 020 0.08 015 014 015 018 023 030 045 0.18 026 0.09 0.18 027 023 052 013 021 037 011

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,

* small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/viw - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

YONDER




Table 129
Q2. Personalisation - YouTube
Q2. Thinking about the

personalised.

Base: All respondents who have used ... in the past 3 months
YouTube

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
o
impacti
/ No Seconda ers still
Physica  limitin childre Ty ity Higher in full
Mental i q n ag school  degree  univers  time
conditi  conditi  condit 17 or NET: Aged  Aged5  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 10 1145 1647 equiv equv  degree n
m a b ) @) e) B g h i K U (m n 0 0
Unweighted base 175 330 162 187 800 243 581 316 35 747 308 120 149 108 59 504 376 118 128
Weighted base 1158 319 154 184 801 254 608 271 25" 791 277 104 124 98 52 531 362 108 95
Effective base 907 257 129 145 616 194 458 234 25 601 218 82 106 79 41 401 289 85 105
Very personalised (10) 124 27 15 10 88 15 68 37 4 68 35 14 16 9 8 43 41 10 19
11%celo 8% 9% 6% 1% 6% %e 4% 17% 9% 13% 14% 13% 9% 16% 8% 1% 10% 20%Top
9 @ 121 37 19 22 82 17 69 31 3 76 32 10 1 14 5 50 38 14 13
10% 12% 13% 12% 10% 7% 1% 12% 14% 10% 1% 9% 9% 14% 10% 10% 1% 13% 14%
8 ® 198 50 27 23 140 47 90 55 6 38 43 15 26 13 6 93 61 21 16
17% 16% 17% 13% 17% 19% 15% 20% 23% 18% 15% 14% 21% 13% 1% 18% 17% 19% 17%
7 @ 192 46 2 26 138 29 11 49 2 126 53 22 20 21 8 68 81 19 18
17%e0  14% 16% 14% 17% 1% 18%e  18% 7% 16% 19% 21% 16% 22% 15% 13% 22%To  18% 18%
6 ©) 126 31 16 14 91 28 66 29 3 78 37 18 14 14 9 62 35 15 10
1% 10% 1% 8% 1% 1% 1% 1% 13% 10% 13% 7% 1% 14% 17% 12% 10% 14% 10%
5 6 179 53 30 33 121 50 83 4 2 23 a7 8 25 16 11 102 45 12 1
5%k 17% 19% 18% 15% 20% 14% 16% 9% 16% 179%k 8% 20%k 17% 20%  19%Tp  13% 1% 12%
4 @ 84 20 9 1 43 13 42 8 1 44 18 12 6 2 2 41 16 3 1
6%r 6% 6% 6% 5% 5% 7%g 3% 3% 6% 7%m  12%Tijm 5% 2% 4% 8%Tr 4% 3% 1%
3 @ 44 18 4 14 26 8 27 9 1 6 6 1 3 4 2 17 14 3 4
4% 6%b 3% 7%Tod 3% 3% 4% 3% 4% 5% 2% 1% 2% 5% 3% 3% 4% 3% 5%
2 @ 18 2 2 2 14 3 1 1 1 13 1 N N 1 1 3 9 . 2
1% % 1% 1% 2% 1% 2% . 5% 2% 1% . . 1% 2% 1% 2%0 . 2%
1 a 28 8 3 6 14 1" 7 5 - 0 1 N 1 1 - 9 7 2 1
2% 3% 2% 3% 2% 4%TH 1% 2% - 3% 1% . 1% 1% - 2% 2% 2% 1%
t all © 7 28 5 23 4 34 33 3 2 68 4 4 1 2 - 42 14 9 N
personalised 6%gilpr 9% 3% 12%Tabd 5% 18%Tlg  6%g 1% 7% 9%Tjim 1% 4% 1% 2% - 8%pr 4% 8%r .
NET: 8-10 443 115 61 55 310 79 227 124 13 83 10 39 53 35 19 187 140 5 48
38%cel  36%C  39% 30% 39% 31% 37% 46%Tel  53% 36% 40% 37% 43% 36% 37% 35% 39% 2% 51%Top
NET: 47 560 149 79 84 394 120 302 130 8 371 155 60 65 53 30 273 177 49 39
8% 7% 51% 46% 49% 47% 50% 8% 32% 47% 56%Ti  58% 52% 54% 58% 51% 49% 46% 2%
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Absolutes/col percents

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) inelig
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Table 129
Q2. Personalisation - YouTube

Prepared by Yonder

personalised.
Base: All respondents who have used ... in the past 3 months
YouTube
Impacting limiting condition Number of people in household
o
impacti
ng/
Physica limitin
Mental i
conditi  condii  conditi
Total Any on on 1 23 45 6+
m @ b @ @ @ @ @ (M
Weighted base 1158 319 154 184 801 254 608 271 25+
NET: 0-3 155 56 14 45 98 55 78 17 4
13%gjd  18%Tbd 9% 24%Tabd  12% 22%Tlg  13%g 6% 15%
Mean 6.35ace  6.01C 652c 549 642ac 547 6.408 7.00Tef 6.7
io
Standard deviation 2.66 283 241 299 259 297 261 216 287
Standard error 0.08 0.16 019 022 009 019 0.11 012 0.49

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Do any children aged 17 or under live in your
household?

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

—n
791
137
17%TiKI
6.03

281
0.10

NET: Aged  Aged5  Aged

Yes under 5 10 115
K U (m

277 104 124 %8

12 5 6 9

4% 5% 5% 9%

686Ti 6760 687Ti  6.69i
211 230 210 223
012 021 017 021

Aged
16-17
n

52°

3
6%
6.82

2.12
028

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Seconda
v
school
or
equiv
()
531
71
13%
6.06

Highest education

Univers
ity Higher
degree  univers
o

ity
equiv  degree
—b @

362 108
44 14
12% 13%

6.580 6.50

251 270

0.13 025

still
in full
time
educati

on

9%

7
8%
7.32Topq

219
0.19

YONDER
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Absolutes/col percents
Table 130
Q2. Personalisation - YouTube
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
YouTube
Devices used to acoess
GO Region han/ Rural Internet usage internet Working statu
Unemplo
Unemplo ~ yed -
Yorkshi Tablet ed not
Norther re and e ast More Smart or Multipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e ful part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Refied  Other hed
M @ @ 4 @ @ @ W 0 O 0 _m A B o m RS Y (¥ () N 1) B (W) RN R ] U -
Unweighted base 175 95 51 29 1000 48 129 9 110 80 110 185 146 99 887 156 930 233 27 41 1078 481 219 50 51 44 138 36 38
Weighted base 1158 92 51 31 984 a8t 127 97 98 85 106 166 162 95 862 171 735 408 24n 48 1061 454 224 50 54° 36+ 178 39" 3
Effective base 907 75 43 23 767 36 101 73 8 61 91 134 115 77 681 126 803 212 19 32 841 370 164 41 43 36 115 30 28
Very personalised (10) 124 12 7 3 101 4 17 7 18 6 7 20 16 7 100 17 86 37 2 . 119 64 12 6 4 6 5 4 1
Mot 13% 14% 10% 10% 9% 13% 7% 19%Tdgi 7% 7% 12% 10% 7% 12% 10% 129%T 9% 8% 1% 1% 14%Tx 6% 13%x 7% 179%tx 3% 1% 2%
m
9 @ 121 12 7 4 98 5 10 11 11 13 10 17 14 8 91 18 9% 25 1 2 17 49 24 5 8 5 8 4 5
10%0x  13% 14% 13% 10% 10% 8% 1% 1% 16% 9% 10% 8% 8% 1% 10% 13%To 6% 5% 4% 1% 11%x 1% 1% 15%x  15%x 4% 10% 16%
8 ® 198 12 6 10 170 10 15 16 13 20 22 29 33 13 148 29 145 53 3 7 186 86 39 9 13 6 17 2 9
7% 13% 12% 31% 17% 21% 12% 17% 14% 24%f 20% 17% 20% 13% 17% 17% 20%To  13% 14% 15% 18% 9% 17% 19% 2a%  16% 9% 6% 26%
7 @ 192 20 1 4 156 9 25 15 19 11 12 30 26 10 147 31 129 59 3 1 185 82 43 0 9 7 19 3 5
7% 2% 22% 14% 16% 19% 20% 15% 19% 12% 1% 18% 16% 1% 17% 18% 18%T  14% 14% 3% 17%Tq  18% 19% 20% 16% 20% 1% 7% 14%
6 ©) 126 13 3 1 109 3 14 11 12 9 13 16 16 15 97 13 78 45 2 6 116 54 27 4 4 4 16 3 4
1% 14% 7% 3% 1% 7% 1% 1% 13% 10% 13% 9% 10% 16% 1% 8% 1% 1% 8% 12% 1% 12% 12% 8% 8% 1% 9% 8% 1%
5 6 179 15 7 2 155 11 16 19 10 9 24 23 27 17 133 27 92 85 4 14 154 69 29 9 8 3 35 12 5
5% 17% 13% 7% 16% 22% 13% 20% 10% 10% 2%0 4% 7% 17% 15% 15% 12% 21%Tn  15% 20%Te  14% 15% 13% 18% 15% 8% 20% 31%Tstw  16%
4 @ 84 2 2 2 58 2 9 4 5 10 3 6 9 11 43 13 28 34 4 1 56 23 20 - 2 - 13 5 -
6%n 3% 4% 6% 6% 4% 7% 4% 5% 12%Tak 3% 4% 5% 11%Tadk 5% 8% 4% 8%n 7% 2% 5% 5% 9%Tu - 4% - 7% 2% -
3 @ 44 1 2 - 41 2 6 6 3 3 4 5 5 8 27 10 26 17 2 5 36 9 8 . 1 3 17 3 -
4%AIs 1% 3% - 4% 3% 5% 6% 3% 4% 4% 3% 3% 8%Ta 3% 6% 4% 4% 10% 11%Tr 3% 2% 4% 1% 1% 9%s  10%Tst 8% -
2 @ 18 1 - 3 12 2 1 - - - 3 3 3 - 10 4 10 5 - - 16 2 7 - - 1 4 - 1
1%s 1% - 10% % 5%dh 1% - - - 2% 2% 2% - 1% 2% 1% 1% - - 2% : 3%s - - 3%s 2% - 2%
1 a 28 2 1 1 19 - 3 3 2 3 3 3 - 2 19 2 17 6 - 3 20 6 3 1 - - 8 2 2
2% 2% 2% 3% 2% - 2% 3% 2% 3% 3% 2% - 2% 2% 1% 24T 1% - 79%Te 2% 1% 1% 2% - - 5%Ts 4% 7%
Not at all © 72 1 5 1 66 - 12 6 5 2 5 15 15 6 47 8 28 43 2 8 57 1 13 5 6 - 35 1 2
personalised 6%anrs 1% 10%a 3% 7%a - 9%a 6% 6% 2% 5% 9%a 9%a 6% 6% 5% 4% 10%Tn 8% 17%Tr 5% 2% 6%s 9%s  10%s - 20%Tstwy 2% 5%
NET: 8-10 443 37 21 17 369 19 42 34 42 39 38 66 62 27 339 63 327 115 7 9 422 199 76 21 25 17 30 11 15
38%0ax  40% 40% 54% 38% 40% 3% 35% 43% 46%m  36% 40% 38% 28% 39% 7% 44%To  28% 28% 19% 40%Tq  44%Tix  34%x  42%x  4B%x  4B%x  17% 27% 45%
NET: 47 560 50 23 10 477 25 64 49 45 3¢ 52 74 78 53 420 84 328 223 13 22 510 228 118 23 23 14 83 23 14
48%n 5% 45% 30% 49% 52% 50% 50% 46% 44% 49% 45% 48% 55% 49% 49% 45% 55%Tn  54% 46% 48% 50% 53% 46% 2% 40% 47% 59% 41%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 130
Q2. Personalisation - YouTube
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.
Base: All respondents who have used ... in the past 3 months
YouTube

Devices used to access
GO Region Urban/ Rural Internet usage internet Working statu:
Unemplo
Unemplo yed -
Yorkshi Tablet ed - not
Norther re and esi More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland Midland East of South South than 2 12 Phone laptop e full part- for for person/ Furloug
Total Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other hed
2 b) c) (d) e) f) (] h) i (k) 1 (m (A) B) () () s) (v) (w) (x) 2)
Weighted base 1158 92 51 3 984 48" 127 97 98 8 106 166 162 % 862 171 735 408 24 48 1061 454 224 50° 54° 36" 178 39" 33
NET: 0-3 155 5 8 5 138 4 2 15 10 8 15 26 2 16 104 4 80 70 4 17 128 27 30 6 6 4 65 6 5
18%aAnrs 5% 15% 15% 14%a 8% 17%a 15% 10% 10% 14% 16%a 14% 16%a 12% 14% 1% 17%n 18% 35%Tr 2% 6% 14%s 12% 1% 12% 36%Tstu  14% 14%
Wy
Mean 635doq  6.96Tdl  6.47 669 627 6.66 6.08 6.13 684dm 658 6.12 6.32 622 579 646T 631 673T0 571 564 4.40 648Tq  691Tix  6.14x 6.56x 6.51x 7aoy 441 5.80x 633
x gim y
Standard deviation 266 213 296 273 268 213 289 261 266 242 255 287 274 256 261 256 250 280 270 284 260 226 253 279 275 225 298 254 269
Standard error 0.08 0.22 0.41 0.51 0.08 0.31 0.25 0.27 0.25 0.27 0.24 0.21 0.23 0.26 0.09 0.21 0.08 0.18 0.52 0.44 0.08 0.10 0.17. 0.39 0.39 0.34 0.25 0.42 0.44

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 131
Q2. Personalisation - YouTube

Absolutes/col percents
Q2. Thinking about the

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

YouTube
Exposure to
hamful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) I e
Not at
all/
£15600 £26000  £36.400 Any o Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fuila  Biichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36,399  £51,999 + YouTube  am TikTok K t Twitch  Vimeo e s e e aware  aware
m a) b 3 d e @ h K ) (m n 0 o) (0 s 0
Unweighted base 175 221 204 272 160 158 175 763 505 974 459 295 265 128 130 195 312 847 510 665
Weighted base 1158 212 302 266 157 148 1158 658 378 934 353 175 149 62 51 75 243 900 434 725
Effective base 907 163 234 208 124 120 907 579 ar2 748 326 206 176 69 95 160 219 681 384 531
Very personalised  (10) 124 26 25 22 23 21 124 89 52 99 52 34 23 10 8 1 40 83 64 59
%y 12% 8% 8% 15% 14% 1% 13%Tg)  14%Tg] 1% 15%Tg]  19%Tghi  15%Tgj  17% 17%Tg)  15%Tgj  16%Ts 9% 15%Tu 8%
3
9 @ 12t 13 35 32 16 20 121 9 53 100 51 32 22 8 7 13 31 90 61 60
10%au 6% 12% 2% 10% 3% 10% 14%Tg)  14%Tg) 1% 15%Tgj  18%Tghi  15%Tg  13% 14% 18%Tg)  13% 10% 14%T 8%
i
8 ® 198 38 48 41 34 30 198 128 80 164 70 42 34 15 13 15 54 142 92 106
7% 18% 16% 16% 22% 20% 17% 19%Tg  21%Tgj  18% 20% 24%Tghj  23%Tgj  24% 26%Tgj  20% 22%Ts  16% 21%Tu  15%
7 @ 192 2 42 43 27 32 192 119 75 158 65 28 27 10 9 16 44 147 83 108
17% 15% 14% 16% 7% 21% 17% 18% 20%Tg 7% 18% 16% 18% 16% 18% 21% 18% 16% 19% 15%
6 © 126 5 32 29 10 11 126 66 37 102 37 18 16 4 5 6 17 108 49 77
"% 12% 1% 1% 7% 7% 1% 10% 10% 1% 1% 10% 1% 6% 10%n 8% 7% 12%r 1% 1%
5 6) 179 32 45 51 30 13 179 % 48 140 5 1 15 12 5 7 34 140 6 133
15%ehil  15% 15% 19%e  19%e 9% 5%him  14%lp  13%I 15%mp  13%| 6% 10%l 19%Imop 9% 9% 14% 16% 1% 18%Tt
mpt 13
4 @ 64 13 18 15 9 4 64 34 14 57 13 2 4 1 2 7 57 12 52
6%ikimo 6% 6% 6% 6% 3% 6%ikimo  5%kimo 4%l 6%ikimo 4%l 1% 2% 2% - 3% 3% 6% 3% 7%Tt
t P
3 @ 44 7 17 8 1 8 a4 17 9 34 10 1 2 1 . 1 8 34 13 31
4%dhim 3% 6%d 3% 1% 5%d 4%him 3% 2% 4%him 3% 1% 1% 1% 1% 2% 3% 4% 3% 4%
2 @ 16 2 6 3 1 4 7 6 13 3 1 1 N 1 1 3 12 2 14
1%t 1% 2% 1% . 3% 1% % 2% 1% 1% . 1% . 1% 1% 1% 1% . 2%t
1 0 2 8 8 3 3 - 23 4 . 18 1 2 1 - 1 1 2 20 4 19
2%kt 4%e 3% 1% 2% - 2%hik 1% . 2%k 1%ik . - 3%hikm 1% 1% 2% 1% 3%
Not at all o 72 16 27 17 3 6 72 1 4 a7 6 3 4 . - 2 3 66 8 64
personalised 6%dhik  8%d 9%d 6% 2% 4% 6%hiki 2% 1% 5%hiko 2% 2% 3% 1% - 3% 1% 7%Te 2% 9%Tt
Imnort mno
NET: 810 443 7 107 % 73 70 443 310 185 3 174 108 79 34 29 40 125 315 218 226
38%su  36% 36% 36% 46%Tb  47%Tbc  38% 47%Tg)  49%Tgj  39% 49%Tg)  62%Tghi  53%Tgj  54%Tgj  57%Tghj 53%Tgj  51%Ts  35% 50%Tu 1%
Jkmp.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.
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Table 131
Q2. Personalisation - YouTube

Absolutes/col percents
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
YouTube

Exposure to
Household income- per year

harmiul content Awareness of
Regular users of VSPs (ast 3 months) __(est3months) _safely measures
Not at
aly
£15600  £26000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fria  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total 215599  £25999  £36399  £51999 + YouTube am TikTok Twitch Vimeo e s e e aware aware
M @ & @ d @ @ ) R S| S () N m] —m @ @ 0 = O u
Weighted base 1158 212 302 266 157 148 1158 658 78 934 353 175 149 62 51 75 243 900 434 725
NET: 47 560 102 36 139 76 59 560 309 174 457 160 59 62 27 19 30 102 452 190 371
48%lopr  48% 45% 52%e 49% 40% 48%lop  47%lp  46%I 49%imop  45%I 34% 2%l 43% 38% 40%! 42% 50%Tr  44% 51%Tt
t
NET: 03 155 33 59 32 8 18 155 38 19 113 19 7 8 1 2 5 17 133 26 128
13%dhj  15%d 19%Ted  12%d 5% 12%d 13%hiK 6% 5% 12%hikim 5% 4% 5% 2% 5% 7%n 7% 15%Tr 6% 18%Tt
Kimnopr
t
Mean 6350su 614 5.94 6.27 694Tab  6.92Tab  6.35 7.05Tgj  7.20Tgh  6.42 7.18Tgi  7.68Tgh  7.30Tgj  7.38Tg)  751Tgh  7.30Tgj  7.18Ts  6.15 722Tu 582
c c i ikmp
Standard deviation 2.66 282 2.88 258 226 251 2.66 218 205 257 213 205 1 1.97 201 229 223 271 215 279
Standard error 0.08 019 017 016 018 020 0.08 008 009 0.08 0.10 012 013 017 018 016 013 009 0.10 0.11

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.
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Table 132
Q2. Personalisation - YouTube
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

YouTube
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months.
Total TVSP 2VsPs 3VSPs 7VsPs 5+ VSPs TVSP 2VsPs 3VSPs 7VSPs 5+ VSPs
() (b) © N () () 0 Q© I )
Unweighted base 175 81 258 222 172 442 82 263 231 171 428
Weighted base 1158 114 315 257 175 207 115 319 265 171 288
Effective base 907 69 219 191 147 314 69 223 198 145 303
Very personalised (10) 124 Bl 19 26 24 44 11 20 2 24 43
1%bi 9% 6% 10% 13%b 15%To 9% 6% 10% 14%i 15%Ti
9 @ 12 8 20 24 17 53 8 20 2 20 50
10%bi 7% 6% 9% 10% 18%Tabed 7% 6% 9% 12% 17%Thij
8 ® 198 8 a2 52 29 67 8 42 56 27 65
17%ah 7% 13% 20%a 17% 23%Tab 7% 13% 21%hi 16% 23%Thi
7 o 192 16 39 43 35 58 16 41 a4 35 56
17% 14% 13% 17% 20% 19%b 14% 13% 16% 20% 19%
6 © 126 i 41 26 19 29 11 41 28 17 29
1% 10% 13% 10% 1% 10% 10% 13% 1% 10% 10%
5 ©® 179 20 68 38 24 30 20 68 39 23 29
15%el 17% 21%Te 15% 14% 10% 17% 21%T 15% 14% 10%
4 @ 64 4 18 25 10 6 4 18 2 8 6
6%l 4% 6%e 10%Te 6%e 2% 4% 6% 10%T1 5% 2%
3 @ a4 8 16 10 5 6 8 16 10 5 5
4%l 7%e 5%e 4% 3% 2% 7% 5% 4% 3% 2%
2 @ 2 6 2 3 3 2 6 3
1% 2% 2% 1% 2% 1% 2% 2% 1% 2% 1%
1 1) 23 3 14 4 1 N 3 14 4 1 N
2%l 2%e 4%Te 2% 1% . 2% 4%TI 2% 1% .
Not at all © 72 24 32 6 9 1 24 33 6 8 1
personalised 6%cejl 21%Tocde 10%Tce 2% 5%e . 21%TikI 10%Tjl 2% 5% 1%
NET: 810 443 27 81 102 69 164 27 82 105 7 158
38%abhi 23% 26% 40%ab 40%ab 55%Tabod 24% 26% 40%hi 41%hi 55%Thilk
NET: 4.7 560 52 166 133 87 123 52 168 137 83 120
48%el 5% 53%e 52%e 50% 41% 5% 53%! 52%! 49% 42%
NET: 03 155 36 68 22 18 10 36 69 22 17 10
13%ce]l 32%Tede 22%Tede 9%e 10%e 3% 31%TKI 229%TiI 8% 10%! 3%
Mean 6.35abhi 499 544 6.55ab 6.61ab 7.50Tabed 5.00 544 6.53ni 6.72hi 7.50Thilk
Standard deviation 266 3.30 281 233 254 1.88 330 282 231 252 1.89
Standard error 008 037 017 016 019 0.09 036 017 015 019 009

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Table 133
Q2. Personalisation - Instagram
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Page 223

Absolutes/col percents

Instagram
Gender Social Grade Age Ethnicity Religion
Gther
Christi religio
Total Male Female AB G c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 55+ 65+ White BAME Mixed Asian Black an Muslim n None
m a b c @) e) 0 i ) m n o) @ () s ( u W) x 2 A
Unweighted base 794 439 355 247 253 140 150 9% 698 147 182 151 108 67 37 110 43 616 169 47 89 30 208 53 45 380
Weighted base 692 315 376 204 227 128 130 73 619 128 153 132 98 63 38" 108 45 560 123 36* 68 18 250 34* a1t 347
Effective base 605 327 291 186 196 105 116 75 532 114 135 114 78 53 34 92 39 482 115 34 59 23 223 34 31 306
Very personalised (10) 69 29 40 24 22 1 13 12 58 ! 23 8 13 2 2 3 2 53 16 5 8 2 29 6 1 30
10%mp 9% 1% 12% 10% 8% 10% 16%Kkmp  9%p 8% 15%Thkmp 6% 13%mp 2% 4% 3% 4% 9% 13% 14% 13% 13% 12% 17% 3% 9%
9 @ 6 31 34 18 22 14 8 1 53 16 14 14 6 1 1 2 1 52 13 1 9 3 23 6 6 29
9%mp  10% 9% 9% 10% 1% 6% 15%mpa  9%p 13%mp 9%p 10%p 6% 2% 3% 2% 3% 9% 1%t 2% 13% 16% 9% 17% 15% 8%
8 ® 145 62 83 39 51 28 27 13 132 35 31 33 21 8 4 11 4 121 20 7 10 4 a4 5 7 83
21%pq  20% 22% 19% 23% 22% 21% 18% 21%pq  28%Tmnp  20%p 25%pq  21% 12% 10% 10% 8% 22% 16% 20% 14% 20% 18% 14% 18% 24%
7 @ 134 67 67 43 40 29 22 1" 123 33 29 27 16 9 8 18 9 106 27 9 18 - 35 0 9 77
19%x 21% 18% 21% 17% 23% 17% 16% 20% 26% 19% 20% 17% 14% 21% 16% 20% 19% 22% 25% 26% - 14% 30%x 21% 22%x
6 ® 98 39 59 22 30 18 26 14 84 13 25 19 14 8 5 13 5 77 20 5 9 5 39 4 3 50
14% 12% 16% 1% 13% 14% 20%Tc  20% 14% 1% 16% 14% 14% 13% 14% 12% 12% 14% 16% 15% 13% 28% 16% 12% 7% 14%
5 6 83 44 39 22 29 15 17 3 80 9 15 21 7 20 7 28 9 70 12 5 4 1 a2 3 2 35
12%g 14% 10% 1% 13% 12% 13% 4% 13%gi 7% 10% 16%gi 7% 31%Tghi  20%gil 26%Tghi  19%gil 13% 9% 13% 7% 7% 17%TA 8% 4% 10%
il i
4 @ 5 17 18 9 14 7 6 2 34 5 5 3 5 10 5 15 5 31 5 2 2 . 12 . 3 17
5% 6% 5% 4% 6% 6% 4% 3% 5% 4% 4% 2% 5% 15%Tghi  14%Tghi  14%Tghi  12%jk 5% 4% 7% 3% 2% 5% 1% 8% 5%
ik ik i
3 @ 19 5 14 10 5 2 2 3 16 - - 6 5 2 3 6 4 16 3 1 2 - 8 4 6
3% 2% 4% 5% 2% 2% 2% 4% 3% - - 4%i] 5%ij 3% 7%ij 5% 8%Thij 3% 2% 3% 3% - 3% - 1%TA 2%
2 @ 17 7 10 7 5 3 1 2 15 3 5 - 4 1 1 3 2 16 1 - . 1 8 9
3% 2% 3% 4% 2% 2% 1% 3%k 2% 2% 3%k - 4%k 2% 2% 3% 4%k 3% 1% - . 6% 3% - 3%
1 [l 8 5 3 1 5 - 1 - 8 1 3 1 - - 2 3 3 4 3 1 3 - 4 3 1
1%A % 1% 1% 2% - 1% - 1% . 2% 1% - - 5%T1 3% 6%Tghk 1% 3% 2% 4% - 2% - BUTA
|
Not at all © 18 9 10 8 3 - 6 1 17 1 1 1 9 3 - 5 2 15 3 - 2 1 6 2 1
personalised 3% 3% 3% 4%e 1% - 5%e 2% 3% 1% 1% 1% 9%Thik 5% - 5% 4% 3% 3% - 3% 8% 2% - 5% 3%
NET: 8-10 279 122 156 81 95 53 48 36 243 63 69 55 40 10 7 17 7 225 49 13 27 9 9% 17 15 142
40%mnpq  39% 2% 40% 2% 2% 7% 49%mnpq  39%mnpq  49%Thmn  45%mnpq  42%mnpq  40%mnpq  17% 17% 16% 14% 40% 40% 36% 40% 49% 39% 49% 36% 41%
Pq
NET: 4.7 351 167 183 % 112 69 70 31 320 61 74 69 42 46 26 74 28 284 63 21 34 7 127 18 17 178
51% 53% 49% 7% 50% 54% 54% 2% 52% 8% 48% 52% 42% 74%Tghi  69%Tghi  69%Tghi  62%gl 51% 51% 50% 50% 37% 51% 51% 40% 51%
i i i

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although layed alongside the wi

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tiuiviw - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 133
Q2. Personalisation - Instagram
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.
Base: All respondents who have used ... in the past 3 months

Instagram
Gender Social Grade Age Ethnicity Religion
Other
Christi religio
Total Male  Female AB ci c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
—m @ _® @ & @ 6 @ o @ @ W 0 o m __m __® @ 0 6 0 W M @& A
Weighted base 692 315 376 204 227 128 130 73 619 128 153 132 98 63 38 108 45 560 123 36 68 18" 250 34 41+ 347
NET: 0-3 2 6 37 27 19 5 ! 6 56 4 10 8 17 6 5 17 10 51 1 2 7 2 26 - 10 26
9%el 8% 10% 13%Te 8% 4% 9% 9% 9%i 3% 7% 6% 17%Thij  10% 14%) 15%Thij  23%Tghij 9% 9% 5% 10% 14% 10% - 24%TxyA 8%
3 3 kn
Mean 6.68mnp  6.65 6.70 6.56 6.69 6.96 6.52 747Tm  662mnp  7.23Thl  7.02Thi  6.83mnp 6.31pq  5.47 5679 534 515 664 679 6.80 684 6.60 653 7677z 5.90 6.762
a npq a mnpg mnpq a A
Standard deviation 229 2.28 2.30 2.50 227 1.86 236 228 228 1.82 223 1.88 285 204 212 222 245 228 238 203 244 288 239 1.59 284 219
Standard error 0.08 0.11 012 016 014 0.16 019 023 009 015 017 015 027 025 035 021 037 009 018 030 026 053 014 022 0.42 0.11

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/glh/l/]/k/l/m/n/olp/q T/risitiu/viw - T/xly/zIA
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Q2. Personalisation - Instagram

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

Instagram

Unweighted base

Weighted base

Effective base

Very personalised (10)
9 ©
8 ®
7 (4]
6 ®
5 ©
4 0]
3 @
2 @
1 )
Not at all ©
personalised

NET: 8-10
NET: 47

Total

69
10%
65

9%e

145
21%

134

19%

%

14%

83
12%r

36
5%dg

19
3%g

17
3%
8
1%

18
a%gi

279
40%ei

351
51%

Impacting limiting condition
o
impacti
ng/
Physica  limitin
Mental | 9
conditi  conditi  condit
Any on on
@ b
206 107 105 554
178 94 88 487
159 84 81 421
15 7 7 51
8% 7% 9% 1%
16 1 7 45
9% 12% 8% 9%
38 19 16 100
21% 20% 18% 21%
29 15 14 99
16% 16% 16% 20%
25 13 12 67
14% 14% 13% 14%
21 13 1 59
12% 13% 13% 12%
16 10 8 19
9%Td  10%Td  9%d 4%
7 1 7 12
4%b 1% 7%Tabd 3%
6 3 4 12
3% 3% 5% 2%
2 1 1 6
1% 1% 1% 1%
3 2 1 15
2% 2% 1% 3%
69 37 30 197
39% 39% 34% 40%
91 50 45 245
51% 53% 51% 50%

Number of people in household.

123
1
9

7
6%
2
1%

20

18%

21

19%

19

17%

19

17%

9
8%g

7
6%Tg

7
6%Tg

29

26%

68
62%Tig

380
350
299

36
10%
32
9%e
76
22%
76
22%
Pl
12%
35
10%
21
6%
10
3%
10
3%
5
1%
9
3%
143
41%e

173
49%

264
212
192

26
12%
27
13%Te
47
22%
36
17%
30
14%
26
12%

6

3%

1

1%

7

4%

3

2%

2
1%

100
47%Te

98
46%

on 1 2.3 45 6+
L 4 @ 6 @ (M

27
19%
18

1
3%
3

18%
2

12%
1
7%
8

44%

3
14%

2%
6
33%

1
64%

Do any children aged 17 or under live in your
household?

Highest education
No Seconda  Univers still
childre Ty ity Higher i full
n aged school  degree univers time
17 0or NET: Aged  Aged5-  Aged Aged r or ity educati
under Yes under 5 10 115 1617 equiv equiv  degree on
) K ) (m n 0 B
440 256 97 126 EY 49 312 266 84 106
408 210 75 95 73 39" 205 226 66 78
353 177 64 87 67 32 243 202 57 86
35 23 8 7 10 5 23 24 7 B!
8% 1% 10% 8% 13% 14% 8% 10% 1% 14%
32 21 7 12 9 4 22 18 9 1
8% 10% 9% 13% 13% 1% 7% 8% 14% 14%
83 49 16 26 14 3 70 45 13 13
20% 23%n 2% 28%n 19% 8% 24% 20% 20% 17%
84 38 14 21 14 4 51 49 17 13
20% 18% 19% 22% 19% 9% 17% 22% 26% 17%
51 32 13 8 17 10 42 30 6 16
13% 15%| 18% 9% 23%Tijl 25%il 14% 13% 10% 20%
51 29 14 14 7 6 42 25 8 4
12% 14% 18% 15% 9% 15% 14%r 1% 13% 5%
24 9 3 3 . 4 19 12 1 4
6% 5%m 4% 3% 1% 11%m 6% 5% 1% 5%
13 3 1 2 - 5 8 1 3
3% 1% 1% 3% 2% % 2% 3%
1 3 1 1 2 7 5 2 3
3% 2% 1% 1% 6% 2% 2% % %
7 1 1 - 4 4 - -
2% 1% 1% - 1% 2% - -
17 - 10 7 - 1
4%T) - 3% 3% - 2%
150 9 31 46 33 13 114 86 30 34
37% 44% 41% 48%i 45% 34% 39% 38% 45% 4%
210 109 43 46 38 2 155 115 33 37
51% 52% 58% 49% 52% 61% 52% 51% 50% 47%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T
Overlap formulae used. * small base; ** very small base (under 30) ineligible for

Prepared by Yonder
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Table 134
Q2. Personalisation - Instagram

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months

Do any children aged 17 or under five in your
household?

Highest education

Instagram
Impacting limiting condition Number of people in household
No
impacti
ng/ No
Physica limitin childre
Mental i naged
conditi  condii  condit 17 or NET: Aged
Total  Any on o on 1 23 45 6+ under Yes under 5
unl a) b} ) d e 0 o h ) K
Weighted base 692 178 94 88 487 111 350 212 197 408 210 75
NET: 0-3 62 17 7 13 5 14 34 14 . 48 8 1
9%k 10% 7% 15%a 9% 12% 10% 7% 2% 12%Tjim 4% 1%
Mean 6.68ei 651 6.55 623 670 5.97 6.69 702Te 670 6.41 7.03Ti  7.00
Standard deviation 229 227 225 237 232 232 232 247 1.85 244 1.90 1.74
Standard error 0.08 0.16 022 023 010 0.21 012 013 0.36 012 0.12 0.18

Aged 5-
10
)
95

3
3%
7.13Ti

1.80
0.16

Aged
1415
(m

73
2
3%

7.30Tin

172
0.18

Aged
16-17
n

39"
2
6%

657

2.23
032

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Seconda
v
school
or
equiv
o)

295

26
9%

6.49

2.29
0.13

Univers
ity
degree
or

equiv
226
2
1%
6.58

2.38
0.15

Higher
univers

ity
degree
66
4
5%
7.180

1.92
021
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 135
Q2. Personalisation - Instagram
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Instagram
GO Region —Urban/ Rural
Yorkshi
Norther reand  West East
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural
M @  _® @ —a W Rk M m (A (B
Unweighted base 794 60 33 15 686 35 88 69 76 57 67 141 % 57 608 106
Weighted base 692 54 29+ 15 594 3 78 64 57 521 58 109 % 50 520 109
Effective base 605 48 28 12 517 2 66 53 56 43 56 101 76 43 461 84
Very personalised (10) 69 9 2 1 57 3 9 2 6 7 7 9 9 4 56 il
10% 17%g 8% 7% 10% 1% 12% 4% 1% 14% 12% 8% 9% 8% 1% 10%
9 @© 65 4 1 3 57 1 10 6 5 3 5 9 9 8 52 9
9% 7% 3% 22% 10% 5% 13% 10% 9% 6% 9% 8% 9% 17% 10% 8%
8 ® 145 12 8 3 122 3 13 21 13 7 15 18 19 12 104 25
21%  22% 28% 18% 21% 1% 17% 33%Tdi 22% 14% 25% 17% 20% 2% 20% 23%
K
7 @ 134 9 4 2 119 6 12 18 14 5 16 20 18 10 9% 26
19% 18% 14% 14% 20% 18% 15% 28%1 25% 10% 28%i 18% 19% 20% 19% 23%
6 © 98 9 3 - 85 5 15 2 6 12 8 16 16 5 76 2
1%y 17%g  12% - 14%g  17% 19%g 3% 10% 23%g  15%g  15%g  17%g 9% 15% 1%
5 6 8 5 7 4 67 4 8 10 8 3 3 17 8 6 62 14
12% 9% 23% 29% 1% 13% 10% 16% 14% 6% 5% 16%] 8% 12% 12% 13%
4 @ 3 2 1 1 32 4 4 2 2 3 1 8 6 1 24 4
5%ns 3% 2% 7% 5% 14% 6% 3% 3% 7% 2% 7% 7% 2% 5% 4%
3 @ 19 1 - - 18 1 2 - 2 4 1 4 4 - 13 1
3% 2% - - 3% 3% 3% - 4% 8%g 1% 4% 4% - 2% 1%
2 @ 17 2 2 - 13 1 1 . N 3 1 1 3 2 14 2
3% 4% 6% - 2% 4% 1% . 1% 6% 1% 1% 3% 3% 3% 2%
1 a8 - - - 8 - 1 - - 4 1 2 1 - 7 1
1% - - - 1% - 1% - - 7%Td 1% 2% 1% - 1% 1%
Not at all © 18 1 1 1 16 1 3 1 - 1 4 2 3 14 4
personalised 3%n 2% 3% 4% 3% 5% 4% 2% - 1% 4% 2% 5% 3% 4%
NET: 8-10 279 25 1 7 236 8 33 30 24 17 27 36 37 24 213 45
0%« 46% 39% 7% 40% 26% 2% 7% 42% 3% 46% 33% 39% 49% 41% 41%
NET: 47 351 25 15 7 304 20 39 32 Kl 24 29 61 48 21 259 55
51%  47% 52% 49% 51% 62% 50% 51% 53% 46% 49% 56% 51% 42% 50% 51%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Internet usage

More

than 2

hours
n;

671
500
557

51
10%
45

9%
108
22%
9%
19%
73
15%
61
12%
23
5%
14
3%
15
3%T
5
1%
10
2%
204
41%

251
50%

12
hours

116
183
101

16
9%
19
1%
35
19%
37
20%
24
13%
22
12%
13
7%
5
3%
2
1%
3
1%
6
3%
70
39%

97
53%

Devices used to access
internet

Working statu;
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Absolutes/col percents

Unemplo
Tablet ed not
Smar or Multipl ~ Working ~ Working  looking  looking House
Phone  laptop e ful part- for for person/  Furloug
only only  devices time time work work  Student  Refied  Other hed
() ) W X %
22 12 741 349 160 26 23 42 41 26 30
167 1 654 204 149 26+ 23+ 33 43 25 24
16 8 569 259 118 20 20 35 a7 23 21
3 - 62 31 13 . 2 4 2 4 4
20% - 9% 10% 9% 1% 7% 1% 4% 14% 16%
1 2 61 22 14 3 4 5 - 3 2
5% 17% 9% 7% 9% 13% 16% 6%x - 1% 10%
3 2 138 70 34 7 4 6 6 3 4
18% 16% 21% 24% 22% 26% 16% 17% 13% 12% 16%
3 2 128 62 26 5 2 ] 8 5 5
18% 18% 20% 21% 17% 19% 9% 25% 19% 22% 21%
4 - 94 38 23 4 4 4 5 3 3
24% - 14% 13% 15% 14% 16% 12% 12% 14% 14%
1 3 77 41 15 2 3 2 7 4 4
8% 27% 12% 14% 10% 8% 15% 7% 17% 17% 19%
- - 35 9 9 1 4 3 6 1 1
- - 5% 3% 6% 6% 18% 9% 13%Ts 3% 2%
1 - 17 7 4 - - - 5 -
7% - 3% 2% 3% - - - 11%Tst -
- - 17 8 3 - - - 2 1 1
- - 3% 3% 2% - - - 5% 4% 3%
- - 8 2 3 - - - 2 -
- - 1% 1% 2% - - - 5%Ts -
- 2 18 4 6 3 1 1 1 1 -
- 22% 3% 1% 4% 14% 3% 3% 2% 4% -
7 3 261 123 60 10 9 15 7 9 10
43% 33% 40% 420 40%x  40% 8% 4a%x 16% 7% 41%
8 5 334 150 72 12 14 18 26 14 13
50% 45% 51% 51% 49% 47% 59% 53% 61% 55% 56%
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Table 135
Q2. Fe_rso_nalisalion - Insl_agram

Absolutes/col percents
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Instagram

Devices used to access
GO Region Urban/ Rural Internet usage internet Working statu:
Unemplo
Unemplo yed -
Yorkshi Tablet ed - not
Norther reand  West East More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland Midland East of South South than 2 12 Phone laptop e full part- for for person/ Furloug
Total d Wales Ireland England East West Humber s s England London East West Urban Rural hcurs hours only only devices time time work work Student Retired Other hed
M 2 (b) c) (] h) i) (k) 0 (m) (A) B) 0) (D) @) 1) (v) (W) (X) 2)
Weighted base 692 54* 29 15 594 32 78 64 57 52" 58 109 % 50° 520 109 500 183 16+ e e 294 149 26+ 23 33" 43 25" 24
NET: 0-3 62 4 3 1 55 4 7 2 3 1 3 12 10 4 48 9 45 16 1 2 22 16 3 1 1 10 2 1
9% % 10% 4% 9% 12% 9% 2% 5% 21%Tdghj 5% 1% 1% 9% 9% 8% 9% 9% % 22% 9% 7% 1% 14% 3% 3% 23%Tsw 8% 3%
Mean 6.68x 7.06 6.37 6.75 6.65 6.02 6.74 7.04ik 7.05ik 6.06 7.22dik 6.29 6.56 6.91 6.70 6.75 6.70 6.59 719 5.42 6.65 6.82x 6.51x 6.13 6.48 7.09x 5.28 6.73 7.10
Standard deviation 229 224 2.30 244 229 249 2.40 1.78 1.87 2.70 1.94 238 233 242 233 2.31 225 2.32 2.03 3.34 229 212 244 2.83 2.26 212 2.30 243 1.99
Standard error 0.08 0.29 0.40 0.63 0.09 0.42 0.26 0.21 0.21 0.36 0.24 0.20 0.24 0.32 0.09 0.22 0.09 0.22 0.43 0.97 0.08 0.1 0.19 0.56 0.47 0.33 0.36 0.48 0.36

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testlng, small base (under 50).
ks layed in the data refer to the effective base, although layed alongside the weighted bas:

Propomons/Means Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k//m - T/A/B - T/n/o - T/p/q/r - T/s/llulv/wlx/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Q2. Personalisation - Instagram
Q2. Thinking about the
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Absolutes/col percents

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Instagram

Awareness of

e
Not at
all
Very/ Not
Quite ven
aware  aware
401 393
318 374
295 312
43 27
13%Tu 7%

41 23
13%Tu 6%

78 67
25%Tu 8%

66 68
21% 18%
38 60
12% 16%

2 61

7% 16%Tt
10 26

3% 7%Tt
6 12

2% 3%

5 12

2% 3%

2 6

. 2%

7 1

2% 3%

Exposure to
harmful content
Household income- per year Regular users of VSPs (last 3 months) It
£15,600  £26,000 £36,400 Any
Upto B B B ,000 Instagr Faceboo ~ Snapcha Fruitla Bichut  OnlyFan  exposur  exposur
Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K Twitch  Vimeo e s e e
M @ b @ @ & —0 k0 m] —m @ _® 0 6
Unweighted base 794 135 182 184 115 129 763 794 463 714 437 268 240 124 17 183 275 508
Weighted base 692 11 165 157 102 111 658 692 333 619 328 149 128 58 42 66 194 490
Effective base 605 95 143 139 88 99 579 605 340 540 308 186 155 66 90 156 197 405
Very personalised (10) 69 19 12 13 9 10 68 69 47 58 39 16 12 10 7 6 24 44
10%u 17%Tbe 8% 8% 9% 9% 10%j 10% 14%Tghjm 9% 12%j 1% 10% 17%Thjl 16%Tghjl 9% 12% 9%
P mp mp
9 ©) 65 5 1 14 " 19 60 65 42 60 47 22 19 10 7 9 25 40
9%u 5% 7% 9% 1% 17%Tab 9% 9% 13%Tgh  10% 14%Tghj  15%Tghj 15%Tghj 17%Tghj 17%Tghj 13% 13% 8%
8 8) 145 15 44 38 16 29 139 145 74 13 71 39 27 10 6 17 51 93
21%a 13% 27%a 25%a 16% 26%a 21% 21% 22%0 21% 22%0 26%Tghn  21%0 16% 14% 25%no 26%Ts. 19%
o
7 @ 134 23 23 28 31 17 127 134 62 120 56 2 19 9 5 1" 32 100
9% 21% 14% 18% 30%Tbce  15% 19% 19% 19% 19% 17% 7% 15% 15% 12% 17% 16% 20%
6 &) 98 15 20 25 14 15 94 98 4¢ 91 49 15 16 4 5 7 29 69
14%n 4% 12% 16% 13% 14% 1% 14%in  14%in 15%in 15%0n  10% 12% 6% 2% 1% 15% 14%
5 (5) 83 18 19 21 8 " 77 83 28 74 34 1 9 7 10 21 59
2%t 16% 1% 13% 8% 10% 12%i 12%i 8% 2% 10% 1% 9% 15%i 18%kim  14%im 1% 12%
4 (4) 36 6 15 6 5 2 34 36 12 28 14 6 1 5 2 5 8 28
5%t 5% 9%Te 4% 4% 2% 5%i 5%ij 4% 5% 4% 4% 8%Thik  9%ko 5% %K 4% 6%
1
3 @ 19 2 9 4 1 2 19 19 7 17 7 1 4 - - 1 1 18
3%lIr 2% 5%T 2% 1% 2% 3%l 3%l 2% 3% 2% 1% 3%l - - 2% 1% 4%t
2 @ 17 2 2 3 4 4 13 17 7 17 6 4 4 3 . 1 4 13
3%g 1% 1% 2% 4% 4% 2% 3%g 2% 3%g. 2% 3% 3%p. 4%0p 1% 1% 2% 3%
1 M 8 - 5 2 1 1 8 8 2 7 1 1 1 - - 1 - 8
1%k - 3% 1% - 1% 1%k 1%k 1% 1%k - 1% 1% - - 1% - 2%
it all () 18 6 5 4 3 N 18 18 5 15 4 4 4 - 2 - - 18
personalised 3%ikr 5%e. 3% 2% 3% - 3%k 3%k 1% 2%k 1% 3%k 3%k 1% 4%ikp - - 4%Tr
NET: 8-10 279 39 67 65 36 58 267 279 163 250 157 77 59 29 2 32 100 177
40%su 35% 4% 42% 36% 53%Tad  41% 40% 49%Tghj  40% 48%Tghj  52%Tghj  46% 50% 47% 48%Tghj  51%Ts 36%

162 17
51%Tu  31%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder

* small base (under 50).
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Table 136

Q2. Personalisation - Instagram
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Instagram
Exposure to
harmul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) | f r
Notat
alll
£15600 £26000  £36,400 Any No Very/ Not
Upto - - - 000 Instagr Faceboo  Snapcha Frula  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36399  £51,999 + YouTube ~ am K Twitch  Vimeo e s e e aware  aware
M @ _®& ) @ @ @ M 0 @ & 0 m] @ @ @ ) U u
Weighted base 692 111 165 157 102 111 658 692 333 619 228 149 128 58 a2 66 194 490 318 a7a
NET: 47 351 62 7 80 5; 5 333 351 150 313 153 62 26 20 33 90 256 135 215
51%eit  56%e  47% 51% 56%e 40% 51%il 51%il 5% 51%il 7% 42% 5% 5% 48% 49%! 46% 52% 43% 58%Tt
NET: 0-3 62 10 21 12 9 8 58 62 20 56 17 10 12 3 2 2 5 57 21 41
9%lkpt 9% 13% 8% 9% 7% 9%kp  9%kp 6% 9%kp 5% 7%p 9%kop 5% 5% 3% 3% 12%Tr 7% 1%t
Mean 6.68bsu  6.60 6.33 6.71 676 7.16To 669 6.68 7.15Tgh  6.68 741Tgh  7.05Tgh 675 712 7.00 702Tgh  7.28Ts  6.43 7.20Tu 623
im im im i
Standard deviation 229 253 243 216 223 205 229 2.29 214 226 2.06 2.25 240 232 244 1.95 1.83 241 216 2.30
Standard error 0.08 0.22 018 0.16 0.21 018 0.08 0.08 0.10 0.08 0.10 014 015 021 023 014 0.11 011 011 0.12

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.

Prepared by Yonder
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Table 137

Absolutes/col percents
Q2. Personalisation - Instagram

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Instagram
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months.
Total 2VsPs 3VSPs 4VSPs 5+ VSPs 2VsPs 3VSPs 4VSPs 5+ VSPs
(b) ) @ () I Q© () 10}
Unweighted base 794 39 165 154 435 a2 172 157 422
Weighted base 692 a4 196 160 202 46 203 160 283
Effective base 605 35 144 132 309 37 149 133 208
Very personalised (10) 69 4 15 13 38 5 14 13 38
10% 8% 8% 8% 13%T 1% 7% 8% 13%Tj
9 @ 4 8 13 40 4 8 16 a7
9%cj 9% 4% 8% 14%Te 9% 4% 10%j 13%Tj
8 ® 5 9 34 32 69 9 36 31 68
21% 22% 17% 20% 24% 21% 18% 20% 24%
7 ™ 13 7 a7 2 54 7 49 26 52
19% 17% 24% 16% 18% 16% 24% 16% 18%
6 © 98 2 2 29 41 2 27 29 39
14% 5% 13% 18% 14% 5% 13% 18%i 14%
5 6 83 9 27 22 2 9 30 20 23
12%el 21%e 14% 14% 8% 20%! 15%| 13% 8%
4 @ 3 3 12 9 12 3 12 9 12
5% 7% 6% 6% 4% 7% 6% 5% 4%
3 @ 19 - 8 7 4 - 8 7 4
3%el - 4% 5% 1% - 4% 5% 1%
2 @ 7 4 5 2 6 4 6 1 6
3% 10%Tde 3% 1% 2% 9%Tkl 3% 1% 2%
1 1) 8 - 6 1 1 6 1 1
1%el - 3%Te 1% . 3% 1% .
Not at all o 18 1 8 6 4 1 8 6 4
personalised 3%el 2% 4% 3% 1% 2% 4% 3% 1%
NET: 810 279 17 57 58 147 19 58 60 142
40%c 39% 29% 36% 50%Ted 41% 20% 37% 50%Tik
NET: 4.7 351 22 112 86 130 22 118 84 126
51%l 50% 57%e 54% 5% 48% 58%TI 53% 4%
NET: 03 62 5 2 16 15 5 27 15 15
9%el 12% 13%Te 10% 5% 1% 13%T1 10% 5%
Mean 6.68¢] 633 6.15 644 7.21Tbed 6.48 6.12 6.52 7.20Tk
Standard deviation 229 244 243 229 205 248 239 229 2.07
Standard error 0.08 039 019 018 010 038 018 018 0.10

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 138
Q2. Personalisation - TikTok
Q2. Thinking about the

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used .

TikTok

in the past 3 months

Gender

Social Grade

Absolutes/col percents

Age Ethnicit Religion
Other
Christi religio
Total Male Female AB C1 c2 DE 13417 18+ 18-24 25-34 35-44 45-54 55-64 6574 55+ 65+ White BAME Mixed Asian Black an Muslim n None
m a) 5 s d e 0 f ) m n o g 0 s f u W ) 2 A
Unweighted base 516 312 204 174 144 94 101 91 425 101 111 95 70 30 16 48 18 395 116 30 61 23 207 40 32 227
Weighted base 390 195 195 123 106 79 79 66 323 78 78 69 56 25m 16+ 43 18 318 68 18+ 38" 12 152 22 25" 182
Effective base 379 220 167 124 111 68 75 74 307 76 79 68 47 25 13 39 14 301 75 20 39 16 150 23 22 177
Very personalised (10) 49 19 30 18 12 1 8 1 38 13 1 8 6 - - - 42 7 1 3 2 20 2 - 25
13%ap 10% 15% 15% 1% 14% 10% 16%p 12%p 17%p 15%p 11%p 10%p - - - 13% 10% 8% 8% 18% 13% 10% - 14%
9 9 33 13 20 10 10 5 6 5 28 7 9 4 6 1 - 1 - 26 7 1 5 1 1 3 4 14
8% 7% 10% 8% 9% 6% 8% 8% 9% 9% 12% 6% 10% 6% - 3% - 8% 10% 8% 13% 6% 7% 15% 16% 8%
8 8) 64 36 29 16 18 15 16 19 46 16 16 6 3 3 2 5 2 55 8 2 5 1 18 4 3 36
17%hlx  18% 15% 13% 17% 19% 21% 28%Thkl  14%| 21%| 20%| 9% 5% 13% 10% 1% 9% 17% 1% 12% 13% 6% 12% 16% 1% 20%
7 @) 70 32 38 16 22 14 18 12 59 16 9 21 8 2 2 5 2 59 1 4 5 2 16 4 3 44
18%x 16% 19% 13% 21% 17% 22% 17% 18% 20% 12% 30%Thjp  14% 9% 16% 1% 13% 19% 6% 20% 13% 18% 1% 16% 14% 24%Tx
6 (6) 53 28 25 20 1 1 1 8 45 8 10 10 1 3 2 6 3 42 10 1 7 2 31 2 7 14
14%A 14% 13% 16% 10% 14% 14% 12% 14% 1% 13% 15% 19% 12% 15% 14% 18% 13% 15% 7% 18% 18% 20%TA 7% 27% 8%
5 (5) 55 26 29 14 22 10 8 3 51 9 13 13 10 6 1 7 1 40 13 4 8 1 21 5 6 21
14%g 13% 15% 12% 21%T 13% 1% 5% 16%Tg 1% 16%g 18%g 17%g 25% 8% 17%g 7% 13% 20% 21% 22% 10% 14% 23% 24% 12%
4 ) 17 10 8 7 4 4 3 2 16 6 2 5 1 - 1 1 1 15 2 1 1 * 8 . - 9
4% 5% 4% 6% 3% 5% 3% 2% 5% 8% 3% 7% 2% - 5% 2% 4% 5% 4% 7% 3% 2% 5% 1% - 5%
3 3) 22 13 8 1" 2 6 2 5 16 1 2 2 4 2 3 7 5 19 3 1 1 1 15 - 7
6%di 7% 4% 9%Td 2% 7% 3% 8% 5% 1% 3% 3% 7% 9% 1% 17%Thij 28% 6% 4% 8% 2% 5% 10%TA - - 4%
K
2 2) 0 4 5 2 2 2 3 - 10 1 2 - 3 2 1 3 1 7 2 1 - 1 5 - 1 4
2% 2% 3% 2% 2% 3% 4% - 3% 1% 3% - 6% 9% 4% T%gk 4% 2% 3% 6% - 10% 3% - 3% 2%
1 1) 4 3 1 2 2 - - - 4 - 1 - 1 1 1 2 1 4 * - - - 2 - - 2
1% 2% * 1% 2% - . - 1% - 1% - 2% 4% 5% 4% 4% 1% * - 1% - 1% - - 1%
t all (0) 14 1 3 6 3 2 2 1 12 1 2 1 3 3 3 6 3 10 4 1 3 1 4 3 1 6
personalised 4% 6% 1% 5% 3% 2% 3% 2% 4% 1% 2% 1% 6% 14% 16% 14%Tghi  14% 3% 6% 5% 7% 8% 3% 1% 5% 3%
ik
NET: 8-10 146 68 78 44 9 30 31 35 111 36 36 18 15 5 2 6 2 122 22 5 13 4 50 9 7 75
37%hkp  35% 40% 36% 37% 39% 39% 52%Thki  34%p  46%hklp  47%hklp  26% 26% 19% 10% 14% 9% 39% 32% 27% 34% 30% 33% 2% 7% 41%
P
NET: 47 195 95 100 58 58 38 40 25 170 39 34 48 30 11 7 19 8 156 37 10 21 6 76 10 17 88
50%g 49% 51% 47% 55% 48% 51% 37% 53%Tg 50% 44% 70%Tghi  53% 46% 43% 44% 42% 49% 54% 55% 57% 48% 50% 47% 65% 49%
P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents

Table 138

Q2. Personalisation - TikTok
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months

TikTok
Gender Social Grade Age Ethnicit Religion
Other
Christi religio
Total Male Female AB 1317 18+ 18-24 25-34 35-44 45-54 55-64 65-74 55+ 65+ White BAME Mixed Asian Black an Muslim n None
o 4@;4(_);4(_);4(_1;4@;4@; — _m o m @ @ 0 & 0w o ® o x v @ A
Weighted base 390 195 195 123 106 79 79 66 323 78 78 69 56 25" 16+ 43 18 318 68 18+ 38 12t 152 22 25" 182
NET: 0-3 49 32 17 21 9 10 8 7 42 3 7 3 12 9 7 18 9 39 10 3 4 3 26 3 2 18
13%bik  16%Tb 9% 7% 9% 13% 10% 10% 13%ik 4% 9% 4% 21%k  35% 47% 41%Tghi  49% 12% 14% 18% 9% 22% TRTA 1% 8% 10%
i
Mean 651ahp  6.18 683Ta 628 657 656 667 715Tl  6.38p 712Th 685p  6.64p 585 464 416 443 414 658 6.18 588 633 605 6.20 643 6.18 6.77Tx
P P
Standard deviation 247 2.60 228 27 236 240 231 224 249 2.10 242 1.91 276 2.83 2.76 272 260 244 2.62 259 251 3.1 255 2.89 217 2.40
Standard error 0.11 0.15 0.16 0.21 0.20 0.25 0.23 0.24 0.12 0.21 0.23 0.20 0.33 0.52 0.69 0.39 0.61 0.12 0.24 0.47 0.32 65 0.18 0.46 0.38 0.16

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Ny

Asterisks layed in the data refer to the effective base, although layed e the weighted base
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/glh/l/]/k/l/m/n/olp/q T/risitiu/viw - T/xly/zIA
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Q2. Personalisation - TikTok

Ofcom VSP Tracker - Wave 1

Page 234

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

TikTok

Iy

Do any children aged 17 or under live in your
household?

Absolutes/col percents

ing/ limiting condition Number of people in household Highest education
o
impacti
ng/ No Seconda  Univers still
Physica  limitin childre Ty ity Higher i full
Mental | ) n aged school  degree univers time
conditi  conditi  conditi 17 0or NET: Aged  Aged5-  Aged Aged r or ity educati
Total  Any on on on 1 23 45 6+ under Yes under 5 10 115 1617 equiv equiv  degree on
M a) b) c d e 0 @ h ) K ) (m n 0 (0
Unweighted base 516 134 76 66 360 59 221 209 27 237 186 70 % 67 39 187 160 55 97
Weighted base 390 9% 60 45 280 43 177 151 18 192 130 43 63 48° 27 157 14 33 69
Effective base 379 101 61 a6 263 43 170 149 18 182 124 5 62 46 26 141 15 34 81
Very personalised (10) 49 12 9 5 3 3 19 24 2 19 19 6 6 9 5 20 15 3 7
13% 12% 15% 1% 12% 8% 1% 16% 10% 10% 15% 13% 10% 19% 18% 13% 13% 10% 10%
9 @© 3 6 3 2 27 2 15 12 4 15 13 5 6 6 3 9 9 6 6
8% 6% 5% 5% 10% 4% 8% 8% 22% 8% 10% 1% 10% 13% 1% 6% 8% 19%To 8%
8 ® 64 2 8 3 a7 4 25 32 4 23 22 9 9 5 3 23 17 3 19
7% 12% 13% 6% 17% 8% 14% 21% 22% 12% 17% 22% 15% 10% 12% 15% 15% 8% 28%Topq
7 @ 7 18 12 8 51 8 30 29 3 28 3 8 18 10 7 33 21 2 12
18% 19% 20% 18% 18% 18% 17% 19% 19% 14% 24%0 19% 28%Ti  20% 25% 21%q  18% 6% 18%
6 ® 53 19 10 12 34 6 27 18 2 29 16 4 3 9 4 19 15 9 10
14% 20% 16% 26%Td  12% 14% 15% 12% 14% 15% 12% 10% 9% 19% 13% 12% 13% 26%To  14%
5 6 55 13 8 7 37 7 29 16 2 31 19 6 12 8 4 29 13 5 6
14% 14% 13% 16% 13% 17% 16% 1% 12% 16% 15% 14% 18% 17% 16% 18% 1% 16% 9%
4 @ 17 2 1 1 15 3 7 7 1 5 2 2 1 . 9 5 2 2
% 2% 2% 2% 6% 7% 4% 5% 6% 4% 6% 4% 2% 1% 6% % 6% 2%
3 @ 22 8 6 4 13 4 10 7 15 2 2 2 - 5 7 1 5
6% 9% 10% 10% 5% 9% 6% 5% 8% 1% 4% 3% 3% 6% 2% 8%
2 @ 10 3 2 2 7 1 8 1 6 3 1 2 1 3 5 1 -
2%g 3% 3% 5% 2% 3% a%Tg  * 3% 2% 1% 3% 3% 2% % 2%
1 a4 1 1 - 2 3 1 . 4 . . . - 1 2 1 -
1% 1% 1% - 1% 6%Tlg  * . 2% . 1% . - 1% 1% 2% -
Not at all © 14 2 1 1 1 3 6 5 . 12 . . - 5 7 . 1
personalised 4% 3% 2% 1% 4% 6% 3% 3% 3% 6%T) . 1% - 3% 6% 1% 2%
NET: 8-10 146 30 20 10 108 9 59 68 10 56 54 20 22 20 1 52 40 12 32
37%cei  31% 33% 22% 39%C  20% 34% 45%Tef  53% 29% 41%0 46%i 34% 42% 4% 33% 36% 37% 47%0
NET: 4.7 195 52 30 28 137 24 9 70 8 99 71 21 38 28 1 90 53 18 30
50% 54% 50% 62% 49% 56% 52% 46% 4% 52% 54% 48% 60% 58% 55% 57%Tr  47% 55% 43%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 139
Q2. Personalisation - TikTok

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months

Do any children aged 17 or under five in your
household?

Highest education

TikTok
Impacting! limiting condition Number of people in household
No
impacti
ng/ No
Physica limitin childre
Mental 1 n aged
conditi  conditi  condii 17 0r NET: Aged
Total Any on o on 1 23 45 6+ under Yes under 5
unl a) (b) ) &) e 0 o h ) K
Weighted base 390 % 60 45° 280 43" 177 151 18+ 192 130 43"
NET: 0-3 49 15 10 7 34 1 25 13 36 6 3
13%m  15% 17% 16% 12% 24%Tg  14% 9% 3% 19%Tiim 4% 6%
Mean 6516l 635 6.43 6.13 652 5.41 6.32¢ 6.93Tef 739 590 7.07Ti 7.03i
Standard deviation 247 241 249 226 251 271 246 235 196 268 2,01 2,08
Standard error 011 021 0.29 028 013 035 017 016 038 017 0.15 0.25

Seconda  Univers still

Ty ity Higher in full

school  degree univers time

Aged5-  Aged Aged o or ity educati

10 1415 16-17 equiv equiv  degree on
) (m n 0 o) &l r)

63 48" 27 157 114 33 69

4 1 15 20 3 7

6% - 3% 10% 18% 8% 10%

6.75i 7.34TI 7.25 647 6.25 657 691

203 183 1.99 236 275 235 214

021 022 032 017 022 032 022

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 140
Q2. Personalisation - TikTok
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used .

in the past 3 months

Working status

TikTok
Devices used to
GO Region _Uban/Rural  __Intemetusage access inten
Yorkshi
reand  West East More Smat  Mulipl  Working
Scotlan NET: North North the Midand ~ Midland ~ Eastof South  South than 2 12 Phone e full
Total d Wales  England  East West  Humber s s England  London  East West Urban Rural hours hours only  devices time
W h () K ) m A) B) n r
Unweighted base 516 47 20 441 21 55 41 51 41 41 9% 60 35 409 60 444 70 23 470 222
Weighted base 390 39° 16" 328 18" a4 33 30° 35t a1 58 53 o7 303 50 293 95 18+ 358 156
Effective base 379 38 16 318 15 39 29 40 30 33 71 a7 25 301 a8 352 58 16 350 156
Very personalised (10) 49 4 - 43 3 6 2 2 5 5 7 10 3 42 5 40 7 1 47 19
13% 1% - 13% 16% 15% 6% 6% 15% 15% 12% 19% 12% 14% 10% 14%T 8% 7% 13% 12%
9 © 38 4 1 26 - 6 3 6 . 3 2 3 3 28 3 26 6 2 3t 12
8% 10% 4% 8% - 13% 10% 20%Tdd 1% 9% 4% 5% 1% 9% 5% 9% 7% 9% 9% 8%
8 ® 64 5 2 56 2 5 5 4 7 9 13 5 5 52 7 51 12 1 61 23
17% 12% 13% 17% 12% 10% 16% 14% 20% 29%f1 22% 10% 19% 17% 15% 17% 13% 8% 17% 15%
7 @ 70 6 5 59 - 7 8 7 7 6 8 12 4 53 8 52 18 3 62 32
18% 16% 32% 18% - 17% 23% 23% 20% 18% 14% 23% 14% 17% 17% 18% 20% 15% 17% 21%
6 ® 53 3 5 45 3 10 7 2 4 4 6 7 2 40 9 37 16 3 47 24
14%n 7% 20% 14% 14% 23% 21% 8% 1% 12% 10% 14% 9% 13% 18% 13% 17% 18% 13% 16%
5 (6) 55 8 1 46 2 8 4 4 5 2 10 9 2 44 6 37 17 2 51 21
4% 20% 6% 14% 12% 18% 12% 13% 14% 8% 17% 17% 6% 14% 12% 13% 18% 10% 14% 14%
4 @ 7 4 1 12 3 2 - 2 1 - 5 1 . 1 3 15 3 - 7 1
4% 10% 7% 4% 14% 4% - 5% 2% - 8% 2% 1% 4% 5% 5% 3% - 5% 7%T
3 @ 22 1 - 20 - - 4 2 5 1 3 . 6 14 6 12 10 3 18 4
6%ns 3% - 6% - 12% 5% 13% 2% 5% 1% 23% 5% 1% 4% 10% 18% 5% 3%
2 @ 10 2 1 7 2 - 1 - - 2 1 - 7 - 10 3 6 2
2% 6% 4% 2% 12% - 2% - - 4% 3% - 2% - 3%T - 14% 2% 2%
1 a4 - - 4 1 - 1 1 N 1 - - 1 1 3 1 - 4 1
1%A - - 1% 5% - 3% 2% 2% 1% - - . 3% 1% 1% - 1% 1%
Not at all © 14 2 1 1 3 . - . 2 1 4 1 1 2 10 4 - 14 5
personalised 4% 5% 5% 3% 14% 1% - 1% 6% 2% 7% 5% 4% 4% 3% 4% - 4% 3%
NET: 8-10 146 13 3 125 5 17 11 12 13 16 22 18 11 122 15 118 26 4 139 55
37% 33% 18% 38% 28% 38% 32% 41% 37% 53% 38% 34% 42% 40%T  30% 40%T  27% 25% 39%T  35%
NET: 4.7 195 21 12 162 7 27 18 15 16 12 29 29 8 148 26 141 54 8 177 89
50%n  53% 74% 49% 40% 62% 55% 49% 46% 38% 50% 56% 29% 49% 52% 48% 57% 43% 49% 57%T

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/ki

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

'm - T/A/B - T/n/o - T/p/q/r - T/s/t/u/vi

lylz

Working
part-
time

100
82
7

6
8%
9
1%
8
10%
15
18%
13
16%
17
21%
2
2%
3
4%
2
3%
P
1%
6
7%
23
28%

47
57%

Unemplo
ed -
not
looking House
for person/  Furloug
work  Student  Refied  Other hed
w ) 2

16 28 16 13 18

17 20" 147 147 12

14 22 14 10 i

- 4 - 4 3
- 21% - 28% 23%
1 4 1 1 1
5% 19% 5% 5% 6%
1 5 - 2 4
5% 27% - 13% 30%
4 2 1 2 1
25% 2% 8% 17% 9%
2 1 4 1 -
9% 3% 28% 10% -
3 2 1 1 3
20% 2% 8% 7% 27%
1 1 - -

6% 7% - -

2 - 4 2 -
15% - 30% 15% -

2 - 1 -
2% - 10% -

- - 1 1
- - 5% 4%

1 - 1 1 -

3% - 5% 5% -

2 13 1 6 7
10% 67% 5% 46% 59%
10 7 6 5 5
60% 33% 45% 33% 37%
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ONLINE Fieldwork: 22nd September - 4th October 2021
Table 140

Q2. Personalisation - TikTok

Absolutes/col percents
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.
Base: All respondents who have used ... in the past 3 months
TikTok
Devices used to
GO Region tban/ Rural Internet usage access inten Working statu
Unemplo
od -
Yorkshi n
reand  West East More Smat  Multipl  Working  Working looking House
Scotlan NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone e ful part- for person/  Furloug
Total d Wales  England  East West  Humber s s England  London  East West Urban Rural hours hours only  devices time time work  Student  Refied  Other hed
M @ o ® —la R W m A B ) @ — w0 —la
Weighted base 390 39" 16+ 328 18" a4 33 30" ES 31 58 53 27 303 50° 203 95 18+ 358 156 82 17 20" 14% 14 12t
NET: 03 49 6 1 42 6 4 3 6 3 7 6 8 33 34 15 6 42 12 12 5 7 3 1
13%fs 14% 8% 13%f 31% 13% 10%f 17% 9%f 129%f 1% 28% 1% 18% 12% 15% 32% 12% 8% 15% 31% 50% 21% 4%
Mean 6.51 6.11 6.09 6.54 487 7.41 652 676 6.49 7.07 638 657 626 6667  6.09 661T 611 5.68 6.56 6.59 6.02 5.05 7.80 431 6.87 7.30
Standard deviation 247 267 202 2.46 338 1.82 206 224 244 250 240 267 283 245 253 2.49 235 259 2.48 231 261 228 1.90 232 298 238
Standard error 0.11 0.39 0.45 012 074 024 032 031 038 039 025 035 048 012 033 012 0.28 054 0.11 016 0.26 0.57 0.36 0.58 0.83 056

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testlng, small base (under 50).
ks layed in the data refer to the effective base, although layed alongside the weighted bas:

Propomons/Means Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k//m - T/A/B - T/n/o - T/p/q/r - T/s/llulv/wlx/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 141

Q2. Personalisation - TikTok

Q2. Thinking about the

personalised.

Base: All respondents who have used .

TikTok

Unweighted base
Weighted base

Effective base
Very personalised (10)
9 ©
8 @)
7 (4]
6 ®
5 )
4 @
3 @
2 @
1 )
it all ()

personalised

NET: 8-10

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

in the past 3 months

Exposure to

hamful content Awareness of

Household income- per year Reqular users of VSPs (last 3 months) I e
Not at

all/

£15600 £26,000  £36,400 Any Very/ Not

Up to - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very

Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo e s e e aware  aware

M @ b @ @ & @ (M ) R S . M ) M m] —m @ _® 0 6
516 92 106 109 8 93 505 463 516 467 360 229 209 116 102 157 228 281 300 216
390 65 87 75 64 70 378 333 390 349 248 116 103 51 32 54 151 235 207 182
379 63 80 78 65 68 ar2 340 79 341 251 156 139 68 82 132 156 220 216 165
49 9 7 12 6 1 49 5 49 43 37 18 15 10 3 7 25 23 3t 17
13% 15% 8% 16% 10% 16% 13% 14% 13% 12% 15%] 15% 15% 19%0p  10% 13% 17%Ts  10% 15% 10%
33 6 9 3 5 7 30 29 33 29 26 16 11 7 5 6 17 16 24 9
8% 10% 0% 4% 8% 9% 8% 9% 8% 8% 10%g  14%Tghi  11% 14% 14%Tgi 1% 1% 7% 1M%Tu 5%
i
64 6 15 15 10 12 62 61 64 61 a7 22 11 10 5 14 26 a7 36 2
17%m 9% 18% 20% 16% 7% 16%m  18%Tgim 17%m  17%m  19%m  19%m  11% 20%mo  15% 25%Tghi  17% 16% 17% 16%
jkimo
70 14 14 13 14 10 69 60 70 61 a7 23 17 10 7 8 25 44 37 33
18% 21% 16% 17% 22% 14% 18% 18% 8% 17% 19% 9% 17% 19% 21%  15% 17% 19% 18% 18%
53 8 1 15 8 8 51 47 53 a7 34 12 13 2 3 7 21 32 23 30
4% 12% 13% 19% 13% 12% 14%n  14%n 14%n  13%n 14%n 1% 12%n 4% 8%n 13%n0  14% 14% 1% 16%
55 13 14 6 11 6 53 a2 55 a7 31 10 13 6 6 7 18 35 30 2
14%hl 20%c 16% 8% 7% 9% 14%hl 13% 14%hl 13% 12%) 9% 12%) 1% 19%Kimn  13%l 12% 15% 15% 13%
P

17 N 2 5 4 5 17 16 17 15 10 4 7 3 1 2 5 12 8 9
4% . 3% 6% 6% 7%a 5% 5% 4% 4% 4% 3% 6%i0 6%0 2% 4% 3% 5% 4% 5%
22 2 7 1 4 5 22 14 22 21 8 6 5 3 1 1 6 15 8 14
6%hkp 3% 8% 2% 7% 7% 6%hkp 4% 6%hkp  6%hkp 3% 5%p 5%p 5%p 3% 2% 4% 6% 4% 8%
10 2 4 1 2 1 8 8 10 8 4 2 3 1 - 2 7 6 4
2%g 4% 5% 1% 3% 1% 2% 2% 2%g 2% 1% 2% 3% 4%p - 1% 3% 3% 2%
4 2 1 . - 1 4 4 4 3 1 1 2 1 1 2 2 1 3
1% 3% 1% 1% - 1% 1% 19k 1% 1% . 1% 2%k 3%k 29 1% 1% . 2%

14 2 3 5 - 4 13 8 14 14 4 3 6 . . 1 3 10 3 1"
4%hkt 4% 3% 6%d - 6% 3%hk 2% a%bk dwhk 1% 2% 6%hkino 1% 2% 3% 2% 4% 2% 6%t

P
146 22 31 29 22 30 141 136 148 133 110 56 38 27 13 26 69 76 91 55
3T%su  33% 36% 39% 34% 43% 7% a1%Tgl  37% 38% 44%Tgij  48%Tghi  36% 53%Tghi  40% 49%Tghi  45%Ts  32% 44%Tu 30%
m jm jmo jmo

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.
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Absolutes/col percents
Table 141
Q2. Personalisation - TikTok
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

TikTok
Exposure to
harmful content Awareness of
Household income- per year Regular users of VSPs (last 3 months) fety measure
Not at
all
£15600 £26,000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36399  £51,999 + YouTube ~ am TikTok t Twitch  Vimeo e s e e aware  aware
ul a) b) ) @) e) 4 h i K U m) n () o) B s t u
Weighted base 390 65 87 75 64 70 378 333 390 349 248 116 103 51 32 54 151 235 207 182
NET: 4.7 195 35 41 38 36 30 191 164 195 169 122 49 49 21 24 69 124 99 96
50%! 53% 47% 51% 57% 43% 50%! 49%! 50%! 49%| 49%! 42% 48% 1% 50%n  44% 45% 53% 48% 53%
NET: 0-3 49 9 15 7 6 10 46 33 49 46 17 12 16 3 3 4 14 35 18 3t
13%hkpt  13% 17% 10% 9% 14% 12%hkp  10%k 13%hkp  13%hknp 7% 10%k 16%hkino 6% 10%n 7% 9% 15% 9% 17%Tt
P
Mean 651su  6.45 6.26 6.61 6.59 6.55 653 6.72Tgi  6.51 6.48 7.01Tgh  7.05Tgh  6.33 731Tgh 668 6.94Tgi  6.96Ts  6.21 691Tu 605
jm ijm ijm iimop jm
Standard deviation ~ 2.47 2.60 249 257 207 2.74 245 236 247 251 217 237 2.80 219 240 233 238 250 229 258
Standard error 011 027 024 025 023 028 011 011 011 012 011 016 019 020 024 019 016 015 013 018

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used.
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Table 142
Q2. Personalisation - TikTok
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

TikTok
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 3 VSPs 4 VSPs 5+ VSPs 2 VSPs 3 VSPs 4 VSPs 5+ VSPs
M (c) (d) (e) (i) () (k) 0
Unweighted base 516 34 86 386 1" 34 89 382
Weighted base 390 40" 83 257 1 40" 85 254
Effective base 379 28 78 272 9 28 80 268
Very personalised (10) 49 5 3 40 5 3 40
13%dk 13% 4% 16%Td 14% 4% 16%Tk
9 (9) 33 1 6 25 1 1 6 25
8% % % 10% % % % 10%
8 8) 64 3 14 48 3 14 47
17% % 7% 19% % 7% 18%
7 (U] 70 5 16 47 2 5 16 47
18% 13% 19% 18% 18% 13% 19% 19%
6 6) 53 6 12 34 1 7 12 34
14% 15% 15% 13% 5% 17% 15% 13%
5 5) 55 7 15 29 5 6 16 28
14%el 18% 18% 1% 42% 15% 19% 1%
4 (4) 17 - 6 1 1 6 10
3 E % % % % %
3 3) 22 6 4 1 1 6 4 11
6%e 15% 5% 4% 7% 16% 5% 4%
2 2 0 1 4 4 1 1 4 4
2%e 3% 4% 2% 8% 3% 4% 2%
1 m s - 2 2 2 2
1% - 2% 1% 2% 1%
Not at all (0) 14 5 1 7 1 5 1 7
personalised 4% 12% 1% 3% 8% 12% 1% 3%
NET: 8-10 146 10 23 112 1 10 24 111
37%k 24% 28% 44%Td 8% 25% 28% 44%Tk
NET: 4-7 195 18 49 121 8 18 51 119
50% 46% 59% 47% 69% 45% 60%TI 47%
NET: 0-3 49 12 10 24 3 12 10 24
13%el 30% 13% 9% 23% 31% 12% 9%
Mean 6.51 5.45 6.08 6.87Td 4.89 5.48 6.07 6.89Tk
Standard deviation 2.47 3.01 219 237 234 3.04 218 2.38
Standard error 0.11 0.52 0.24 0.12 0.70 0.52 0.23 0.12

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/ik/l

Overlap formulae used. ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .




Page 241
Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 143
Q2. Personalisation - Facebook
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.
Base: All respondents who have used ... in the past 3 months
Facebook

Gender Social Grade Age Ethnicit Religion
Gther
Christi religio

Total  Male  Female AB ct c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
M @ b @ @ @ @O @ @ e ok O m; —m @@ _® @ 0 & 0 W v v @ A

Unweighted base 1055 566 489 300 309 204 237 8 972 141 204 178 178 134 106 31 271 137 876 168 45 90 29 432 53 52 499
Weighted base 1032 481 552 281 299 213 234 67 966 127 184 168 185 136 114 51 302 166 894 129 34* 72 17 422 a7 48 507
Effective base 816 422 402 226 248 156 184 65 754 109 150 134 138 112 9 28 225 115 698 110 32 58 22 331 33 a7 401
Very personalised (10) 115 55 60 38 30 25 23 10 105 21 26 20 16 11 12 - 23 12 96 16 2 1 3 46 4 4 54
%p 1% 1% 13% 10% 12% 10% 15% 1% 16%pa  14%p  12% 9% 8% 11%q - 8% 7% 1% 13% 6% 15% 19% 1% 12% 8% 1%

9 @ 9 43 52 25 28 21 20 8 88 7 25 15 16 14 9 1 25 1 82 14 4 8 1 36 9 8 43
9% 9% 10% 9% 9% 10% 8% 12% 9% 5% 14%Thi 9% 9% 10% 8% 2% 8% 6% 9% 1% 13% 12% 9% 8% 23%TKA 16% 9%

8 ® 141 69 72 35 46 35 24 9 132 17 28 23 25 20 16 3 39 19 119 20 6 10 3 57 6 7 67
14% 14% 13% 12% 16% 7% 10% 14% 14% 13% 15% 14% 14% 15% 14% 5% 13% 1% 13% 16% 17% 14% 20% 13% 17% 15% 13%

7 @) 194 73 120 48 68 35 a2 12 181 28 34 37 35 24 15 9 48 24 171 22 4 13 4 76 4 9 100
19%a  15% 22%Ta  17% 23% 16% 18% 19% 19% 22% 18% 22% 19% 17% 13% 18% 16% 14% 19% 17% 13% 19% 22% 18% 1% 19% 20%

6 ©) 149 80 69 41 4 33 29 1 138 21 26 33 20 20 1 7 38 18 125 21 7 12 2 65 8 5 68
14% 17% 12% 15% 15% 15% 12% 16% 14% 16% 14% 20%n 1% 15% 10% 14% 3% 1% 14% 16% 20% 17% 12% 15% 22% 10% 13%

5 (6) 127 56 7 31 23 31 42 6 122 14 20 18 24 18 15 12 45 27 115 12 4 8 - 52 4 3 68
2% 12% 13% 1% 8% 5% 18%Ted 8% 13% 1% 1% 1% 13% 13% 14% 23% 15% 17% 13% 10% 13% 1% - 12% 12% 6% 13%

4 @ 84 35 23 19 12 10 5 60 8 8 7 19 8 9 3 19 12 56 9 5 1 - 25 1 2 36
6% 7% 5% 8% 6% 6% 4% 7% 6% 6% 4% 4% 10%Thik 6% 8% 5% 6% 7% 6% 7%u 14%u 2% - 6% 3% 3% 7%

3 @ 47 26 21 15 13 9 10 1 6 3 6 5 10 8 1 2 22 13 43 4 1 1 2 23 - 1 22
5% 5% 4% 5% 4% 4% 4% 1% 5% 3% 3% 3% 5% 6% 10%Tghij 5% 79%T 8% 5% 3% 3% 1% 12% 5% - 2% 4%

3

2 @ 39 14 25 1 1 4 12 2 36 7 7 6 7 2 5 1 9 7 36 3 - 2 . 18 - 3 17
4% 3% 4% 4% 4% 2% 5% 4% 4% 6% 4% 4% 4% 2% 5% 2% 3% 4% 4% 2% - 3% 3% 4% - 7% 3%

1 17 10 7 4 8 3 2 2 14 - 4 1 4 2 3 1 6 4 14 3 - 3 - 2 - 3 12
2%x 2% 1% 1% 3% 1% 1% 3% 1% - 2% 1% 2% % 3% 2% 2% 2% 2% 2% - 4% - : - 5%x 2%x

Not at all © 4 19 26 10 10 5 21 . 45 1 2 3 10 10 7 12 29 19 39 5 - 2 . 23 - 3 18
personalised 4% 4% 5% 3% 3% 2% 9%Tede 1% 59%i] 1% 1% 2% 5% 8%ik 6% 23% 10%Tghi  11%Tghij 4% 4% - 3% 3% 5% - 7% 4%
ik kn
NET: 810 352 167 184 98 105 81 66 27 324 a4 78 58 57 45 38 4 86 42 296 51 12 29 8 139 19 19 164
34%pq  35% 33% 35% 35% 38% 28% 41%q  34%q  35% 43%Thip  35% 31% 33% 33%q 7% 20% 25% 33% 39% 36% 40% 48% 33% 52%TxA  39% 32%
qQ

NET: 47 534 244 290 143 154 111 123 33 500 71 87 94 98 69 50 31 151 81 467 64 20 35 6 217 18 19 272
52% 51% 52% 51% 51% 52% 53% 50% 52% 56% 7% 56% 53% 51% 4% 60% 50% 49%n 2% 49% 61% 49% 35% 52% 48% 39% 54%

NET: 0-3 147 69 78 40 41 21 5 6 141 19 15 30 22 26 17 65 42 131 14 1 8 3 66 - 1 70
1%y 14% 14% 14% 14% 10% 19%Te 9% 15%k 9% 10% 9% 16% 16% 23%Tghi  32% 22%Tghi  26%Tghi  15% 1% 3% 1% 17% 16%y - 2%y 14%y

ik ik ik

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although layed alongsi hted bas

play 3 g play gside the weig

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder .
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Table 143

Q2. Personalisation - Facebook

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Facebook

Page 242

Absolutes/col percents

Gender Social Grade Age Ethnicit Religion
Other
Christi religio
Total Male Female AB C1 c2 DE 1317 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black an Muslim n None
& b @ @ @ _®H @ W @ O kW O _m _m _©@ _® @ 1) s) 1 u - 2 —a
Weighted base 1032 481 552 281 299 213 234 67 966 127 184 168 185 136 114 51 302 166 894 129 34 72 17 422 a7 48 507
Mean 631pg  6.29 6.33 6.35 6421 6.581 5.85 680np  627pq  6.70np  685Thi  6.68hn  6.01 608p  584q 429 569 536 626 6.58 659 672 7.08 622 744Tz  6.10 6.26
q Pq A
Standard deviation 257 257 257 259 249 235 281 241 258 229 237 223 264 268 283 282 283 291 257 253 1.93 2.56 258 261 1.7 3.03 253
Standard error 0.08 011 012 015 014 0.16 0.18 026 0.08 019 017 017 020 023 027 051 017 025 009 020 029 027 048 0.13 024 042 011

Data suppressed where weighted base is lower than 10. ** very small base (under 30) in le for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/luiv/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 144
Q2. Personalisation - Facebook

Absolutes/col percents
Q2. Thinking about the

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Facebook
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No
impacti

ng/ No still

Physica  limitin childre Higher i full

Mental | 9 naged univers  time
conditi  conditi  condit 17 or NET: Aged  Aged5-  Aged Aged ity educati

Total  Any on n on 1 23 45 6+ under Yes  unders 10 1145 1617 degree on

M a) b} c d e 0 @ h ) K ) (m n 0

Unweighted base 1055 208 138 171 722 199 552 280 24 671 208 119 147 101 56 474 332 106 9
Weighted base 1032 202 134 168 712 203 567 245 7 695 269 108 121 £ 48 494 310 95 74
Effective base 816 232 109 132 559 160 g 205 15 541 211 81 105 73 39 380 254 75 76
Very personalised (10) 115 23 9 13 86 15 56 41 3 57 48 27 22 13 8 56 27 14 10
1% 8% 7% 8% 12% 8% 10% 17%Tel  19% 8% 18%Ti 25%Tj  18%T 4% 17% 1% 9% 14% 14%

9 @© 9 20 8 13 73 12 63 18 3 60 27 12 12 8 5 9 32 10 7
9% 7% 6% 8% 10% 6% 1%Te 7% 17% 9% 10% 1% 10% 9% 1% 8% 0% 1% 0%

8 ®) 141 42 18 22 92 21 79 40 1 88 43 13 23 17 7 67 46 13 8
14% 14% 13% 13% 13% 10% 14% 16% 4% 13% 16% 12% 19% 19% 15% 13% 15% 14% 1%

7 @) 194 47 25 28 142 30 108 54 2 121 60 2 33 20 8 99 55 17 15
19% 16% 18% 17% 20% 15% 19% 22% 13% 7% 22% 18% 27%T 23% 18% 20% 18% 18% 21%

6 ®) 149 36 1 19 105 29 77 38 5 99 39 1 13 16 7 7 42 15 13
14% 12% 13% 1% 15% 15% 13% 15% 28% 14% 14% 15% 1% 18% 14% 14% 14% 16% 18%

5 (6) 127 44 14 27 83 33 74 20 - 97 25 11 10 5 3 62 42 9 7
12%g  15% 1% 16% 12% 6% 13% 8% - 14%m 9% 1% 8% 6% 7% 13% 13% 9% 10%

4 @ 84 27 17 14 37 13 39 13 - 4 16 6 5 5 4 22 27 4 6
6%  9%Td  12%Td 8% 5% 6% 7% 5% - 6% 6% 6% 4% 5% 9% 4% 9%0 4% 9%

3 @ 47 14 7 10 32 16 25 4 2 4 2 1 1 1 1 22 14 4 1
5%gl 5% 5% 6% 5% 8%Tg 4% 1% 1% 6%TK 1% 1% . 1% 3% 4% 4% 5% 1%

2 @ 39 16 10 8 23 9 18 11 1 30 6 2 3 2 21 1 2 4
4% 5% 7%Td 5% 3% 4% 3% 4% 6% 4% 2% 2% 2% 3% 4% 3% 3% 6%

1 17 1 - 1 16 5 7 5 - 12 2 . . - 2 9 5 1 -

2%a . - 1% 2% 2% 1% 2% - 2% 1% . . - 4% 2% 1% 1% -

t all © 4 22 9 13 23 21 21 3 . 43 1 - - 1 1 27 10 4 .
personalised 4%dgll  7%Td 6% 8%Td 3% 10%Tlg 4% 1% 3% 6%TKI  * - - 1% 3% 6% 3% 5% 1%
NET: 8-10 352 85 35 49 251 48 199 98 7 205 118 52 56 39 20 162 105 37 26

34%ei  29% 26% 20% 35% 24% 3% 40%Te  40% 29% A4%Ti 48%TI 47%Ti 43% 43% 33% 34% 40% 35%
NET: 47 534 154 74 88 367 105 207 125 7 361 139 5 6 47 23 254 166 45 42
52% 53% 55% 52% 52% 52% 52% 51% 41% 52% 52% 50% 50% 52% 47% 51% 54% 48% 58%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) inelig

Prepared by Yonder l I 0 N D E R
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Table 144
Q2. Personalisation - Facebook

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Facebook
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
o
impacti
ng/ No Seconda  Univers st
Physica limitin childre ry ity Higher in full
Mental i q naged school  degree  univers time
conditi  condii  conditi 17 or NET: Aged  Aged5-  Aged Aged or o ity educati
Total Any on on 1 23 45 6+ under Yes under 5 10 1115 1617 equiv equiv  degree on
—m & b @ W e O @ 0 @ @ K 0 m; @ @ @
Weighted base 1032 202 134 168 712 203 567 245 17 695 269 108 121 % a8t 494 310 95 74
NET: 0-3 147 52 25 31 94 50 7 23 3 129 12 3 4 5 5 79 39 12 6
14%gkd 18% 19% 19% 13% 25%Tlg  13% 9% 19% 19%Tjim 4% 2% 3% 5% 10% 16% 13% 3% 8%
m
Mean 6.31abc  5.82 572 581 6.46Tab  5.41 6.39 6.83Tel 674 5.92 7A7T 44T 739T 709 676 6.22 6.28 6.63 6.69
el c
Standard deviation 257 268 262 271 251 283 248 237 276 2.66 210 208 1.91 208 261 265 245 2.59 224
Standard error 0.08 0.16 022 021 009 020 0.11 014 0.56 0.10 012 019 0.16 021 035 012 013 025 023

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

i
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Absolutes/col percents
Table 145
Q2. Personalisation - Facebook
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Facebook
Devices used to acoess
GO Region han/ Rural Internet usage internet Working statu
Unempl
yed -
Yorkshi Tablet not
Norther re and e ast More Smart or Multipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e ful part- for for person/  Furloug
Total d Wales  lreland  England  East West  Humber s s England  London  East West  Urban Rural hours hours only only  devices time time work work  Student  Refied  Other hed
M a b) c h ) K ) m) A 8] n @ () s ) W X v %
Unweighted base 1055 83 51 29 892 45 107 8 104 74 91 160 132 % 789 147 834 214 23 38 976 434 209 42 45 40 131 38 32
Weighted base 1032 82 55° 33" 863 a4t 105 82 92 78 87 139 142 9 767 160 655 368 21+ 46 955 402 212 a1t 49* 33 160 ar 27
Effective base 816 66 a1 23 686 36 85 65 79 55 75 115 105 75 609 118 715 195 15 29 764 332 157 34 38 33 110 32 23
Very personalised (10) 115 9 4 6 95 5 10 6 19 12 8 17 14 4 94 11 67 45 4 4 103 58 21 3 5 3 8 5 2
H%x 1% 8% 19% 1% 10% 9% 8% 21%Tdlg  15%m  10% 13% 10% 5% 12% 7% 10% 12% 21% 8% 1% 15%Tx  10% 8% 10% 10% 5% 12% 6%
im
9 @ 9 7 2 5 82 2 8 8 12 5 12 11 17 5 69 15 62 34 1 . 9 33 23 5 5 . 13 6 2
9% 8% 4% 16% 9% 4% 8% 9% 13% 7% 14% 8% 12% 6% 9% 9% 9% 9% 5% 1% 10% 8% 1% 13% 1% 1% 8% 15%w 9%
8 ® 141 1 9 6 116 10 10 16 11 7 11 21 17 12 102 21 109 29 4 3 133 58 30 4 6 1 21 6 4
14%0  13% 16% 17% 13% 23% 10% 19% 12% 9% 13% 15% 12% 13% 13% 13% 17%To 8% 19% 5% 14% 15% 14% 10% 12% 4% 13% 14% 16%
7 @) 194 21 8 6 158 7 15 19 13 15 15 23 26 24 150 26 124 70 3 8 178 74 49 5 9 9 2 6 5
19%  26% 16% 18% 8% 16% 14% 2% 14% 19% 17% 7% 19% 26% 20% 16% 19% 19% 15% 17% 19% 19% 23% 12% 19% 26% 15% 15% 19%
6 6) 149 1 6 - 132 3 27 11 8 11 11 27 22 11 120 20 88 61 - 6 142 62 31 5 5 4 23 . 8
4%y 14% 10% - 15% 8% 26%Tbde  13% 8% 15% 13% 19%h  16% 1% 16% 13% 13% 16% - 13% 15% 5% 15%y  12% 9% 3%y 14%y 1% 28%
hjm
5 (6) 127 1 14 1 101 9 16 9 9 9 14 13 11 11 9% 21 80 6 4 10 113 51 2 6 3 3 24 10 3
12% 13% 26%Tdghk 3% 12% 21%| 15% 1% 10% 1% 16% 9% 7% 12% 12% 13% 12% 12% 17% 21% 12% 13% 10% 15% 5% 10% 15% 25%Tv 1%
i
4 @ 84 3 3 3 55 5 6 2 4 4 8 11 5 10 40 17 40 23 2 2 62 25 14 2 1 4 10 3 -
6%A 4% 5% 9% 6% 1% 6% 3% 5% 5% 9% 8% 3% 10% 5% N%TA 6% 6% 8% 4% 6% 6% 7% 5% 2% 12% 7% 8% -
3 @ 47 3 1 1 a2 1 3 5 8 6 1 1 12 5 27 12 31 16 3 4 40 13 9 1 4 14 2 1
5%kA 4% 2% 2% 5%k 2% 3% 6%k 9%Tk 8%k 1% . 8%k 5%k 4% 8%A 5% 4% 16% 8% 4% 3% 4% 3% 9% 4% 9%Ts 5% 4%
2 @ 39 2 4 3 30 1 3 3 3 5 2 5 4 4 24 9 22 16 - 1 38 1 5 7 4 7 1 1
4%t 2% 7% 10% 3% 1% 3% 4% 3% 6% 2% 4% 3% 4% 3% 6% 3% 4% - 2% 4% 3% . 12%Tst 14%Tstx  13%Tst 4%t 2% 2%
1 17 2 1 - 14 - 1 1 2 3 2 . 3 2 11 6 10 7 - 2 16 8 4 - - - 3 - -
2% 2% 2% - 2% - 1% 1% 2% 3% 2% . 2% 2% 1% 4% 2% 2% - 4% 2% 2% 2% - - - 2% - -
Not at all © 4 1 3 2 39 1 5 2 3 1 2 9 10 6 35 1 22 22 - 8 37 8 9 5 5 2 13 1 2
personalised 4%Brrs 1% 5% 5% 5% 3% 5% 2% 3% 1% 3% 6% 7% 6% 5% 1% 3% 6% - 17% 4% 2% 4% 12%Ts  9%s 6% 8%Ts 4% 6%
NET: 8-10 352 26 15 17 293 28 30 a2 24 32 50 48 22 264 47 238 108 9 7 329 150 73 1 16 5 42 7 8
34%mw  32% 27% 52% 3a%m  37% 27% 36% 46%Tdfm  31% 37% 36% 34% 24% 34% 20% 36%T  29% 4% 14% 34% 37%wx  35%w  30% 33% 15% 26% H%w  30%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv lylz

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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Table 145

Q2. Personalisation - Facebook
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Facebook

ONLINE Fieldwork: 22nd September - 4th October 2021

Page 246

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B Tiplq/r - Tisit/u/v/wixly/z
Overlap formulae used. * small base; ** very small base (under 30) in

Prepared by Yonder

Devices used to access
GO Region Urban/ Rural Internet usage internet Working statu:
inempl
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House

Scotlan n NET: North North the Midland Midland East of South South than 2 12 Phone laptop full part- for for person/ Furloug

Total d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other hed

(d) e) f) ) (h i k) 1 (m) (A) B) n) () (V) (w) (x) (2

Weighted base 1032 82 55* 33" 863 a4 105 £ 92 78 87 139 142 94 767 160 655 368 21 46" 955 402 212 41 49° 33 160 a1 a7

NET: 4-7 534 47 31 10 445 25 64 42 34 39 48 74 64 56 406 85 332 199 9 25 495 212 116 17 17 21 8 20 16
S2%hv  58%h  57%h  31% 52%h  56% 61%hl 1% 37% 50% S5%h  B3%h  45% 59%h  53% 53% 51% 54% 40% 54% 52% 53% 5% 43% 35% 62%  51% 48% 58%

NET: 0-3 147 8 8 6 125 3 12 1 16 15 7 15 30 16 97 29 85 61 3 14 131 40 23 1 16 7 36 5 3
14%Ans  10% 16% 17% 14% 7% 12% 13% 17% 19% 8% 1% 21%Tdk  17% 13% 18% 13% 17% 16% 31% 14% 10% 1% 27%Tst 32%Tsty  23%s 23%Tst 1% 12%

Mean 6.31wx 6.59m 5.81 6.80 6.30 6.40 6.12 6.50 6.72m 6.23 6.50 6.43 6.11 5.78 6.41T 5.93 6.42T 6.1 6.70 4.80 6.34 6.63Tuv 6.50uwx  5.49 5.71 5.43 5.57 6.48 6.31

Wi
Standard deviation 257 2.26 2.56 2.98 2.58 2.30 2.44 2.31 2.82 2.65 241 2.59 2.84 252 255 246 247 272 251 3.00 254 2.40 243 3.10 3.13 269 27 257 2.36
Standard error 0.08 025 036 055 0,09 034 024 025 028 031 025 020 025 026 009 020 009 019 052 049 008 012 017 048 047 043 024 042 042
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 146
Q2. Personalisation - Facebook

Absolutes/col percents
Q2. Thinking about the

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Facebook

Exposure to

harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) I
Not at
all
£15600 £26,000  £36,400 Any No Very/ Not
Upto - - - 000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite ven
Tolal  £15599  £25999  £36399  £51,999 + YouTube ~ am TikTok K t Twich  Vimeo e s e e aware  aware
M @ b @ @k 0 m W @ @ 0 6
Unweighted base 1055 201 267 243 143 138 974 714 467 1055 433 267 248 125 120 183 295 749 478 577
Weighted base 1032 194 265 235 143 127 934 619 349 1032 333 154 134 57 43 68 225 800 409 623
Effective base 816 147 215 187 11 104 748 540 341 816 305 181 171 74 93 151 206 608 358 463
Very personalised (10) 115 8 15 3t 26 9 101 74 51 15 50 19 17 11 5 10 33 81 64 51
11%bu  14%b 6% 13%b  18%Tbe 7% 1% 12% 15%Tghj 1% 15%Tghj  12% 12% 19%Tghj  12% 15% 15% 10% 16%Tu 8%
Imo
9 © 9 14 29 17 13 17 91 71 a2 % 40 22 22 11 7 10 25 70 55 a1
9%u 7% 1% 7% 9% 13% 10% 1M%Tgj 12%T) % 12% 14%Tgj  16%Tghi  19%Tghj 16%Tgj  14%Tgj  11% 9% 13%Tu 7%
3
8 ® 141 28 35 23 24 131 100 55 141 52 21 13 1" 37 103 65 76
14% 10% 1% 15% 16% 19%ab  14% 16%Tgim  16%m  14% 16%m  14% 10% 12% 16%m  16%m  16% 13% 16% 12%
7 @) 194 27 53 48 25 21 172 18 77 194 66 3 24 14 7 1" 36 157 84 110
19% 14% 20% 21% 18% 17% 18% 19% 22%gp  19% 20% 19% 18% 24%0p  17% 16% 16% 20% 21% 18%
6 ®) 149 23 44 3t 24 17 143 9 53 149 5 2: 2 5 6 10 38 110 49 99
14% 12% 17% 13% 17% 14% 15%T)  15% 15% 14% 15% 14% 15% 9% 14% 15%n 17% 14% 12% 16%
5 () 127 35 39 25 12 12 14 66 27 127 28 16 13 4 5 7 18 108 43 84
12%hikr 18%Td  15% 1% 8% 10% 12%hik 1% 8% 12%hk 8% 10% 10% 7% 1% 1% 8% 13%r 1% 13%
4 @ 64 10 17 19 5 1 60 33 64 17 10 9 5 1 2 20 a4 16 49
6%t 5% 7% 8% 3% 8% 6%p 5% 5% 6% 5% 7% T%p  8%op 3% 3% 9% 5% 4% 8%Tt
3 @ a7 12 15 7 3 5 42 20 14 a7 8 4 4 N 2 4 7 39 13 34
5%hk 6% 6% 3% 2% 4% 5%hk 3% 4% 5%hk 3% 2% 3% . 5%n 6%hkimn 3% 5% 3% 5%
2 @ 39 8 12 7 4 3 35 27 9 39 15 3 6 - 1 2 6 33 8 30
4%t 4% 4% 3% 3% 3% 4% 4% 3% 4% 4% 2% 4% - 3% 3% 2% 4% 2% 5%t
1 a7 3 4 5 2 - 14 8 1 17 2 3 1 - - - 1 16 2 14
2%it 2% 2% 2% 1% - 1%i 1%i . 2% 1% 2%ik 1% - 1% - . 2% 1% 2%
t all © 4 15 8 8 5 6 32 9 4 5 3 3 5 . 1 1 4 40 10 35
personalised 4%ghikp 8% 3% 3% 3% 5% a%hik 1% 1% 4%ghikp 1% 2% 3%hik 1% 3% 1% 2% 5% 3% 6%t
t
NET: 8-10 352 61 73 83 63 50 23 4 148 352 142 62 52 29 19 3t 95 254 183 168
34%bsu  31% 27% 36% 44%Tab  40%b  35% 40%Tg]  42%Tgj  34% 43%Tg)  41%Tj]  39% 50%Tgim 44%Tgj  45%Tgim 42%Ts  32% 45%Tu  27%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder l I 0 N D E R

* small base (under 50).




Table 146
Q2. Personalisation - Facebook

Base: All respondents who have used ... in the past 3 months

Household income- per year

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Facebook
£15,600
Weighted base 1032 194 265
NET: 47 534 95 153
2%t 49% 58%T
NET: 0-3 147 38 40
14%ghik  20%Ted  15%
Inrt
Mean 631su 595 607
Standard deviation 257 2.88 239
Standard error 0.08 0.20 015

Overlap formulae used.

Prepared by Yonder

£26,000

£36,400

Upto - - -
Total  £15599 £25999  £36,399  £51,999
m a b ) d

143
66
46%
14
10%
6.92Tab

248
021

£52,000

— e
127

62
49%
15
12%

6.43

248
021

YouTube
—la

934
489
52%p
122
13%hiki
n
6.38T)

248
0.08

Instagr
am
h
619
310
50%
64
10%n
6.70Tgj

233
0.09

TikTok
349
172

49%
29
8%n
6.99Tgh
jm

221
0.10

Reqular users of VSPs (last 3 months)

Faceboo ~ Snapcha

—
1032 333
534 163
52% 49%

147 29
14%ghil 9%n
n

631 6.94Tgh
i

257 227

0.08 011

Twitch
)

154
78
51%p
13

9%n
6.78Tgj

237
0.15

Vimeo
m
134
67
50%
15
11%n
6.63

254
0.16

Fruitla

e s e
SN () R ) N ) S N

57
28
49%

1
1%
7.50Tgh

ijKimop

2.00
0.18

Bitchut ~ OnlyFan

43 68
19 0
45% 45%
5 7
11%n 10%n

6.85T) 6.95Tgj
m

242 232
0.22 017

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Exposure to
harmful content

1
exposur

225

112
50%

18
8%
6.82Ts

234
0.14

No
exposur

e
—fs)
800

418
52%

128
16%Tr

Awareness of
e

m

Very/

Quite

aware
t

409
192
47%

34
8%

7.01Tu

233
011

I
Not at
all
Not
very
aware

623
342
55%Tt
13
18%Tt

5.85

YONDER
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Table 147
Q2. Personalisation - Facebook

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months

Facebook
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months.
Total TVSP ZV5P: 3VSPs 7VsPs 5+ VSPs TVSP 2VsPs 3VSPs 7VSPs 5+ VSPs
ul () (b) © N () () 0 Q© I )
Unweighted base 1055 44 226 199 156 430 48 229 207 155 416
Weighted base 1032 57 286 237 161 290 61 288 244 158 280
Effective base 816 38 193 172 136 305 41 195 178 134 204
Very personalised (10) 115 9 29 19 14 44 10 28 19 14 a4
1% 16% 10% 8% 9% 15%Te 16% 10% 8% 9% 16%Tik
9 © 9% 16 25 18 38 17 23 23 33
9%abh 5% 10%a 11%a 13%Tab 6% 9%h 14%Thi 129%hi
8 @® 141 3 34 30 31 43 3 35 31 29 a2
14% 5% 12% 13% 19%Ta 15% 5% 12% 13% 19%h 15%
7 ™ 194 13 52 39 2 65 13 53 40 23 64
19% 3% 18% 16% 15% 23%T 22% 18% 17% 14% 23%Tk
6 © 149 2 35 6 2 41 2 35 46 25 40
14%h 4% 12% 19%Ta 15% 14% 4% 12% 19%h 16%h 14%
5 © 127 8 45 35 16 3 9 44 38 14 22
12%el 14% 16%e 15%e 10% 8% 15% 15%l 16%| 9% 8%
4 @ 64 3 25 14 7 16 3 25 17 5 16
6% 5% 9% 6% 4% 5% 5% 9%k 7% 3% 6%
3 @ a7 4 16 13 7 8 4 15 13 7 8
5%e 6% 5% 5% 4% 3% 7% 5% 5% 4% 3%
2 @ 39 2 10 8 10 8 2 10 8 0 8
4% 3% 4% 3% 6% 3% 3% 4% 3% 6% 3%
1 ) 17 1 8 4 1 2 1 8 4 1 2
2% 1% 3% 2% 1% 1% 1% 3% 2% 1% 1%
Not at all © 5 13 18 4 8 1 13 19 4 7 1
personalised 4%e| 22%Tocde 6%ce 2% 5%e . 22%TikKI 6%l 2% 5% 1%
NET: 810 352 12 78 74 63 125 13 80 73 66 119
34%bi 21% 27% 31% 39%ab 43%Tabc 21% 28% 30% 429Thij 43%Thi
NET: 4.7 534 26 156 134 72 145 28 157 142 67 141
52%k 46% 55% 57%d 45% 50% 45% 54%k 58%k 2% 50%
NET: 03 147 19 52 29 2 20 21 52 29 25 20
14%el 33%Tbede 18%e 12% 16%e 7% 34%TikI 18%! 12% 16%! 7%
Mean 6.31abhi 5.00 582 6.29a 631a 7.07Tabed 5.01 5.84 6.24h 6.46hi 7.05Thilk
Standard deviation 257 3.45 270 232 263 217 346 2.70 229 262 218
Standard error 008 0.52 018 016 021 010 050 018 016 021 0.11

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used. * small base

Prepared by Yonder
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 148

Q2. Personalisation - Snapchat

Q2. Thinking about the

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used .

Snapchat

Gender

in the past 3 months

Social Grade

Age Ethnicity
Christi religio
Total  Male  Female AB ct c2 DE 1347 18+ 1824 2534 3544 4554 5564 55+ White  BAME  Mixed  Asian Black an Muslim n None
a) b} ) d e) 0 h i K i m) 0 s ( u v X ) Z A
Unweighted base 471 282 189 148 141 91 86 84 387 17 112 83 53 15 22 336 130 39 66 23 183 46 31 201
Weighted base 365 179 186 105 11 74 69 66 209 % 82 59 a2 15 21 278 83 28" a2 12t 138 26* 23" 170
Effective base 336 191 151 101 105 65 61 65 271 88 75 59 33 12 17 248 85 26 44 16 124 32 20 153
Very personalised (1) 3B 15 19 8 9 8 10 13 22 6 5 7 4 - - 28 7 3 2 1 17 1 1 15
10%h 9% 10% 8% 8% 1% 14% 19%Thij 7% 6% 6% 1% 1% - - 10% 8% 12% 5% 8% 13% 5% 5% 9%
9 @ 24 16 8 8 8 5 4 1 23 2 9 9 2 - 1 16 8 3 4 1 10 2 2 10
7% 9% 4% 8% 7% 6% 6% 2% 8% 3% 11%gi  15%Tghi 6% - 3% 6% 10% 10% 9% 12% 7% 9% 7% 6%
8 ® 49 25 25 13 16 13 7 17 32 10 1 6 5 . . 39 9 3 6 1 17 5 4 22
13%h  14% 13% 12% 15% 17% 1% 26%Thik 1% 10% 14% 10% 12% 2% 1% 14% 1% 10% 14% 6% 12% 17% 17% 13%
7 @ 75 38 37 26 16 17 13 16 59 26 17 8 5 1 2 52 22 8 14 . 2 9 7 32
21%  21% 20% 24% 15% 23% 19% 25% 20% 7% 21% 14% 13% 6% 12% 19% 27% 27% 33%Tr 4% 18% 3/UTA  31% 19%
6 ® 39 21 18 10 1 6 11 5 34 14 8 4 4 2 4 30 8 1 5 2 16 2 4 16
1% 12% 10% 10% 10% 8% 15% 8% 1% 15% 10% 7% 9% 16% 18% 1% 10% 4% 12% 15% 12% 9% 16% 9%
5 6 66 27 39 11 26 16 12 6 60 17 16 13 9 5 6 54 12 4 5 3 25 5 . 35
18%cg  15% 21% 10% 23%c  22%c 17% 9% 20%g 18% 19% 2% 21% 36% 30% 19% 14% 14% 13% 21% 18% 19% 2% 20%
4 @ 22 ! ! 9 4 2 7 2 20 5 6 7 3 - - 18 4 1 3 - 10 1 2 9
6% 6% 6% 9% 4% 3% 10% 3% 7% 6% 7% 1% 7% - - 6% 5% 4% 7% - 7% 5% 9% 5%
3 @ 21 10 ! 7 10 2 2 3 18 7 7 2 2 - - 15 6 3 1 3 10 - -
6% 6% 6% 7% 9% 2% 3% 4% 6% 7% 8% 3% 5% - - 5% 8%u 10% 2% 22% 7% - - 7%
2 @ 15 10 5 7 4 2 2 1 14 3 2 - 4 3 5 1 3 - 2 1 5 - 2 7
4% 5% 3% 7% 3% 2% 3% 1% 5% 3% 3% - 0%k 17% 21% 4% 4% - 5% 8% 3% - 9% 4%
1 [l 1 3 1 3 - - - 4 1 - - 3 - - 4 - - - - - - - 3
1% . 2% 1% 2% - - - 1% 1% - - 7%Th - - 1% - - - - - - - 2%
Not at all © 14 6 8 5 4 3 1 1 13 3 2 3 . 3 3 1 3 3 - . 4 - 1 9
personalised 4% 3% 5% 5% 4% 5% 2% 2% 4% 4% 2% 6% 1% 23% 16% 4% 4% 9% - 4% 3% - 4% 5%
NET: 810 108 56 52 29 33 25 21 31 77 18 25 21 12 . 1 83 24 9 12 3 44 8 7 48
0% 31% 28% 27% 30% 34% 31% A7%Thij 26% 19% 30% 36% 28% 2% 4% 30% 29% 32% 28% 25% 32% 32% 29% 28%
NET: 4.7 203 97 108 56 58 42 a2 29 174 63 46 32 20 8 13 154 46 14 27 5 76 18 13 92
56%g  54% 57% 53% 52% 56% 61% 45% 58% 66%Tg  56% 55% 49% 58% 59% 55% 56% 50% 65% 40% 55% 68% 58% 54%
NET: 03 54 26 27 21 21 7 5 5 49 15 11 5 10 6 8 41 13 5 3 4 18 - 3 30
5% 15% 15% 20%f 19% 9% 8% 8% 16% 15% 3% 9% 23%g  40% 37% 15% 15%u 19% 8% 35% 13%y - 13% 18%y
Mean 613n 622 6.05 591 5.91 6.46 647 7.44Thi 591 590 6.21 6.34 567 367 414 6.10 625 6.20 6.51 538 6.29 690A 629 590
i
Standard deviation 247 243 251 263 252 238 229 222 247 227 229 259 274 255 258 250 242 285 1.94 279 2.44 1.55 239 260

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 148
Q2. Personalisation - Snapchat

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Base: All respondents who have used ... in the past 3 months

Total
%

personalised.

Snapchat

Weighted base 365
Standard error 0.11

Gender

Social Grade

Page 251

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Age Ethnicit Religion
Other
Christi religio
Male  Female AB ct c2 DE 1347 18+ 1824 2534 3544 4554 5564 55+ White  BAME  Mixed  Asian Black an Muslim n None
—@ b @ e M (@ 0 0 —(m 1 5] 1) u (v) X @ A
179 186 105 111 74 69 66 299 % 82 59 a2 15 21 278 83 28" 42 12 138 26* 23" 170
014 018 0.22 0.21 025 025 024 013 0.21 022 028 038 066 055 0.14 0.21 0.46 0.24 0.58 0.18 0.23 043 0.18

YONDER




Table 149
Q2. Personalisation - Snapchat

Ofcom VSP Tracker - Wave 1

Page 252

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Snapchat

Do any children aged 17 or under live in your
household?

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents

Impacting limiting condition Number of people in household Highest education
o
impacti
ng/ No Seconda  Univers still
Physica  limitin childre Ty ity Higher i full
Mental | ) n aged school  degree univers time
conditi  conditi  conditi 17 0or NET: Aged  Aged5-  Aged Aged r or ity educati
Total  Any on n on 1 23 45 6+ under Yes under 5 10 115 1617 equiv equiv  degree on
M @ b @ @ @ O @ ) K 0 —m 0] —n
Unweighted base a7 19 68 59 326 48 198 200 25 202 183 73 92 67 34 7 143 50 90
Weighted base 365 92 57 440 254 36 167 145 7 171 127 46 57 a8 23" 145 105 20" 67
Effective base 336 85 51 40 232 33 144 145 16 148 123 46 63 a7 22 127 98 29 73
Very personalised (1) 35 12 10 4 23 1 15 17 1 11 11 4 6 3 2 13 8 . 9
10% 13% 17%T 9% 9% 3% 9% 12% 8% 7% 9% 8% 10% 6% 7% 9% 8% 1% 13%
9 © 2 4 2 2 20 2 12 11 . 1 12 6 6 5 1 9 8 5 1
7% 4% % % 8% 5% 7% 7% 1% 6% 10% a%T 1% 1% 4% 6% 7% 18% 2%
8 ® 49 7 4 3 39 4 18 23 4 13 19 7 6 8 5 13 1" 5 17
13%i 8% 8% 8% 15% 10% 1% 16% 26% 7% 15%i 14% 1% 17% 22% 9% 10% 19% 25%Top
7 @ 75 12 6 3 58 4 36 32 3 36 22 10 9 7 3 25 21 7 17
21%c  13% 1% 7% 23%c 12% 21% 22% 20% 21% 18% 21% 17% 15% 13% 17% 20% 25% 25%
6 ® 39 17 9 10 21 6 19 11 3 18 16 4 6 8 5 18 10 4 6
1% 19%Td  16% 22%Td 8% 16% 1% 8% 21% 1% 12% 8% 10% 17% 20% 12% 9% 12% 9%
5 6 66 18 13 1 42 6 33 27 1 34 26 9 14 8 6 37 16 3 7
8% 19% 22% 24% 16% 16% 20% 18% 7% 20% 20% 19% 24% 17% 24% 26%Tr  15% 9% 10%
4 “w 22 1 1 - 20 2 10 10 . 10 1 4 5 4 - 9 8 2 2
6%a 1% 2% 8%a 6% 6% 7% 2% 6% 8% 9% 9% 9% 6% 8% 8% 4%
3 @ 2 9 5 7 12 4 9 6 2 15 3 1 1 1 1 6 10 - 5
6%  10% 8% 15%Td 5% 10% 5% 4% 13% 9%Tjl 2% 2% 1% 2% 5% 4% 10% 7%
2 @ 15 5 3 2 9 4 7 3 11 3 1 2 1 1 3 10 . 2
% 6% 6% 5% 4% 12%Tg 4% 2% 6% 3% 3% 3% 2% 3% 2% 9%To 1% 2%
1 a4 1 1 - 3 1 1 2 2 2 2 - 4 - -
1% 1% 1% - 1% 2% 1% 1% 1% 2% 4% - 3% - -
Not at all © 14 6 3 3 8 3 8 3 . 1 2 1 2 1 - 6 3 2 2
personalised 4% 6% 5% 6% 3% 8% 5% 2% 3% 6% 1% 2% 3% 1% - 4% 3% 8% 3%
NET: 8-10 108 23 17 9 82 6 5 51 6 35 42 17 19 16 8 36 26 1 27
30%  25% 20% 21% 32% 18% 27% 35% 36% 20% 34%i 36%i 33%i 33% 34% 25% 25% 38% 40%Top
NET: 47 203 49 29 23 140 18 97 80 8 98 75 26 34 28 13 90 55 1 32
56% 53% 51% 53% 55% 49% 58% 55% 49% 57% 59% 57% 60% 58% 58% 62% 52% 54% 48%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T
Overlap formulae used. * small base; ** very small base (under 30) ineligible for

Prepared by Yonder

ikiimin - T/olplq/r
testing
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Table 149
Q2. Personalisation - Snapchat

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Snapchat
Impacting limiting condition Number of people in household
o
impacti
ng/ No
Physica limitin childre
Mental i naged
conditi  condii  condit 17 or NET: Aged
Total  Any on o on 1 23 45 6+ under Yes under 5
unl a) b} ) d e 0 o h ) K
Weighted base 365 92 57 a4 254 36" 167 145 17 171 127 46
NET: 0-3 54 21 1 12 32 12 25 14 3 39 10 3
15%gl  22%Td  20% 26%Td  13% 33%Tlg  15% 10% 15% 23%TK 8% 7%
Mean 613 578 5.99 543 6.28¢ 491 6.04e 651Te 644 554 6.421 6.561
Standard deviation 247 271 278 257 242 269 250 233 224 260 222 226
Standard error 0.11 025 034 034 013 0.39 018 016 0.45 018 0.16 0.26

Do any children aged 17 or under five in your
household?

Highest education

Seconda  Univers still
Ty ity Higher in full
school  degree univers time
Aged5-  Aged Aged o or ity educati
10 1415 16-17 equiv equiv  degree on
) (m n 0 B
57 48" 23 145 105 29" 67
4 5 2 20 24 2 8
7% 10% 8% 14% 229%T 8% 12%
6.39i 6.25 647 591 5.76 647 6.69Top
233 228 1.93 248 256 245 233
024 0.28 033 019 0.21 035 025

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 150

Q2. Personalisation - Snapchat

Q2. Thinking about the

Ofcom VSP Tracker - Wave 1

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used .

Snapchat

Unweighted base
Weighted base
Effective base

Very personalised

t all
personalised
NET: 810
NET: 4.7

NET: 0-3

Total
—m_

a7
365
336

35
10%
24
7%
a9
13%A
75
21%
39
1%
66
18%n
22
6%An
21
6%d
15
4%
a
1%
14
4%
108
30%

203
56%n

54
15%d

in the past 3 months

GO Region
Yorkshi
Norther reand  West East
Scotlan NET: North North the Midland ~ Midland  Eastof South  South
d Wales  Ireland  England  East West  Humber s s England  London  East West
— R ) S ) N | H K —n
36 22 12 401 19 52 40 50 35 31 85 55 34
27" 18+ 11 309 14 46° a2 33 29 247 53 52* o7
3t 19 9 279 15 35 29 35 26 26 55 40 23
5 1 . 29 N 5 1 3 3 5 3 4 4
17% 4% 4% 9% 2% 10% 3% 9% 1% 21% 6% 9% 15%
1 - 1 2 1 7 3 2 1 1 3 5 .
5% - 6% 7% 9% 14% 8% 6% 3% 4% 6% 9% 1%
1 6 3 39 2 7 3 8 7 2 7 2 1
5% 33% 24% 13% 16% 15% 10% 23%al  23% 6% 14% 4% 5%
7 1 2 65 2 8 5 8 3 7 11 10 12
28% 4% 17% 21% 15% 18% 15% 23% 1% 29% 21% 18% 45%
2 2 . 35 1 3 3 2 5 3 6 11 2
7% 1% 2% 1% 9% 6% 8% 6% 16% 13% 12% 21%T 6%
4 1 1 61 3 8 12 4 2 3 14 12 2
16% 5% 5% 20% 24% 17% 37% 13% 8% 13% 27% 23% 7%
2 2 - 18 1 2 2 5 2 1 2 3 2
9% 10% - 6% 5% 4% 6% 15%Td 6% 3% 3% 5% 6%
2 3 3 14 2 1 1 1 4 1 2 2 -
7% 16% 23% 4% 14% 2% 2% 3% 13% 2% 4% 5% -
1 3 - 1 1 2 1 - - - 3 2 2
% 16% - 3% 6% 4% 2% - - - 6% 4% 7%
- - - 4 - - 2 1 - - - - 1
- - - 1% - - 6% 2% - - - - 5%
1 - 2 1 - 4 . - 3 2 . 1 1
4% - 20% 4% - 8% 2% - 9% 8% 1% 2% 3%
7 6 4 91 4 18 7 12 11 7 14 11 6
27% 37% 34% 29% 27% 40% 21% 38% 37% 31% 27% 22% 21%
16 6 3 179 7 21 21 18 12 14 33 35 17
59% 1% 23% 58% 53% 6% 66% 56% 1% 59% 62% 67% 64%
4 6 5 39 3 7 4 2 6 2 6 6 4
14% 32% 43% 13% 21% 14% 13% 6% 22% 10% 1% 1% 14%

rban/ Rural

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j
Overlap formulae used. * small base; ** very small base (under 30) inelig

Prepared by Yonder

'sit/u/viw/xlylz

5
9%
3
6%
9

16%
7

14%
6

10%

10

19%

6

1%

4
8%

2
4%
2
4%

17

31%

29

53%

8
15%

Internet usage

More

than 2

hours
n;

10
4%
87
33%T
140
53%

39
15%

12
hours

67
93
56

7
7%
5
5%
10
10%
21
23%
7
7%
21
23%
9
10%
3
3%
4%
3
3%n
5
5%
21
23%
58
63%

14
14%
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Devices used to
a intern

Working status

Smart
Phone
only

17
11
1"

P

13%
1
9%
3

29%

2
15%

2
13%

P
8%
P

9%

P
5%

Multip!
e

devices
o

a4
13%
72
21%
35
10%
60
18%
19
6%
20
6%
13
4%
a
1%
14
4%
100
30%
186
55%

51
15%

Working
full
time

217
155
152

14
9%
14
9%
17
1%
29
19%
18
12%
31
20%
8
5%
15
9%Tt
4
3%
P
1%
6
4%
a4
29%
86
55%

25
16%

Working
part-

time

6%
13
18%

8%
16
23%

9
12%T

1%

9%

2

3%

5%

16

21%

a4

61%

12
17%

Student
—w

House
person/
Other
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Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 150

Q2. Personalisation - Snapchat

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Snapchat
GO Region —Urban/ Rural
Yorkshi
Norther e an West East
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South
Total d Wales  lIreland  England  East West  Humber s s England  London  East West  Uban  Rural
i — @ W e 0 @ W 0 Ok M —A B
Weighted base 365 27 18 1 309 14 46 32 33 20" 24 53 52 27 277 550
Mean 613t 629 5.48 5.08 620 580 638 564 6.60 597 662 620 6.10 632 614 595
Standard deviation 247 262 2.56 343 241 224 279 226 213 281 274 210 222 262 245 257
Standard error 0.11 0.44 054 0.99 012 051 039 036 030 048 049 023 030 045 013 033

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Internet usage

More

than 2

hours
n;

12
hours

Devices used to
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Working status
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Smart
Phone
only
1y
6.77

249
0.60

Multip!
e

devices
o

338
6.14

251
0.12

Working ~ Working
full part-

time

155
6.09

244
017

time Student
—w

72 25%
554 5.89
259 242
028 0.41

House
person/  Furloug

Other
—a
12 13+
7.20 5.90
2.02 267
061 063
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Table 151
Q2. Personalisation - Snapchat
Q2. Thinking about the

personalised.

Base: All respondents who have used ... in the past 3 months
Snapchat

Household income- per year

Reqular users of VSPs (last 3 months)

Ofcom VSP Tracker - Wave 1

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

£15600 £26,000  £36,400

Upto - - - £52,000 Instagr Faceboo  Snapcha
Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok K t Twitch
Mm@ b @ 6@ @ @ o @ @ R U
Unweighted base a7 78 100 76 81 459 437 360 433 a7 228
Weighted base 365 56 80 79 60 60 353 328 248 333 365 19
Effective base 336 a7 77 71 56 59 326 308 251 305 336 152
Very personalised (10) 35 9 9 6 4 7 3 30 26 30 35 13
10% 15% 1% 7% 6% 1% 10% 9% 1% 9% 10% 1%
9 © 2 3 6 4 5 5 23 23 19 24 24 18
7% 5% 8% 5% 9% 8% 7% 7% 8% 7% 7% 15%Tghi
3
8 ® 49 5 10 12 12 7 5 a4 39 5 49 20
13%g 9% 13% 16% 21% 1% 13% 14% 16%g 14% 13%g 17%g
7 @ 75 12 10 12 10 17 72 69 58 69 75 24
21%  21% 13% 16% 16% 29%b  20% 21% 24%Tghj  21% 21% 20%
3
6 © 39 7 1 10 6 4 39 36 26 37 39 1
1% 12% 13% 13% 9% 7% 1M%m  11%m  10% 1n%m 1% 10%
5 (6) 66 13 15 17 13 5 66 59 a7 60 14
18%eim  24%e 19% 2% 21% 9% 19%imn  18%imn  15%m  18%imn 1%
n
4 @ 22 2 1 10 2 5 1 19 15 20 22 5
6%b 3% 1% 12%T> 4% 9%b 6% 6% 6% 6% 6% 4%
3 @ 2 1 7 1 3 6 20 18 12 18 21 9
6%ct 3% 9%c 1% 5% 10%¢ 6% 6% 5% 6% 6% 7%0
2 @ 15 3 3 1 3 4 15 14 7 15 15 2
a%ilp 5% 4% 1% 5% 6% 4%ip 4%ilp 3%p 4%ip 4%ilp 2%p
1 a4 - 3 - - - 4 4 4 4 4 -
1% - 3% - - - 1% 1% 2% 1% 1% -

t all © 14 1 4 6 3 . 14 12 5 12 14 4
personalised a%ir 2% 5% 7% 4% 1% 4% 4% 2% 3% 4% 4%
NET: 8-10 108 17 26 23 21 18 102 g 84 99 108 51

30%u  30% 2% 29% 35% 30% 29% 30% 34%Tghj  30% 30% 42%Tghi
K ik

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used. * small base

Prepared by Yonder

Vimeo
m

192
92
122

10
1%
12
13%Tghi

3
14
16%

20

22%

6
7%

8
9%

7
8%lop
7
8%0
2
3%p

1

1%

3

3%

a7
40%Tghj
K

Fruitla

124
56
73

8
15%0p
8
14%Tghi
ik

10
17%

13

23%0
3
6%

5
9%

2
4%

6
10%i0p

1%

2
46%Tghi
ikp

Bitchut

105
34
81

4
10%

5
16%Tghi
3

6
17%

6
17%

4
11%mn

7
20%Imn

1
4%

1
3%
1%

1%

15
43%Tghi
ik

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Exposure to
harmful content

Any
OnlyFan  exposur

153
52
128

5
9%

8
14%Tghij
k

7
13%
10
20%
6
11%mn
9
18%Imn
2
4%
3
6%0

1
2%
1
2%

19
37%Tghj
K

213
137
149

12
9%
12
8%
20
15%
29
21%
17
12%
19
14%
9
6%
10
7%
3
2%
4
3%Ts
2
1%

44
32%

exposur

e s e e
e @ 0 (s

247
220
185

23
10%
13

6%

28
13%
a2
19%
22
10%
45
21%
13

6%
1"

5%

1"
5%

12
6%r

3
29%

Awareness of
f

3
2%
5

3%

68
34%Tu
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I
Not at
all
Not

aware
u}

195
168
145
1"
6%
7
4%
23
14%
29
17%
17
10%
37
22%
1
7%
14
8%
10
6%

1

9
5%

40
24%
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Table 151

Snapchat

Q2. Personalisation - Snapchat

Household income- per year

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Exposure to

harmful content Awareness of
Regular users of VSPs (ast 3 months) f r
Not at
all
£15600  £26,000  £36,400 No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36399  £5 + YouTube am TikTok t Twitch Vimeo e s e e aware aware
ul a) b) 13 e @ h i K U m) n o) o) B s t u
Weighted base 365 56 80 79 60 60 353 328 248 333 365 19 92 56 34 52 137 220 197 168
NET: 4.7 203 34 37 49 3t 32 198 183 136 185 203 53 42 18 28 74 123 109 94
56%mn  61% 6% 63%b 1% 53% 56%Imn  56%mn  55%Imn  56%Imn  56%mn  45% 46% 43% 52%n 53%mn  54% 56% 55% 56%
NET: 0-3 54 6 18 7 8 10 53 48 28 49 54 15 13 6 2 5 19 34 21 33
5%t 10% 22%Te 9% 14% 17% 15%i0 15%i0 11%0 15%i0 15%i0 13%0 14%0p  11%0 5% 10%0 14% 16% 10% 20%Tt
Mean 613U 647 592 598 6.21 633 6.10 6.15 6.48Tgh  6.14 6.13 671Tgh  6.56Tgh ~ 7.05Tgh ~ 6.92Tgh ~ 6.58Tgh  6.31 6.01 655Tu 564
ik ik ik ijkmp ijkmp ik
Standard deviation 247 233 278 246 242 241 248 245 233 245 247 245 252 224 211 230 236 257 239 248
Standard error 011 0.26 028 024 0.28 027 012 0.12 012 012 011 0.16 018 0.20 0.21 019 0.16 0.16 014 0.18

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base

Prepared by Yonder
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Table 152
Q2. Personalisation - Snapchat
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Snapchat
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months.
Total 3VSPs 4VSPs 5+ VSPs 3VSPs 4VSPs 5+ VSPs
ul © ) (o) 0 ) 10}
Unweighted base a7 22 66 376 22 70 372
Weighted base 365 23+ 79 255 23+ 83 251
Effective base 336 19 56 262 19 60 259
Very personalised (10 35 2 2 27 2 2 27
10%k 1% 2% 11%d 1% 2% 1%k
9 © 4 1 2 22 1 4 20
7% 3% 2% 8%T 3% 4% 8%
8 ® 49 3 9 36 3 9 36
13% 15% 12% 14% 15% 1% 14%
7 @ 75 5 9 60 5 1 58
21% 24% 1% 23%Td 24% 13% 23%T
6 ® 39 3 6 30 3 6 30
1% 14% 8% 12% 14% 8% 12%
5 6) 66 3 24 a7 3 24 a7
18%el 13% 31%Te 14% 13% 20%TI 15%
4 @ 22 1 10 1 1 1 10
6%l 4% 13%Te 4% 4% 13%T1 4%
3 @) 1 1 3 16 1 3 16
6% 2% 4% 6% 2% 4% 6%
2 @ 15 1 6 8 1 6 8
4% 5% 7% 3% 5% 7% 3%
1 ) 4 - - 4 4
1% - - 2% 2%
Not at all © 14 2 7 5 2 7 5
personalised 4%el 10% 9%e 2% 10% 8% 2%
NET: 810 108 6 13 85 6 15 84
30%dk 28% 7% 33%Td 28% 18% 33%Tk
NET: 4.7 203 12 50 137 12 52 135
56% 55% 63% 54% 55% 63% 54%
NET: 03 54 4 16 33 4 16 33
15% 17% 20% 13% 17% 19% 13%
Mean 6.13dk 596 503 6.46Td 5.96 514 6.45Tk
Standard deviation 247 283 241 235 283 243 236
Standard error 0.11 060 030 012 0.60 0.29 012

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/ik/l

Overlap formulae used. ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .
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Table 153
Q2. Personalisation - Twitch
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Twitch

Absolutes/col percents

Gender Social Grade Age Ethnicity Religion
Christi
Total Male  Female AB c1 c2 DE 1317 18+ 1824 2534 3544 4554  White  BAME  Mxed  Asan an Musim ~ None
—m @ b @ & e O @ W 0 @ e N @ (s ] — A
Unweighted base 297 226 7 107 84 52 52 46 251 58 %0 65 33 206 89 27 43 104 30 141
Weighted base 176 126 51 59 52 3 30° 33 143 32 54 40° 167 134 1 3+ 20° 53 3+ 99
Effective base 208 158 52 77 61 3 36 31 178 43 63 a7 23 147 63 20 31 68 20 106
Very personalised  (10) 10 9 1 3 2 1 4 4 6 1 3 1 1 7 4 2 1 5 . 5
6%h 7% 3% 5% 4% 4% 13% 14%h 4% 4% 6% 2% 3% 5% 10% 12% 7% 9% 1% 5%
9 © 5 4 4 5 2 3 13 4 2 5 2 10 6 1 3 4 3 8
9% 8% 10% 7% 7% 15% 8% 8% 9%j 13% 3% 12% 10% 7% 14% 5% 16% 8% 21% 8%
8 ® 34 23 10 10 8 12 4 6 27 6 11 7 3 28 5 2 2 9 1 20
19% 19% 20% 16% 15% 36%Tedt  13% 20% 19% 20% 21% 18% 18% 21% 12% 17% 13% 17% 8% 21%
7 [ 24 9 12 10 3 7 8 24 6 10 7 1 28 4 . 3 9 2 19
18%s  19% 17% 21% 19% 10% 23% 24% 17% 18% 18% 17% 9% 21%s 9% 2% 17% 17% 17% 19%
6 ® 24 17 7 9 8 4 2 3 22 5 9 5 3 16 8 2 5 7 3 13
14% 14% 14% 15% 15% 12% 8% 8% 15% 16% 16% 13% 16% 12% 20% 18% 25% 12% 23% 13%
5 () 24 18 6 13 5 2 4 4 20 3 7 7 2 20 4 1 3 10 3 10
14% 15% 12% 22%Td 9% 7% 13% 13% 14% 1% 13% 18% 12% 15% 9% 5% 15% 19% 19% 10%
4 @  n 7 4 2 4 2 3 2 9 1 3 5 . 8 3 2 . 2 1 9
6% 6% 8% 4% 9% 5% 9% 7% 6% 2% 6% 12% 1% 6% 6% 13% 1% 3% 7% 9%
3 @) 9 7 3 3 3 3 . 1 8 3 3 2 1 7 2 2 1 3 1 6
5% 5% 5% 5% 5% 8% 1% 3% 6% 8% 5% 5% 6% 5% 6% 13% 3% 5% 4% 6%
2 (@ 5 2 4 1 4 1 - . 5 2 2 - 1 3 2 - i 2 - 4
3%a 1% 7%a 2% 7% 3% - 1% 4% 5% 4% - 8% 2% 6% - 2% 4% - 4%
1 ) 1 1 . - 1 - . - 1 - 1 - 1 N 1 - . - - 1
1% 1% 1% - 2% - 1% - 1% - 1% - 4% . 2% - 1% - - 1%
Not at all () 9 7 2 1 4 - 4 . 8 1 4 1 2 6 2 2 - 3 - 5
personalised 5% 6% 3% 2% 8% - 12%ce 1% 6% 2% 7% 3% 13% 5% 6% 14% - 6% - 5%
NET: 810 59 43 17 17 14 19 10 14 46 12 16 13 5 a4 14 5 7 18 4 33
34% 34% 33% 28% 27% 55%Tcd  34% 41% 32% 37% 30% 32% 31% 33% 36% 35% 36% 34% 30% 34%
NET: 4.7 92 66 25 37 27 1 16 17 75 15 28 24 6 73 18 5 1 27 9 50
52%e  53% 50% 63%Te  52% 34% 52% 53% 52% 47% 53% 61% 38% 55% 45% 38% 58% 51% 65% 51%
NET: 0-3 25 17 8 5 11 4 4 2 23 5 9 3 5 17 8 4 1 8 1 15
14% 13% 16% % 22%Te 1% 14% 5% 16% 16% 17% 8% 31% 13% 20%u 27% 7% 15% 4% 15%
Mean 619dh  6.24 6.05 630 562 691d 614 693 6.01 6.40 594 624 522 6.21 6.06 543 6.765 6.19 6.55 6.12
Standard deviation 245 247 243 202 272 208 299 214 249 233 257 210 315 235 283 322 201 258 1.85 248
Standard error 014 016 029 020 030 029 041 032 016 031 027 026 055 016 030 062 031 025 034 021

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although layed alongside the weighted bas

Asterisks displayed In the data refer to the effective base, although displayed alongside the welghted base. _

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder l
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Table 154
Q2. Personalisation - Twitch

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Twitch

Number of people in Do any children aged 17 or under live
Impacting! ndition household in your household? Highest education
No
impacti
ng/ No Seconda  Univers still
Physica  limitin childre Ty ity Higher i full
Mental | 9 naged school  degree  univers time
conditi  conditi  condit 17 or NET: Aged  Aged5-  Aged or or ity educati
Total  Any n on on 1 23 45 under Yes  unders 10 11-15 equiv equv  degree on
m a) b} c d e 0 @ ) K ) m) () o) @ (0
Unweighted base 207 72 38 38 213 40 120 124 135 115 52 65 43 97 109 a7 a7
Weighted base 176 a2 24 22 129 27 74 70 £ 54 23 30" 22 59 66 15t 29*
Effective base 208 49 27 23 151 27 % 84 103 77 38 41 30 72 77 26 35
Very personalised 10 10 2 2 . 9 1 4 5 3 3 1 1 1 1 4 1 2
6% 4% 6% 1% 7% 4% 6% 7% 4% 5% 5% 3% 6% 2% 6% 5% 5%
9 @ 15 2 1 1 13 1 5 8 6 6 1 3 4 4 5 3 3
9% 4% 4% 7% 10% 3% 7% 12% 7% 12% 6% 12% 17% 6% 8% 23% 9%
8 ® 34 5 3 1 26 4 20 9 18 10 5 5 3 11 12 4 5
19% 12% 13% 6% 20% 14% 27%Tg  13% 20% 18% 21% 16% 12% 18% 18% 29% 16%
7 [} 7 4 4 24 4 11 16 15 9 5 4 4 11 11 2 7
18% 18% 18% 19% 8% 14% 15% 22% 17% 17% 23% 15% 16% 19% 17% 14% 25%
6 © 24 4 1 3 21 6 7 11 13 9 3 5 4 8 9 3 3
14% 9% 5% 12% 16% 22% 9% 15% 14% 16% 14% 17% 19% 13% 14% 19% 12%
5 6 2 7 4 6 16 3 10 11 10 10 4 7 4 10 8 1 5
14% 17% 16% 26% 12% 10% 14% 16% 1% 19% 15% 22% 21% 17% 12% 9% 16%
4 @ 1 5 3 2 6 3 3 5 6 3 3 3 1 3 6 . 2
6% 1% 1% 9% 5% 9% 5% 7% 6% 6% 1% 1% 3% 5% 8% 2% 8%
3 @ 9 3 3 . 6 . 7 2 6 2 1 1 1 4 4 - 1
5% 8% 13% 1% 5% 2% 9%T 3% 7% 4% 2% 2% 4% 7% 6% 3%
2 @ 5 3 2 3 2 2 1 3 4 2 - . . 3 2 - 1
3% 8%d 7% 12% 2% 6% 1% 5% 4% 3% - 1% 2% 4% 3% 3%
1 [N 1 1 - 1 1 . . 1 . . . - 1 . - -
1% 1% 2% - . 2% . . 1% 1% 1% 1% - 2% . - -
Not at all © 9 3 2 2 6 3 5 - 8 4 4 .
personalised 5%g 8% 7% 8% 4% 12% 7%g - 9%Tj 7% 7% 2%
NET: 8-10 59 8 5 3 48 6 30 22 27 8 7 9 8 16 21 9 9
34%a  20% 23% 14% 37%a 2% 40% 32% 31% 35% 33% 31% 35% 27% 32% 56% 31%
NET: 47 92 23 12 14 67 15 32 42 43 3 15 19 13 32 34 7 18
52% 5% 49% 66% 52% 56% 43% 60%1 48% 58% 64% 65% 59% 54% 52% 4% 61%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 154
Q2. Personalisation - Twitch

Page 261

Absolutes/col percents
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Twitch

Number of people in Do any chidren aged 17 or under live
Impacting! limiting condition household in your household? Highest education
No
impacti
ng/ No Seconda  Univers still
Physica  limitin childre Ty ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  condii  condit 17 or NET: Aged  Aged5  Aged v or ity educati
Total Any on n on 1 23 45 under Yes  unders 10 1115 equiv equv  degree on
m a b c d e 0 g i K 0 (m o) o) ()
Weighted base 176 a2 24 22 129 27 74 70 90 54 23 30" 22t 59 66 157 29*
NET: 0-3 25 10 7 5 14 6 13 6 19 4 1 1 1 1 1 2
14%dgk  25%Td  28% 21% 1% 22% 17% 8% 21%TK 7% 4% 4% 6% 20% 16% 8%
1
Mean 6.19al0 524 527 513 6.46Ta 527 617 652 572 6.51i 6.53 6.35 6.68 5.70 5.99 7.46 6.43
Standard deviation 245 264 275 247 235 283 257 206 272 1.98 1.86 191 1.97 2.50 2.60 1.50 2.11
Standard error 014 031 045 040 0.16 045 024 019 0.23 018 0.26 0.24 0.30 0.25 0.25 0.25 0.31

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 155
Q2. Personalisation - Twitch
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Twitch
Devices
usedto
access
interne
GO Region —Uban/Rural ~ __Intemetusage = _t _ _ Working status
Yorksht
reand  West st More Multipl ~ Working ~ Working
Scotlan NET: North the Midiand ~ Midland ~ East of South  South than 2 1- e ful art-
Total d Wales  England  West  Humber s s England  London  East West  Uban  Rural hours hours  devices time time
i — 0 @ 0 —k 0 m A B u
Unweighted base 207 30 13 246 32 21 ES) 21 18 61 31 20 236 34 276 21 276 156 44
Weighted base 176 20 107 140 21 1 7 5 1 28 21 10 141 23" 157 197 168 89 23
Effective base 208 24 9 169 20 17 22 14 15 44 24 14 165 24 195 16 195 107 34
Very personalised (10 10 1 - 10 5 1 . 1 - 2 . 10 1 10 5 1
6% 5% - 7% 23% 6% 1% 6% - 7% 7% 2% 6% 3% 6% 5% 3%
9 @ 15 1 1 13 3 1 2 . 1 4 2 . 13 2 15 - 14 8 1
9% 8% 12% 9% 13% 5% 1% 2% 5% 13% 1% 4% 9% 7% 10%T - 9% 9% 6%
8 ® 34 3 4 27 4 3 6 1 2 4 2 3 2 5 25 9 33 15 4
9% 17% 35% 19% 21% 28% 34% 7% 19% 15% 1% 26% 18% 23% 16% 46% 20% 17% 19%
7 @ 32 4 3 24 1 1 1 4 4 4 6 2 22 8 30 2 32 13 5
18% 19% 27% 17% 4% 12% 8% 28% 32% 15% 28% 20% 16% 33% 19% 13% 19% 14% 22%
6 © 24 5 - 19 3 2 1 2 2 5 3 1 22 1 24 . 22 15 3
14% 25% - 14% 14% 20% 7% 15% 14% 18% 14% 8% 16% 4% 15%T 2% 13% 17% 15%
5 (6) 24 3 2 18 2 1 3 3 4 1 3 19 3 20 4 23 15 3
14% 14% 15% 13% 10% 5% 18% 21% 15% 5% 31% 14% 14% 13% 20% 14% 16% 13%
4 @ 1 - 10 2 - 2 - 1 . 3 . 7 3 11 - Bl 6 2
6% 5% - 7% 1% - 1% - 12% 2% 13% 5% 5% 1% 7% - 6% 7% 7%
3 @ 9 . 1 8 1 . 1 1 . 1 2 1 7 1 9 - 8 5 2
5% 1% 1% 6% 4% 2% 8% 7% 4% 3% 1% 6% 5% 6% 6% - 5% 5% 10%
2 @ s - 5 - 1 . 2 - 1 1 5 - 5 1 5 2 -
3% - - 4% - 8% 2% 14% - 3% 5% 4% - 3% 4% 3% 3% -
1 @ 1 - - 1 - - - - - 1 . - 1 - 1 - 1 1 .
1%r - - 1% - - - - - 3% 2% - 1% - 1% - . 1% 1%
Not at all © 9 1 - 5 - 2 - - 1 2 8 - 7 2 9 5 1
personalised 5%n 7% - 4% - 14% - - 13% 7% 6% - 4% 1% 5% 5% 3%
NET: 810 59 6 5 49 12 4 8 2 3 10 5 3 49 7 50 9 58 28 7
34%n  29% 48% 35% 57% 39% 46% 15% 25% 34% 22% 30% 34% 31% 32% 50% 34% 31% 28%
NET: 4.7 92 12 4 7 8 4 7 10 7 14 13 7 71 15 85 7 87 48 13
52% 63% 2% 51% 39% 7% 43% 64% 58% 49% 60% 63% 50% 63% 54%T  35% 52% 54% 58%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/viw/x/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 155

Q2. Personalisation - Twitch

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Twitch

Absolutes/col percents

Devices
usedto
access
interne
GO Region —Uban/Rural ~ __Intemetusage = _t _ _ Working status
Yorksht
reand  West ast More Multipl ~ Working ~ Working
Scotlan NET: North the Midiand ~ Midland ~ East of South  South than 2 12 e ful part-
Total d Wales  England  West  Humber s s England  London  East West Uban  Rural hours hours  devices time time
M b) ) 0 @ ) K ) m) A B) n ()
Weighted base 176 20" 10t 140 21 1 7 15t 1 28 21 10 141 23" 157 19 168 89 23
NET: 0.3 25 2 1 20 1 3 2 3 2 5 4 1 22 1 22 3 23 1 3
14% 8% 1% 14% 4% 24% 1% 21% 17% 17% 18% 6% 15% 6% 14% 15% 14% 15% 14%
Mean 6.19 6.23 6.87 6.24 7.31 581 6.40 575 572 6.10 589 626 6.16 6.51 6.19 6.15 6.21 6.00 6.09
Standard deviation 245 232 1.87 244 228 316 211 225 278 277 218 1.70 255 1.78 242 2.79 246 247 221
Standard error 014 0.42 0.52 0.16 0.40 069 037 049 066 035 039 038 017 030 015 061 015 0.20 033

Data suppressed where weighted base is lower than 10. ** very small base (under 30) in le for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/ilj T/sit/ulviwixlyiz
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 156

Q2. Personalisation - Twitch

Q2. Thinking about the

personalised.

Base: All respondents who have used .
it

Twitch

Unweighted base

Weighted base

Effective base

Very personalised (10)
9 ©
8 ®
7 (4]
6 ®
5 ©
4 @
3 @
2 @
1 )
Not at all ©
personalised

NET: 8-10
NET: 47

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, *
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

in the past 3 months
Exposure to

hamful content Awareness of

Household income- per year Reqular users of VSPs (last 3 months) I e

Not at

all/

£15600 £26,000  £36,400 Any No Very/ Not

Up to - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very

Total  £15599 £25999 £36,399  £51,999 + YouTube ~ am TikTok Twitch  Vimeo b e s e e aware  aware

m @ @ @ @ ) 0w 0 m _m @ _©® 0 6

207 55 62 69 46 49 295 268 229 267 228 297 174 114 102 136 144 148 196 101
176 30* 40* 39" 27 28 175 149 116 154 119 176 75 49 33 44 72 103 11 65
208 a7 44 6 36 33 206 186 156 181 152 208 118 66 78 115 98 110 134 74
10 3 3 2 2 9 9 9 8 9 10 6 5 3 4 5 6 7 4
6% 1% 8% 5% 2% 6% 5% 6% 8%Tgh)l 5% 8%ghl  6%g 9% 10%] 8% 9%Tghil 7% 5% 6% 6%
15 2 1 5 3 4 15 15 12 15 11 15 9 6 4 4 8 7 2 3
9% 6% 3% 13% 1% 13% 9% 10%Tgl  10% 10% 9% 9% 12% 12% 12% 9% 12% 7% 1% 4%

34 4 9 1 5 5 34 28 20 32 21 34 12 7 5 8 10 23 22 12
19% 14% 23% 28% 17% 17% 19% 19% 17% 21%km  18% 19% 16% 14% 14% 9% 15% 23% 19% 19%

32 6 6 7 7 4 32 26 24 27 22 32 13 9 6 8 2 21 22 10
8% 21% 15% 19% 2% 15% 18% 18% 21%h  18% 18% 18% 17% 18% 18% 19% 16% 20% 20% 16%

24 3 7 5 5 3 24 18 14 20 16 24 8 7 5 5 13 1 15 9
14% 1% 17% 13% 19% 12% 1a%h  12% 12% 13% 13% 14% 1% 14% 14% 12% 18% 1% 14% 14%

2 4 3 3 5 5 24 22 18 21 18 24 12 8 6 8 8 15 17 7
14% 14% 7% 8% 17% 18% 14% 15% 15% 14% 15% 14% 15% 17% 17% 17% 1% 15% 15% 1%

1" 3 2 2 2 3 1 10 6 9 8 1 2 2 1 3 8 3 7 4
6%ms 9% 5% 4% 6% 1% 6%m 7%m 6%m 6%m 6%m 6%m 3% 3% 3% 6%mn  11%Ts 3% 6% 6%

9 3 3 1 - 1 9 8 5 7 5 9 5 1 2 2 4 5 3 7
5% 10% 7% 2% - 3% 5% 5% 5% 5% 4% 5% T%iknp 2% 7%n 4% 5% 5% 2% 10%Tt

5 - 3 1 1 1 5 5 5 5 4 5 2 2 . 1 3 2 3 2
3% - 6% 3% 3% 3% 3% 4% 4% % 3% 3% 3% 5%0 1% 3% 5% 2% 3% 4%

1 1 1 - - - 1 1 1 1 1 1 1 - . . 1 N 1 1
1% 2% 1% - - - 1% 1% 1% 1% 1% 1% 1% - 1% 1% 1% . 1% 1%

9 1 2 2 - . 9 5 2 8 4 9 5 2 1 1 - 9 3 6
5%hipit 2% 6% 5% - 2% 5%hip  4%ip 2% 5%hikp 4% 5%hip  6%hiko 4% 3% 1% - 9%Tr 3% 9%t

59 9 14 18 8 10 58 52 41 54 4 59 28 17 1 16 24 36 40 19
34% 31% 33% 46% 31% 35% 33% 35% 35% 35% 34% 34% 37% 36% 34% 37% 33% 35% 36% 20%

92 16 18 17 18 16 92 77 62 77 64 92 34 26 18 24 41 50 61 30
52%m  55% 45% 44% 66% 57% 52%m  51%m  54%m  50% 53%m  52%m  46% 53% 53%m  54%m  56% 49% 55% 47%

small base (under 50).

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
small base

Overlap formulae used. *
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Table 156

Q2. Personalisation - Twitch

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Twitch

Exposure to
harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) f re
Not at
all
£15,600 £26,000  £36,400 Ar No Very/ Not
Upto B B - £52,000 Instagr Faceboo ~ Snapcha Fruitla Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36399  £51,999 + YouTube ~ am TikTok Twitch  Vimeo e s e e aware  aware
M a 3 3 d e @ h i « 0 m) o © o 0 s 0
Weighted base 176 30" 40" 39° 27t 28" 175 149 116 154 19 176 75 49 33 44 72 103 111 65
NET: 0-3 25 4 9 4 1 2 2 13 22 14 25 13 6 4 4 8 17 9 16
14%dipt  14% 21%d 10% 3% 8% 14%ip 13%p 1% 14%ip 12% 14%ip 18%hikn 1% 12% 9% 1% 16% 8% 24%Tt
op
Mean 6.19u 6.25 5.90 6.69 6.60 6.36 6.16 6.25 6.48Tgh  6.18 6.31 6.19 6.21 6.45 6.42 6.56Tgh 6.34 6.10 6.52Tu 5.62
jim jim
Standard deviation 245 245 269 2.36 1.73 222 244 2.40 227 248 2.40 245 27 2.49 239 223 221 262 219 277
Standard error 0.14 0.33 0.34 0.28 0.26 0.32 0.14 0.15 0.15 0.15 0.16 0.14 0.21 0.23 0.24 0.19 0.18 0.22 0.16 0.28

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used. * small base
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Absolutes/col percents
Table 157
Q2. Personalisation - Twitch
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Twitch

No. of VSPs used in Past 3 months
4VSPs

No. of Selected VSPs used in Past 3 months
Total 3VSPs 5+ VSPs 3VSPs 4VSPs 5+VSPs
M (© (@) (e) Q. ) 10}
Unweighted base 297 12 23 255 13 22 255
Weighted base 176 12 217 136 13 20" 136
Effective base 208 10 22 172 1" 21 172
Very personalised (10) 10 1 1 9 1 1 9
6% 6% 3% 7% 5% 3% 7%
9 @ 15 - 2 13 - 2 13
9% - 9% 10% - 10% 10%
8 ® 34 5 3 25 5 3 25
19% 43% 16% 18% 41% 17% 18%
7 [ -] - 5 24 - 5 2
18% - 23% 18% - 23% 18%
6 6 24 4 4 16 5 3 16
14% 31% 17% 12% 35% 14% 12%
5 () 24 1 - 22 1 - 22
14% 12% - 16%T 1% - 16%T
4 @ 1 1 1 8 1 1 8
6% 8% 5% 6% 7% 5% 6%
3 @ 9 - 2 7 - 2 7
5% - 7% 5% - 8% 5%
2 @ 5 - 1 5 - 1 5
3% - 5% 3% - 5% 3%
1 a1 - - 1 - - 1
1% - - 1% - - 1%
Not at all © 9 - 3 5 - 3 5
personalised 5% - 16% 4% - 16% 4%
NET: 810 59 6 6 47 6 6 47
34% 49% 28% 35% 46% 29% 35%
NET: 4.7 92 6 9 70 7 9 70
52% 51% 44% 52% 54% 2% 52%
NET: 0-3 25 - 6 18 - 6 18
14% - 28% 13% - 29% 13%
Mean 6.19 6.82 5.49 626 678 547 6.26
Standard deviation 245 1.62 3.10 243 1.59 315 243
Standard error 014 047 065 015 044 067 015

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/|

i/l
Overlap formulae used. ** very small base (under 30) ineligible for sig testing Y 0 N D E R
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Table 158
Q2. Personalisation - Bitchute
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Bitchute
Gender Social Grade Age Ethnicit Religion
Christi
Total  Male  Female AB ct c2 18+ 2534 3544  White  BAME an None
M @ @ W @ o @ K 0 &
Unweighted base 131 99 32 41 45 24 131 47 37 76 53 56 38
Weighted base 51 35 167 15" 19° 10 51 19° 16 30 19° 18* 17
Effective base 9% 72 25 30 30 20 % 36 24 54 40 46 27
Very personalised @) 2 1 1 . 1 . 2 . 1 2 - 1 1
4% 4% 4% 1% 3% 2% 4% 1% 6% 7% - 6% 5%
9 @ 4 3 1 2 2 1 4 1 2 3 2 2 2
9% 10% 7% 13% 10% 7% 9% 6% 14% 10% 8% 10% 9%
8 ® 7 5 2 1 3 1 7 2 2 3 4 3 1
14% 14% 13% 8% 15% 1% 14% 10% 12% 10% 20% 15% 6%
7 @™ 8 5 3 3 5 1 8 1 6 3 5 2 2
6%  14% 21% 18% 25% 10% 16%) 7% 34% 10% 27%Tr 3% 14%
6 ® 6 4 2 3 2 1 6 3 1 4 3 3 2
13% 12% 14% 17% 10% 8% 13% 15% 8% 12% 15% 17% 13%
5 6 12 7 5 4 4 4 12 6 3 8 4 4 4
24% 21% 30% 25% 22% 34% 24% 33% 18% 26% 18% 19% 23%
4 @ 4 3 1 1 1 1 4 2 1 3 . 1 2
7%s 9% 3% 4% 6% 14% 7% 8% 4% 10% 1% 4% 12%
3 @ 3 2 1 1 1 1 3 2 - 2 1 1 1
5% 6% 3% 3% 3% 14% 5% 9% - 6% 5% 8% 8%
2 @ 2 1 1 1 1 - 2 1 1 1 1 1 2
4% 4% 5% 9% 3% - 4% 5% 5% 4% 5% 3% 9%
1 [
Not at all o 2 2 - - . - 2 1 - 2 - 1
personalised 3% 5% - - 3% - 3% 7% 6% - 6%
NET: 810 13 10 4 3 5 2 13 3 5 8 5 6 4
26% 28% 24% 22% 28% 20% 26% 17% 32% 26% 28% 30% 21%
NET: 4.7 31 20 1 10 12 7 31 12 10 17 12 10 11
60% 57% 68% 65% 63% 67% 60% 62% 64% 58% 62% 53% 62%
NET: 03 7 5 1 2 2 1 7 4 1 5 2 3 3
13% 16% 8% 13% 9% 14% 13% 21% 5% 16% 10% 17% 17%
Mean 593 582 6.17 5.97 626 558 5.93) 512 678 572 636 597 566
Standard deviation 228 245 191 210 215 1.96 228 233 1.92 255 1.83 257 228
Standard error 0.20 0.25 034 033 032 0.40 020 034 032 029 025 034 037

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted base.

Asterisks displayed In the data refer to the effective base, although displayed alongside the welghted base. _

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tiuiviw - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Q2. Personalisation - Bitchute

Ofcom VSP Tracker - Wave 1 -
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Absolutes/col percents

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

Bitchute

Impacti
ng/
limitin

9
conditi
on

No
impacti

Unweighted base

Weighted base 51 38
Effective base 96 67
Very personalised @10 2 2
4% 5%

9 © 4 3
9% 8%

8 ® 7 5
14% 12%

7 @ 8 7
16% 18%

6 © 6 6
3% 6%

5 6 12 8
24% 22%

4 @ 4 3
7% 7%

3 @ 3 2
5% 5%

2 @ 2 2
4% 4%

1 [

Not at all o 2 1

personalised 3% 3%

NET: 810 13 10

26% 25%

Number of people in Do any children aged 17 or Highest
household under live in your household? education
No Seconda  Univers
childre ity
n aged school  degree
17 or NET: Aged  Aged5- or
45 under Yes  under5 10 equiv equiv
) K )
52 53 77 36 44 47 57
12 200 18* 24 2 13 15* 19° 24
23 32 39 40 57 26 31 38 39
. 2 1 1 . 1 1
2% 9% 4% 4% 7% 2% 6% 4%
1 2 2 2 2 1 2 1 2
6% 8% 12% 9% 9% 8% 10% 6% 7%
1 3 3 2 5 2 3 3 2
5% 14% 16% 10% 17% 13% 17% 16% 9%
. 4 4 4 5 3 3 2 6
1% 21% 21% 15% 18% 25% 18% 9% 23%
2 1 2 3 3 2 2 3 2
21% 7% 13% 14% 12% 15% 13% 14% 9%
4 3 4 5 7 2 4 4 7
35% 17% 25% 21% 26% 20% 27% 23% 29%
2 1 1 3 1 1 1 2 2
14% 6% 4% 1% 4% 5% 4% 9% 7%
2 1 . 2 1 1 1 1
- 8% 7% 2% 8% 4% 7% 7% 6%
1 1 . 2 . . . 1 1
1% 3% 2% 8% 1% 2% 2% 6% 4%
1 1 2 . 1
5% 6% 7% 3% 3%
2 6 5 5 8 4 4 5 5
13% 31% 28% 22% 30% 28% 29% 29% 19%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 159
Q2. Personalisation - Bitchute

Base: All respondents who have used ... in the past 3 months

Prepared by Yonder

Bitchute
Impacti
no/
limitin
9
conditi Number of people in Do any children aged 17 or Highest
on household under live in your household? education
No
impacti
o/ No Seconda  Univers
childre ity
n aged school  degree
17 or NET: Aged  Aged5- or
Total 1 23 45 under Yes  under5 10 equiv equiv
i —e 0 @ 0 K 0
Weighted base 51 38 12 20° 18* 24 26 13 15 19" 24
NET: 4.7 31 24 8 10 11 15 16 8 9 10 16
60% 63% 71% 52% 63% 60% 61% 65% 62% 55% 68%
NET: 03 7 4 2 3 1 4 2 1 1 3 3
13% 12% 16% 17% 8% 17% 9% 6% 8% 16% 13%
Mean 5.93 6.02 499 6.08 632 551 634T 652 628 5.81 583
Standard deviation 228 222 223 265 1.81 259 1.91 1.94 1.88 241 216
Standard error 0.20 023 0.44 0.39 025 036 022 032 028 035 029

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 160
Q2. Personalisation - Bitchute
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Bitchute
Devices
used to
access
Uban/  Inteme  inteme
Region Rural Working status
More  Mulipl ~ Working ~ Working
NET: than 2 e ful part-
Total  England  London  Urban  hours  devices time time
0 ) . N N N
Unweighted base 131 120 33 104 120 107 77 29
Weighted base 51 6 11 40 a2 a2 28 12
Effective base 9% 88 29 80 % 78 52 24
Very personalised ) 2 2 1 1 1 2 1 1
4% 4% 6% 3% 3% 4% 5% 6%
9 @ 4 4 2 4 4 4 3 1
9% 9% 15% 10% 10% 10% 9% 12%
8 ® 7 7 2 5 6 5 3 2
14% 15% 21% 12% 15% 12% 1% 13%
7 @ 8 8 1 6 5 8 5 2
16% 17% 14% 16% 1% 18% 19% 13%
6 ® 6 6 1 4 6 5 4 2
13% 12% 1% 10% 13% 13% 13% 14%
5 6 12 10 2 11 10 10 6 3
24% 23% 21% 27% 23% 24% 22% 23%
4 @ 4 4 1 3 4 2 2 2
7% 8% 7% 7% 9% 5% 6% 13%
3 @ 3 2 . 2 2 2 2 1
5% 4% 2% 5% 6% 5% 7% 5%
2 @ 2 2 . 2 2 2 2 .
4% 5% 3% 5% 5% 5% 7% 2%
1 [
Not at all o 2 1 - 2 2 2 .
personalised %d 2% - 4% 4% 4% 2%
NET: 8-10 13 13 4 10 12 1 7 4
26%  28% 2% 25% 29% 26% 25% 30%
NET: 47 31 28 6 24 24 25 17 8
60% 60% 53% 60% 56% 59% 60% 63%
NET: 0-3 7 5 . 6 6 6 4 1
13% 1% 5% 15% 15% 15% 15% 7%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted base.

Asterisks displayed In the data refer to the effective base, although displayed alongside the weighted base. _

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/viw/x/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder .




Page 271

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 160

Q2. Personalisation - Bitchute
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Bitchute
Devices
used to
ccess
Uban/  Inteme  inteme
Region Rural Working status
More  Mulipl ~ Working ~ Working
NET: than 2 e full part-
Total  England  London  Urban  hours  devices time time
m 4 k) A) —m 0 )
Weighted base 51 46 11 40 a2 a2 28 12
Mean 5.93 607T 671 578 583 592 596 622
Standard deviation 228 222 2.06 235 239 236 227 212
Standard error 0.20 020 0.36 023 022 023 026 039

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 161
Q2. Personalisation - Bitchute
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Awareness of
e

Bitchute
Exposure to
Household income- per harmul content
ar Regular users of VSPs (last 3 months) | m
£15600  £26,000 A Very/
Upto - - Instagr Faceboo  Snapcha Frla  Bichut  OnyFan  exposur  exposur  Quite
Total  £15599 £25999 £36,399 YouTube  am TikTok t Twitch  Vimeo e s e e aware
M @ b @ @ 6 O o ® 0 _m _m _©@ _@® @0 (& O
Unweighted base 131 34 27 33 130 17 102 120 105 102 102 89 131 87 73 54 95
Weighted base 51 12 10t 13+ 51 a2 32 43 34 33 31 28 51 23 23 27 35
Effective base 9% 28 23 21 95 % 82 93 81 78 87 69 % 78 60 40 72
Very personalised @) 2 . . . 2 1 1 1 1 1 1 1 2 1 2 2
4% 2% 2% 2% 4% 3% 4% 3% 4% 4% 4% 5% 4% 6%kl 9%Ts 6%
9 @ 4 1 1 2 4 4 4 4 4 4 4 4 4 3 2 2 3
9% 5% 12% 12% 9% 11%Tgo  13%Tgo  10%Tgo  13%Tgo  13%Tgo  11%Tgo  15%Tgmo 9% 14%Tgjo 1% 7% 10%
8 ® 7 3 1 2 7 6 5 6 6 5 6 5 7 6 4 3 5
4% 26% 9% 13% 14% 14% 16% 15% 17% 16% 18%Tghj  20%Tgho  14% 25%Tghi  18% 10% 15%
o jKimno
7 @ 8 . 1 4 8 7 5 5 5 4 4 5 8 4 3 5 5
16%jm 2% 14% 32% 17%jm  16%m  15%] 12% 15%m  12% 13% 18%jmp  16%jm  15%jl 15% 19% 15%
6 © 6 1 2 2 6 5 4 6 3 4 4 3 6 2 3 3 3
8%kt 1% 22% 14% 1%k 12wk 1% 14%k 9% 1% 12%kn  10% 1%k 1%k 13% 13% 9%
5 6 12 3 2 2 12 11 7 1 9 8 5 6 12 4 5 6 9
24%mp  23% 18% 18% 24%mp  26%imp  22%mp  23%mp  26%imp  23%mp  17% 23%mp  24%mp  19% 22% 2% 26%
4 @ 4 2 . . 4 2 2 3 1 2 3 1 4 1 1 3 4
7%hkn 13% 2% 4% 7%k 6%k 7%k 7%k 4% 7%kn  9%Tghk 4% 7%hkn  6%kn 5% 10% 1%T
Inop
3 @ 3 1 1 - 3 3 2 3 3 3 3 2 3 1 1 1 1
5% 6% 9% - 5% 7% 7%p 6%Tgo  8%Tgop 8%Tgop  9%Tghin  6%p 5% 5% 6% 5% 4%
op
2 @ 2 1 1 2 2 1 2 1 1 2 - 2 1 2 2
4%k 6% 6% 4%k 4%k 2% 5%Tkio 2% 3% 5% - 4%k 3% 6% 4%
1 [l - - - -
Not at all o 2 1 1 - 2 1 . 2 1 . - 2 2 1
personalised 3%ikm 5% 1% 4%ikm  3%km 2% 4%Thikm 1% 3%km 2% - 3%ikm 7% 2%
o
NET: 810 13 4 2 4 13 12 11 12 11 11 10 11 13 10 9 5 11
26%  33% 24% 27% 27% 28% 33%Tghj 28%Tgo  33%Tghj 32%Tgo  33%Tghj 39%Tghi  26% 44%Tghi  38%Ts  18% 31%
o o ° jkimo imno.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 161

Q2. Personalisation - Bitchute

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Bitchute
Exposure to
Household income- per harmul content Awareness of
ar Regular users of VSPs (ast 3 months) __(last 3 months) fety measure
Not at
all/
£15600  £26,000 Any No Very/ Not
Upto - - Instagr Faceboo ~ Snapcha Fruitla Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999  £36399  YouTube am TikTok Twitch  Vimeo b e s e e aware aware
m a b 3 b h ) K ) (m n 0 o) (0 s 0 u
Weighted base 51 12 107 3 51 42 32 43 34 33 31 28 51 23 23 27 35 16
NET: 47 31 6 6 ] 30 24 18 4 19 18 16 1 12 2 17 21 10
60%iki  50% 57% 67% 60%Kim  59%Kimp  56%mp  56%mp  55%p 53% 52% 55%p 60%ijki 51% 54% 65% 60% 62%
mp mp
NET: 03 7 2 2 1 7 5 4 7 4 5 5 2 7 1 2 5 3 3
13%np  18% 20% 6% 13%np  13%np  11%np  16%Tghi  12%np  15%inp  15%knp  6%p 13%np 5% 8% 17% 10% 21%
kn
Mean 5.93) 5.51 563 653 5.94] 6.00] 6.26Tgh  5.83 6.27Tgh  6.04 6.07] 671Tgh 593 6.84Tgh  658Ts  5.42 6.11 553
jimo jimo iikimo ijkimno
Standard deviation 228 2.49 276 1.85 228 223 218 238 247 237 232 1.90 228 1.90 210 234 224 239
Standard error 020 043 053 032 0.20 0.21 022 0.22 021 023 0.23 020 020 0.20 025 032 023 040

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 162
Q2. Personalisation - Bitchute
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Bitchute
No. of VSPs No. of Selected
used in Past 3 VSPs used in
mon Past 3 months
Total 5+ VSPs 5+VSPs
-m @
Unweighted base 131 116 116
Weighted base 51 40 40
Effective base 9% %0 %0
Very personalised ) 2 1 1
4% 3% 3%
9 @ 4 4 4
9% 1%T 1%T
8 ® 7 6 6
14% 14% 14%
7 @ 8 6 6
16%el 14% 14%
& © 6 4 4
13%el 10% 10%
5 6 12 10 10
24% 26% 26%
4 @ 4 3 3
7% 7% 7%
3 @) 3 3 3
5% 7%T 7%T
2 @ 2 2 2
4% 4% 4%
1 [
tat all o 2 1 1
personalised 3% 3% 3%
NET: 8-10 13 12 12
26% 29%T 20%T
NET: 47 31 23 23
60%el 57% 57%
NET: 0-3 7 5 5
13% 14% 14%
Mean 5.93 596 596
Standard deviation 228 228 228

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .
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Table 162

Q2. Personalisation - Bitchute
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Bitchute
No. of VSPs No. of Selected
used in Past 3 VSPs used in
mon Past 3 months
Total 5+ VSPs 5+VSPs
-m @
Weighted base 51 40 40
0.20 021 0.21

Standard error

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

YONDER
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Table 163
Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

OnlyFans
Gender Social Grade Age Ethnicit Religion
Chiisti
Total  Male AB ct c2 DE 18+ 1824 2534 3544 4554 White  BAME  Asian an None
—m_ —e _d e h RN 7S NNy N ) N N ) NN (1) Y 4 N
Unweighted base 198 173 63 59 ES) 42 198 40 67 47 36 131 65 36 74 84
Weighted base 76 67 23 23 12 17 76 13* 25 19° 14 54 21 13 26 a7
Effective base 162 142 48 48 29 a7 162 34 58 40 28 109 52 28 55 75
Very personalised @) 7 6 2 2 1 2 7 3 2 2 1 5 3 1 3 3
10% 9% 7% 9% 12% 13% 10% 2%Th 8% 8% 7% 8% 13% 7% 12% 8%
9 @ 8 7 2 4 . 1 8 . 3 2 2 5 2 1 3 3
10% 1% 7% 19%T 4% 6% 10% 4% 12% 8% 17% 10% 1% 9% 1% 8%
8 @® 16 12 5 5 3 3 16 3 4 5 3 10 5 4 5 7
20%a  18% 20% 22% 25% 15% 20% 23% 15% 29% 23% 19% 24% 33% 18% 19%
7 @ 10 8 3 3 1 3 10 2 4 3 - 7 2 1 2 6
13% 13% 1% 1% 9% 20% 13% 18% 16% 16% - 14% 10% 10% 8% 18%
6 ® 9 8 3 2 1 1 9 1 2 4 1 6 3 2 3 3
1% 12% 15% 1% 10% 8% 1% 4% 8% 2%Thi 9% 1% 13% 15% 10% 8%
5 6 11 10 4 2 2 2 1 2 5 1 2 9 2 1 4 5
14% 14% 19% 9% 18% 12% 14% 13% 18% 7% 12% 16% 9% 7% 17% 13%
4 @ 4 4 1 1 1 1 4 1 2 1 . 3 1 . 2 2
6% 6% 5% 5% 9% 6% 6% 8% 7% 6% 2% 6% 5% 3% 7% 7%
3 @ 3 3 . 1 1 1 3 1 1 - 1 1 2 2 2 1
4% 4% 1% 5% 4% 5% 4% 4% 4% - 9% 2% 10%Tr 13% 6% 2%
2 @ 2 2 . . 1 . 2 1 . - . 1 . - 1 1
2% 2% 1% 2% 4% 3% 2% 4% 1% - 3% 2% 2% - 2% 3%
1 @ 1 1 - 1 . - 1 - 1 1 . . - 1
1% 1% - 3% 3% - 1% - 4% 1% 2% 3% - 2%
Not at all © 7 6 3 1 . 2 7 - 2 1 3 3 2 5
personalised 9%s 9% 14% 5% 2% 12% 9% - 7% 3% 19% 12%s 8% 13%
NET: 810 30 26 8 12 5 6 30 3 9 8 7 20 10 6 1 13
40% 38% 35% 50% 41% 34% 0% 8% 35% 45% 7% 37% 49% 49% 41% 35%
NET: 4.7 33 30 12 8 6 8 33 6 13 10 3 25 8 5 1 17
aa%  a4% 50% 35% 46% 47% 4% 44% 50% 52% 23% 6% 38% 35% 2% 46%
NET: 03 12 12 4 3 2 3 12 1 4 1 4 9 3 2 4 7
6%k 17% 16% 15% 13% 19% 16%k 8% 15%k 3% 31% 16% 13% 16% 16% 19%
Mean 6.17 6.08 5.84 6.61 627 6.00 617 7.03Th  6.04 695Th 558 598 680T 664 6.20 5.85
Standard deviation 283 287 294 276 263 3.06 283 239 278 201 352 293 239 233 2.88 3.02
Standard error 0.20 022 037 0.36 0.46 047 020 038 034 029 059 026 030 039 034 0.33

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
Prepared by Yonder .




Table 164
Q2. Personalisation - OnlyFans

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months

OnlyFans
Number of people in Do any children aged 17 or under live
Impacting! I ndition household in your household? Highest education
No
impacti
ng/ No Seconda  Univers
Physica  limitin childre ry ity Higher
Mental | 9 naged school  degree  univers
conditi  conditi  condit 17 or NET: Aged  Aged5-  Aged or or ity
Total  Any on on on 1 23 45 under Yes  unders 10 11-15 equiv equv  degree
M @ b @ @ @ @O @ 0 0 ok 0O o (m (0
Unweighted base 198 53 23 33 132 35 85 66 102 95 43 48 33 75 79 35
Weighted base 76 21 10t 12 51 15 35 22 44 32 15 140 1 30 30 12
Effective base 162 42 19 26 110 29 72 54 87 75 34 43 2 62 67 25
Very personalised @) 7 3 3 1 4 2 3 2 4 4 2 1 1 3 2 1
10% 14% 28% 10% 8% 1% 8% 1% 8% 12% 15% 8% 13% 1% 7% 8%
9 @ 8 1 . 1 6 1 4 2 4 4 1 3 1 2 4 1
10% 6% 5% 9% 12% 8% 12% 10% 9% 12% 8% 20%Tik 7% 7% 14% 12%
8 ® 16 4 2 2 10 2 7 5 8 8 3 4 3 4 7 4
20%  19% 18% 19% 21% 13% 21% 2% 17% 25% 22% 26% 28% 12% 22% 33%
7 @ 10 2 1 1 6 . 5 3 6 4 3 1 1 5 4 1
13% 10% 13% 7% 12% 3% 14% 14% 13% 13%I 18%| 5% 1% 15% 13% 6%
6 ® 9 2 1 1 6 2 3 2 4 4 2 2 2 3 5 1
1% 1% 9% 1% 12% 14% 9% 1% 10% 14% 13% 12% 14% 10% 16% 6%
5 © 1 3 1 2 8 3 5 3 7 4 2 2 1 6 3 2
14% 12% 6% 18% 15% 20% 14% 12% 16% 12% 17% 14% 12% 19% 1% 13%
4 @ 4 1 . . 3 - 3 2 2 2 1 1 . 2 1 .
6% 5% 3% 4% 5% - 7% 8% 5% 7% 5% 8% 2% 7% 5% 3%
3 @ 3 1 - 1 1 . 1 1 2 1 . 1 2 . 1
4% 6% 1% 2% 2% 3% 6% 4% 4% 1% 10% 5% 2% 6%
2 @ 2 - - 2 . 1 1 1 1 . 1 . 1 1 -
2% - - - 3% 3% 1% 3% 2% 2% 2% 4% 3% 3% 2%
1 [N - - 1 - 1 - 1 1 -
1% - - 2% - 3% - 2% 3% -
Not at all o 7 3 2 1 3 4 2 . 7 3 2 2
personalised 9%g  16% 19% 12% 6% 26% 7% 1% 15%Tj 10% 6% 15%
NET: 8-10 30 8 5 5 21 5 15 10 15 15 7 8 5 9 13 6
40%0  40% 50% 38% 2% 31% 2% 45% 34% 49%T  45% 55%Ti 8% 30% 2% 52%
NET: 47 33 8 3 5 23 6 16 10 19 14 8 6 4 16 14 3
4% 37% 30% 40% 45% 37% 45% 45% 43% 45% 53% 39% 38% 52% 45% 28%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 164
Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
OnlyFans

Number of people in Do any chidren aged 17 or under live
Impacting/ limiting condition household 2

in your household Highest education
o
impacti
ng/ No Seconda  Univers
Physica  limitin childre ry ity Higher
Mental | ) n aged school  degree univers
conditi  conditi  conditi 17 0r NET: Aged  Aged5-  Aged or or ity
Total  Any on on on 1 23 45 under Yes under 5 10 1415 equiv equiv  degree
M @ b @ @ @ @O @ 0 @ & 0O _m _©@ _(® @
Weighted base 76 21% 10+ 12+ 51 15 35 22 a4 32 15 14 1 30 30 12+
NET: 0-3 12 5 2 3 7 5 5 2 10 2 1 2 5 4 2
16%KI  23% 19% 23% 14% 31% 14% 10% 23%TH 6% 2% 6% 14% 18% 13% 20%
Mean 617 587 6.47 582 631 501 627 672 559 701T 742T  7.01T  6.80 584 6.36 6.14
Standard deviation 283 332 3.75 3.09 270 362 276 231 315 208 1.96 221 234 289 2569 325
Standard error 0.20 046 0.78 0.54 024 061 030 028 031 021 030 032 041 033 0.30 0.55

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Absolutes/col percents
Table 165
Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

OnlyFans
Devices
used to
access
Urban/ interne
Region Rural Internet usage Working status
More Multipl ~ Working ~ Working
NET: than 2 12 e ful part-
Total  England  London  Urban  hours  hours  devices time time
m @k A om0 0
Unweighted base 198 172 44 151 183 14 174 126 a7
Weighted base 76 64 16" 57 65 10 69 49 14
Effective base 162 141 35 124 159 12 143 104 29
Very personalised ) 7 6 2 7 7 1 7 4 1
10% 10% 13% 12% 10%T 6% 1% 8% 9%
9 @ 8 6 1 6 7 1 7 6 1
10% 10% 8% 1% 10% 9% 1% 13% 8%
8 ® 16 12 4 12 13 2 14 8 4
20% 20% 26% 22% 21% 20% 20% 17% 28%
7 @ 10 6 2 9 8 1 8 5 1
8% 10% 10% 15% 12% 10% 12% 1% 8%
6 ® 9 6 1 5 8 1 8 7 1
1% 10% 5% 9% 12% 9% 12% 14% 10%
5 6 11 10 1 8 10 1 9 8 2
14% 16% 8% 14% 16%T 6% 14% 17% 1%
4 @ 4 4 2 4 4 1 3 3 1
6% 7% 10% 6% 6% 6% 5% 5% 4%
3 @ 3 3 2 1 2 1 2 2 1
4%An 5% 12%Td 2% 3% 1% 3% 4% 8%
2 @ 2 1 - . 1 . 2 1
2% 2% - 1% 2% 4% 2% 2%
1 @ 1 1 1 1 1 - 1 1
1% 2% 4% 2% 2% - 1% 1%
Not at all o 7 6 1 4 5 2 6 4 2
personalised 9% 10% 3% 7% 7% 20% 9% 8% 15%
NET: 8-10 30 25 7 25 27 4 29 18 6
0% 40% 8% 4% a%T 35% 2% 7% 45%
NET: 47 33 27 5 26 30 3 29 23 5
4% 43% 33% 45% 46%T  30% 2% 48% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
k:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - o - T/p/q
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 165
Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
OnlyFans
Devices
used to
access
Urban/ interne
Region Rural Internet usage Working status
More Multipl ~ Working ~ Working
NET: than 2 12 e ful part-
Total  England  London  Urban  hours  hours  devices time time
0 R ) EE . n) —lo @ )
Weighted base 76 64 16" 57 65 10 69 49 14
NET: 03 12 1 3 6 9 4 11 8 3
16%An  18% 19% 1% 13% 35% 16% 15% 23%
Mean 6.17 6.02 6.38 6537 6337 516 622 6.11 591
Standard deviation 283 294 285 2.70 271 350 289 275 324
Standard error 0.20 022 043 022 020 094 022 025 053

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testi g, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o Tipiqir - T/sll/u/v/wlx/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

E3
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ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

OnlyFans

Household income- per year

Exposure to
harmful content

Reqular users of VSPs (ast 3 months)
£15,600 £26,000 £36,400 No
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Fruitla Bitchut ~ OnlyFan  exposur  exposur
Total  £15599 €25999  £36,399  £51,999 + YouTube ~ am TikTok t Twiteh  Vimeo e s e e
M @ _® @ @ (& 0 @ k0 m; —m @ @ 0 6
Unweighted base 198 46 37 51 31 27 195 183 157 183 153 136 129 90 87 198 105 88
Weighted base 76 15t 16t 19t 13 10t 75 66 54 68 52 44 40 2 23 76 37 a7
Effective base 162 40 29 40 26 24 160 156 132 151 128 115 108 80 78 162 83 76
Very personalised (10) 7 2 1 2 1 2 7 6 6 6 6 5 4 4 3 7 5 3
10% 12% 5% 9% 10% 15% 10% 9% 12%hj 9% 1% 1% 1% 15%Thjp  13% 10% 13% 7%
9 9) 8 1 1 3 2 1 8 7 5 8 4 5 4 3 3 8 4 4
10%k 5% 7% 16% 15% 6% 10%k 10%k 10%k 1%k 8% 11%k 11%k 10% 2%k 10%k 10% 10%
8 ® 16 5 3 3 2 3 16 15 13 14 13 10 2 6 3 16 9 6
20% 32%T 17% 15% 14% 32% 21% 22%Tgp 24%Tp 21% 25%Tgjp  22% 29%Tghi  25% 25% 20% 24% 17%
iIp
7 @) 10 1 3 3 1 - 10 8 6 8 7 5 4 3 3 10 4 6
13% 5% 20% 18% 9% 4% 13% 13% 1% 12% 13% 12% 10% 13% 13% 13% 1% 15%
6 (6) 9 2 - 2 3 1 9 9 6 8 7 6 4 3 2 9 4 5
1% 1% 2% 12% 20% 10% 1% 13%Tgmp  12% 12% 13%m 15%Tmp 9% 1% 1% 1% 10% 12%
5 (5) 1 2 2 3 2 1 10 10 8 10 7 6 6 3 3 " 4 6
14% 14% 10% 16% 15% 12% 14% 15% 15% 15% 13% 13% 15% 13% 13% 14% 10% 16%
4 (4) 4 1 1 1 1 1 4 4 4 4 4 4 3 2 2 4 3 1
6% 4% 7% 4% 5% 8% 6% 7%Tgp 7% 6% 7% 9%Tgp 6% 9% 8% 6% 8% 4%
3 3) 3 1 1 1 3 2 1 2 1 1 1 - N 3 2 1
4%hijim 7% 7% 4% 4%hijim 3% 2% 3% 3% 2% 1% 1% 1% 4%hijim 5% 3%
no no no
2 ) 2 1 1 2 2 1 2 1 1 1 1 1 2 1 1
2%t 6% - 5% 2% 2% 1% 2% 2% 3% 2% 2% 3% 2% 2% 2%
1 (U] 1 - 1 1 1 1 1 1 N 1 1 N
1% - 2% - 6% 1% 1% 2% 1% 2% 1% - - 1% 2% 1%
Not at all () 7 - 5 - - 1 6 3 2 4 2 1 2 - N 7 2 4
personalised 9%ghik 3% 29% 2% 4% 7% 8%hikl  5%no  4%no  7%hikin  4%no 2% S%no 1% 1% 9%ghik 5% 12%
Imnot mno o Imno
NET: 8-10 30 8 4 8 5 6 30 28 24 28 23 19 21 13 12 30 18 13
40% 49% 29% 40% 39% 54% 4% 42%Tp 45%Tgp 42% 44% 44% 51%Tghi  49%Tgp 51%Tghj  40% 47% 34%
iip kp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Awareness of

5
12%
4
10%
8
19%Tu
3
8%
2
4%
1%
1
2%
1
3%

19
42%

5
17%Tt

12
37%
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 166
Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

OnlyFans
Exposure to
harmiul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) f r
Not at
alll
£15600 £26,000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36,399  £51,999 + YouTube ~ am TikTok Titch  Vimeo e s e e aware  aware
m a) b} 3 d e 0 h ) K i m) n (0 o) (0 s u
Weighted base 76 15° 16 19" 130 10 75 66 54 68 52 a4 40 26 23 76 a7 a7 44 32
NET: 47 33 5 6 10 6 4 33 3 24 31 24 2 12 10 33 15 18 22 12
44% 35% 40% 51% 49% 34% 44% 47%Tgmp  45% 5% 45% a9%m  41% 47% 45% 44% 39% 48% 49% 7%
NET: 0-3 12 2 5 2 2 1 12 8 5 9 6 3 3 1 1 12 5 7 4 8
16%hik  16% 2% 9% 12% 13% 16%hik  11%imo  10%no  13%him  11%no 8% 8%no 4% 5% 16%hik  13% 18% 9% 25%Tt
Imnot Imno no Imno
Mean 617 6.49 483 6.73 6.45 6.51 623 643Tgp  658Tg  634Tp  651Tgp  6.69Tgh  677Tgh  7.01Tgh  7.02Tgh  6.17 6.55 5.87 649T 573
P p P iklp. jklp
Standard deviation 283 262 365 228 2.59 305 280 254 255 269 254 233 248 2.20 222 283 271 292 242 330
Standard error 020 039 060 032 047 059 020 019 020 020 021 020 022 023 024 020 0.26 031 021 039

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Absolutes/col percents
Table 167
Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
OnlyFans
No. of VSPs No. of Selected
used in Past 3 VSPs used in
__months  _Past3months
Total 5+ VSPs 5+VSPs
-m @
Unweighted base 198 176 174
Weighted base 76 62 61
Effective base 162 149 147
Very personalised ) 7 6 6
10% 9% 9%
9 @ 8 6 6
10% 10% 10%
8 ® 16 14 14
20% 23%T 24%T
7 @ 10 8 8
13% 13% 13%
6 ® 9 8 8
1% 13%T 13%T
5 6 11 9 8
14% 14% 14%
4 @ 4 4 4
6% 7%T 7%T
3 @) 3 2 1
4%el 3% 2%
2 @ 2 2 2
2% 3% 3%
1 m 1 1 1
1% 2% 2%
tat all o 7 3 3
personalised 9%el 4% 4%
NET: 8-10 30 26 26
40% 42%T 43%T
NET: 47 33 29 28
4% 46%T 46%
NET: 0-3 2 7 7
16%el 1% 1%
Mean 6.17 6.46T 6.49T
Standard deviation 283 252 251

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .
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Table 167

Q2. Personalisation - OnlyFans
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
OnlyFans
No. of VSPs No. of Selected
used in Past 3 VSPs used in
mon Past 3 months
Total 5+ VSPs 5+VSPs
-m @
Weighted base 76 62 61
Standard error 0.20 019 019

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 168

Q2. Personalisation - Vimeo

Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Absolutes/col percents

personalised.
Base: All respondents who have used ... in the past 3 months
Vimeo
Gender Social Grade Age Ethnicity Religion
Gther
Christi religio
Total  Male  Female AB ct c2 DE 13417 18+ 1824 2534 3544 4554 5564 55+ White  BAME  Mixed  Asian an Muslim n None
m a) b ) d e) 0 @ h ) i m) () s ( u X 2 A
Unweighted base 268 208 65 109 75 44 40 30 238 46 70 56 47 15 19 179 87 22 45 108 31 19 106
Weighted base 151 104 48 64 a2 23* 22 18 133 27 a7 29* 26 12 14 108 a2 1 22 58 140 1 64
Effective base 179 141 44 73 48 32 2 22 157 31 46 38 32 9 12 123 55 15 27 7 20 il 82
Very personalised (19 3 2 . 1 1 . 1 1 2 1 . . 1 - - 1 2 1 1 2 1 - 1
2% 2% 1% 2% 2% 1% 4% 4% 2% 2% 1% 2% 2% - - 1% 5% 9% 4% 3% 5% - 1%
9 ©® 9 6 3 4 2 2 1 2 7 . 2 3 2 - - 5 4 1 2 6 1 2 1
6%A 6% 6% 6% 4% 10% 6% 10% 6% 2% 4% 12% 7% - - 5% 10% 2% 9% 10% 4% 15% 2%
8 ® 20 15 5 9 5 4 2 3 17 5 5 4 2 - - 14 5 1 3 8 3 2 6
13% 14% 1% 14% 13% 15% 9% 18% 13% 20% 14% 14% 8% - - 13% 12% 9% 15% 14% 20% 22% 9%
7 @ 2 14 9 12 5 4 3 3 21 5 6 6 2 1 1 18 6 . 4 1 2 1 9
16% 14% 20% 18% 13% 17% 12% 17% 16% 21% 16% 21% 8% 7% 6% 17% 14% 4% 20% 18% 15% 12% 15%
6 ® 18 10 8 10 2 6 1 2 16 3 4 5 3 1 1 10 8 . 8 6 4 3 5
12%a 9% 17% 15% 5% 25%Td 2% 12% 12% 10% 1% 18% 13% 6% 5% 9% 20%Tr 4% 35% 1% 27% 25% 8%
5 6 32 25 7 10 1 5 6 3 29 7 6 4 7 3 4 25 6 4 2 13 2 2 14
21% 24% 15% 16% 27% 20% 28% 18% 21% 26% 17% 15% 27% 25% 28% 23% 14% 3% 9% 23% 16% 18% 22%
4 @ 12 10 2 5 3 2 1 3 9 1 4 3 1 - - 10 2 1 1 5 . - 6
8% 10% 3% 8% 8% 9% 6% 16% 7% 3% 1% 1% 4% - - 9% 5% 6% 4% 9% 3% - 10%
3 @ 18 10 4 6 4 . 3 1 13 2 3 . 3 5 5 1 3 3 . 3 1 1 5
9% 9% 8% 10% 9% 1% 13% 4% 9%k 7% 8% 1% 1% 40% 33% 10% 7% 22% 1% 6% 5% 7% 8%
2 @ 7 2 4 3 3 - . - 7 1 2 2 1 1 1 5 2 - - . - - 6
a%ax 2% 9%a 5% 8% - 2% - 5% 4% 5% 6% 3% 4% 9% 5% 4% - - 1% - - 10%Tx
1 [ 3 1 1 2 1 1 - 4 1 1 - 1 . 1 3 2 - 1 1 1 - 3
3% 3% 3% 1% 5% 2% 4% - 3% 4% 3% - 4% 4% 7% 2% 4% - 3% 2% 4% - 4%
Not at all © 10 7 3 4 3 - 3 . 9 1 4 - 3 2 2 8 2 - - 3 - - 7
personalised 7% 7% 6% 6% 8% - 15% 3% 7% 3% 10% - 13%k 13% 1% 7% 5% - - 5% - - 1%
NET: 810 32 23 9 14 8 6 4 6 26 6 7 8 5 - - 20 11 3 6 15 4 4 8
21%A 2% 19% 22% 19% 26% 19% 32% 20% 24% 19% 28% 18% - - 18% 27% 30% 29% 26%A  29% 37% 12%
NET: 4.7 85 59 27 a7 22 17 10 11 74 16 20 19 14 5 6 62 22 5 15 35 9 6 35
56% 57% 56% 57% 52% 71% 7% 62% 56% 59% 55% 65% 52% 39% 40% 58% 54% 48% 68% 61% 62% 56% 54%
NET: 03 34 22 12 14 12 1 7 1 33 5 10 2 8 7 8 26 8 3 1 8 1 1 21
23%ekx  21% 26% 21%e 30%e 3% 34% 6% 25%k 17% 26%k 7% 30%k 61% 60% 24% 20% 22% 4% 13% 9% 7% 33%Tx
Mean 534A 534 534 552 487 628Td 470 6.22 522 571 502 6.25Th  4.83 3.47 340 516 577 5.82 6.61 585TA 627 6.60 453
Standard deviation 2.49 249 251 240 260 1.76 295 216 251 229 264 1.96 280 207 203 244 259 245 1.76 236 202 1.76 258

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although

Prepared by Yonder

layed alongside the wi
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

hted bas
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Q2. Personalisation - Vimeo

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Ethnicity

Page 286

Absolutes/col percents

personalised.
Base: All respondents who have used ... in the past 3 months
Vimeo
Gender Social Grade

Total  Male  Female AB ct c2 DE 1347

M @ _® @ _d & (@
Weighted base 151 104 48 64 a2 23 22 18"
Standard error 015 017 0.31 0.23 030 026 047 039

Christi
4554 5564 55+ White BAME Mixed Asian an
—0  _m @ @0 e 0 W k3

26* 12+ 14+ 108 42 1 22+ 58
0.41 054 047 0.18 028 052 026 023

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/lu/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Religion
Other
religio
Muslim n None
—w @ A
14 1 64
0.36 0.40 0.25
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Absolutes/col percents

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

Vimeo
Total Any
M @ &
Unweighted base 268 58
Weighted base 151 29*
Effective base 179 37
Very personalised ) 3 -
2%
9 © 9 3
6% 9%
8 @® 20 2
13% 7%
7 o 2 5
16%i 17%
6 ® 18 1
12%a 3%
5 () 32 7
21%q  23%
4 ) 12 5
8%d 16%Td
3 @ 13 1
9% 4%
2 @ 7 3
4%d 9%
1 4 1
3% 2%
Not at all © 10 3
personalised 7%g)  10%
NET: 8-10 32 5
21%  16%
NET: 4-7 85 17
56% 59%

Iy

ing!

Mental
conditi
on

30
18"
20
1
5%
1
7%
3
17%
1%
4
21%
4
24%
1
6%
2
12%
1
3%
1
4%
2
1%

12
63%

Number of people in
household

Do any chidren aged 17 or under live
2

in

jour hou

hold

Highest education

1 23
o d @ 0

ndition
No
impacti
ng/
Physica limitin
! g
conditi conditi
n on
30 194
14 114
15 131
- 3
2%
2 5
13% 5%
. 15
1% 13%
3 18
21% 16%
1 17
5% 15%
3 24
23% 21%
3 6
19% 5%
- 12
1%
1 3
6% 2%
- 4
- 3%
2 7
12% 6%
2 23
14% 20%
9 65
68% 57%

44
26"
31

1
4%
2
9%
2
9%

1
5%
9

34%

2%
1

3%

3
10%

2

6%

5
18%Tg

3
13%

13
50%

109
69
74

1
1%
4
6%
6
8%
1
16%
8
12%
12
18%
7
1%
10
15%T
2
4%
2
2%
5
7%g
1
16%

39
57%

No
childre
n aged
17 0r NET:
45 under Yes
@ 0 @
102 123 14
51 78 55
69 9t 66
2 1 1
3% 1% 3%
4 2 5
7% 2% 10%i
10 9 8
21%T 1% 14%
10 8 12
20% 1% 23%
6 7 9
1% 9% 16%I
10 21 8
20% 26% 15%
4 6 3
8% 8% 5%
2 7 6
4% 9% 1%
1 6 1
3% 7% 2%
1 3 1
2% 4% 2%
9
12%TiKI
16 11 15
31%Tef 5% 27%
30 42 32
59% 54% 59%

Aged
under 5
K

1
3%
2
9%
3

14%
7

30%Ti
4

16%I
3

14%
2
6%

1
6%

1
2%

6
25%

16
67%

Aged 5-
10

1
4%
3

12%i
4

21%)
6

26%Ti
1
5%
4

18%

1
7%
1
3%
2%

2%

8
37%Tj

12
56%

Aged
1415
m)

39
18
24

2%
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Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 169
Q2. Personalisation - Vimeo
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Vimeo
Number of people in Do any chidren aged 17 or under live
Impacting! limiting condition household in your household? Highest education
o
impacti
ng/ No Seconda  Univers still
Physica  limitin childre Ty ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  condii  condit 17 or NET: Aged  Aged5  Aged v or ity educati
Total Any on on on 1 23 45 under Yes  unders 10 1115 equiv equv  degree on
m b c d e 0 g i K 0 (m o) o) ()
Weighted base 151 290 18 14 114 26° 69 51 78 55 240 22t 187 45 59 25 197
NET: 0-3 34 7 5 2 26 10 19 5 25 8 2 2 2 12 15 5 1
23%gkl 5% 26% 18% 23% 3%Tg  27%g 9% B2%TK 14%! 8% 7% 1% 27% 26% 20% 6%
Mean 534ei0  4.87 467 5.06 539 411 508 6.26Tel 455 619Ti  641Ti  660Tj 631 472 5.27 5.68 6.11
Standard deviation 249 261 232 269 245 280 245 202 2560 2,06 1.87 2,06 1.88 255 243 2560 204
Standard error 015 034 042 049 018 042 023 020 0.23 019 0.26 0.27 0.30 0.29 0.24 0.38 037

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 170
Q2. Personalisation - Vimeo
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Vimeo
Devices
used to
access
interne
GO Region _ Uban/Rural  _ntemetusage _t__ _Workingstatus
East More Multipl  Working ~ Working
Scollan  NET: North  Midland South than 2 12 e ful part-
Total d England  West s London  East Urban Rural hous  hours  devices time time
M @ & 0 w0 A B’ W (0 u
Unweighted base 268 22 232 31 23 69 35 216 29 239 29 243 139 57
Weighted base 151 12 130 20 14 34 24 122 18 120 3 144 76 32
Effective base 179 19 151 20 14 52 25 141 21 175 22 164 £ 41
Very personalised ) 3 . 2 . 1 . - 2 . 3 - 3 2
2% 3% 2% 1% 5% 1% - 2% 2% 2%T - 2% 2%
9 @ 9 1 7 1 . 2 1 8 - 8 2 9 4 2
6% 1% 6% 7% 4% 7% 3% 6% - 6% 5% 6% 5% 8%
8 ® 20 1 19 5 1 4 3 16 3 14 6 19 9 4
13%n 9% 15% 24% 10% 10% 13% 14% 16% 2% 19% 14% 12% 1%
7 @ 2 3 19 2 1 5 3 20 . 22 2 23 11 7
16% 29% 15% 9% 10% 15% 12% 16% 2% 18%T 7% 16% 15% 21%
6 ® 18 . 16 5 2 3 4 16 1 14 4 16 7 4
12% 2% 12% 26% 18% 9% 17% 13% 7% 12% 13% 1% 9% 12%
5 () 32 3 28 4 1 9 4 22 8 23 8 29 19 6
21%An  24% 21% 21% 10% 28% 19% 18% 43% 20% 27% 20% 24% 17%
4 @ 12 1 10 - 2 3 3 10 2 10 1 10 5 2
8% 4% 8% - 17% 8% 12% 8% 9% 9%T 5% 7% 6% 7%
3 @ 13 1 9 . - 2 2 10 2 8 5 13 10 3
9%dn 9% 7% 2% - 5% 7% 8% 14% 7% 17% 9% 13% 9%
2 @ 7 . 6 1 1 1 3 7 - 6 . 7 4 3
4% 3% 5% 5% 5% 2% 1% 5% - 5%T 1% 5% 5% 8%
1 W 4 - 4 1 1 1 - 3 . 4 - 4 2 1
3% - 3% 5% 8% 3% - 3% 3% 3%T - 3% 3% 2%
Not at all © 10 1 9 - 2 4 2 8 1 8 2 10 4 2
personalised 7% 6% 7% - 15% 12% 8% 6% 5% 7% 7% 7% 5% 5%
NET: 8-10 32 3 28 6 3 6 4 27 3 24 8 31 15 6
21%  23% 22% 2% 18% 18% 16% 22% 18% 20% 2% 22% 20% 19%
NET: 47 85 7 73 11 8 20 14 67 11 69 16 79 42 18
56% 59% 56% 57% 54% 60% 59% 55% 61% 58%T  51% 55% 55% 57%
NET: 0-3 34 2 29 2 4 7 6 28 4 26 8 33 19 8
23% 18% 22% 12% 28% 22% 25% 23% 21% 22% 25% 23% 25% 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed alongside the weighted base.

Asterisks displayed In the data refer to the effective base, although displayed alongside the weighted base. _

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/viw/x/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder .
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 170

Q2. Personalisation - Vimeo

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Vimeo
Devices
used to
access
interne
GO Region _ Uban/Rural  _ntemetusage _t__ _Workingstatus
East More Multipl  Working ~ Working
Scollan  NET: North  Midland South than 2 12 e ful part-
Total d England  West s London  East Urban Rural hous  hours  devices time time
m @ & 0 0 K S VS : - NN )y
Weighted base 151 12 130 20 14 34 24 122 18 120 3 144 76 32
Mean 534 5.83 533 6.11 469 505 494 538 498 535 528 535 525 537
Standard deviation 249 258 252 210 3.06 266 242 253 215 253 234 252 244 244
Standard error 015 055 017 038 064 032 0.41 017 0.40 016 043 016 021 032

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 171
Q2. Personalisation - Vimeo
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Vimeo

Exposure to

Household income- per

harmful content

Awareness of

ar Reqular users of VSPs (last 3 months) I measur
Not at
all
£15600 £26,000  £36,400 Ar o Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Tolal  £15599  £25999  £36399  £51,999 + YouTube ~ am TikTok t Twich  Vimeo e s e e aware  aware
M @ b @ @ & h 0 e kR 0 o m _m (@ @ 0 6 U u
Unweighted base 268 55 55 61 32 51 265 240 209 248 192 174 268 116 102 129 128 135 169 99
Weighted base 151 24 a7 33 17 32 149 128 103 134 92 75 151 50 3t 40 61 89 85 67
Effective base 179 a4 35 1 25 33 176 155 139 171 122 18 179 61 87 108 80 97 19 66
Very personalised (1) 3 - 1 1 . 3 3 3 3 3 3 3 3 2 2 1 2 3 .
2% 3% 4% 1% 2% 2% 3% 2% 3% 4%Tghm 2% 6%Tgim  6%Tghij  4%Tghim 2% 2% 3% .
m
9 @ 9 1 2 2 1 3 9 9 8 9 8 8 9 4 3 5 5 4 6 3
6% 5% 6% 6% 8% 8% 6% 7% 8% 7%Tm  9%Tm  10%Tghim 6% 9% 1%Tgim  13%Tghij 9% 4% 8% 4%
kmn
8 ® 20 3 6 3 1 6 18 16 18 16 11 20 11 4 6 14 6 13 7
13%gs 1% 15% 10% 8% 20% 12% 13% 15%g 13%g 17%Tghj  15% 13%g  22%Tghi  14% 14% 22%Ts 7% 15% 10%
m jimp
7 @ 24 3 6 6 3 3 24 23 18 23 16 13 24 9 5 7 8 16 16 8
16% 13% 16% 19% 18% 10% 16% 18%Tm  17% 17%Tgm  18% 17% 16% 18% 17% 19% 12% 18% 19% 12%
6 ® 18 2 3 6 4 3 18 15 12 17 11 6 18 4 2 4 6 12 13 5
12%00 9% 9% 18% 23% 9% 12%0 1%l 1%l 13%o  12%nho 7% 12%l0 7% 7% 9% 10% 13% 15% 7%
5 6 32 5 7 7 3 6 32 26 22 27 15 13 32 7 7 8 13 18 18 14
21%k  19% 20% 21% 16% 19% 21%k  21%k  21%K 21% 17% 17% 21%k 14% 23%K  21%n 2% 20% 21% 21%
4 @ 1 2 1 2 2 4 12 9 9 1 7 8 12 4 3 4 6 6 6 6
8% 8% 4% 5% 13% 14% 8% 7% 9%h 8% 7% 11%Thkm 8% 8% 9% 9% 10% 7% 7% 9%
3 @ 13 2 5 3 1 2 13 12 7 9 7 4 13 5 1 2 2 1 3 10
9%ilop 9% 14% 9% 7% 7% 9%ilop  9%ilop 7% 7% 8%Ip 5% 9%ilo  10%lp 5% % % 12%r 3% 16%Tt
t P
2 @ 7 3 1 N 2 7 6 3 4 2 2 7 . 2 1 1 5 3 4
4%ikp  12%To - 2% 2% 6% 4%ikp  4%ikp 3% 3% 2% 3% a%ikp 1% 5%kp 2% 2% 6% 3% 6%
1 a4 1 2 1 4 4 3 4 3 2 4 1 1 1 2 2 2 3
3% % 6% 3% 3% 3% 3% 3% 4%p 3% 3% 1% 3% 2% 3% 3% 2% %
Not at all © 10 2 3 . 1 2 10 5 3 8 3 B 10 2 N 1 3 7 3 7
personalised 7%hiko  10% 8% 1% 6% 5% 7%hikop 4% 3% 6%hikop 4% 7%hiko  7%hikop 4% 2% 3% 5% 8% 4% 10%
pt
NET: 810 32 4 9 7 3 9 30 29 27 30 27 22 32 19 10 13 20 12 22 10
21%gs  16% 24% 20% 15% 30% 20% 23%g  26%Tghm 22%g  29%Tghj 29%Tghj 21%g  37%Tghi 31%Tghj 31%Tghi 33%Ts  13% 26%T  15%
m m jkmp  m im

Page 291

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 171
Q2. Personalisation - Vimeo

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Vimeo
Exposure to
harmul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) | f r
Notat
alll
£15600 £26000  £36,400 No Very/ Not
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Frula  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599  £25999  £36399  £51,999 + YouTube ~ am TikTok Twitch  Vimeo e s e e aware  aware
m a b 3 @) e) h ) K ) m) n 0 o) 0 s n u
Weighted base 151 240 a7 33 17 32 149 128 103 134 92 75 151 50 31 40 61 89 85 67
NET: 47 85 1 18 21 12 17 85 74 61 78 50 40 85 24 17 23 33 52 52 33
56% 49% 49% 64% 69% 52% 57%Tm  57% 50%Kin  58%Timn  54% 53% 56% 7% 55% 58%n 54% 58% 62%T  50%
NET: 0-3 34 9 10 5 3 6 34 26 16 26 15 14 34 8 5 4 8 25 10 24
23%hik  35%Tc  27% 16% 15% 18% 23%hik  20%p  15%p 19%p  17%p 18%p 23%hik  16%p 14% 1% 14% 28%Tc 2% 36%Tt
loprt lop lop
Mean 534asu 459 532 5822 5.48 559 530 558Tgm  579Tgh  551Tgm  589Tgh  5.68Tgm 534 6.19Tgh  6.00Tgh  6.17Tgh  584Ts  5.00 596Tu 454
jm jm jim im ijkim
Standard deviation 249 2.68 271 220 227 244 249 238 232 247 241 2.69 249 246 244 235 245 249 226 255
Standard error 015 0.36 036 028 0.40 034 015 015 016 016 0147 0.20 015 023 024 021 022 021 017 0.26

Page 202

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Absolutes/col percents
Table 172
Q2. Personalisation - Vimeo
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Vimeo
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 3VSPs 4VSPs 5+ VSPs 3VSPs 4VSPs 5+VSPs
M ) @ () I ) 10}
Unweighted base 268 13 14 237 15 18 231
Weighted base 151 13 14 120 14 7 116
Effective base 179 12 10 160 14 13 155
Very personalised ) 3 - - 3 - - 3
2% - - 2% - - 2%
9 @ 9 - - 9 - 1 8
6% - - 8%T - 5% 7%
8 ® 20 2 1 18 2 2 16
13% 13% 6% 15% 12% 1% 14%
7 @ 2 - 3 20 1 3 20
16% - 23% 17% 4% 15% 18%
6 © 18 2 1 15 2 3 13
12% 14% 10% 12% 13% 16% 12%
5 () 32 6 1 25 3 1 24
21% 45% 6% 21% 41% 8% 21%
4 @ 12 - 1 10 1 1 9
8% - 7% 8% 3% 6% 8%
3 @ 13 1 3 9 1 3 9
9%e 7% 22% 7% 6% 18% 7%
2 @ 7 1 1 4 1 1 4
4%e 8% 7% 3% 7% 6% 3%
1 W 4 - . 4 - . 4
3% - 3% 3% - 3% 3%
Not at all © 10 2 2 5 2 2 5
personalised 7%el 15% 16% 4% 13% 14% 4%
NET: 810 32 2 1 29 2 3 28
21% 13% 6% 24%T 12% 16% 24%T
NET: 4.7 85 8 6 70 9 8 68
56% 59% 46% 58% 62% 44% 58%
NET: 03 34 4 7 21 4 7 21
23%el 29% 49% 17% 26% 40% 18%
Mean 534 443 407 5.68T 453 4.61 5.64T
Standard deviation 249 244 272 237 240 281 238
Standard error 015 068 073 015 062 066 016

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/|

i/l
Overlap formulae used. ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .
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Table 173

Q2. Personalisation - Fruitlab

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Fruitlab

Absolutes/col percents

Gender Social Grade Age Ethnicity Religion
Christi
Total  Male  Female AB c1 c2 1317 18+ 1824 2534 3544  White  BAME  Asian an Musim ~ None
M @ @ b —la —_i K @ — A
Unweighted base 130 97 33 48 38 23 18 12 26 40 32 71 58 30 66 24 28
Weighted base 63 39 25t 25+ 217 10" 13 50 12 17 15 39" 23 12 a1 10+ 14
Effective base 71 58 20 28 18 15 13 58 15 24 20 a7 38 20 a7 15 17
Very personalised a0 5 4 1 1 2 1 2 4 1 . 2 3 2 1 4 1 1
9% 1% 5% 5% 7% 13% 14% 7% 9% 2% 12% 8% 1% 6% 12% 7% 8%
9 @ 3 2 . 1 1 . - 3 . 1 1 2 1 . 2 . .
4% 6% 2% 5% 5% 2% - 6% 4% 6% 5% 4% 5% 4% 6% 2% 3%
8 ® 12 7 5 6 4 2 1 12 2 3 7 7 5 4 4 3 3
20% 18% 22% 24% 18% 21% 5% 23% 16% 17% 44% 17% 22% 29% 14% 34% 21%
7 @ s 4 4 5 2 1 3 5 1 3 1 5 3 2 4 2 1
13% 10% 18% 19% 9% 9% 26% 10% 9% 16% 4% 13% 14% 18% 12% 16% 7%
6 ® 8 5 3 2 3 2 2 6 2 2 2 6 2 1 3 1 4
12% 12% 12% 7% 16% 20% 14% 12% 17% 9% 13% 14% 9% 1% 9% 6% 26%
5 6 7 6 1 3 1 1 2 5 1 2 2 5 3 1 3 1 2
12% 16%T 5% 14% 6% 10% 16% 1% 4% 13% 1% 12% 1% 1% 1% 14% 15%
4 @ e 6 1 2 1 1 - 6 4 1 1 3 4 2 3 2 1
10% 15%T 2% 10% 3% 14% - 13% 30% 9% 9% 6% 16% 18% 10% 21% 7%
3 @ 5 4 1 4 1 1 3 3 1 1 N 5 N - 4 - 1
8%hs  10% 6% 15% 4% 5% 21% 5% 12% 3% 2% 13% 2% - 12% - 10%
2 @ 4 . 4 - 4 1 - 4 - 1 - 4 N . 1 - .
6%a 1% 14% - 17% 5% - 8% - 6% - 9% 2% 4% 2% - 3%
1 [
Not at all © 4 . 3 . 3 - . 3 - 3 2 2 - 4
personalised 6%a 1% 13% 2% 16% - 4% 6% - 19% 4% 9% - 12%
NET: 810 21 13 7 9 6 4 3 18 3 4 9 11 9 5 10 4 5
33% 35% 29% 34% 30% 36% 20% 36% 28% 26% 60% 28% 38% 39% 31% 43% 32%
NET: 4.7 30 20 9 12 7 5 7 22 7 8 6 18 12 7 14 6 8
47% 53%T  38% 49% 33% 54% 56% 44% 60% 47% 38% 46% 50% 58% 43% 57% 55%
NET: 0-3 13 5 8 4 8 1 3 10 1 5 N 10 3 . 8 - 2
2% 12% 33% 17% 36% 1% 25% 20% 12% 28% 2% 26% 12% 4% 26% - 13%
Mean 582 6197 525 6.13 504 634 593 579 587 503 7.19 564 6.07 650 557 6.62 6.20
Standard deviation 268 234 3.10 227 331 236 256 273 227 314 1.89 263 281 203 305 1.94 213
Standard error 023 024 054 033 054 049 060 026 045 050 033 031 037 037 038 0.40 0.40

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
Prepared by Yonder l
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 174
Q2. Personalisation - Fruitlab
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Fruitlab
Impacting/ Number of
limiting people in Do any children aged 17 or under live
__condiion___ __household in your household? High ion
No
impacti
ng/ No Seconda  Univers stil
limitin childre 1y ity in full
g n aged school  degree time
conditi 17 or NET: Aged  Aged5-  Aged or o educati
Total  Any on 23 45 under Yes  under5 10 11-15 equiv equiv on
m @ @ 0 @ @ N kW W _m (o @
Unweighted base 130 26 93 a7 64 35 76 31 a2 27 38 50 18
Weighted base 63 12 a7 24% 3t 17 33 12 17 10 19 24 13
Effective base 7 12 52 23 38 19 39 20 27 18 18 29 12
Very personalised ) s 1 5 2 3 . 3 1 2 2 . 3 1
9% 6% 10% 1% 9% 2% 10% 5% 13% 18% 1% 12% 9%
9 @ 3 . 3 1 1 1 2 1 1 1 1 1
4% 2% 5% 5% 3% 3% 7% 7% 6% 7% 5% 3%
8 ® 12 2 10 4 6 5 7 4 5 2 2 7 1
20% 13% 21% 18% 20% 30% 20% 30% 29% 23% 1% 29% 6%
7 @ 8 1 6 3 4 1 3 1 2 . 1 3 3
13% 9% 12% 14% 12% 8% 1% 7% 14% 3% 6% 13% 27%
6 © 8 . 7 1 6 1 5 1 3 2 3 1 2
12% 4% 14% 4% 19% 4% 15% 10% 18% 23% 17% 6% 17%
5 6 7 2 5 3 3 2 4 2 1 1 3 3 2
12% 17% 1% 14% 9% 1% 1% 19% 6% 9% 14% 10% 16%
4 @ e - 5 1 5 3 3 1 2 1 3 3
10% - 1% 4% 15% 20% 9% 6% 9% 10% 16% 1%
3 @ s 3 2 2 3 . 2 1 1 1 2 1 3
8%  23% 5% 10% 10% 2% 7% 12% 5% 6% 10% 3% 22%
2 @ 4 4 3 1 . 4 1 - - 4
6% - 9% 13% 3% 3% 1% 4% - - 21%
1 [
Not at all © 4 3 . 2 - 3 3 N
personalised 6% 26% 1% 7% - 19% 13% 4%
NET: 8-10 21 3 17 8 10 6 12 5 8 5 3 11 2
W% 21% 36% 3% 31% 35% 7% 42% 48% 48% 17% 44% 15%
NET: 47 30 4 23 9 18 7 15 5 8 5 10 10 8
7% 30% 49% 36% 56% 42% 45% 42% 47% 46% 53% 40% 60%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing Y 0 N D E R
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Table 174
Q2. Personalisation - Fruitlab
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months
Fruitlab

Impacting! Number of
limiting people in Do any children aged 17 or under live
condition h hol in your household? Highe tion
No
impacti
ng/ No Seconda Univers Still
limitin childre Ty ity in full
g n aged school  degree time
condii 170r NET: Aged  Aged5  Aged or o ucati
Total  Any on 23 45 under Yes  under5 10 1145 equv  equiv on
M 2 (d) f) () i) (k) 0 (m) (0) D) ()
Weighted base 63 12" 47 24* 31 17 33 12 17 10" 19 24 13
NET: 0-3 13 6 7 7 4 4 6 2 1 1 6 4 3
21%d 49% 15% 30% 13% 23% 18% 16% 5% 6% 31% 16% 25%
Mean 5.82 4.20 6.20T 5.61 6.14 5.08 6.17 6.25 7.00 6.95 4.87 6.07 5.72
Standard deviation 2.68 3.32 243 3.01 218 313 247 230 200 226 225 307 241
Standard error 0.23 0.65 0.25 0.44 027 053 028 041 031 044 037 043 057

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

i
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 175
Q2. Personalisation - Fruitlab
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Fruitlab
Devices
used to
access
Urban/ intere  Working
Region Rural Internet usage
East More Multipl  Working
NET:  Midland than 2 12 e full
Total  England s London  Uban  hours  hours  devices time
m @ o kA (o 0
Unweighted base 130 114 15 a7 101 115 14 110 77
Weighted base 63 53 11 167 51 50 13 57 38
Effective base 7 60 9 26 54 65 9 60 39
Very personalised ) 5 3 1 1 5 4 1 4 3
9%d 6% 1% 7% 10% 8% 10% 7% 7%
9 @ 3 3 . 1 3 3 - 3 2
4% 5% 3% 7% 5% 6% - 4% 6%
8 ® 12 12 1 3 11 11 1 12 6
20% 23% 5% 22% 21% 23%T 9% 21% 17%
7 @ 8 6 . 3 7 6 2 7 3
13% 1% 2% 17% 14% 12% 13% 12% 8%
6 © 8 6 1 1 4 8 - 7 6
12% 10% 14% 5% 8% 15%T - 13% 15%
5 6 7 7 2 1 4 7 1 6 4
12% 13% 23% 7% 9% 13% 6% 10% 9%
4 @ e 6 - 5 5 3 3 6 4
0% 1% - 29% 9% 7% 22% 10% 12%
3 @ s 5 2 . 5 4 2 5 3
8% 9% 22% 2% 10% 7% 14% 8% 7%
2 @ 4 4 1 . 4 1 3 4 4
6%n 8% 5% 3% 7% 2% 23% 7% 1%
1 M
Not at all © 4 2 2 . 4 3 . 4 3
personalised 6% 4% 15% 3% 7% 7% 4% 7% 9%
NET: 8-10 21 18 2 6 19 18 2 19 11
33% 34% 19% 35% 36% I%T  19% 3% 30%
NET: 47 30 24 4 9 20 24 5 26 16
AT%A 45% 39% 58% 40% 48% 41% 5% 44%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
k:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - o - T/p/q
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 175
Q2. Personalisation - Fruitlab
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Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ...

Fruitlab

Weighted base
NET: 0-3

Mean

Standard deviation
Standard error

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineli
e the w

Total
%

63

13
21%n

5.82

268
023

NET:  Midland

England s
T

53 110
11 4
21% 42%

5.80 467

255 3.13

024 081

in the past 3 months

7%
6.08

244
0.40

24%
5.85

2.87
0.29

Internet usage
More
than 2 12
hours hours
n}
50 13t
8 5
16% 40%
6.12T 4.65
259 283
024 076

Asterisks displayed in the data refer to the effective base, although played o] ighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j
* small base; ** very small base (under 30) ineligible for sig testing

Overlap formulae used.

Prepared by Yonder

Devices
used to

—_t
Mulip!
e
devices
0
57
13
22%
5.74

271
0.26

ayed alon:

Working
Working
full
time

38"
10
26%
5.40

2.88
033

le for sig testi g, * small base (under 50).
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ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

Fruitlab
Exposure to
Household income- per harmul content Awareness of
ar Regular users of VSPs (last 3 months) | fety measure
Not at
all/
£15600  £26,000 Any No Very/ Not
- - £52,000 stag Faceboo  Snapcha Frla  Bichut ~ OnyFan  exposur  exposur  Quite very
Total  £25999  £36399 + YouTube ~ am TikTok K Twitch  Vimeo e s e e aware  aware
m & @ @ @ ) R S . N () m] —m @ o ® @0 & O u
Unweighted base 130 26 28 28 128 124 116 125 124 114 116 130 89 % 80 46 100 30
Weighted base 63 14 12 15t 62 58 51 57 56 49 50 63 28 26 34 20" 46 18+
Effective base 7 12 16 16 69 66 68 74 73 66 61 71 69 80 a7 2 63 13
Very personalised (1) s 1 . 2 5 5 5 5 5 5 4 5 2 1 2 3 5
%o  10% 3% 12% 9%0 9% 11%Tghmn 9% 0%  10%mo 8% 9%0 7%p 5% 6% 12% 129%T
o
9 @ 3 . 1 . 3 3 3 3 3 3 3 3 3 3 2 1 2 1
4% 2% 12% 2% 4% 5% 6%Tn 5% 5% 6%Tn 6% 4% 10%Tglj 1% 6% 3% 3% 7%
Kin
8 ® 12 3 2 3 1 11 11 11 1 10 10 12 8 6 8 4 8 4
20%g  23% 13% 22% 18% 18% 22%Tghj  19% 19% 20% 19% 20%g  28%Tgi  23% 25% 15% 18% 23%
mn Kinp
7 ™ 8 1 2 2 8 8 6 8 8 7 6 8 4 4 5 3 7 2
13% 6% 15% 15% 13% 14%i 12% 13% 15% 15%Timn  13% 13% 16%Tgin  14% 14% 12% 15% 9%
6 ® 8 1 3 2 8 8 6 8 8 6 5 8 2 3 4 4 5 2
12%mo 4% 25% 15% 12%mo  13%m  13%mo  13%0  14%0  13%mo 9% 12%mo 8% 2% 1% 13% 12% 14%
5 [ 1 2 1 7 6 6 7 5 5 7 7 4 5 5 2 6 1
2% 7% 15% 7% 12%hl 10% 13%hk 13%KI 10% 10% 15%hil 12%hl 14%Tgkl  19%0  14% 8% 14% 6%
n
4 @ e 1 . . 6 6 4 6 6 4 4 6 3 2 3 4 6 1
0% 10% 4% 3% 10% 1%l 9% 10% 1% 9%m 8% 10%i 10% 9% 9% 12% 12% 5%
3 @ s 1 1 3 5 5 5 5 5 4 5 5 1 1 3 2 2 3
8%t 5% 12% 18% 9%0 9% 11%Tghin ~ 9%o0 9%0 8% 11% 8%0 4% 5% 10% 6% 5% 17%
o
2 @ 4 3 - . 4 4 . 1 1 1 4 4 1 . 1 4 . 4
6%ior  22% - 3% 6%ilo 79%il 1% 2%k 1% 2%k 7% 6%ilo 2%k 2% 2% 12% 1% 20%
t
1 [l - - - -
Not at all © 4 2 - . 4 2 2 4 4 4 2 4 2 2 4
personalised 6%hi 1% 3% 6%hi 4% 4% 6%i 7% 8%Thimn 4% 6%hi 5% 7% 8%T
op

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) inel

Prepared by Yonder
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Table 176
Q2. Personalisation - Fruitlab
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Fruitlab
Exposure to
Household income- per harmul content Awareness of
ar Reqular users of VSPs (last 3 months) f r
Not at
all/
£15600  £26,000 Any No Very/ Not
- - £52,000 Instagr Faceboo  Snapcha Fuila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £25999  £36399 + YouTube am TikTok K 1 Twitch Vimeo b e s e e aware aware
m b ) e h i K i m) n 0 o (0 s n u
Weighted base 63 147 12 15 62 58 51 57 56 49 50 63 28 26 34 29" 6 187
NET: 8-10 21 5 3 5 20 19 19 19 19 17 17 21 12 10 12 8 15 5
33% 3% 29% 36% 2% 2% 38%Tghj  33% 34% 36%Tghm  33% 33% 45%Tgi 39% 7% 29% 34% 30%
kmn n Kinp
NET: 4.7 30 4 7 6 29 28 23 28 28 23 23 30 13 14 16 13 24 6
7% 27% 59% 40% 7% 8% 46% 49% 49% 47%m  45% 7% 49%Tn  55%0 47% 45% 529%T 33%
NET: 03 13 5 1 4 13 1 8 10 10 9 1 13 2 2 5 7 6 7
21%iot  38% 12% 25% 21%l0  20% 15%0 17%0 17%0 18%0 22%l 21%i0 6% 6% 16% 26% 14% 7%
Mean 582 5.00 633 613 5.79 5.95g 627Tgh  5.97 6.03 607Tgm  5.86 5.82 675Tgi  6.57 6.11 553 6.03 5.29
jdmn n Jkinp
Standard deviation 268 3.30 1.98 264 2.69 258 251 263 264 274 2.62 2.68 204 1.99 247 294 272 255
Standard error 023 0.65 037 050 024 023 023 024 024 026 024 0.23 022 021 0.28 043 027 0.46

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 177
Q2. Personalisation - Fruitlab
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Fruitlab
No. of VSPs No. of Selected
used in Past 3 VSPs used in
mon Past 3 months
Total 5+ VSPs 5+VSPs
-m @
Unweighted base 130 129 128
Weighted base 63 60 60
Effective base 7 77 76
Very personalised ) 5 5 5
9% 9% 9%
9 @ 3 3 3
4% 5% 5%
8 ® 12 12 12
20% 21% 21%
7 @ 8 8 8
13% 14% 14%
6 © 8 8 8
12% 13% 13%
5 6 7 7 7
12% 12% 12%
4 @ e 6 6
10% 1% 1%
3 @) 5 5 5
8% 9% 9%
2 @ 4 1 1
6% 2% 2%
1 U] -
Not at all © 4 4 4
personalised 6% 6% 6%
NET: 8-10 21 21 21
33% 34% 35%
NET: 47 30 30 29
47% 49% 49%
NET: 0-3 13 10 10
21% 17% 17%
Mean 5.82 602 6.03
Standard deviation 268 260 261

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/ik/l

Overlap formulae used. ** very small base (under 30) ineligible for sig testing Y 0 N D E R
Prepared by Yonder .
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Table 177

Q2. Personalisation - Fruitlab
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months
Fruitlab
No. of VSPs No. of Selected
used in Past 3 VSPs used in
m Past 3 month
Total 5+ VSPs 5+VSPs
-m @
Weighted base 63 60 60
0.23 023 023

Standard error

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
d/e - T/h/ilj/k/l

Proportions/Means: Columns Tested (5% risk level) - T/a/l
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

YONDER
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Table 178
Q2. Personalisation - NET: Any VSP
Q2. Thinking about the

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

s and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used .
NET: Any VSP

in the past 3 months

Page 303

Absolutes/col percents

Gender Social Grade Age Ethnicity
Christi religio
Total Male  Female AB ci c2 DE 1347 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
m a c @) e) 0 B h ) ) (m n 0 o) @ 0 s 0 u ) X ) Z A
Unweighted base 1259 697 562 358 376 242 277 118 1141 159 234 209 211 162 125 41 328 166 1041 201 59 105 31 502 59 62 610
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 440 87 19+ 513 a1 62 613
Effective base 978 526 459 273 301 185 216 9 891 124 177 161 165 133 107 36 269 137 828 138 44 7 24 383 a7 46 494
Very personalised  (10) 239 125 13 70 67 52 49 29 210 47 57 42 33 16 15 - 31 15 195 37 12 19 6 9 9 8 123
19%hmno 20% 18% 21% 18% 20% 18% 32%Thki  18%mnop 32%Thkl  27%Thim  21%mnop 15%0pq 9% 11%0q - 8% 7% 18% 24% 27% 22% 32% 17% 22% 13% 20%
pa mnopq g mnopg  nopq q
9 © 9 86 48 59 a7 34 18 1 23 36 33 32 23 13 1 a7 14 153 25 4 15 4 57 9 16 9
14%0pax  15% 14% 14% 16% 14% 12% 20%nopq  14%opq  16%0q  17%0pq  16%opa  14%0q  13%0 9%q 2% 10% 7% 14% 16% 10% 7% 23% 1% 21% 26%Tx  15%
8 ® 264 1 134 66 89 55 54 21 2 39 60 49 a7 29 27 3 58 29 224 38 13 19 5 99 13 11 138
21%0pq  21% 21% 19% 24% 21% 19% 24%0pq  21%0pq  27%mop 28%Thim  24%0pq  17%0 16%0 19%0q 3% 15%0 4% 21% 24% 29% 22% 25% 19% 31% 18% 22%
a opq
7 @ 208 109 61 60 34 50 10 195 23 32 31 a4 31 17 15 64 33 175 28 9 17 - 75 6 9 108
16% 16% 17% 18% 16% 13% 18% 12% 17% 16% 15% 15% 20% 18% 12% 21% 17% 15% 16% 18% 20% 20% - 15% 14% 14% 18%
6 ® 109 49 1 2 32 23 27 2 107 8 14 25 27 16 12 6 34 18 95 13 4 6 2 52 2 3 50
9%g 8% 9% 7% 9% 9% 10% 2% 9%g 6% 6% 12%g 12%g 9% 9% 8% 9%g 8% 9% 8% 9% 7% 12% 10% 6% 5% 8%
5 6 115 56 9 1 23 31 29 6 109 4 9 15 21 2 16 18 61 34 109 6 2 4 1 53 2 6 50
9%dis 9% 9% 9% 6% 12%d 10% 6% 9%ij 3% 4% 7% 9%i 15%Thij 1% 25%Tghi  16%Tghi  16%Tghi  10%Ts 4% 4% 5% 3% 10% 5% 10% 8%
3 I ik kn
4 @ 38 15 23 9 13 10 7 1 37 - 3 1 13 9 8 3 20 1 34 4 1 3 . 20 - 3 15
3%k 2% 4% 2% 3% 4% 2% 1% 3%ik - 1% 1% 6%Thik 5%k 6%ik 3% 5%Thk 5%k 3% 2% 1% 3% 3% 4% - 4% 2%
3 @ 32 20 12 13 7 8 4 1 31 - N 2 3 6 13 7 26 20 31 N - . - 25 - 1 6
%A 3% 2% 4% 2% 3% 2% 1% 3% - . 1% % 3% 9%Tghi  10%Tghij  7%Tghij  9%Tghj 3% . - . - 5%TA - 2% 1%
I K Kim Kim
2 @ 12 3 9 6 3 2 1 - 12 - 1 2 3 - 3 3 6 6 10 2 - 2 - 3 - 2 7
1% - 1% 2% 1% 1% . - 1% - . 1% 1% - 2% 4%m 2% 3%Th 1% 1% - 2% - 1% - 3% 1%
1 ) 8 6 2 3 3 - 2 1 7 - 1 - 1 4 1 1 6 2 8 - - - - 3 - - 5
1% 1% . 1% 1% - 1% 1% 1% - . - . 2%h 1% 1% 1% 1% 1% - - - - 1% - - 1%
Not at all © 57 2 33 10 15 8 23 . 57 - 1 3 8 15 14 16 5 29 50 4 - 1 . 35 - 3 19
personalised 5%gikA 4% 5% 3% 4% 3% 8%Tede 1% 5%ik - . 2% 3% 9%Tghi  10%Tghi  21%Tghi  12%Tghi  14%Tghij 5% 3% - 2% 2% T%TA - 5% 3%
Kl i jKim il Kin
NET: 810 682 248 333 184 216 144 136 68 61 108 154 124 102 67 55 4 126 58 572 100 29 53 15 246 31 35 355
54%himn  56% 52% 54% 58%1 55% 9% 77%Thki  52%mnop 76%Thkl  71%Thki  61%himn  46%0pq  38%op  39%0q 5% 33%0 28%0 53% 64%Tr 6% 61% 80% 48% T5BTA  57% 58%Tx
oparx mnopa g mnopg  mnopg  opq
NET: 47 468 217 251 126 127 98 112 19 449 35 58 72 105 83 54 42 179 9% 413 51 15 0 3 201 10 21 222
37%gj  35% 39% 7% 34% 38% 40% 21% 3B%Tgj  24% 27% 35%gi  47%Tghi  47%Tghi  39%gij  58%Tghi  46%Tghi  45%Tgi  38% 2% 34% 35% 18% 39% 25% 33% 36%
ik ik n n n

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although

layed alongsi

hted bas

play 3 g play gside the weig
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 178

Q2. Personalisation - NET: Any VSP
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.
Base: All respondents who have used ... in the past 3 months

NET: Any VSP
Gender Social Grade Age Ethnicit Religion
Other
Christi religio
Total Male Female AB C1 c2 DE 13417 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White BAME Mixed Asian Black an Muslim n None
5 ) @) e) 0 ) h [0} I} I ) m) 0 S o 2 0 s 0 u v X ) Z A
Weighted base 1259 619 640 342 371 261 279 89 1170 143 215 204 221 175 139 73 386 212 1085 158 a4 87 19 518 41+ 62" 613
NET: 0-3 109 54 56 32 28 19 31 2 107 - 3 8 15 25 30 27 82 57 99 7 4 . 66 - 6 36
9%giks 9% 9% 9% 8% 7% 1% 2% 9%gilk - 1% 4% 7%l 14%Tghi  22%Tghi  37%Tghi  21%Tghi  27%Tghij 9%t 4% 4% 2% 18%TYA - 10% 6%
A I I jKimp. jKim Kimnp
Mean 7.20hm  7.30 7.10 7.26 7.35 7.25 6.87 832Thk  7.11mno  8.46Thk 8.14Thk 769Th  7.08mno  6270pq  6.000q 418 578q 5370 7.2 778Tc 81T 7720 825 677 825T 714 7.46Tx
noparx Imnopg  pq Imnopq Imnopq mnopq pq A
Standard deviation 251 248 253 245 242 239 277 1.81 253 1.37 171 1.99 235 279 297 2.71 294 3.00 252 213 1.53 209 210 2.75 1.38 2.59 2.30
Standard error 0.07 0.09 0.1 0.13 0.12 0.15 0.17 0.17 0.07 0.11 0.11 0.14 0.16 0.22 0.27 0.42 0.16 0.23 0.08 0.15 0.20 0.20 0.38 0.12 0.18 0.33 0.09

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Ny

Asterisks layed in the data refer to the effective base, although layed e the weighted base
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/glh/l/]/k/l/m/n/olp/q T/risitiu/viw - T/xly/zIA
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Q2. Personalisation - NET: Any VSP
Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

Ofcom VSP Tracker - Wave 1
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ONLINE Fieldwork: 22nd September - 4th October 2021

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

personalised.

Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

NET: Any VSP
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household? Highest education
No Seconda  Univers still
Physica childre Ty ity Higher in full
Mental i q n aged school  degree  univers  time
conditi  conditi  condit 17 or NET: Aged  Aged5  Aged Aged or or ity educati
Total  Any on n n 1 23 45 6+ under Yes  unders 10 1145 1647 equiv equv  degree on
Mm@ b @ 6@ @ 0 @ ot 0 K 0 m o m 0] 0
Unweighted base 1259 357 167 207 855 258 634 331 36 813 325 127 158 114 63 558 395 120 129
Weighted base 1259 353 162 209 867 272 669 202 27 867 302 115 137 106 58 601 381 110 9%
Effective base 978 280 133 161 663 206 504 245 26 657 232 88 113 84 a4 447 306 87 106
Very personalised (10) 239 55 31 26 172 33 124 73 8 131 79 35 37 23 15 102 7 22 30
19%cel  16% 19% 13% 0% 12% 19%e  25%Tel  32% 15% 26%TI 31%T 27%T 2% 26%1 17% 19% 20% 31%Top
9 © 179 51 22 29 126 23 107 43 5 116 4 17 22 16 8 73 59 23 18
14%e  15% 14% 14% 15% 9% 16%e 5% 20% 13% 15% 15% 16% 15% 13% 12% 15% 21%0  19%
8 (8) 264 65 33 34 187 56 124 75 9 167 75 30 38 22 8 128 86 17 23
19 18% 20% 16% 22% 21% 19% 26%T1 32% 19% 25%n  26% 28%in  20% 13% 19 23% 15% 24%
7 @) 208 46 23 22 152 40 125 40 1 148 a7 17 22 23 5 95 68 19 14
6% 13% 14% 10% 8% 15% 19%T 4% 3% 17% 15% 15% 16% 22%n 8% 16% 18% 17% 14%
6 © 109 32 17 21 74 23 59 26 - 78 30 8 8 14 10 61 25 11 3
9%r 9% 10% 10% 9% 9% 9% 9% 9% 10%l 7% 6% 13%I 16%I 10%¢ 7% 10% 3%
5 6 115 a7 18 36 65 38 60 16 1 94 15 4 6 3 9 65 26 8 6
9%dgim 13%Td 1% 17%Tad 8% 14%Tg 9% 5% 5% M%TKm 5% 4% 4% 3% 15%Kim 1% 7% 8% 6%
4 [ 14 5 9 24 13 19 6 1 33 4 3 1 1 18 13 2 1
3% 4% 3% 4% 3% 5% 3% 2% 2% 4%T 1% 2% 1% 1% 3% 3% 2% 1%
3 [ 12 3 7 20 10 16 5 1 28 4 N 3 3 1 10 13 3 1
3% 3% 2% 3% 2% 4% 2% 2% 4% 3% 1% . 2% 3% 2% 2% 3% 3% 1%
2 @ 12 5 4 5 7 - 9 4 - 10 2 - - 2 8 4
1% % 2% 2% 1% 1% 1% 1% 1% 4%l 1% 1%
1 o 8 2 1 1 6 4 1 3 - 7 - - 3 4 1
1%f . . . 1% 29 . 1% - 1% - - . 1% 1%
Not at all © 57 23 6 19 33 31 25 1 . 55 2 1 - 1 1 36 12 5 N
personalised 5%gir  7%b 3% 9%Tod 4% 1%Tlg  4%g . 2% 6%TK 1% 1% - 1% 2% 6%r 3% 4% .
NET: 8-10 682 171 85 89 485 112 356 191 22 414 198 82 97 60 31 03 216 61 7
54%acel 49%c  53%c  43% s6%ac  41% 53%e  66%Tel  84% 48% 66%Tim  71%Timn  71%Timn  57% 53% 50% 57% 56% 74%Topq
o
NET: 47 468 139 63 88 316 114 263 88 3 353 9% 32 3 41 23 240 132 41 23
37%gir  39% 39% 42% 36% 42%g  39%g 0% 10% 41%TK 32% 28% 27% 39%I 40% 40%r 35% 7% 24%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 179
Q2. Personalisation - NET: Any VSP

Ofcom VSP Tracker - Wave 1

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Highest education

personalised.
Base: All respondents who have used ... in the past 3 months
NET: Any VSP
Do any children aged 17 or under live in your
Impacting limiting condition Number of people in household household?
No
impacti
ng/ No
Physica limitin childre
Mental i naged
conditi  condii  conditi 17 or NET: Aged  Aged5-  Aged
Total Any on n 1 23 45 6+ under Yes under 5 10 1115
—m a) b @ W e O @ 0 @ @ K 0 (m

Weighted base 1259 353 162 209 867 272 669 202 a7+ 867 302 115 137 106

NET: 0-3 109 42 14 32 66 46 50 12 1 99 8 1 3 5
9%gkl  12%Td 8% 15%Tbd 8% 17%Tg 7% 4% 5% 1M%Tim 3% 1% 2% 4%

l
Mean 7.20ace  6.76c 745 6.32 734Tac 6.19 7.29¢ 7.84Tel 825 6.82 795Tn  8.19Tin  8.15Tm  7.72T0
io n
Standard deviation 251 273 247 290 241 297 238 2.00 2.11 267 1.86 1.75 1.63 1.91
Standard error 0.07 014 019 020 008 019 0.09 0.11 035 0.09 0.10 0.16 013 018

Aged
16-17
n

58°
4
8%

7.31

246
031

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Seconda
v
school
or
equiv
()
601
57
10%r

6.97

260
011

Univers
i
degree
o
equiv
381
33
9%
7.32

2.40
0.12

Higher
univers

ity
degree
@

110
8
7%

7.43

2.40
022

stil
infull
time
educati
on
96
2
2%
8.26Topq

1.78
0.16
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Absolutes/col percents
Table 180
Q2. Personalisation - NET: Any VSP
Q2. Thinking about the 's and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has

been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Base: All respondents who have used ... in the past 3 months

NET: Any VSP
Devices used to access
GO Region ban Rural Internet usage interet Working statu
Unempl
yed -
Yorkshi Tablet not
Norther e and o East More Smart or Mulipl  Working  Working  looking  looking House
Scotlan n NET: North North the Midland Midland East of South South than 2 12 Phone laptop e full part- for for person/ Furloug
Total d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other hed
M 2 (b) c) h) i) (k) 0 (m) (A) B) 0 0) (D) @) 1) s) (v) (W) (x 2)
Unweighted base 1259 104 57 33 1065 51 138 9% 119 84 115 192 158 109 949 7 981 265 30 49 152 502 242 52 58 46 159 42 39
Weighted base 1259 105 60 37+ 1057 52* 137 102 107 91 12 171 176 108 938 189 780 462 28 61 1145 482 248 53 63 38" 206 44 34
Effective base 978 82 47 27 823 39 109 78 90 64 95 140 126 85 733 139 851 242 21 38 905 387 184 43 49 38 133 36 29
Very personalised (10) 239 20 1" 8 199 " 24 12 33 20 17 34 35 14 185 36 163 73 7 4 223 115 33 10 12 14 1" 10 7
19%qtx  20% 18% 23% 19% 21% 17% 12% 30%Tdfg  22% 15% 20% 20% 13% 20% 19% 21%T 16% 23% 7% 19%q 24%Ttx 13%x 18%x 18%x 36%Ttx 5% 22%x 20%
im
9 © 179 17 4 10 148 3 17 18 19 13 21 18 26 14 134 27 130 49 2 3 172 70 40 8 10 6 18 5 4
14% 16% 7% 28% 14% 5% 12% 18% 17% 15% 18%e 10% 15% 13% 14% 14% 17%To 1% 7% 4% 15%T 15% 16% 15% 15% 17% 9% 12% 1%
8 (8) 264 18 13 6 226 15 26 27 19 23 21 39 35 21 201 31 192 69 6 7 247 111 53 11 13 8 28 8 1
21%0x 18% 22% 17% 21% 29% 19% 27% 17% 25% 19% 23% 20% 20% 21% 17% 25%To 15% 20% 12% 22% 23%x 21% 20% 21% 20% 14% 18% 31%
7 (7) 206 25 9 3 170 7 21 18 14 " 15 33 24 27 148 38 119 8 5 7 190 il 51 8 13 6 35 7 6
16%n 24% 14% 8% 16% 13% 15% 17% 13% 12% 13% 20% 14% 25%Tdhj  16% 20% 15% 19% 17% 12% 17% 15% 20% 15% 21% 15% 17% 15% 18%
|
6 (6) 109 10 4 1 95 4 15 8 8 7 " 19 20 3 86 7 60 47 N 6 103 51 22 3 3 5 22 2 -
o%mn 9% 6% 3% o%m 7% Hem 8% 7% 8% 10%m  1%m  11%m 2% 9% 9% 8% 10% 1% 10% 9% 1% 9% 6% 4% 12% 1% 4% 1%
5 (5) 5 12 13 2 88 9 13 7 4 7 16 " 9 " 83 19 53 58 5 14 92 38 14 8 3 N 35 8 3
o 11% 21%Tdghi 6% 8% 18%Tohk  10% 7% 4% 8% 14%dhk 6% 5% 10% 9% 10% % 13%Tn 16% 24T 8% 8% 6% 6%w 5% 1% T%TS 17%w 8%
Kl I w
4 (@) 38 3 - 4 31 2 5 2 3 4 1 3 3 6 24 9 21 15 1 3 36 10 15 . 2 - 10 1 -
3% 3% - 1% 3% 4% 4% 2% 3% 5% 1% 2% 2% 6% 3% 5% 3% 3% 2% 4% 3% 2% 6%Ts 1% 3% - 5% 2% -
3 @ - 1 - 31 - 5 6 4 3 3 . 7 2 20 5 13 19 2 5 25 3 8 - 1 - 18 2 -
3ouknrs - 2% - 3%k - ok 6%ak 3%k ok 3% . ok 2% 2% 3% 2% 4%n 7% &%l 2% 1% 3%s - 1% - 9uTst 5% -
2 @ 12 - 1 1 - 2 - 1 - 3 - 2 3 9 1 5 8 - - 12 2 3 - 2 - 3 1 1
1%n - 2% 1% - 1% - 1% - 2% - 1% 3% 1% 1% 1% 2% - - 1% * 1% - 3%s - 2% 2% 2%
1 1 8 - 1 7 - 1 1 1 - 1 2 1 1 7 1 6 2 - 2 6 3 1 1 - - 1 - 2
1% - 1% 1% - 1% 1% 1% - 1% 1% 1% 1% 1% * 1% * - 3% 1% 1% * 1% - - 1% - 6%
Not at all © 57 - 4 52 1 7 3 2 1 4 13 14 7 41 5 19 35 2 10 40 10 10 5 5 - 25 1 2
personalised Soanrs - 7% 4% 5%a 3% 5%a 3% 2% 1% 4% T%a 8%a 6%a 4% 3% 2% 8%Tn 7% 7% a% 2% 4% 9%s 8%s - 12%Tstw 3% 5%
NET: 810 682 55 29 2 573 28 67 57 70 56 59 % 97 49 520 95 485 192 14 14 642 296 126 28 34 28 57 23 21
54%ogx  53% 48% 67% 54% 55% 49% 56% 65%Tdfm  62%m 52% 53% 55% 45% 55% 50% 62%To 41% 50% 23% 56%Tq 61%Ttx 51%x 53%x. 55%x 73%Ttx 28% 52%x 62%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulv
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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Table 180

personalised.

Weighted base
NET: 4-7

NET: 0-3
Mean

Standard deviation
Standard error

Propol

Prepared by Yonder

Q2. Personalisation - NET: Any VSP

Base: All respondents who have used ... in the past 3 months
NET: Any VSP

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

GO Region
Yorkshi
Norther reand  West East
Scotlan n NET: North North the Midland Midland East of South South
Total Wales Ireland England East West Humber s England London East West
h) i) k) 1 (m
1259 105 60" 37 1057 52" 137 102 107 91 12 m 176 108
468 49 25 10 384 22 55 35 30 3 42 66 56 47
a7%hn 47N 41% 28% 36% 2% 40% 34% 28% 33% 38% 39% 32% 43%h
09 7 2 101 1 15 10 8 4 " 15 24 13
9%anrs 11%a 4% 10%Ta 3% 11%a 10%a 7%a 5% 0%a 9%a 13%Ta 12%a
7.200gx 7.67bfm 6.74 7.61 7.16 7.27 6.92 7.21 7.80Tbd 7.58m 7.07 7.14 7.04 6.73
fim
251 1.72 275 257 2.55 222 2.60 2.28 2.36 213 249 266 284 2.68
0.07 0.17 0.36 0.45 0.08 0.31 0.22 0.23 0.22 023 023 0.19 023 0.26

T/a/b/c/d/e/tig/h

/k/l/m - T/A/B

Tiplq

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing.

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
ns/Means: Columns Tested (5% risk level)

Overlap formulae used. * small base; ** very small base (under 30) in

T/sitiuiviwixlyiz

Urban
A
938
341
36%
77
8%
7.26

2.49
0.08

* small base (under 50).

rban/ Rural

Rural
B)
189
83
44%
12
7%
7.24

2.33
0.18

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Internet usage

More

than 2

hours
n}

780
253
32%
43
5%
7.60To

222
0.07

462
207
45%Tn
64
14%Tn
6.58

78
0.17

Devices used to access
internet

Working statu:
Unempl
Unemplo ~~yed -
Tablet yed not
Sm: or Mulipl ~ Working ~ Working  looking  looking House
Phone laptop e full art- for for person/  Furloug
only only devices time time work work Student Retired Other hed
() v () x 2
28" 61" 1145 482 248 53" 63" 38" 206 44* 34
10 30 420 169 101 20 21 10 102 17 9
36% 50% 37% 35% 41% 37% 33% 27% 49%Tsw  38% 26%
4 17 83 17 21 5 8 47 5 4
14% 27%Tr 7% 4% 9%s 10% 12%sw 20%Tstw 0% 12%
6.87 5.04 7.34Tq 7.70Ttu 7.07x 6.98x 7.07x 8.48Tst 5.58 7.10x 7.19
ey
2.86 3.02 238 2.1 2.40 2.82 2.83 1.45 2.83 257 2.81
052 043 007 009 015 0.39 037 0.21 0.22 0.40 045

YONDER
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 181
Q2. Ferso_nalisalion - NE:[: Any VSP

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

Absolutes/col percents

personalised.
Base: All respondents who have used ... in the past 3 months
NET: Any VSP
Exposure to
hamful content Awareness of
Household income- per year Regular users of VSPs (ast 3 months) __(ast3months)  _safety measures
Not at
all/
£15600 £26000  £36.400 Any No Very/ Not
Upto - - - 000 Instagr Faceboo  Snapcha Fuila  Biichut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36,399  £51,999 + YouTube  am TikTok K Twitch  Vimeo e s e e aware  aware
Mm@ @ @ o @ k0 m; —m @ _® 0 6
Unweighted base 1259 240 311 293 171 163 175 794 516 1055 471 297 268 130 131 198 319 922 531 728
Weighted base 1259 234 320 291 171 154 1158 692 390 1032 365 176 151 63 51 76 249 994 460 799
Effective base 978 179 248 226 134 125 907 605 379 816 336 208 179 7 9% 162 225 745 400 585
Very personalised  (10) 239 45 47 53 4 38 221 165 110 197 105 55 46 22 16 22 79 158 119 120
19%bsu  19% 15% 18% 25%Tb  24%b  19% 24%Tg)  28%Tghj 19% 20%Tghj  31%Tghj 30%Tghj 35%Tghj 32%Tghj 20%Tgj  32%Ts  16% 26%Tu 15%
9 @ 179 5 47 6 29 33 172 36 82 160 73 42 30 10 8 20 45 134 90 90
4% 1% 15% 12% 7% 22%Tac  15% 20%Tg)  21%Tg]  15%T  20%Tg]  24%Tgin  20%Tg  15% 17% 27%Tghi  18% 13% 19%Tu 1%
o jkmno
8 ® 264 43 64 69 34 3 55 176 101 230 95 46 3 1 12 17 63 199 17 147
2% 18% 20% 24% 20% 24% 20%T  25%Tgj  26%Tgim 22%T  26%Tgm 26%Tm  20% 28% 24% 23% 25% 20% 26%Tu  18%
7 @ 208 43 39 55 29 1 186 101 52 169 44 13 21 3 6 8 26 178 72 34
16%belk  18% 12% 19%be  17% 10% 16%kKinp  15%n  13%In  16%kin  12%kn 8% 14%in 5% 11%n 10%n 1% 18%Tr 16% 17%
Inpr 3
6 ®) 109 18 45 20 1 7 106 51 17 91 24 10 9 2 4 3 17 91 2 85
9%t 8% 14%Tacde 7% 6% 5% 9%hikp  7%ip 4% 9%ip 7% 6% 6% 3% 8%inp 4% 7% 9% 5% 1%t
5 6 115 27 27 25 16 12 101 41 16 83 18 6 11 8 3 3 13 99 21 93
9%hik  12% 8% 9% 9% 8% 9%hikip 6%l 4% 8%hikp 5% 3% 7%lp  13%hiklo 6% 4% 5% 10%r 5% 12%Tt
Iprt P
4 [ 9 14 8 2 2 33 10 5 31 3 2 - - 2 2 35 3 35
3%hikim 4% 4% 3% 1% 2% 3%hikm 1% % 3%hikim 1% 1% % - - 2%m 1% 4% 1% 4%T
t
3 @ 82 6 15 10 1 - 27 3 4 24 . . . - . 1 1 30 6 26
3%hikim 3% 5%Tde  3%e 1% - 2%hikim  * i%hk  2%hikim - * . . - 1% 2%kt 3% 1% 3%
t
2 @ 2 1 2 - 4 2 6 7 - 10 2 - - - - - - ] 3 10
1%g 1% 1% - 2%¢ 1% 1% 1%g - 1%g % - - - - - - 1% 1% 1%
1 ) 8 3 3 2 - - 7 - - 5 - - - - 1 - - 8 1 7
1% 1% 1% 1% - 1% - - 1% - - - - 1%hk - - 1% . 1%
Not at all © 57 13 19 14 3 7 a4 2 2 33 . 3 3 . - 2 52 4 53
personalised 5%ghik 5% 6%d 5% 2% 4% 4%hikp 1% 3%hikp 2%k 2%hik 1% - - 1% 5% 1% 79%Tt

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k//m/n/o/p - T/r/s - T/tlu
Overlap formulae used.

Prepared by Yonder l I 0 N D E R
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Table 181
Q2. Personalisation - NET: Any VSP

Base: All respondents who have used ... in the past 3 months
NET: Any VSP

Household income- per year

Reqular users of VSPs (last 3 months)

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very
personalised.

Exposure to
harmiul content

£15600  £26,000
Upto - -

Total  £15599  £25999  £36,399
m a b )

Weighted base

1259 234 320 291
NET: 8-10 682 13 157 158
54%su  48% 49% 54%
NET: 4.7 68 97 125 108
37%ehik  42%e  39%e  37%e
Imnoprt
NET: 0-3 109 2 38 25
9%ghij  10% 12%d 9%
Kimnop
t
Mean 720050 6.94 6.82 720
Standard deviation 251 266 2564 246
Standard error 0.07 017 015 014

Overlap formulae used.

Prepared by Yonder

£36,400
- ,000 Instagr
£51,999 + YouTube  am TikTok
@) e) h )
171 154 1158 692 390

107 108 648
62%Tab  70%Tabc  56%T

57 425 203 90
33% 25% 37%hikl  29%iklp  23%
8 9 84 12 6
4% 6% 7%hikim 2%k 2%
nop

7.78Tab  7.78Tab  7.32T 8.04Tg  8.28Tgh
c c i

213 238 2.39 174
0.16 0.19 0.07 0.06 0.07

477 293 587
69%Tgj  75%Tghj 57%T

Faceboo ~ Snapcha

Twitch
K U
1032 365 176
273
75%Tghj
73 89 31
36%hikl  24% 18%
72 3 3
7%hikim 1% 2%
nop
737T  830Tgh  8.40Tgh
i im
234 1.59 1.77
007 007 0.10

142 108 49
81%Tghi  70%Tgj  78%Tg]
jkmo

Awareness of
f

r
Not at

all

Ar No Very/ Not

Frula  Bitchst ~ OnlyFan  exposur  exposur  Quite very

Vimeo e s e e aware aware
m] ) S ) - N N - N Ny ) N
151 63 51 76 249 994 460 799

37 59 187 491 325 357
72%Tg]  78%Tghj 75%Ts  49% TI%Tu  45%
m

a2 14 13 15 58 402 121 347
28%p  22% 26%! 20% 23% 40%Tr 26% 43%Tt
3 . 1 1 3 101 14 %
2% 1% 2% 2% 1% 10%Tr 3% 12%Tt
814Tg]  828Tg] 8.23Tg  8.38Tgh 8.29Ts 696 810Tu 668
jm
194 183 178 163 1.75 256 183 269
012 016 016 012 0.10 008 008 0.10

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
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Table 182
Q2. Personalisation - NET: Any VSP

personalised.

Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q2. Thinking about the sites and apps listed below, on a scale of 0-10, to what extent would you say that the videos or content shown to you in your feed or homepage has
been personalised for you, based on what you like, searches or viewing habits? Please use a scale of 0 to 10 where 0 means not at all personalised and 10 means very

NET: Any VSP
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total TVSP 2 VSP: 3VSPs 2VSPs 5+ VSPs TVSP 2VSPs 3VSPs ZVSPs 5+ VSPs
() (b) © (@) (e) () 0 Q© I )
Unweighted base 1259 127 281 229 176 446 132 285 235 176 431
Weighted base 1259 174 342 264 180 300 178 345 270 177 289
Effective base 978 108 240 197 150 317 12 242 201 149 305
Very personalised (10) 239 21 a2 49 33 94 22 a2 48 33 %
19%abhi 12% 12% 19% 18% 31%Tabed 12% 12% 18% 19% 32%Thilk
9 @ 179 8 29 39 32 70 8 31 38 37 65
14%abhi 5% 9% 15%ab 18%ab 23%Tabe 5% 9% 14%h 21%Thi 22%Thi
8 ®) 264 1 60 62 52 79 1 61 66 50 76
21%ah 6% 18%a 23%a 29%Tab 26%Tab 6% 18%h 24%h 28%Thi 26%Thi
7 ) 208 30 66 50 27 32 30 68 52 25 31
16%el 17% 19%e 19%e 15% 1% 17% 20%! 19%| 14% 1%
6 6 109 13 36 33 14 12 13 36 35 14 1
9%l 8% 11%e 13%Te 8% 4% 8% 1% 13%T1 8% 4%
5 (5) 15 28 50 14 12 1 29 a8 16 1 10
9%cel 16%Tede 15%Tede 5% 7% 4% 17%Ti 14%Tjl 6% 6% 4%
4 ) 38 7 19 10 1 2 7 19 10 1 2
3%dek! 4%de 5%Tde 4%de . 1% 4% 5%TkI 4% . 1%
3 @) 32 1 14 4 2 N 12 14 4 2 N
3%el 6%Tode 4%e 2% 1% . 7%TKI 4%l 2% 1% .
2 @ 4 6 1 2 4 6 1 2
1% 2%e 2%e . 1% 2% 2% . 1%
1 1) 8 4 4 1 4 4 1
1% 2%e 1% . 2% 1% .
Not at all () 57 37 15 1 4 N a7 16 1 3 N
personalised 5%cejl 21%Tocde 4%ce . 2%e . 21%TijkI 5%jl . 2% .
NET: 8-10 682 40 132 150 17 243 41 135 152 120 234
54%abhi 23% 39%a 57%ab 65%Tab 81%Tabed 23% 39%h 56%hi 68%Thij 81%Thik
NET: 4.7 468 79 171 108 54 56 80 7 12 50 54
37%ekI 45%de 50%Tde 41%de 30%e 19% 45%KI 50%TKI 42%KI 28%! 19%
NET: 0-3 109 55 39 6 8 1 57 39 6 7 1
9%cdejk 329%Tbede 11%cde 2%e a%e . 32%TijkI 1%}k 2% 4% .
Mean 7.20abhi 5.02 653 7.64Tab 7.71Tab 8.53Tabcd 503 6.560 7.59Thi 7.83Thi 8.54Thijk
Standard deviation 251 3.35 250 1.82 205 1.42 335 250 1.81 1.96 143
Standard error 007 030 015 012 015 007 029 015 012 015 007
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Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used.
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Table 183
Q3a. Exposure to harmful content - Summary table

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents
Summary table

YouTube Instagram TikTok Facebook Snapchat Twitch Bitchute OnlyFans Vimeo Fruitiab NET: Any VSP
a) (b) () (d) (e) () {a) (h) (i) () (k)
Unweighted base 175 794 516 1055 an 297 131 198 268 130 1259
Weighted base 1158 692 390 1032 365 176 51 76 151 63 1259
Effective base 907 605 379 816 336 208 96 162 179 71 978
Yes 105 67 95 143 40 18 9 12 15 9 249
9% 10% 24%abdefhijk 14%ab 1% 10% 17%ab 16%abefi 10% 14% 20%abdefi
No 1022 610 280 869 304 151 37 59 130 48 994
88%cdeghjk 88%cdeghjk 72% 84%cghjk 83%cgk 86%cghjk 72% 78% 86%cghik 75% 79%c
Don't know 3t 15 15 21 21 7 6 4 7 7 16
3%K 2%k 4%dk 2% 6%abdk 4%dk 11%abedefik 6%abdk 4%dk 11%abedfik 1%

Asterisks displayed in the data refer to the effective base, although

isplay the
Proportions/Means: All Columns Tested (5% risk level)

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Overlap formulae used.

gl base.
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Absolutes/col percents
Table 184
Q3a. Exposure to harmful content - Summary - Experienced harms

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have come across any violent, abusive or inappropriate videos on any VSP

Gender Social Grade

Age Ethnicity Religion
Other
Christi religio
Total  Male  Female AB ct c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 55+ 65+ White  BAME  Mixed  Asian an Musiim n None
M @ ) @ @ @ M @ 0 k0 om0 & W W —z
Unweighted base 319 204 115 99 109 54 54 43 276 58 78 65 43 18 13 32 14 235 82 20 49 123 33 25 131
Weighted base 249 136 112 74 89 42 42 31 218 41 58 54° a7 13+ I 28" 15t 197 49 1 30* 9% 18+ 21 108
Effective base 225 138 90 67 84 35 36 33 192 44 53 43 30 17 10 24 10 171 53 14 30 81 20 16 103
Facebook 143 87 56 39 52 24 27 13 130 22 36 31 2 9 9 18 9 17 25 9 14 58 9 12 61
57% 64%Tb 50% 53% 58% 57% 65% 42% 60% 53% 62% 58% 63% 71% 68% 63% 57% 59% 51% 79% 45% 61% 49% 58% 56%
YouTube 105 62 43 34 34 16 18 16 90 12 22 30 13 4 6 12 8 78 26 5 18 35 9 17 43
42% 46% 38% 46% 38% 39% 44% 51% 41% 30% 38% 57%Thi 35% 30% 43% 42% 52% 40% 52% 48% 59%Tr 36% 47% 82% 40%
TikTok 95 48 46 33 32 15 14 21 73 21 23 16 8 3 3 5 3 69 2 3 17 39 10 8 34
38%hl 36% 4% 44% 36% 36% 34% 70%Thik  34% 50%hl 40% 30% 20% 24% 19% 20% 16% 35% 49% 27% 56%Tr 4% 54% 40% 32%
|
Instagram 67 36 31 26 21 7 12 10 57 18 17 14 7 2 2 - 48 17 6 8 22 5 8 28
27% 27% 27% 35% 23% 18% 28% 33% 26% 43%Thl 30% 25% 18% 14% 6% - 24% 35% 55% 26% 23% 29% 38% 25%
Snapchat 40 26 14 15 13 6 3 12 27 8 9 7 3 28 11 4 6 16 5 2 14
16%h  19% 13% 20% 15% 16% 6% 41%Thik  13% 20% 16% 13% 8% - 14% 23% 36% 21% 17% 26% 10% 13%
1
Twitch 18 15 3 5 7 4 2 3 15 3 7 4 . - 15 3 1 2 7 2 1 7
7%b. 11%Tb 2% 6% 7% 9% 4% 8% 7% 8% 13% 8% 1% 7% 7% 6% 8% 8% 1% 5% 7%
Vimeo 15 13 2 8 4 1 2 4 11 3 3 4 2 - 10 4 1 3 9 3 . 2
6%bA  10%To 2% 10% 4% 3% 5% 13% 5% 7% 5% 7% 4% - 5% 8% 10% 9% 0% 14% 1% 2%
OnlyFans 12 11 1 2 4 2 4 12 3 4 3 3 - 7 5 1 4 6 2 . 4
S%b 8% 1% 3% 4% 6% 9% 6% 7% 7% 6% 7% - 3% " 8% 18%Tr 6% 13% 2% 4%
Fruitlab 9 7 2 3 2 2 2 2 7 1 3 3 . - 4 4 2 2 4 2 . 2
4% 5% 2% % 3% 4% 4% 5% 3% 2% 5% 6% 1% - 2% 8% 14% 6% 4% 12% 1% 2%
Bitchute 9 8 1 2 2 1 2 - 9 1 3 3 . 1 - 1 - 5 4 . 2 3 2 1 3
3%b 6%Tb 1% 3% 3% 4% 6% - 4% 3% 6% 5% 1% 4% 2% - 2% 8% 4% 6% 3% 10% 4% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/t/u/v/w - T/x/y/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 185

Q3a. Exposure to harmful content - Summary - Experienced harms

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have come across any violent, abusive or inappropriate videos on any VSP

Unweighted base
Weighted base
Effective base

Facebook

YouTube

TikTok

Instagram

Snapchat

Twitch

Vimeo

OnlyFans

Fruitiab

Bitchute

143
57%gr
105
42%
95
38%0
67
27%
40
16%ip
18
7%
15
6%
12
5%d
9
4%

9
3%

Iy

ing! limitin

ndition

Number of people in
household

Do any children aged 17 or under live in your
household?

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

144
121
107

79
65%Tg
53
4%
41
33%
31
26%
14
1%

7

6%

4

3%

6

5%

3

2%

4
4%

Highest education

No Seconda Univers Still
childre Ty ity Higher infull
n aged school  degree univers time
170 NET: Aged  Aged5-  Aged Aged or or ity educati
45 under Yes  under5 10 115 1617 equiv  equv  degree on
0 —l —m o) e Q)
116 155 120 45 55 43 22 118 96 46 53
82 135 83 27 31" 35 15 101 69 36" 38"
78 117 74 25 34 28 17 85 70 28 41
38 7 53 18 18 21 7 66 39 22 14
6% 57% 63% 64% 60% 59% 51% 65%  57%  61% 37%
32 5 39 14 14 15 7 36 29 17 19
39% 38% 47% 52% 47% 43% 51% 35% 42% 47% 51%
40 44 29 1 14 9 7 30 28 11 25
48%Tef 33% 35% 42% 45% 24% 46% 30% 41% 31% 66%Top
24 3 25 7 12 7 4 27 19 9 12
29% 24% 30% 25% 38% 21% 30% 27% 28% 24% 31%
18 12 15 4 8 6 4 16 6 3 14
21% 9% 18% 15% 25%i 18% 25% 16% 9% 7% 36%Top
6 10 6 3 4 1 N 5 6 3 3
7% 7% 7% 10% 12% 3% 1% 5% 9% 8% 7%
9 5 6 3 5 2 - 3 4 3 4
11%Tf 3% 8% 9% 17%Ti) 5% 2% 3% 6% 8% 10%
5 5 7 2 3 3 2 5 5 2 -
6% 4% 9% 7% 9% 7% 16% 5% 8% 4%
4 2 5 1 4 1 N 3 2 2 2
5% 1% 6% 3% 13%Ti 4% 1% 3% 3% 4% 4%
2 3 6 2 3 - 1 4 3 1 .
2% 2% 7% 6% 10%Ti 1% 6% 4% 4% 4% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) inel

Prepared by Yonder

ble for
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 186
Q3a. Exposure to harmful content - Summary - Experienced harms

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have come across any violent, abusive or inappropriate videos on any VSP

GO Region —Urban/ Rural
Yorkshi
reand  West East
Scotlan NET: North North the Midiand ~ Midiand ~ East of South  South
Total d Wales  England  East West  Humber s s England  London  East West  Urban Rural
—m_ — —la w0 —k 0 m A
Unweighted base 319 28 12 273 17 29 26 27 24 29 56 41 24 238 47
Weighted base 249 21 1 211 18 22 23" 16 22 24 a7 33 16 184 41+
Effective base 225 22 10 189 14 19 18 22 15 23 34 34 16 163 39
Facebook 143 9 10 121 9 15 17 10 16 11 20 16 7 104 26
57%  42% 87% 57% 7% 69% 72% 62% 72% 46% 55% 49% 44% 57% 62%
YouTube 105 8 5 90 7 9 10 5 9 11 21 12 6 78 16
2% 40% 4% 43% 40% 39% 43% 3% 40% 7% 56% 7% 38% 43% 38%
TikTok 95 12 3 79 6 12 6 6 9 8 13 15 4 74 14
38% 56% 23% 7% 2% 56% 26% 39% 41% 35% 35% 44% 23% 40% 33%
Instagram 67 6 3 59 3 4 5 4 11 7 13 6 5 52 9
27% 26% 24% 28% 18% 18% 22% 26% 49% 30% 36% 19% 30% 28% 22%
Snapchat 40 3 1 36 1 6 3 5 6 2 7 2 4 30 6
16% 15% 8% 17% 7% 27% 13% 30% 27% 10% 18% 7% 22% 17% 15%
Twitch 18 2 1 15 1 3 . 2 2 3 3 1 15 3
7% 8% 5% 7% 7% 16% 2% 9% 8% - 8% 8% 8% 8% 7%
Vimeo 5 . . 13 . 1 . 1 4 2 2 2 12 2
6% 1% 2% 6% 3% 6% 2% 4% 17% 7% 6% 13% 6% 5%
OnlyFans 12 1 1 2 1 1 1 - 3 1 1 8 1
5% 4% - 5% 5% 8% 5% 6% 6% - 10% 3% 6% 4% 3%
Fruitiab 9 1 - 7 . . 1 1 2 - 2 1 1 7 1
4% 4% - 4% 1% 1% 3% 5% 7% - 6% 4% 4% 4% 1%
Bitchute 9 . - 8 . 1 1 - 2 2 1 1 7 N
3% 2% - 4% 1% 3% 4% - 10% 5% 2% 8% 4% .

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Internet usage

More

than 2

hours
n;

276
183
215

109

60%T
80
43%
75
4%T
54
30%T
31
17%T
16

9%T
12

7%

9

5%

7

4%

7
4%T

12
hours

4%
2
3%

2%

Devices
used to
access
interne

Multip!
e
devices
f

299
238
213

139
59%
100
42%
91
38%
62
26%
36
15%
16
7%
14
6%
1"
5%
7
3%

6
3%

Working status

Working
full

time

154
17
105

74
63%
47
40%
4
35%
28
24%
14
12%
12
10%
7
6%
8
7%
a
4%

5
4%

Working
part

time

5%
P
3%

3
6%

Student
(w)

17
15
14

5
35%
5
30%
9
61%
7
48%
3
21%
1
7%
2%

2%

2%

Retired
X

13
13+
10

9

68%
7

58%
1
5%

1
5%
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Table 187

Q3a. Exposure to harmful content - Summary - Experienced harms
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have come across any violent, abusive or inappropriate videos on any VSP

Unweighted base

Weighted base

Effective base

Facebook

YouTube

TikTok

Instagram

Snapchat

Twitch

Vimeo

OnlyFans

Fruitiab

Bitchute

319

40
16%u
18
7%
15
6%
12
5%
9
4%

3%

Household income- per year

ONLINE Fieldwork: 22nd September - 4th October 2021

Reqular users of VSPs (last 3 months)

Ofcom VSP Tracker - Wave 1

Exposur
\

eto
harmiul

Awareness of

Upto
Total  £15,599
M @

2
7%
2
7%
2
7%
2
7%

3
8%e

£15,600

£25,999
—b)

4
7%
3

5%

2
4%

£26,000

£36,399
—fa

£36,400

£51,999
—d

2
6%
3
9%
1
4%
1
4%

2%

£52,000

YouTube
—a

312
243
219

138
57%i
105
43%]
9
38%
65
27%
39
16%
17
7%
15
6%
12
5%
9
4%

3%

Instagr Faceboo  Snapcha
am TikTok K t Twitch
) 0 K )
275 228 205 213 144
194 151 225 137 72
197 156 206 149 98
112 74 143 79 41
57%i 49% 63%Tohi  58%i 57%i
K
81 57 92 54 38
42% 38% 41% 40% 53%Tghi
I3
86 % 88 76 36
44%Tgj  62%Tghj 39% 56%Tghj  50%Tg]
Kimop m
67 45 57 47 32
34%Tgl  29% 26% 35%Tgij  44%Tghi
ko
36 33 36 40 24
19%Tgi  22%Tg]  16% 29%Tghi  33%Tghi
i i
13 14 16 15 18
7% 9%h 7% 119%Tgh)  25%Tahi
jkm
14 13 15 14 12
7% Ty 7% 10%Tgh  17%Tghi
I3
10 9 10 9 8
5% 6% 4% 7] 12%Tghi
I3
8 8 8 8 7
4% 5% 4% 6%Tgi  10%Tghi
3
8 7 9 7 7
4% 5% 4% 5%Tg  10%Tghi
I3

Fruila  Bitchut
Vimeo b e
(m) RN () SN ) -
128 80 73
61 34 23
80 47 60
36 23 16
59%0 68%i 68%gim
32 18 16
52%Thij  54%K  67%Tghi
K Jkimnp
28 18 11
46% 54%Tgjo  47%
23 15 10
37%Tg)  45%Tgi  45%Tghi
P Jkmp
17 14 9
28%Tghj  41%Tghi  37%Tghi
Jkmp. mp
11 9 7
18%Tghi  27%Tghi  31%Tghi
3 jkm Jkmnp
15 12 7
25%Tghi  35%Tghi  28%Tghi
I jamop Kl
7 7 7
12%Tghi 22%Tghi  30%Tghi
ik jm Jkimn
9 9 6
15%Tghi  27%Tghi  27%Tghi
3 jkimp jkimp
7 7 9
12%Tghi  21%Tghi  37%Tghi
i« Jm Jkimnp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) inel

Prepared by Yonder

ble for

testing

OnlyFan  exposur
s e

— 0

105 319
37 249
83 225
23 143
63%i 57%

18 105
48%ik  42%
18 95
49%Tg)  38%
13 67
35%Tg)  27%
10 40
26%Tghj  16%
8 18
22%Tghij 7%
K
8 15
22%Tghij 6%
K
12 12
33%Tghij 5%
Kimn
6 9
15%Tghij 4%
K

6 9
16%Tghij 3%
Kl

safety measures

Very/
Quite
aware

172
116
17

69
59%
53
45%
51
44%
40
35%Tu
29
25%Tu
12
10%
10

8%

8

7%

7

6%

5%

lot at
all
Not
very

aware

147
132
110

74
56%
52
40%
44
33%
26
20%
1"
8%
6
5%
5
4%
3%
2
1%

2%
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Table 188

Unweighted base
Weighted base
Effective base

Facebook
YouTube
TikTok
Instagram
Snapchat
Twitch
Vimeo
OnlyFans
Fruitiab

Bitchute

Overlap formulae used.

Prepared by Yonder

143
57%
105
42%
95
38%¢j
67
27%
40
16%0j
18
7%
15
6%
12
5%
9
4%

9
3%

Q3a. Exposure to harmful content - Summary - Experienced harms

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have come across any violent, abusive or inappropriate videos on any VSP

No. of VSPs used in Past 3 months
3VSPs 4VSPs

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

No. of Selected VSPs used in Past 3 months
2VSPs 5+ VSPs 2VSPs 3VSPs 4VSPs 5+ VSPs
(b). () (d) (e) Q. Q0 () I0)
24 A 42 211 25 42 43 208
35 46" 39" 127 35 48" 39" 126
20 35 38 146 20 36 39 143
21 27 22 71 21 30 21 70
61% 59% 57% 56% 60% 61% 54% 56%
13 25 15 51 13 28 15 49
38% 55% 39% 40% 38% 58%T 38% 39%
8 12 75 8 12 75
17% 29% 59%Ted 16% 30% 60%Tjk
3 11 12 Pl 4 11 11 41
9% 24% 30% 32%T 1% 23% 29% 33%T
1 2 36 1 2 36
3% 6% 28%Ted 3% 6% 29%Tjk
2 2 14 2 2 14
4% 4% 1%T 4% 4% 1%T
1 14 - 2 14
2% 11%Te 4% 11%Tj
1 1 1 10 1 1 1 10
3% 2% 2% 8%T 3% 1% 2% 8%T
9 1 8
7%T 1% 7%T
1 8 1 8
2% 6%T 2% 6%T

ellglble for sig testing

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although dlsEIayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h,

* small base; ** very small base (under 30,

* small base (under 50).

YONDER

Page 317

Absolutes/col percents




Ofcom VSP Tracker - Wave 1 -

ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 189

Q3a. Exposure to harmful content - YouTube

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months

YouTube

Gender Social Grade Age Ethnicit Religion
Other
Christi religio
Total  Male  Female AB ct c2 DE 1347 18+ 1824 2584 3544 4554 5564 6574 7584 55+ 65+ White  BAME  Mixed Asian Black an Muslim n None
m @ o @ o @ 0 @ W 0N 0 W W m —a @ & W (v) — &
Unweighted base 1175 678 497 341 353 224 251 17 1058 150 225 204 201 140 104 34 278 138 960 199 59 103 31 461 59 59 570
Weighted base 1158 597 561 319 343 241 249 88 1070 134 203 198 209 151 115 61 327 176 987 156 a4 86 19 461 ar 60" 567
Effective base 907 511 403 258 281 170 197 93 821 17 170 157 157 114 88 30 227 114 759 137 a4 70 24 349 a7 43 461
Yes 105 62 43 34 34 16 18 16 %0 12 22 30 13 4 6 2 12 8 78 26 5 18 3 35 9 17 43
9%hmpr 10% 8% 1% 10% 7% 7% 18%Thimn  8%mp  9%mp  11%mp  15%Thimn 6% 2% 5% 4% 4% 5% 8% 16%Tr  12% 21%T  14% 7% 20%TA  29%TxA 8%
opq a
No 1022 519 503 279 302 215 222 7 951 17 170 165 190 147 105 58 310 163 883 125 38 64 16 414 30 39 512
88%gjks  87% 90% 87% 88% 89% 89% 81% 8o%gk  87% 84% 84% 91%g 97%Tghi  91%g 96%g 95%Tghi  93%glk  89%Tsu  80% 86% 75% 85% 0%z 74% 65% 90%Tyz
uyz i 3
Don't know 31 16 15 6 7 9 8 1 29 4 1 2 6 1 5 - 5 5 2 5 1 4 . 12 2 4 12
3% 3% 3% 2% 2% 4% 3% 2% 3% 3% 6%Thkmp 1% 3% . 4% - 2% 3% 3% 3% 2% 5% 1% 3% 5% 6% 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tlulv/w -
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 190

Q3a. Exposure to harmful content - YouTube

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Page 319

Absolutes/col percents

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

YouTube
Do any children aged 17 or under live in your
Impacting! limiting condition Number of people in household household? Highest education
impacti
ng/ No Seconda  Univers stil
Physica limitin childre it Higher in full
Mental | g n aged school  degree  univers time
conditi  conditi  conditi 17 0r NET: Aged  Aged5  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 10 115 1617 equiv equv  degree on
@ (b) ) @) e) B a h K U (m n 0 &l 1
Unweighted base 175 330 162 187 800 243 581 316 35 747 308 120 149 108 59 504 376 118 128
Weighted base 1158 319 154 184 801 254 608 271 25" 791 277 104 124 9% 52 531 362 108 95
Effective base 907 257 129 145 616 194 458 234 25 601 218 82 106 79 41 401 289 85 105
Yes 105 32 17 1 69 17 53 32 2 51 39 14 14 15 7 36 29 17 19
9%io  10%c 1% 6% 9% 7% 9% 12% 10% 6% U%T 4% 12% 15%T 4% 7% 8% 16%Top  20%Top
No 1022 282 134 169 12 232 37 232 21 725 224 79 106 78 2 479 323 89 74
88%jkmr  88% 87% 92%a 8% 91% 88% 86% 83% 9%TK  81% 76% 85% 80% 82% 90%ar  89%r 82% 78%
mn
Don't know 31 6 4 3 1 6 17 7 2 15 14 10 4 5 2 16 9 2 1
3%i 2% 2% 2% 3% 2% 3% 2% 7% 2% 5%T 10%Til 3% 5% 4% 3% 3% 2% 1%
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Table 191
Q3a. Exposure to harmful content - YouTube

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

ONLINE Fieldwork: 22nd September - 4th October 2021

Page 320

Absolutes/col percents

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

YONDER

YouTube
Devices used to acoess
GO Region Urban/ Rural Internet usage internet Working status
TUnemplo
Unemplo ~ yed
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full part- for for erson/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices time time work work  Student  Refied  Other hed
M a b) c e h ) K ) m) A 8] n () ) W x %
Unweighted base 175 95 51 29 1000 48 129 9 110 80 110 185 146 99 887 156 930 233 27 41 1078 481 219 50 51 44 138 36 38
Weighted base 1158 92 51 TR a8t 127 97 98 85 106 166 162 95 862 171 735 408 24n 48 1061 454 224 50 54° 36+ 178 39" 3
Effective base 907 75 43 23 767 36 101 73 83 61 91 134 115 77 681 126 803 212 19 32 841 370 164 41 43 36 115 30 28
Yes 105 8 5 1 % 7 9 10 5 9 11 21 12 6 78 16 80 2 1 1 100 47 19 2 3 5 7 3 4
9%x 9% 9% 5% 9% 15% 7% 10% 5% 10% 1% 12% 8% 6% 9% 9% 1%To 6% 6% 2% 9% 10%x 9% 4% 6% 12% 4% 8% 1%
No 1022 82 46 28 866 40 17 83 91 76 % 140 141 87 756 153 638 373 22 47 936 395 195 47 49 31 170 36 2
88%n  89% 91% 90% 88% 85% 92% 85% 4%k 89% 85% 84% 87% 91% 88% 89% 87% 91% 92% 98% 88% 87% 87% 94% 90% 87% 95%Tst  92% 83%
Don't know 31 1 - 2 28 2 4 1 1 4 5 9 2 28 3 17 1 1 25 13 10 1 2 . 1 2
3% 2% - 5% 3% % 4% 1% 1% 4% 3% 5% 2% 3% 2% 2% 3% 2% 2% 3% 5%x 2% 4% 1% 1% 6%




Table 192

YouTube

Overlap formulae used.

Prepared by Yonder

Q3a. Exposure to harmful content - YouTube

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Exposure to
harmful content
Household income- per year Regular users of VSPs (last 3 months) month
£15600  £26,000  £36,400 Any No
Upto : - - £52,000 Instagr Faceboo ~ Snapcha Fritla  Bitchut ~ OnlyFan  exposur  exposur
Total  £15599 £25999 £36399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo b e s e e
m a b ) @) e) @ h () K i m) n 0 o 0 s
Unweighted base 175 221 294 272 160 158 175 763 505 974 459 295 265 128 130 195 312 847
Weighted base 1158 212 302 266 157 148 1158 658 378 934 353 175 149 62 51 75 243 900
Effective base 907 163 234 208 124 120 907 579 372 748 326 206 176 69 95 160 219 681
Yes 105 17 26 25 14 20 105 81 57 92 54 38 32 18 16 18 105
9%su 8% 9% 9% 9% 14% 9% 12%Tg]  15%Tghj  10% 15%Tghj 22%Tghi  21%Tghi  29%Tghi  31%Tghi  24%Tghi  43%Ts
ik ik i jkim ik
No 1022 188 271 234 140 120 1022 555 313 823 280 133 114 Pl 32 54 134 889
88%ehik  89% 90%e  88% 90% 81% 88%hikl  84%kimn B83%Kimn 88%hki  79%nop  76%no  77%no  66% 63% 72%  55% 99%Tr
Imnoprt P o
Don't know 31 6 4 7 3 8 31 22 7 18 19 3 3 3 3 3 5 12
3%js 3% 1% 3% 2% 5%b 3% 3%ij 2% 2% 6%Tghi 2% 2% 5% 6%Tgil  4%il 2% 1%
Im m

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Awareness of
fety measure

Very/
Quite
aware

u (u

5

10

434
384

53
12%Tu

367
85%

1

4
3%

665
725
531

52
7%
655
90%Tt

17
2%

Page 321

Absolutes/col percents
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Table 193
Q3a. Exposure to harmful content - YouTube

YouTube

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Overlap formulae used.

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 1VSP 2VSPs 3VSPs 2VSPs 5+ VSPs TVSP 2VSPs 3VSPs 4VSPs 5+ VSPs
M) (a) (0) () (d) (e) (h) Q0 Q () 1)
Unweighted base 1175 81 258 222 172 442 82 263 231 171 428
Weighted base 1158 114 315 257 175 297 115 319 265 171 288
Effective base. 907 69 219 191 147 314 69 223 198 145 303
Yes 105 13 25 15 51 28 15 a9
9%abhi 4% 10%ab 9%a 17%Tabed 4% 10%hi 9%h 17%Thijk
No 1022 109 296 230 150 238 109 300 236 147 230
88%el 95%de 94%Tde 89%e 86% 80% 95%K 94%TI 89% 86% 80%
Don't know 31 6 6 2 10 8 6 6 2 10 8
3%¢] 5%c 2% 1% 5%Tbe 3% 5%] 2% 1% 6%Tij 3%

Page 322

Absolutes/col percents

YONDER




Table 194

Instagram

Unweighted base
Weighted base
Effective base
Yes

No

Don't know

Overlap formulae used.

Prepared by Yonder

Q3a. Exposure to harmful content -

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ...

Total
)

794
692
605

67
10%pq

610
88%as

15
2%

Instagram

Gender

in the past 3 months

Social Grade

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Age Ethnicit Religion
Other
Christi religio
Male  Female AB c1 c2 DE 1317 18+ 1824 2534 3544 4554 5564 6574 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
—e (e —a h — W _m @ @ s M (v) ) —a (A)
439 355 247 253 140 150 9% 698 147 182 151 108 67 37 110 43 616 169 47 89 30 298 53 45 380
315 376 204 227 128 130 73 619 128 153 132 %8 63 38" 108 45" 560 123 36" 68 18+ 250 34" 41" 347
327 291 186 196 105 116 75 532 14 135 14 78 53 34 92 39 482 15 34 59 23 223 34 3t 306
36 3t 26 21 7 12 1 57 18 17 14 7 2 2 - 48 17 6 8 3 2 5 8 28
12% 8% 13% 9% 6% 9% 14%mnpq  9%pq  14%mnpq 11%npq  10%pa 7% 3% - 2% 9% 14% 17% 12% 19% 9% 15% 20%A 8%
270 340 174 01 "7 15 62 548 107 131 17 89 60 36 104 44 501 101 29 57 14 20 27 33 315
86% 90% 86% 88% 92% 89% 85% 88% 84% 85% 88% 91% 96%gii  97% 97%Tghi  97%gij  90%Ts  82% 81% 84% 78% 88% 79% 80% 91%Ty.
ik
9 6 3 6 3 3 1 14 3 5 2 2 1 1 2 1 1 4 1 3 1 8 2 5
3% 2% 2% 2% 2% 2% 1% 2% 3% 3% 1% 2% 1% 3% 2% 3% 2% 4% 3% % 4% 3% 6% 1%

e base, although

layed alon

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testlng,
ks layed in the data refer to the effect

Propomons/Means Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tlu/v/w - T/x/y/z/A

e the weighted bas

* small base; ** very small base (under 30) ineligible for sig testing

small base (under 50).

YONDER
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Table 195

Instagram

Unweighted base
Weighted base
Effective base
Yes

No

Don't know

Prepared by Yonder

Total
-m

67
10%d

610
88%b

15
2%0

Q3a. Exposure to harmful content - Instagram

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Do any children aged 17 or under live in your
Impacting! limiting condition Number of people in household household? Highest education
impacti
ng/ No Seconda  Univers still
Physica  limitin childre ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  conditi  condit 1701 NET: Aged  Aged5-  Aged Aged or or ity educati
Any on on on 1 23 45 6+ under Yes  unders 10 1145 1617 equiv equv  degree on
a) b} c d e 0 @ h ) K ) (m 0 (0
206 107 105 554 123 380 264 27 440 256 97 126 £ 49 312 266 84 106
178 94 88 487 111 350 212 19+ 408 210 75 95 73 39" 205 226 66 78
159 84 81 421 % 299 192 18 353 177 64 87 67 32 243 202 57 86
23 16 10 38 1 31 24 . 32 25 7 12 7 4 27 19 9 2
3% 17%Td 1% 8% 10% 9% 1% 2% 8% 12% 9% 12% 10% 1% 9% 9% 13% 15%
150 76 7 441 97 312 183 18 368 179 65 80 64 33 266 196 5 66
84% 81% 87% 90%Tab  87% 89% 86% 98% 90% 85% 87% 84% 88% 84% 90% 87% 86% 84%
4 2 2 8 3 7 5 8 6 3 3 2 2 2 10 1 1
2% 2% 2% 2% 3% 2% 2% 2% 3% 4% 4% 3% 4% 1% 5%To 1% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 196

Instagram

Unweighted base
Weighted base
Effective base
Yes

No

Don't know

Prepared by Yonder

67
10%
610
88%nw

15
2%

Q3a. Exposure to harmful content - Instagram

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to access
GO Region Urban/ Rural Internet usage internet Working status
Unemplo
Unemplo  yed
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl ~ Working ~ Working  looking  looking House
Scotlan n NET: Noth  North the  Mdiand  Midiand  Eastof South  South than 2 12 Phone  laptop e full art- for for erson/  Furloug
d Wales Ireland England East West Humber s s England London East West Urban Rural hours hours only only devices time time work work Student Retired Other hed
h) i) (k) 0 (m) (A) B) 0 1) (v) (W) (X) 2)
60 33 15 686 35 88 69 76 57 67 141 % 57 608 106 671 116 22 12 741 349 160 2 23 42 41 2 30
54* 29+ 15 594 32" 78 64 57 52* 58 109 96 50" 520 109 500 183 16 1 654 294 149 26" 23" 33" 43" 25 24
48 28 12 517 26 66 53 56 43 56 101 76 43 461 84 557 101 16 8 569 259 118 20 20 35 37 23 21
6 3 - 59 3 4 5 4 11 7 13 6 5 52 9 54 11 2 62 28 13 3 2 7 1 1 3
10% 9% - 10% 10% 5% 8% 7% 20%Tdfl 13% 12% 7% 10% 10% 8% 11%T 6% 14% - 9% 9% 9% 12% 9% 21%Tstx 2% 2% 13%
47 26 13 24 28 73 57 51 41 5 94 86 43 56 98 434 168 13 11 578 260 133 23 21 25 42 25 18
87% 91% 87% 88% 89% 94%i 89% 91% 79% 87% 86% 90% 87% 88% 89% 87% 92% 8%  100% 88% 88%w  8%w  88% 91% 75% 98%Tw  98% 76%
1 2 12 - 1 2 1 1 - 2 4 2 12 3 12 4 1 14 7 3 1 3
3% 13% 2% 1% 1% 3% 2% 1% . 2% 4% 3% 2% 2% 2% 2% 3% 2% 2% 2% 4% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

YONDER




Table 197

Overlap formulae used.

Prepared by Yonder

Q3a. Exposure to harmful content - Instagram

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Instagram
Exposure to
harmul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) month fety measur
Notat
alll
£15600  £26,000  £36400 Any Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36399  £51,999 + YouTube ~ am TiTok t Twitch  Vimeo b e e e aware  aware
—a b @ W e @ h i 0 m m; —m @ @ 0 = 0 W
Unweighted base 794 135 182 184 115 129 763 794 463 714 437 268 240 124 17 183 275 508 401 393
Weighted base 692 11 165 157 102 11 658 692 333 619 328 149 128 58 42 66 194 490 318 374
Effective base 605 95 143 139 88 99 579 605 340 540 308 186 155 66 %0 156 197 405 295 312
Yes 67 2 15 18 5 14 65 67 45 57 47 32 23 15 10 13 67 - 40 26
0% 1% 9% 1% 5% 12% 10% 10% 13%Tghj 9% 14%Tghj  21%Tghi  18%Tghj 26%Tghi  26%Tghi  20%Tghi  34%Ts - 18%Tu 7%
i jkm jkm ik
No 610 93 49 138 95 93 577 610 281 551 269 113 102 40 27 50 123 486 271 339
88%ikim  84% 90% 88% 93% 84% 88%kim  88%Kim  84%nop 89%gki  82%nop 76%0  80%no  68% 66% 75%0  64% 99%Tr  85% 91%Tt
noprt nop mn
Don't know 15 5 2 1 2 4 15 15 8 Bl 12 5 3 3 4 4 4 4 6 9
2%s 5%¢ 1% 1% 2% 4% 2% 2% 2% 2% 4%Tghj 3% 3% 5% 9%Tghij  6%Tghij 2% 1% 2% 2%
Kimn im

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
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Absolutes/col percents
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Table 198
Q3a. Exposure to harmful content - Instagram

Instagram

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Prepared by Yonder

eligible for sig testing

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h,
Overlap formulae used. * small base; ** very small base (under 30;

No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 2VSPs 3VSPs 4VSPs 5+ VSPs 2VSPs 3VSPs 4VSPs 5+ VSPs
M (b) () (d) (e) Q. Q0 () I0)
Unweighted base 794 39 165 154 435 42 172 157 422
Weighted base 692 a4* 196 160 292 46" 203 160 283
Effective base. 605 35 144 132 309 37 149 133 298
Yes 67 3 11 12 a1 4 11 1 4
10%cj 8% 6% 7% 14%Tod 8% 5% 7% 14%Tik
No 610 38 183 146 242 40 191 146 233
88%el 88% 94%Te 92%e 83% 87% 94%TI 91%I 82%
Don't know 15 2 2 2 10 2 2 2 9
2% 5% 1% 1% 3% 5% 1% 1% 3%
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Ofcom VSP Tracker - Wave 1

Page 328
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 199
Q3a. Exposure to harmful content - TikTok
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
TikTok
Gender Social Grade Age Ethnicit Religion
Other
Christi religio
Total  Male  Female AB ct c2 DE 1347 18+ 1824 2584 3544 4554 5564 6574 55+ 65+ White  BAME  Mixed  Asian Black an Muslim n None
M @ e @ M @ () K — _m e @ 0 () — @
Unweighted base 516 312 204 174 144 94 101 91 425 101 111 95 70 30 16 48 18 395 116 30 61 23 207 40 32 227
Weighted base 390 195 195 123 106 79 79 66 323 78 78 69 560 250 167 43 187 318 68 187 38" 12 152 22+ 25+ 182
Effective base 379 220 167 124 111 68 75 74 307 76 79 68 a7 25 13 39 14 301 75 20 39 16 150 23 22 177
Yes 95 48 46 33 32 15 14 21 73 21 23 16 8 3 3 5 3 69 24 3 17 4 39 10 8 34
24%A  25% 24% 27% 31% 19% 18% 32%p  23% 27% 30%p  24% 13% 12% 16% 13% 14% 22% 35%Tr  16% 45%Te 3T% 26% 44% 33% 19%
No 280 140 140 86 68 60 62 44 236 51 52 52 46 22 10 34 13 236 41 15 19 7 108 1 17 138
2%y 72% 72% 70% 65% 76% 79%d  66% 73% 66% 67% 75% 81% 88% 65% 81% 70% 74%Tsu  61% 83% 51% 59% 71% 48% 67% 76%
Don't know 15 7 9 4 5 4 2 1 15 5 2 1 3 3 3 3 13 2 . 2 . 4 2 - 9
4% 3% 5% 3% 5% 5% 3% 1% 5% 7% 3% 2% 5% 18% 7% 16% 4% 4% 1% 5% 4% 3% 9% - 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) /b - T/c/d/e/f - T/g/h/i/j/k//m/n/olp/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 200
Q3a. Exposure to harmful content - TikTok
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months
TikTok

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Do any children aged 17 or under live in your
Number of people in household household? Highest education
impacti
ng/ No Seconda  Univers still
Physica limitin childre ity Higher in full
Mental I 9 n aged school  degree univers time
conditi conditi  conditi 17 0r NET: Aged  Aged5-  Aged Agi or o ity educati
Total Any on on on 1 23 45 6+ under Yes under 5 10 115 16-17 equiv equiv  degree on
o & —b @ @ @ 0 @ o 0O @ k& 0 m] n (0 @ 0
Unweighted base 516 134 76 66 360 59 221 209 27 237 186 70 9% 67 39 187 160 55 97
Weighted base 390 % 60 45 280 43 177 151 18 192 130 43 63 a8 27 157 114 33" 69
Effective base 379 101 61 a6 263 43 170 149 18 182 124 45 62 46 2 141 15 34 81
Yes 95 29 21 12 62 10 41 40 5 44 29 1" 14 9 7 30 28 1 25
24% 30% 35%Td  26% 22% 22% 23% 26% 25% 23% 23% 26% 22% 18% 24% 19% 24% 34% 36%To
No 280 61 35 31 212 31 131 104 14 138 9% 3t 49 37 21 122 80 19 43
72%abar  64% 58% 69% 76%Tab  71% 74% 69% 75% 72% 74% 71% 76% 7% 76% 78%Tar 0% 57% 62%
Don't know 15 6 4 2 6 3 6 7 - 10 4 1 1 3 5 7 3 1
4%d 7%d 7% 5% 2% 7% 3% 5% 5% 3% 2% 2% 5% 3% 6% 10%r 1%
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Table 201

TikTok

Unweighted base
Weighted base
Effective base
Yes

No

Don't know

Prepared by Yonder

9%
24%

280
72%

15
4%n

Q3a. Exposure to harmful content - TikTok

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Page 330

Absolutes/col percents

Devices used to
GO Region Urban/ Rural Internet usage access intemet Working status
Unemplo
yed -
Yorkshi not
reand  West East More Smat  Mulipl  Working Working  looking House
Scotlan NET:  Noth  North the  Mdiand  Midiand  Eastof South  South than 2 12 Phone full part- for erson/  Furloug
d Wales  England  East West  Humber s s England  London  East West  Uban  Rural  hours  hours only  devices ftime time work  Student  Refired  Other hed
— 0 K — _m (A) B) 1 —m (v) (W) ] —la
47 20 441 21 55 41 51 41 41 % 60 35 409 60 444 70 23 470 222 100 16 28 16 13 18
39" 16" 328 18 44° a3z~ 30 35" a1 58 53" 27 303 50" 203 95 18" 358 156 82 17 20" 147 147 120
38 16 318 15 39 29 40 30 33 7 47 25 301 48 352 58 16 350 156 7 14 22 14 10 11
12 3 79 6 12 6 6 9 8 13 15 4 74 14 75 18 2 91 41 13 1 9 1 3 4
30% 16% 24% 32% 28% 18% 21% 25% 27% 22% 28% 13% 25% 27% 26%T  19% 1% 25% 26% 16% 5% 45% 5% 20% 31%
25 13 37 12 30 25 2 24 22 43 37 22 218 34 08 70 15 253 112 62 16 11 12 11 7
63% 84% 72% 8% 68% 76% 76% 69% 72% 74% 69% 80% 72% 68% 71% 74% 87% 71% 72% 76% 95% 54% 84% 80% 57%
3 13 2 2 1 2 . 2 1 2 1 3 9 6 1 14 3 7 . 2 1
6% - % 4% 6% 4% 6% 1% 4% 3% 7% 4% 5% 3% 7% 3% 4% 2% 8%s - 1% 1% - 12%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

YONDER




Table 202
Q3a. Exposure to harmful content - TikTok

Base: All respondents who have used ... in the past 3 months
TikTok

Household income- per

ar

Reqular u

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

s of VSPs (last 3 months)

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Unweighted base 516 92 106 109
Weighted base 390 65 87 75
Effective base 379 63 80 78
Yes 95 14 24 17
24%s 21% 28% 23%
No 280 486 58 56
72%hkin - 71% 67% 75%
Don't know 15 5 5 2
4% 8% 5% 2%

Overlap formulae used.

Prepared by Yonder

£15600  £26,000  £36,400
Upto - - -
Total  £15599 £25999 £36399  £51999
a) b} c

1
17%
52
81%e

P
2%

£52,000
+

24
34%Td
44
63%

2
3%

YouTube
—la

93
25%
269
71%kino
P

15
4%

Instagr
am
h;

86
26%

233
70%kop

15
5%

TikTok
i

516
390
a79

95
24%
280
72%hkin
op

15
4%

Faceboo ~ Snapcha
K t

—h

467
349
341

88
25%

247
71%kino

1

4
4%

76
319%Tghi
i

161
65%

11
5%

Twitch

229
116
156

36 28
31%Tghi  27%
i

7
64%

5
4%

Exposure to
hamul content Awareness of
month fety measur
Notat
all/
Any No Very/ Not
Fuila  Bitchut  OnlyFan  exposur  exposur  Quite very
Vimeo b e s e e aware  aware
m @ @ @ s w
209 116 102 157 228 281 300 216
103 51 32 54 151 235 207 182
139 68 82 132 156 220 216 165
18 11 18 95 - 51 a4
36%Tghi  33%Tgi  34%Tghi  62%Ts - 25% 24%
im im
69 31 19 34 5 229 145 134
67% 61% 60% 63% 33% 98%Tr  70% 74%
6 2 2 2 6 6 1 5
6% 3% 7%n 4% 4% 2% 5% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Page 331

Absolutes/col percents

YONDER




Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Table 203

Q3a. Exposure to harmful content - TikTok

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

TikTok
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 3VSPs 4VSPs 5+ VSPs 2VSPs 3VSPs 4VSPs 5+ VSPs
M () (d) (e) Q. Q0 () I0)
Unweighted base 516 34 86 386 11 34 89 382
Weighted base 390 40 83 257 1 40 85 254
Effective base. 379 28 78 272 9 28 80 268
Yes 9% 8 12 75 - 8 12 75
24%ak 19% 14% 29%Td - 20% 14% 30%Tk
No 280 33 68 169 11 32 70 166
72%el 81% 83%Te 66% 100% 80% 83%TI 65%
Don't know 15 - 3 13 - - 3 13
4% - 3% 5% - - 3% 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/ik/l
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Table 204
Q3a. Exposure to harmful content - Facebook

Facebook

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Page 333

Absolutes/col percents

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/g/h/i/j/k/l/m/n/o/p/q - T/r/s/tlulv/w -
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

YONDER

Gender Social Grade Age Eth Religion
Othe
Christi religio
Total Male Female AB c1 c2 DE 1317 18+ 18-24 2534 3544 4554 55-64 6574 75-84 55+ 65+ White BAME Mixed Asian Black an Muslim n None
W 3 ) e) 0 h i K ) (m n @ i v X 2 A)
Unweighted base 1055 566 489 300 309 204 237 83 972 141 204 178 178 134 106 31 27 137 876 168 45 90 29 432 53 52 499
Weighted base 1032 481 552 281 299 213 234 67 966 127 184 168 185 136 114 510 302 166 894 129 3 72 17 422 a7 a8° 507
Effective base 816 422 402 226 248 156 184 65 754 109 150 134 138 12 91 28 225 15 698 110 32 58 22 331 33 a7 401
Yes 143 87 56 39 52 24 27 13 130 22 36 31 23 9 9 18 9 17 25 9 14 3 58 9 12 61
14%bmpq  18%Tb 10% 14% 17% 1% 12% 19%mnpq  13%mpq  17%mnpq  19%Thmn  19%mnpq  13%pq 7% 8%a 6% 5% 13% 20% 25%r 19% 18% 14% 24% 26%TA  12%
q
No 869 388 480 237 241 187 201 53 816 101 142 137 159 124 103 51 279 154 760 100 23 57 4 357 27 35 435
sa%ajtz  81% 87%Ta 85% 80% 87% 86% 79% 85%) 80% 7% 81% 86% 91%Tghi  90%gij  100% 92%Tghi  93%Tghi  85%t 78% 69% 79% 82% 85% 72% 72% 86%yz
ik i jkn
Don't know 21 6 15 4 7 3 7 1 20 4 7 N 3 3 2 6 2 17 3 2 1 6 1 1 1
2% 1% 3% 2% 2% 2% 3% 2% 2% 3% 4%k . 2% 2% 2% 2% 1% 2% 2% 5% 2% 1% 4% 2% 2%




Table 205

Facebook

Unweighted base
Weighted base
Effective base
Yes

No

Don't know

Prepared by Yonder

Q3a. Exposure to harmful content - Facebook

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your
Impacting! limiting condition Number of people in household household? Highest education
o
impacti
ng/ No Seconda  Univers still
Physica  limitin childre ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  conditi  condit 1701 NET: Aged  Aged5-  Aged Ag or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 1145 1617 equiv equv  degree on
m @ b @ @ @ 0O @ ) k0 w) n 0} — U
1055 208 138 il 722 199 552 280 24 671 208 119 147 101 56 474 332 106 94
1032 202 134 168 712 203 567 245 7 695 269 108 121 £ 48 494 310 95 74
816 232 109 132 559 160 437 205 15 541 211 81 105 73 39 380 254 75 76
143 42 26 22 9% 22 79 38 3 77 53 18 18 21 7 66 39 22 14
1% 14% 19% 13% 14% 1% 14% 16% 20% 1% 20%T 6% 15% 23%T 16% 13% 13% 23%Top  19%
869 244 106 143 605 179 478 198 14 607 207 88 % 65 3 421 264 7 59
84%jmq  84% 79% 85% 85% 88%g  84% 81% 80% 87%Tim 7% 82% 79% 72% 76% 85%q  85%q  75% 80%
n
21 6 2 3 0 1 10 9 11 9 2 7 4 4 8 7 2 1
2% 2% 2% 2% 1% 1% 2% 4%Te 2% 3% 2% 6%Ti 5% 9%Ti 2% 2% 2% 2%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Table 206
Q3a. Exposure to harmful content - Facebook

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Facebook
Devices used to acoess
GO Region Urban/ Rural Internet usage internet Working status
TUnemplo
Unemplo ~ yed
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Mulipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midiand ~ Midiand ~ East of South  South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West Urban Rural hours hours only only  devices time time work work  Student  Refied  Other hed
M a b) c ) e h ) K ) m) A 8] n 0} o) @ () s ) W x %
Unweighted base 1055 83 51 29 892 45 107 8 104 74 91 160 132 % 789 147 834 214 23 38 976 434 209 42 45 40 131 38 32
Weighted base 1032 82 55° 33" 863 a4t 105 82 92 78 87 139 142 9 767 160 655 368 21+ 46 955 402 212 a1t 49* 33 160 ar 27
Effective base 816 66 41 23 686 36 85 65 79 55 75 115 105 75 609 118 715 195 15 29 764 332 157 34 38 33 110 32 23
Yes 143 9 10 3 121 9 15 17 10 16 1 20 16 7 104 26 109 33 2 1 139 74 23 2 5 5 9 5 6
14%0x 1% 18% 1% 14% 19% 14% 20%m 1% 20%m  13% 14% 1% 7% 14% 16% 17%To 9% 8% 2% 15%T  18%Tx 1% 6% 10% 16%x 5% 13% 23%
No 869 7 45 29 724 35 % 65 8 62 76 17 118 82 647 131 534 325 19 45 797 319 185 37 43 27 150 35 20
84%nrs  87% 82% 86% 84% 79% 86% 79% 87% 79% 87% 84% 83% 88% 84% 82% 81% 89%Tn  90% 98% 83% 79% 87%s  91% 86% 83% 94%Ts  85% 71%
Don't know 21 2 - 1 18 1 1 2 1 - 2 7 5 16 3 12 9 1 19 9 4 1 2 . 1 1 2
2% 2% - 3% 2% 1% 1% 2% 1% - 2% 5%Tdf 5% 2% 2% 2% 2% 2% - 2% 2% 2% 3% 4% 1% 1% 2% 6%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 207
Q3a. Exposure to harmful content - Facebook

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used.

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Awareness of
fety measure

Facebook
Exposure to
hamiul content
Household income- per year Regular users of VSPs (last 3 months) month
£15600  £26,000  £36,400 Any No Very/
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Frla  Bitchut  OnlyFan  exposur  exposur  Quite
Total  £15599 £25999 £36399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo b e s e e aware
o @ _® @ —& @ h S S ) N Y | N U m) @ @ 0 6
Unweighted base 1055 201 267 243 143 138 974 714 467 1055 433 267 248 125 120 183 205 749 478
Weighted base 1032 194 265 235 143 127 934 619 349 1032 333 154 134 57 43 68 225 800 409
Effective base 816 147 215 187 111 104 748 540 341 816 305 181 171 74 93 151 206 608 358
Yes 143 22 39 31 17 28 138 112 74 143 79 41 36 23 16 23 143 69
14%s 1% 15% 13% 12% 22%Ta  15%T)  18%Tgj  21%Tghj 14% 24%Tghj  27%Tghi  27%Tghi  40%Tghi  37%Tghi  35%Tghi  63%Ts 17%Tu
i i Jkim Jim Jkim
No 869 167 223 200 124 97 781 490 266 869 212 108 95 33 25 42 77 791 331
84%ehik  86% 84% 85% 87% 76% 84%hiki  79%Kimn  76%nop  B4%hik  73%nop  69%nop  71%nop  57% 58% 62% 34% 99%Tr  81%
Imnoprt P mn
Don't know 21 6 3 4 3 3 15 18 10 21 12 6 3 2 2 2 5 9 9
2%gs 3% 1% 2% 2% 2% 2% 3%Tg)  3%g 2%g 4%Tg)  4%g 2% 4% 5%Tgim 3% 2% 1% 2%

—n W

463

74
12%

538
86%Tt

12
2%
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 208
Q3a. Exposure to harmful content - Facebook

Page 337

Base: All respondents who have used ... in the past 3 months

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Facebook

Absolutes/col percents

No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months.
Total 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs 1VSP 2VSPs 3VSPs 4VSPs 5+ VSPs
ul (a) (b). () (d) (e) (h) Q. Q0 () 1)
Unweighted base 1055 44 226 199 156 430 a8 229 207 155 416
Weighted base 1032 57* 286 237 161 290 61% 288 244 158 280
Effective base. 816 38 193 172 136 305 4 195 178 134 294
Yes 143 1 21 27 22 71 1 21 30 21 70
14%abhi 1% 7% 1% 14%a 25%Tabod 1% 7% 12%h 13%h 25%Thijk
No 869 55 260 209 136 208 59 262 214 134 200
84%el 96%Te 91%Te 88%e. 84%e 72% 96%TI 91%Tl 88% 85%I 1%
Don't know 21 2 5 1 3 11 2 5 1 3 11
2%j 3% 2% . 2% 4%Te 3% 2% . 2% 4%Tj

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/l
Overlap formulae used. * small base

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 209

Q3a. Exposure to harmful content - Snapchat

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months

Snapchat

Gender Social Grade Age Ethnicit
Christi
Total  Male  Female AB ct c2 DE 1347 18+ 1824 2534 3544 4554 5564 55+ White  BAME  Mixed  Asian Black an None
M @ b @ _d @ M @ —_ W _m —n & (v) A}

Unweighted base a7 282 189 148 141 91 86 84 387 17 112 83 53 15 22 336 130 39 66 23 183 201
Weighted base 365 179 186 105 111 74 69 66 299 % 82 59 a2 15 21" 278 83 28+ a2 12 138 26 23+ 170
Effective base 336 191 151 101 105 65 61 65 271 88 75 59 33 12 17 248 85 26 44 16 124 32 20 153
Yes 40 26 14 15 13 6 3 12 27 8 9 7 3 28 B! 4 6 1 16 5 2 14

1%h  14%T> 8% 14%f 12% 9% 4% 19%Th 9% 9% 1% 12% 7% 10% 14% 14% 15% 9% 12% 18% 9% 8%
No 304 143 161 8 94 64 61 52 252 85 66 49 35 13 17 237 64 23 30 10 17 18 18 146
83%uy  80% 87% 79% 84% 87% 88% 80% 84% 89% 81% 83% 85% 91% 79% 8% 77% 80% 72% 85% 8%y 70% 80% 86%y
Don't know 21 10 ! 8 4 3 5 1 20 3 7 3 3 1 4 13 8 2 5 1 5 3 2 9
6% 6% 6% 7% 4% 4% 8% 1% 7% 3% 8% 5% 8% 9% 21% 5% 9% 6% 13%Tr 6% 3% 13%x 1% 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) /b - T/c/d/e/f - T/g/h/i/j/k//m/n/olp/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 210

Snapchat

Unweighted base
Weighted base
Effective base
Yes

No

Don't know

Prepared by Yonder

Q3a. Exposure to harmful content - Snapchat

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Do any children aged 17 or under live in your
Impacting! limiting condition Number of people in household household? Highest education
impacti
ng/ No Seconda  Univers still
Physica  limitin childre ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  conditi  condit 1701 NET: Aged  Aged5-  Aged Aged or or ity educati
Total  Any on on on 1 23 45 6+ under Yes  unders 1145 1617 equiv equv  degree on
m @ b @ @ @ 0O @ ) —k m; —m 0] —n
a7 119 68 59 326 48 198 200 25 202 183 73 92 67 34 171 143 50 90
365 92 57 440 254 36 167 145 7 171 127 46 57 a8 23" 145 105 20" 67
336 85 51 40 232 33 144 145 16 148 123 46 63 a7 22 127 98 29 73
40 1 8 6 25 4 14 18 4 12 15 4 8 6 4 16 6 3 14
%p  12% 13% 14% 10% 12% 8% 12% 23% 7% 12% 9% 13% 13% 16% 1% 6% 9% 20%Tp
304 76 48 35 218 30 141 121 13 151 100 3¢ 5 40 16 124 87 25 53
83% 82% 84% 80% 86% 82% 84% 8% 7% 88%T)  79% 78% 79% 84% 67% 85% 82% 87% 79%
21 5 1 3 1 2 12 7 9 12 6 5 1 4 6 12 1 1
6% 6% 2% 6% 4% 5% 7% 5% 5% 9%m  13%T 8% 3% 16% 4% 12%Tor 4% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 211

Snapchat

Unweighted base
Weighted base
Effective base

Yes
No

Don't know

Prepared by Yonder

Total
—m

Q3a. Exposure to harmful content - Snapchat

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Devices used to
GO Region Urban/ Rural Internet usage access interet Working status
Yorkshi
Norther reand  West East More Smat  Multipl  Working ~ Working House
Scotlan n NET: North North h Midland ~ Midland  Eastof South  South than 2 1-2 Phone e full part- person/  Furioug
d Wales Ireland  England West  Humber s s England  London  East West Urban Rural hours hours only  devices  time time  Student  Other hed
—d — o —w —z
36 22 12 401 19 52 40 50 35 31 85 55 3 365 60 399 67 17 429 217 85 34 1 18
27 18 " 309 140 46* 32+ 33 29+ 24+ 53 52* o7 277 55 266 93 " 338 155 72 25 12 13
3t 19 9 279 15 35 29 35 26 26 55 40 23 260 46 304 56 1" 310 152 57 27 9 1"

3 1 36 1 6 3 5 6 2 7 2 4 30 B 31 6 2 36 14 6 3 1 3
12% 5% 12% 9% 13% 9% 15% 20% 10% 12% 4% 13% 1% 1% 12% 7% 15% 1% 9% 9% 13% 10% 21%
22 17 9 256 12 a7 28 27 23 19 42 5 22 232 46 223 80 9 284 132 60 21 9 9
83% 95% 82% 83% 91% 80% 88% 82% 78% 80% 80% 87% 83% 84% 84% 84% 86% 80% 84% 85% 84% 86% 74% 68%

1 2 7 3 1 1 1 2 4 4 1 14 3 12 7 1 18 10 5 . 2 1

5% 18% 6% 7% 3% 3% 2% 10% 8% 8% 3% 5% 5% 4% 8% 5% 5% 6% 8% 1% 16% 1%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 212
Q3a. Exposure to harmful content - Snapchat

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Snapchat
Exposure to
harmiul content Awareness of
Household income- per year Regular users of VSPs (ast 3 months) _(ast3months)  _safety measures _
Not at
alll
£15600 £26000  £36,400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo ~ Snapcha Frula  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36399  £51999 + YouTube ~ am TikTok K t Twitch  Vimeo e s e e aware  aware
m a b} ) e) 0 h ) K i (m n 0 o) (0 s 0 u
Unweighted base 471 78 100 105 76 81 459 437 360 433 a7 228 192 124 105 153 213 247 276 195
Weighted base 365 56* 80 79 60 60 353 328 248 333 365 119 92 56 34 52 137 220 197 168
Effective base 336 a7 77 71 56 59 326 308 251 305 336 152 122 73 81 128 149 185 192 145
Yes 40 5 13 5 6 6 39 36 33 36 40 24 17 14 9 10 40 29 11
%su 9% 16% 7% 10% 10% 1% 1% 13%Tghj 1% 1% 20%Tghi  19%Tghi  24%Tghi  25%Tghi  19%Tghi  29%Ts 15%Tu 7%
3 ik ik i jkmp ik
No 304 46 63 70 51 52 204 274 204 279 304 88 72 39 21 38 91 214 156 148
83%inop  82% 78% 89% 85% 86% 83%nop  84%Imno  82%nop B4%imno 83%inop 74%0  78%nop  69%0  61% 73%0 6% 97%Tr 79% 88%Tt
t P P
Don't know 21 5 4 3 3 3 21 18 il 8 21 7 3 4 5 4 6 7 13 8
6%s 9% 6% 4% 6% 4% 6%i 5% 4% 5% 6% 6%m 3% 7%m  13%Tghii  8%im 5% 3% 6% 5%
Kimnp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used. * small base

Prepared by Yonder
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents

Table 213
Q3a. Exposure to harmful content - Snapchat
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Snapchat

No. of VSPs used in Past 3 months No. of Selected VSPs used in Past3 months
Total 3VSPs 4VSPs 5+ VSPs 3VSPs Ps

M () (d) (e) Q0 tk) m
Unweighted base a7 22 66 a7 22 70 ar2
Weighted base 365 23" 79 255 23" 83 251
Effective base. 336 19 56 262 19 60 259
Yes 40 2 36 - 2 36

11%dk - 3% 14%Td - 3% 14%Tk
No 304 22 70 207 22 74 203

83%el 95% 89% 81% 95% 89% 81%
Don't know 1 7 1 7

6% 5% 8% 5% 5%

2
5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/ik/l

Overlap formulae used. ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 214
Q3a. Exposure to harmful content - Twitch

Absolutes/col percents
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Twitch

Gender Social Grade Age Ethnicity Religion
Christi
Total Male Female AB C1 c2 DE 1817 18+ 18-24 25-34 35-44 45-54 White BAME Mixed Asian n Muslim None
M @ —e @ M @ M 0 0 k0 u —ls w0 A
Unweighted base 297 226 7 107 84 52 52 46 251 58 90 65 33 206 89 27 43 104 30 141
Weighted base 176 126 51 59 52 34* 30" 33" 143 32" 54 40" 16" 134 41 13" 20" 53 13" 99
Effective base 208 158 52 77 61 34 36 31 178 43 63 47 23 147 63 20 31 68 20 106
Yes 18 15 3 5 4 2 3 15 3 7 4 M 15 3 1 2 7 2 7
10% 12% 6% 8% 13% 1% 5% 8% 1% 1% 14% 10% 3% 1% 8% 5% 12% 14% 16% 8%
No 51 108 44 50 43 29 28 30 21 27 43 34 15 114 35 1" 17 43 1" 89
86% 85% 88% 85% 84% 86% 92% 92% 84% 84% 80% 85% 93% 85% 87% 83% 86% 81% 81% 90%
Don't know 7 4 3 4 2 1 1 7 2 3 2 1 5 2 2 M 3 1 3
4% 3% 6% 7% 3% 3% 2% 5% 5% 7% 5% 4% 4% 5% 12% 2% 5% 4% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks layed in the data refer to the effective base, although layed e the weighted base

Ny
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f - T/glh/l/]/k/l/m/n/olp/q T/risitiu/viw - T/xly/zIA
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 215
Q3a. Exposure to harmful content - Twitch
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months
Twitch

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Page 344

Absolutes/col percents

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Number of people in Do any children aged 17 or under live
Impacting! limiting condition household in your household? Highest education
impacti
ng/ No Seconda  Univers still
Physica  limitin childre ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  conditi  condit 17 0r NET: Aged  Aged5-  Aged or or it educati
Total  Any on on on 1 23 45 under Yes  unders 10 11-15 equiv equv  degree on
m a) b} c d e 0 ) K ) m) () 0
Unweighted base 207 72 38 38 213 40 120 124 135 115 52 65 43 97 109 37 47
Weighted base 176 a2 24 22 129 27 74 70 £ 54 23 30" 22 59 66 15t 29*
Effective base 208 49 27 23 151 27 % 84 103 77 38 41 30 72 77 26 35
Yes 18 4 3 1 13 4 7 6 10 6 3 4 1 5 6 3 3
10% 9% 1% 4% 10% 16% 10% 8% 1% 10% 13% 12% 5% 9% 9% 19% 9%
No 151 36 21 21 112 22 65 59 77 43 18 22 20 52 56 1 26
86%  87% 89% 94% 87% 82% 87% 85% 86% 80% 7% 74% 92%j1 88% 85% 70% 91%
Don't know 7 2 1 4 . 2 5 3 5 2 4 1 2 4 2
4% 4% 2% 3% 2% 3% 7% 3% 9%T  10% 14%Tm 3% 3% 6% 12%

YONDER




Table 216
Q3a. Exposure to harmful content - Twitch

Twitch

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/tiu/viw/x/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Devices
used to
access
interne
GO Region Urban/ Rural Internet usage t Working status
Yorkshi
reand  West East More Multipl ~ Working ~ Working
Scotlan NET: North the Midland ~ Midland  Eastof South  South than 2 1-2 e full part-
Total d Wales  England  West  Humber s s England  London  East West Urban Rural hours hours  devices  time time
0 ) h () K ) m A) B n r
Unweighted base 297 30 13 246 32 21 33 21 18 61 31 20 236 3 276 21 276 156 a4
Weighted base 176 20 10+ 140 217 1 17 15 1 28 10 10" 141 3 157 19+ 168 89 23"
Effective base 208 24 9 169 20 17 22 14 15 44 24 14 165 24 195 16 195 107 34
Yes 18 2 1 15 3 N 2 2 3 3 1 15 3 16 2 16 12 1
10% 8% 5% 1% 16% 4% 9% 1% 10% 13% 12% 10% 12% 10% 10% 10% 13% 4%
No 151 18 10 118 17 11 15 13 11 24 18 7 123 19 136 15 146 73 21
86% 90% 95% 85% 82% 94% 90% 86% 94% 84% 82% 73% 87% 80% 87% 7% 87% 82% 91%
Don't know 7 . 6 . N . 1 1 1 1 2 4 2 5 2 6 4 1
4%n 2% - 4% 1% 2% 1% 3% 6% 5% 5% 15% 3% 9% 3% 13% 4% 4% 5%
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Table 217

Twitch

Unweighted base
Weighted base
Effective base
Yes

Don't know

Upto
Total  £15599
—@

297
176
208

18
10%gs

Q3a. Exposure to harmful content - Twitch

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

151 26
86%Kkmno 87%
pr

7
4%s

Prepared by Yonder

Exposure to
harmul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) _(last 3 months) fety measur
Notat
alll
£15600 £26,000  £36400 Any Very/ Not
- - - £52,000 Instagr Faceboo  Snapcha Fuila  Bichut  OnyFan  exposur  exposur  Quite very
£25999 £36399  £51,999 + YouTube ~ am TikTok t Twitch  Vimeo b e s e e aware  aware
— b ) 4 @ @ h 0 0w 0 m _m _©@ _@® @0 & 0 W
55 62 69 46 49 205 268 229 267 228 207 174 114 102 136 144 148 196 101
30" 40 39" 27 28* 175 149 116 154 19 176 75 49 ES) 44 72 103 111 65
a7 a4 46 36 33 206 186 156 181 152 208 118 66 78 115 98 110 134 74
2 8 2 2 2 17 13 14 16 15 18 1 9 7 8 18 - 12 6
8% 21%Tc 5% 8% 8% 10% 9% 2% 1% 13%Tghl  10%g  14%Tghj 18%Tghi 22%Tghi  19%Tghi 25%Ts - 1% 10%
I i jm i
31 36 25 24 151 128 97 130 97 151 60 36 22 33 49 101 9 58
76% 91% 92% 85% 86%Tkim 86%kmno 84%nop  B5%kmno 81%op  B6%kmno 80%0  75%0  67% 75%0  69% 99%Tr  84% 89%
nop P P P
2 1 2 2 7 7 5 7 7 7 4 3 4 3 5 2 6 1
6% 3% 4% 7% 4% 5% 4% 5% 6% 4% 6% 6% 1%Tghij 6% T%s 1% 6% 2%
Kimnp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used. * small base
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 218
Q3a. Exposure to harmful content - Twitch

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Twitch
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 3VSPs 4VSPs 5+ VSPs 3VSPs VSPs
M () @ () Q© m i
Unweighted base 207 12 23 255 13 22 255
Weighted base 176 2 21 136 13 0 136
Effective base 208 10 22 172 1 21 172
Yes 18 2 2 14 2 2 14
10% 15% 8% 1% 14% 8% 1%
No 151 11 20 114 11 19 114
86% 85% 92% 84% 86% 92% 84%
Don't know 7 - - 7 . . 7
4% - - - -

6% 6%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/|

Overlap formulae used. ** very small base (under 30) ineligible for sig testing

* small base (under 50).
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Table 219
Q3a. Exposure to harmful content - Bitchute

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Bitchute

Gender Social Grade

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing,
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Age Ethnicit Religion
Christ
Total Male Female AB C1 c2 18+ 25-34 35-44 White BAME an None
M @ @ W @ W @ K 0 & (A)
Unweighted base 131 99 32 41 45 24 131 47 37 76 53 56 38
Weighted base 51 35 16 15 19° 10" 51 19° 16" 30 19° 18" 17
Effective base 96 72 25 30 30 20 96 36 24 54 40 46 27
Yes 9 8 1 2 2 1 9 3 3 5 4 3 3
7% 22%T 5% 16% 12% 14% 17% 19% 17% 15% 20% 18% 16%
No 37 23 1 10 14 8 37 12 12 21 14 13 14
72%a 66% 87% 68% 78% 79% 72% 66% 73% % 73% 72% 77%
Don't know 6 4 1 2 2 1 6 3 1 4 1 2 1
1% 12% 8% 16% 10% 7% 1% 15% 9% 14% 7% 10% 7%

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

* small base (under 50).
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Table 220

Q3a. Exposure to harmful content - Bitchute

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Bitchute

Unweighted base
Weighted base
Effective base

Yes

No

Don't know

Impacti
ng/

conditi
on

93
38
67

4
10%
31
80%T

4
9%

Number of people in
household

Do any children aged 17 or

under live in your household?

No
childre

3
1%
20
83%Tjl

1
6%

6
22%
16

62%

4
16%

Aged

under 5
—

Aged 5-
10

Highest
ion
Seconda  Univers
v ity
school  degree
equiv equiv
—l
a7 57
19" 24
38 39
4 3
21% 12%
14 18
73% 75%
1 3
7% 13%

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Page 350
ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 221
Q3a. Exposure to harmful content - Bitchute
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Bitchute
Devices
used to
access
Uban/  Inteme  inteme
GO Region Rural  tusage t Working status
More  Mulpl  Working  Working
NET: than 2 e full part-
Total  England  London  Urban  hours  devices time time
N o R ) N N /. — &
Unweighted base 131 120 33 104 120 107 77 29
Weighted base 51 46 1 40 42 42 28 12
Effective base 9% 88 29 80 % 78 52 24
Yes 9 8 2 7 7 6 5 3
17% 18% 19% 16% 17% 14% 17% 22%
No a7 34 6 29 31 32 20 8
72% 74% 61% 72% 72% 76% 71% 67%
Don't know 6 4 2 5 4 4 3 1
1% 9% 20% 1% 10% 9% 12% 10%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 222
Q3a. Exposure to harmful content - Bitchute

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Bitchute
Exposure to
Household income- per hamul content Awareness of
ar Regular users of VSPs (ast 3 months) __(last 3 months) fety measure
Not at
all/
£15600  £26,000 Any No Very/ Not
Upto - - Instagr Faceboo  Snapcha Frila  Bitchut  OnlyFan  exposur  exposur  Quite very
Total  £15599 £25999 £36399 YouTube  am TiTok K t Twitch  Vimeo e s e e aware  aware
@ b @ (@ 0 S S . S 11 N1 SN - BN -) UM NN ) N | A (1) M,
Unweighted base 131 34 27 33 130 17 102 120 105 102 102 89 131 87 73 54 95 36
Weighted base 51 12t 10t 13 51 42 32 43 34 33 31 28 51 23 23 27 35 16
Effective base % 28 23 21 95 90 82 93 81 78 87 69 9% 78 60 40 72 25
Yes 9 3 2 2 8 8 7 9 7 7 7 7 9 6 9 - 6 2
7% 23% 21% 13% 16% 19%Tgo  22%Tgo  20%Tgo  22%Tgo  22%Tgo  24%Tghj 25%Tgho 17% 26%Tghi  37%Ts - 18% 14%
o ko
No a7 8 7 11 a7 28 21 29 22 22 20 17 a7 14 12 25 24 12
72%hik  63% 65% 86% 73%hik  68%mnp  64% 69%imnp  66%p 66%p  64% 61% 72%hik  62% 51% 9%Tr  69% 80%
Imnpr Imnp
Don't know 6 2 1 . 6 6 4 5 4 4 4 4 6 3 3 2 5 1
1% 15% 14% 1% 1% 13%Tgo  14%To  12% 13% 13% 12% 14% 1% 12% 12% 7% 13% 6%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 223

Q3a. Exposure to harmful content - Bitchute
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months

Bitchute

Unweighted base
Weighted base
Effective base

Yes

No

Don't know

9
17%
37
72%el

6
1%

No. of VSPs
used in Past 3
5+ VSPs
e)

116
40
90

8
20%T
27
67%

6
14%T

No. of Selected
VSPs used in
month
5+ VSPs
1

116
40
90

8
20%T
27
67%

6
14%T

Ofcom VSP Tracker - Wave 1

ONLINE Fieldwork: 22nd September - 4th October 2021

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used. * small base; ** very small base (under 30) ineli

Prepared by Yonder

ble for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Absolutes/col percents
Table 224
Q3a. Exposure to harmful content - OnlyFans
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
OnlyFans
Gender Social Grade Age Ethnicit Religion
Christi
Total  Male AB ct c2 DE 18+ 1824 2534 3544 4554 White  BAME  Asian an None
—m_ —e @ M w0 @ W @ — A}
Unweighted base 198 173 63 59 ES) 42 198 40 67 47 36 131 65 36 74 84
Weighted base 76 67 23 23 12 17 76 13* 25 19° 14 54 21 13 26 a7
Effective base 162 142 48 48 29 37 162 34 58 40 28 109 52 28 55 75
Yes 12 1 2 4 2 4 1 3 4 3 3 7 5 4 6 4
16% 17% 9% 17% 19% 22% 16% 20% 15% 16% 19% 13% 25%Tr  31% 22% 1%
No 59 51 19 19 9 13 59 10 19 14 11 43 15 8 18 31
78% 77% 80% 82% 71% 77% 78% 76% 76% 77% 79% 81% 71% 64% 71% 85%T
Don't know 4 4 3 . 1 . 4 1 2 1 . 4 1 1 2 1
6% 6% 1% 2% 9% 2% 6% 4% 9% 8% 1% 7% 4% 5% 7% 4%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 225

Q3a. Exposure to harmful content - OnlyFans

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

OnlyFans
Number of people in Do any children aged 17 or under live
Impacting! limiting condition household in your household? Highest education
impacti
ng/ No Seconda  Univers
Physica  limitin childre it Higher
Mental | 9 n aged school  degree  univers
conditi  conditi  condit 17 0r NET: Aged  Aged5-  Aged or o ity
Total  Any on on on 1 23 45 under Yes  unders 10 11-15 equiv equv  degree
M @ b @ @ @ _® @ 0 @ R 0 _m _©
Unweighted base 198 53 23 33 132 35 85 66 102 95 43 48 33 75 79 35
Weighted base 76 21 10t 12 51 15 35 22 44 32 15 140 1 30 30 12
Effective base 162 42 19 26 110 29 72 54 87 75 34 43 2 62 67 25
Yes 2 5 1 4 5 1 6 5 5 7 2 3 3 5 5 2
6% 26%d  15% 28% 9% 9% 17% 21% 1% 22%T 3% 20% 23% 17% 17% 13%
No 59 15 8 8 42 14 27 16 38 21 1 10 8 24 23 9
8% 12% 83% 67% 84%T  91% 7% 71% 86%T| 7% 76% 67% 73% 78% 76% 79%
Don't know 4 1 . 1 3 - 2 2 1 3 2 2 . 1 2 1
6% 2% 3% 4% 7% - 6% 8% 3% 10% 1% 12%i 4% 5% 6% 8%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
Table 226

Q3a. Exposure to harmful content - OnlyFans

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

OnlyFans
Devices
used to
access
Urban/ interne
GO Region Rural Internet usage t Working sigue
More WllpT - Wordng king
NET: than 2 12 e pan—
Total  England  London  Urban  hours  hours  devices ume time
M W A m R E—— -
Unweighted base 198 172 44 151 183 14 174 126 a7
Weighted base 76 64 16* 57 65 10 69 49 140
Effective base 162 141 35 124 159 12 143 104 29
Yes 12 1 3 8 9 2 11 8 2
16%n  18% 22% 14% 14% 23% 16% 17% 14%
No 59 49 1 a7 51 8 55 38 12
78% 7% 72% 83%T  79%T  77% 80% 7% 81%
Don't know 4 3 1 2 4 - 3 3 1
6%A 5% 5% 4% 7%T - 5% 6% 4%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, althoug played alongside the weight: se.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021

Table 227
Q3a. Exposure to harmful content - OnlyFans

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

OnlyFans
Exposure to
hamul content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) —(last3 months) ety measure
Not at
alll
£15600  £26000  £36,400 Any Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fuila  Bitchut  OnlyFan  exposur  exposur  Quie very
Total  £15599  £25999  £36399  £51,999 + YouTube am TiTok K t Twitch  Vimeo b e s e e aware aware
m @ _® @ @ @ @ ) —n w0 m o @ @ 0 & 0 W
Unweighted base 198 46 37 51 31 27 195 183 157 183 153 136 129 £ 87 198 105 88 127 7
Weighted base 76 15* 16+ 19° 13+ 10 75 66 54 68 52 44 40 26 23 76 37 37 44 32
Effective base 162 40 29 40 26 24 160 156 132 151 128 115 108 80 78 162 8 76 107 58
Yes 12 2 4 4 1 . 12 10 9 10 9 8 7 7 7 12 12 - 8 4
16%s  15% 26% 19% 10% 3% 16%] 16% 16% 15% 18% 19%] 18% 28%Tghi  30%Tghi  16%] 33%Ts - 18% 14%
Jimp Jkimp
No 59 11 10 15 1 10 58 52 a2 54 39 32 29 16 13 59 22 a7 34 26
78%KImn  74% 67% 79% 86% 91% 78%mno  78%mno  77%no  79%kimn  75%no  72%no  73%n0  61% 58% 78%Kimn  60% 98%Tr  76% 81%
or o o
Don't know 4 2 1 . 1 1 4 4 4 4 4 4 4 3 3 4 3 1 3 2
6% 11% 7% 2% 4% 6% 6% 7%Tp 7% 7% 8% 9%Tgp  9%Tgp  11%Tghi  12%Tghij 6% 7% 2% 6% 5%
ip P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 228

Q3a. Exposure to harmful content - OnlyFans

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months

OnlyFans

Unweighted base
Weighted base
Effective base

Yes
No

Don't know

Total
—m_

198

162
12
16%
59
78%

4
6%

No. of VSPs
used in Past 3
5+ VSPs
e)

176
62
149

10
16%
48

77%

4
7%T

No. of Selected
VSPs used in
month
5+ VSPs
1

174
61
147

10
16%
47

77%

4
7%T

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/jik/l

Overlap formulae used. * small base; ** very small base (under 30) ineli
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Table 229

Q3a. Exposure to harmful content - Vimeo

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months

Vimeo

Gender Social Grade Age Ethnicity Religion
Other
Christi religio
Total  Male  Female AB ct c2 DE 1347 18+ 1824 2534 3544 4554 5564 55+ White  BAME  Mixed  Asian an Muslim n None
M @ _m —d @ @ —0 K — _m @ e w2
Unweighted base 268 203 65 109 75 44 40 30 238 46 70 56 47 15 19 179 87 22 45 108 31 19 106
Weighted base 151 104 48 64 a2 23 22 18 133 27 ar 290 26" 12 14t 108 42 11 22+ 58 147 11 64
Effective base 179 141 44 73 48 32 2 22 157 31 46 38 32 9 12 123 55 15 27 7 20 il 82
Yes 15 13 2 8 4 1 2 4 11 3 3 4 2 0 4 1 3 9 3 . 2
10%hA  13%T 4% 12% 9% 5% 10% 22% 8% 12% 7% 13% 6% 9% 10% 9% 13% 16%TA  19% 2% 4%
No 130 85 45 54 37 21 19 14 116 23 33 24 23 11 13 95 35 10 18 47 9 il 58
86%a  82% 94%Ta  83% 87% 89% 86% 75% 87% 88% 89% 82% 88% 92% 89% 87% 83% 85% 82% 82% 66% 98% 92%T
Don't know 7 6 1 3 1 1 1 . 6 . 1 2 2 1 2 4 3 1 1 1 2 - 3
4% 6% 1% 5% 3% 6% 4% 3% 5% 1% 3% 5% 6% 8% 1% 3% 7% 6% 5% 2% 15% - 5%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) /b - T/c/d/e/f - T/g/h/i/j/k//m/n/olp/q - T/r/s/t/u/v/w - T/x/y/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 230
Q3a. Exposure to harmful content - Vimeo

Base: All respondents who have used ... in the past 3 months
Vimeo

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

ONLINE Fieldwork: 22nd September - 4th October 2021

Ofcom VSP Tracker - Wave 1
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Absolutes/col percents

i
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Number of people in Do any children aged 17 or under live
Impacting! limiting condition household in your household? Highest education
impacti
ng/ No Seconda  Univers still
Physica  limitin childre Ty ity Higher i full
Mental | 9 n aged school  degree  univers time
conditi  conditi  conditi 17 0r NET: Aged  Aged5-  Aged o or it educati
Total  Any on on on 1 23 45 under Yes under 5 10 1415 equiv equiv  degree on
M @ b @ @ @ 6 @ 0 0 & 0 m] (0 —n
Unweighted base 268 58 30 30 194 44 109 102 123 114 51 57 39 79 105 48 31
Weighted base 151 29* 18 14 14 26 69 51 78 55 24 22 18 45 59 25 197
Effective base 179 37 20 15 131 31 74 69 9t 66 33 5 24 48 75 32 21
Yes 15 4 3 4 8 1 4 9 5 6 3 5 2 3 4 3 4
0% 14% 17% 26% 7% 4% 6% 189%Tt 6% 1% 1% 25%Tik  10% 7% 8% 12% 21%
No 130 23 14 9 102 24 62 40 71 5 20 15 15 39 52 21 14
86%gl  78% 78% 66% 90%T  90% 90% 79% 91%T  82%l 84%| 69% 85% 87% 89% 83% 7%
Don't know 7 2 1 1 4 2 3 2 3 3 1 1 1 3 2 1 .
% 8% 5% 8% 3% 6% 4% 4% 3% 6% 5% 7% 6% 6% 4% 5% 2%
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Table 231

Vimeo

Unweighted base
Weighted base
Effective base

Yes
No

Don't know

Prepared by Yonder

Total

268
151
179

15
10%

130
86%n

7
4%

Q3a. Exposure to harmful content - Vimeo

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Ofcom VSP Tracker - Wave 1
ONLINE Fieldwork: 22nd September - 4th October 2021
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Absolutes/col percents

Devices
used to
access
interne
GO Region Urban/ Rural Internet usage t Working status
ast More Mulipl  Working  Working
Scoflan  NET: North  Midiand South than 2 1-2 e full part-
d England  West s London  East Urban Rural hours hours  devices  time time
—d @ 0
22 232 31 23 69 35 216 29 239 29 243 139 57
2 130 20" 140 34 24+ 122 18" 120 32 144 76 32
19 151 20 14 52 25 141 21 175 22 164 EY 41
N 13 1 4 2 2 12 2 12 3 14 7 1
2% 10% 7% 26% 7% 8% 10% 12% 10% 9% 10% 9% 5%
1 1 18 9 29 21 105 15 101 29 125 67 29
94% 85% 93% 66% 85% 88% 87% 82% 84% 91% 87% 87% 91%
. 6 1 3 1 5 1 7 5 3 1
% 5% 8% 8% 4% 4% 6% 6%T 3% 4% 4%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: C

olumns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/a/r - T/s/t/u/v/wix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 232

Q3a. Exposure to harmful content - Vimeo

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Vimeo
Exposure to
harmul content Awareness of
Household income- per year Regular users of VSPs (last 3 months) __(last 3 months) fety measur
Notat
alll
£15600 £26,000  £36400 Any Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very
Total  £15509 £25999 £36,399  £51999 + YouTube ~ am TiTok t Twitch  Vimeo b e s e e aware  aware
—@ b @ o @ i 0 0 m; @ @ 0 = 0 W
Unweighted base 268 55 55 61 32 51 265 240 209 248 192 174 268 116 102 129 128 135 169 99
Weighted base 151 24 a7 33 7 32* 149 128 103 134 92 75 151 50 31 40 61 89 85 67
Effective base 179 a4 35 41 25 33 176 155 139 171 122 118 179 61 87 108 80 97 119 66
Yes 15 2 3 2 3 5 15 14 13 15 14 2 15 12 7 8 15 - 10 5
0% 10% 7% 6% 18% 15% 10% 1% 13%Tghm 11%Tgm  15%Tghj 16%Tghj 10% 23%Tghi  21%Tghi  20%Tghi  25%Ts - 12% 8%
m m Jim Jkm jkm
No 130 19 32 30 14 26 128 108 85 13 73 58 130 a7 21 29 a2 87 71 59
86%iki  80% 86% 93% 81% 83% 86%ikl  84%Kin  82%nop B4%kino 80%nop  78%op  B6%iK  73% 68% 73% 69% 98%Tr  84% 88%
nopr nop op p nop
Don't know 7 3 2 . . 1 7 7 6 6 5 5 7 2 4 3 4 2 4 3
a%s  11%Tc 7% 1% 2% 2% 4% 5% 5% 5% 5% 6% 4% 4% 12%Tghij  8%Tgjmn 6% 2% 5% 4%
Kimp

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 233
Q3a. Exposure to harmful content - Vimeo
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Vimeo
No. of VSPs used in Past 3 months No. of Selected VSPs used in Past 3 months
Total 3VSPs 4VSPs 5+ VSPs 3VSPs VSPs
M () @ () Q© m i
Unweighted base 268 13 14 237 15 18 231
Weighted base 151 13 14 120 14 7 116
Effective base 179 12 10 160 14 13 155
Yes 15 1 14 2 14
10% - 7% 12%T 9% 12%
No 130 13 13 100 14 16 9
86%el 100% 93% 83% 100% 91% 83%
Don't know 7 7 7
4% 5%T 6%T

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/h/i/j/k/|

Overlap formulae used. ** very small base (under 30) ineligible for sig testing
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Table 234
Q3a. Exposure to harmful content - Fruitlab
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Fruitlab
Gender Social Grade Age Ethnicity Religion
Christi
Total  Male  Female AB ct c2 1347 18+ 1824 2534 3544 White  BAME  Asan an Musim  None
M @ e —la —k 0 s — A
Unweighted base 130 97 33 48 38 23 18 112 26 40 32 71 58 30 66 24 28
Weighted base 63 39 25% 25+ 21 10 13 50 12 17 15 39" 23 12 a1 10" 147
Effective base 7 58 20 28 18 15 13 58 15 24 20 37 38 20 37 15 17
Yes 9 7 2 3 2 2 2 7 1 3 3 4 4 2 4 2 2
4% 8% 8% 12% 1% 18% 12% 14% 7% 16% 21% 1% 17% 16% 13% 21% 13%
No 48 28 20 19 15 8 11 36 9 10 12 32 15 8 2 6 12
75% 71% 81% 78% 72% 76% 88% 72% 80% 59% 76% 82% 66% 68% 78% 57% 85%
Don't know 7 4 3 3 4 1 7 2 4 1 3 4 2 3 2 .
1% 1% 1% 10% 17% 5% 14% 13% 24% 4% 7% 17% 17% 10% 22% 3%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted bas:

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/t - T/g/h/i/j/k/l/m/n/o/p/q - T/r/sit/uiviw - T/xly/z/A
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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ONLINE Fieldwork: 22nd September - 4th October 2021
Absolutes/col percents
Table 235
Q3a. Exposure to harmful content - Fruitlab
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months
Fruitlab
Impacting/ Number of
limiting people in Do any children aged 17 or under live
ndition househol in your household? High ion
No
impacti
ng/ No Seconda  Univers still
limitin childre ity in full
q n aged school  degree  time
conditi 170 NET: Aged  Aged5-  Aged or or educati
Total  Any on 23 45 under Yes  under5 10 11-15 equiv equiv on
— @ N R Wm0
Unweighted base 130 26 93 a7 64 35 76 31 a2 27 38 50 18
Weighted base 63 12 47 24 31 7 33 12t 7 10 19+ 24 13
Effective base 7 12 52 23 38 19 39 20 27 18 18 29 12
Yes 9 2 5 3 4 2 5 1 4 1 3 2 2
14% 17% 10% 1% 12% 1% 16% 8% 2% 13% 18% 9% 13%
No 48 8 38 1 25 12 24 10 11 9 15 16 11
5% 64% 19 78% 80% 67% 74% 84% 65% 85% 79% 67% 87%
Don't know 7 2 4 3 3 4 3 1 2 . 1 6
1% 19% 9% 1% 8% 22% 9% 8% 12% 2% 4% 23%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/t/ig/h - T/i/j/k/l/m/n - T/o/p/q/r

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 236
Q3a. Exposure to harmful content - Fruitlab

Page 365

Absolutes/col percents
Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?

Base: All respondents who have used ... in the past 3 months
Fruitlab

Devices
used to
access
Urban/ interne  Working
GO Region Rural Internet usage t status
East Vore Wultpl  Working
NET:  Midland than 2 12 e full
Total  England s London  Uban  hours  hours  devices time
M @ — —
Unweighted base 130 114 15 a7 101 115 14 110 77
Weighted base 63 53 1 16+ 51 50 13 57 38
Effective base 7 60 9 26 54 65 9 60 39
Yes 9 7 2 2 7 7 2 7 4
14% 14% 15% 13% 14% 14% 13% 13% 12%
No 48 40 7 1 a7 10 44 27
75% 76% 68% 70% 74% 74% 79% 78% 71%
Don't know 7 6 2 3 6 6 1 5 6
1% 10% 17% 17% 1% 12% 8% 10% 17%

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

2
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k/l/m - T/A/B - T/n/o - T/p/q/r - T/s/t/ulviwix/y/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 237
Q3a. Exposure to harmful content - Fruitlab

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Fruitlab
Exposure to
Household income- per harmiul content Awareness of
ar Reqular users of VSPs (last 3 months) __(last3 months) fety measure

Not at

all/

£15600  £26,000 Any No Very/ Not

- - £52,000 Instagr Faceboo  Snapcha Frila  Bichut ~ OnyFan  exposur  exposur  Quite ven

Total  £25999  £36,399 + YouTube ~ am TikTok K t Twitch  Vimeo b e s e e aware  aware

m b} ) e) @ h ) K ) m) n (0 o 0 s 0 u

Unweighted base 130 26 28 28 128 124 116 125 124 114 116 130 89 £ 80 46 100 30
Weighted base 63 14 2 15t 62 58 51 57 56 49 50 63 28 26 34 20 46 18

Effective base 7 12 16 16 69 66 68 74 73 66 61 71 69 80 a7 2 63 13

Yes 9 3 2 1 9 8 8 8 8 7 9 9 6 6 9 - 7 2
14% 19% 13% 7% 14% 14% 16% 15% 15% 15% 18%Tin  14% 22%Tglj  22% 27%T - 15% 10%

Kin

No 48 9 10 13 46 43 38 a2 41 35 a7 48 18 18 21 26 32 15
75%iont  65% 84% 90% 75%0  74% T6%mo  74%0  73%0 7% 74%l 75%0  64% 68%0  64% 90% 71% 86%

Don't know 7 2 . . 7 7 4 7 7 7 4 7 4 3 3 3 6 1
% 17% 3% 3% 1% 1% 8% 12%i 12%i 14%Tghim 9% 1% 14%Tgin  10% 9% 10% 14% 4%

n P

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/g/h/i/j/k/l/m/n/o/p - T/r/s - T/tiu

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 238
Q3a. Exposure to harmful content - Fruitlab

Q3a. In the last 3 months, have you come across any violent, abusive or inappropriate videos when using these sites or apps?
Base: All respondents who have used ... in the past 3 months

Absolutes/col percents

Fruitlab
No. of VSPs No. of Selected
used in Past 3 VSPs used in
month
Total 5+ VSPs 5+VSPs
-m @ U
Unweighted base 130 129 128