Table 1
Sample Type
Base: All respondents
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Absolutes/col percents

Gender ocial Grade Age Ethnicit Religion
Minorit
y
Ethnic Other
backgro Christi religio
Total Male Female AB c1 c2 DE ABC1 C2DE 1317 18+ 1824 25-34 3544 45-54 55-64 6574 75-84 55+ 65+ White und Mixed Asian Black an Muslim n None
—m —l & @ O @ @ @ 0 m (0 — @ 0 W X 2 A) —®  _©
Unweighted base 1243 663 575 358 376 248 252 734 500 100 1143 121 243 231 215 153 126 54 333 180 1037 194 a1 114 31 488 79 54 597
Weighted base 1243 606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 33" 88 23" 492 60 49 615
Effective base 1016 530 487 286 311 206 207 597 413 9 928 % 187 180 179 136 115 45 203 157 870 137 33 77 23 400 52 gl 502
Adult 1156 561 588 299 343 245 260 642 505 1156 142 212 202 218 173 137 72 381 209 1007 137 29 82 21 57 57 43 572
93%egi 93% 93% 89% 94%cg 95%¢C 95%c 92%¢C 95%Tcg 100%Ti 100%Ti 100%Ti 100%Ti 100%Ti 100%Ti 100%Ti 100%i 100%Ti 100%Ti 93% 91% 88% 93% 90% 93% 95% 89% 93%
Child 87 45 43 38 22 12 15 60 27 87 - - - - - - - - - 72 14 4 6 2 34 3 5 43
7ohikim 7% 7% 11%Tdefy 6% 5% 5% 8%Toh 5% 100%Tjkim - - - - - - - - - - 7% 9% 12% % 10% % 5% 1% 7%
noprs h nopars

Data suppressed where wi

Prepared by Yonder

hted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although

layed alongside the weighted base.
Proportions/Means: Columns Tested (5%

k level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k/l/m/n/o/p/q/r/s - T/t/u/vi
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

x/y - T/z/A/B/C
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Table 2

Sample Type

Base: All respondents

Unweighted base
Weighted base
Effective base

Adult

Child

Impacting/ limiting congition

Total Any
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828
836
674

770
92%

67
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Number of people in household

27
100%Tigh

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Do any children aged 17 or under live in your

Responsibility
for children in

hold? househol
No
childre
nag
17or NET: Aged  Aged5-  Aged Aged
23 45 under Yes under 5 10 11-15 1617 Yes No
& @ 0 — (m) W — (o
599 319 66 773 469 144 218 205 123 349 23
618 203 61 835 408 120 185 177 107 206 27
501 245 52 663 355 97 162 168 100 247 21
587 248 50 832 324 108 160 122 67 296 27
95%Tgh  85% 82% 100%Tj  79%mn  90%jmn  86%jmn  69% 62% 100%T  100%
mn
31 5 " 3 85 12 55 41
5% 15%Tef  18%Tef  * 21%Tik - 10% 14%Ti 31%Tik  38%Tik - -
|

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5%
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

k level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p - T/q/r/sit - T/u/v
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022
Table 3 Absolutes/col percents
Sample Type
Base: All respondents

Devices used to access

GO Region Internet usage internet Working status
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther reand  West East More Smart or Multipl ~ Working ~ Working  looking  looking House
Scotlan n NET: North North the Midland ~ Midland ~ East of South  South  than2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  Ireland  England  East West  Humber s s England  London  East West hours hours only only  devices time time work work  Student  Refired  Other
T @ o c d e 0 t h i K I n S o e t ) 0 u v ) X 2
Unweighted base 1243 98 57 37 1051 54 130 95 118 100 13 181 167 93 916 313 31 52 122 486 212 49 57 43 193 73 30
Weighted base 1243 103 60* 36* 1044 51* 136 101 106 90 m 169 174 107 m 457 32 58" 125 445 204 50" 58 53" 232 83 29*
Effective base 1016 80 50 32 855 44 13 79 89 82 96 139 138 78 779 284 26 42 924 370 170 42 52 37 172 65 23
Adult 1156 99 55 33 969 47 128 93 94 75 107 155 165 103 700 442 29 58 1043 445 204 50 58 53 232 83 29
93%in  96%i 91% 9% 93%i 93% 95%i 9% 89% 84% oT%hi 92% 95%i 97%i 91% 97%Tn  92% 100% 93% 100%T  100%T  100% 100%T  100% 100%T  100%T  100%
Child 87 4 5 3 75 4 7 8 12 14 3 14 9 4 7 16 3 - 82 - - -
T%ostix 4% 9% 8% % 7% 5% 8% 1% 16%Tadf 3% 8% 5% 3% 9%To 3% 8% - 7% - - - - -
y Im

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/n/o - T/p/q/r - Tis/tiulviw/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022
Absolutes/col percents

Table 4
Sample Type
Base: All respondents

Exposure to

harmful content Awareness of
Household income- per year Regular users of VSPs (last 3 months) last 3 month f I
Not at
all/
£15600  £26,000  £36,400 Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruitla Bitchut ~ OnlyFan  exposur  exposur Quite very
Total  £15599  £25999  £36399  £51,999 + YouTube am TikTok K t Twitch Vimeo e s e e aware aware
T @ (b) (@ @ (e) ) (@ () Q) 0 (k) I0) (m) () () ) (@ 02 (s)
Unweighted base 1243 224 335 289 170 136 1141 760 522 1043 449 255 263 m 19 179 364 862 570 673
Weighted base 1243 232 334 286 170 121 119 683 422 1019 360 161 149 38 37 62 293 933 500 743
Effective base 1016 180 280 238 139 109 928 504 383 842 323 163 166 54 74 122 263 740 432 586
Adult 1156 223 318 274 144 103 1034 614 352 956 208 124 116 25 37 62 256 885 454 702
93%defg 96%de 95%de 96%de 85% 85% 92%ghjk 90%hikl 84%KIm 94%Tfgh 83%km 77%m 78%m 67% 100%Tig 100%Tfgh 87% 95%Tp 91% 95%Tr
hikimpr Im m jkim hijkim ijkim
Child 87 9 16 13 2 18 8 69 70 63 62 a7 33 13 a7 48 47 4
7%inogs 4% 5% 4% 15%Tabc 15%Tabc 8%Tino 10%Tfin 16%Tfgin 6%no 17%Tlgi 23%Tfgh 22%Tfgh 33%Tfghi 13%Tq 5% 9%Ts 5%
o o no iino ino jkino

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/f/g/h/i/j/k/\/m/n/o - T/p/q - T/ris
Overlap formulae used.
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Absolutes/col percents
Table 5

Q1. VSP usage frequency - Summary table

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All (adult) respondents

Summary table

UK Babe NET: Any
TV Girls Channels NET: Any Selected
YouTube Instagram TikTok Facebook Snapchat Twitch Vimeo Fruitiab Triller Recast Vuepay Bitchute OnlyFans Xpanded.com Plaza Video Fanzworld PocketStars Admire.Me VsP
(a) (b) (c) (d) (e) () (Q) (h) (i) Q) (k) ) (m). (n) (o) (p) (q) ) (s) il u)
Unweighted base 1243 1243 1243 1243 1243 1243 1243 1243 1243 1243 1243 1143 1143 1143 1143 1143 1143 1143 1143 1243 1243
Weighted base 1243 1243 1243 1243 1243 1243 1243 1243 1243 1243 1243 1156 1156 1156 1156 1156 1156 1156 1156 1243 1243
Effective base 1016 1016 1016 1016 1016 1016 1016 1016 1016 1016 1016 928 928 928 928 928 928 928 928 1016 1016
Several times a day 345 283 153 509 142 29 13 6 9 5 4 3 5 2 2 2 3 2 2 740 740
28%bcefghi] 23%cefghijk 12%fghijkim 41%abcefghi 11%ighijkimn 2%ghijkimno 1%jkinopars . 1%o0prs . . . . . . . . . .
Kimnopars Imnopars nopars jkimnopars opars pars ijkimnopars
Atleast once a day 234 164 87 288 80 38 15 5 1 7 9 6 1 4 3 6 5 6 6 293 293
19%bceghi] 13%cefghijkl 7%ighijkim beefghi hijl 19%hnog - 1% 1% 1% 1% 1%0 . . 1% . . 1% beefghi
Kimnopars mnopars nopars Kimnopars opars pars jkimnopars
Atleast once a week 297 139 %2 134 7 42 41 14 10 9 14 9 23 8 6 7 6 8 5 140 140
24%bedelghi  11%cefghijkl 7%ighijkim 11%cefghijkl ikl 1%0gs 1% 1% 1%o0s 1% 2%ijinopars 1% . 1% 1% 1% . 11%cefghijk 11%cefghijkimnopars
jkimnoparst  mnopars nopars mnopars opars ars ars Imnopars
u
Atleast once a month 159 64 53 56 a1 29 37 7 6 9 7 9 1 4 3 5 3 4 5 45 45
13%bcdefgh ighijkl ikl 1% 1% 1% 1% 1% 1% . . . . . . 4%hijkimnop 4%hijkimnopars
Kimnoparstu nopars pars pars ars ars ars ars
Atleast once in the 83 3 37 32 27 24 44 5 9 12 12 9 14 6 3 5 3 6 4 25 25
last 3 months 79%bodefghij ikl hijkl il . 1% 1%0q 1%00s 1% 19%hogs . . . . 1% . 2%hilnopars 2%hijinopars
Kimnoparstu~ ars ars ars s parstu
Atleast once in the 42 17 34 17 24 27 47 5 18 5 6 9 13 5 7 4 3 4 3
last 12 months 3%bdehijim  1%hjnparstu 3%bdhijkimn 19%hjknparst 29%hjkinopar 2%hjkinopar 4%bdefhijkl u 19%hjknopars u 1%tu 1%atu 1%hjparstu u 19%tu . . . .
oparstu u st stu mnoparstu w
Used to use, but 15 42 28 52 74 3 74 9 9 10 12 9 1 7 5 12 10 8 9
haven'tin the last 12 1%tu hijkl hijkl 62%abcfhijkl 3%ahijkimno 62%abcfhijkl 1%tu 19%u 1%tu 19%u 1%tu 1%tu 1%u u 1%otu 1%tu 1%tu 1%tu
months parstu arstu oparstu mnoparstu parstu mnoparstu
NET: At least daily 579 447 240 797 222 67 28 1 20 12 13 10 15 6 6 9 8 8 8 1033 1032
47%bcefghi] 36%cefghijk 19%ighijkim beefghi hijl i 1% 2%hnopars 1% 1%0 1% 1%n0 1% . 1% 1% 1% 1% bedefgh
Kimnopars Imnopars nopars jimnopars opars pars s ijkimnopars
NET: At least weekly 876 585 332 931 202 109 68 25 29 21 27 19 38 14 1 15 14 15 13 173 173
70%beefghij 47%cefghijk 27%efghijkl 75%abcefghi hijl 2%nogs 2%nopars 2%0 2%nogrs 2% 3%hjinopars 1% 1% 1% 1% 1% 1% bedefgh
Kimnopars Imnopars mnopars jkimnopars opars pars ars ijkimnopars
NET: At least monthly 1035 649 385 987 333 137 105 32 36 30 34 28 49 18 14 20 17 19 18 1218 1218
83%bedelghi  52%cefghijk 31%efghijkl 79%beefghij 27%{ghijkim 11%ghijkimno 82%hijkimnop 3%noqrs. 3%nopars 2%nogs 3%nopars 2%0q 4%hjkinopar 2% 1% 2% 1% 2% 2% bedefgh
jkimnopars Imnopars mnopars Kimnopars nopars pars ars s ijkimnopars
NET: Within the last 3 1119 683 422 1019 360 161 149 38 45 42 46 37 62 23 18 26 20 25 22 1243 1243
months 90%bedefghi  55%cefghijk 34%efghijkl beefghi ikl 3%nogs 4%nopars 3%nopars 4%nopars 3%nogs 5%hijkinopq 2% 2% 2%0 2% 2% 2% ibcdef
jimnopars Imnopars mnopars Kimnopars nopars pars ars rs hijkimnopgr
s

Data suppressed where weighted base is lower than 10. ** very small base (under 30) mellglble for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although display the base.
Proportions/Means: All Columns Tested (5% risk level)

Overlap formulae used.

Prepared by Yonder . I 0 N D E R




Page 6

Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Absolutes/col percents

Table 5
Q1. VSP usage frequency - Summary table

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All (adult) respondents
Summary table

UK Babe NET: Any
TV Girls Channels NET: Any Selected
YouTube Instagram TikTok Facebook Snapehat Twitch Vimeo Fruitlab Triller Recast Vuepay Bitchute OnlyFans Xpanded.com Plaza Video Fanzworld PocketStars Admire. Me VSP
(@ (b) (©) d) () 1) (@ (h) Q) Q) () 0 (m) (n) () (D) (@ o (s) M w
Weighted base 1243 1243 1243 1243 1243 1243 1243 1243 1243 1243 1243 1156 1156 1156 1156 1156 1156 1156 1156 1243 1243
NET: At least yearly 1161 700 456 1036 384 189 196 42 63 47 53 47 76 29 24 30 23 29 25 1243 1243
93%bodefghi  56%cefahilk 37%efghijkl 83%boefghij 31%fghijkim 15%hijdmno  16%hijkimnop  3%oas 5%hjnopars 4%nopars 4%nopars 4%nopars 7%hjkinopar 2% 2% 3% 2% 3% 2%
jkimnopars Kimnopars nopars pars ars s hijkimnopar
s
NET: Ever 1176 741 483 1089 459 223 270 51 72 57 65 56 87 36 9 42 33 37 34 1243 1243
fghi 4%o0gs. 6%hjnopars 5%noqrs 5%hnopars 5%noqrs 8%hjkinopar 3% 3% 4%0 3% 3% 3% bedef
jkdmnopars Imnopars. nopars Kimnopars nopars pars pars s hijkimnopar
s
Never 67 502 760 154 784 1020 973 1192 "7 1186 178 1100 1069 1120 1127 1114 1123 1118 1122 -
5%tu 40%adtu 61%abtu 12%atu 63%abtu 97%abodefgi  97%abedefgh  96%abcdefgi  97%abedefgh  97%abodefgi  97%abodefghi - -
kmtu u mu w w u jkimt iikimptu kmtu iikimtu jkimtu jkimtu

Data suppressed where weighted base is lower than 10. ** very small base (under 30) |ne||g|ble for S|g testing, * small base (under 50).
the d b

Asterisks displayed in the data refer to the effective base, although di: ase.
Proportions/Means: All Columns Tested (5% risk level)
Overlap formulae used.

Prepared by Yonder
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Ofcom VSP Tracker - Wave 2 ?

ONLINE Fieldwork: 18th March - 4th April 2022

Table 6

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months

Absolutes/col percents

Gender ocial Grade Age Ethnicity Religion
Minorit
y
Ethnic Other
backgro Christi religio
Total Male  Female AB c1 c2 DE ABC1 C2DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White und Mixed Asian Black an Muslim n None
T a b S d e 0 g h K 0 m n 0 o a i s 0 u v w) ) A B c
Unweighted base 1243 663 575 358 376 248 252 734 500 100 1143 121 243 231 215 153 126 54 333 180 1037 194 4 114 31 488 79 54 597
Weighted base 1243 606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 33" 88 23" 492 60 49* 615
Effective base 1016 530 487 286 31 206 207 597 413 93 928 96 187 180 179 136 15 45 293 157 870 137 33 77 23 400 52 a1 502
YouTube 1119 569 544 310 329 228 242 638 470 84 1034 132 201 188 193 149 17 53 319 170 964 144 30 84 21 436 60 48 551
90%bars  94%Tb  86% 92% 90% 89% 88% 91% 88% 96%Tjno  90%ars  94%qrs  95%Tino  93%opar  88%q 86% 85%s 74% 84% 81% 89% 9B%TL  93% %%Tt  92% 89% 100%T2C  100%TzC  90%
pars pars s
Instagram 683 287 391 7 209 139 134 405 273 69 614 1 4 127 27 13 102 40 553 123 73 20 239 51 30 345
55%afjo  47% 62%Ta  58%f 57% 54% 49% 58%Th  51% 79%Tjmn  53%opar  79%Timn  72%Tino  63%Tjop  55%opar  36%pars  20% 18% 27%ps 9% 51% 81%Ty  64% 83%Tv  89% 49% 85%T7BC  63% 56%2
parstz opars s opars pars ars s
TikTok 422 193 223 3 124 88 84 246 17 70 352 73 98 69 73 31 6 3 39 9 336 85 12 53 14 150 a1 28 197
34%jopq  32% 35% 36% 34% 34% 30% 35% 32% 80%Tjl  30%opar  52%Tjmn  46%Tjmn 34%opar 33%opar  18%pars 4% 4% 10%ps 4% 31% S6%Ttv  38% 60%Ttv  63% 31% 69%T2C  57%T2C  32%
rst mnopars s opars opars s s
Facebook 1019 484 529 280 289 219 223 568 442 63 956 126 185 172 180 132 102 58 293 160 888 124 2 76 14 403 56 38 501
82%ipr. 80% 84% 83% 79% 86% 81% 81% 83% 72% 83%Tiop  89%iopr 87%Tiop  85%iprs. 83%I 7% 75% 80% 77% 77% 82% 82% 79% 87% 60% 82% 94%TzBC 79% 81%
s s s
Snapchat 360 155 200 11 108 68 70 219 138 62 208 87 8 62 39 16 4 4 24 7 278 81 14 51 7 123 37 18 176
29%ajno 26% 32%a 33%h 30% 26% 25% 31% 26% 71%Tjlm 26%nopq  62%Tjlm  41%Tjmn  31%nopq  18%opars  9%prs 3% 5% 6%ps 4% 26% 53%Tt 44%t 59%Tt 32% 25% 61%TzBC 37% 29%
parstz nopars s n opars s
Twitch 161 108 52 58 47 28 27 105 55 37 124 33 4 32 16 3 . - 3 . 120 39 6 24 5 48 15 9 86
13%bhjn 18%Th 8% 17%Tth 13% 1% 10% 15%Th 10% 42%Tjkl 11%opgr  23%Tjno 19%Tjno  16%jnopq 7%0prs 2% . - 1% N 1% 26%Tt 20% 27%Tt 21% 10% 24%T2C 19% 14%
oparstz mnopars s pars pars s
Vimeo 149 97 51 64 49 25 10 113 35 33 116 19 29 29 20 9 9 1 19 10 11 38 7 23 5 61 17 12 57
12%bfhj 16%Th 8% 19%Tefh  13%fh 10%fh 4% 16%Tdefh  7%f 38%Tjkl 10%ors 13%oqrs 14%opqr  14%jopqr 9% 5% 6% 2% 5% 5% 10% 25%Tt 21%t 26%Tt 23% 13% 28%TzC 24%T2C 9%
oparstC mnopars s s
Fruitiab 38 23 14 14 15 6 2 29 7 13 2 5 7 7 4 - 1 - 1 1 24 13 3 7 3 15 6 2 11
3%fhjor 4% 2% 4%fh 4%fh 2% 1% 4%Tth 1% 14%Tjkim 2% 4%or 4%or 4%ors 2% - 1% - * 1% 2% 9%Tt 10%Tt 8%Tt 12% 3% 10%T2C 5% 2%
SIC nopars
Triller 45 28 17 23 1 8 2 34 10 13 2 8 10 6 4 3 1 - 4 1 28 17 3 10 3 19 9 4 13
4%fhjrs 5% 3% 7%Tdfigh 3% 3% 1% 5%Tdfh 2%f 15%Tjkim 3%rs 5%prs 5%prs 3% 2% 2% 1% - 1% . 3% 11%Tt 10%Tt 11%Tt 14% 4% 14%T2C 7%C 2%
1c nopars
Recast 42 27 16 22 9 7 2 31 9 15 28 7 9 8 3 1 1 - 2 1 28 14 3 8 2 18 9 4 "
3%fhjor 4% 2% 7%Tdefg 3% 3% 1% 4%Tdih 2% 17%TjKim  2%rs 5%rs %o 4%rs 1% 1% . - - . 3% 9%Tt 9%t 9%Tt 9% 4% 15%T2C  8%C 2%
SIC h nopars
Vuepay 486 30 16 20 14 8 3 34 " 17 29 6 10 10 3 1 M - 1 M 26 19 3 1 3 19 8 6 14
4%fhjop  5%T 3% 6%Tth 4% 3% 1% 5%Tth 2% 19%TjKim  3%rs 4%prs  S%oprs  S%joprs 1% 1% . - . . 2% 13%Tt 0%t 1%t 14% 4% 14%T2C 11%T2C 2%
rstC nopars

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k/l/m/n/o/p/q/r/s - T/t/u/v/w/xly - T/z/A/B/C

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Absolutes/col percents
Table 6

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Gender ocial Grade Age Ethnicit Religion
Minorit
y
Ethnic Other
backgro Christi religio
Total Male Female AB c1 c2 DE ABC1 C2DE 13-17 18+ 18-24 25-34 35-44 4554 55-64 65-74 75-84 55+ 65+ White und Mixed Asian Black an Muslim n None
Mm@ b e 6 @ O @ 0 B k0 m (0 RN -1 S NS (- N N (7} S 1" S ' S - M N . R () N (o) N
Base: All Adult 1156 561 588 209 343 245 260 642 505 1156 142 212 202 218 173 137 72" 381 209 1007 137 29" 82 21 457 57 43" 572
respondents
Bitchute a7 23 15 8 13 10 6 21 16 - 37 4 10 8 10 2 4 - 6 4 26 1 2 7 2 13 6 2 16
3%t 4% 2% 3% 4% % 2% 3% 3% - 3% 3% 5%r 4% % 1% 3% - 1% 2% 3% 8%Tt 8% 8%Tt 10% 3% 10%T2C 5% 3%
OnlyFans 62 53 9 21 18 10 12 40 23 62 6 20 19 8 8 1 . 10 2 50 13 3 7 2 23 4 2 33
5%bprs  9%Tb 2% 7% 5% 4% 5% 6% 4% - 5%prs 4% 10%Tinpq ~ 9%Tinpq 4% 5%s 1% 1% 3%s 1% 5% 9% 10% 8% 12% 5% 7% 5% 6%
rs s
Xpanded.com 23 15 9 8 6 5 4 14 9 23 5 8 5 4 1 - - 1 14 9 2 7 1 9 5 2 7
2%t 3% 1% 3% 2% 2% 2% 2% 2% - 2% 3%rs 4%prs 3%rs 2% 1% - - . - 1% 79%Tt 5% 8%Tt 6% 2% 9%T2C 4% 1%
TV Girls Plaza 18 1 5 7 5 4 2 12 6 - 18 5 5 5 2 - 1 - 1 1 9 8 1 7 1 7 4 2 5
2%t 2% 1% 2% 1% 2% 1% 2% 1% - 2% 3%or 2% 3%r 1% - . - . . 1% 6%Tt 3% 8%Tt 4% 1% 7%T2C 5%C 1%
UK Babe Channels Video 26 18 8 9 8 4 3 17 8 26 5 9 6 4 . N - . N 13 12 1 9 2 9 6 3 6
2%siC 3% 1% 3% 2% 2% 1% 3% 2% - 2%rs 4%ors 4%Tjopr  3%rs 2% . . - . . 1% 9%Tt 3% 1%Tt 10% 2% 10%T2C 8%TC 1%
s
Fanzworld 20 15 6 9 5 4 2 14 6 - 20 7 6 5 3 - - - - - 1 9 2 6 1 7 4 2 7
2%t 3% 1% 3% 2% 2% 1% 2% 1% - 2% 5%Tjopr  3%ors 2%rs 1% - - - - - 1% 7%Tt 6% 8%Tt 4% 2% 6%T2C 5% 1%
s
PocketStars 25 18 7 10 6 7 3 16 9 - 25 6 10 6 2 1 N - 1 N 15 9 1 7 1 8 5 1 10
2%brst  3%Tb 1% 3% 2% 3% 1% 2% 2% - 2%rs. 4%prs 5%Tjnop  3%rs 1% . . - . . 1% 7%Tt 4% 9%Tt 4% 2% 9%TC 2% 2%
rs
Admire.Me 22 15 7 9 5 5 3 14 8 - 22 5 8 6 3 . N - 1 N 12 10 1 8 1 8 5 2 6
2%rst 3% 1% 3% 2% 2% 1% 2% 2% - 2%rs. 4%rs 4%Tjopr  3%rs 1% . . - . . 1% 7%Tt 3% 10%Tt 4% 2% 9%TC 4% 1%
s
Base: All respondents 1243 606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 38" 88 28" 492 60 49" 615
NET: Other Non Core 75 46 29 36 18 14 4 54 18 20 55 " 16 15 5 5 1 - 6 1 47 26 4 17 5 30 14 7 24
VSPs 6%bfhjn  8%Tb 5% 11%Tdefg 5% 6%fh 1% 8%Tdh 3% 23%Tjkim  5%prs 8%nprs  8%jnpar  8%npars 2% 3% 1% - 2% 1% 4% 17%Tt 1% 19%Tt 21% 6% 23%T2C  14%TC 4%
prsiC h nopars s
NET: Other Non Core 49 32 17 15 14 1 8 2 49 9 17 13 7 2 1 - 3 1 32 16 2 12 2 15 8 5 19
Adult VSPs 4%bprst  5%Tb 3% 5% 4% % 3% 4% 4% - a%iprs  7%oprs  8%Tijno  7%ioprs 3% 1% 1% - 1% . 3% 1%Tt 5% 13%Tt 10% 3% 13%T2C 9%2C 3%
pars

None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alon e the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k/l/m/n/o/p/q/r/s - T/t/u/v/w/xly - T/z/A/B/C

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder . I 0 N D E R




Table 7

Unweighted base
Weighted base
Effective base

YouTube
Instagram
TikTok

Facebook
Snapchat

Twitch

Vimeo
Fruitlab
Triller

Recast
Vuepay

Base: All Adult

respondents
Bitchute

Prepared by Yonder

Total
0

1243
1243
1016
119
90%iq
683
55%Gefi
422
3a%efiq

1019
82%

360
29%cefi

161
13%eiq
149
12%fiq
8
3%eiq
45
4%eiq
42
3%eiqv

46
4%efiq
1156

37
3%

Any

372
365
310

331
91%

187
51%

119
33%c

308
84%

9%
26%
sl
1%
43
12%
1
3%
4%
10
3%
12
3%
347

2%

ling/ limiting condition

Physica
Mental |
conditi  conditi

on on

&)

191 206
192 200
161 168

182 176
95%Tac  88%
123 95
64%Tac  48%
81 55
42%Tac  28%
170

165
86% 85%

64 45
33%ac  23%

29 18
15%ac 9%

27 23
14% 12%
6 7
3% 3%
5 1
3% 5%
5 8
3% 4%
6 8
3% 4%
178 192
4 3
2% 2%

o
Impacti
ng/
limitin
g
conditi

on
—d

828
836
674
752

90%

474

57%¢

286

34%

681

81%

252
30%

112
13%

98
12%

24
3%
4%

28
3%

32
4%

26
3%

Number of people in household

218
243
90%
105
39%
57
21%
215
79%

38
14%

501
554
90%
318
51%e
176
28%e
505
82%

148
24%e

9
11%e
60
10%
2%
18
3%
15
2%
12
2%
587

15
3%

ONLINE Fieldwork: 18th March - 4th April 2022

Ofcom VSP Tracker - Wave 2

Do any children aged 17 or under live in your

household?
No
childre
n aged
170r NET:  Aged  Aged5  Aged Aged
23 45 64+ under Yes  unders 10 1115 1617
—n @ M @ (i — m, —
319 66 773 469 144 218 205 123
203 61 835 408 120 185 177 107
245 52 663 355 97 162 168 100
265 58 737 381 109 175 170 102
90% 95% 88% 93%Ti 91% 95%Ti 96%Ti 95%
213 48 391 292 92 129 126 82
73%Tel  78%Tef  47% 72oTi TT%T T0%TI TI%TI 77%Ti
151 38 209 213 61 98 104 65
51%Tef 63%Tef 25% 52%Ti 51%Ti 53%Ti 58%Tij 61%Tij
248 51 670 349 115 161 144 85
85% 83% 80% 85%Tim 96%Tijl 87% 81% 79%
mn
140 34 167 193 53 % 91 61
48%Tef 57%Tef 20% 47%Ti 45%Ti 49%Ti 52%Ti 57%Tij
69 13 69 92 27 4 45 31
23%Tef 21%ef 8% 23%Ti 22%Ti 22%Ti 25%Ti 29%Ti
55 " 65 84 23 33 39 31
19%Tef  19%ef 8% 209%Ti  19%Ti  18%TI  22%Ti  29%Til
19 2 9 29 13 14 14 7
6%Tef 4%e 1% 7%Ti 11%Ti 8%Ti 8%Ti 7%Ti
20 4 15 30 14 14 16 8
7%Tef 6%e 2% 7%Ti 12%Ti 8%Ti 9%Ti 8%Ti
20 6 1" 32 14 15 17 9
7%Tef  10%Tef 1% 8%Ti 129%Ti 8%Ti 9%Ti 8T
25 6 7 39 14 20 21 9
9%Tef 11%Tef 1% 9%Ti 12%Ti 11%Ti 12%Ti 9%Ti
248 50" 832 324 108 160 122 67
10 3 23 15 6
4% 6% 3% 5% 6% 4%

Data suppressed where weighted base is lower than 10. ** very small base (under 30
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p - T/q/r/sit - T/ulv
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

4%

eligible for sig testing, * small base (under 50).

4%

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months

Responsibility
for children in

Yes

349
296
247

271
92%
200
68%T
132
45%T
264
89%T
115
39%T
49
17%
49
16%T
16
5%T
17
6%
17
6%T

21
7%T
296

14
5%

7
26%
2
6%
1%
1
2%
1%
2%

27

1
2%

Seconda

school
or

500
86%

308
53%

173
30%

490
84%

141
24%

51
9%
39
7%
1%
14
2%
"
2%
13
2%
584

16
3%

High

Univers
ity
degree
or

equiv
0

408

397

329

368
93%Tq

220
55%

123

31%

318

1
80%

109
27%

47
12%

53
13%q
3%

10
3%

1
3%

1
3%

397

16
4%

ion

stil
Higher in full
univers time
i educati
degree on
—&
13 110
9 101
85 98
9 99
99%Tqr  98%Tar
58 78
62% 77%Tars
37 73
39% 73%Tars
85 76
0%Trt  76%
33 70
35%q 69%Tars
17 40
18%q 39%Tars

22 34
23%Tar  34%Tar
5 13
5%q 13%Tar

7 13
7%ar 13%Tar

4 15
% 15%Tars
5 17
5% 17%Tars
9% 19
3 .
3% 1%

rban/ Rural

812
82%

294
30%

136
14%
122
12%
35
3%
4%
40
4%Tv
43
4%

922

29
3%

196
219
88%
3
50%
3
30%
207

83%

66
26%

26
10%
27
1%
3
1%
5
2%
3
1%
4
1%

234

8
3%
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Table 7

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Responsibility

Do any children aged 17 or under live in your for children in
Impacting! limiting condition Number of people in household household? household High
No
Impacti
ng No Seconda  Univers
Physica limitin childre Ty ity
Mental | I n aged school  degree
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or
Total  Any on on on 1 23 45 [ under Yes under 5 10 11-15 1617 Yes No equiv equiv
m b @ @ O @ 0 @ K m. —m @ @ @ 0
Base: All Adult 1156 347 178 192 770 27 587 248 50" 832 324 108 160 122 67 296 7 584 397
respondents.
OnlyFans 62 15 6 9 44 14 29 17 2 38 24 7 12 10 5 24 M 24 27
5% 4% 3% 5% 6% 5% 5% % 5% 5% 7% % 7% % % 8%T 1% 4% 7%
Xpanded.com 23 5 2 4 16 2 9 9 3 7 16 7 8 6 3 16 1 9 8
2%i 2% 1% 2% 2% 1% 2% 4%e 6%e. 1% 5%Ti 7%Ti 5%Ti 5%Ti 5% 5%T 2% 2% 2%
TV Girls Plaza 18 4 2 3 12 1 6 9 2 5 13 6 7 4 3 12 1 7 6
2% 1% 1% 1% 2% . 1% 4%Tel 4% 1% 4%Ti 6%Ti 45%Ti 3%i 4% 4%T 2% 1% 2%
UK Babe Channels Video 2 6 3 4 19 3 9 1 2 9 17 9 8 4 4 16 1 10 8
2%i 2% 1% 2% 2% 1% 2% 5%Tef 4% 1% 5%Ti 8%Ti 5%Ti A4%i 5% 5%T 2% 2% 2%
Fanzworld 20 5 2 3 14 1 8 " 1 5 15 8 9 4 2 15 1 8 7
2% 1% 1% 2% 2% . 1% 4%Tel 3% 1% 5%Ti 79%Ti 6%Ti 3%i 4%i 5%T 2% 1% 2%
PocketStars 25 6 3 3 17 3 1" 10 2 8 17 9 8 5 3 16 1 12 8
2% 2% 2% 2% 2% 1% 2% 4% 4% 1% 5%Ti 8%Ti 5%Ti 4%i 4%i 6%T 3% 2% 2%
Admire Me 22 5 2 3 15 2 8 10 2 7 16 9 7 5 2 15 1 7 8
2%i 1% 1% 1% 2% 1% 1% 4%Tef 4%e 1% 5%Ti 8%Ti 4%Ti A4%i 4%i 5%T 2% 1% 2%
Base: All respondents 1243 365 192 200 836 27 618 293 61 835 408 120 185 177 107 296 a7 584 397
NET: Other Non Core 75 17 8 13 51 6 27 32 9 25 50 19 25 24 13 30 1 24 19
VSPs 6%efiqv 5% 4% 6% 6% 2% 4% 11%Tef  15%Tel 3% 12%Ti 16%Ti  18%Ti  14%Ti  12%Ti  10%T 2% 4% 5%
NET: Other Non Core 49 " 5 7 5 1 19 4 18 31 15 16 9 5 30 1 24 14
Adult VSPs 4%i 3% 3% 3% 4% 2% 3% 6%Te 7%e 2% 8%Ti 13%Tijmn  9%Ti 5% 5% 10%T 4% 4% 4%

None of these - - - - - - - - - R

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p - T/q/r/sit - T/ulv

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

ion

Higher
univers
ity
degree
94
9
10%q
3
4%
4
4%q
6
6%Tq
4
5%Tq
4
5%

4
5%q
9%

9
10%q

8
8%t

Still
infull
time
educati
on

1ot

5%
4%
1%
1%
1%
1

3%

4%
101

21
21%Tars

1
1%

rban/ Rural

Urban

53
6%
21
2%
16
2%
23
3%
19
2%
4
3%

2%
995

68
7%Tv

4%

Rural
V)

234

9
4%
2
1%
2
1%
2
1%
2
1%
1%

2
1%

6
3%

5
2%
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Table 8

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Devices used to access

Page 11

Absolutes/col percents

GO Region Internet usage Working status.
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est t More Smart or Multipl  Working ~ Working  looking  looking House
Scotlan NET: North North the Midland  Midland  Eastof South South than 2 12 Phone  laptop e full part- for for person/  Furloug
Total d Wales  freland  England East West  Humber s s England  London East West hours. hours. only only devices time time work work Student  Refired  Other ed
@ b c d e 0 h i K 1 m n ) r s 0 v w) X 2
Unweighted base 1243 98 57 a7 1051 54 130 % 118 100 113 181 167 9 916 313 31 52 1122 486 212 49 57 43 193 73 30
Weighted base 1243 103 60° 36° 1044 51° 136 101 106 % 111 169 174 107 77 457 32+ 58 1125 445 204 50 58 53 232 8 29"
Effective base 1016 80 50 32 855 44 113 79 89 82 % 139 138 78 779 284 2 42 924 370 170 42 52 37 172 65 23
YouTube 19 94 53 33 939 43 17 95 89 76 99 161 158 100 s 394 25 43 1028 401 188 50 53 52 194 7 25
90%hoax  91% 88% 9% 90% 85% 87% 94%h 84% 85% 90% 95%Tdef  91% 94%h 9%2%To  86% 78% 74% 91%Tq  90%x 92%x  100%Tsvc  91% 98%x 83% 85% 88%
hi y
Instagram 683 47 26 18 592 24 73 54 65 59 63 107 94 54 495 182 21 8 640 286 14 28 27 a1 45 50 22
55%0ax  46% 43% 50% 57%T 46% 54% 54% 62%ab  66%Tabe 57% 63%Tab  54% 50% 64%To  40% 64% 13% 57%Tq  64%Tvk  56%x 56%x 46%x 76%Tx  20% 60%x 77%
TikTok 422 33 14 12 363 19 34 34 44 39 42 68 51 32 314 103 12 6 391 164 68 21 11 30 16 28 14
34%foqv  32% 24% 34% 35%f 36% 25% 34% 42%bf 44%Tbfl 38%f 40%Dbf 29% 30% 41%To 22% 37% 10% 35%q 37%vx 33%x 41%vx 20%x 55%Tstvx 7% 34%x 50%
x v
Facebook 1019 8 51 31 852 41 116 74 9 7 91 135 141 8 654 354 28 36 933 383 159 39 44 48 184 74 25
82%goq 81% 86% 87% 82%g 80% 85%g 73% 88%g 86%g 82% 80% 81% 80% 85%To 78% 86% 63% 83%Tq 86%Ttv 78% 77% 75% 89% 79% 89% 88%
Snapchat 360 25 17 13 305 0 44 30 35 36 32 51 44 23 274 79 10 2 334 152 54 12 8 34 9 22 9
29%0qvx  24% 28% 37% 29% 19% 32% 29% 33% 40%Tade  29% 30% 25% 21% 36%To  17% 31% 4% 30%q 34%Tw 26%x 23%x 14%x 63%Tstuv 4% 26%x 31%
Im
Twitch 161 12 7 6 136 4 9 9 18 11 19 31 2 10 141 16 1 5 152 63 19 6 8 15 8 5
13%fox 12% 1% 17% 13%f 8% 6% 9% 17%f 13% 17%f 18%f 15%f 9% 18%To 4% 4% 8% 13% 14%x 9%x. 12%x 14%x 28%Tstxy 9%x. 18%
Vimeo 149 14 6 4 125 4 10 12 17 17 4 30 17 14 107 38 1 1 137 61 24 6 4 8 6 2 5
12%joax  14%] 1% 10% 12%j % 8% 12% 16%j 19%Tdl 4% 18%Tdf  10% 13% 14%To 8% 5% 2% 12%q ey 2%y 1%y 7% 15%sy. 3% 2% 16%
y
Fruitlab 8 4 2 N 32 1 2 4 4 1 2 10 5 3 33 4 1 2 30 15 4 M 2 1 M 1
3%orx 4% 3% 1% 3% 3% 1% 4% 4% 1% 2% 6% 3% 3% 4%To 1% 4% 4% 3% 3%x 2% - 1% 5%x . . 5%
Triller 5 2 2 1 40 1 3 2 6 3 2 13 5 4 37 7 1 1 38 2 6 - . 1 1 1
4%0x 2% 3% 3% 4% 3% 3% 2% 6% 3% 2% 8%Td 3% 3% 5%To 2% 3% 1% 3% 5%x 3%x . 3%x 1% 5%
Recast 42 2 3 - 38 2 2 2 8 2 3 12 3 4 32 9 M M 37 16 4 1 2 1 4
3%x 2% 5% 1% 4% 4% 2% 2% 8%Tdll 2% 3% 7%Tdl 1% 3% 4%T 2% . . 3% 4%x 2% - - 2% 1% 1% 12%
Vuepay 46 3 2 42 2 3 2 9 4 4 1 6 2 40 5 1 M a1 19 5 1 M 1 - 2 1
4%ox 3% 3% 4% 4% 2% 2% 8%Tdim 4% 3% 6% 4% 1% 5%To 1% 3% . 4% 4%x 2%x 2% . 3%x - 2% 3%
Base: All Adult 1156 9 55° 33" 969 a7 128 9 o 75 107 155 165 103 700 442 29" 58" 1043 445 204 50 58 53 232 83 20"
respondents.
Bitchute 37 2 2 1 33 N 3 5 3 8 3 7 4 2 29 8 2 2 30 16 1 3 2 M 2 2 2
3%x 2% 3% 2% 3% 1% 2% 5% 3% 10%Tadf 2% 4% 2% 2% 4%T 2% 6% 4% 3% 4%x 5%x 5%x 4% 1% 1% 2% 7%
Im

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

j/k/\/m - T/n/o - T/p/q/r - T/sitlu/viw/xly/z
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Table 8

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Devices used to access
internet

Working status

Page 12

Absolutes/col percents

GO Region Internet usage
Yorkshi Tablet
Norther reand  West East More Smart or Multipl ~ Working ~ Working
Scotlan n NET: North North the Midland ~ Midland ~ Eastof South  South  than2 12 Phone laptop e full part
Total d Wales  Ireland  England  East West  Humber s s England  London  East West hours hours. only only  devices time time
m @ o ® @ @ € 0 @ M @O @ ok O o m _m (0 0 =
Base: All Adult 1156 9 55° 33~ 969 4 128 9 o 75 107 155 165 103 700 442 29" 58° 1043 445 204
respondents.
OnlyFans 62 7 1 2 52 3 5 5 7 4 7 10 9 3 54 8 1 1 58 42 1"
5%0x 7% 2% 6% 5% 6% 4% 5% % 5% % 7% 5% 3% 8%To 2% 4% 1% 6% 9%Txy  5%x
Xpanded.com 23 2 - - 21 2 1 1 6 2 1 4 2 1 18 4 1 1 19 15 5
2% 2% - - 2% 4% 1% 2% 6%Td 2% 1% 3% 1% 1% 3% 1% 4% 1% 2% 3%Tx 2%x
TV Girls Plaza 18 2 M N 15 M 1 1 2 2 1 4 2 2 15 2 M N 15 1
2% 2% . 1% 2% 1% 1% 1% 2% 3% 1% 3% 1% 2% 2%T 1% . . 1% 3% 2%
UK Babe Channels Video 26 2 M - 23 1 1 2 3 2 6 2 2 21 4 1 1 21 17 7
2%x 2% 1% 1% 2% 2% 1% 2% 3% 3% 2% 4% 1% 2% 3%To 1% 3% 1% 2% 4%Tx 3%x
Fanzworld 20 1 . 1 18 . 1 1 4 2 1 5 3 1 16 4 1 1 17 15 4
2% 1% N 3% 2% 1% 1% 1% 4% 2% 1% 3% 2% 1% 2% 1% 2% 2% 2% 3%Tx 2%
PocketStars 25 1 1 - 23 1 1 2 6 1 1 6 3 2 20 4 1 1 21 16 4
2% 1% 1% 1% 2% 2% 1% 2% 6%Tdl 2% 1% 4% 2% 2% 3%T 1% 3% 1% 2% 4%Tx 29%x
Admire Me 22 2 . 1 19 1 1 1 3 2 1 7 2 1 17 4 1 1 18 14 4
2% 2% 1% 3% 2% 1% 1% 1% 4% 3% 1% 4%T 1% 1% 2%T 1% 2% 2% 2% 3%Tx 2%x
Base: All respondents 1243 103 60 36° 1044 51 136 101 106 % 11 169 174 107 771 457 32+ 58" 1125 445 204
NET: Other Non Core 75 3 3 1 67 2 6 3 12 5 6 19 9 4 59 14 1 1 66 35 8
VSPs 6%0x 3% 6% 3% 6% 4% 5% 3% 12%Tadgm 5% 6% 11%Tadgm 5% 3% 8%To 3% 4% 1% 6% 8%Vx. 4%x
NET: Other Non Core 49 3 1 2 43 3 4 4 9 2 3 " 4 4 35 12 2 2 a1 29 1"
Adult VSPs 4%x 3% 2% 5% 4% 6% 3% 4% 8%Tdl 3% 3% 6% 2% 4% 5% 3% 6% 4% 4% 7%Tx 5%

None of these - - - - - - - - - - - - - - - - -

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alon e the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k//m - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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—
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3
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3%
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Page 13
Ofcom VSP Tracker - Wave 2 ?

ONLINE Fieldwork: 18th March - 4th April 2022

Table 9

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months

Absolutes/col percents

Exposure to
harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) last 3 mon f I
Not at
all/
£15600  £26,000  £36400 Any No ery/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15509  £25999  £36399  £51,999 + YouTube am TikTok K t Twitch Vimeo e s e e aware aware
m @ _® @ & e 0 @ o 0 @ Kk O o m _m (@ @ @
Unweighted base 1243 224 335 289 170 136 1141 760 522 1043 449 255 263 il 119 179 364 862 570 673
Weighted base 1243 232 334 286 170 121 1119 683 422 1019 360 161 149 38 37 62 293 933 500 743
Effective base 1016 180 280 238 139 109 928 594 383 842 323 163 166 54 74 122 263 740 432 586
YouTube 1119 207 294 253 158 118 1119 632 412 904 341 159 148 37 37 61 284 822 466 653
90%igs  89% 88% 88% 9% 97%Tab  100%Tghi  93%Ti 98%Tgi  89% 95%Tgi  99%Tgij  99%Tgil  99%Ti 99%Tgi  99%Tgij  97%Tq  88% 93%Ts  88%
c jkimno
Instagram 683 102 177 162 110 7 632 683 353 618 315 134 129 35 28 55 227 450 327 356
55%ags  44% 53% 57%a 65%Tab  66%Tab  57%T  100%Thi  84%Tfn  61%Tf  88%Tihi  83%Tfin  87%Tfin  93%Tfin  76%Tf  88%Tfn  77%Tq  48% 65%Ts  48%
n
TikTok 422 67 95 104 76 57 412 353 422 372 257 17 106 30 20 47 192 225 212 210
34%bas  29% 28% 36% 45%Tab  47%Tab  37%T 52%Ti  100%Tfgi  36%T 71%Tigi  72%Tigi  71%Tigi  79%Tigi  54%Tfi  75%Tigi  66%Tq  24% 42%Ts  28%
jKimno n n n n
Facebook 1019 174 290 239 147 88 904 618 372 1019 336 137 133 37 30 58 263 742 426 593
82%aelq  75% 87%Tae  83%ae  87%ae  73% 81% 90%Tihk  88%Tf  100%Tigh ~ 93%Tigh  85% 89%Tin  98%Tigh  81% 94%Tihk  90%Tq  80% 85%Ts  80%
s n jkimno kin Kin n
Snapchat 360 6 80 89 69 46 341 315 257 336 360 104 91 32 19 39 163 193 201 159
29%abas  20% 24% 31%a 41%Tab  38%Tab  30%T 46%TH  B1%Tfgi  33%Tf  100%Tigh  64%Tigi  61%Tigi  85%Tigh  52%Tfi  62%Tigi  55%Tq  21% 40%Ts  21%
ikimno n iklo n
Twitch 161 25 45 31 23 159 134 17 137 104 161 75 31 17 30 87 73 105 56
13%bas 1% 9% 16%b 18%b 19%b 149%T 20%Th  28%Tig 13% 29%Tfg  100%Tigh  50%Tigh  82%Tigh  46%Tigh  48%Tfgh  30%Tq 8% 21%Ts 8%
i ijimno i ijlo ij ij
Vimeo 149 20 27 34 30 27 148 129 106 133 91 75 149 33 19 27 67 82 86 63
12%bas 9% 8% 12% 18%Tab  22%Tabc  13%T 19%Th  25%Tigi  13%T 25%Tlgi  47%Tlg  100%Tigh  89%Tigh  51%Tigh  44%Tfgh  23%Tq 9% 17%Ts 8%
ij ijkmno ijko ij ij
Fruitlab 38 3 6 7 12 4 a7 35 30 37 32 31 33 38 12 14 26 1 30 7
3%as 1% 2% 2% 7%Tabe 3% 3% 5%THi T%Tigi  4%T 9%Tigi  19%Tigh  22%Tlg  100%Tigh  32%Tigh  23%Tighi  9%Tq 1% 6%Ts 1%
i hij ijkino ijkio i
Triller 5 6 8 9 13 6 44 43 37 5 38 33 35 26 13 14 29 33 12
a%es 2% 2% 3% 7%Tab 5% 4% 6%Tii 9%Tigi  4%T 11%Tigi  20%Tigh  24%Tfgh  70%Tigh  34%Tigh  22%Tigh  10%Tq 2% 7%Ts 2%
i i ijkio ijkio ij
Recast 42 3 7 9 13 8 42 a1 35 a2 35 34 34 25 12 15 31 10 32 10
3%as 1% 2% 3% 7%Tab  7%ab 4%T 6%Tii 8%Tigi  4%T 10%Tigi  21%Tfgh  28%Tigh  66%Tigh  32%Tigh  24%Tigh  11%Tq 1% 6%Ts 1%
i i ijkio ijko ij

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/f/g/h/i/j/k/l/m/n/o - T/p/q - T/ris

Overlap formulae used. * small base

Prepared by Yonder . I 0 N D E R




Table 9

ONLINE Fieldwork: 18th March - 4th April 2022

Ofcom VSP Tracker - Wave 2

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Weighted base
Vuepay

Base: All Adult
respondents

Bitchute

OnlyFans

Xpanded.com

TV Girls Plaza

UK Babe Channels Video
Fanzworld

PocketStars

Admire Me

Base: Al respondents

NET: Other Non Core
VSPs

lousehold income- per yea Reqular users of VSPs (last 3 months) last 3 mon
£15600  £26,000  £36,400 Any No
Up ¢ - - - 52,000 Instagr Faceboo ~ Snapcha Frila  Bitchut ~ OnlyFan  exposur  exposur
Total  £15599 £25999  £36399  £51999 + YouTube am TikTok K Twich  Vimeo e s e e
T a) b c) d @) 0 h i K) { (m} n 0) o) @
1243 282 334 286 170 121 1119 683 422 1019 360 161 149 38 a7 62 203 933
46 4 10 8 1 8 ! a4 39 a4 40 37 39 27 13 15 32 14
a%qs 2% 3% 3% 8%Tabc  7%a a%T 6%Tfi 9%Tigi  4%T 11%Tigi  23%Tigh 26%Tigh 71%Tigh 35%Tfgh 25%Tfgh 11%Tq 1%
ij ij ijkio iiko ij
1156 223 318 274 144 103 1034 614 352 956 298 124 16 25 37 62 256 885
37 1 10 9 4 3 a7 28 20 30 19 17 19 12 37 12 15 22
3%qs 5% 3% 3% 3% 3% % 5%Ti 6%Tfi 3% 7%Th  14%Tigh  17%Tigh 48%Tfg  100%Tfgh  20%Tfghi  6%Tq 2%
i ij hijklo ijkimo i
62 8 15 17 9 " 61 55 47 58 39 30 27 14 12 62 31
5%qs 4% 5% 6% 7% 10%Tab  6%T 9%Th  13%Tigi  6%T 13%Tigi  24%Tigh 24%Tigh 58%Tigh 33%Tfg  100%Tfgh 12%Tq 4%
ij ij ijkI hijki ijkimn
23 5 6 5 3 3 22 20 19 2 19 16 18 14 12 14 14 9
2%qs 2% 2% 2% 2% 3% 2% 3%THi 5%Tigi 2% 6%Tigi  13%Tigh 15%Tigh 54%Tigh 32%Tfgh 22%Tfghi  5%Tq 1%
i ij ijkio iikio i
18 3 4 4 3 3 17 17 16 17 15 15 16 13 12 13 12 5
2% 1% 1% 2% 2% 3% 2% 3%THi 5%Tigi 2% 5%Tigi  12%Tigh 14%Tfgh 52%Tigh 33%Tfgh 21%Tfghi  5%Tq 1%
i ij ijkio iikio i
26 4 5 7 3 5 25 2 22 4 20 18 19 14 12 16 17 9
2%gs 2% 1% 2% 2% 5% 2% 4%THi 6%Tigh 2% 7%Tigi  15%Tigh  16%Tfgh ~56%Tigh 33%Tfgh 25%Tfghi  7%Tq 1%
i ij ijklo ijklo ik
20 2 5 5 3 2 19 18 20 18 17 18 14 13 13 14 6
2%gs 1% 2% 2% 2% 3% 2% 3%THi 5%Tigh 2% 6%Tigi  14%Tigh  16%Tfigh 55%Tigh 34%Tfgh 22%Tfghi  6%Tq 1%
i ij ijklo ijklo ik
25 3 6 7 3 4 2 2 22 2 22 19 19 16 13 15 15 10
2%gs 1% 2% 2% 2% 3% 2% 4%THi 6%Tigi 3% 7%Tigi  15%Tigh  16%Tfigh 65%Tigh 35%Tfgh 24%Tfghi  6%Tq 1%
i ij ijklo ijklo ik
22 4 5 5 3 3 21 20 20 2 19 18 19 15 13 16 14 8
2%gs 2% 1% 2% 2% 3% 2% 3%THi 6%Tigh 2% 6%Tigi  15%Tigh  16%Tfigh 60%Tigh 34%Tfgh 25%Tighi  6%Tq 1%
i ij ijklo ijklo ik
1243 232 334 286 170 121 119 683 422 1019 360 161 149 38 37 62 293 933
75 8 17 17 17 13 73 69 57 72 58 50 53 30 15 19 49 25
6%as 3% 5% 6% 10%Ta  10%Ta 7%T 10%Th 13%Tigi  7%T 16%Tigi  31%Tigh 36%Tigh 79%Tigh 39%Tfgh 30%Tfigh 17%Tq 3%
i ij ijkio iio ij

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/t/g/h/i/j/k/l/m/n/o - T/p/q - T/t/s

Overlap formulae used. * small base

Prepared by Yonder

Exposure to
harmful content

Awareness of
f

500
36

7%Ts
454
2
6%Ts
40
9%Ts
18
4%Ts
14
3%Ts
20
4%Ts
17
4%Ts
21
5%Ts

17
4%Ts
500

53
11%Ts

1%
702
1

2%
22

3%

1%

1%
1%
4

1%

1%

743

21
3%
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Absolutes/col percents
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Table 9

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months

Exposure to

harmful content Awareness of

iousehold income- per year Reqular users of VSPs (last 3 months) last 3 months) salely measures

Not at

all/

£15600 £26000  £36,400 Any No Very/ Not

Up t - - - 00 Instagr Faceboo ~ Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur  Quite very

Total  £15599 £25999  £36,399  £51,999 + YouTube ~ am TikTok K t Twitch  Vimeo b e s e e aware aware

M @ kb @ _d e O @ o 0 0 o 0 _m o (m (@ _® @ 0 s!

Base: All respondents 1243 282 334 286 170 121 1119 683 422 1019 360 161 149 38 a7 62 203 933 500 743
NET: Other Non Core 49 8 1 " 6 7 47 43 39 46 29 30 19 15 20 27 21 36 13
Adult VSPs a%as 4% 3% 4% 4% 6% 4% 6%THi 9%Tlgi 5% 10%Tigi  18%Tfgh  20%Tigh 50%Tigh 39%Tigh 33%Tighi  9%Tq 2% 7%Ts 2%

i ij ijkio iiki i

None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/f/g/h/i/j/k/l/m/n/o - T/p/q - T/t/s
Overlap formulae used. * small base

Prepared by Yonder

YONDER
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Table 10

ONLINE Fieldwork: 18th March - 4th April 2022

Ofcom VSP Tracker - Wave 2

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Total
T
Unweighted base 1243
Weighted base 1243
Effective base 1016
YouTube 1119
90%bars
Instagram 683
55%afjo
parstz
TikTok 422
34%jopq
st
Facebook 1019
82%ipr
Snapchat 360
29%ajno
parstz
Twitch 161
13%bhjn
oparstz
Vimeo 149
129%bihj
oparstC
Fruitlab 38
3%ihjor
siC
Base: All Adult 1156
respondents
Bitchute 37
3%t
OnlyFans 62
5%bprs
None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30

Page 16

Absolutes/col percents

Gender ocial Grade Age Ethnicit Religion
Minorit
y
Ethnic Other
backgro Christi religio
Male  Female AB c1 c2 DE ABC1 C2DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White und Mixed Asian Black an Muslim n None
a b S d e 0 h i K 0 m n 0 i s 0 u v w) ) 2 A B c
663 575 358 376 248 252 734 500 100 1143 121 243 231 215 153 126 54 333 180 1037 194 4 114 31 488 79 54 597
606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 33" 88 23" 492 60 49* 615
530 487 286 31 206 207 597 413 93 928 96 187 180 179 136 15 45 293 157 870 137 33 77 23 400 52 a1 502
569 544 310 329 228 242 638 470 84 1034 132 201 188 19 149 17 53 319 170 964 144 30 84 21 436 60 48 551
U%Tb  86% 92% 90% 89% 88% 91% 88% 96%Tjno  90%ars  94%qrs  95%Tino  93%opar  88%q 86% 85%s 74% 84% 81% 89% 9B%TL  93% %%Tt  92% 89% 100%T2C  100%TzC  90%
pars pars s
287 391 97 209 139 134 405 273 69 614 1 4 127 120 13 40 553 123 73 20 239 51 30
47% 62%Ta  58%f 57% 54% 49% 58%Th  51% 79%Tjmn  53%opar  79%Timn  72%Tino  63%Tjop  55%opar  36%pars  20% 18% 27%ps 9% 51% 81%Ty  64% 83%Tv  89% 49% 85%T7BC  63% 56%2
opars s opars. pars ars s
193 23 3 124 88 84 246 17 70 352 73 98 69 '3 31 6 3 39 9 336 85 12 53 14 150 a1 28 197
32% 35% 36% 34% 34% 30% 35% 32% 80%Tjl  30%opar  52%Tjmn  46%Tjmn 34%opar 33%opar  18%pars 4% 4% 10%ps 4% 31% S6%Ttv  38% 60%Ttv  63% 31% 69%T2C  57%T2C  32%
mnopars s opars. opars s s
484 529 280 9 219 3 8 2 63 956 126 185 172 180 32 102 58 3 160 8 4 2 76 14 403 56 38 501
80% 84% 83% 79% 86% 81% 81% 83% 72% 83%Tiop  89%iopr 87%Tiop  85%iprs. 83%I 7% 75% 80% 77% 77% 82% 82% 79% 87% 60% 82% 94%TzBC 79% 81%
s s s
155 200 11 108 68 70 219 138 62 208 87 8 62 39 16 4 4 24 7 278 81 14 51 7 123 37 18 176
26% 32%a 33%h 30% 26% 25% 31% 26% 71%Tjlm 26%nopq  62%Tjlm  41%Tjmn  31%nopq  18%opars  9%prs 3% 5% 6%ps 4% 26% 53%Tt 44%t 59%Tt 32% 25% 61%TzBC 37% 29%
nopars s n opars s
108 52 58 47 28 27 105 55 37 124 33 4 32 16 3 . 3 . 120 39 6 24 5 48 15 9 86
18%Th 8% 17%Tth 13% 1% 10% 15%Th 10% 42%Tjkl 11%opgr  23%Tjno 19%Tjno  16%jnopq 7%0prs 2% . 1% N 1% 26%Tt 20% 27%Tt 21% 10% 24%T2C 19% 14%
mnopars s pars pars s
97 51 64 49 25 10 113 35 33 116 19 29 29 20 9 9 1 19 10 11 38 7 23 5 61 17 12 57
16%Th 8% 19%Tefh  13%fh 10%fh 4% 16%Tdefh  7%f 38%Tjkl 10%ors 13%oqrs 14%opqr  14%jopqr 9% 5% 6% 2% 5% 5% 10% 25%Tt 21%t 26%Tt 23% 13% 28%TzC 24%T2C 9%
mnopars s s
23 14 14 15 6 2 29 7 13 2 5 7 7 4 1 1 1 24 13 3 7 3 15 6 2 11
4% 2% 4%fh 4%fh 2% 1% 4%Tth 1% 14%Tjkim 2% 4%or 4%or 4%ors 2% 1% * 1% 2% 9%Tt 10%Tt 8%Tt 12% 3% 10%T2C 5% 2%
nopars
561 588 299 343 245 260 642 505 - 1156 142 212 202 218 173 137 72" 381 209 1007 137 29* 82 21+ 457 57* 43* 572
15 8 13 10 6 21 16 - 7 4 10 8 10 2 4 6 4 2 1 2 7 2 13 6 2 6
4% 2% 3% 4% 4% 2% 3% 3% 3%r 3% 5%r 4% 4% 1% 3% 1% 2% 3% 8%Tt 8% 8%Tt 10% 3% 10%T2C 5% 3%
53 9 21 18 10 12 40 23 62 6 20 19 8 8 1 N 10 2 50 13 3 7 2 23 4 2 33
%Tb 2% 7% 5% 4% 5% 6% 1% - S%prs 4% 10%Tinpq  9%Tjnpg 4% 5%s 1% 1% 3%s 1% 5% % 10% 8% 12% 5% 7% 5% 6%
s s

eligible for sig testing

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k//m/n/o/p/q/ris - Tit/u/v/wixly - T/z/A/B/C
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

* small base (under 50).
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Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022
Table 11

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p - T/q/r/sit - T/ulv

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Responsibility
Do any children aged 17 or under live in your for children in
Impacting! limiting condition Number of people in household household? High ion
o
Impacti
ng No Seconda  Univers still
Physica limitin childre ity Higher in full
Mental | I n aged school  degree  univers  time
conditi  conditi  conditi 17 or NET: Aged  Aged5-  Aged Aged or or i educati
Total  Any on on on 1 23 45 [ under Yes under 5 10 11-15 1617 Yes No equiv equiv  degree on
T b c d e 0 g h i f K m; n o o t s
Unweighted base 1243 372 191 206 828 259 599 319 66 773 469 144 218 205 123 349 23 551 408 13 110
Weighted base 1243 365 192 200 836 271 618 293 61 835 408 120 185 177 107 206 27 584 397 9 101
Effective base 1016 310 161 168 674 218 501 245 52 663 355 97 162 168 100 247 21 455 329 85 98
YouTube 1119 331 182 176 752 243 554 265 58 737 381 109 175 170 102 271 27 500 368 9 99
90%iq 91% 95%Tac 88% 90% 90% 90% 90% 95% 88% 93%Ti 91% 95%Ti 96%Ti 95% 92% 99% 86% 93%Tq 99%Tqr 98%Tqr
Instagram 683 187 123 95 474 105 318 213 48 391 292 92 129 126 82 200 24 308 220 58 78
55%cefi  51% 64%Tac  48% 57%¢ 39% 51%e 73%Tel  78%Tel  47% 72%Ti 7T%Ti 70%Ti TI%Ti 77%Ti 68%T  89% 53% 55% 62% 77%Tars
TikTok 422 119 81 55 286 57 176 151 38 209 213 61 98 104 65 132 13 173 123 37 73
34%efiq  33%c 42%Tac 28% 34% 21% 28%e 51%Tef 63%Tef 25% 52%Ti 51%Ti 53%Ti 58%Tij 61%Tij 45%T 46% 30% 1% 39% 73%Tars
Facebook 1019 308 165 170 681 215 5 248 51 670 349 115 161 44 8 264 23 490 318 8 76
82% 84% 86% 85% 81% 79% 82% 85% 83% 80% 85%Tim 96%Tijl 87% 81% 79% 89%T 86% 84% 80% 90%Trt 76%
mn
Snapchat 360 9% 64 45 252 38 148 140 34 167 193 53 % 91 61 115 18 141 109 33 70
29%cefi  26% 33%ac 23% 30% 14% 24%e 48%Tef 57%Tef 20% 47%Ti 45%Ti 49%Ti 52%Ti 57%Tij 39%T 65% 24% 27% 35%q 69%Tars
Twitch 61 sl 29 18 112 11 69 69 13 69 % 27 4 45 31 4 7 51 47 17 40
13%eiq 1% 15%ac 9% 13% 4% 11%e 23%Tef 21%ef 8% 23%Ti 22%Ti 22%Ti 25%Ti 29%Ti 17% 26% 9% 12% 18%q 39%Taqrs
Vimeo 149 43 27 23 98 23 60 55 " 65 84 23 33 39 31 49 2 39 53 22 34
12%fiq  12% 14% 12% 12% 8% 10% 19%Tef  19%ef 8% 20%Ti  19%Ti  18%Ti  22%Ti  29%Tijl  16%T 6% % 13%q 23%Tqr  34%Tar
Fruitlab 8 6 7 24 1 19 2 9 29 13 14 14 7 16 M 8 5 13
3%eiq 3% 3% 3% 3% . 2% 6%Tef 4%e 1% 7%Ti 11%Ti 8%Ti 8%Ti 7%Ti 5%T 1% 1% 3% 5%q 13%Tqr
Base: All Adult 1156 347 178 192 770 271 587 248 50° 832 324 108 160 122 67 206 27 584 397 % 19+
respondents.
Bitchute 37 9 4 3 26 9 15 10 3 23 15 6 6 5 3 14 1 16 16 3 -
3% 2% 2% 2% 3% 3% 3% 4% 6% 3% 5% 6% 4% 4% 4% 5% 2% 3% 4% 3% 1%
OnlyFans 62 15 6 9 44 14 29 17 2 38 24 7 2 10 5 24 . 24 7 9 1
5% 4% 3% 5% 6% 5% 5% 7% 5% 5% 7% 7% 7% 9% 7% 8%T 1% 4% 7% 10%q 5%
None of these

rban/ Rural

812
82%

294
30%

136
14%
122
12%
3%
922
29
3%

53
6%

66
26%

26
10%
27
1%

3
1%

8
3%

9
4%
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Absolutes/col percents
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Table 12

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Devices used to access

Page 18

Absolutes/col percents

GO Region Internet usage Working status
Unemplo
Unemplo  yed -
Yorkshi Tablet yed - not
Norther re and est ast More Smart or Mulipl  Working ~ Working  looking  looking House
Scotlan NET: North North the Midiand ~ Midland ~ Eastof South South than 2 12 Phone laptop e full part- for fo person/  Furloug
Total d Wales Ireland  England East West  Humber s s England  London East West hours hours only only devices time time work work Student  Retired Other ed
@) b) c) d e) 0 @ h i K (; m n) ) r s 1 W) W) N 2)
Unweighted base 1243 98 57 a7 1051 54 130 9% 118 100 13 181 167 9 916 313 31 52 1122 486 212 49 57 43 193 73 30
Weighted base 1243 103 60" 36" 1044 51 136 101 106 % il 169 174 107 771 457 32 58 125 445 204 50" 58 53 232 83 297
Effective base 1016 80 50 32 855 44 13 79 89 82 % 139 138 78 779 284 26 42 924 370 170 42 52 a7 172 65 23
YouTube 119 94 53 33 939 43 17 95 89 76 99 161 158 100 711 394 25 43 1028 401 188 50 53 52 194 71 25
90%hoax  91% 88% 92% 90% 85% 87% 94%h 84% 85% 90% 95%Tdef  91% 94%h %2%To  86% 78% 74% 91%Tq  90%x 92%x 100%Tsvx  91% 98%x 83% 85% 88%
hi y
Instagram 683 47 26 18 502 24 73 54 65 59 63 107 94 54 495 182 21 8 640 286 114 28 7 4 45 50 22
55%0ax  46% 43% 50% 57%T 46% 54% 54% 62%ab  66%Tabe  57% 63%Tab  54% 50% 64%To  40% 64% 13% 57%Tq  B4%Tw  56%x 56%x 46%x 76%Tt 20% 60%x 77%
TikTok 422 33 14 12 363 19 34 34 44 39 42 68 51 32 314 103 12 6 391 164 68 21 1 30 16 28 14
3a%foqv  32% 24% 34% 35%f 36% 25% 34% 42%bf 44%Tofl  38%f 40%bf 29% 30% 41%To  22% 37% 10% 35%q 37%wx 33%x 41%wx 20%x 55%Tstw 7% 34%x 50%
x ¥y
Facebook 1019 84 51 31 852 41 116 74 93 77 9t 135 141 86 654 354 28 36 933 383 159 39 44 48 184 74 25
82%goq  81% 86% 87% 82%g 80% 85%g 73% 83%g 86%g 82% 80% 81% 80% 85%To  78% 86% 63% 83%Tq  86%Tv  78% 7% 75% 89% 79% 89% 88%
Snapehat 360 5 17 13 305 0 44 30 35 36 32 51 44 23 274 79 10 2 334 152 54 12 8 34 9 22 9
29%0qux  24% 28% 37% 20% 19% 2% 29% 33% 40%Tade  29% 30% 25% 21% 3%%To  17% 31% 4% 30%q 34%Tvx  26%x 23%x 14%x 63%Tstwv 4% 26%x 31%
Im
Twitch 161 12 7 6 136 4 9 9 18 1 19 31 26 10 141 16 1 5 152 63 19 6 8 15 8 5
13%fox  12% 1% 17% 13%f 8% 6% 9% 179%f 13% 179%f 18%f 15%f 9% 18%To 4% 4% 8% 13% 14%x 9%x 12%x 14%x 28%Tstxy 9%x 18%
Vimeo 149 4 6 4 125 4 10 12 17 17 4 30 17 14 107 38 1 1 137 61 24 6 4 8 6 2 5
12%jogx  14%] 1% 10% 12% 7% 8% 12% 16% 19%Tdf| 4% 18%Tdfj  10% 13%j 14%To 8% 5% 2% 12%q 14%xy 12%xy 1%xy 7% 15%xy 3% 2% 16%
y
Fruitlab 38 4 2 . 32 1 2 4 4 1 2 10 5 3 33 4 1 2 30 15 4 - . 2 1 . 1
%ok 4% 3% 1% 3% 3% 1% 4% 4% 1% 2% 6% 3% 3% 4%To 1% 4% 4% 3% 3%x 2% - 1% 5%x . . 5%
Base: All Adult 1156 99 550 33" 969 a7 128 9 9 75 107 155 165 103 700 442 297 58 1043 445 204 50" 58 53 202 83 297
respondents
Bitchute 37 2 2 1 33 . 3 5 3 8 3 7 4 2 29 8 2 2 30 16 " 3 2 . 2 2 2
3%x 2% 3% 2% 3% 1% 2% 5% 3% 10%Tadji 2% 4% 2% 2% 4%T 2% 6% 4% 3% 4%x 5%x 5%x 4% 1% 1% 2% 7%
Im
OnlyFans 62 7 1 2 52 3 5 5 7 4 7 10 9 3 54 8 1 1 58 42 1 2 1 1 1 N 3
5%o0x 7% 2% 6% 5% 6% 4% 5% 7% 5% 7% 7% 5% 3% 8%To 2% 4% 1% 6% O%Txy 5% 4%x 2% 3% . . 12%
None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alon e the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i/j/k//m - T/n/o - T/p/q/r - T/s/tiu/v/w/xly/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder
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Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Table 13

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Absolutes/col percents

Exposure to
harmful content Awareness of
Household income- per year Reqular users of VSPs (last 3 months) last 3 mon f I
Not at
all/
£15600  £26,000  £36400 Any No Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruila  Bichut  OnlyFan  exposur  exposur  Quite very
Total  £15509  £25999  £36399  £51,999 + YouTube am TikTok K t Twitch Vimeo e s e e aware aware
T a) b) c) d e) h; i k) (; m n; ) o) @ i s
Unweighted base 1243 224 335 289 170 136 1141 760 522 1043 449 255 263 il 119 179 364 862 570 673
Weighted base 1243 232 334 286 170 121 1119 683 422 1019 360 161 149 38 37 62 293 933 500 743
Effective base 1016 180 280 238 139 109 928 594 383 842 323 163 166 54 74 122 263 740 432 586
YouTube 1119 207 294 253 158 118 1119 632 412 904 341 159 148 37 37 61 284 822 466 653
90%igs  89% 88% 88% 9% 97%Tab  100%Tghi  93%Ti 98%Tgi  89% 95%Tgi  99%Tgij  99%Tgil  99%Ti 99%Tgi  99%Tgij  97%Tq  88% 93%Ts  88%
c jkimno
Instagram 683 102 177 162 110 79 632 683 353 618 315 134 129 35 28 55 227 450 327 356
55%ags  44% 53% 57%a 65%Tab  66%Tab  57%T  100%Thi  84%Tfn  61%Tf  88%Tihi  83%Tfin  87%Tfin  93%Tfin  76%Tf  88%Tfn  77%Tq  48% 65%Ts  48%
ki n
TikTok 422 67 95 104 76 57 412 353 422 372 257 17 106 30 20 47 192 225 212 210
34%bas  29% 28% 36% 45%Tab  47%Tab  37%T 52%Ti  100%Tfgi  36%T 71%Tigi  72%Tigi  71%Tigi  79%Tigi  54%Tfi  75%Tigi  66%Tq  24% 42%Ts  28%
jKimno n n n n
Facebook 1019 174 290 239 147 88 904 618 372 1019 336 137 133 37 30 58 263 742 426 93
82%aelq  75% 87%Tae  83%ae  87%ae  73% 81% 90%Tihk  88%Tf  100%Tigh ~ 93%Tigh  85% 89%Tin  98%Tigh  81% 94%Tihk  90%Tq  80% 85%Ts  80%
s n jkimno kin Kin n
Snapchat 360 6 80 89 69 46 341 315 257 336 360 104 91 32 19 39 163 193 201 159
29%abas  20% 24% 31%a 41%Tab  38%Tab  30%T 46%TH  B1%Tfgi  33%Tf  100%Tigh  64%Tigi  61%Tigi  85%Tigh  52%Tfi  62%Tigi  55%Tq  21% 40%Ts  21%
ikimno n iklo n
Twitch 161 25 45 31 23 159 134 17 137 104 161 75 31 17 30 87 7 105
13%bas 1% 9% 16%b 18%b 19%b 149%T 20%Th  28%Tig 13% 29%Tfg  100%Tigh  50%Tigh  82%Tigh  46%Tigh  48%Tfgh  30%Tq 8% 21%Ts 8%
i ijimno i ijlo ij ij
Vimeo 149 20 27 34 30 27 148 129 106 133 91 75 149 33 19 27 67 82 86 3
12%bas 9% 8% 12% 18%Tab  22%Tabc  13%T 19%Th  25%Tigi  13%T 25%Tlgi  47%Tlg  100%Tigh  89%Tigh  51%Tigh  44%Tfgh  23%Tq 9% 17%Ts 8%
hij ijkmno ijko ij ij
Fruitlab 38 3 6 7 12 4 a7 35 30 37 32 31 33 38 12 14 26 1 30 7
3%as 1% 2% 2% 7%Tabe 3% 3% 5%THi T%Tigi  4%T 9%Tigi  19%Tigh  22%Tlg  100%Tigh  32%Tigh  23%Tighi  9%Tq 1% 6%Ts 1%
i hij ijkino ijkio i
Base: All Adult 1156 223 318 274 144 103 1034 614 352 956 298 124 116 25 37 62 256 885 454 702
respondents
Bitchute 37 1 9 4 3 3 28 20 30 19 17 19 12 37 12 15 22 26 "
3%as 5% 3% 3% 3% 3% 4% 5%Ti 6%Tii 3% 7%Th  14%Tigh  17%Tigh  48%Tig  100%Tfgh  20%Tighi  6%Tq 2% 6%Ts 2%
i i hijkio ijkimo i
OnlyFans 62 8 15 17 9 1 61 55 47 58 39 30 27 14 12 62 31 32 40 2
S%as 4% 5% 6% 7% 10%Tab  6%T 9%TH  13%Tlgi  6%T 13%Tigi  24%Tigh  24%Tfgh  58%Tigh  33%Tfg  100%Tigh  12%Tq 4% 9%Ts 3%
i i ijkI hijkl ijkimn

Data suppressed where weighted base is lower than 10. ** very small base (under 30
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/f/g/h/i/j/k/l/m/n/o - T/p/q - T/ris
Overlap formulae used. * small base

Prepared by Yonder

eligible for sig testing, * small base (under 50).
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Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Table 13

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Base: All respondents

Summary table - NET: Used in the last 3 months - Selected VSPs only

Exposure to
harmful content
Household income: per year Regular users of VSPs (last 3 months) last 3 months)
£15600  £26,000  £36,400 Any No
- - - 52,000 Instagr Faceboo  Snapcha Frula  Bitchut ~ OnlyFan  exposur  exposur
k e

Up t
Total  £15599 £25999  £36399  £51999 + YouTube  am TikTok
@ b @@ _d @ 0O @

Twitch Vimeo
M — 0

b s e e
R N ) N —m @ (@ (@

None of these

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/f/g/h/i/j/k/l/m/n/o - T/p/q - T/ris
Overlap formulae used. * small base

Prepared by Yonder

Awareness of
f

all/
Very/ Not
Quite very
aware  aware
1 s

Page 20

Absolutes/col percents
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Table 14

Base: All respondents

Total
is
Unweighted base 1243
Weighted base 1243
Effective base 1016
None
1VsP 196
16%ikim
uwA
2VsPs 307
259%biki
uwA
3VsPs 262
21%ai
4VsPs 174
14%gpar
s
5+ VSPs 304
24%fhin
oparstz
Mean no. of VSPs used 3.47fhj
oparst

Asterisks displayed

Prepared by Yonder

Q1. VSP usage frequency - Total number of VSP's used in last 3 months

Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Page 21

Absolutes/col percents

Gender ocial Grade Age Ethnicit Religion
Minorit
y
Ethnic Other
backgro Christi religio
Male Female AB c1 c2 DE ABC1 C2DE 1317 18+ 18-24 2534 3544 4554 5564 6574 75-84 55+ 65+ White und Mixed Asian Black an Muslim n None
B @ o d e O — (i) (k) 10} (m) n — —n v (w) X = . _®  _(©
663 575 358 376 248 252 734 500 100 1143 121 243 231 215 153 126 54 333 180 1037 194 41 114 31 488 79 54 597
606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72t 381 209 1080 152 33 88 23 492 60 49* 615
530 487 286 311 206 207 597 413 93 928 9% 187 180 179 136 15 45 293 157 870 137 33 7 23 400 52 41 502
94 103 56 49 38 52 105 90 6 190 7 14 26 51 46 32 129 78 179 13 5 5 3 99 6 86
15% 16% 17% 13% 15% 19% 15% 17% 7% 16%ikim 5% 6% 7% 12% 20%Tijk  34%Tijk  45%Tik  34%Tik  87%Tik  17%uw 9% 16% 5% 13% 20%TAC 12%A 14%A
Imn Imn Imn Imn Imn
173 133 100 62 70 173 131 4 303 16 29 53 67 56 60 23 138 83 295 " 5 6 1 129 3 8 162
20%Tb  21% 22% 27% 24% 25% 25% 25% 5% 26%Tikl 12% 14%i 26%ikI 31%Tik  32%Tikl  44%Tijk  32%ikl 36%Tijk  40%Tijk  27%Tuw 8% 15% 6% 4% 26%A 5% 17% 26%A
Imnr Im Im
106 156 69 79 54 60 148 14 6 255 29 46 52 62 30 2 5 67 37 227 31 7 16 7 94 13 7 138
17% 26%Ta  20% 22% 21% 22% 21% 21% 7% 22%Tir 20%i 22%i 26%ir 28%Tijo  18%i 16% 21% 18%i 18%i 21% 21% 22% 19% 29% 19% 21% 15% 22%
prs
90 84 36 46 45 46 82 90 16 158 25 49 1 26 22 4 1 27 5 145 28 5 18 5 68 14 8 80
15% 13% 1% 13% 17%cg 17% 12% 17%Tog 18%pqrs  14%pars  18%pars  23%Tjno  15%pars  12%pas  13%pars 3% 1% 7%ps 2% 13% 18% 16% 20% 21% 14% 24%TC  16% 13%
pars
143 155 104 90 58 48 194 106 55 249 64 74 53 38 14 5 1 20 6 234 68 10 43 8 102 30 20 148
24% 25% 31%Teth  25% 23% 17% 28%Tth  20% 63%Tikl  22%opar  45%Tjmn  35%Tjno  26%nopq  17%opars  8%s 3% 2% 5%s 3% 22% 45%Tt 31% 49%Tt 33% 21% 50%T2C  41%T2C  24%
mnopars s opars pars s
358 336 387Tth  3.48f 340 303 367Th 321 5.44Tjk 3330pq  459Tjm 4.28Tjn 382Tin  3.160pq  243par  2.00 183 21605 1.94 325 513Tt 436Tt 5.44Tt 478 3.28 579T2C  444TzC 334
Imnopar s nopars pars opars s s
s

eligible for sig testing

layed alongside the weighted base.

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
the data refer to the effective base, although di

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k/l/m/n/o/p/q/ris - Tit/u/v/wixly - T/z/A/B/C
Overlap formulae used. * small base; ** very small base (under 30;

YONDER




Table 15

Q1. VSP usage frequency - Total number of VSP's used in last 3 months

Base: All respondents

Unweighted base
Weighted base
Effective base

None

1VsP

2VSPs

3VSPs
4VSPs
5+ VSPs

Mean no. of VSPs used

Total
—m

1243
1243
1016

196
16%bgjk
Imnot

307
25%ghjk
Imnot
262
21%nt
174
14%ei

304
24%efiq
3.47¢fi
av

Impacting/ limiting condition Number of people in household
No
Impacti
ng/
Physica limitin
Mental g
conditi  conditi  condit
Any on on on 1 23 45 6+
&) @ @ @ @ @
372 191 206 828 259 599 319 66
365 192 200 836 271 618 203 61
310 161 168 674 218 501 245 52
50 12 34 133 61 108 21 6
14%b 6% 17%b 16%b 23%Tgh  17%g 7% 10%
107 49 61 197 84 173 46 4
29%T 26% 31% 24% 31%Tgh  28%Tgh  16% 7%
81 41 44 174 64 126 62 10
22% 21% 22% 21% 24% 20% 21% 16%
49 34 23 123 26 81 55 12
13% 18%ac 1% 15% 10% 13% 19%Tel  19%
79 56 210 35 131 10 29
22% 29%ac  19% 25% 13% 21%e 37%Tef  48%Tef
336 3742c 325 351 272 32te 447Tef  475Tef

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Do any children aged 17 or under live in your

hold?

No
childre
n aged

17or
under
i
773
835

663

167
20%Tjkim
n
243
29%Tikl
mn
186
22%n
100
12%

9
17%
294

NET:
Yes

469
408
355

29
7%

64
16%m
76
19%n
75
18%Ti

165
40%Ti
457Ti

Aged

under 5
—

144
120

16
14%

25
21%n
24
20%i
48
40%Ti
4.97Ti

Aged5-  Aged
10

11-15
m}
218 205
185 177
162 168
13 16
7% 9%
26 21
14% 12%
39 32
21%n 18%n
34 32
18%i 18%i
73 77
40%Ti 43%Ti
4.62Ti 4.69Ti

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed

the data refer to the effective base, although di

layed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p - T/q/r/sit - T/ulv
Overlap formulae used. ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Aged
1617
—m
123
107

100

8%

14
13%

9
8%

22

20%i

50%Tij
481Ti

Responsibility
for children in

Yes
— o
349
296
247

24
8%

59
20%

63
21%
50
17%
101
34%T
4.32T

hol

5%

6
23%
10
35%
10
37%
438

Highest education

Seconda
v
school
or
equiv

551
584
455

107
18%st

149
26%!

138
24%t
76
13%

114
20%
3.15

Univers still
ity Higher in full
degree  univers time
or ity educati
equiv  degree on
r) s) 1)
408 13 110
397 9 101
329 85 98
58 8 6
15%t 8% 6%
0 23 8
25%t 24%t 8%
87 19 8
22%t 20%t 8%
61 13 19
15% 14% 19%
91 32
23% 34%Tar  59%Tars
345 427Tqr  5.29Tar
s

ban/ Rural

Urban
u;

1012
995
820

158
16%

7
24%

206
21%
138
14%
5
26%
3.56Tv

38
15%
70
28%
55
22%
37
15%

48
20%
3.15

Page 22

Absolutes/col percents
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Table 16

Q1. VSP usage frequency - Total number of VSP's used in last 3 months

Base: All respondents

Unweighted base
Weighted base
Effective base

None

1VsP

2VSPs

3VSPs

4VSPs

5+ VSPs

Mean no. of VSPs used

Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

GO Region
Yorkshi
Norther re and West East
Scotlan n NET: North North the Midland ~ Midland  Eastof South South
Total Wales  feland  England  East West  Humber s s England  London East West
T @ o S d e 0 h i ki 0 m
1243 98 57 37 1051 54 130 95 118 100 13 181 167 93
1243 103 60" 36" 1044 51* 136 101 106 90 m 169 174 107
1016 80 50 32 855 44 13 79 89 82 96 139 138 78
196 14 12 5 165 12 25 15 14 15 " 23 28 21
16%nrsw  13% 20% 14% 16% 24%j 18% 15% 13% 16% 10% 14% 16% 20%
307 36 1 8 252 15 32 28 25 17 25 7 50 24
25%ns  35%Tdk  19% 21% 24% 29% 24% 28% 24% 19% 23% 22% 29% 22%
262 19 20 9 214 6 29 21 21 11 32 35 31 29
21%iq 18% 33%Tdei 24% 21%0 12% 21% 20% 20% 12% 29%dei 21% 18% 27%i
I
174 11 8 6 149 8 2 11 14 14 19 16 32 10
14%0x 1% 14% 16% 14% 16% 18% 1% 14% 16% 17% 10% 18%k 10%
304 8 9 263 10 26 26 32 34 3 58 33 23
24%0qvx  23% 14% 25% 25% 19% 19% 25% 30%b. 37%Tabd  21% 34%Tbdf  19% 22%
efjim it
3470qv 329 313 347 351 313 315 332 400Tf  3.89f 342 400Tdf 331 321
x Im

Internet usage.

More.

than 2

hours
n;

916
77
779

73
10%

166
22%

167
22%

127
16%To

238
31%To

3.93To

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/f/g/h/i

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

/j/k/\/m - T/n/o - T/p/q/r - T/sit/u/viw/xly/z

12
hours
0)

313
457
284

120

26%Tn

138
30%Tn

92
20%

45

10%
2

14%

269

Devices used to access

Working status

Page 23

Absolutes/col percents

Smart
Phone
only

31
32
26

6
19%

7
22%
5
16%
5
15%
9
28%

3.36

Tablet
or
laptop
only
52
Y
42

29
50%Tr
19
32%

5
9%

6%

2
3%

Multip!
devices
r
1122

1125
924

154
14%

281
25%

245
22%q

164
15%

281
25%q

352q

Working ~ Working
ul -
time time
S) 1)
486 212
445 204
370 170
55 34
12% 17%w
91 44
20% 22%
104 46
23% 23%
65 31
15%x. 15%x.
131 48
20%Twx  24%vx
388Tvk  341x

Unemplo
yed -
looking
for
work
u

49

3
6%

15
30%

11
22%
10
20%x
11

21%x

3.35x

House
person/
Other

98 24
42%Tstw  29%

Unempl
yed -
not
looking
for
work  Student  Retired
v W X
57 43 193
58 53* 232
52 37 172
8 1 79
14% 3% 34%Tstu
18 8
31% 15%
20 6 4
34%Twx 1% 18%
7 14 10
12%x 26%Tx 4%
6 24 5
9%x 46%Tstoy 2%
279« 447Tu 198
vy

18
22%

18
22%x
15
18%x

3.17x

Furloug

33%

4
13%
10

33%

432

YONDER




Table 17

Q1. VSP usage frequency - Total number of VSP's used in last 3 months
Base: All respondents

Household income- per year

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Regular users of VSPs (last 3 months)

£15600  £26000  £36,400
Upto - - - £52,000
Total £15599  £25999  £36,399  £51,999 + YouTube
i — (@ () —d @ 0
Unweighted base 1243 224 335 289 170 136 1141
Weighted base 1243 232 334 286 170 121 1119
Effective base 1016 180 280 28 139 109 928
None - - - -
1VsP 196 52 51 38 22 13 124
16%fghi  22%Tcde  15% 13% 13% 1% 11%ghijk
jKimnop Imno
'
2VsPs 307 65 88 78 27 26 274
25%dghj  28%d 26%d 27%d 16% 22% 24%ghikl
Kimnopr mno
3VsPs 262 44 87 55 32 23 247
21%hK 19% 26%T 19% 19% 19% 22%Thik
mop Imno
4VsPs 174 30 5 37 32 16 171
14%mq  13% 13% 13% 19% 13% 15%Tim
5+ VSPs 304 a1 64 80 58 43 303
24%abgs  18% 19% 28%ab  34%Tab  36%Tab  27%T
Mean no. of VSPs used 347abq  3.00 323 3562 415Tab  4.10Tab  3.68T
s o

Data suppressed where weighted base is lower than 10. ** very small base (under 30

Instagr
am

760
683
594

4
1%

47
7%hjo

184
27%Tthi
jKimno

154
229%THij
Kimno

295
43%Ti

4.74Thi

8

2%
48
11%Kio

95
229%THij
Kimno

269
64%Tigi

5.60Tig
i

Faceboo ~ Snapcha

t
RN () N | N
1043 449
1019 360
842 323
67
7%ghikl
no
264 2
26%Tghk 1%
Imno
240 38
24%Thik 1%k
Imno
153 66
15%m 18%Tilm
296 254
29%TH 70%Tigh
i
3.83Tt 5.89Tlg
hi

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/t/g/h/i/j/k/l/m/n/o - T/p/q - T/t/s

Overlap formulae used.

Prepared by Yonder

Twitch Vimeo
k) I

Fruitia

255 263 Rt
161 149 38
163 166 54

8 5 -
5% 3%
6 8 3
4% 5% 7%
25 15
15%im  10%m
123 121 35
76%Tigh  81%Tigh  93%Tfgh
i i ijkino
7.26Tlg  7.56Tf 12.31Tg
hij ghij hijklo

eligible for sig testing, * small base (under 50).

9.
ikl

Bitchut

119
37
74

OnlyFan

179
62
122

4 1
10%hjimo 2%

5
12%k!

4
11%m

25
66%Tlgi

24Tig

4
6%
8

12%m

50
80%Tigh
iin

8.62Tfg
hijkl

Exposure to
harmful content
last 3 month

An
exposur
364

203
263

3%

32
1%
41
14%
59
20%Tq
150
51%Tq

5.23Tq

exposur

b e s e e
—m @ @ @

862
933
740

181
19%Tp
271
29%Tp
217
23%Tp
14
12%
150
16%

2.93

Awareness of
f I
Not at
all/
Very/ Not
Quite very
aware  aware
i
570 673
500 743
432 586
47 150
% 20%Tr
89 218
18% 29%Tr
11 151
22% 20%
80 94
16% 13%
174 130
36%Ts  18%
4.26Ts 295
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Page 25
Ofcom VSP Tracker - Wave 2 ?

ONLINE Fieldwork: 18th March - 4th April 2022
Absolutes/col percents
Table 18
Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents
Gender ocial Grade Age Ethnicit Religion
Minorit
y
Ethnic Other
backgro Christi religio
Total Male Female AB c1 c2 DE ABG1 C2DE 1317 18+ 1824 25-34 3544 45-54 55-64 6574 75-84 55+ 65+ White und Mixed Asian Black an Muslim n None
T — @ e @ @ @0 @ () (i) —n (k) (0 (m) —m @ — SV S ) N ) N /) N (X —Aa  _® _©
Unweighted base 1243 663 575 358 376 248 252 734 500 100 1143 121 243 231 215 153 126 54 333 180 1037 194 a1 114 31 488 79 54 597
Weighted base 1243 606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 33" 88 23" 492 60 49 615
Effective base 1016 530 487 286 311 206 207 597 413 9 928 % 187 180 179 136 115 4 203 157 870 137 33 7 23 400 52 gl 502
None - - - - - - - - - - - - - - - - - - - - - - - -
1VSP 199 95 104 56 50 39 53 105 92 6 192 7 14 27 52 486 32 130 78 182 13 5 5 3 101 - 6 86
16%Kim  16% 16% 17% 14% 15% 19% 15% 17% 7% 17%ikim 5% 6% 7% 12% 30%Tijk  34%Tijk  45%Tik  34%Tik  37%Tik  17%uw % 16% 5% 13% 20%TAC - 12%A 14%A
uwA imn imn imn Imn Imn
2VSPs 306 173 132 73 100 61 69 173 130 4 302 16 29 52 67 54 61 23 138 83 294 1 5 6 1 128 8 163
25%bikl  29%Tb  21% 22% 27% 24% 25% 25% 24% 5% 26%Tikl 2% 14%i 26%ikl 31%Tik 32%Tik 44%Tijk  32%Kl  36%Tik  40%Tik  27%Tuw 8% 15% 6% 4% 26%A 5% 17% 26%A
uwA Imnor Im Im
3 VSPs 267 110 158 69 80 58 60 149 18 7 261 29 47 53 63 33 21 15 69 6 231 33 8 17 7 97 13 8 140
22%ai 18% 25%Ta  21% 22% 23% 22% 21% 22% 8% 23%Tir 20%i 22%i 26%ipr  29%Tijo  19% 16% 21% 18%i 17%i 21% 21% 23% 19% 31% 20% 21% 16% 23%
prs
4VsPs 178 91 87 37 49 44 46 86 % 16 162 2 51 33 25 21 5 1 27 6 149 27 5 18 5 70 14 7 8
14%gpgr 15% 14% 1% 13% 17% 17% 12% 17%cg 18%pars 14%pars 18%pars 24%Tjno 16%pars 11%pas 12%pars 4% 1% 7%s 3% 14% 18% 16% 20% 20% 14% 24%TC 15% 13%
s pars
5+ VSPs 203 137 150 101 87 54 47 188 101 54 239 63 7 50 37 13 4 1 18 5 224 67 10 43 7 97 29 20 143
24%fhjn 23% 24% 30%Tefh 24% 21% 17% 27%Tth 19% 62%Tjkl 21%opqr 45%Tjmn 33%Tjno 25%opqr 17%o0pars 7%s. 3% 2% 5%s. 2% 21% 44%Tt 30% 49%Tt 32% 20% 49%T2C 41%T2C 23%
oparstz mnopars s opars. pars s
Mean no. of VSPs used 3.26fh; 329 321 352Tth 3291 3.20 294 340THh  3.07 493Tk  3130pq  422Tim  392Tim  353Tjn  3030pq  23%aqr  1.98 183 2.14s 1.93 3.10 4427t 384t 46Tt 412
opqrstz Imnopgr s nopars nopars opars s s
s

3.07 487TzB  393TzC 321
c

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k/l/m/n/o/p/q/ris - Tit/u/v/wixly - T/z/A/B/C

Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 19

Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents

Impacting/ limiting condition Number of people in household
o
Impacti
ng
Physica limitin
Mental |
conditi condii conditi
Total Any on on on 1 23 45 6+
—m @ b @ & @ 0O @
Unweighted base 1243 372 191 206 828 259 599 319 66
Weighted base 1243 365 192 200 836 271 618 203 61
Effective base 1016 310 161 168 674 218 501 245 52
None
1VsP 199 51 13 34 135 62 108 22 6
16%bgik  14%b 7% 17%b 16%b 23%Tgh  17%g 8% 10%
Imnost
2VsPs 306 106 49 61 197 85 173 45 4
25%ghik  29%T 25% 31% 24% 31%Tgh  28%Tgh  15% 7%
Imnot
3VSPs 267 82 41 45 178 64 130 6 1
22%nt 2% 21% 23% 21% 24% 21% 21% 18%
4VSPs 178 50 36 23 125 27 84 56 1
14%ei 14% 19%ac 1% 15% 10% 14% 19%Tel  17%
5+ VSPs 293 77 54 202 33 123 07 29
24%efiq  21% 28%ac  18% 24% 12% 20%e 37%Tel  48%Tel
Mean no. of VSPs used 3.26efi 317 359Tac  3.01 329 265 3.05¢ 4.04Tef  4.28Tef
q

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Do any children aged 17 or under live in your

ehold?
No
childre
n aged
17or NET: Aged  Aged5  Aged
under Yes under 5 10 115 1617
i K | m n
773 469 144 218 205 123
835 408 120 185 177 107
663 355 97 162 168 100
169 0 7 13 16 9
20%Tjkim 7% 6% 7% 9% 8%
n
243 64 16 2 21 14
29%Tjkl 16%m 13% 14% 12% 13%
mn
190 77 2 4 32 9
23%n 19%n 22%n 22%n 18%n 8%
% 79 2 37 33 23
12% 19%Ti 21%Ti 20%Ti 19%i 21%Ti
134 158 46 69 75 53
16% 39%Ti  38%Ti  G7%Ti  42%Ti  49%Til
285 410Ti  428Ti  410Ti  428Ti  440Ti

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed

the data refer to the effective base, although di

layed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d - T/e/f/g/h - T/i/j/k/l/m/n - T/o/p - T/q/r/sit - T/ulv

Overlap formulae used. ** very small base (under 30) ineligible for sig testing

Prepared by Yonder

Responsibility
for children in

349
296
247

25
8%

58
20%

64
22%
54
18%T

95
32%T
3.83T

5%

6
23%
10
35%
10
37%

421

High
Seconda  Univers
v ity
school  degree
or or

equiv  equiv
—

551 408
584 397
455 329

108 59
19%Tst  15%t

149 99
26%t 25%t
141 89
24%t 22%t
78 61
13% 15%
108 89
18% 22%
2.99 3.25q

ion

still
Higher in full
univers time
ity educati
degree on
s
113 110
9 101
85 98
8 6
8% 6%
23 8
24%t 8%
19 8
20%t 8%
14 19
15% 19%
31 9
32%Tq  59%Tars

384Tqr  4.81Tqr
s

rban/ Rural

Urban

1012
995

160
16%

237
24%

212
21%

141
14%

246
25%

331

39
16%

69
28%

56
22%
37
15%

a7
19%
3.07
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Table 20
Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents

Ofcom VSP Tracker - Wave 2

Devices used to access

ONLINE Fieldwork: 18th March - 4th April 2022

Page 27

Absolutes/col percents

GO Region Internet usage internet Working status
Unemplo
Unemplo  yed -
Yorkshi Tablet yed not
Norther reand West East More Smart or Multipl ~ Working ~ Working  looking  looking House
Scotlan n ET North North the Midland ~ Midland  Eastof South South  than2 12 Phone  laptop [ full - for for erson/  Furloug
Total d Wales  lIreland  England  East West  Humber s s England  London East West hours hours only only devices time time work work  Student  Refired  Other

T @ o S d B f g h i K I n 0 1 ) 0 u v w) X 2
Unweighted base 1243 98 57 37 1051 54 130 95 118 100 13 181 167 93 916 313 31 52 1122 486 212 49 57 43 193 73 30
Weighted base 1243 103 60" 36* 1044 51* 136 101 106 90 11 169 174 107 m 457 32 58" 1125 445 204 50* 58 53" 232 83 29"
Effective base 1016 80 50 32 855 44 13 79 89 82 96 139 138 78 779 284 26 42 924 370 170 42 52 37 172 65 23
None
1VSP 199 14 12 6 167 2 25 15 14 15 12 23 29 21 74 121 6 29 156 55 35 3 8 1 79 10 1

16%nrsw  13% 20% 16% 16% 24%; 19% 15% 13% 16% 1% 14% 17% 20% 10% 27%Tn  19% 50%Tr  14% 12% 17%w 6% 14% 3% 34%Tstu  12% 3%
2VSPs 306 36 1 7 252 32 28 25 17 25 37 49 24 167 137 7 19 280 91 44 15 18 8 98

25%ns  35%Tdk  19% 19% 24% 30% 23% 28% 23% 19% 23% 22% 28% 22% 22% 30%Tn 2% 32% 25% 20% 22% 30% 31% 15% 42%Tstw  27% 17%

y

3VSPs 267 19 20 9 220 7 31 22 23 " 31 35 32 29 168 96 5 5 251 108 45 1 20 6 42 9 0

2%iq  18% 34%Tade  24% 1%i 13% 23% 21% 22% 12% 28%i 1% 19% 27%i 22% 21% 16% 8% 22%q 24% 22% 22% 34%Twx 1% 18% 23% 33%

il

4 VSPs 178 12 10 6 151 7 23 12 12 14 21 18 31 12 131 45 6 3 165 65 33 1 7 14 10 17 5

1%ox 1% 16% 16% 14% 14% 17% 1% 12% 16% 19% 1% 18% 1% 17%To  10% 17% 6% 15% 15%x 16%x 22%x 12%x 26%Tx 4% 21%x 18%
5+ VSPs 203 22 7 9 254 10 25 24 32 34 21 55 32 22 231 58 8 2 273 126 46 10 6 2 3 15 8

24%boqv  22% 12% 25% 24%b 19% 18% 24% 30%bl 37%Tabd  19% 32%Thdf 18% 20% 30%To 13% 26% 3% 24%q 28%Twx 23%vx 20%x 9%x. 46%Tstuv. 1% 18%x 29%

x efjlm it
Mean no. of VSPs used 3.260qv 3.13 2.99 3.34 3.28 291 3.03 317 3.55f 3.67Tbd 327 3.59Tdf 3.15 3.04 3.65To 259 3.18 1.82 3.32Tq 3.55Ttv 3.20x 3.29vx 2.74x 4.32Tst 1.97 3.09x 391
x eflm m x

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e/t/g/h/i/j/k/l/m - T/n/o - T/p/q/r - Tis/tiulv/w/xly/z
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 21

Q1. VSP usage frequency - Total number of Selected VSP's used in last 3 months
Base: All respondents

Unweighted base
Weighted base
Effective base

None

1VsP

2VSPs

3VSPs

4VSPs

5+ VSPs

Mean no. of VSPs used

Data suppressed where weighted base is lower than 10. ** very small base (under 30

Ofcom VSP Tracker - Wave 2

ONLINE Fieldwork: 18th March - 4th April 2022

Exposure to
harmful content Awareness of
Household income: per year Reqular users of VSPs (last 3 months) last 3 month f e
Not at
all/
£15600  £26000  £36,400 Any Very/ Not
Upto - - - £52,000 Instagr Faceboo  Snapcha Fruitla Bitchut  OnlyFan  exposur  exposur  Quite very
Total 215509  £25999  £36399  £51,999 + YouTube am TikTok 3 t Twitch Vimeo b e s e e aware aware
T —@ b @ —@ @ O k) —0n  _m o m @ (@ s
1243 224 335 289 170 136 1141 760 522 1043 449 255 263 1 119 179 364 862 570 673
1243 232 334 286 170 121 1119 683 422 1019 360 161 149 38 37 62 203 933 500 743
1016 180 280 208 139 109 928 504 383 842 323 163 166 54 74 122 263 740 432 586
199 53 52 38 22 13 126 4 2 68 - - - 10 183 47 152
16%fghi  23%Tbed  15% 13% 13% 1% 11%ghik 1% . 7%ghikl - - - 3% 20%Tp 9% 20%Tr
jimnop e Imno no
'
306 64 88 78 27 26 274 47 8 265 2 8 5 - 4 1 33 270 90 217
25%dghj  28%d 26%d 27%d 16% 21% 24%ghikl  7%hjo 2% 26%Tghik 1% 5% 3% - 11%hjimo 2% 1% 20%Tp  18% 29%Tr
Kimnopr mno Imno
267 43 90 56 32 24 252 190 50 245 40 6 8 3 5 4 43 221 14 154
20%hK  19% 27%Ta 20% 19% 20% 23%Thik  28%Tthi  12%Klo  24%Thik  11%kio 4% 5% 7% 129k 6% 15% 24%Tp  23% 21%
mnop Imno jKimno Imno
178 31 44 36 35 15 176 155 97 157 67 27 20 1 4 8 61 116 83 95
14%mq  13% 13% 13% 20%T 13% 16%Tm  23%Tfj  28%Tfj  15%Tm  19%Tm  17%m 13%m 2% 11%m 12%m 21%Tq  12% 17% 13%
Kimno Kimno
93 40 60 78 55 43 202 287 265 285 252 120 116 34 25 50 147 143 167 126
24%abas  17% 18% 27%ab  32%Tab  35%Tab  26%T 42%Ti  63%Tigi  28%Tf 70%Tigh  75%Tfgh  78%Tigh  92%Tigh  66%Tigi  80%Tfgh  50%Tq  15% 33%Ts  17%
i i in ijkino ijn
326abq 286 3.06 3352 381Tab  376Tab  3.44T 437TH 506Tlg  3.58Tf 526Tlg  598Tlg  6.11Tlg  7.96Tlg  623Tlg  651Tlg  462Tq 284 384Ts 287
s c i hi hij hi hijklo hij hijkl

eligible for sig testing, * small base (under 50).

Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.
Proportions/Means: Columns Tested (5% risk level) - T/a/b/c/d/e - T/t/g/h/i/j/k/l/m/n/o - T/p/q - T/t/s
Overlap formulae used.

Prepared by Yonder
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Absolutes/col percents
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Table 22
Q1. VSP usage frequency - YouTube
Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching

videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.
Base: All respondents

Absolutes/col percents

YouTube
Gender ocial Grade Age Ethnicit Religion
Minorit
y
Ethnic Other
backgro Christi religio
Total Male  Female AB c1 c2 DE ABG1 C2DE 1317 18+ 1824 2534 3544 4554 5564 6574 7584 55+ 65+ White und Mixed Asian Black an Muslim n None
T a b c d S 0 h i f K 0 m) n t ) t v w) ) B
Unweighted base 1243 663 575 358 376 248 252 734 500 100 1143 121 243 231 215 153 126 54 333 180 1037 194 a1 114 31 488 79 54 597
Weighted base 1243 606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 33" 88 23" 492 60 49 615
Effective base 1016 530 487 286 31 206 207 597 413 93 928 96 187 180 179 136 15 45 293 157 870 137 33 7 23 400 52 4“1 502
Several times a day 345 212 131 112 105 55 7 217 126 4 304 64 88 7 49 22 8 3 33 10 263 79 9 53 12 112 38 20 167
28%behj 35%Tb 21% 33%Teh 29% 21% 26% 31%Teh 24% 47%Tjno 26%opqr  45%Tjno  41%Tjno  35%Tjno  22%opqgr  13%fs. 6% 4% 9%s. 5% 24% 52%Ttv 26% 60%Ttuv  53% 23% 63%TzBC  41%z 27%
oparstz pars s pars pars pars s
Atleast once a day 234 121 112 58 75 58 sl 134 27 207 18 4 2 46 30 19 54 24 190 41 10 22 5 82 15 12 115
19%ijqrs 20% 18% 17% 21% 23%fh 15% 19% 19%f 31%Tjko 18%ars 13% 22%qrs 21%aqs 21%ars. 18% 14% 7% 14% 1% 18% 27%Tt 32%t 26% 22% 17% 25% 25% 19%
t pars
Atleast once a week 297 145 152 7 8 65 72 157 137 12 285 27 50 47 53 48 44 16 107 59 277 18 8 8 2 119 5 12 158
24%iuwA  24% 24% 21% 24% 25% 26% 22% 26% 14% 25%I 19% 24% 23% 24%0 28%i 32%Tik 22% 28%Ti 28%i 26%Tuw 12% 25%uw 9% 8% 24%A 9% 24%A 26%A
At least once a month 159 60 98 45 35 34 41 80 75 3 157 8 13 20 30 29 31 26 86 57 154 5 1 1 2 81 1 3 73
13%adik  10% 16%Ta  13% 10% 13% 15% 1% 14% 3% 14%TK 6% 6% 10%i 4%kl 7%k 23%Tik  36%Tik  28%Tik  27%Tik  14%Tuw 3% 4% 2% 9% 16%TAC 2% 5% 12%A
luwA Imn Imnor Imno Imnopr
At least once in the 83 31 50 23 28 16 17 50 33 2 82 5 4 8 15 19 16 4 39 20 81 2 2 N 43 M 2 37
last 3 months T%aluw 5% 8% 7% 8% 6% 6% 7% 6% 2% 7%l H%im 2% 4% 7%l H%Til 11%Tim 5% 10%Tiim  9%im  8%Tuw 1% 6%uw 9%A . 4% 6%
m
Atleast once in the 42 7 35 9 19 1 sl 1 10 6 6 9 21 15 42 N - N . N
last 12 months 3%alu 1% 6%Ta 3% 3% 4% 5% 3% 4% 2% 4%l 2% . 3%l 4%l 3%l 5%l 12%Tijkl 5%Tjl 7%Tjlp 4%Tu * - * 5% . . 3%
mor
Used to use, but 15 3 12 5 2 2 6 7 8 - 15 1 - - 3 3 5 3 11 8 12 3 1 2 3 - - 12
haven't in the last 12 1%a . 2%a 1% 1% 1% 2% 1% 2% - 1% 1% - - 1% 2% 3%Tjlm 4%Im 3%Tjlm 4%Tjlm 1% 2% 4% 8% 1% - - 2%
months
NET: At least daily 579 333 244 170 180 113 112 351 225 68 512 2 135 113 9% 53 2 8 87 34 452 120 19 75 17 194 53 32 282
47%bhjo 55%Tb 39% 51%fh 49% 44% 4% 50%Tth 42% 77%Tikl 44%opqr  58%Tjno  63%Tjno  56%Tjno  43%opgr  31%pqrs 19% 1% 23%qs 16% 42% 79%Ttv 58% 86%Ttuv  75% 39% 88%TzBC 66%TzC 46%
parstz mnopars s pars pars pars s
NET: At least weekly 876 478 395 242 266 178 183 508 362 80 79 109 185 160 148 101 0 23 194 9 729 138 27 83 19 313 59 44 440
70%bjop  79%Tb 63% 72% 73% 69% 67% 72% 68% 91%Tjkm  69%opar  77%opqr  87%Tjkn  79%Tjno  68%pqrs  58%aqrs 51%aqs 32% 51%aqs 45%q 68% 91%Tt 83% 95%Tt 83% 64% 97%TzC 91%T2C 2%z
arstz nopars s s opars pars
NET: At least monthly 1035 538 493 287 301 212 225 437 82 953 17 1 180 178 130 101 49 280 151 883 142 29 8 21 393 60 47 513
83%bjop  89%Tb 78% 85% 83% 83% 82% 84% 82% 94%Tjkn 82%opar  83% 93%Tikn  89%Tjno  81%s 75% 74% 68% 73% 72% 82% 94%Tt 87% 96%Tt 92% 80% 99%TzC 96%T2C 83%
arstz opars s opars pars
NET: Within the last 3 1119 569 544 310 329 228 242 638 470 84 1034 132 201 188 193 9 17 53 319 170 964 144 30 84 21 436 60 48 551
months 90%bars  94%Tb 86% 92% 90% 89% 88% 91% 88% 96%Tjno 90%ars 94%ars. 95%Tjno  93%opgr  88%q 86% 85%s 74% 84% 81% 89% 95%Tt 93% 96%Tt 92% 89% 100%T2C  100%TzC 90%
pars pars s

Data suppressed where weighted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50).
Asterisks displayed in the data refer to the effective base, although displayed alongside the weighted base.

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k/l/m/n/o/p/q/r/s - T/t/u/v/w/xly - T/z/A/B/C
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing
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Table 22

Base: All respondents
YouTube

Prepared by Yonder

Q1. VSP usage frequency - YouTube

Gender

Ofcom VSP Tracker - Wave 2
ONLINE Fieldwork: 18th March - 4th April 2022

Q1. How frequently do you use or visit any of the following sites or apps that host user-generated videos (i.e. people sharing videos online)? This includes watching
videos, uploading videos, commenting on videos or sending private messages on these sites or apps using any device.

Page 30

Absolutes/col percents

layed alongside the weighted base.

hted base is lower than 10. ** very small base (under 30) ineligible for sig testing, * small base (under 50)
Asterisks displayed in the data refer to the effective base, although

Proportions/Means: Columns Tested (5% risk level) - T/a/b - T/c/d/e/f/g/h - T/i/j/k//m/n/o/p/q/r/s - Titlu/v/wixly - T/z/A/B/C
Overlap formulae used. * small base; ** very small base (under 30) ineligible for sig testing

ocial Grade Age Ethnicity Religion
Minorit
y
Ethnic Other
backgro Christi religio
Total Male Female AB C1 c2 DE ABC1 C2DE 13-17 18+ 18-24 25-34 35-44 45-54 55-64 65-74 75-84 55+ 65+ White und Mixed Asian Black an Muslim n None
_m_ W @ T S N 0 m n) 0 v w N @ N @
Weighted base 1243 606 631 337 365 257 275 701 532 87 1156 142 212 202 218 173 137 72" 381 209 1080 152 33" 88 23 492 60 49" 615
